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Athenian Riviera:
The future is already here

HE ATHENIAN RIVIERA and
T the southern suburbs of

Attica have, in recent
years, been on a strong trajec-
tory of growth. Behind this
progress are people, businesses,
institutions, and local govern-
ment - all playing a vital role in
forming a model of sustainable,
multifaceted, and human-cen-
tered development.

This strategic direction must
rest on firm foundations: respect
for public space and local iden-
tity, openness, social cohesion,
and, of course, environmental
responsibility. Only through
meaningful collaborations and a
shared vision can we ensure that
growth is not only rapid, but also
substantial and lasting.

NouPou has grown along-
side the region itself. Since its
founding in 2013, it has earned
a unique position within the lo-
cal media and business ecosys-

tem. Through NouPou Media,
the company behind the media
brand, and with this special edi-
tion - the first White Paper on
the Athenian Riviera — we aim
to further strengthen our role as
the media brand with the great-
est authority in the South and
the Athenian Riviera.

Our goal is to document
trends, highlight initiatives, and
amplify the voices shaping the
future - ours and our children’s.
Because the development of the
Athenian Riviera is no acci-
dent; it is driven by planning,
partnerships, and vision - all
of which require shared values
and a common framework for
those who live and work across
the wider region.

The southern side of the city
is already living its next chapter.
And it will be better than the last.

FACT. CHECKED.
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H ABnvaikn PiBi€pa kal ta vétia npodotia
Bpiokovtal o€ TpOXIG Eviovng avantugia-
kn¢ duvapikng. Niow and autA tv npéodo Ppi-
oKovTal NoATES, ENIXEIPNOEIS, Beapiol kai n TonI-
kn autodloiknan - OAor e oualaotikd poAo otn
oUvBeon €vac poviéhou Blwalung Kar noAudid-
otatng avantuéng, Pe enikevipo tov dvpwno.
MNati pévo péoa and ouclactikEG ou-
vepyaoieg kar ouhhoyikd dpapa pnopei va
dlaopahiotei 6t n avantuén dev Ba eival
anAwg taxuppubun, aAAd kal ousIAGTIKA.
To NouPou avantuooetal napdAAnAa pe
v idia v nepioxn. And tnv i6puon Tou To
2013 péxpl oNpEPa €XEl KATAKTAGE! Pia Eexw-
pIOTh B€0N 0TO TOMIKG 0IKOOUGTNHA EVNE-
PWONG Kal enixelpnpatikdtntac. ‘OAol pag otn
NouPou Media pe tv napoUoa €i81kn ékdoon -
10 npwyto White Paper yia tnv ABnvaikn PiBiépa
- €NIXEIPOUE va eVIOXUOOUPE NEPAITEPW TOV
pOAo pag w¢ To media brand pe to peyaitepo
authority ota Notia kai tnv ABnvaiki PiBiépa.
YT0X0G pag eival va kataypdyoupe td-
o€Ig, va avadei€oupe npwtoPoulies kal va
PWTIoOUYE TIC PWVEG nou kabBopilouv To
HEANOV - T0 1Kd pag kal Twv naidiwv pag. Na-
Ti n ABnvaikn PiBiépa dev e€ehiooetal Tuxaia,
e€eAiooetal pe ox€d1o, ouVEPYEIES Kal dpapa
- Nou OpWC anaitolv Kavoves Kai £va Koo
nAaiolo ava@opdg yia 6Aoug 6ool Jouv Kal
dpaatnpionolouvIal TNV EUPUTEPN NEPIOXN.
H vétia nAeupd tng ndAng Bpioketal Adn
otnv endpevn pépa tng. Kai Ba eivar kaAute-
pn ané tnv nponyoUpevn. FACT. CHECKED.
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An exceptional opportunity for waterfront living,
among the few remaining coastal developments that harmonize effortlessly
with the captivating seaside environment.

Welcome to the

Athenian Riviera New Wave
(Agios Kosmas Marina, Ellinikon, Athens)

marinaresidences-kengokuma.com
info@marinaresidences.com
+30 2107297078
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We know the world of our clients.

Discover first-class properties in the most beautiful regions of Greece.
Whether you're seeking a home in a vibrant metropolis or the islands, our
experts are here to find your dream property.

Welcome to the Home of the Finest Real Estate.
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Trends and Challenges
Shaping the Future

The White Paper edition presents insights and interviews that highlight what
is changing today and shaping tomorrow.




The ethical future of
the Athenian Riviera

Nikos Michalos, co-founder of NouPou
Media and a native of Glyfada, shares his
own experiential view on the prospects

and challenges of modern hospitality in the

Southern Suburbs.

lou. That same year, Balux opened — “the club by the

swimming pool”, as we Southerners used to say —
and something began to change. A little later, in 2007,
the second Balux arrived, completing the transition of
Glyfada residents towards the seaside. Fast forward to
the summer of 2025. The Riviera Tower is rising day
by day and the Athenian Riviera is living its best mo-
ments. International hotel groups are “landing”, top
hospitality brands are taking our culinary experiences
to the next level, and top names in music are coming to
perform — something that previously seemed unthink-
able. However, the “party” is not for everyone. Fine
dining/living may have entered our lives dynamically,
but a large part of the Greek people does not have the
financial means to support it. Growth is necessary, but
it requires balance. Another pressing issue is finding
suitable personnel, since this sector is mainly supplied
by domestic workforce. At the same time, a sector that
remains unexploited is that of wellness. We live in a
country that offers sun 12 months a year — and yet,
from November to March, the Riviera almost goes into
“hibernation.” It is time to create the conditions for a
second summer, based on wellness activities and quali-
ty hospitality. In conclusion, the future of hospitality in
the South will not be determined only by investments
or brands, but also by our behavior. Empathy, discre-
tion and ethical behavior — towards the customer and
among ourselves — can become the element that will
differentiate us internationally. Perhaps kindness is, or
should become, the new Athens Riviera coolness.

I N 2004, GLYFADA only knew one street: Zisimopou-
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To 2004, eve énaifa enayyeAUatika pnaokeT, yvwploa yia npwtn
popd €K Twv £0w TOV KOO0 TNE €0Tiaong atnv ABnvaikn PiBIépa.

"Htav n enoxn nou n FAupada avayvapile povo Evav 6pdpo: T Znaigo-

noUAou. Tnv id1a xpovid dvoi€e To Balux — «tng nigivagy, onwg Aéyape
epeic ol NoTiol — kai kdu dpxioe va aAAadel atov xaptn. Aiyo apyotepa,
10 2007, npBe kai to HeUtepo Balux, oAokAnpwvovtag T petafacn tou
FAu@adion npog tv napahiakn. Fast forward ato kahokaipl tou 2025.
0 Riviera Tower — 0 NPWTOC «vOTIOG» 0UPAVOEUETNG — YNAWVEI PEpa
pe tn pépa kar n ABnvaikn PiBiépa el TG kaAUTEPES OTIYPES TNG. AlEBVEIG
€evodoxelakoi opIlol «npoayeivovtam ota Notia, kopugaia brands
€0TIQONG ANOYEIWVOUV TIC YAOTPOVOUIKES EUNEIPIEC Hag Kal kopupaia
ovOpata g NAEKTPOVIKNG HOUTIKAC, AAAd Kal Tn¢ mainstream oknvAg,
€pxovtal yia eppavioeis — kdt nou nakidtepa époiale adlavonto.

To «ndpt», Opwe, Sev eival yia dAouc. Mnopei to fine dining/living
va €xel pnel nAéov duvapikd otn {wn pag, ahAa éva peydlo pépog tou
eANVIKOU KoIvoU Sev €xel TNV 0IKOVOpIKA Gveon va 1o unootnpi€el. H
avdntugn eival avaykaia, aAAa xpeiddetar isopponia. Eva aképa ooBa-
p6 ¢Atnpa gival n elpeon KAatdAAnAou NPOCWNIKOU, APOU 0 GUYKEKPI-
Hévog kKAGdog tpopodoteital Kupiwg and eyxwpio duvapiko. Tnv idia
oTiypn, évag Topéac pe 1epdotieg Suvatdtnteg Nou NAPaPEVEl veke-
TAANeUTOC €ival autdg g eueiag. ZoUpe o€ pia xwpa e NAI0 12 pAveg
OV XpOvo — KI Opwg, and NoéuBpio péxpl Maptio, n PiBiépa négtel
oxeb0v o€ «xelpepia vapkny». Eival n wpa va Snpioupyncoupe Ti ouv-
Bnkeg yia éva 6eltepo kahokaipl, Baciopévo ae wellness dpaaeig kal
nolotikn giAo€evia. Av kdu 6€Aw va kpaticoupe wg eniloyo A enpl-
810, eival nw¢ to péNAov tou hospitality ata Notia Sev 6a kpiBei pévo
and t¢ enevbuaoeig 1 ta brands, aAAa kar and tn oupnepipopd pag. H
evouvaioBnan, n SlakpITIKGTNTA Kal n nBIKA cupnepipopd — anévavt
otov neAdtn aAAd kai petagl pag — pnopouv va yivouv To GToIXEI0 Nou
Ba pag Slapoponoinael dieBvmg. lowg TeAIKA n euyévela va ival, nva
npénel va yivel, to véo Athens Riviera coolness.
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EXCELLENCE IN CONSTRUCTION MANAGEMENT

RAVOURAS
CONSTRUCTION
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Kavouras Construction
where vision becomes
structure.

For over five decades, Kavouras Construction has
been synonymous with precision, reliability and
elevatedliving.

With expertise in overseeing every stage of
construction, our company carries a legacy of more
than 150 delivered buildings in Greece and Romania,
turning it into trust and technical mastery on every
development.

From exclusive residences in Glyfada and Voula to
highend complexesin Elliniko, our team delivers more
than buildings; we createrefined living experiences.

Built on a foundation of excellence in construction
management, we oversee every single phase with
rigorous attention to detail, ensuring seamless  Above all, we value the trust placed in us by our clients,
coordination, timely delivery andimpeccableresults.  and relationships built on tfransparency, consistency

We take pride in our long-standing partnerships with ~ @ndshared aspirations.

worldrenowned architectural studios, not only At Kavouras Construction, every project stands as a
fostering enduring collaborations but also working in reflection of what we value most: excellence, integrity
a creative synergy tobring visionary designs tolife. andmastery inexecution.

kavouras-constructions.com 94 V. Paulou Str, Voula, Athens 0030- 6936616254 /210 89940063



CHRISTOS

THEODOROPOULOS
// “The goal is to have
‘AENAON’ delivered
by the end of 2028”

The Deputy Regional Governor of the Southern
Sector of Athens, speaks to White Paper about
the regeneration of the coastal front and the
current projects in the Southern Suburbs, which
are intertwined with the development of the

Athenian Riviera.

ty Regional Governor of the Southern Sector of

Athens, Christos Theodoropoulos, describes “AE-
NAON - The Open Park of the Mediterranean” as
the largest urban regeneration project in the Attica
Region, which will completely upgrade the coastal
front of the “Athenian Riviera”. The 360,000,000 eu-
ros regeneration project of Faliro Bay is expected to
be delivered to the citizens by the end of 2028, under-
lining that the goal is to have it tendered before the
summer of this year. As he himself stated, this project,
as well as a series of current projects in the Southern
Suburbs, is “the clear answer that for us, respect for
the public character of the beach is a non-negotiable
value”. Furthermore, Christos Theodoropoulos, with
a comprehensive view, as in 2019 he was elected Re-
gional Councilor of the Southern Sector of Athens and
from September of the same year to January 2023 he
served as president of the Attica Regional Council,
shares in his interview the challenges facing the Re-
gion in the eight Municipalities of Southern Athens.

I N HIS INTERVIEW with White Paper, the Depu-

KONSTANTINA
CHELIDONI

You assumed duties as Deputy Regional Gover-
nor of the Southern Sector for the first time in
2023. Two years later, what do you consider to be
the main challenges regarding infrastructure in
the Southern Suburbs?

Indeed, I had the pleasure and honor of assuming
the duties of Deputy Regional Governor of the South-
ern Sector of Athens in 2023. Of course, I already
knew, as President of the Attica Regional Council,
that the eight Municipalities of southern Athens did
not have the same problems, nor did they need the
same infrastructure projects. Therefore, from the
position of Deputy Regional Governor, I had the op-
portunity to hear directly from the Mayors and the
local communities which problems needed immedi-
ate attention and which infrastructure projects they
themselves prioritized. If I could, however, point to
one issue as a common component, it would be flood
control projects. These are projects that touch on the
ever-increasing importance of civil protection and
the safety of citizens’ lives and their properties. And,

WHITE PAPER « SUMMER - 2025
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believe me, both the previous administration led by
Mr. Patoulis, as well as the current one headed by Mr.
Hardalias, with long and significant experience in civ-
il protection issues, have implemented a lot of things.
The flood protection project in Terpsithea, Glyfada,
the major contract for the Kanari flood protection
project in Alimos and, of course, the emblematic pro-
ject of the widening of the Ilissos River, a permanent
request of the residents of the area, with a budget of
16,000,000 euros, which is currently underway and
will significantly shield Kallithea and Moschato, are
some of the projects that I would like to highlight. It
is not by chance that the Governor of the Attica Re-
gion Nikos Hardalias, since the day he took office, has
set the flood protection of Attica region as an absolute
priority of the current administration. Therefore, if I
had to prioritize one as a key challenge, regarding the
implementation of infrastructure projects, I would
choose the acceleration of the implementation of con-
tracted and ongoing flood control projects, as well as
the inclusion of other similar ones in the Regional De-
liverables Program.

What are the most important actions that place
the citizen living in the Southern Suburbs at the
center of your strategic plan, given that the area
has been “blooming” in recent years with a series
of emblematic investments that are underway?
Idonotlike to talk about the Regional Unit, which
I have the honor of presiding over, as something sep-
arate and individual to Attica, but it is a reality that
Southern Athens has a central role in the overall
planning of the Region. Of the 280 + 1 projects that
have begun and that we presented to the citizens of
Attica a few months ago, the plus one is “AENAON”,
the Metropolitan Park of the Mediterranean, which
extends spatially to Southern Athens and constitutes
our “crown jewel”. At the same time, other emblem-
atic projects are taking place next to it, which will
change the neighborhoods of the 8 Municipalities of
Southern Athens even more for the better. Imagine a
coastal front that starts from the beach of Moscha-
to and Kallithea, where “AENAON” will dominate,
passes through the TAE KWON DO stadium and the
wider area of Water Square, an area that was recent-
ly granted to the Region of Attica by Hellenic Public
Properties Co. (HPPC), so that it can be developed as
an additional public green, sports and cultural space,
and ends in Glyfada, passing successively through
Palaio Faliro, Alimos and Hellinikon, through the
Urban Promenade - a holistic urban regeneration
project that has already started and will ideally
shape the coastal area. This is, if you will, the con-
tribution of Attica Region to the general change that
has occurred in recent years with the investments of

ISUI

SIY3

the “Stavros Niarchos” Foundation, as well as “The
Ellinikon Project”, but also a clear demonstration of
the fact that for us, respect for the public character of
the beach is a non-negotiable value.

The major investment in the Hellinikon area is
underway. How do you think it will shape the
map of the Southern Suburbs?

The investment in the Hellinikon area is, indeed,
an unfolding reality. We see it day by day, those of
us who happen to pass by Poseidonos avenue and
the area of the old airport. It is a private initiative
and investment, which was applauded and largely
enabled by the Greek governments after 2016. Like
everything, I think it has obvious positives but also
challenges, which we all need to be aware of, in or-
der to address the problems that are almost certain
to arise at their inception. The positives of the in-
vestment are more or less obvious: a huge area that
was undeveloped for years between the Vouliagmeni
Avenue and the coastal Avenue will be transformed
into a modern city, with public green, sports and
cultural spaces. A side benefit is the compensatory
benefits that the investor provides to the involved
Municipalities, with the main beneficiary being the
Municipality of Hellinikon-Argyroupoli, in order to
use the allocated lands for public works, as well as
the fact that the properties of the wider area signifi-
cantly increase in value. However, we should not ig-
nore that this “city within the city” will also create
serious issues. Permanent residents, visitors to the
Conference Center and the concert venue, will use
the same, already “overloaded”, roads to travel to and
from their homes or their entertainment venues, re-
sulting in a visible risk of traffic congestion. In this
direction, it is clear that initiatives must be taken, led
by the competent Ministry, to prepare the necessary
studies and implement the necessary projects that
will alleviate the problem. And in this case, moreo-
ver, the relevant study must be holistic and not frag-
mentary, that is, it must include the wider area.

When do you estimate that the new Urban Prom-
enade will be delivered to the citizens and what is
the current progress in the most emblematic pro-
ject of the redevelopment of Faliron Bay?

The new Urban Promenade is an emblematic
project for the residents of almost all the Municipal-
ities of southern Athens, but also for visitors of the
entire Attica area. This is a a project with a budget of
19,130,000 euros and concerns the creation of a uni-
fied 18-km-long bike lane, which will run along the
Attica coastal front from Moschato to Vouliagmeni.
It is, moreover, an excellent example of a smooth and
fruitful collaboration between HRADF, the Ministry
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of Environment and Energy, the Municipalities and
the Region of Attica. The project is due for delivery in
the autumn of this year, but some resulting variations
to the original plan, due mainly to necessary changes
in the layout, may cause a few months’ extension. As
for the emblematic project of the regeneration of Fal-
iro Bay, namely the creation of the AENAON” Park,
it is important to point out that the Regional Admin-
istration is “running” the final procedures, so that it
can be tendered before the summer of this year. The
stated goal is for the project to be delivered by the end
of 2028, a realistic goal, even though this is a particu-
larly complex project, with a budget of 360,000,000
euros. In any case, for all of us in the Attica Region
and, above all, for the Regional Governor, it is a prima-
ry challenge to prove ourselves worthy of the expec-
tations of our fellow citizens and to deliver a “jewel”
that our children and grandchildren will enjoy.

¢ tn peyalltepn actikn avaniaon tng Mepipépelag ATTIKAG,

nou Ba avaBabpioel nARPpwWE To napaliakd pétwno tng «Abn-
vaikng PiBiépacy, xapaktnpioe 1o «AENAON - To avoikto Mapko tng
Meooyeiou» o Avunepipeidpxng Notiou Topéa ABnvav, Xphotog
0e0dwpdnoulog, napaxwpwviag cuvévieuén ato White Paper. To
épyo avanAaong tou ®aAnpikolOppou, Gyous 360.000.000 eupw,
ektipnoe 0t 6a napadobei atoug noAites péxpl 1o TéAog Tou 2028,
unoypagpicoviag nwg otéxog ival va éxer SnponpatnBei npiv and
TO KAAOKaIp! TOU TPEXOVTOG £T0UC. Onwe avépepe o i610¢, T0 £pyo
auto, aANd kal pia oelpd €pywv nou «tpéxouv» ota Notia Mpodotia,
eival «n oapng andvinon 6t yia epdc o oeBacpds otov SnpdacIo
xapaktnpa g napaAiag eivar adianpaypdteutn agia». EminAéov, o
Xpnotog 0£06wponoulog, e pia oAokAnpwpévn patd, kabwe to
2019 e€eléyn Nepipepelakdc L0pBourog Notiou Topéa ABnvav Kal
and tov ZentépPpio Tou 1diou £Toug £we Tov lavoudpio tou 2023
dietéheoe npoedpog tou Mepipepeiakol TupgPoudiou Attikng, Ce-
dIMAwvel 0Tn oUVEVTEUEN TOU TIC MPOKANGEIG NOU AVTIPETWNIZE! N
Mepipépela aToug oktw Afpoug tng Notiag ABnvag.

AvaldBate kadBnkovia w¢ Avunepipepeidpxng Notiou Topéa yia
npwtn Popd to 2023. Ao xpovia petd, noieg Bewpeite ot givai ol
Baaoikéc npokAnaeig 6aov agopd tig unodopéc ota Notia NMpodotia;

Mpdypau, eixa t xapd kai tnv TiPA va avaAdfw ta kabnkovia
Tou Avtinepipepeldpxn Notiou Topéa ABnvav 10 2023. Adpaiwg,
yvwpida nén, we NMpoedpog tou Mepipepeiakol ZupBouliou ATtKAC,
0t o1 oxtw) Anpol tng votiag ABnvag dev eixav ta idia npofAipara,
oute xpelddovtav ta idla £pya unodopwv. Zuvenwe, and t B£on Tou
Avunepipepeidpxn eixa tnv eukaipia va akoUow aneudeiag and toug
Anpdpxoug ka1 adlapgecoAdpnta ano Tig TOMIKES KOIVWVIES, MOIA NPO-
BAnpata €xpnlav ageodtepng AVIILETWNIONS Kal nola €pya unodo-
HWV npotepaionoloUoav ol idiol. Av pnopoloa, evioUTolg, va Kata-
deifw éva ¢ntnpa we Kolva ouvigtapévn, Ba ntav ta avunAnppupikd
£pya.’Epya nou antovtal tng Slapkw¢ au€avopevng onpasiacg tng no-
NITIKAG NpoaoTaciag kal tng acpdaAelag g {wng Twv NOAITWY Kal Twv
NEPIOUDIKV TouG. Kal NIoTEYTE e, T060 N nponyoUpevn Sloiknon pe

SIYSIsul

€NIKEQAANG ToV K. MatolAn, 660 Kai n onpepivh, TG onoiag npoiota-
Tal 0 K. Xapdaidg pe pakpd kar noAusnpavin epneipia o Zntnpata
noAitikAg npoatasiag, éxouv uAonoinael NoAAd. To avunAnppupIkd
£pyo otnv TepyiBéa tng MAUQadac, n peydAn epyohapia yia o avti-
nAnppupiké tng Kavdpn otov AAIUo kal, acpaiwg, To eppAnpatiké
£pyo g dianAdtuvong tou IAicoU notapoU, €va ndyio aitnpa twv
Katoikwv tng neploxng, npolnoAoyiopol 16.000.000 €upw, nou
Bpioketai ev e€ehi€er kal Ba Bwpakioer onpavtika tnv KaAAiBéa kai
10 Mooxdro, ival kdnoia ané ta épya nou Ba otaxuoAoyoloa. Aev
eival, e§dAAou, tuxaio 6t Kal o Mepipepeidpxng Nikog Xapdahidg,
and tnv npépa avdAnyng Twv KaBnkOvIwv Tou éxel BEael WG anoAu-
N NPOTEPAIGTNTA TNG VUV BI0IKNONG TNV avTIMANPUUPIKA Bwpdkion
g Atukng. Q¢ ek ToUToU, €AV €NPENE va NPOTEPAIONOINOW Hid WG
Baaikn npékAnan, 6gov apopd ae ulonoinan €pywv unodopng, Ba
enéheya tnv enioneucn UAoMoinNong Twv GUPBACIONOINPEVWV Kal €V
e€eliCel avuimAnppupikav €pywy, aAAd kal Ty éviaén oto Mpdypap-
pa EkteAeotéwv tng Mepipépeiag kal AAAWV napopoiwy TETOIWV.

Mol €ival o1 GnPavTIKOTEPEC EVEPYEIEC MOU BETOUV TOV NOAITN NoU
katoikei ota Notia Mpodotia 6To KEVIPO TOU oTpatnyikou oag nAd-
vou, dedopévou 0TI n neploxn yvwpilel GvOnon ta teAeutaia xpovia
HE pia o€1pa ePBANPATIKGV ENEVOUGEWV NOU «TPEXOUV;

Aev pou apéoel va WAdw yia tv Mepipepeiakn Evotnta, tng
onoiag €xw TNV TIPN va npofotapal, wg KAt EexwpIoTo Kal enipé-
poug tng ATTIKAC, aAAd eival pia npaypatikétnta 6t n Notia ABava
£XEl KEVTIPIKO pOAO oTov GUAAABSNV oxediaapd tng Mepipépeia.
And ta 280 + 1 épya nou éxouv EEKIVATEI Kal Aiyoug PAvES npiv na-
pouaidoape 0Toug NOAITEG TNE ATTIKAG, To oUV éva €ival To «AENA-
ON», 10 MntponoAitikd NMapko tng Megoyeiou, Nou eKTEivETal XWPI-
kd otn NoTia ABnva kar anoteei TV «kopwvida» pag. MapdAAnia
6inAa og autd Aappdavouv xwpa kar dAAa eppAnpatikd €pya, nou
Ba aAAagouv eni ta PeAtiny akdpa NeEPIOOOTEPO TIG YEITOVIES TWV
8 Anpwv tng Notiag ABnvag. davtaoteite éva napaliakd pétwno
nou gekivael and tnv napaAia tou Mooxdtou kal tng KaAAiBéag,
onou 6a deondlel 1o «AENAON», nepva and to ynnedo TAE KWON
DO kai tnv eupUtepn nepioxn tng MAateiag Nepod, pia éktaon nou
napaxwpnnke Aiav npoopatwg atnv Mepipépela ATTIKAG and tnv

“The AENAON Park
will be a «jewel» that
our children and
grandchildren
will enjoy.”

«TO MAPKO "AENAON" ©OA EINAI
ENA "STOAIAI", TO OMNOIO ©A XAIPONTAI
TA NAIAIA KAI TA ETTONIA MAZ.»
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“The
implementation
of flood
protection
projects is

an absolute
priority for us.”

«ETAA AE», wote va SiapoppwBei w¢ €vag ennAéov dnp6oiog Xw-
po¢ npacivou, aBAntiopol kal NoAITIoHoU Kal kataAnyel otn FAu-
(@ada, diatpéxovtag diadoxikd and to M. ®dAnpo, tov ANIUo Kal
10 EAANVIKO, péow Tou AoTikoU Mepindtou - evog £pyou OAIGTIKAG
aotkng avdnAaong nou €xel Adn ekkivioel Kal Ba SIAPOPPW-
oel 16avikd tnv napabaAldooia nepioxn. Auth eival, av BEAETe,
n oupBoAn tng Mepipépelag ATTIKAG oTn yevIKOTEPN aAAayn nou
éxel enéNOel Ta teleutaia xpovia pe Ti¢ enevoloelg Tou 16pUpatog
«Xtaupoc¢ Nidpxog», aAAd kai tou «Project The Ellinikon», aAAd ka
yia oa®ng «andvinony, 61 yia euds o oePaopdg atov dnpdaio xa-
paktnpa tng napaliag eivar adianpaypdreutn agia.

H peydAn enévéuon ato EAAnvIKO Bpioketal o€ eEEAIEN. Mw¢ nioTel-
€1e 0 0a diapopPwael tov xdptn twv Notiwv Mpoactiwy;

H enévbuon ato EAANVIKG €ival, npdypatl, pia npaypatikdtnta
nou ektuliooetal. To BAénoupe pépa pe tn pépa dool Tuxaivel va
nepvape anoé tnv NMooeIdwvog Kai Tnv nepioxn tou naiaiol agpo-
dpopiou. Mpokertal yia pia 1IBIWTIKA Npwtofoulia kai enévéuan,
v onofa enikpdtnoav kal €v NoAAoig enétpeyayv ol EAANVIKEG
KuBepvnaoelg petd to 2016. Onwe 0Aa, vopidw Ot €xel npopavi

Betikd, aAAd kal npokAAGEIG, OTIC onoiec NPENEl va EVOKAYOUE
dnavteg, MOTE va AVTILETWNICOUNE €V TN YEVEDEI TOUC T NPOBAR-
pata nou eival oxebov BéBalo 6t Ba npokUyouv. Onwe npoeina,
1a BeTIkd Tng enévbuaong eival Aiyo-noAU npogpavn: pia tepdotia,
avaglonointn yia xpovia, nepioxn petafl tng Aew@opou Bou-
Naypévng kal tne Mapahiakng Ba Siapopewbei o€ pia oluyxpovn
noAn, pe KOIVOXPNOTOUG XWPOUG npacivou, abAnong kai noAiti-
opou. MapdnAeupn w@éAela eivar kal ta avuiotadpioTika oQEAN
nou 0 eNevOUTAG Napéxel aToug eUnAekdpEVOUS ARPOUG, e KUpIo
w@eholpevo tov Anpo EAANVIKOU-ApyupoUnoAng, NPOKEIPEVOU
va XpNoIJonoInoouv ekxwpnbeioeg ektdoels yia €pya dnpdaiou
Xapaktnpa, aMd kal 1o yeyovog Ot Ta akivnia tng eupltepng
neploxng au€dvouv onpavtika tnv agia toug. Aev npénel, eviou-
101G, va napayvwpioupe 0T auth n «ndAn péoa atnv néAn» Ba
dnpioupynaoel kal copapd ¢ntapata. Movipol kAtolkol, EMIOKENTES
T0U Zuvedpiakol KEvipou kal Tou cuvauliakoU xwpou, Ba xpnal-
HOMoIoUV TIG IBIEG, NON «UNEPPOPTWHEVEGH, 0BIKEC APTNPIES, NPO-
Kelpévou va petapaivouv and kai npog ta onitia Toug M ToV XWPo
8100KESAONE TOUG, Pe anotéAeopa va eival 0patog o kivbuvog va
€NIKPAtnoel KukAopoplakn oupedpnon. Mpog tnv katelBuvon
auth, eival capég 0t npénel va avaAn@Bolv npwtofoulieg, npo-
€€apxoviog Tou apu6diou Ynoupyeiou, wate va eknovnBolv ol
avaykaie PeAETec kal va uhonomBolv ta anapaitnta KUKAOQo-
piaka €pya nou Ba apBAlvouv to npdPAnpa. Kar atnv nepintwon
auth, e€aAhou, n oxetikn peAétn npénel va eival OMIOTIKA Kal OXI
anoonaocpatikn, va nepidappavel, dnhadn, tnv eupltepn neploxn.

Néte ekupdre 6u 6a napadobei aToug noAiteg o véog AcTIKOG Me-
pinatoc Kai noia ivar n tpéxouca npoodo¢ oto NAEov ePBAnpatikG
£pyo tng avanAaong tou ®aAnpikol'Oppou;

0 véoc Aotikog Mepinatog eivar éva epfAnpatikd €pyo yia
TOUG Katoikoug OAwv oxed0v Twv Anpwv tng votiag ABnvag, aAAa
Kal yia Toug enIokENTEG 0OAOKANPNG TNG ATTIKAGC. MpdKeltal yia éva
¢pyo npoinoAoyiopou 19.130.000 eupw Kai apopd oTn dnpioup-
yia evonoinpévou nodnAatodpopou, ynkoug 18 xAy., 0 onoiog 6a
Slatpéxel 1o Attikd napaliakd pétwno and to Mooxdto péxpl tn
BouAiaypévn. Anotelei, b, e€aipetikd napddelypa ayastng Kai
AuaitehoUg ouvepyaoiag petafu TAIMEA, Ynoupyeiou NMepiBdA-
Aovtog Kkai Evépyelag, Afpwv kai Mepipépeiag ATTikAg. To €pyo
eivar napadotéo 1o pOIVONWPO TOU TPEXOVTOG £T0UC, NANY, OPWSG,
kdnole¢ mMPoKUWAOES d1aQOPONOINGEIC €Ni TOU APXIKOU OXEdI-
0U, €veka - KUPIWG - avaykaiwv petaporwv oth xdpan, iowg
npokaléoouv pia oAiyéunvn napdtacn. ‘0cov agopd, 1wpa, 010
euBAnpatikd €pyo tng avaniaong tou ®aAnpikol Oppou, otn
dnpioupyia, 6nAadn, tou Mapkou «AENAON», eival onpavtiké va
enionpdve 6t n Aloiknon tng NepIPEPEIas «TPEXEI» TIG TEAEU-
taiec dladikaaoieg, Wote va dnponpatndei npiv 10 kahokaipl Tou
TpéxovToG £ToUC. Ekneppaapévog, e€dANou, atdxog eival to €pyo
va napadodei péxpi ta téAn tou 2028, 010X06 peaAioTIKAC, napa
10 yeyovog Ot npokeltal yia 1dlaitepa nepinAoko project, npod-
nohoyiopou 360.000.000 eupw. Le kdBe nepintwaon, yia 6Aoug
epac otnv Nepipépeia ATTIKAG Kal, Kupiwg, yia Tov Mepipepeldpxn
anoteAei NPWTIOTO OTOIXNKA va GavoUpe avtagiol Twv nNpoado-
KIOV TwV GUPNONITQV Hag Kal va napadwaooupe €va «aToAibi», 10
onoio Ba xaipovtal Ta naidid kai Ta eyyévia pas.
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How will the climate crisis affect
the Southern Suburbs (as well)

Ilias Nikolaidis, Content Director of diaNEOsis*, explains how the impact of climate
change concerns both Athens and its suburbs - and why we need to take them seriously
Now.

ILL WE NEED A BOAT to reach Lemos in
W Vouliagmeni in 2100? According to the

most moderate scientific forecasts, the
rise in temperature by the end of the century may
cause sea levels to rise by 20 centimeters to about
one meter. Therefore, in the scenario where the
level rises by more than half a meter, Attica could
indeed gain a new island.

ILIAS
NIKOLAIDIS

For a country like Greece, with 16,000 kilometers
of coastline, such a rise in sea levels due to climate
change is by no means small or negligible. The im-
pacts on daily life are multiple. Approximately 1/3 of
Greeks live by the sea, while rural areas and some
large cities will be significantly affected by such a
development. It is likely that many ports and mari-
nas will need serious reinforcement, while overall,
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An island

at Lemos,
Vouliagmeni in
21007 Artificial
Intelligence
predicts the
impacts of
climate change.
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according to diaNEOsis research on the impacts of
climate change in Greece, coordinated by NKUA
professor Costas Kartalis, up to 3.5% of the country’s
land area could be lost. Such a development could re-
sult in an economic loss of around 2% of GDP.

Extreme weather events are becoming
more frequent and intense

However, rising sea levels are only one aspect of
the impacts of climate change on our country. The
same diaNEOsis study estimates that by 2050 we
are expected to record 15 to 20 additional days of
heatwaves each year. By the end of the century, the
phenomenon of the “tropical night” will appear for
more than 50 days a year. And, despite its name, it
is not something pleasant: when the temperature
at night remains above 20°C, buildings do not have
time to cool down, as a result of which they do not
provide the coolness needed the next day.

Summer in the city, therefore, is changing and this
is already noticeable. In Athens, heatwaves are now
more frequent and longer lasting. From an average of
just 1.5 days of heatwave per year in the 20-year period
1971-1990, we reached 10.5 days per year in the period
2001-2020. During the same periods, the duration of
the longest heatwave increased from 4.2 to 6.1 days.
At the same time, frosty nights across the country are
decreasing, while the average annual precipitation
is also decreasing by about 12%. Extreme weather
events, such as sudden storms and strong winds, are
predicted to be more frequent and more intense.

What can be done about climate
change?

Of course, climate change is a major global problem,
which has multi-level and diverse impacts not only
in Athens and Greece, but on the entire planet. It af-
fects agricultural production and therefore the food
we consume, the economy, tourism, as well as many
aspects of life and our health.

What can we do about it? Unfortunately, the point
at which we could reverse the consequences of these
major changes has now passed. Everywhere in the
world, people are called upon to come to terms with
some of these consequences and to adapt to a large ex-
tent. However, it is a lie that we cannot do anything.
An obvious direction is to move away from fossil fuels
for energy production. However, the so-called energy
transition will not happen immediately: it requires in-
vestments, a lot of time and, moreover, fragile interna-
tional balances to be maintained.

This is why it is very important that citizens them-
selves are aware of the situation, so that, on the one
hand, they can put pressure on their leaders, and, on
the other hand, they can take into account the evolu-
tion of the climate and the related restrictions on the
small and large decisions in their daily lives.

What do Greek citizens believe?

In the recent poll “What Greeks believe” con-
ducted by diaNEOsis, most people in Greece are
concerned with climate change. 43% say that it is
already affecting their lives, while 44.6% believe
that it will affect them in the future. 86.3% call for
stricter rules to address the problem. Of course,
some are not so easily convinced: 1 in 2 believes
that climate change is an “invention” of rich coun-
tries at the expense of the poor, while 1 in 4 be-
lieves that there is no solution.

On the other hand, when we ask citizens what
they do for the environment, the majority say that
they use energy-saving light bulbs (93.3%), recycle
(92.2%), reduce the use of plastic (84.3%) and save
water (65.5%). However, when it comes to more “dif-
ficult” changes, such as using cars less and eating
less meat, the rates drop significantly.

Ultimately, the climate is a “far-near” problem.
It has causes and effects that extend from large
governments, national economies, businesses and
institutions to the behavior and habits of each per-
son in their neighborhood. Accordingly, its manage-
ment cannot but follow the same pattern. But more
than a problem, the climate is a new reality that we
increasingly cannot ignore, wherever we live.

*diaNEOsis is an independent, non-profit think- tank.
Its goal is to contribute to social dialogue and propose solu-
tions, through a series of studies and research on the coun-
try’s most important economic, political and social problems.

0a xpelaldpaote dpaye Papka yia va grdooupe otov Aaipd

BouAhiaypévng 1o 2100; Lipgwva pe TI¢ mo petpionadeic
enioTtnpovikE NpoBAEwelg, n dvodog tng Bepuokpaciag péxpl 0
TEA0C TOU alwva evoéxetal va npokaréael at€naon tng 0TddUNG TG
BdAaocoag and 20 ekatootd £w¢ kal nepinou éva P€tpo. Enopévweg,
010 0€vApI0 6rou n aTabpun avéBel nepIoooTEPO and Pigd PETPO, N
Attikn Ba pnopoulaoe npdypati va anoktnoel éva véo vnoi.

Ma pia xwpa oav v EANGSa, pe 16.000 xiAidpetpa akto-
ypappng, pia térola av€non tng otabung tng 6dAacoag efaitiag
¢ kAipatikAg aAlayng dev eivar kaBoAou pikpn n apgeAntéa. O1
€NINTWOEIC 0TNV Kabnpepiva {wn ivar noAAanAég. Mepinou 1o 1/3
1wV EAAAvwvY Cer dinda otn BdAacoa, evw aypotikEG eKTAOEIC Kal
Kanoleg peyaieg noAeig Oa ennpeactolv onpavtikd andé pia tétola
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e€eMIEN. Eival miBavé noANd Aipdvia kal papiveg va xpelaotolv 6o-
Bapn evioxuaon, evw oUpgwva pe tnv épeuva tng dIaNEOQaIC yia Tig
ENINTWOEIC TG KAIPaTIkAG aAAaync otnv EAAGSa pe ouvtovioTh Tov
kadnynti tou EKMA Kwota KaptdAn, cuvolikd pnopei va xadei €w¢
Kai 1o 3,5% tn¢ éktaong g xwpag. Mia tétola e€EAIEN Ba pnopou-
0€ va eNIPEPEI 0IKOVOUIKN {npid nepi T0 2% tou AEN.

Mo guxva kai nio éviova
Ta akpaia Kaipika gpaivopeva

‘Opwg, n dvodog tng 01ddung tng 6aAacoag ival pévo pia dyn Twv
ENNTWOEWY TNG KAIPATIKAG aAAayng oth xwpa pag. H idia épeuva
¢ 51aNEOQaI unoAoyilel 6T €éwg To 2050 avapévetal va kataypd-
Qoupe 15 éwg 20 emnAéov npépes kalowva kAbe xpdvo. Méxpl To
TEAOC TOU a1V, TO PAIVOPEVO TNG «TPONIKAG VUXTACY, Ba Kavel
TNV €UQAvion Tou yia neploadtepeg and 50 nuépeg etnoiwg. Kai,
napd 1o Gvopa tou, Sev npokeItal yia kAt euxdpioto: otav n Bep-
Hokpaaia ¢ VUXTEPIVEG WPeC napapével ndvw and toug 20°C, ta
Kthpia dev npoAapaivouv va KpUwWoouy, Je anoTEAEGHA va pnv va
npoo®épouv tn 6p0ald nou xpeldletal tnv endpevn pépa.

To kalokaipl atnv noAn, enopévwe, aAAddel kal autd eival
nén aio6ntd. Ltnv ABAva, ol kalowves eival NA€éov ouxvOTEPOI Kal
peyalutepng idpkeiag. And poAic 1,5 nuépa kavowva katd péco
0po tov Xpovo Tnv elkooaetia 1971-1990, gtdoape otic 10,5 npépeg
€Tnoiwg v nepiodo 2001-2020. Ita idia SiaotApara, n Sidpkeia
TOU peyaAltepou kavowva au€ndnke and 4,2 oe 6,1 nuépeg. Na-
pAAANAQ, o1 VUXTEG e Nayetd oe OAn Tn XWPaA PEIOVOVIAL, EVW N
péon etAoIa BpoxdnTwaon PEIOVETAl KI AUTh katd nepinou 12%. Ta
akpaia kaipika gpaivopeva, onws Eagvikég kataryideg kar 10xupoi
dvepol, npoBAénovtal va eival nio ouxva kai nio €viova.

Ti pnopoUpie va Kavoupe
yia tnv KAipatiki aAAayn;

AopaAwg, n khipatkh alayn eival éva peydho naykdopio npo-
BAnpa, 10 onoio éxel noAueninedeg kal SIAPOPETIKEG ENNTWOEIC
Ox1 yovo atnv Abnva kai tnv EANGSa, aAAd oe oAdkAnpo Tov nAavn-
. Ennpeddel Tnv aypoTikh napaywyn Kar eNopéve 1o ¢paynto nou
KatavaAwVoupe, TNV 0IKOVOUIa, Tov Touplopo, kabwe Kal NoAAEC
NTUXEC TNC WNE Kal TG Uyeiag pag.

Ti ynopoUye va Kavouye yI' autd; AuaTuxwg, €xel NAEov NapéABel
0 onpeio ekeivo onou Ba pnopoloape va avTioTPEPOUIE TIC GUVENEIEG
auTeV TwV peydAwv aAhaywv. Maviod atov Koapo, oI AvBpwnor ka-
AoUvtal va oup@INiwBoUV pe kdnoleg and autég kal ev noAAoig va npo-
0appootouv. Opwe, eivar yéua to 6t Hev UnopoupEe va kAvoupe KAatl.
Mia npopavic katelBuvan eival n ane§dptnon and ta opuktd kavolua
yla Tnv napaywyn evépyelag. Opwe, n Aeyouevn evepyelakn petapaon
dev Ba ouppel dueoa: xpeiaovtal enevouaelg, MoAU xpovo Kal, eninAE-
ov, va diatnpnBolv o1 elBpauates Siebveig 10opponies. Mautd eival
noAU onpavtikd ol i61or o1 MOAITES va yvwpiCouv T Katdotaon, WOTe,
apevag, va ackouv niean oTIC NYETIES TOUG, Kal, AQETEPOU, va Aappd-
VOUV UNOWn Toug Ty eEEAIEN TOU KAIUATOG Kal TOUG OXETIKOUG NMEPIOPI-
opoUg oTIG PIKPES Kal PeyAAes anopdaaels Tng kabnpepivig Toug {WAG.
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“For a country
like Greece, with
16,000 kilometers of
coastline, such a rise
in sea levels due to
climate change is by
no means small or
negligible.”

«FTA MIA XQPA AN THN EAANAAA,

ME 16.000 XINIOMETPA AKTOITPAMMHEL,
MIA TETOIA AYEHXH THX YXTAOMHX THZX
OANAZYAY EXAITIAY THX KAIMATIKHEZ AAANATHZ
AEN EINAI KAGOAOY MIKPH H AMEAHTEA.»

Ti niotevouv oI'EAANVEC NoAiteg

Itnv npéogatn dnpockonikn épeuva tng S1aNEQaIS «Ti nigtelouv
o1 'EAANVEG», o1 neploadtepol atnv EAAGSA SnAwvouv avAouxol
yia tnv kAipatikn aldayn. To 43% avagéper 6T Aén ennpeddel th
{wn pag, eve 10 44,6% niotelel Nw¢ 6a tnv ennpedoel 010 PEA-
Aov. To 86,3% ¢ntd nio auatnpolg Kavoveg yia TNy aviigetwnion
ToU npoPAnpatos. BéBala, kanoior Sev neibovial 1600 eUkoAa: 1
0ToUG 2 Bewpei 6T n KAIpatikh aAhayn eivar «xe@elpnpa» Twv
NAOUCIWY XWPWV €1¢ BAPOC TWV PTWXWYV, EVK 1 0TOUC 4 NIGTEUEI
nwe dev éxel Auan.

And tnv GAAn mAeupd, 6tav pwtdue ToUG MOAITES TI KAvouv
yia 10 nepiBdAAov, n nAeiovotnta avagépel 6Tl Xxpnolponolei Aa-
untnpeg e€oikovopnang evépyeiag (93,3%), avakukAwvel (92,2%),
HEIWVEl TN Xpon nAaoTikou (84,3%) kal kAvel olkovopia aTo vepd
(65,5%). Qotdoo, 6tav npdkertal yia nio «dUCOKOAES» aAAayég,
Onw¢ to va xpnaipgonololv AiyoTeEPO TO AUTOKIVNTO Kal va Katava-
Aovouv Aiydtepo Kpéag, Ta nocootd néptouv aioontd.

Tehika, 10 kKAipa eivarl éva «pakpivé-kovtivo» npdpAnpa. Exel ai-
TIEC Kal ENINTWOEIC NOU EKTEIVOVTAl and PeyAAes KuBepvnaelg, eBvi-
KEG OIKOVOUIEC, ENIXEIPATEIS Kal BEGUOUG £WC TN CUUNEPIPOPA Kal
¢ oUVABEIEC TOU KaBeVOE 0N YEITOVIG Tou. AvTioToixa, n Slaxeipion
10U bev pnopei napd va akoAouBei to id1o potiBo. Opws, neploodTePo
and npoBAnpa, To KAipa givar gia véa npaypatikdtna nou 0Ao£Va Kai
nepIoodTEPO HEV UNOPOUNE VA AYVONTOUNE, Orou ki av {oUjE.

* H 61aNEOais eivar évag ave€dptntog, in KEpOOTKOMIKAS EPEU-
VNTIKGG opyaviauds. O atoxog tng eivar va oupBdAAer aTov Kovwvi-
KO b1dAoyo kai va npoteivel AUOEIS, péow piag oelpdc HEAETWY Kai
EPEUVKV MOU APOPOUV TA ONUAVTIKGTEPA OIKOVOUIKG, MOAITIKA Kai
KoivwVikd npofAnipata tng Xxwpag.
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FMN //The fun
business of PR
& Influencing

An agency that in just two years
hired more than 20 employees,
acquired 70 clients and, above all,
gave space to the ideas of young
people in a toxic-free environment.
This is the ultimate success story.

L — e ]

spiration for an agency with influencer mar-

keting, event planning, social media man-
agement, media planning and strategic consulting?
In the case of FMN, this is exactly what happened,
when its founder and former basketball player,
Nikos Michalos, decided to transfer his sports
knowledge to influencing, betting on the innovative
and fresh ideas of young people.

The idea was born in 2014 by Nikos. Two years
ago, FMN consisted of just two people. Today it is
a team of 25 people, with women being the over-
whelming majority. Mostly, the agency’s people are
young, which means that opportunities for sugges-
tions and initiatives are given. People who are diving
into the deep end for the first time, but also cases of
employees who are tired of corporate environments,
where creativity and a fun atmosphere “die slowly”.
At FMN, they have the freedom to express them-
selves, create and propose without any restrictions.

“I have made a bet, bringing my old basketball
self to the project. I like to hang out with young-
er people who have a desire to create and who are
not great players (to speak in sports terms). I would
be bored with superstars anyway. But a team also
needs a good manager, and I enjoy doing it.”

I I OW CAN A NEW YEAR’S party become the in-
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Followers and likes don’t count

The goal is to find new talent and content creators,
without this necessarily translating into 5, 10, 20 or
100K followers, “I’'m at a point where I now believe
this and I convey it in my discussions with clients. I
once withdrew from a high-figure collaboration due
to bad behavior. Politeness and the space you are giv-
en are very important components of a good collab-
oration. I read somewhere that coolness is the new
trend. I believe those who stand the test of time will
be the ones who have eliminated toxicity”.

Moreover, going through the era of Al, the big
bet is to continue to have content with people who
have something to say and represent the values that
FMN also advocates. Perhaps that is why it is chosen
by more than 70 brands, through word of mouth but
also through its own work. Today, substance is more
important than image.

The dreams of its founder

“I would like to be able to do things only with my
brother, although it is difficult, as he has 3 chil-
dren, but sooner or later it will happen. I dream
of a house in Elafonisos to hang out there with
my best friend Panagiotis and watch basketball. I
would also like to find the time to return to basket-
ball, as a manager or coach. My dreams now con-
cern my personal happiness.” However, speaking
of FMN, what he would really like to happen is to
see his employees stay at the company and acquire
a stake there. “It is a lifelong dream of mine, be-
cause I know what it feels like to acquire some-
thing of your own at a young age”.

Nikos Michalos: The 3 life lessons
he learned from FMN

« It’s a blessing to turn your hobby into a profession.
* Always leave customers wanting more.
e Happy moments at work bring happy

moments in life.

N¢ pnopel €éva NPWTOXPOVIATIKO NAPTI va Yivel n

éunveuon yia éva agency pe influencer marketing,
event planning, social media management, media planning kai
strategic consulting; Ztnv nepintwaon tng FMN ouvéBn autd akpl-
Bwg, otav o 15pUTAC TOU Kal mpwnv pnacketpnoAiotag, Nikog
MixaAog, ano@daacioe va peta@épel Tc aBANTIKES TOU YVWOEIG 0TO
influencing, novidpovtag, WS, OTIC KAIVOTOUEG Kal PPEDKIES
16€€¢ TV VEWV avBponwy.

>

“Those who
stand the test
of time will be
the ones who
have eliminated
toxicity.”
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FM consisted
of just two people.
Today it is a team
of 25 people, with
women being the

overwhelming

majority.

Tw&years ago

NMPIN ANMO AYO XPONIA, H FMN
ANMOTEAOYNTAN AMO AYO MOAIX ANOPQMNOYZX.
SHMEPA EINAI MIA OMAAA 25 ATOMQN
ME TIZ TYNAIKEX NA EINAI
SYNTPINTIKH MAEIOYHOIA.
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https://fmn.gr

H 16€a yevviBnke 10 2014 and tov Niko. Mpiv and 6Uo xpovia, n
FMN anotehouvtav ané 6o pdAig avBpwnoug. LApepa, ivai pia opd-
5a 25 atdpwv, JE TIC yuvaikes va gival suvtpintikn nAsiopnegia. AAAG,
Kupiwg, ivar véol, npdypa nou onpaivel 6t divovtal ol EUKaipies yia
NPOTACEIS Kal NPWTOPOUAIEC. AvBpwnol nou Boutdve yia npwn popd
ota Babid, aAAd Kai nepINTWOEI £pyalOPeEvVwV Nou koupdotnkav oe
corporate nepiBaiovia, ekei onou n dnpioupyikdtnTa Kai to fun KAipa
«apyonebaivouv». Ztnv FMN, éxouv tnv eAeuBepia va ekppadoval, va
dnpIoupyoUV Kai va NPoTEVOUV XWpIC kavévav neplopiopo.

«Exw naiel pia Zapid, pépvovtag tov naAid Hou UNackeTikd eau-
16 070 project. Mou apéoel va kavw napéa e vedtepoug avipwnoug
nou €xouv 0pegn kal nou dev eival peydAor naikteg (yia va PIARCW pe
abAntikoUg pouc). Oa papidpouy, eEaAAou, pe superstars. Mia opada,
Opwe, xpelaetal kai kaAd pdvatlep, kar anoAapPdve va 1o Kavwy.

Aev petpave ol followers kai ta likes

Y16x06 €ival n eUpeon vEwv TAAEVIWV Kal content creators, Xwpig
auté va petagpdletal anapaitnta o 5, 10, 20, 100K followers.
«Eipar og pia pdon nou nAéov 10 NIOTEVW Kal T0 PETAPEPW Kal
oti¢ oulntAceIg pou pe neAdteg. Mou €xel Tixel va anooupbw and
ouvepyasia uynAwv apiBpwv e€aitiag Tng KAKNG oupNePIPopds. H
€UYEVEITD Kl 0 XK)POG Nou gou divetal eival noAU onpavtika ouota-
TIKG piag kaAng ouvepyaoiag. Kanou 61dBaca 611 to coolness eival
10 véo trend. Nopiw 6t autoi nou Ba avié§ouv atov xpovo Ba eival
0001 €xouv anopaAer tnv toikdtnTan.

Maviovtag edAAou thv enoxn tou Al, To peydho otoixnpa ei-

A

FMN is the
agency of
choice for over
70 brands,
thanks to word
of mouth as
well as its own
work.

val va ouvexioel va undpxel to content pe avBpwnoug, nou €xouv
KAt va nouv kal eknpoownouv ti¢ agiec nou npeaPelel kar n FMN.

lowg, yI autd emAéyetal and 70 kai nAéov brands, pyéoa and to

word of mouth, aAAd kai ané tnv idia tng th Souleld. Inpacia nAé-
oV €Xel NEPIGEATEPO N OUGIA Kal AIYOTEPO N €1KOVA.

Ta oveipa Tou 16puTh TG

«Oa nBeAa va Pnopw va kavw npdypata pévo pe tov adeppo pou, av
kal eival 5UokoAo, kabwe éxel 3 naidid, aAAd apyd n ypayopa Ba oup-
Bei. Ovelpeopar éva onit otnv EAapovnoo va apdlw exei Je Tov KoA-
Antd pou, Tov Mavayiwtn, kai va PAénoupe pndoket. Eniong, Ba nbeha
va Bpw ToV XpOvo va eNIoTPEYP® 0T0 PNAOKET, WG pdvatdep i npono-
vntng. Ta 6velpd pou nAéov apopolv TNV NPOCWIIKA HOU EUTUXIaN.
MiAavtag yia tnv FMN, autd nou 8a nBeAe noAu va oupBei eival va el
T0U¢ £pyalopevolc Tou va napapévouv GTnv €Taipia Kai va anoktouv
évanoooatd. «Eivar éva dveipo Lwng yia epéva, yiati Epw nwg eival 1
ouvaioBnpa Tou va anoktds kdu d1kd oou ae veapn nAIKiax.

Niko¢ MixaAoc: 3 padnpata {wng
nou nnpe and tnv FMN

- Eivar euloyia va kdveig to xouni oou endyyeApa.
« Ndvta va apnvelg toug nehdteg va BENouv nepioadtepa.
+ 01 EUTUXIOUEVEC OTIYHEC 0TN HOUAEIG PEPVOUV

Kl EUTUXIOPEVES OTIVPEG 0Tn {WN.
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SNFCC//

The Anatomy of an Urban “Unicorn”

A conversation with Athena Balopoulou, Chief Strategy and Development Officer of the
Stavros Niarchos Foundation Cultural Center, on the philosophy and the future of the
most successful public space development project in 21st century Athens. // Mia oulitnon
pe v ABnvd Mnalomoulou, AteuBuvtpia Zrpatnyikne kar Avamntuéng tou Kévipou
IToArtiopou ‘I0pupa Ztaupoc N1dpxoc, yia t ¢rAoco@ia Kal tny enopevn péPa tou IIo
EMITUXNPEVOU project aclomoinonc tou Onpooiou xopou otnv ABnva tou 21ou aiwva.

one can admire the buildings of the National

Opera and the National Library, watch the
endless flow of visitors in the Agora or enjoy the
choreographed fountains that spring up every half
hour from the grand Canal. Strategically located at
the center of the Cultural Center ecosystem, the of-
fices oversee most of the landmarks of the complex
that, for eight and a half years, has been attracting
thousands of people of all ages, from all areas of
Athens, on a daily basis.

Athena Balopoulou has been working in these of-
fices since January 2017, practically since the Cultur-
al Center opened. She has seen the vast flower beds
transformed into a magnificent Mediterranean gar-
den, and the ideas and plans implemented in thou-
sands of actions and events, which have attracted
millions of visitors. In 2024 alone, the SNFCC hosted
more than three million visits and organized more
than 6,000 events - both being record numbers. As
the SNFCC’s Chief Strategy and Development Of-
ficer notes, “numbers are not an end in themselves,
but they have their own meaning. KPIs are impor-
tant to measure our progress and to be able to move
strategically and operate with consistency, integrity
and responsibility over time. This, of course, does
not mean that KPIs are always quantitative; in some
cases qualitative indicators are also important. Re-
garding traffic, for example, in recent years the most
important indicator for us is the NPS indicator. It is
practically the indicator that answers the following
question in a visitor survey: “Would you suggest to a
friend to visit the Cultural Center?” Our NPS score
for the previous year was 96, a very high score”.

F ROM THE FIFTH FLOOR of the SNFCC offices,
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Interview
ANTONIS
TZAVARAS
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"We want every
person to feel
that they truly
belong here,
that this place
is theirs".
«@£éAoupe KAOe
avlpwnog

va viwbel ot
€5 aAVNKel
npaypatika, ot
autég o ténog
givar 81k4¢ tou»
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From utopia to the Esplanade

In every discussion about the philosophy, strategy,
or even the future planning of the SNFCC, the word
“mission” is mentioned, sooner or later. Athena Ba-
lopoulou uses it several times and connects it to all
areas of action of the Cultural Center, insisting that
“the thread that runs through everything we do
is our mission. And our mission is to utilize public
space in order to enrich the lives of our visitors and,
at the same time, to promote the values and prac-
tices for a more cohesive, more sustainable, more
inclusive society”.

It is a “mission” that sounds utopian in a city
with few functional public spaces and almost zero
culture of utilizing them, but the SNFCC has found
a way to fulfil it daily. In fact, it has found multiple
ways, through the constantly renewed and evolving
actions and the choices it offers its visitors. A more
recent example is this year’s collaboration with the
Athens and Epidaurus Festival. “It is a collabora-
tion that emerged through the approach we have
in general, regarding the use of our own space as a
cultural platform,” comments Athena Balopoulou.
“We are a producer of culture, but at the same time,
very consciously and strategically, we want to be a
platform that, through synergies and partnerships,
brings content that it introduces to the very large
audience that visits us”.

The forthcoming projects of the Cultural
Center are also perfectly aligned with the mission:
“I can talk about two initiatives that we intend
to work on in the near future. The first has to do

“SNFCC’s mission
is to promote the
values and practices
for a more cohesive,
more sustainable,
more inclusive
society.”

«H AMMOXZTOAH TOY KNIZN EINAI NA NPOATEI
TIZ AXIEX KAI TIZ NPAKTIKEX T'IA MIA
KOINQNIA MIO XYNEKTIKH, MIO BIQXIMH,
Nio XYMNEPIAHOTIKH.»

with what we call creative aging. We are already
planning a relevant survey for people of old age, in
order to understand their needs and see how our
own programs can attract them and give them op-
portunities for a more active life”.

“The second initiative concerns the creation of
a network for public space. Having covered a lot of
ground, we have created the necessary know-how
regarding the use and utilization of public space and
we are ready to utilize this further. We want to bring
together organizations from all over Greece that
deal with public space, to exchange ideas and prac-
tices and collectively create a pool of knowledge that
will be widely utilized throughout the country”.

“And let us not forget that we will soon be ten
years old. Itis a significant threshold and a strategic
passage that we have to cross. We want to celebrate
it with a very special anniversary year, which will
act as a kind of springboard for the next ten years”.

A walk into the future

Within the next ten years, The Ellinikon project,
the undergrounding of Poseidonos Avenue and
the creation of the pedestrian path / bike lane that
will unify the coastal area are expected to be im-
plemented. The southern suburbs of Athens are set
to change and acquire new landmarks. The SNFCC
will be called upon to fulfil its mission in a new con-
text, which will be quite different from the current
one and, possibly, quite competitive.

“It goes without saying that the way in which
the coastal front is being developed matters for us,
because we are also part of this field of action”, em-
phasizes the SNFCC’s Chief Strategy and Develop-
ment Officer. “Essentially, a new pole of attraction,
as well as a new narrative, is being created for vis-
itors to the city. Given that, geographically, we are
part of what is currently happening, we want to see
where we stand within this narrative”.

“Beyond macroscopic observation, however, our
focus is always on our own area and, more specifi-
cally, our own neighborhood. For us, the fact that
this space functions - officially or unofficially - as
the backyard for the houses around us is of great
value. There are people who come here every day to
exercise, to walk their pet, to celebrate their birth-
day or to simply take a walk, and this is something
that we want to serve over time and to strengthen
it, to the extent that we can”, she adds.

The mission of the SNFCC, of course, extends
to fields that are much broader than walking and
recreation. Within its perimeter, three institu-
tions belonging to three different ministries coex-
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ist and comprise a multi-level cultural ecosystem
and a very lively, active and vibrant social hub. Ac-
cording to Athena Balopoulou, the harmonization
of these three organizations and the fermentation
caused by their interaction constitute in them-
selves a pioneering spirit, which has been at the
core of the Cultural Center since its inception by
the Stavros Niarchos Foundation. Then, this pio-
neering spirit existed perhaps as an experiment,
but today it is there as an element of the Center’s
identity and uniqueness.

This unique identity makes the people of the
Cultural Center look to the future with confi-
dence. SNFCC will continue to be a point of ref-
erence, of meetings and escapes in the future and
in the regenerated southern suburbs, because it
will remain faithful to its past and present. As
the Chief Strategy and Development Officer very
clearly states, “every future planning of ours em-
anates from our core philosophy: we want every
person who comes here to find something that
resonates with them. We want a very large part of
the Greek society - ideally the whole of it - to be
able to utilize this space. We are not interested in
just having someone feeling kindly welcome by us
here. We want every person to feel that they truly
belong here, that this place is theirs”.

Anod tov népnto 6poPo Twv ypapeiwv tou KMIZN pnopei kd-
nolog va Baupdoel to Ktipio tng EBVIKAG AupIkAg ZknvAg Kal
tnv EBvIkA BiBAI0ONAKN, va xaléyel tnv adidkonn pon TwWV eMIOKe-
ntwv otnv Ayopd n va anohaloel ta xopoypapnpéva cuvipifavia
nou €enndolv kdBe pion wpa and to peydho KavdAl. Itpatnyikd
TonoBeTNUEVA 0TO KEVTPO TOU 0IKoouaThpatog tou KMIZN, enipAé-
nouv Ta NepIoadTepa and ta eNPEPOUC TONGONA TOU CUPNAEYHA-
TOG MOV, €6 Kal OKTWUIOI Xpovia, NpoceAKUel kaBnpepivd XIAIGSeg
avBpwnoug OAwV TWV NAIKIQV, an’ 6AEC TIG NePIOXEG TG ABAvac.
H ABnva MnahonoUAou epyddetal oe autd ta ypagpeia and
Tov lavoudpio tou 2017, npaktikd and tnv évap&n tng Aertoupyi-
ag tou Kévtpou MoMitiopod 16pupa Ztalpog Nidpxog. Exel 6l ta
anépavia XwpAtiva napTépia va JETATPENOVTAl O€ £Vav UNEPOXO
HECOYEIQKO KNNO Kal TIC 16€€¢ Kal Ta oxéGIa va uhomololvial o€
XINGdec dpdoeic kal ekdnAwaelg. Movo to 2024, to KMIZN 6éxtn-
Ke neploodtepa ano tpia ekatopplpia enioKEYEIS Kal Slopydvwae
neploadtepec and 6.000 ekdnAwaoeig, apiBpoi-pekdp kai ol S00.
‘Onwg onpelvel n AieuBovipla LtpatnyikAg kar Avantugng tou
KMNIZN, «o1 apiBuoi dev eival autookondg, ahAd €xouv tn onpacia
1ouG. Ta KPIs gival onpavtika yia va petpdpe tnv np6od6 pag kal
va pnopoulpe o€ BA6og xpdvou va KivoupaoTte atpatnyikd kai va
Aeltoupyolpe pe ouvénela, akepaldtnta kai uneubuvétnta. Autd,
BéBaia, Sev onpaivel 611 Ta KPIs eival ndvia noootikd, Kadbwe
0¢ KANOoIEG NEPINTWOEIG €XOUV ONPACGIA Kal 01 MOIOTIKO HEIKTEC.
Y€ 0,11 apopd tnv enioKeYIPOTNTA, Yia napadelypa, Ta teAeutaia
XpOvia 0 Mo onpavtikog SeikTng yia ePag eivar o deiktng NPS.
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Eivar npaktikd, o 6eiktng mou anavidel oTnv €pWINCN O€ pia
€peuva eniokentwv “Oa olotnves oe évav giko n o€ pia Gikn
oou va enioke@Bei 1o Kévipo MoAitiopou;”. To NPS score pag yia
v nponyoUpevn xpovid ntav 96, pia noAU uynAn Baduodoyiax.

Ano tnv outonia otnv EonAavada

Ie kGBe oulAtnon yia tn @IAocogia, Tn otpatnyikn f akdpa Kai
yia tov peAlovtiké oxediaopud tou KMIIN 6a avapepBei, apyd n
ypnyopa, n AéEn «anoatoAi». H ABnva MnaAonoUAou 6a tn xpnal-
HOMoINGEI ApKETEC POPEG Kal Ba Tn oUVEETE! e GAOUC TOUG TOHEIG
6pdong tou KNIIN, enipévovtag 0t «to vapa nou dianepvd oAa
60a Kavoupe, ival n anootoAn pag. Kar n anootoAn pag eival va
agionoloUpe Tov 6npdaIo Xwpo yia va epnioutidoupe ™ (W TWV
ENICKENTQV Kal TWV ENICKENTPIWV pag Kai, napdAAnAa, va npod-
YOUUE TIG a€ieg Kal TIG MPAKTIKEC YIa PIA KOIVGVIA M0 GUVEKTIKA, MI0
Bicdaiun, Mo oupnePIANMTIKAY.

Eival pia «anootoAf» nou akoUyetal outonikn o€ pia noAn pe
AiyooTtoUg AeitoupylkoUc Snpdoloug Xwpoug Kal oxedOv UndevIkn
kouhtoUpa a€lonoinong toug, aAAa to KMIIN éxel Bpel Tov Tpono
va v eknAnpvel kabnpepivd. Na v akpiBera, éxel Bpel T0Ug
Tponouc, péoa anod TIC OUVEXWS avaveoUpeves Kal eEEAICOONEVES
8pACEIC Kal TIC EMIAOYEG MOU NPOOPEPEI GTOUC ENICKENTES TOU. Mo
npooQato napadelypa, n petivh guvepyaoia pe 10 PeoTiPAA ABnvv
kal Embaupou. «Eival pia ouvepyaaia nou npoékuye péoa ano tnv
NPOCEYYION NOU €XOUHE YEVIKATEPA, GO0V AYOPA TN XpAaN Tou SIKoU
Hag XwWPou w¢ nAatopua noAtiopol», axohidlel n Abnvd MnaAo-
nouou. «Eipaocte napaywydg noAitiopod, aAAd tautéxpova, noAl
ouveldnta kar otpatnyikd, 6€Aoupe va eipaote kar nAatpopua nou
HEoa and OUVEPYEIEG Kal OUUNPGEEIS, PEPVEI £BK) NEPIEXOUEVO, TO
0Moio GUGTAVEI 6TO NOAU PEYAAO KOIVO NOU pAG ENICKENTETAIN.

Ta apéowg endpeva oxédia tou KNIZN eivai, enfong, andAuta
cubuypappiopéva e Tnv anootoAn: «Mnopw va pIAROW yia 00
NpwToBouAieg Mou avapéveral va pag anacxoAAgouv gTo npo-
oexég didotnpa. H npwtn €xel va kdvel p° auté nou ovopalou-
ye "creative aging". Eipaote nén otov oxedlacud piag oxXeTikNg
€peuvag yia Toug avBpwnoug atnv Tpitn nAikia, Npokeluévou va
kataAdBoupe TI¢ avaykeg Toug Kal va doUpe Nwe ta dika pag npo-
ypdupata pnopolv va toug npoaeAKkUoOUV Kal va Toug d0aouv
€UKaIPIEG yia p1a mo evepyn {wA.

»H deltepn npwtofoudia apopd otn dnpioupyia evog 6i-
KtUou yia Tov dnpdaio xwpo. Exoviag Siavuoel pia onpaviikn
S1abpopn, dnploupynoaye Ty anapaitntn texvoyvwoia oe 0,1
agopd tn xpnon kal tnv aflonoinon tou SnPOGIOU XWPOU Kal
eipaote €toIpol va 1o alonoincoupe autd nepioadtepo. Na @é-
poupe Kovid gpopeic an’ 6An tnv EAAASa, o1 onoiol aoxohoUvtal
e Tov 6nP6oIo xwpo, va aviaAAG§oupe 16€€C Kal NPAKTIKEG Kal
oguMNoyIkd va dnpioupynooupe €va pool yvioewy, 1o onoio Ba
unopei va aglonoieitar nAéov eupéwg o€ OAN T xwpa.

»Ki ag pnv €exvdpe 6t oe Aiyo 1o KMZIN Ba kAeioer 6¢ka xpo-
via. Eivar éva onpavtikd katw@Al nou €xoupe va d1aoxiooupe K
€va otpatnyiko népacpa. OEAoUE va 1o yIoptdooupe e pia noAl
€exwpIOTN €NETEIQKN Xpovid, n onoia Ba Aeitoupynoel kAnwg oav
€(aAtnpio yia ta endpeva 6€ka xpoviar.

WHITE PAPER « SUMMER - 2025

INSIGHTS



S
8
&
2
2
g
<
E
2
g
S
g
g
g
g
w
"
£
=




Mia BoAta oto péAAov

Méoa 0’ autd ta endpeva 6€ka xpdvia avapévetal va €xel uhonoinBel
10 project Tou EAAnvIKoU, n unoyelonoinon tg Acw@opou Moael-
8vog kar n dnpioupyia tou neodpopou / nodnAatodpdopou nou 6a
evonoinoel tnv napahiakn. Ta Notia Mpodotia tng ABAvag 6a aA-
Adgouv npéowno kai Ba anoktAcouv véa tondonpa. To KMIIN 6a
KAnBei va ekmAnpwael Tnv anoatoAn Tou o€ pia véa ouvenkn, apketd
dlagopeTikn and tn onpepIvi kal, MBavag, apketd aviaywvioTikn.
«Evvoeital 6T pag apopd o Tpénog e Tov onoiov avantiooetal
10 napaAiakd pétwno, yiati ¢ autd to nedio dpdong eviacoouaote
KI €peicy, unoypappicel n AieuBuvipia IxebiaopoU kai Avantugng tou
KMIZN. «Oualaotika, dnpioupyeital €vag kaivoupylog kal S1apopeti-
KOG nOAo¢ £AENG yia TOUG NIOKENTEC TNC NOANC Kal, TauToXpova, £va
Kaivoupylo apnynpa.’0viag yewypagika pépog autol nou ouppaivel,
BéNoupe va SoUpe nou oTEKOPAOTE EC péoa o” autd To agnynpa.
»Mépa and tn PakPooKONIKN napatnpnon, Uwe, 0To ENIKEVIPO
ToU evBIapEPOVTOC pag eival navta n SIK pag NEPIOXn Kai Mo GUYKE-
Kpipéva n SIKA pag yertovid. Na pdg, €xel peyaAn agia to yeyovog 0t
0 XWPOG AUTOC AEITOUPYET - EMONPWE N aVEMONPWE - WG N Niow auAn
yla ta onitia nou Bpiokovtal yUpw pag. Yndpxouv Gvepwnol nou €pxo-
vial 6w kabnpepivd yia va abAnBouv, yia va BydAouv BoAta o katol-
Ki610 ToUg, yia va yioptdoouv ta yevéBNIA ToUG A yia va KAvouv anAwg
pia BoAta kar autd eivar kGt nou BEAoupE va To unnpetolpie SIaxpo-
VIKA Kai 0ToV PaBpé nou PnopoUpe va 0 EVIOXUOUPE» GUUNANPWVEI.

H anootoAn tou KNIIN, BéBaia, enekteivetal oe nedia noAd
eupUtepa and tn BOAta kal Tnv avayuxn. Ltnv nepieTpd Tou ouvu-
ndpxouv TPeIC Popeic nou undyovtal o€ Tpia diapopetikd unoup-
yeia kai ouvBétouv éva noAueninedo noAITIOTIKG OlKooUGTNUA KI
éva noAU Cwnpd, evepyod Kai 6pactnpio KoIVwVIKG hub. Xippwva
ge tv ABnvd MnahonoUAou, 0 €vappovIoUOG QUTWV TWV TPIKV
0pyaviopwyv kal n 0pwaon nou npokaAeital and tn petagl toug
81G8paan, cuvioToUv and pdva Toug pia npwtonopia, n onoia ppi-
okotav otov nupnva tou Kévipou MoAitiopol and to Eekivnpd tou
KMIIN. Tote, iow¢, w¢ neipapa kar GAPEPA Mia w¢ OTOIXEIO TNE TAU-
tétntag kai tng povadikdtntdg tou.

Auti n povadikn tautdtnta kdvel toug avbpwnoug tou KNI-
IN va atevifouv 1o péAAov pe autonenoibnon, ouvexidovtag va
anoteei onpeio avapopdc, ouvavinoewy kal anodpasewyv 010
péAhov kal ota avanAhaopéva Notia Mpodotia, yiati 6a napa-
peivel motd ato napeAbov Kal 0to napdv tou. Onwe noAu Ka-
Bapd to Sratunwvel n AieuBUivipia Itpatnyikng kal Avantuéng,
«K@Be peANOVTIKOG 0XEBIAOPOC Pag, eknopeletal and tn Bacikn
pag @idocopia: Béhoupe o kdBe dvBpwnog nou €pxetal 6
va Bpel kAt nou tov agopd. Oéhoupe éva noAl peydlo pépog
¢ eAANVIKAG KoIvwviag - 16avikd to oUvoAo tng- va pnopei va
OIKEIOMOINOEN AUTOV TOV XK PO. AEV pag evolapépel anAwe va al-
06avOei kanolog 0TI Tov unodexopaote cuyevikd 6. B€Aoupe
kGBe dvBpwnog va vinBel 0TI €56 avnkel npayuatikd, 6t autog
0 T0M0C¢ £ival S1KOC Tou».

A

“We want

to celebrate
our 10-year
anniversary
with a very
special
commemorative
year.”
«@€éAhoupe va
YIOPTACOUE Ta
10 yag xpovia
UE p1a NoAU
Eexwplotn
EMNETEIAKN
Xpovid.»
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“Placemakin
our way to a livable
Athens Riviera

Zoe Patsioli, Editor-in-Chief of noupou.gr,
explains why investing in active, familiar
and open public spaces is a prerequisite for

ATHENS

a sustainable future. // H Zon ITatoidAn, P /ad™ LT
AteuBuvtpia Zuvtalng tou noupou.gr e€nyel
yiati n enévouon og OnpOc10UC XOPOUC
EVEPYOUC, OIKEIOUC KAl AVOIXTOUC

etvar mpoUnoBeon yia éva fiopo péAov.

going a phase of redefinition. New projects, new

rhythms, new needs. The Athenian Riviera is
beingintroduced as the future of a city that, for the first
time, is turning its gaze toward the sea. But how does
one preserve the character of an area that is changing?
How is quality of life ensured in a neighborhood that
is investing in tomorrow? A small reminder: the cities
that thrive are those that invest in public spaces as liv-
ing organisms. Those that, by applying the principles
of placemaking, support projects where public space is
not a lofty ideal, but an experience.

Perhaps the most successful such example in
Greece is the Stavros Niarchos Foundation Cul-
tural Center. A public space that is participatory,
welcoming, and tireless. A landmark that, instead
of resting on its symbolism or prestige, is packed
with everyday moments where life unfolds natu-
rally, in a way that is both inclusive and meaning-
ful. As the redevelopment of the former Hellinikon
airport site promises the largest coastal park in Eu-
rope, the challenge is not about size. It is about the
need for the new Metropolitan Park to function as
an organic part of urban life. The Experience Park
is an encouraging first step. While we wait for the
next ones, let us shift our gaze not only toward the
beautiful sea, but also toward the distant horizon.
And let us agree that if we do not want the southern
suburbs to become merely the summer resort of a
new, tourist Athens, we must invest in something
far more difficult than aesthetics: coexistence.

T HE SOUTHERN SUBURBS of Athens are under-

ISUl
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Ta Nétia Mpodotia tng ABAvag Bpiokovtal o€ tpoxid ena-
vanpoadiopiopol. Néa €pya, véol pubpoi, véeg avaykeg.
H A6nvaikn PiBiépa ouotAvetal wg 1o péAAov piag noAng nou
yia npwIn Popd otpé@el 10 BAEPPa Tng npog¢ tn BdAacoa. MNwg
dlatnpei, OPwG, Kaveis Tov XapaktApa piag NepIoxng, evw auth
aAAdZer; No¢ SraopaliZetal n noidtnta {wNG 0€ pia YEITOVIA NOU
enevbuel 0To aupio; Mikpn unevBUpion: 01 ndAeig nou avBidouv
gival autéc mou enevolouv aToug SnPAGIOUG XWPOUC WG {wvTa-
voU¢ opyaviopoUs. Ekeiveg nou, epappdloviag toug Kavoves tou
Placemaking, evbappUvouv projects 6nou o 6npdaiog xapaktn-
pag bev eival euoefnc ndBog, ahAd eunelpia.
To nio enituxnpévo T€tolo napddelypa otnv EANAGSQ €ival iowg
10 Kévipo MoAitiopou ‘16pupa Zradpog Nidpxos. Evag dnpéaiog
XWPOG OUPHETOXIKOS, PIAGEEVOC Kal akoUpaoTog. Eva onpeio ava-
@opdg nou, avti va e€avtAeital 0To KUPOG Kal Tov cupBoAiopo tou,
VEHITEl KABE YWVIG TOU PE PIKPEC OKNVEC KaBnpepIvoTnTag onou n
{wn e€eliooetal puaIkd, pe Tpono yoviyo kai oupnepIAnntikd. Ka-
Bw¢ Aoindv n avaniaon tou EAAnvIKoU undoxetal To peyaAitepo
napabaAdoaio ndpko tng Eupwnng, 1o otoixnpa v eival to péye-
Boc. Eivar n avaykn va Aeitoupynaei 1o véo MntponoAitikd Mdpko wg
opyavikd koppdt tng {wng tng noAng. To Experience Park anoteAel
£va evoappuvTiko npwto PApa.’000 nepipévoupe ta endpeva, agidel
va oTpéyoupe to PAEUPaA pag 6xi ovo npog tnv 6popen Baiacoa,
aA@ Kupiw¢ npog Tov pakpivo opidovia. Kal va GUPQWVACOUE
nwe, av ta Notia NMpodotia Sev BEAoupe va yivouv anAwg to Bepivo
B€peTpo piac véag, ToupioTikAg ABNvag, opeiloupie va enevbuooupe
o€ kAt noAU nio 6UokoAo and tnv aiobntikA: otn cuvinapén.
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THIS SUMMER, Asteria Glyfada
reclaims its place as the defin-
itive landmark of the Atheni-
an Riviera—an all-day haven
where elegance meets ease.
Visitors are invited to choose
between the adults-only pool,
framed by retro cabanas and
timeless sun loungers, or the
iconic beach, beloved for its
refreshing dips, crafted cock-
tails, light dishes, and discreet
mini spa services.

As the sun sinks into the
Saronic Gulf, the experience

ASTERIA GLYFADA

The "From Dusk Till Dawn"
Destination for Elevated Hospitality

From beachfront brunches to sunset dinners and exclusive live performances //

.
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shifts to Bungalow 7, the at-
mospheric restaurant by the
sea, where dinner is orches-
trated by chef Dinos Fotinakis
and his team. Their culinary
approach blends Mediterra-
nean ingredients with refined
Asian techniques, delivering
dishes that are both inventive
and rooted in substance. Just
steps away, across the shore,
Ark Restaurant continues to
honor the richness of Greek
gastronomy under the crea-
tive direction of chef Giannis

Baxevanis. Here, flavors unfold
from sunrise to nightfall, with
a menu that spans abundant
breakfasts, leisurely lunches,
and sophisticated dinners—all
enjoyed quite literally at the
water’s edge.

This season, Asteria Glyfa-
da offers more than escape—it
becomes a curated journey of
refined leisure, authentic hos-
pitality, and elevated moments
by the sea. A destination not
to be missed and one to be
experienced.

WHITE PAPER -

SUMMER « 2025

To peTIvo kalokaipl, ta Aotépia

FAugasdag yivovtal 1o onyeio
avapopag tng ABnvaikng PiBiépag —
évag npoopiopdc yia 0An tnv npépa
6nou n Kopyotnta ouvavid tnv ave-
nitndeutn noAutéAeia. 01 ENIOKENTES
kahouvtal va eniAé€ouv avapeoa otnv
nioiva evnAikwv, nAaioiwpévn and
PETPO Kaundves kal EanAwaotpeg, N
v ayannpévn napaAia yia BouTiEg,
dpoaepd cocktails, ehagpid midta kai
unnpeaieg mini spa.
Kabw¢ o nAiog xdvetar otov Zapwviko,
N euneipia PpeTaQEpeTal 0To atpo-
oQaipiké Bungalow 7, dnou 1o 6einvo
enipeheital o oep Ntivog Pwrelvakng
je Ty opdda tou. 01 NPOTACEIS TOUG
navipeUouv PETOYEIAKES NPWTES UAES
LIE A0IATIKEG TEXVIKEG, NPOTPEPOVTAC
nidta eupavtaota aAAd kal yeUoTIKA.
AkpIB¢ binAa, To Ark Restaurant, und
v enipéleia tou og@ Mdvvn Mnage-
Bdvn, ouvexiCel va TIPd tn YEUOTIKA
kAnpovopid tng EAAGSaG. Edw, ol
YEUOTIKEG NpoTdoel§ EedinAwvovTal
ka6 '0An tn S1ApKEIA TNG NPEPAG, ME
éva pevoul nou nepihapBavel nholaoio
npwIvo, anoAauotiké yelpa kal eKAe-
NTuopévo Seinvo — OAa KUPIOAEKTIKA
ndvw 010 KUpa.
Autd to kaokaipl, ta Aotépia FAuQd-
dag dev eival anAwd¢ pia anddpaon -
eival éva ta&idl xaAdpwong, auBevTikng
@IAogeviag kal uynAng aiobntikng
6inAa otn BdAacoa. Evag npoopiopog
nou dev npénel va xdoel Kaveic - Kai
nou a€icel va {noel.

H Info

Poseidonos Avenue 110,
Glyfada, Tel: 2111907000
New®. Mooeldwvog 110,
FAugdada, TnA: 2111907000

031




RICHARD CROSBY /
The Southern Suburbs
through the eyes of an
international investor

A member of the active expat community tells the
story of how the Southern Suburbs became his
new investment and personal destination. //'Eva
p€Ao¢ e evepync expat Kovotntag, agnyeitat
¢ ta Notia ITpodotia éyivav o véog Tou
€MeVOUTIKOC KA1 TIPOCMITIKOC IIPOOPIOHOC.

kets, from the financial centers of London and

Hong Kong to the other side of the Atlantic,
Richard Crosby found in the Athenian Riviera some-
thing that few places offer: stability, perspective and a
way of life that expresses him. With profound experi-
ence in the investment world and a relationship with
Greece that goes back decades, he talks about entre-
preneurship, the changes taking place in the Southern
Suburbs, the dynamic community of expats who live
and work there, and the unique energy of a place that
combines work and life in an authentic way.

I I AVING TRAVELLED A LONG WAY in global mar-

From the 1980s to today’s Greece

Richard Crosby’s first contact with Greece was in
the 1980s, when he came here as a young banker. “It
was an extremely productive period for me, both profes-
sionally and personally”, he recalls. That bond has never
been broken. Today, through London-based Astir Cap-
ital, he and his wife, Christina Costaridi, are active in
venture capital, real estate investments and niche mar-
kets, often working with clients with roots in Greece.

The most important thing, he says, is chemistry:
“We don’t quarrel easily. Each of us has other inter-
ests. It’s nice to share the work with your partner,
without it becoming a burden”.

Their shared understanding of values and busi-
ness approach is also reflected in Astir Capital’s
philosophy. “We are known as an alternative in-

-—
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vestment house”, he explains, “but we pride our-
selves on our ability to identify niche opportuni-
ties”. Greece’s evolving startup scene is, as he notes,
a major driver of his business activities. “There are
many quality startups, especially by Greek found-
ers living here in Athens and abroad”.

The Ellinikon, the political shift and the
light that... attracts the film industry

Speaking of developments in Attica, and especial-
ly in the Southern Suburbs, Richard Crosby appears
optimistic. “Athens has changed tremendously. The
infrastructure has improved drastically. From Glyfa-
da you can go to Kolonaki in 20 minutes; in the past,
this seemed impossible. The city now has good mo-
bility, excellent hospitality and a vibrant social scene”.

The project of The Ellinikon is, in his opinion, piv-
otal. “A construction site the size of Monaco, which is
going to radically change the landscape of the South-
ern Suburbs. The interest is huge, from local investors
to international capital from Israel, Lebanon, Saudi
Arabia, Qatar, Egypt and Northern Europe”.

At the same time, he reveals a less prominent but
rapidly growing aspect of the Greek economy: the
film industry. “Greece is slowly turning into the Hol-
lywood of Europe”, he says. “Last year, 92 films were
shot in Greece. There is legal support, tax incentives
and of course... the light. Greek light is incomparable
for film shooting”. He also highlights that several in-
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ternational production companies have already set up
shop or are collaborating with local providers. “The
government has become friendlier towards them. An
ecosystem has been created that attracts creative pro-
jects and, with them, new jobs and infrastructure”.

Life in the Southern Suburbs
and the Greek soul

Beyond his business activities, Richard Crosby
speaks enthusiastically about life in the Southern
Suburbs. “Greece offers a unique way of life: sun-
shine, sea, activities all year round. The light is
the best in Europe. Every morning, you open your
eyes and see a blue sky”. However, what impresses
him the most is the attitude of the Greeks. “Even in
times of crisis, people manage to smile. This ability
to enjoy life is very attractive to a foreigner”.

The expat community in the Southern Suburbs
has, as he observes, changed its face in recent years,
but it is still one of the most vibrant and internation-
ally oriented groups in the country. “It’s not the way
it used to be. There are now noticeably fewer British
people. Instead, you see more French people - main-
ly because of the French schools - and quite a few
Israelis, many of whom are active in the technology
sector or have families settled in the area”.

‘Exovtag diavioel pia pakpd Siadpopn otig naykoopies ayo-

pEC, anod Ta XpNUAtonioTwTIKA kEvipa Tou Aovdivou Kai Tou
Xovyk Kovyk €w¢ tnv GAAn nAeupd tou AtAavtikou, o Richard Crosby
Bpnke otnv ABnvaikn PIBiépa kdti nou Aiya pépn npoopEpouv: ota-
Bepdtnta, npoontikn Kai évav tpdno {whc nou tov ekPpalel. Me Ba-
01G epnelpia 0Tov XWPOo TwV eNevOUTEWY Kal pia oxéon pe Tnv EANG-
danou petpd dekagtieg, PIAA yia TNV ENIXEIPNPATIKOTNTA, TIC AAAAYEC
nou ouvteholvtal ota Notia Mpodaotia, Tn duvapikn kovotnta TwWv
expats nou ¢ouv Kai 5pactnpionolouval EKEl Kal tn Jovadikn evép-
yeia evog Tonou nou ouvdualel S5ouleld kai {wn pe Tpono audevTiko.

Ano tn dckactia Ttou *80, otnv EAAGSa Tou anpepa

H npwtn enagn tou Richard Crosby pe tnv EAAGSa €yive T Sekaetia
Tou '80, dtav npBe w¢ veapas tpaneditng. «Hrav pia e€aipetika ano-
dotkn nepiodog yia péva, 1600 enayyeAuatikd 600 kal NPOCWIKAY,
Bupdral. 0 6eopdg autdg dev Siakdnnke Noté. Tnpepa, HEow Tng Astir
Capital, o i610¢ kai n 60Uy Tou, Xpiotiva Kwatapién, dpactnpionol-
oUvTal eVePYa oTov Topéa TOU venture capital, oTic enevbUoeIC akiva-
TWV Kal o€ £CEIBIKEUPEVEG ayopEg, OUXVA 0€ ouvepyaaia pe neAATeg
nou £xouv piceg otnv EAAGSA.

To onpavtikdtepo, Onwe Aéel, eival n xnpeia: «Aev 10aKwvOaaTe
e0koAa. 0 kaBévag pag éxel kal AAAa evdiapépovta. Eival wpaio va pol-
paceaal tn Souleld pe tov AvBpwnd oou, Xwpig va yivetar ovatovny.

|

“There’s a

wide variety of
people here.
It’s not all
perfect, but it’s
a great place to
live and create
something
worthwhile.”
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H koiviA Toug avtiAnyn yia Tig agieg kai tnv ENIXEIPNPATIKA NPOCEY-
yion avtikatontpidetal kai otn QiAocogia tng Astir Capital. «Eipaote
YVWOToi WG éva evarlAakTikd enevbutiké onitiy, e€nyel, «aAAd nepn-
(QaveudPaoTE yIa TNV IKavoTNTA Jag va evionifoupe e€EIBIKEUPEVEC EU-
kaipieg». H e€eAioodpevn startup oknvh tg EANASag anoteAei, 6nwg
ONUEIWVEL, GNUAvVTIKO KIVNTPO yia TIG ENIXEIPNUATIKES TOU Spactnpl-
otnteg. «Yndpxouv NoAAEG NOIOTIKEG startups, 161aitepa and ‘EAAnveg
16pUTEG NOU {OUV 0TO EEWTEPIKOY.

To EAANVIKO, n noAItikn otpoPn
Kai T0 PG NOoU... Tpapdel Tov Kivnpatoypagpo

MiAovtag yia tig e€ehifeic atnv Atuikn, kar 16iwg ota Notia Mpo-
dotia, o Richard Crosby epgavicetal aioi6608og. «H ABnva éxel
aANa€er tpopepd. 01 unodopéc Exouv PeAtiwdei dpaatikd. And tn
FA\ugdda nnyaivelg 0to Kohwvdki o€ 20 Aentd, dtav kdnote autd
¢polale aniBavo. H ndAn S1abétel nAéov kaAn Kivntikdtnta, e€alpe-
TIKN €0Tiaon Kal p1a {wvtavi KoIVWVIKA oKnvAy.

To €pyo Tou EAAnVIKoU eival, katd T yvapn tou, koppiko. «Eva
epyotdgio ato péyeBog tou Movakd, nou npokertal va arAdger pigika
10 ToMio Twv Notiwv MpoacTiwv. To evdiapépov eival tepdaTio, and to-
nikoUG enevouTéS Ewg B1eBvn kepahaia and lapanh, Aiavo, Zaoudikn
ApaBia, Katdp, Aiyunto kai Bépeia Eupcnny.

NMapdAAnAa, anokaAuntel pia Aiydtepo npoBeBAnpévn, alAd pa-
yoaia avantuoadpevn NTuxn te EAANVIKAG 0IKOVOIAG: TNV KIVNpATo-
ypaikA Blopnxavia. «<H EANGSa petatpénetal aryd olya oto XOAyouvt
G Eupwnngy, avapEépel xapaktnplotikd. «Mépual yupiotnkav 92 tai-
vieg otnv EAAGSa. Yndpxel vopikn unootnpign, opohoyikd kivntpa kai
QUOIKG... TO PWG. To EAANVIKG QWG €ival aoUyKpITo yia KIVNPAToypa-
QIKG yupiopatar». AkOpn, unoypappidel 6T apkeTég diedveis etaipeieg
napaywyng £xouv ndn eykatastadei h ouvepyddovtar pe Tomikoug na-
poxoug. «H kupépvnan £yive nio QIAIKA Npo¢ autéc. Exer Snuioupyndei
£€va 01kooUoTNPA NOU NPOGEAKUE SnpIoUPYIKA projects, kal padi Toug,
véeg BEaelg epyaaiag kal unodopégy.

H wn ota Notia Mpodotia Kai n eAAnvIKA Yuxn

Népa and tnv emixelpnpatikn tou 6pdaon, o Richard Crosby WA pe ev-
Bouaiaopd yia tn {wn ota Noua Mpodotia. «H EAAGSa npoopépel évav
Hovadikd tpono {wng: nhiogdvela, 6aAacoa, SpactnpIdTTEG A0 TOV
xpovo. Kabe npwi, avoiyelg ta pdua cou kal BAENEIS PnAe oupavoy.
001000, AUTO NOU TOV EVTUNWOIGLE! NEPITOOTEPO €ival N 0TGN TWV
EANAVwV. «Akdpa kal o€ nepI6dous Kpiong, o AvBpwnol katapépvouv
va xapoyehouv. Auti n Ikavétnta va anoAappavouv t {wn givar no AU
€AKUOTIKN yIa évav §Evoy.

H Kovotnta twv expats ota Notia MpodoTia, 6Nw¢ napatnpel,
éxel aANagel npoowno ta teAeutaia xpovia, aAAd e€akoAoubei va ano-
TteAei pia and tg nio {wvtaves kal SieBvg npooavatoAiopéveg opddes
otn xwpa. «Aev eival nia 6nwg nahid. 01 Bpetavoi eivar nAéov aiobntd
Aiy6tepor. Zn 6€on toug, BAéneic nepioadtepoug MAANOUC — KUPIwG
Adyw Twv YaAAIK@V oxoAeiwv — Kai apketoug lopanAivoug, noAAoi ek
WV onoiwv 6pactnpionololvial Tov TOPEA TG TEXVoAoyiag i éxouv
OIKOYEVEIEG EYKATETTNYEVEG GTNV NEPIOXNY.

INSIGHTS
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Plasis Real Estate + Development

New Corporate Identity, Same Credibility - Dynamic Presence at Top Events.

2025 MARKS A NEW ERA for Pla-
sis Real Estate + Development,
with the announcement of the
company’s official rebranding,
reflecting its new strategic ap-
proach: a strong identity, with
modern aesthetics, investment
orientation and international
perspective.

Plasis’ new image is not just
an aesthetic renewal - it is the
outcome of a comprehensive
strategic upgrade, aimed to
reflect the company’s values:
professionalism, trust, innova-
tion and extroversion.

This transition was accom-
panied also by a strong presence
in leading real estate forums
and business events:

June 2024: Plasis partici-
pated as a Silver Sponsor at the
Athens Riviera Forum, support-
ing an institution dedicated to
the growth prospects of the
coastal zone of Attica.

October 2024: Dynamic
presence at PRODEXPO, the
most recognized real estate
event in Greece.

February 2025: Official an-
nouncement of the company’s
rebranding and presentation of
the new corporate identity with
amodern logo, communicative
style and strategic positioning.

March 2025: Participation
at MIPIM in Cannes, the larg-
est international real estate
exhibition, as part of the Greek
business mission.

May 2025: Plasis appeared
as Grand Sponsor of the Pre-
mium Real Estate Expo, con-
firming its commitment to
supporting extroversion and
quality in the real estate market.

A

Minas Dimos is the inspirer
and founder of Plasis Real
Estate + Development, one
of the best-known and most
expert executives in the
market.

The new Plasis remains
faithful to the principles that
shaped it - transparency, re-
liability and commitment to
results - but at the same time
invests in the new era of real
estate, bringing with it fresh
ideas, strategic partnerships and
a clear vision of development.

To 2025 onpatodotel pia véa

enoxn yia tnv Plasis Real Estate
+ Development, pe v avakoivwon
ToU enfonpou rebranding tng taipei-
g, anotunwvovTag tn véa g oTpa-
TNYIKA NPOGEYYIoN: JId IGXUPN TAUTO-
nta, pe ouyxpovn aiobntikn,
enevoUTIKO npooavatoAiopd kai 1ebvn
nPOONTIKN.
H véa eik6va tng Plasis 6ev anoteAei
anAw¢ pia aiodntikn avavéwon - ivai
10 ANOTEAEOUA PIAG GUVOAIKAG 0TPA-
TNYIKAG avapaopiong, nou oToxeUel
va aviavakAd tig agieg tng etaipeiag:
enayyeApatiopo, epnigtoolivn, kavo-
Topia kar e§watpépeia.
H petdBaocn autn ouvodeltnke Kal
ané éviovn napoucia o€ Kopugaia
real estate forum kal enixeipnpatikég
€KONAWOEIC:
loviog 2024 - H Plasis ouppeteixe
w¢ Silver Sponsor ato Athens Riviera
Forum, atnpidovtag €vav Beopo api-
EPWUEVO OTNV AVANTUEIAKA NPOONTIKA
¢ napaMiakng Z&vng tng ATTIKAG.
Okt@PpIog 2024 - Auvapiki napouaia

otnv PRODEXPO, tnv nio avayvwplopé-
vn 10pyavwaon akivitwy otnv EAAGSQ.
®ePpoudpiog 2025 - Enionpn ava-
Koivwon tou rebranding tng taipeiag
Kal napouaiacn tng vEAg £TaIPIKAG
Tautdtntag pe olyxpovo Aoyotuno,
ENIKOIVWVIAKO UPOG Kal oTpatnyikn
positioning.

Maptiog 2025 - Luppetoxn atnv MIPIM
otic Kavveg, tn peyaAitepn 6iebvn
€kBeon real estate, w¢ PE€Pog tng
€AANVIKNG ENIXEIPNUATIKAG ANOGTOANG.
Mdiog 2025 - H Plasis avadeikvietal
w¢ Méyac Xopny6g tng Premium
Real Estate Expo, eniBepaiovoviag
I d€opeucn tng va unootnpilel Tnv
€€wOoTPéQEla Kal TV noléTNTa otV
ayopd akIvatwy.

H véa Plasis napapével niotn otiq
apxég nou tn dlapdpewoav: diapdveia,
a€ioniotia kal NPOoNAWGN 0TO anoté-
Aeapa - aAAd tautéxpova enevolel otn
véa enoxn tou real estate, pépvovtag
padi tng PPETKIES IBEEC, OTPATNYIKES
ouvepyaoieg Kal éva Eekabapo dpapa
avdntuéng.
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Southern Suburbs mayors on entrepreneurship,
investment, and the evolving future of their cities.
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IOANNIS KONSTANTATOS

THE MULTIPLE
BENEFITS OF THE
INVESTMENT IN
THE ELLINIKON

The MAYOR OF HELLINIKON
ARGYROUPOLIS talks about the challenges of
the emblematic The Ellinikon investment and its
significant compensatory benefits for the local
community.

HE PROSPECTS, the challenges and the

large investment landscape are just some

of the areas touched upon in the following GEORGE

interview with the Mayor at Municipality LAMPIRIS
of Hellinikon - Argyroupolis Ioannis Konstanta-
tos. He refers at length to the demands made by
the municipality, which were made in the context
of good faith and understanding with LAMDA De- A
velopment, given the development of the Metro-
politan Pole of The Ellinikon, bringing significant

benefits for the local community. "We said 'yes’
to the Ellinikon

. ge e . . investment, on
You are the individual who governs the city in  the condition

which the emblematic investment of The Ellinikon it benefits the
is being developed. What do you expect and what ~ community.”
have you already gained from this investment? B
Prior to the commencement of the investment,
it is important to recall the situation we faced in
2014, when the elections took place and we as-
sumed office as the municipality’s administration.
The history of this area is weighty and complex.
The residents who once lived within the airport

grounds were displaced for a second time—orig-
inally during the Metaxas regime—losing their
homes to make way for the airport’s construction.
Since then and after many changes that took place
in the area, the municipality of Hellinikon and
that of Argyroupoli, were intertwined with the
airport. The municipality of Hellinikon collected
whatever fees there were from the airport, from
traffic tickets to advertising fees, without having
any other financial income. And while the airport
was the engine of the country’s development and
we saw other areas grow - such as Faliro, Glyfada
and Alimos - Hellinikon was left behind, because
it could not acquire a marina, a beach, or any other
business activity. Ultimately, after the airport left,
the area remained unused for many years, despite
any discussions and intentions of development.
Along the way, the proposal came that stated that
development would take place in Hellinikon. We ran
for election in 2014 and said “yes” to the investment,
but under certain conditions. That is where our vi-
sion is now placed, which envisaged the arrival of
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serious entrepreneurs who would bring growth but
also provide positive offsets for the local community.
We put our demands on the table and achieved quite
a bit. Since 2021, when the project began to be imple-
mented, we have collected almost 2.5 million euros
from the Property Tax and the land plot fees, which
the investor pays in order to be able to build. This
is money that was allocated to the municipality’s
budget in 2024, without increasing municipal fees.

Beyond the financial benefit, we signed memo-
randa of understanding with the investor and as a
result, significant investments were implemented,
such as the building for people with disabilities on
Vouliagmenis Avenue, as well as the indoor basketball
court, offering more than 300 children the opportu-
nity to train. A series of other moves were also made,
such as the municipal veterinary clinic, the munici-
pal physiotherapy center, squares, playgrounds and
parks. These investments were part of an agreement
between the municipality and the investor, with the
logic that the investment should also leave something
behind for the local community. This entire vision is
in progress, with the Global Center of Pontian Hellen-
ism set to follow, as well as the financing of 2.4 million
euros for the study of the city’s new city hall.

When I took office as mayor in 2014, the book
value of the municipality’s real estate was approxi-
mately 44 million euros. Today, based on the latest
valuation, it is close to 350 million euros.

But is everything as rosy as you describe it?

In contrast to the neighboring municipalities, the
municipality of Argyroupolis had over 100 structures
within the airport. All these structures were trans-
ferred without objections and without appeals from
the municipality. Any reactions and appeals come
from those who just want to make noise and create a
stir. The second negative is that there is strong dissat-
isfaction with the nuisance caused by the excavations
and the dust that is created. It is obvious that when
a city is dug from one end to the other, this situation
will exist. However, I cannot prevent the concrete
mixers and workers from entering, when such a large
investment is being made. Citizens are currently ex-
periencing new realities in their daily lives, given that
90% of the project is being implemented within the
boundaries of our municipality. Residents saw hun-
dreds of trees being cut down as part of the arrange-
ment of the Agia Paraskevi creek, for a project that
is necessary in order to avoid future floods. These
people saw their neighborhood changing. And while
they used to see a green landscape when going out on
their balcony, they now see a construction site. This
is a huge issue, which we are trying to manage in col-
laboration with the investors.

What are the priority projects for the municipal-
ity at the moment?

A recent decision by the Ministry of Health
gives us the opportunity to create the new Health
Center of the municipality at the site of the current
Hellinikon - Argyroupoli town hall. The aim is to
create a modern Health Center, in collaboration
with the University of Nicosia, which will operate
the first private medical school in Greece in Sep-
tember, in The Ellinikon. We aspire to have at our
disposal the model municipal clinics, with the par-
ticipation of the Ministry of Health, as well as the
said academic institution.

Other forthcoming projects include the sports
center at Hellinikon Beach. Also, we should note
the completion of the beach at Agios Kosmas, which
is also being developed by the investor of The El-
linikon and for which the fellow mayors of Glyfada
and Alimos appealed. We are a municipality with-
out a beach and we are forced to move swimmers
outside our borders to swim.

Upcoming projects include the new city hall
that will be built next to the building for people
with disabilities on Vouliagmenis Avenue and
within the area of the Metropolitan Pole of The
Ellinikon. The study is in its final stages of com-
pletion by the Alexandros Samaras and Associ-
ates architectural firm and is expected to be de-
livered in June. The study is being financed in the
form of a donation by Spyro Latsis and is worth
2.4 million euros. I believe that the new building
will be one of the most emblematic city halls in
Southern Athens.

01 NpoonTIKES, 0l TPOKANTEIC Kal To PeydAo ToMio TwV enev-

duoewy, ival povo pepikoi and toug topeic nou Biyel oe
ouvévteugn nou pag napaxwpnoe o Anpapxog EAANVIKoU - Apyu-
pounoAng, Mdvvng Kwvotavidrog. 0 i6log avapépetal EKTEVWE OTIG
d1ekdIKNOEIG and nAeupdg tou Anpou, ol onoieg £yivav 0to nAaioio
kaAAg niotng kar ouvevvonong pe tn LAMDA Development, 6e60-
pévng tng avantuéng tou MntponoAitikoU NMoAou EAANVIKOU, pép-
VOVTag onpavika avtiotaduioTika o@éAN yia tnv ToNIKA Kovwvia.

Eiote 0 dvBpwnog nou Sioikei tnv ndAn, gTnv onoia avantiooe-
tai n egPAnpatikn enévéuon tou EAAnvViKoU. Ti npoobokdte kai Tl
£XETE anoKopigel ndn and autn tnv enévbuon;

Mpiv yivelr n enévbuon, 6a npénel va BupnBolpe T eixape
unpootd pag to 2014, dtav €yivav ol ekhoyég kal avahdfape tn
dnpapxia. H 1otopia tou ténou eival Bapid. 01 dvBpwnol nou ntav
péoa 0to agpodpadpio, yia 6eutepn popd eni Metafd ektoniotnkav
Kal €xacav Ta onitia Toug yia va yivel 1o agpodpopuio. EKTOTE Kal
petd and noAAég aAAayég mou €yivav atnv neploxn, o Afpog EA-
AnvikoU, aAAd kal autdg tng ApyupolnoAng, Atav aAAnAévbetol pe
10 agpodpopio. 0 Anpog EAANVIKoU eloénpatte and 1o agpodpopio
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onola t€An unnpxav, and kANGEIG £¢ kal TEAN SIa@APIoNG, XW-
pic va €xel kavéva AAAo o1kovopIKo £€0060. Kal eved To agpodpopio
anotéAece TNy atpgopnxavh tng avantugng tng xwpag Kai eidape
dAAec nepioxég va peyeduvovtal - onws 1o ®aAnpo, n FAupada, o
ANipog - o EAAnVIKG €peive niow, yiati oUte papiva pnopouoe va
anoktnoel, oUte napalia, oute onoladnnote AAAN enixelpnuatikn
dpdon. Ev téAel, PeTd TNV anoxwpnaon ToU aepodpopiou, 0 XWPOG
gueive eni oeipd etcdv ava&lonointog, napd T 6nole¢ oulntnoeig
Kai npoBéaeic afionoinong.

IInv nopeia npbe n npdtacn nou avépepe 6t Ba yivel n ava-
ntugn oto EAANVIKG. Epeic, wg napdraln Bynkape npoekAoyikd to
2014 kai einape «va» otnv enévéuon, aAAd uné npoinoBEoelg.
Ekel TonoBeteitar nAéov kai 1o dpapd pag, to onoio npoéPAene va
£pBouv copapoi enixeipnpatiec nou Ba pEpouv avantuén, aAAd kal
Ba 6woouv avtiotabpioTikd o@EAN yia Tnv ToniKh Kolvwvia. Oéoa-
Ue 070 TPAnEQ TIG S1EKBIKNTEIG g Kal Katapépape apketd. And 1o
2021, 6tav Eekivnoe va uhonoleital To €pyo, elonpagape oxedov 2,5
ekatoppUpia eupy and to TAM Kal Ta TEAN TwV 0IKoNES WY, XpApa-
10, Ta onoia diatéBnkav otov npodnoloyiopd tou Afpou 1o 2024,
Xwpi¢ va au§nBouv ta dnpotikd TéAN.

Mépa ané 10 olkovopikd 6geAog, unoypayaye pvnudvia ou-
VEPYAOIag e TOV ENEVOUTA Kal w¢ anotéAeopa, uhonoinbnkav on-
pavtikég enevouoelg, onwe o Ktipio ApeA otn Aewpdpo BouAiay-
pévng, agiag 15 eKATOPPUPIWV EUPW, KABWC Kai TO KAEITTO YANESO
Undoket, Npoo@époviag tn duvardtnta npondévnong o€ NePIoao-
tepa and 300 naidid. Eniong, npaypatonoindnke pia oeipd and
KIVAGEIC, ONWE T0 SNPOTIKO KTnviatpeio, T0 dnpoTIKG pualoBepa-
neutnplo, NAateieg, NaiSIké xapég kai ndpka. AUTEC o1 enevauoelg
anotéAeoav P€pog piag cuppwviag petall Anpou Kar enevouth, pe
™ Aoyikn 61 n enévbuon Ba npénel va aghvel kal kATl niow yia tnv

TONIKA KoIvwvia. ‘0ho auté 1o dpapa Bpioketal oe eCEAIEN, KABWS
akohouBei 10 Méyapo Maykdopiou MovtiakoU EAAnviopou, aAAd
Kal n xpnpatoddtnon UYoug 2,4 eKATOUPUPIWY EUPW yia Tn PEAETN
TOU VEOU Snpapxeiou Tng noAng.

‘Otav avéhaBa Afpapxog 1o 2014, n AoyioTIKA agia tng akivning
neplouaiag Tou Anpou ntav nepinou 44 ekatopplpia eUpw. IApepa,
ye Bdon tnv teAeutaia anotipnon ayyiel ta 350 ekatoppUpIa EUPW.

Eival, 0pw¢, 0Aa 1000 podiva 000 ta nepIypaPETE;
Ev avubéoel pe toug Gpopouc Anpoug, o Anpog Apyupolno-
Ang eixe evidg tou agpodpopiou ndvw and 100 dopég - GUAAGYOUS.

‘0Aec autég o1 HopE peTapépBnkay xwpic avtippnaelg and nAgupag

10U AApoU Kal Xwpi¢ npoauyéc. 01 dnoleg avuidpdoeic kal Nnpoopu-
vé¢ npoépxovial and dooug BENouv va kdvouv BApuBo kal va npo-
KaA£oouv eviunwaoelg. To dedtepo apvntikd eivar 6T undpxer €viovn
duoapéakeia yia v OxAnon mou mpokaAeital and T¢ ekokapéS Kal
T okovn nou dnpioupyeital. Eivar npopavés nwg dtav okdpetar pia
noAn and t pia dkpn oe AAAn, Ba undpxel auth n katdotaon. QoT6-
00, HEV UNOPW Va EUNOBIoW TIC PNETOVIEPES Kal TOUG €pyalOpEVOUS
va ei0éABouy, 6tav npaypatonoleital pia 160 peydAn enévéuon. O
NoAITES QUTA Th oTIYPNA uioTtavtal véa dedopéva atnv kabnpepivotntd
T0U¢, dedopévou 6Tl 10 90% Tou £pyou UAOMOIETAI EVIOC TWV OpiwV
10U Afpou pag. O1 katolkol eibav ato nAaiolo dieubETnong Tou péuatog
¢ Ayiag Mapaokeung va anowiAvovtal ekatovtddes dévipa. Ma éva
£pyo nou eival avaykaio npog ano®uyn PEAAOVTIKWY NANPHUPGV. Au-
10i 01 AvBpwnol €idav Tn yeitovid toug va aAAdlel. Kai ekel nou €BAenav
¢va npdaivo tonio, Byaivovtag ato unakkdvi toug, nAéov BAEnouv éva
epyotdcio. Auto eival éva tepdoTio ZATnpa, T 0Moio 0€ cUVEPYAoia e
TOUG ENEVOUTEC Npoonabolpe va SIaxelpIoTOUE.

Noia gival auth tn oypn ta £pya npotepaidtntac yia tov Anpo;

Mpdéopatn andgacn tou unoupyeiou Yyeiag, pag diver tn du-
vatotnta va dnpioupynooupe 1o vEo kévipo Yyeiag Tou Anpou oto
onyeio nou Bpioketal 1o onpepivo dnpapxeio EAANVIKoU - Apyu-
pounoAng. Ikonog eivar va Snpioupyn6ei éva alyxpovo Kévipo
Yyeiag, o€ cuvepyaoia pe to MavenotApio Acukwaiag, To onoio Ha
AEITOUPYNOEI TNV MPWTN IBIWTIKA 1aTPIKA oXx0AA otnv EAAGSa Tov
Tentépppio, oto EAAnVIKG. ®idodogolpe va €xoupe otn S1dBeon
jag ta npétuna dnpoTIKA IATPEIa, e TN GUPPETOXA TOU UNOUPYEIOU
Yyeiag, aAAd kai Tou ev Adyw akadnpaikol 16pUpatog.

Yta endpeva €pya eival 1o abAntiké kEvipo otnv Mapahia
ToU EAAnVIKOU, aAAd kai n oAokAnpwaon tng napaAiag atov Ayio
Koopd, tnv onoia eniong Siapop@wvel 0 enevoutng tou EAAN-
vikoU Kal yia tnv onoia npogépuyav ol guvadeApol Adpapxol
FAupaddac kai AAipou. Eipaote évag Anpog xwpic napalia kai
avaykadopaote va PETAKIVOUPE TOUG AOUOUEVOUG €KTOC TWV
0piwv pag yra va kKavouv 1o pndvio toug.

I1a npoaexn €pya eival To véo dnpapxeio nou Ba kataokeuaotei
dinAa oto Ktipio ApeA eni tng Aewpopou Bouhiaypévng Kal EVIOE ToU
Xwpou tou MntponoAitikou MéAou EAAnviKoU. H peAétn Bpioketal
o€ PAon oAoKANPWONG and 1o apxITekToviko ypageio ANEEavbpog
Yapapdg kar Zuvepydtes kar avapévetal va napadodei tov lodvio. Tn
HEAETN XPNPATOBOTEN e TN POPPN NG dwPEAC 0 XnUpog AdTong Kai
eival Uypoug 2,4 ekatoppupinv eupw. Bewpw 0TI T0 VEo KTiplo Ba
eival éva and ta nio eupAnpatikd dnpapxeia otn vétia ABava.

THE MAYORS ‘

PHOTOS: MARIA XANTHOPOULOU



BPI2KOYME
TO KAEIAI
[IATO
MEAAON 2A2

4\

6

SILVER ARROW

Properties Managemer

B & B

SVTE AREOFY  LAVTR ARPOW  SUVEE REEO




GRIGORIS KONSTANTELLOS

DEVELOPMENT AND QUALITY
OF LIFE FOR ALL

The MAYOR OF VARI, VOULA AND VOULIAGMENI describes his vision for
the area, aiming to turn it into a model of urban and environmental development.

HE MUNICIPALITY of Vari, Voula and Vouli-

agmeni is undoubtedly one of the most

dynamic and developing municipalities

in Attica, combining unparalleled natural
beauty and high quality of life, and standing out
for the innovative initiatives that it undertakes. Its
unique beaches, located within a short distance
from the center of Athens, make the area a pole of
attraction for both residents and visitors.

The Mayor of Vari, Voula and Vouliagmeni,
Grigoris Konstantellos, speaks to White Paper
about his vision and explains how this Municipal-
ity is gradually emerging as a model of modern and
sustainable urban development.

What initiatives is the Municipality undertak-
ing in order to preserve the coastal ecosystem
and protect the famous lake from environmen-
tal threats?

The protection of the natural wealth of our region
is not just a priority — it is a non-negotiable obliga-
tion. The coastal front, with a total length of 27 kilo-
meters, and Lake Vouliagmeni constitute a unique
ecosystem that combines environmental, tourist and
cultural value. We collaborate with universities and
scientific bodies to monitor water quality and bio-
diversity, while implementing targeted actions and
interventions to address coastal erosion and control
pollution. At the same time, we have proceeded with
the radical regeneration of public spaces with a mild
ecological footprint and natural materials, emphasiz-
ing the planting of endemic species. The coastal front
regeneration project has been designed based on the

MARIA
AKRIVOU

>

"We want to
hand over

to future
generations a
place that is not
just beautiful,
but also vibrant
and functional.”

WHITE PAPER « SUMMER - 2025

THE MAYORS ‘



sI0Aew I}

principles of sustainability and the protection of the
landscape — not its alteration.

How is developing high-quality experiences for
visitors combined with ensuring accessibility for
local residents?

Our strategy is based on the principle of “sym-
biosis”: we develop infrastructure and services that
serve both visitors and residents. An example is the
new coastal front, which offers accessible pedestrian
paths, bicycle lanes, recreational areas and cultural
routes. Furthermore, in every major tourism invest-
ment we seek to give back to the local community
— through the creation of jobs and the contribution
to local infrastructure projects. The development
that we promote does not concern only the “prod-
uct” of tourism, but also the overall quality of life
for everyone. Finally, we have established, through
a series of regulatory provisions, strict operating
rules for the city’s businesses, enabling us to en-
sure that their operation is fully harmonized with
the protection of the environment and the mainte-
nance of the high quality of life of our residents.

Given the growing concerns about overdevelop-
ment, what measures have been taken to prevent
excessive building?

The balance between development and the pres-
ervation of the character of our city is crucial. We do
not believe in a model of uncontrolled construction
that sacrifices the character and quality of life for eco-
nomic efficiency. On the contrary, we have set strict
urban planning control rules, while at the same time
pursuing a “smart” and targeted development. For
us, development is not a quantitative issue, but a
qualitative one. We want to bring investments that
respect the environment, create added value for
citizens and strengthen the local economy, without
altering the character of our areas.

How does the Municipality involve residents in
decision-making processes? Are there plans to
enhance citizen participation and transparency
in governance?

Democracy begins with local government. From
the first day of our term, we have placed particular
emphasis on transparency, accountability and par-
ticipation. We have established online public con-
sultations, regular open meetings and continuous
citizen information through digital tools.

At the same time, we are strengthening insti-
tutions such as Local Councils, which function as
channels of communication between residents and
the Municipal Authority. In addition, we are mov-
ing forward with the development of a new digital

participation platform, through which citizens will
be able to submit proposals, evaluate projects and
actively participate in decision-making.

If you could shape the identity of the areas of
Vari, Voula and Vouliagmeni for the next decade,
what would be your ideal vision?

Our vision is clear and ambitious: to make the
Municipality of Vari, Voula and Vouliagmeni a
model of urban and environmental development.
Our priority is the implementation of projects with a
long-term impact: the completion of the coastal front,
the strengthening of the green urban fabric, the up-
grading of school infrastructure, the energy autono-
my of municipal buildings and the establishment of
“smart” solutions in everyday life. The next decade
can be the most creative period for our Municipali-
ty, as long as we remain true to our values and work
with a plan, transparency and vision.

As First Vice President of the Central Union of
Municipalities of Greece, does your involvement
with the local government community at the na-
tional level work for the benefit of the city?

Through this specific institutional capacity, I
have the opportunity to bring to the forefront of
the national debate the problems, needs, and good
practices of local communities. We have brought to
the fore issues concerning multi-level governance,
sustainable mobility, civil protection and digital
transition, with tangible results for our own Mu-
nicipality. This involvement does not distance me
from the everyday life of the city — quite the oppo-
site. The experience, collaborations and access that
result from this position are returned, in a mean-
ingful way, to the local community.

‘Evag and toug nio duvapikoUg Kal avantuooopevous ARpoug
n¢ ATTIKAG, Nou ouvduddouv anapdpiAAn Quaikn opopId,
uPnAn noldtnta WAG Kal 1aKpivetal yia TG KAIVOTOPES NPWTOBOU-
Aiec nou avahappBdvel, eival avapgipoda o Anpog Bdpng, BouAag,
BouAiaypévng. O1 povadikég napahieg tou, nou Bpiokoval o€ Ko-
VIIVA andotacn and to kEVIpo tng ABnvag, kadiotolv Ty nepioxn
ného €A§ng, 1600 yIa TOUG KATOIKOUG, 600 Kal YId TOUG ENIOKENTES.
0 Afnpapxo¢ Bapng, BouAag, Bouhiaypévng, Tpnyopng Kwv-
otaviéAhog, piIAd ato White Paper yia to 6papd tou kai e§nyei nwg
0 €v Adyw Anpog avadeikvietal otadlakd w¢ éva npétuno alyxpo-
VNG Kal BIoIUNG aotikhg avantugng.

Noie¢ npwtoBoulieg avaAappdvel o Anpog yia th Siatnpnon Tou
napdkTiou 0IKOGUGTANATOC Kal Ttnv npootacia tng Sidenyng Ai-
pvng and nepiBarloviikég anelA€c;

H npootacia tou GuaIkoU NAOUTOU TNG NEPIOXAG HAG BEV anOTE-
A&l anAw¢ npotepaidtnta — eival adlanpaypdteutn unoxpéwaon. To
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napakTo PETwNo, GUVOAIKOU pAKoug 27 XINIOPETPWY, padi pe tn Ai-
pvn BouAiaypévng ouvBétouv €va povadiko oikoouotnpa. ¢ Anpoc,
enevduoupe ouatnuatikd otn dnploupyia kal epappoyn evag nAaiciou
auotnpng nepiBallovikng npootaciag. Luvepyaldpaote e naveni-
otnpiakd 16pdpata kar EnioTnPovIKoUg QpopEic yia tnv napakoAoldnon
NG NOIOTNTAC TV USATWY Kal TNG BIoNoIKIAGTNTAC, €V UAoMoloUpE
otoxeupéveg 6pdoeic kal napeuPAcelg yia TV avuipeTwnion tng d1d-
Bpwong Twv aktwv Kai tov €Aeyxo g punavong. MapdAAnAa, €xoupe
NPOXWPNGE! 0€ PICIKEG avanAdoelg KOIVOXPNOTWY XWPWV L€ AMIO Ol-
KoAOYIKO anotinwya Kai pUAIKa UNIKG, Sivovtag épgaacn otn gUteuon
evonpIKwy €16wv. To €pyo avanAaong Tou napaAiakol PETWNOU EXE
oxedlaotel pe Baon TIC apxég TG asipopiag kal TV NpoaTacia Tou To-
niou - 6x1 Tnv aAAoiwon tou. O€Aoupe va napadwooupe OTIG ENOUEVES
YEVIEG €vav T0no OxI anAqg 6Hop®o, AAAA wvTavo kal AeIToupyiko.

Na¢ e§ioopponeital n avantugn uwnAng noidtntag EPNEIPIWV yia
TOUG EMICKENTES Kal N 81ac@dAion tng npoopasipdtntag yia Toug
Katoikoug TNC NEPIOXAC;

H otpatnyiki pag Bacidetal otnv apxn tng «ouppiwong»: ava-
ntuoooupe unodopéG Kal unnpeoieg nou e€unnpetolv 1600 ToOV
eNIoKENTN 600 Kal Tov kdtolko. Mapadelypa anoteAei to véo napa-
NaKO pétwno, T0 0noio NPooPEPEl NPOaPAaipous Ned6dPOHOUG,
nodnAatodpopouc, XwWPoUG avayuxng kal NoAITIoTIKEG S1adpopé.
EmnAéov, o€ KaBe peyaAn TOUPIOTIKN ENEVOUGN EMIBILIKOUNE avVTa-
nodoTIkATNTa NPOg TNV TOMNIKA KoIVWVia PE€ow NG dnploupyiag B€-
0£WV £pyaciag kai tng cUBOANG o€ TonIKG £pya unodopng. H ava-
ntugn nou npowBoupe dev apopd Povo To «npoidv» ToU ToUpIapoU,
aAAa kar tn ouvoAikn noidtnta {wnc yia 0Aoug. TEAoC, €xoupe Oe-
onioel, p€ow 0€IPAg KavovIoTIKWVY d1aTagewv, auatnpolc Kavoveg
AEIToupYiag Twv ENIXEIPACEWY TNG NOANG, 01 OMOIOI PAG EMITPENOUY
va dlaopaAifoupe 0TI n Aeitoupyia Toug evappoviZetal nARpwG pe
v npootacia tou nepiBdAAoviog kal tn diathpnon tng UPNANG
noldtntag {wng TWV KAToikwy pag.

Me 6ebopévec tI¢ au§avopeves avnouxieg yia tnv ungpava-
ntuén, noia pétpa £xouv AngOei yia Tnv anotponn tng unep-
BoAikng 60punong;

H 10opponia avdpeoa otnv avantugn kai tn diapUAagn tng pu-
gloyvwpiag tng noAng pag ivar kopBikn. Aev nioteloupe o €va
poviého ave§éAeyking dounong nou Buaidler tn puoloyvwpia Ka
v noidtnta {wng otov Bwpd NG 0IKOVOUIKAG anddoong. AvtifE-
WG, £Xoupe BEoel auatnpoUs Kavoves NoAeodopIKoU EAEYXOU, EVW
TaUTOXpova eMIdIWKoOUPE pia «£€unvny» Kal atoxeupévn avdntugn.
H avantuén yia epdg dev eival B¢pa noootikd, aAld noiotikd. O€Aou-
Jie va GEpoupie enevoUaels nou aéBovial To nepIBaAlov, dnpioupyolv
npootiBépevn agia yia Toug NOAITEG Kal €VIOXUOUV TNV TOMIKA 0IKOVO-
pia, Xwpi¢ va aAAoIVOUV TOV XapaKTAPd TwV NEPIOXWVY A,

Nw¢ epnAékel o Anpog Toug Katoikoug otig Siadikagie¢ Anyng
ano@docwyv;

H dnpokpatia Eekivd and tnv Tomikn AutoSioiknon. And tnv npwn
nuépa tng Bnteiag pag, Swoape 161aitepn éupacn otn dlapaveia, T
A\oyod0a0ia Kal Th GUPHETOXIKOTNTA. EXOUPE KABIEPWTE! SIAdIKTUAKES
dnpoaieg dlapouleloeig, TAKTIKEG avOIKTEG oUVEDPIATEIS Kal bIapkn
EVNPEPWON TWV NOAITOV PECW YNPIAKWY EPYAAEiwWV.

SJIOoARW )

Tautdxpova, evioxuoupe Beapolg, 6nws ta Tonikd ZupBoUAia,
1a onoia AeitoupyoUv w¢ diauhol enikoivwviag petal Twv katoi-
Kwv Kal tng Anpotikng Apxng. EmnA€ov, npoxwpdape otnv avantugn
piag véag yn@lakng nAatgoppag CUPPETOXNAG, HEGW TNG Onoiag ol
dnpdteg 6a pnopolv va katabétouv npotdoelg, va aglohoyoulv €pya
Kal va GUPPETEXOUV evepYd oTn ANYn ano@doewy.

Edv pnopouloate va d1apopP@OoETE TNV TAUTOTNTA TNC NEPIOXAC YIa
v endpevn dekaetia, nolo Ba ntav to 1I6avikd oag opapa;

To 6papd pag eival cagég kar piIA6d0€o: va kataotei 0 Anpog
Bdapng, BouAag, BouAhiaypévng npdtuno aotikng kal nepifaiio-
VTIKAG avantugng. Mpotepaidtntd pag eival n uhonoinon €pywv pe
Hakponp6Beopo aviktuno: n OAOKANPWON Tou NapaMiakol PETW-
nou, n evioxuon Tou Npdcivou actikoU 10ToU, n avapdadpion Twv oxo-
NIK@V UNoSopWY, N EVEPYEIAKA QUTOVORIA TWV SNHOTIKWY KTIpiwy Kal
n kaBiépwaon «E€unvwv» AJoewv atny KaBnpepivotnta. H endpevn
dekaetia pnopei va eivar n nio dnyioupyikin nepiodog yia tov Anpo
jag, apkei va napagpeivoupe niotoi otig agieg pag kal va epyalopacte
e ox€610, Slapaveia kal 6paya.

0O¢ A’ Avunpoedpog tng Kevipikng ‘Evwong Anpwv EAAGSag, n
evaox0Anon oag pe ta koivd tng Tonikng Autodloiknong o€ €0viko
eninedo Aertoupyei npog 6peAog Tng NOANg;

Méoa ano tn cuykekpipévn BEopIKA 1610TNTa, €XW Tn Suvatdtnta
va QPEPVW 0TO €NiKEVTPO TNG €BVIKNG ouZATNONG Ta NpopAnpata, Tig
avaykeg, aAAd Kai TI KAAEG NPAKTIKEG TwV TOMIKWV KOIVWVIKV. Exoupe
(QEpel 0TO MPOOKAVIO {nThpata nou apopolyv TNV noAueninedn dia-
KuBEpvnan, T BIOCILUN KIVNTIKGTNTA, TNV NOAITIKN MPOOTAsia Kal Ty
wneiakn petapaon. H evaoxdAnon auth dev pe anopakpUvel and v
kaBnpepivdtnta tng noAng — 1o avtibeto. H euneipia, o1 ouvepyaoieg
kal n npdopacn nou anoppéouv and t BEon autn, ENICTPEPOVTAI [E
0UCIaoTIKG TPONO GTNV TONIKN KOIVWVid.
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ocradueuong
210 kévrpo TG MNupddag to ‘Cosmocar your parking’
npooPépel Gpeor eCunnpétnon, povrépvo nepiBaov,

NAUGIHO, POPTION NAEKTPIKOU AUTOKIVITOU
KAl — PUOIKA — Sp0cEPS EPPIANDUEVO VEPS YIa ECAG

Cosmocar — n é€unvn otddpeuocn oo nio OpopPPo
KQI KEVTPIKO CNUEIO TNG NOANG.

® Znociponoulou 10, Nupada

210 89 46966 info@cosmocaryourparking.gr cosmocaryourparking




ANDREAS KONDYLIS

UPGRADING THE QUALITY
OF LIFE THROUGH PROJECTS
AND NEW SERVICES

The MAYOR OF ALIMOS talks about how the municipality has managed
to be a pioneer in entering the digital age.

OCATED IN THE SOUTHERN suburbs of Ath-

ens, it stands out for its beautiful coastal zone,

its historical importance as the homeland of

Thucydides, and its modern infrastructure.
In fact, the Municipality of Alimos has been investing
in upgrading the quality of life in recent years, with
extensive projects and digital services that are being
offered entirely online since 2020.

The Mayor of Alimos, Andreas Kondylis, speaks
to White Paper about the major projects that are cur-
rently underway, those that are planned, and the lega-
cy that he hopes to leave for future generations.

What are your future plans in terms of urban de-
velopment and how do you intend to preserve the
city’s cultural heritage at the same time?

Important development plans are already un-
derway, throughout our coastal front, with the main
ones being the regeneration of the Alimos Marina
and the investment in the Metropolitan Pole of Hell-
inikon-Agios Kosmas. Many may not know it, but Agi-
os Kosmas belongs to the Municipality of Alimos.

In all investment plans, our Municipality always
submits its own complete and realistic proposals
that complement the investments. Indicatively, for
the Marina we proposed and secured: the creation
and operation of a brand new Municipal Art Gal-
lery-cultural center, in order to attract visitors to the
markets and antiquities of our city, the continuation
of the presence of our Swimming Pool within the
Marina with its simultaneous upgrade, etc.

As part of these investments, the state decided in
2016 to grant the Municipality a large section of the

MARIA
AKRIVOU
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"The
municipality is
not something
foreign or
hostile to the
citizens, but
something
familiar,
something of
their own.”

coastal front, so that we can proceed with its gentle
and comprehensive development with respect for the
natural environment. All this is set to take place in a
sustainable way for the local community, that is, with
some income for the Municipality and, above all, with
a design that aims at the quality of life of our residents.

Unfortunately, almost ten years later, the state’s
commitment has not been fulfilled, mainly due to
The Hellenic Public Properties Company (HPPC), the
state-owned public property management company,
which hinders our efforts for what I mentioned above.

Given the importance of sustainability, what
measures is the Municipality taking to protect the
coastal environment and promote green spaces?

The protection of the natural environment is a
constant priority every day. As an example, let me
remind you of our great fight against the “bonus-
es” of the New Building Regulation and high-rise
buildings - a fight that continues.

We are moving forward with “green” regener-
ation projects, such as on Koumoundourou Street,
with bike lanes, new green spaces, bioclimatic
materials, promoting car-free travel and reducing
temperature in the city.

Through the “Green Everywhere” program, we
are removing asphalt and cement, creating flower
beds, green islands and copses.

We carry out regular voluntary beach and seabed
cleanups, in collaboration with diving athletes, scuba
diving clubs, schools, voluntary organizations, and
the Smile of the Child organisation, while offering a
valuable experiential lesson for children.

WHITE PAPER « SUMMER - 2025

THE MAYORS



What kind of additional improvements can resi-
dents expect in public services?

Already, residents have seen substantial im-
provements in services during our term. I would
dare to say that, compared to the past, huge leaps
have been made forward, towards “flawless” and
“exemplary”.

Garbage collection and the cleanliness of the
city are at a high level, while we have introduced
new recycling streams, such as the brown bin for
bio-waste and the purple one for clothes.

We created Municipal Transportation with
new buses that we purchased and organized into 2
local lines, while we are demanding the improve-
ment of the OASA lines.

Since 2020, we have been the first Municipality
to provide all of its services digitally: from certifi-
cates to complex financial or technical procedures,
citizens are served via mobile phone or computer,
without having to come to the City Hall.

We are pioneers in social programs, as we are
among the first Municipalities nationwide to have
created, among others, a Social Laundry, a Social

SJIOoARW )

Tutoring Center, a Social Grocery Store and a Cit-
izens’ Health Service Center.

Citizens can expect similar innovations in the
near future. The foundations have already been
laid, with projects such as the new Indoor Stadium.

What types of projects are currently underway?

Important infrastructure projects are current-
ly being implemented, such as: the new Indoor
Stadium (5.1 million euros), the upgrading of road
safety with the reconstruction of roads and side-
walks (3 million euros), the reconstruction of the
Agiou Dimitriou pedestrian area (600 thousand
euros), the green cultural route (1.2 million euros),
the flood protection project on Kanari Street (-1
million euros), the energy upgrade of schools (2.25
million euros), the construction of a bike lane from
the Ano Kalamaki METRO to the beach (2.8 mil-
lion euros) and the new Alimos Town Hall (over
8 million euros). At the same time, smaller projects
continue, such as renovations of playgrounds, recon-
structions financed by the Green Fund and projects of
the Attica Region (asphalt paving, etc.).
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Bpioketal ota Notia Mpodotia tng ABAvag kai §exwpiler yia tv
Opop®n napahiakn {wvn, TV IGTOPIKN TOU onpacia w¢ natpi-
da tou Ooukubidn kai TIg oUyxpoves unodopég Tou. Mahiota, o Anpog
AAipou ta teAeutaia xpdvia, nevdlel oty avafdbpion tng noldtnTag
(W, Pe eKTETapéva €pya Kal Yn@Iakég UNNPESIES Nou NPooépovial
€€ ohokAnpou online and to 2020.
0 Afpapxog AAipou, Avbpéag KovduAng, piAa oto White Paper yia
1a peydia €pya nou Bpiokovial oe e€ENIEN, 6oa oxedialovial kai Tnv
napakatabnkn nou eUEANIOTEN va apnaoel oTIG ENOPEVES YEVIES.

TinepiAapPdavouv ta peAAovTikd oxédid oag, doov apopd tnv agtikn
avantuén kal n&¢ okoneUete va Siatnpnocte napdAAnAa tnv noAi-
TIOUKA KAnpovopid tng noAng;

Eivar nén oe €€€Mi€n onpavtikd oxédia avdntuéng, oe OAn
TNV €KTaon T0U Napaliakol PETWNOU pag, e Kupidtepa tnv avd-
nhaon tn¢ Mapivag AAipou kai tnv enévéuon atov MntponoAitikd
MoéAo EAAnviKoU-Ay. Koopd. MoAMoi iowg dev 1o yvwpidouv, aAld
0 Ay. Koopdg avakel atov Anpo ANipou.

Ye OAa Ta enevOUTIKG 0xEBIA, 0 ANpOG Hag KataBETel nAva Tig SIKEG
T0U, MAAPEIG Kal PEAAIOTIKEG NPOTATEIC MOU GUUMANPLVOUV TIG ENEVEU-
oeig. Evbeiktika, yia tn Mapiva npoteivape kai e§aogalioape: tn dnpi-
oupyia kal Aeitoupyia piag oAokaivoupiag Anpotikng Mivakodnkng-noAi-
TIOTIKOU KEVIPOU, WOTE VA NPOCEAKUCOULE ENICKENTEC PEGA OTIG AYOPES
Kal oTIC apxaidtnTeg TN NOANG pag, Tv napayovi tou KoAupBntnpiou
jag péoa otn Mapiva pe tv tautdxpovn avapadpion tou k.a.

Y10 NA@i010 QUTQV TV eNEVEUTEWY, N NoAITeia anopdacioe 10
2016 va napaxwpnael atov Anpo éva peydlo tuipa tou napalia-
KoU HETWNOU, WOTE Va NPOXWPNACOUNE OTNV AMIA Kal OAOKANPW-
pévn avadel§n tou pe oefacud ato euaiko nepiBaAiov. OAa autd,
e BIKdGIHO TPONO yIa TNV TOMIKA Kolvwvia, SnAadn pe opiopéva
€006a yla tov Anpo Kai, Kupiwg, Pe oxediaopé nou Toxelel aTnv
no16TnTa tn¢ {wNG TWV Katoikwv pac.

Auotuxwg, oxedov 6€ka xpovia petd, n 6€opEUON TOU KPATOUG
dev éxer uhonoinBei, Kupiw¢ Adyw tng ETAA, TG KpatIkAG eTalpeiag
diaxeipiong dnpdaiag neprouaiag, yeyovag nou eunodicer i npo-
ondbeiég pag yia 60a oag npoavépepa.

Aedopévng tng onpagiag tng iwaoipotntag, noia pétpa Aappavel
o0 Anpoc yia tnv npootacia tou napdktiou nepiBaAAoviog kai tnv
npowONon TWV XWPWV Npacivou;

H npootacia tou uaikol nepifdAloviog eivar kabnpepiva
otabepn npotepaidtnta. Evoelktikd, Bupilw tov peydho aywva
pag evavtia ota «bonus» tou N.0.K. kai ta YnAd kthpia - évag
aywvag nou ouvexidetal.

Mpoxwpoupe o€ «npdaivec» avanAdoelg, 6nws atnv 066 Kou-
pouvdoUpou, pe nodnAatddpopous, vEous Xwpoug npaaivou, Bio-
KAIpatika uhikd, npodyoviag Ti¢ PETAKIVACEIC XWPI§ QUTOKIVNTO Kal
pelwvovtag tn Beppokpacia péoa atnv noAn.

Méow Ttou npoypappatog «Mpdaivo naviol», ano€nAwvou-
pe do@aAto Kal TOINEVTO, SNPIOUPYWVIAS Naptépia, vnaideg
npacivou kal aAaUAAia.

YAonoioUpe TaktikoUc eBeAovtikoUc kabapiopoUc aktwv Kai Bu-
By, oe ouvepyaoia pe aBANTEC Kataduong, cUAAGYOUS autoduTwWY,
oxoAeia, eBehovikéc opyavwaelg, To Xapdyeho tou Maidiol, npoope-
povtag napdAAnAa éva noAutipo Biwpatiké pdbnya yia ta naidid.

SI0AeW I} |imy

Ti €iboug npoadeTEC BEATIOOEIC PNOPOUV Va NEPIHEVOUV 01 KATOIKOI
oTI¢ SnPOOIES UNNPETIES;

'HON, o1 kdToIKOI €x0UV b€l oualaoTIKA PeAtiwaon OTIC unNnpe-
oieg katd tn Onteia pag. Oa toApouoa va nw 0t, o€ oxéon Pe 10
napeAdav, £xouv yivel tepdotia dApata npog ta Pnpootd, npog 1o
«AYOoYOo» Kal «UNodeIyHatikd».

H anokopidn twv anoppippdtwy kar n kabapidtnta tng n6ANG
eival oe uPnAd eninedo, evw £xoupe eloaydyel véa pedpata avaku-
kAwong, 0nwe o Kape kadog yia BroandBAnta kai o pwp yia pouxa.

Anpioupyfnoape AnpoTikh Zuykoivwvia pe véa Acwdopeia nou
ayopdoaye kal opyavwoape o€ 2 TONIKES YPAPKES, EV) BIEKDIKOU-
pe tn BeAtiwon Twv ypappv 0AZA.

And 1o 2020, €ipacte 0 NPWTOC ANPOC Mou Napéxel Ynplakd
10 0UVOAO TWV UNNPECICV TOU: and nigTonoInTIka £w¢ oUVOETES
OIKOVOHIKEG N TEXVIKEG Sladikaaieg, o noAitng e€unnpeteital and
KIVNTO M unoAoyloTh, xwpis va xpelrddetar va €pBel 010 Anpapxeio.

NMPWTONopoUpe 0Ta KOIVWVIKA npoypdupata, Kabwg eipaote
and toug npwtoug Anpoug naveAAadikd nou dnuioupynoape, peta-
€0 aA\wv, Kovwviké NMAuvtapio, Koivwvikd ®povtiotnpio, Kovw-
vIKO MavtonwAeio kal KEM Yyeiag.

AVTIOTOIXEC KAIVOTOWIEG HNOpOoUV va avapévouv ol NoAiTeg
010 Apeoo péAAov. Ta «Bepéhia» Exouv ndn pnel, pe €pya ONwg
10 V€0 KAelgtd Mnnedo.

Ti eidouc £pya Bpiokovtal auto to Sidotnpa og §EAIEN;

Auth tnv nepiodo uhomoloUvial onpavtika £pya unodouwy,
onwg: to véo KAe1oto Mnedo (5,1 eat. eupw), n avaBaduion tng
061kNG ac@aAeiag pe avanidoeic 06wV kal neodpopiwv (3 ekart.
€UPW), N avakaivion tou nedodpdpou Ay. Anpntpiou (600 XIA.
€Upw), n npdaoivn noAitiotikn diadpopn (1,2 €Kat. EUPW), TO AVTI-
nAnppUpIKG €pyo otnv 066 Kavdpn (~1 kat. EUpw), N EVEPYEITKN
avapaduion oxoAeiwv (2,25 £Kat. eUPW), N KATAOKEUN NodnAato-
dpopou and to METPO Avw Kalapdki we tnv napalia (2,8 ekart.
€) kai 1o véo Anpapxeio AAipou (dvw twv 8 ekart. €).

MapdAAnAa, ouvexiovial pikpotepa £pya, ONWC AVAKAIVIOEIC
naidikwv xapwv, avanidoeig pe xpnpatodétnon and to Mpdoivo Ta-
peio kar épya g Mepipépeiag AttkAg (aopartooTpwoes K.d.).

“ WANT TO LEAVE BEHIND
A CITY MUCH BETTER THAN

THE ONE WE INHERITED.

WITH CITIZENS WHO WILL
FEEL PROUD OF THE ALIMOS
WE ALL BUILT TOGETHER.”

«OEAQ NA AOHXZQ MIA TMOAH MOAY KAAYTEPH AMNO AYTH
noy NAPAAABAME. ME MOAITEX Ol OMOIOI A NIQOOYN
YNEPH®ANOI FA TON AAIMO MOY ®OTIAZAME OAOI MAZI.»
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Floors Restaurants & Coffee shops Stores Multiplex Cinemas
Emtreda Eotiatopla & Kapetepleg Kataotuata AiBouoeg

Playgrounds for our little friends! | Mawdétomot yia toug pkpolg pag $piloug!

To ATHENS METRO MALL, o améAutog mpooplopndg shopping kat Stackédaong yla OAn TNV OKOYEVELA, TTPOCHEPEL
UTTEPOXEG OTLYHEG XAAAPWONG KAL APETPNTEG ATTOAAUCTIKEG YEUOTIKEG EMAOYEG. Me TEVTE 0pOPOUG VLA AYOPEG
kat Puyaywyia, amoteAel Tnv amdAutn eumnelpia Katavalwtwy yia KAOes otyun. Bploketal akplfwe umpootd oto
HETPS Tou Aylou Anuntplou eml g AcwdPopou BoUuAlayuEVNG, AMOTEAWVTAG TO HOVASIKO EUTTOPLKO KEVTPO TTOU
mpoodEpPeL TOoO PeyAAn sukoAia mpdoPaong.

To ATHENS METRO MALL TTap£xeL 0TOUG ETMIOKEMTEG TOU 95 KaTaothpata nysTtikwy brands mou kaAumtouv k&Be
avaykn, 18 xwpoug sotiaong, 5 kivnuatoypadikég atbouoeg, Super Market, mawddtormo, tpanela kabwg kat 1200
Oéoelg TAPKLVYK. TEAOG, N LBLAlTEPN KATAOKEUY) Tou, 0 AdBovog PwTIouog Kabwg Kal To TPACLVo oToLKElo
ouUVOETOUV £vay BAVIKO XWwPEO YLa XaAdpwon Kal avayuyn, TANPWES EVAPHUOVIOUEVO |E TO ACTKO ToTTio.

Aewdopog Bouliaypevng 276,

‘ : ¢ GET SOCIAL
173 43, Aylog Anuntplog, ABnva (

) =

~ — -@AthensMetroMall __

T +30 210 9769444

athensmetromall.gr




YIANNIS FOSTIROPOULOS

“THERE IS AN URGENT NEED
FOR SMART AND MODERN CITIES
WITH A SOCIAL CHARACTER”

The MAYOR OF PALAIO FALIRO speaks to White Paper about the great “bet” on
sustainable development in the southern sector of Attica, which can act as a guide for the

entire Greek economy.

TASOS
ZACHOS

"Our strategic
planning
includes
tourism, culture
and smart
specialization.”

HE MAYOR OF PALAIO FALIRO, Yiannis Fo-

stiropoulos, welcomed me in his office,

with a sincere desire to talk not only about

his area, but also about everything that is
changing in the southern sector of Attica. In the
following interview, he speaks fondly of Palaio
Faliro, which he characterizes as a historic area of
strategic importance, while advocating the need
for the Local Government to collaborate, evolve
and use technology and sustainable development in
practice, creating today’s “smart” cities that place
the citizen at the center.

The last decade in the Municipality of Palaio Fal-
iro has been a period of multi-faceted reform.
What would you single out as the main milestones
of your term from 2019 to the present?

Initially, let me point out that when we took
over the municipal authority, we did not start from
scratch, but found tools to utilize, as well as projects
and infrastructure, which had already progressed.
Of course, we also identified omissions that we are
trying to correct, as Palaio Faliro is a densely built
city that needs additional spaces for parks, squares
and places of refuge, so that it can breathe. Our main
priorities for the Municipality include sustainable
development, improving the everyday life of the citi-
zens and preserving our natural heritage. These are
three pillars on which we are building a city worthy
of our expectations. Important projects are under-
way, such as the 400-space underground parking
lot. At the same time, the regeneration of Flisvos will
create new green and recreational areas, enhancing
the ecological and aesthetic outlook of our area.
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Can you describe to us specific projects and ini-
tiatives that are being implemented in the Palaio
Faliro area and how they serve the local commu-
nity and visitors?

If we start from the east, from the Pikrodaf-
ni creek, one of the most important projects is its
demarcation. This creek connects Ilioupoli, Agi-
os Dimitrios, Alimos and Palaio Faliro with the
Hymettus mountain range. There, the Edem area
begins, which took its name from a restaurant that
has been there for 100 years and continues to op-
erate to this day. From there begins the open and
free beach of the Municipality of Palaio Faliro. In
the so-called Attica Riviera, we are the only Mu-
nicipality where the entire stretch of sandy coast-
line is open and free to the public. All we ask from
visitors is to respect it.

What is current state of the reconstruction of
Flisvos and what improvements do you expect it
to bring to the area?

The reconstruction of Flisvos brings one of the
most historic points of the city to the forefront. It is
a symbol of history, memory and cultural heritage
for Palaio Faliro and Attica. A complete renovation
is underway and right next to it, an underground
parking lot with 400 parking spaces will be built. 12
million euros in funding has been approved, while
an additional sum of 5 million euros is being sought
based on the final estimates.

In the regeneration of Flisvos, we must also add
the Attica Region’s project for the coastal bike
lane - pedestrian path.

This large project is part of the southern coast-
al axis, where the 18-km-long coastal bike lane -
pedestrian path is being prepared. Since there are
resources available from the Recovery Fund, it is
important to proceed immediately with a compre-
hensive study that will upgrade the existing infra-
structure. The changes that have occurred in re-
cent years with the sea currents due to the Alimos
marina and Kifissos works, have created a beach
in Palaio Faliro, which in many places exceeds 40-
50 meters. We must utilize this width for the ben-
efit of citizens.

How does the municipality fit in and what role
will it play within the broader framework of the
“Athenian Riviera” project?

It is an ambitious and extremely important pro-
ject, and all eyes are now focused on it. The Stav-
ros Niarchos Foundation Cultural Center is already
in operation, while The Ellinikon is progressing.
At the same time, at the initiative of the Region of

SJIoARW )

Attica, the new Metropolitan Park in Faliro Bay,
named ‘Aenaon, is being created, covering an area
of approximately 54 hectares (133 acres). All of this
can be unified and become something great for the
residents and visitors of Attica, but also for the res-
idents of the entire basin.

Finally, I would like to ask you what your strate-
gic plan is for the Municipality.

Very recently, the Municipal Council approved
our collaboration with a cluster of businesses, the
“Pleiades”, with the aim of making our city better
and more modern. We will try to implement what-
ever innovation there is for the benefit of the cit-
izens and we will each take our share of respon-
sibility. At the same time, we want to strengthen
businesses, because this brings economic leverage
to the area. Finally, we must not forget shipping,
as the sector has important companies with which
we have been collaborating closely in recent years.
We are trying to have very good communication
and show them that the Local Government is not
a stagnant environment with old-fashioned may-
ors; they are modern people who love their cities
and can safeguard public benefit through cooper-
ation with private entities.

@ 0 Anpapxog Maiaiot ®aifpou Midvvng ®waotnpdnoulog pe
unodéxBnke aTo ypageio tou, pe eINIKPIVA 81GBgan va pIAnael
0x1 Jovo yia tnv neploxn tou, ahAd yia 6Aa 6oa aAAdlouv atov vOTIo
TOp€a TG ATTIKAG. TN OUVEVTEUEN Mou akoAouBel piAdel pe aydnn yia
10 MaAaid ®dAnpo, nou xapaktnpilel w¢ pia I0TOPIKN NEPIOXA e
oTpatnyIKh onpacia, v npotdooel Tnv avaykn, n Autodioiknon va
ouvepyaotel, va e€eAIxBel kal va XpnoIyonoIngel Tnv TexvoAoyia Kal
™ Biaoiun avantu€n atnv npa&n, dnpioupywvtag Tic «EEunvec» no-
AeIg Tou onpepa nou PAZouv aTo eNikeVTPO TOV NOAITN.

H teAeutaia Sekactia otov Anpo MaAaiot ®aAnpou unnpée nepi-
0680¢ noAueninedng avapoppwang. Moia Oa Eexwpilate we ta fa-
o1Ka opdonpa tng S1kA¢ aag Onteiag and 1o 2019 £w¢ Kal onpepa;

Apxikd, va enmonpdvw o6t 6tav avaAdapape tn SnpoTIKA apxn,
bev Eekivhoape and to pndév, aAd Bpnkape epyaleia va alonol-
Nooupe, KaBwe Kal €pya Kal Unodopés, mou eixav NN NPOXWPNGEL.
®uoaikd, evtonioape kar napaAnyeic nou npoonadoulpe va d1opbw-
ooupe, kabwg to Mahaié ®aAnpo eivai pia nukva dounpévn noAn, n
onoia xpeladetar emnAéov XwWPOUS yia ndpka, NAdteies kal onpeia
KataQuyng, WoTe va Pnopei va avacdavel. 01 Bacikég pag npotepal-
otnteg yia tov Anpo nepihapBavouy tn Bicdaiun avantu€n, t BeAti-
woN TNE KabnpePIvoTNTag Tou MoATn Kai T S1aThpnon TNG QUOIKNAG
pag kAnpovopidg. Mpokertal yia TPEI§ NUAKVES NAVW GTOUG 0Noioug
01K0dopoUpE pia noAn avidgia twv npoadokiwy pag. Ie e€ENIEN Bpi-
oKovtal onpavtikd épya, 6nw¢ n avaniaon tou ®AoioBou, nou Ba
SNPIOUPYNGOUV VEOUC XWPOUC NPAcivou Kal avayuxng, eVioxioviag
NV 0IKOAOYIKN Kal a1o6nTIKA Oyn NG NEPIOXAC Ha.
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Mnopeite va pag nepiypdyete oUYKEKpIPEVA £pya Kal NPwWTo-
BouAicg nou uAonolotvtal atnv nepioxn tou MaAaiot daAnpou;

Av Eekivagoupe and ta avatoAikd, and to pépa tng Mikpodag-
vng, éva and ta onpavtikdtepa €pya eival n opioBEtnan tou. To pépa
autd evevel Tnv HAioGnoAn, tov Ayio Anpntpio, Tov AAILO Kal T0
MaAaié6 ®dAnpo pe 1o opevé olpnAeypa tou YunttoU. Ekei, Aoindv,
€ekivael n neploxn ‘ESey, n onoia NNpe T0 6vopd T¢ and 10 OPwWvU-
o eotiatopio pe 1otopia 100 £1wv, T0 onoio cuvexidel va Aertoupyel
uéxpl onpepa. And ekel Eekivael n avoixtn kal eAelBepn napalia tou
Anpou NMaAaiot ®ainpou. tnv enovopaldpevn Attiki Pifiépa, ei-
paote o povog Anpog dnou 0Ao To KOPWATI TNG AKTOYPAPKAG PE dupo
eival avoixtd kar eAeuBepo yia tov kéapo. To pdévo nou ¢ntape and
TOUG EMIOKENTES €ival va T0 6eBA0TOUV.

Ienola @don Bpioketal n avaniaon tou ®AoioBou Kai noieg BeA-
TIQOOEIC aVapéVeTe va QEPEI ATV NEPIOXN;

H avakataokeun tou ®AoioBou onpatodotei pia véa enoxn yia
v noAItioTIkA tautétnta tou MaAaiol ®alnpou Kai pépvel €va and
Ta Mio 10TopIkG onpeia tng ndAng ato npooknvio. 0 ®Aoiofog dev
eivar anAd éva ktipio. AnoteAei alpBoAo 10Topiag, pvapng kai NoAITI-
OTIKNG KAnpovopidg yia to Malaié ®AAnpo kai tnv Attiki. Bpioketal
oe e€€NIEN Wia nAnpng avakaivion and ta BepéNia kal akpiBwg dinka
Ba kataokeuaotei undyelo napkivyk 400 B£0ewv, ONwC NPoavépe-
pa, yla 1o onoio €xouv ndn oAokAnpwOei o1 eNETEC. Exel eyKkpIOel
Xpnpatodotnon 12 ekat. eupw, evw avalntouvial eNNAEOV 5 ekat.
EUPW We BAon TIC TEAIKES EKTIUNTEIG.

SJIOoARW )

Ltnv avdanAaon tou ®AoigBou npénel va npooBEégoupe oupnAn-
pwpatikd kal o €pyo tng Mepipépelag yia tov nodnAatédpo-
po-ne06popo tng napaliakng.

To peyaho autd £pyo evidooetal otov votio napahiakd dfova,
onou etolpadetal o nodnAatédpopog-neddpopog g napahiakng,
€va £pyo Tng Mepipépeiag ATTIKNG pnkoug 18 xAp.. Epdaov undpxouv
d1abéaipor ndpor and to Tapeio Avakapyng, eival onpavtikd va npo-
XWPNOoOUPE Guesa o€ pia oAoKANPwUEVN ypappikn peAétn nou Ba
avaBabpioer I upioTapeves unodopéc. O aAAayég nou €xouv Yivel
1a TeAeutaia xpovia pe ta pedpata g Balacoag Adyw Twv Epywv NG
papivag ANigou kai tou Kngioou, €xouv dnpioupynael pia napalia oto
NMaAaid ®aAnpo, nou o€ noAAd onpeia enepvd ta 40-50 pétpa. Autd
10 NAGTOG NPENEN va T0 a&lonoiNGoupEe NPog OYEAOC TWV NOAITLV.

Nw¢ evtdooetal o SApog kai nolo poAo Ba naiel evidg tou eupl-
tepou nAaiciou tou oxediou «ABnvaikn PiBIEpan;

Eivar éva oxédlo peyahonvoo kai €€aipeTikG oNPAvVTIKO, 0TO
onoio 6Aa ta PAéupata eival nAéov atpappéva. Eival ndn oe Aertoup-
yia 1o Kévtpo MoAtiopoU 16pupa Xtalpog Nidpxog, evew npoxwpdel
10 Ellinikon. MapdAAnAa dnpioupyeital to véo MntponoAitiké Napko
atov ®aAnpikd 0ppo, 10 «Aévaov», £va £pyo GUVOAIKAG éKtaong 541
OTpEPPATWY, nou avapévetal va avapadpioer nANPwE To napaliakd
pétwno tng ABnvaikng PiBiépag. ‘OAa autd pnopoUv va evonoinBolv
Kal va yivouv kdt anoudaio yia Toug Katoikoug Kal TOUG ENIOKENTES
g ATTKAG, aAAd Kal yia Toug Katoikoug Tou Aekavonediou.

KAeivovtag, 6a nBeAa va pou ava@EpETe nolo gival To oTparnyi-
K0 gag nAdvo yia tov Ano.

MoAU npdopata nepdoape and to Anpotiké ZupBoulio pia ou-
VEPYQAOia pe pia ouoTada enixeiphoewy, TiG «MAEIASeSy, Pe 0TOX0 va
kdvoupe tnv noAn pag kaAUtepn kai nio oUyxpovn. 0,11 KAIVOTopo
undpxel Ba npoonabncoupe va o EPapPosoupe Npog OPENOG TwWV
noAitwv kai Ba ndpoupe o kabévag to pepibio Tng euduvng ToU.
MapdAAnAa, Béhoupe va evioxUooUpPE TIC EMIXEIPATEIC, yiati autd
enQépel 01KOVOUIKA poxAeuan atnv nepioxn. TéAog, Gev npénel va
€exvdpe tn vautiAia, kaBwg 0 kKAAS0G €xel GNPAVTIKES ETAIPEIES PE TIG
onoieg Ta TeAeutaia xpovia PpIoKOPACTE O€ 0TEVA ouvepyaaia. Mpo-
onadoupe va éxoupe pia noAl kaAn enikoIvwvia kal va toug 6ei€oupe
011 n Autodioiknan Sev ival n «Ywpokwaotava.

H Autobioiknon dev eival o1 «BAaxodnpapxor», aAAd alyxpovol
GvBpwnol nou ayanolv Ti¢ NOAEIS TOUC Kai ynopolv va ouvdudoouy 1o
onpo6aio 6pelog péoa and th cuvepyaaia pe Toug 1I8IWTIKOUG POPEIC.

“PUBLIC SPACE IS OUR
COMMON PROPERTY AND
WE MUST RESPECT IT.”

«0 AHMOZXZIOX XQPOX EINAI KOINH MAX
NEPIOYXZIA KAl MPEMNEI NA TON XEBAXTOYME.»
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RHYTHM

A BOLD TRANSFORMATION is underway
along the Athenian Riviera — and the SOUTH

THOSE

who bring

a new

to the
SOUTH

ROCKERS are leading it.

TASOS
ZACHOS

- .

N THE LAST THREE YEARS, since I

have moved to the Southern Suburbs of At-

tica, I have had the opportunity to closely

observe the significant changes that take

place daily on the Athenian Riviera. Some
are visible, for example, when passing by the Met-
ropolitan Park of The Ellinikon, where the cranes
have risen, signalling the creation of a new “smart”
and “green” city, the “city of the future”, as The El-
linikon, the largest urban regeneration project in
Europe, has been termed.

On a coastline of approximately 70 kilometers,
which is by no means inferior to its counterparts
in Europe, large hotel chains have appeared, ma-
rinas are being reconstructed and new urban in-
frastructure is being designed in order to create
a “clustering”, as Theodoros Gavriilidis, Chief In-
vestment Officer of LAMDA Development, indic-
atively states in an interview in the dossier that
follows. “That is, an ecosystem in which they will
be assisting each other, so that the Athenian Rivi-
era can be transformed into a truly world-class
destination. Something that will not exist any-
where else in the world”, he emphasizes.

All the above constitute a complex multifacto-
rial equation with the participation of the state, the
residents themselves and the companies that bring
the new rhythm to the south, the “South Rockers”.
Typical examples of this kind of companies are
presented in this special dossier of the White Pa-
per, as edited by NouPou Media, long established
as the publishing authority in the Southern Sub-
urbs, and Forward Media, the company that repre-
sents and publishes Fortune Greece, the leader of
entrepreneurship in Greece.

The “South Rockers” are companies and indi-
viduals that are changing the business landscape
in the Southern Suburbs and are co-creating the
new face of the Athenian Riviera and, by exten-
sion, the new face of the Greek economy, with their
activity as a “vehicle”. In the context of our dossier,
we give the floor to businesses that contribute to
the creation of a stable developmental future for
their people, the society and the economy, with
investments in dynamic sectors as the spearhead.
We shed light on their actions and initiatives for
sustainability, which will ensure a better future for
future generations and a better place to live.

This last element is perhaps the most impor-
tant and not at all self-evident... The need for a new
“urban agreement” in times of significant invest-
ments and changes is imperative. An agreement
that will ensure the balance between development
and environmental protection in practice and not
in theory, will focus on urban resilience and pro-
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tection against climate change and will enable a
real upgrade of the quality of life, while maintain-
ing the necessary social dimension.

In this context, the companies - “South
Rockers” seem to be taking on their share of re-
sponsibility to essentially co-shape something
that will affect people’s lives in the area and,
more broadly, throughout Attica in the years
to come. The common features of these com-
panies are the investment in innovation and
the development of sustainable projects that
inspire, evolve and offer an upgraded experi-
ence at every level, incorporating the values of
well-being, functionality and aesthetics.

Let’s
get to KNOW
THEM...

* Tasos Zachos is CEO/Editor-in-Chief of Fortune Greece
**The companies that follow are in random order.

TA TEAEYTAIA TPIA XPONIA, nou éxw pETakopioel

ota Notia Mpodotia tng ATTiKAG, £Xw TNV EuKalpia va na-
pakoAoubw and kovid tig onpavtikég aAlayég nou ouvieAou-
vtal kadnpepivd atnv ABnvaikn Pifiépa. Kdnoieg eivar opatég,
nepvwvtag n.x. anéd to MntponoAitiké MNdpko tou EAAnvikoU,
ekel Omou ol yepavoi €xouv uPwBei, onpatodotwvtag tn dnpi-
oupyia piag véag «€€unvngy Kal «npacivng» noANg, tng «noAng
TOU PEAAOVTOGY, Onw¢ £xel xapaktnpiatei 1o “The Ellinikon”, To
peyahitepo €pyo aotikng avdniaong atnv Eupwnn.

S¥d3IMI0d
HLNOS 3HL

Ie pia aktoypappn pnkoug nepinou 70 XIAIGUETPWY, N
onoia dev éxel oe Tinota va {nAéyer and avtiotoixes g Eupw-
nng, HEYAAEG aluaides Eevodoxeiwv €xouv kAvel TV egpAvion
ToUg, papives avanhdooovtal, VEEG AoTIKEG UN0dOpES oxedid-
Covtal, Wote va dnpioupynBei éva «clustering», dnw¢ xapa-
KINPIOTIKA avagépel 0 OUVEVIEUEA TOU 0TO AQIEPWHA Nou
akohoubei 0 Oeddwpog MappinAidng, Chief Investment Officer
tn¢ LAMDA Development. «AnAadn éva oikooUoTtnya 0To onoio
Ba Bon6der o évag tov dAAov, wate n ABnvaikn PiIfiépa va pe-
Tatpanei o€ évav npaypatkd naykoopiou eminédou npoopiopo.
Kdu nou dev Ba undpxel nouBeva aAhol otov kOGpo», TOVITEL.

‘0OAa ta napandvw anoteAoUv pia ouvBeTn noAunapayo-
VTIKN €€iowon Pe th oUPPETOXA TNG NOAITEIAS, TWV IBIWV TwV
KATOIKWV Kal TOV ETAIPEIV, MOU YEPVOUV TOV VEO pubpd ota
voTId, Toug «South Rockersy. Xapaktnplotikd tétoia napadeiy-
yata napouaiadovial g€ autd To €161kO aPIEpwua TG €kdoong
“White Paper”, 6nw¢ ta empeAnBnke n Nou Pou Media, mioth
0TOV Xapaktnpiopd nou tng éxel anodobei w¢ «publishing
authority» ota Nétia Mpodotia, kai n Forward Media, n etaipeia
nou eknpoownei kar dSnpoaielel 1o Fortune Greece, Tov ny£tn
¢ enixelpnpatikdtntag otnv EAAGSa.

01 «South Rockers» eival etaipeieg kai npdowna nou aAAa-
Couv ta dedopéva ota Nétia Mpodatia kai cuvdnpioupyoly To VEO
npoowno tng ABnvaikng PIBIEpaAc kal kat' eNéKTaon tng EAANVIKAG
olkovopiag, pe «éxnpa» tn 6pactnPIGTNTA Toug. XTo NAaiolo Tou
dnpoaioypaikoU pac agiepwparog, divoupe tov AGyo TG €ni-
XEIPAOEIC MOU oupBAAAouv otn Snpioupyia evog otabepou ava-
ntuiakoU PEAAOVTOG yia TOUG avBpwmnous Toug, TNV KoIVwvia Kai
NV 0IKovopia, Pe aixpn Tou 50patog TIg enevouoeig o€ Suvapikolc
kAdSoug. «dwridoupe» TIg Spdoeig kal TIC NPWTOBOUAIES TOUG yIa
Biwaipdtnta, nou Ba e€aopaiiouv €va kaAitepo péAAOV yia TIg
endpeveq yeviég kal éva KaAUTEPO PEPOG yia va CEIG.

Kai 10 teAeutaio eival iowg T Mo onpavtikd kai kaboAou
autovonto... H avdykn yia pia véa «aotikh oupgwvia» o€ nepio-
doug onpavtikwv enevolioewv kal ahhaywv eival enitaktki. Mia
oupgwvia nou Ba e§aopaliler Tnv I0opponia avdpeoa otnv avd-
ntuén kai tv npootacia Tou nepIBAANOVIOG atnv npagn kai oxi
Bewpntikd, 6a PAAel 0o €NiKeVTPO TNV ACTIKA avBekTIKATNTA Kal
NV NPooTacia anévavtl otnv KAIPatikn aAAayn kai Ba dwael
duvatdtnta yia pia npaypatkn avafdbyion tng noidtntag {wng,
dIaTNPWVTAG T0 AnNapaitnTo KoIVWVIKG Npoanpo.

Y10 nhaiolo auto, ol etaipeiec-«South Rockers» gaivetal
va avalapBavouv 1o pepidio Tng eubUvng nou Toug avaoyei va
ouvoIapopPPWOOUY 0UCIACTIKA KATI nou Ba ennpedoel TIg {wES
TV avlpwnwv Ta endpeva xpovia atnv NepIoxn kal eupitepa
o€ 0An tnv Attikn. Koiva Toug xapaktnplotikd eival n enévéuon
0TV Kaivotopia kar n avantuén BIWOIHWY £pYwV Mou epnve-
ouv, e€eliooovtal kai npoo@épouv pia avafadbuiopévn eunel-
pia o KaOe eninedo, evowpatwvoviag T afie Tou eu nv, TG
AEITOUPYIKOTNTAC KAl TNC AIGONTIKAG.

MAME NA TIZ TNQPIZOYME...

* 0 Tdoog Zdxoc eivai CEQ/Editor in Chief tou Fortune Greece
**01 etaipeiec nou akoAouBouv eivar pe tuxaia oeipd.
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ELLINIKON
A world-class

DESTINATION
from the

FUTURE

THEODOROS GAVRIILIDIS, Chief Investment Officer of LAMDA
DEVELOPMENT, welcomes Tasos Zachos at THE ELLINTKON and talks
about the “15-minute city”, the regeneration of the coastal front and the
creation of the largest coastal metropolitan park in Europe. // O OEOAQPOX
TABPIHAIAHY, Chief Investment Officer tnc LAMDA DEVELOPMENT,
unodéxetal tov Tdoo Zaxo oto ELLINIKON kai piAd yia tnv «ImoAn towv
15 Aent@v», TNV avdmAaon tou mapaAlakou PETOIIOU KAl tTh Onpoupyia tou
HeyaAutepou TapdkTiou PNTPOIOAITIKOU Tdpkou otnv Euparmn.

he Ellinikon is not just a redevel-
opment project. It is the largest
urban regeneration project in Eu-
rope, launched by a Greek compa-
ny, LAMDA Development, and is
a new proposal for what a modern, sustaina-
ble, “smart” city can be. The project covers an
area of 6.2 million sq. m., redefines the way we
live, move and connect and, at the same time,

Text
TASOS
ZACHOS

changes the Athenian Riviera, which is becoming
a reference point and a tourist “hotspot” not only
for Greece, but also for Europe.

With this new world-class destination and
the great challenges of the project as our start-
ing point, we met at The Ellinikon Experience
Centre with Theodoros A. Gavriilidis, Chief In-
vestment Officer of LAMDA Development, in
an effort to bring to you images of the future!
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We are at The Ellinikon Experience Centre,
which takes us on a journey through the vision
of The Ellinikon for a sustainable, smart and
innovative city. With the project in full swing,
how do you feel about the city of the future
that is being built?

This historic area, which previously served
as one of the hangars of the Hellenic Air Force,
has now been renovated and today hosts the vi-
sion for The Ellinikon. The journey for the pro-
ject began in 2013, during the difficult period of
the economic crisis, when the first discussions
and cost-benefit assessments were taking place.
From the initial plans on paper, we moved on to
models and now we see the project being grad-
ually implemented, as witnessed by those driv-
ing along Poseidonos and Vouliagmeni Avenues.
This development fills me with emotion for the
path we have taken to date. It also makes me feel
a sense of responsibility to co-shape something
that will impact people’s lives for many years to
come. And this is something that we take very
seriously into account.

What are the key characteristics that make
The Ellinikon a project of international scope?

First of all, its size is unique. It is an urban pro-
ject covering an area of 6.2 million square meters
- three times the size of the city of Monaco - with a
3.5 kilometer waterfront, essentially creating a new
city inside the city. At the same time, it includes a
metropolitan park of approximately two million
square meters - larger than London’s Hyde Park -
which corresponds to approximately 1/3 of the to-
tal area. This park will be the largest seaside park
in the country and, most importantly, will be open
and accessible to everyone. Another key feature
that makes the project unique is the “15-minute
concept”. The resident of The Ellinikon will be able
to get to work, do his shopping, exercise or have ac-
cess to high-quality health and education services
in just 15 minutes - either on foot or by bicycle.

What you are describing, in fact, shapes a new
model of urban identity, both for the Hell-
inikon area and for Athens more broadly.

Although I am notan architect - a profession
that I truly admire - I believe that The Ellinikon
redefines the way we perceive a city. It provides
a public open space that Athens so desperately
needs, through a large metropolitan park and
the waterfront. It combines cutting-edge tech-
nology with sustainability, shaping a new, mod-
ern way of life. It is what we at LAMDA Devel-
opment call “Redesigning Living”.

S¥d3IMI0d
HLNOS 3HL

How will “The Ellinikon” si-
multaneously become a smart
and green city?
Greece can truly pioneer
in this field and The Ellinikon
proves it. We designed the pro-
ject from scratch, combining
technology and sustainability
as interrelated pillars, with the
aim of creating a new way of
life - a city worth living in. Sus-
tainability for us is not a theory;
itis practice. We implement sus-
tainable development strategies
that focus on decarbonization
- that is, reducing the environ-
mental footprint, saving natu-
ral resources and water - while
at the same time taking care of
the well-being of residents and
the wider community. We have set specific car-
bon footprint reduction targets by 2030, which are
available on our website, and we are committed to
achieving a true circular economy.

In a project as complex and large-scale as The
Ellinikon, how easy is it to strike the balance
among innovation, sustainability and real
progress?

Clearly, itis not easy at all, because it is a long-
term investment. We are called upon to allocate
significant resources from the outset for some-
thing that may not yield immediate financial
benefits. In the long run, however, what seems
innovative today becomes the new self-evident.
You become competitive because you set new
standards, which the others are called upon to
follow. At The Ellinikon, nothing was a given.
Everything started from scratch and this is per-
haps the greatest challenge, but also the beauty
of working on such a project.

Great architects are collaborating on the pro-
ject, with sustainability permeating every as-
pect of the design - even in the grand skyscrap-
er of the Riviera Tower, which will also be the
tallest skyscraper in Europe.

Indeed, Riviera Tower is the first green sky-
scraper in Greece and one of the tallest sustain-
able skyscrapers in Europe. As we speak, its con-
struction is already almost halfway through. At
Riviera Tower, nature comes into the building,
while the combination of vegetation and water
elements enhances its bioclimatic character. Also,
other emblematic projects such as Riviera Galle-
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ria and The Ellinikon Mall have been pre-certi-
fied at the LEED Gold level, which demonstrates
our commitment to energy efficiency, renewable
energy sources, water conservation and the use of
sustainable materials. Nevertheless, sustainabili-
ty does not stop there. It is visible everywhere in
The Ellinikon - from the Experience Park, which
is already enjoyed by thousands of citizens, to the
central concept of the project, which places na-
ture and people at the centre.

With the project moving forward at a rapid
pace, what are the biggest challenges you face
and at what stage exactly is it?

The project is now fully in the construction
phase. We see the tower rising, the infrastruc-
ture projects evolving, the undergrounding of
Poseidonos Avenue progressing, new residences,
the beachfront, the park, and the sports centre
that will be delivered in a few months. There is
intense activity in all sectors. The challenges are
many and they are part of our daily lives. Perhaps
the greatest challenge is the complexity of the
project that creates an entire city from scratch,
with infrastructure, environmental and social
parameters that must be taken into account.
Equally important is the cooperation with the
surrounding municipalities, where honesty and
trust are “keys” to integrating the needs of the
area. At the same time, the project is evolving in
a difficult environment: from the economic crisis
and the pandemic to the war in Ukraine, increas-
ing energy costs and inflation, and now the lack
of labor. We are facing all of this methodically
with careful planning and perseverance.

<

Theodoros
Gavriilidis,
Chief
Investment
Officer of
LAMDA
Development,
is photo-
graphed at
The Ellinikon
Experience
Centre.

What is the message sent by the fact that such
aprojectis being implemented by a Greek com-
pany, such as LAMDA Development?

Clearly, it sends a very strong message and fills
us with pride - for our country, for the company
and for the entire team - both inside and outside
LAMDA - that is implementing the project. The
Ellinikon is a response that refutes the image of
Greece as a country where nothing happens, a re-
sponse to introversion and misery. It shows that
when the country wants to, it can plan, set goals
and carry out important projects with self-confi-
dence. The fact that the project is being carried
out by a Greek company, with Greek engineers
and workers, redefines the way we see ourselves
and our country. Since we can complete this
great project, imagine what a small country like
Greece can achieve - to become a leader in specif-
ic sectors and inspire other countries; to become
a country that leads, instead of following others.
The Ellinikon is an example, but also a national
goal, which society embraces and co-shapes. This
responsibility gives us the strength and persever-
ance to carry it out in the best possible way.

How do you feel that LAMDA Development is
ranked as one of the most influential compa-
nies in the world, according to Time magazine?
We feel immense pride in being included in
Time magazine’s list of the Time 100 Most Influ-
ential Companies worldwide, alongside global
giants like Amazon and Microsoft. Our greatest
achievement is that from a small team of 50-60
people, we have grown into an organization
of over 700, attracting talent from around the
world—many of whom returned to Greece be-
cause of the The Ellinikon project. If T had to sum
it up in one phrase, I would say: we built a new
company to build a new city. Moreover, we have
succeeded in gaining the trust of society, which
now embraces the project, eagerly anticipates it,
and wants to see it completed quickly. What sets
LAMDA apart from others in the industry is that
we don’t just build properties, we redefine urban
living. We create destinations and build experi-
ences that combine public space, technology, na-
ture, aesthetics, and quality. Thus, with the El-
linikon as our springboard, we are in a position
to achieve new goals and enter new markets in
the future—not just in Greece, but international-
ly. In addition, LAMDA’s experience with large
shopping centers strengthens its customer-cen-
tric approach. We don’t design in isolation, from
an office, we design based on the needs of the
residents, workers, and users of the project.
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TO THE ELLINIKON 6¢v eivar anAwg éva €pyo avd-
nhaong. Eivar 1o peyaAltepo actkd project otnv
Eupcdnn, nou dpopohoyeital and pia eAAnvikn €taipeia,
LAMDA Development, kai anoteAei pia véa npdtaocn yia 10
nw¢ pnopei va eival pia alyxpovn, Brwaiun, «€§unvn» noAn.
To £€pyo KaAOntel pia €Ktaon 6,2 €KATOPHUPIWV T.j.,
enavanpoadiopilel tov 1péno nou {oUpe, KIVOUPAOTE Kal
ouvbedpaote kal napdAAnia aAAdder tnv ABnvaikn PiBiépa,
n onoia yivetal anpeio avagopds kai Toupiatikd “hot spot”
Ox1 povo yia tnv EAAGSa, aAAd kar yia tnv Eupann.

MNa autdév tov véo npoopiopd naykdopiagc kKAGong kai tg
peydaAeg npokAnoeig Tou €pyou, ouvavinoape oto Ellinikon
Experience Centre tov @eddwpo A. TaBpinAidn, Chief Invest-
ment Officer tn¢ LAMDA Development, o€ pia npoondfeia
va 0a¢ ETAQEPOUNE EIKOVEG and To PEANOV!

Bpiokopaote oto Ellinikon Experience Centre, to onoio
pag «tagid6eve» oto dpapa tou EAAnvVIKoU yia pia Biwaoi-
pn, €€unvn Kai kaivotopo noAn. Me to €pyo va Bpioketal
oe nAnpn e€€AiI§n, nw¢ aigBdveote yia tnv nOAn tou péA-
Aovtoc nou kataokeuddetar;

0 10T0pIKOG aUTOC XWPOC, MOU NaAaIdTEPA XPNOijeUE
w¢ €va and ta undoteya tng MoAepikng Aeponopiag, €xel
nAéov avanAaotei kal onpepa giAofevei to dpapa yia to EA-
Anvikd. H 81adpopn yia to €pyo Eekivnoe to 2013, péoa otn
dUoKoAn mePiodo TN 0IKOVOUIKNG Kpiong, 6tav yivoviav
01 NPWTEG GUINTACEIC KAl EKTIUATEIC KOGTOUC Kal 0pEAOUG.
Ano ta apxika ox£dia oTo xapti, nepdoape oTIC HAKETEC Kal
nAéov BAénoupe o €pyo va ulonoleital otadlakd, eival nAé-
ov 0pato yia onolov 0dnyei Katd pnkog Twv Acwpopwy Mo-
0€16wWV0G Kkal Bouhiaypévng. H e€€NiEn autn pe yepilel ou-
ykivnon yia tnv nopeia nou €xoupe diavuoel péxpl onpepa.
Me kavel eniong va vionBw euBlivn 10 0TI cUVSIAPOPPWVOU-
pe kAt nou Ba ennpedder Tig {wEG Twv avBpwnwy yia noAAd
xpovia. Kal auté eival kGt nou to naipvoupe noAl coBapd.

Mola eival ta Pacikd xapakinpiotikd nou kabigtolv To
EAAnvVIKO éva €pyo S1€Ovolc euBEéAciac;

Katapxdg, to péyebog Tou eivar povadiko. Mpdkeital yia
€Va aoTIKO €pYo €KTAONG 6,2 EKATOPPUPIWY TETPAYWVIKWV
pétpwv - IpInAdoio and tnv ndAn tou Movakod - pe napaba-
Adooio pé€twno 3,5 XINOPETPpWY, SNPIOUPYWVTAC 0UCIACTIKG
pia véa noAn, péoa otnv noAn. MapdAAnAa, nepihappavel
éva pntponoAitikd ndpko nepinou 600 ekatoppupiwv Te-
TPAYWVIKOV PETPWV - peyalitepo and to Hyde Park tou
Aovdivou - nou avtigtoixei nepinou ato 1/3 Tng oUVOAIKAG
éktaonc. To ndpko autd Ba anoteAei 10 peyaldtepo napa-
BaAdooio ndpko TG xwpag kai, 1o onpaviikotepo, Ba eival
avoIxtd kal npoopdoipo o 6Aoug. Eva akoun Bacikd xapa-
KTnpIoTikd nou kabiotd 1o épyo povadikd eival to «concept
Twv 15 Aentwv». 0 katoikog tou EAAnvVIKoU 6a pnopei péoa
o€ POAIg 15 hentd — eite pe ta nddia, eite pe nodnAato — va
@1doel oTn 60UAEI TOU, va Kavel TIG ayopég Tou, va aBAnbei
i va éxel npéopacn oe upnAoU emnédou unnpeoies uyeiag
Kal eknaidsuonc.

S¥d3IMI0d
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Auto nou neplypa@ete, 0TV Npaypatikotnta, SiapopPpw-
vel éva véo PoviéNo aoTikng tautétntag, t06o yia to EA-
Anviké 000 Kal yia tnv ABava suputepa.

Av kal dev efpar apxitéktovag, éva endyyeAua nou npay-
patikd Bavpdlw, Bewpwy 0t 10 €pyo oto EAANvIKG enava-
npoadlopilel Tov tpéno nou opifoupe pia noéAn, péoa otnv
noAn. NMpoo®épel 6nudaIo avoixtd xwpo nou n ABava 1600
xpeldletal, péoa and éva peydlo pntponoMtikd ndpko kai
10 napabaAdooio pétwno. Tuvoudlel texvoloyia QIXPnG pe
Biwaiudtnta, dlapoppwvoviag évav véo, alyxpovo Tpono
{wng. Eival auté nou ovopddoupe otn LAMDA Development
«Redesigning Living».

N&¢ 1o «The Ellinikon» 6a anoteAéoel napdAAnAa pia £€u-
nvn, aAAd kal npdaivn noAn;

H EANGGa pnopei mpaypatikd va npwionopnoel o€ autd
10 nedio kal 1o EAANVIKG To anodeikviel. Ixedidoape o £€pyo
and 1o pndév, ouvdudloviag texvoloyia kal BiwaoIpdTnTa wg
aAANAEVEETOUG NUAWVES, e 0TOXO va Snpioupynooupe évav
VvED TpONO {wNG - pia ndAn nou agicel va Ceic. H Biwaipdtnta yia
epdc dev eival Bewpia, aAAa npdén. Epapudloupe aTpatnyIkeS
Biwaipng avantuéng nou eotidlouv otnv anavBpakonoinon -
dnAadn otn peiwon tou nepiBarAoviikol anotunwpaAtog, Tnv
€€0IKovOUNON PUOIKWY NOPWV Kal VEPOU - eV Tautoxpova
(@POVTI(OUKE YIQ TNV EUNPEPIA TWV KATOIKWY KAl TNG EUPUTEPNG
Kolvotntag. ‘Exoupe BE0EI GUYKEKPILEVOUC OTOXOUC PEiwaNg
ToU avBpakikoU anotunwpatog £w¢ 1o 2030, nou eival d1aé-
1ol 0TNV 10T00€AIBa pag Kal 50UEUOPA0TE va NETUXOULE Hia
npaypatkn KUKAIKA olkovopia.

Ye éva 1000 oUvOeTo Kal peydAng kKAipakag €pyo, OnweG 1o
The Ellinikon, néoo gUkoAo €ival va yivel npda€n n 1cop-
pomia avdpeoa atnv Kaivotopia, Tn BiwoIpdTNTA KAl TNV
npaypatika np6odo;

Yapéotata, dev eival kaBoAou eUkolo, yiati npdkeital yia
pia pakponp6Oeapn enévduon. Kaheioal va d1aBéaeig onpavtl-
KoUG Népoug anod tnv apxn yia kAt nou evéexouévwe va pnv
ano@épel Gueoa olkovopika o@EAn. MakponpdBeopa, Opwe,
auté nou onyepa poiddel kaivotopo, yivetar To véo autovonto.
riveoal aviaywviotikog, yiati 0€teig véa npotuna, Ta onoia Ka-
Aouvtal va akoAouBnoouv kai o1 endpevol. £1o EAAnvikO, tinota
dev ntav dedopévo. 0ha Eekivnoav and 1o pndév kal autn eival
iow¢ n peyaAutepn npokAnon, aAAd kal n ogop@Id Tou va dou-
\eUeig o€ €va T€T010 £pyo.

IT0 £pyo cupnpdttouv onoudaiol APXITEKTOVEG, PE TN
Biwoipdtnta va dianepvd kdBe ntuxn tou oxediacpou
-akopn Kai otov peydAo oupavo€uotn tou Riviera Tower,
nou Ba eival kai o ynAdtepog oupavofiotng atnv Eupwnn.

Mpdyuat, o Riviera Tower eival o npwto¢ npdaivog ou-
pavofuotng otnv EANGSa kal évag and toug ynAdtepoug PI-
WoIpous oupavogiateg otnv Eupwnn. Tn gTiyun nou pIAGue n
KATaoKeUn Tou €xel Ndn gtdoel oxedov atn péon. Ltov Riviera
Tower n @uon épxetal péoa 010 KTiplo, eV 0 ouvbuaopog
BAdotnong kar uddtivou otoixeiou evioxUel tov BlokAipati-
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KO xapaktnpa tou. Eniong, dAAa epfAnpatika €pya, 6nwe n
Riviera Galleria kai to The Ellinikon Mall €éxouv npo-nigtonoi-
nBei o¢ eninedo LEED Gold, kdti nou anodeikvuel tnv npoon-
Awon pag o€ evepyelakn anodotikOTNTA, AVAVEWOIPEG NNYES
evépyelag, eoikovopnaon vepoU Kal XpRon BIOCIHWY UAIKWV.

Me 10 £pyo va npoxwpd pe peyaAeg taxvnteg, noieg givai
ol peyaAltepeg npokANGEIG MOU avTIPETWNileTe NAfoy;

To épyo Bpioketal nAéov oe @Aon NAAPOUG KATAOKEUNG.
BAEnoupe Tov nUpyo va UYPVETal, Ta £pya unodopng va ee-
Niggovtal, tnv unoyeionoinan tng MooeidwvoG va NPoxwpael,
VEEC KATOIKIES, TO napaAiakd pétwno, 1o ndpko, kai 10 aBANTIKG
KEVTPO, T0 onoio napadidetar o€ Aiyoug pnveg. Yndpxel éviovn
KIVNTIKOTNTA 0€ OAOUG TOUG TOHE(G. 01 NpoKANGEIG £ival NOANES
Kar anoteAoUv tnv kaBnpepivotntd pag. H peyaAltepn iowg ei-
val n noAunAokdtnta Tou €pyou nou dnpioupyei pia oA6kAnpn
noAn and to pndév, pe unodopéc, nepIBAAAOVIIKES Kal KOIVW-
VIKEG Napapétpouc mou npénel va ouvunoloylotouv. E€ioou
onpavtikn eival n guvepyacia pe toug yUupw dApoUG, 6nou n €l-
NIKpivela Kal n epniotoolvn ivar «kAEISIA» yia va EVowpatw-
ooupe Ti¢ avaykes tng neploxng. MapdAAnAa, 1o £pyo e€eAioae-
Tal péoa o€ €va SUakoAo nepiBAAAov: and tnv oIkovopIKA Kpion
Kai tnv navénpia péxpl tov noAepo otnv Oukpavia, Ty avgnon
TOU EVEPYEIAKOU KOOTOUG Kal Tov NAnBwpIopo, kal nA€ov Tnv
ENAe1pn epyatikoU duvapikou. OAa autd ta avtipetwnifoupe Pe
NPOCEKTIKO OXEdIAOPO, HEBOBIKOTNTA Kal ENIPOVA.

Moio €ival o pAvupa nou atéAvel To yeyovog 0TI To €pyo
ulonoleital and pia eAAnvikn etaipeia, onwg n LAMDA
Development;

Yagéotarta, otéAvel éva noAl duvatd pavupa kal pag ye-
piCel unepn@Avia - yia T Xwpa pag, yia v eTaipeia Kai yia
OAn tnv opdda, evidc kal ekto¢ Tng LAMDA, nou to ulonolel. To
EAAnvIKO anoteAei andvinon otnv eikova piag EAAGSag nou dev
yivetal tinota, otnv e0woTpéPela Kal tn pIdépia. Aeixvel nwg
dtav n xwpa B€Ael, pnopei va oxedidoel, va B€ael 0TOX0UG Kal
va npaypatonolngel onpavtika €pya pe autonenoidnaon. To 0t
10 £pyo yivetal and pia eAAnvIKA etaipeia, pe EAAnveg pnxavi-
KoUg Kar epyaldpevoug, enavanpoadiopilel Tov Ipono nou BAE-
MOUHE TOUG €QUTOUG Pag Kal Th xwpa pag. Apol pnopolpe va
oAokAnpwooupe autd to peydho €pyo, Gaviaocteite T pnopei
va eNITUXel pia pikph xwpa 6nwg n EAAGSa — va yivel nyéuda
0€ OUYKEKPIPEVOUC TOpEIC Kal va epnveloel GAAEC Xwpeg. Me
dAAa Aéyia va yiver pia xpa nou dev akohouBei, aAAd obn-
yei. To EAAnvIKO eival napddelypa, aAAd kal BvIKGG otoxoc,
TOV 0M0i0 N KoIvwvia aykaAidZel kal ouvdiapop@wvel. Auth n
€uBUvn pag Sivel tn SUvapn kal Tnv €niPovA va 1o pEPOUpE o€
népag pe tov kaAltepo duvatod tpono.

Nw¢ viwdete nou n LAMDA Development katatdooetal w¢
pia and Ti¢ nio ENISPACTIKEG £TAIPEIEC NAYKOOHIWG, oUp-
Qwva pe 1o neprodiko Time;

NiwBoupe peydAn unepndveia nou ouykataAeyopaote
otnv Aiota tou neplodikou Time 100 w¢ pia and tig nio emidpa-
OTIKEC TaIpEiEC NayKoopiwg, padi e naykoopuIous KoAoooous

onwc¢ n Amazon kal n Microsoft. To anpavtikdtepo eniteuypd
pag eival 6t and pia pikph opdda 50-60 atdpwy €xoupe eSeAl-
x0ei o€ évav opyavioud dvw twv 700 avBpwnwy, npooeAkuo-
vtag talévia and 6Ao tov kapo nou enéatpewav otnv EAAASa
yia 10 €pyo tou EAAnvikoU. Av €npene va 1o ouvoyiow o€ pia
@pdon, 6a éheya: xtioape pia véa etaipeia, yia va xtiooupe
pia véa noAn. EmnAéov, katapépaye va kepdiooupe Tnv epni-
0toolvn TG KoIvwviag, n onoia nAéov aykaAidler to €pyo, T0
nepipével kai BEAer va ohokAnpwBei ypiyopa.

Auté nou diapoponolei tn LAMDA and dAAeg etaipeieg Tou
kAddou eival 611 6ev uidxvoupe anAw¢ akivnta, 6ev npoodé-
Toupe oto nepiBdAAov tetpaywvikd pétpa, aAAd enavanpoo-
diopiToupe tov Tpéno Twng atnv moAn. AnpioupyoUpe npoo-
piopoUc Kal xtiCoupe epnelpieg mou ouvoualouv tov dnpdaio
XWPo, TNV TexvoAoyia, Tn eUaN, TNV aloBnTIKA Kal TNV noidTnTa.

‘Eto1, pe epaltnpio to EAAnvIKO, eipacte oe Béon va
KATAKTAOOUWE VEOUG OTOXOUC Kal ayopéc ato PEAAOV - OXI
pévo atnv EAAGSa, aAAd kal d1eBvwg. Eniong, n epneipia tng
LAMDA ané ta peydAa epnopikd kévipa evioxuel Tnv neAa-
TOKEVIPIKA TNG Npoaéyyion. Aev oxedlaloupe anokoppévol
o¢ KGnolo ypapeio, oxedialoupe pe BAon TIC avaykes Twv
KaToiKwV, TWV epyalopevwy Kal Twv XpNoTWV ToU £pyou.

“We are very
PROUD to be ranked
alongside GLOBAL

GIANTS such as
Amazon & Microsoft
in <TIME100 MOST

INFLUENTIAL
Companies List».”

«NIQOOYME METFTAAH YOEPHOANEIA
NOoY ZYTKATAAETOMAZXZTE MAZI
ME MATKOZIMIOYX KOAOXXO0YZX

onaxr H AMAZON KAl H MICROSOFT
QX MEAOXZ THX AIXTAX "TIME100

MOST INFLUENTIAL COMPANIES".»
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TEN BRINKE

Reaching the
HIGHEST POINT

on the
H O R1 Z O N

More conscious and more EXPERIENCED than ever, we accelerate.

With BOLDNESS and SOBRIETY. GROUNDED, we constantly seek the highest
point on the horizon. // ITio DYNEIAHTOIIOTHMENOI kai mo EMITEIPOI
amo 1motE, emraxuvoupe. Me TOAMH kat NHOAAIOTHTA. ITPOXT'EIQMENOI,
aval{ntoupe CUVEXAOC TO YNAGTEPO onpeio 0Tov opilovTa.

T TEN BRINKE, we always follow

our own path with a focus on the

present and with ambitions for the

future. A path that leads us to new

points, through our European tra-
jectory, towards our own horizon. We work pur-
posefully and we like to do it a little differently:
with boldness and sobriety. Our people and our
core values are what make us stand out. We focus
on developing living and working environments,
in which everyone can grow and feel comforta-
ble. Together with our customers and suppliers,
we transform visions into projects that shape the
life, society and work of the future.

By
FOTIS
GIOFTSIOS

-—

VP & CEO
Ten Brinke
Hellas

This is our plan for the Athenian Riviera as
well. As a construction and development compa-
ny, Ten Brinke builds tomorrow, with constant
commitment, dedication and awareness. With
our knowledge and experience, as a Group, we
have an impact on the entire chain; with our
own growth, we inspire the market.

The southern suburbs are for us a dreamy
place, a stone’s throw from the historical center
of Athens, which combines the mountain with
the sea, the lively market, entertainment and
pleasure. A place that lacks nothing. This is also
one of the reasons why we choose the majority
of our projects - over 70 are planned for the next
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three years - to be there. From the construction
and development of the first Grand Masoutis in
Attica to the emblematic building of our new of-
fices, which is being built opposite the entrance
of The Ellinikon, and the residential buildings in
Glyfada, Voula, Argyroupoli and Hellinikon, we
respond to the need for “green” properties, which
coexist harmoniously with the rest of the conven-
tionally constructed buildings in the area.

By minimizing the environmental footprint of
our projects and by relying on the principles of ar-
chitecture and decoration, we guarantee high aes-
thetics, luxury and safety. As a human-centered
Group, we value equally privacy and the creation
of homes characterized by balance and harmony,
adding to the user’s daily pleasure, comfort and
functionality. For Ten Brinke, a home is a private
space of warmth and healthy living.

TEN BRINKE ALWAYS SUCCEEDS

Ten Brinke was founded in 1902, in the Neth-
erlands. And in 2008 it came to Greece. Although
we are now a pan-European Group, our culture,
values and flat organizational structure are gov-
erned by family principles. Fulfilling the wishes
and requirements of our customers and partners is
a top priority for us. Therefore, everything related
to the construction and development of real estate
concerns us. Having acquired extensive know-
how over the past 120+ years, we cover the entire
chain of the real estate market, from private homes
to complex large-scale industrial projects.

For us, the construction and development of
buildings is not a simple matter. At Ten Brinke,

“We have the
EXPERIENCE

and EXPERTISE
to deliver RESULTS —
a RELIABLE partner
in construction and real
estate DEVELOPMENT.

«AITAGETOYME THN EMMOEIPIA KAl KANOYME TH AOYAEIA
MAY ANMOTEAEXZMATIKA QX YTAOGEPOX XYNEPTATHX
ZTHN KATAXKEYH KAI THN ANANTYXIH AKINHTQN».

we shape environments for you to live, grow, cre-
ate. We fulfil life dreams. We shape properties of
all types and categories into investment products
and promote them worldwide. This is because
we have a business vision and flexible people.
Being key players in the international real estate
development market, whether it is commercial -
industrial buildings, residential or hotel units, or
logistics and retail parks, we are present from the
original concept to the implementation, as a de-
signer, constructor and building manager. Having
under our supervision the acquisition and devel-
opment of real estate, the preparation and imple-
mentation of the construction, the guidance of
the buyer and the subsequent maintenance of the
project, we respond quickly and with specializa-
tion to all new developments in the construction
sector, but also in the real estate market.

SUSTAINABILITY & TRANSPARENCY

Sustainability is a concept that requires ac-
tion and today’s decisions affect our lives to-
morrow. Social and environmental responsibil-
ity standards force us to design and implement
our projects in such a way that we contribute to
a more sustainable architecture of our built and
natural environment. As a member of the DGNB
(German Sustainable Building Council) for many
years and through active cooperation with ex-
perts related to the field, we have developed our
own procedures and principles on how sustain-
able buildings can be developed, designed and
constructed, but also operated and maintained
in accordance with modern requirements.

Concepts such as the circular economy and
social commitment are deeply embedded in our
business ethics. Our goals are, on the one hand,
to provide integrated products and services at
fair prices and, on the other hand, to reduce the
consumption of raw materials and energy dur-
ing the development and construction processes
throughout the supply chain.

Wherever possible, we prefer environmentally
friendly materials, energy-neutral solutions and
circular business channels. We choose the highest
possible green building certification in most of our
projects, emphasizing that sustainable solutions
are primarily taken into account. Our buildings
feature, among other things, green roofs and green
facades - where possible - as well as installed pow-
er generation systems through solar energy.

We have the experience for all the above.
We are participatory and fully conscious. Ten
Brinke is the partner of choice in the construc-
tion and development of real estate. We say it
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and we will keep saying it. Without making ...
noise - just doing our job well. This is our start-
ing point. This is the way we work. We do not
make things more complicated than they need
to be. We focus on what really matters.

Ytnv Ten Brinke, e enikevipo to napov kar T @ilo-

60&iec yia 1o péAAov, akohouBolpe ndvta tov S1kd pag
dpopo. Evav 6pépo, o onoiog pag odnyei oe véa onpeia, péoa
and tnv eupwnaikn pag diadpopn, npog tov d1kd pag opidova.
Aouletoupe pe npoonAwan kal pag apéoel va 1o kavoupe Aiyo
dlagopetikd: e TOAuN kar vngahiétnta. O dvbpwnoi pag kal
ol Baaikéc pag afieg eival autd nou pag Siakpivouv. Egtidloupe
otnv avantuén nepiBaAAdviwv Siapivong kal epyaciag, péoa
ota onoia 6Aor unopolv va avantuxBolv Kai va aicbdvovial
dveta. Madi pe toug neAdteg kal Toug NPOUNBEUTES pag, Peta-
Tpénoupe Ta opduata o €pya, Ta onoia d1apopPWVoUV Th {wn,
TNV KOIVWVIa Kai tnv epyacia tou pEAAOVTOC.

Auté eivai to nAdvo pag kai yia tnv ABnvaikn Piiépa. Q¢ ka-
TAOKEUAoTAG Kal developer, n Ten Brinke kataokeuddel to adplo,
ue S1apkn NpoonAwan, agoaiwan kai ouveidnan. Me TIG yV@OEIS
Kal Tnv epnelpia pag, wg OpIAog, £xoupe avtiktuno o€ oAGkAnpn
v aluaida: pe tn dikn pag avantuén epnvéoupe Ty ayopd.

Ta Néua Mpodotia eival yia epdg évag T6nog ovelpikag, o€
andotacn avanvong and to 10TopIkd kEvipo Tng ABAvag, nou ouv-
dualer o Bouvd pe T Bakacoa, Tn {wvtavn ayopd, T Slackédaon
kai tnv tépyn. Evag ténog nou dev tou Acinel tinota. Autdg eivar kai
évag and toug Adyoug 6nou n NAEIOYNPIa TwV EPYWV HaG - £XOUV
npoypappatiotel ndvw and 70 yia v endpevn TPIETIa - niAé-
YOUUE va eival ekel. And TV KATaoKeUn kal avantuén Tou NpwTtou
Grand MaoouUtng otnv ATTIKN, PEXPI TO EUBANUATIKG KTAPIO TWV
VEWV Pag YPAQEiwy, Nou KAaTaoKeuadetal anévavtl ano tnv €icodo
tou The Ellinikon, kar ta olkioTIKG KtApia atn MAuQada, tn Bou-
A, Tnv ApyupoUnoAn kai to EAAnvVIKO, anavtdye otnv avdykn yia
«npdoiva» akivnta, ta onoia suvundpxouv appovikd pe ta undAol-
Na oUpPATIKNG KATAOKEUNAC KTAPIA TNG NEPIOXNAG.

EAaxiotonoiwviag to nepiBarAovikd anotinwya twv Epywv
Hag Kai otnpIOpEVOl OTIG APXEC TNG APXITEKTOVIKAG Kal S1aKoaUN-
TIKAG, €yyudpaote uPnAn aiodntikn, noAutéAela kar acpdaAeia. g
avBpwnokevpikdg ‘OpIog, Badoupe e€icou YnAd TV ISIWTIKGTNTA
Kal T dnpioupyia KAaToIKIV Nou xapaktnpicovial ané icopponia
Kal appovia npoadidovtag otnv kadnpepivi euxapiotnon, dveon
kal Aertoupyikdtnta tou xphatn. Mia tnv Ten Brinke, n katoikia ano-
TEAEl 1I81WTIKG XWPo BaAnwpng kal uylevag diapiwang.

H TEN BRINKE TA KATAOEPNEI MANTA

‘Htav 1902, otnv OAAavéia, dtav 15pUBnke n Ten Brinke.
Kai 2008, 6tav npbe atnv EAAGSa. Av kal nA€ov, eipaote évag
naveupwnaikog OpiAog, n kouAtolpa, ol agieg kar n eninedn
0pYAVWTIKA pag dopn diénovtal and olKoyevelakég apxeg. H
EKNANPWON Twv ENBUPICOV KAl anaITAGEWY TWV NEAATWV Kal
oUVEPYATWV Pag anoteAei UYioTn npotepaidtnta yia pac. i’
autd, 0Aa 6oa oxetidovial Pe TNV KATAGKEUN Kal TNV avantu-
€n akivAtwy, pag apopoulv. Exoviac anoKINoel EKTETAPEVN
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Texvoyvwoia ta teleutaia nAéov 120 xpdvia, kaldntoupe
oAOkANpPN TNV aAucida tng ayopdc akivaATwy, ano 161WTIKES
Katolkieg €éwg alvOeta Blopnxavika épya peydAng kAipakag.

Na epds, n katackeun kar avantu€n ktnpiwv dev eival
anAf undéBeon. Ltnv Ten Brinke, Siapop@wvoupe nepipdaAio-
via yia va eI, va avantuooeaodl, va dnpioupyeic. EKnAnpw-
vouye ovelpa {wng. Alagoppwvoupe akivnta GAwv Twv eIdwv
Kal Katnyopiv o€ €NeVOUTIKA npoidvia kal ta npowbolpe
naykoopiwg. Ki autd, yiati €éxoupe enixelpnyatiké épapa Kai
eUéAIkToug avBpwnoug. ‘Oviag “key players” tng 6ieBvoug
ayopdg avantu€ng akivatwy, eite npdkeital yia epnopika-pi-
opnxavikd i oIKIoTIKA KTApla Kal EeVOdoXeIakEG Hovadeg, eite
logistics kal retail parks, divoupe 1o napév andé tnv 16éa £w¢
Tnv uhonoinon, w¢ oXedIAoTAG, KATAOKEUAOTAG Kal Siaxelpi-
0TA¢ KTnpiwv. Exovtag uné tnv enonteia pag thv andktnon,
v avantugn akIvATwy, TNV NpoeTolpacia kai tnv uhomnoinan
NG KATAOKEUNG, TN kaBodnynon Tou ayopacth Kai tn peté-
NeITa GPOVTIda ToU €pYOU, aVIanoKpIvOPAoTe TAXIOTA Kal PE
e€ei1bikeuan o€ OAeG TIG vEes e€eiels otov Topéa Twv Kata-
oKeUWV, aAAd Kal Tng ayopdg akivatwy.

BIQXZIMOTHTA, AEI®OPIA, AIAOANEIA

H Biwoipétnta eival pia évvola nou anaitei §pdon kai ol
onpepivés ano@doels ennpeddouv tn {win pag adpio. Ta npo-
TUNa KoIvwvikng kai nepifalAoviikng uneuBuvdtntag, pag
avaykadouv va oxed1Ac0ouE Kal va UAOMOINGOUE Ta £pya Pag
pe 1€1010 TPONO, WOTE va oupBaAoupe o€ pia nio Biwaiun ap-
XITEKTOVIKNA TOU dopunpuévou Kar pualkoU pag nepiBAaiiovio.
O¢ péhog Tou DGNB (German Sustainable Building Council) kal
PEoW NG evepyoUc ouvepyaaiag pe €1dikolg mou oxetidovial
e 10 nedio, €xoupe avantlgel Ig dIkEG pag Siadikacieg Kal
apX€C OXETIKA PE TO NWE pnopoUv va avantuxBolyv, va oxedl-
aoToUv Kal va Kataokeuaotouv Biwaipa Ktapia, aAAd kai va
Aeltoupynoouv Kai ouvtnpnBoulv, cUpewva Pe 1§ GUYXPOVES
anaithoelg. ‘Evvoleg, Onwe N KUKAIKA 01KOVOUIa Kal N KoIvw-
vikn 6€opeuaon, eival Babid evowpatwuéveg 0TV EMIXEIPN-
patikn pag nBikn. 01 otéxol pag eival, apevog, va napEXoupe
oAokAnpwpéva npoidvia kal unnpeaieg o€ dikaleg TIPES Kal,
AQETEPOU, VA PEIWOOUPE TNV KATAVAAWON NPWIWV UAWV Kal
evEPYElac Katd TIg diadikaoieg avantugng kal KaTaokeung o
0An tnv aAuciba epodiaopou.

‘Onou efval duvatdv, npotipoldpe QIAIKA NPOG T0 NEPIPAA-
Aov UAIKQ, evepyelaka oudEtepeg AUOEIC Kal KUKAIKA eMIXelpn-
patikd kavdAia. EmAéyoupe tnv katd nepintwon uynAdtepn
duvath miotonoinon «npacivwv» KINPiwv 01a nepioootepa
épya pag, tovidovtag 6t ol fiaipeg AUoeig Aapfdvovtal Ku-
piw¢ undwn. Ta kTApIA pag dlaBétouy, petall dAAwv, ute-
péveg 0TEYEC Kal NpAaIves npoaoYels - dnou eival duvatdv
- KABWG Kal eyKATeOTNPEVA CUCTANATA NAPAYWYNAG PEUPATOC
péow NG NAIAKAG EVEPYEIQG.

MNa 6Aa ta napandvw, éxoupe Tnv epnelpia. Eipaote oup-
petoxikoi kal andAuta ouverdntonoinpévol. Kdvoupe kaAd tn
douheld pag. Auth ival n agetnpia pag, autog eival o TpONoG
epyaociag pag. Aev kdvoupe ta npdypata nio nepinAoka aAAd-
€0TIGJ0UNE 0€ QUTO NOU Npaypatikd éxel onpaaia.
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It all starts with

PEOPLE
and for us,
they are at the

CENTER

ENGEL & VOLKERS, actively participates in the major transformation
of the Southern Suburbs, with a sense of responsibility and a forward-looking

mindset.

F SOMEONE were to ask me what Engel
& Volkers’ most important achievement
in the Southern Suburbs is, I wouldn’t
mention sales, investments or numbers
first. Not because they aren’t important
- they are. But because all of this is the result of
another, deeper achievement: the relationships
that we built. The people who trusted us. Our
team that evolves every day. The community that

GEORGE
PETRAS

-—

we shape together, step by step. We have been
watching the Southern Suburbs change for years.
And we are not just spectators of this change; we
are actively participating, with a sense of respon-
sibility and orientation to the future. From day
one, our philosophy has been clear: we want to be
part of a positive urban transformation based on
three core values — aesthetics, sustainability, and
the human experience. At Engel & Volkers, we
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don’t see real estate as a simple brokerage act.
We see it as a tool for progress, social well-be-
ing, and collaboration. It’s not enough to bring a
buyer and a seller together - you have to build a
“bridge” of trust. You have to understand their
needs and dreams. You have to respect the mo-
mentum of their lives. You have to acknowledge
the dynamics of the place, the era, the region.
And that’s what we do. With professionalism,
but also with sensitivity. With tools and technolo-
gy, but also with personal care. For us, every new
member of our team is a promise for tomorrow.
Many of our people started with passion and to-
day are among the company’s top associates. I am
proud because we support our people substantial-
ly: with training, mentoring, open feedback, but
also the freedom to develop at their own pace.

WE INVEST IN BEING THERE. LITERALLY.

Because proximity, after all, counts. We want
to be close to our customers - where life decisions
are made, where new needs are created. That is
why we are opening our new store in the heart
of Glyfada. A modern, welcoming space, strate-
gically located to be as accessible as possible.

It is not just a new address. It is proof
that we listen and act. We want to be where
the pulse of the market, society, and people’s
everyday lives beats.

NOT ONLY A “HIGH-DEMAND AREA”.
It is the point where quality of life is combined

with perspective. Where the city meets the sea,
aesthetics meets functionality and today prepares
the ground for an even better tomorrow. From
Glyfada and Voula to Alimos and Argyroupoli, we
see neighborhoods transforming. Being regen-
erated. Moving up in status. With them, we are
moving up too. And we owe this rise to all those
who choose to invest, to stay, to create here. That
is why we always try to bring the best possible
result, not only in terms of price or performance,
but also in terms of substance. Our approach aims
for the long term - not the ephemeral.

WE TURN TRUST INTO ACTION.

In our work, we are fortunate to talk to peo-
ple who see the Southern Suburbs as more than
aplace to live. They see it as an investment field,
as a scene of life, as inspiration. Everyone has
their own starting point - families who want to
raise their children close to nature, profession-
als who seek balance, investors who see the po-
tential of the region.

Our role is to translate this trust into oppor-
tunity. And we do it together: with partners,
with institutions, with architects and develop-
ers. But above all, with our team - with all those
who work every day with consistency, empathy
and faith in the result.

OUR RESPONSIBILITY FOR DEVELOPMENT

And we take it on. No progress comes by
chance. It is the result of choices. And our choic-
es are based on the principles of sustainability,
transparency, and respect for the environment,
society, and our people. We have integrated ESG
principles into every one of our strategies. Not
because the times demand it, but because it is
ethically right. We ensure that the properties we
manage reflect a better way of living. We collab-
orate with developers who understand the need
for sustainable construction. We support initia-
tives that contribute to the local community. We
are interested not only in growth, but also in how
this growth benefits the whole.

Our everyday actions are the most power-
ful story we can tell. It’s not the headlines or
the awards that make a company stand out. It’s
the actions and the way it operates every single
day. And that’s how we continue—because the
journey has just begun. Looking ahead, I see op-
portunities. And above all, I see us. The team of
Engel & Volkers. The people who give their best
every single day. Professionals with soul, who
love what they do. That’s what unites us. That’s
what makes us South Rockers.
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AN ME PQTOYZE KANOIOX noio €ivai to nio anuavtikd

eniteuypa tng Engel & Volkers ota Notia NMpodotia, dev
Ba avépepa npwIa TG NWAAGEIC, TI¢ enevdlaelg N ta volpepa.
‘Oxi yiati &ev gival onpavtikd,aANa yiati 6Aa autd eivar anoté-
Aeopa evdg dAAou, Babutepou eNITEUYHATOS: TWV OXETEWV NMOU
xtioape. Twv avBpwnwv nou pag eunioTelTnkay, tng opasag
pag nou e€eAiooetal kabnuepivd kar tng Koivotntag nou dia-
pop®wVoupe padi, papa-papa.

BAénoupe €6w kal xpdévia ta Notia Mpodotia va aAAd-
{ouv kal dev pévoupe anhws Beatés autng tng ahAayng, ardd
OUMPETEXOUNE €VEPYQ, pe aioBnpa euBlvng Kal NpooavatoAl-
opd oto péAAov. And tnv npwtn pépa, n giAogogia pag Atav
€ekabapn: B€Aoupe va eipaote pépog piag BETIKAC AOTIKAG
PETapOpPWaOng nou otnpiletal oe TpeI¢ Bacikég agiec — tnv
alobntikn, tn Biwolgdtnta Kal thv avBpwnivn epneipia. nv
Engel & Vélkers 6ev BAémoupe To real estate w¢ pia anAn peai-
TIKN NPagn, 1o BAénoupe wg éva epyaleio npoddou, KOIVWVIKAG
gunyepiag kal ouvepyaoiag. Aev apkei va pEpVeIC Evav ayopa-
oTh Kal évav NWANTA Kovtd — npénel va XTideIs pia «yépupar»
eunmiotooUvng. Eival onpavtiké va Katavoeic Ti¢ avaykes Kai ta
dvelpd toug, va oéPeoal To momentum tng {WNC TOUG Kal va
avayvwpifeic Tn Suvapiki Tou T0Nou, TS ENOXAG, TNG NEPIOXAC.

Me enayyeApatiopd, pe euaioBnoia, pe texvoloyia,
aAAd Kal pe NPoownIKN GEOVTIdA, NETUXAIVOUNE QUTA TNV
oxéon eumaotooUvng. Ma epds, kGbe véo pélog tng opd-
dac pag eivar pia undéoxeon yia to atpro. MoAAoi and toug
avBpwnoug pag Eekivnoav pe ndbog kal onpepa avikouv
0TOUC KOPUDAioug OUVEPYATEC TN eTalpeiag. Eipal unepn-
(Gavog ylati atnpifoupe ToUG avBpwnoug Pag ouciaotikd: e
eknaideuon, mentoring, avoixté feedback, aAAd kar pe tnv
eheuBepia va e€ehixBoUv pe Tov 81k6 Toug pubpod.

EMENAYOYME ZTHN AMEXH ANPOQMINH ENMA®H.

MNati n eyyotnta, tehikd, petpdel. OéAoupe va Bpiokd-
paote Kovid oToug NeAATEg pag — ekei dmou Aappdvovtal ol
ano@adocig {wng, ekei Gnou dnploupyolvtal ol VEEC avayKeg.
[’ auté Kal avoiyoupe T0 véo pag katdotnpa, otnv Kapdid
¢ Mueddag. Evav xwpo ouyxpovo, PIAGEEVO kal aTpatnyikd
T0noBeTNPEVO WOTE Va eipaate 600 nio npoafdaipor yivetal.

Aev eivaranAwg pia véa SietBuvan, eival n anddei§n 6t akol-
je Kai npdttoupe. O€Aoupe va €ipaote ekel Onou xTund o NaAuog
NG ayopdg, TN KoIvwviag, Tng KaBnpepIvotntag twv avepwnwv.

OXI ANAQZ MIA «NMEPIOXH YWHAHZ ZHTHZIHZ».

Ta Noéta Mpodotia eival 10 onyeio 6mou n noldtnta
{wh¢ ouvbudletal pe tnv npoontikh. ‘Onou n ndAn ouvavid
tn BdAacoa, n aiedntikn ouvavid tn AeIToupyIkdTNTa Kal 10
onpepa etolpdlel 1o €6apog yia €va akdpga kaAutepo au-
p10. And tn TAuQAda kai tn BoUAa, péxpl Tov AAIo Kai tnv
ApyupoUnoAn, BAEénoupe TIG YEITOVIEG va PETAOPP@VOVTA,
va avanAdbovtar, va aveBaivouv eninedo. Madi Toug, ave-
Baivoupe ki epeic. Kal opeidoupe auth tnv Gvodo o€ 6Aoug
dooug emiAéyouv va enevdloouy, va peivouv, va dnpioup-
ynoouv €dw. M’ auté npoonabolpe va pépvoupe ndvia 1o
kaAUtepo Suvatd anotéheopa, Ox1 Yovo o€ 6poug TIUAG A
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anddoong, aAAd kal oe dpoug ouaiag. H npoaéyyion pag
€xel 0TOX0 TO pakponpdBeapo — OXI T0 EPNUEPO.

METATPEMOYME THN EMNIZTOZYNH ZE APAXH.

ITn SoUAeld pag, €xoupe TNy TUXn va ouvopiholpe Pe av-
Bpwnoug nou BAénouv ota Nétia Mpodotia kGt neplogdtepo
and évav tono diapovic. BAEnouv Ty NePIOXN w¢ ENEVOUTIKO
nedio, w¢ oknvh {wng, w¢ éunveuon yia éva véo ekivnua. O
KaBévag €xel Tn SIKA TOU apetnpia — 0IKOYEVEIEG Mou BEAoUV
va peyaAwaoouy ta naidid Toug Kovtd otn Guon, enayyeAuaties
nou avaZntoUv Tnv Icopponia, enevoutég nou BAENOLV T duva-
HIKn TG neploxng. 0 poAog pag eivar va petappaooue autn tnv
€UnIoTooUvVNn 0€ eukalpia. Kai o kavoupe padi pe ouvepydree, pe
Qopeig, pe apxitéktoves kal developers. AN ndvw an’ 6Aa, e
NV opada pag — pe 6o ekeivoug nou kdde pépa epydlovtar pe
ouvénela, evouvaiobnon Kai nioth 0To anotéAeopa.

H EYOYNH THZ ANANTYZIHI EINAI AIKH MAL.

Kai tnv avaAapBavoupe. Kapia npdodog Sev Epxetal Tuxaia.
Eivar anotéAeopa emhoywdv. Kai ol 61kég pag emhoyég atnpido-
VIal 0TIC apXx£G TG Brwaoiudntac, tng Slapaveiag kai tou oepa-
opoU npog To nepIBGAAOV, TNV KoIVWVia Kal Toug avBpwnoug pag.

‘Exoupe evowpatwoel g apxég ESG og kabe pag otpatnyikn. 0xi

yiati To anartei n enoxn, aAAd yiati ival nBika owotd. Gpovti-
{oupe ta akivnta nou diaxeipioPacte va aviavakAolv €vav ka-
AUtepo Tpono Jwng. Luvepyalopaote pe developers nou katavo-
o0v tnv avdykn yia Biwaipgn déunon. Ltnpidoupe npwtofoulieg
Mou NPOGPEPOUV OTNV TONIKNA KOIVWVIa. Aev pag evolapépel Hovo
n avdntugn, aAAd 10 NWS auth n avantugn weeei 1o alvolo.

H kaBnpepivotnta pag eivar n mo duvatn 10Topia nou pno-
poUpe va noupe. Aev eivai ol tithol, oUte ta BpaBeia nou kdvouv
pia etalpeia va Eexwpider. Eivar or npdgeig kai o 1pdnog nou Ael-
Toupyei kABe pépa. Kar €1a1 ouvexidoupe, yiati to tagid poAig
€ekivnoe. Kortdlovtag punpoatd, BAEnw TI¢ eukalpieg. Kai ndvw
and 6Aq, BAénw epdc. Tnv opdda tng Engel & Volkers, nou kdbe
pépa divel Tov KaAUtepd tng eautd. EnayyeApaties pe Yuxn,
nou ayanouv auté nou kavouv. Auté eival nou pag evavel. Autd
eival nou pag kdver South Rockers.

“Our PEOPLE, who

give their ver %}best
make us SO
R()CKERS.”

«EINAI Ol ANOPQMNOI MAX NOY AINOYN
TON KAAYTEPO TOYX EAYTO KAl KANOYN
THN ETAIPEIA MAXZ "SOUTH ROCKER"»

. THE SOUTH ROCKERS

+ SUMMER - 2025

WHITE PAPER



GRIVALIA
HOSPITALITY

The

NEW ERA
of the
SOUTHERN SUBURBS

The TRANSFORMATION of the Athenian Riviera and the emergence

of a NEW IDENTITY.

N RECENT YEARS, the Southern Sub-

urbs of Athens have been undergoing

a significant transformation that ex-

tends beyond the urban landscape, im-

pacting tourism, the daily lives of resi-
dents, and the emergence of a new identity for
the Athenian Riviera.

Animportant role in this transition is played by
Grivalia Hospitality, through sustainable invest-
ments in luxury tourism units, branded residences,
and hybrid hospitality models. The company is not
limited to property development; it actively con-
tributes to the comprehensive redefinition of the
area. With a strong presence since 2015, Grivalia
Hospitality has adopted a strategy that transcends
mere real estate development. Its central goal is to
elevate the Greek tourism product and establish

BART
VAN DE WINKEL

the Southern Suburbs on the global map of luxury
tourism by attracting top international brands and
implementing high service standards.

With a decade of experience, the company
has built a robust portfolio of luxury hospitality
projects while also engaging in the acquisition of
hotel properties and the execution of large-scale
development ventures. Specifically, it has invested
approximately €350 million in four major develop-
ment projects over the past seven years, and in the
last three years, it has opened four new hotels. To-
day, it boasts five ultra-luxury hotels in various lo-
cations in Greece, comprising a total of 294 rooms
and 27 branded residences. Additionally, it is im-
plementing two more large projects expected to
add approximately 160 hotel rooms and additional
branded residences within the next five years.
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ICONIC PROJECTS ON THE ATHENIAN
RIVIERA

The One&Only Aesthesis has established the
model of branded private houses, merging the
luxury hotel experience with high-value private
residences. Simultaneously, the 91 Athens Rivi-
era, a luxurious glamping and members club that
opened in 2024, embodies the spirit of innova-
tion. Inspired by the renowned national highway
91, which connects central Athens to the Riviera,
it represents one of Greece’s most ambitious hy-
brid hospitality models.

The project features “Luxents” - luxury glamp-
ing accommodations that combine the comfort of
a suite with the charm of a tent — as well as versa-
tile spaces including swimming pools, dining are-
as, tennis courts, corporate meeting rooms, and a
24-hour spa and gym.

UNIQUE GASTRONOMIC EXPERIENCES
AND LUXURIOUS SERVICES

Grivalia Hospitality’s investments extend to
the culinary sector. The company collaborates
with top names in both international and Greek
gastronomy, transforming its restaurants into
standalone destinations of high culinary value. A
notable example is “Ora by Ettore Botrini,” fea-
turing the signature of the award-winning chef
Ettore Botrini. This restaurant, located within
the One&Only Aesthesis, offers an exceptional
gastronomic experience based on a creative re-
interpretation of Mediterranean cuisine. Addi-
tionally, “M ANKO” impresses with its Peruvian
cuisine and signature cocktails, combining exotic
flavors with a Greek perspective in a lounge set-
ting with a distinctive atmosphere. From mid-
June, “Sumosan” will take over the Thimisi Bar,
introducing a contemporary pop-up restaurant
that immerses guests in a world of modern Jap-
anese flavours.

Beyond gastronomy, Grivalia Hospitality of-
fers a wide range of multifunctional and special-
ized services through its hotel units on the Athe-
nian Riviera, catering to the needs of both guests
and the broader community. In this context, the
Boating services allow visitors to explore the
beautiful beaches and picturesque islands of the
area through maritime activities. Simultaneously,
the available spaces facilitate the organization of
social and corporate events, providing ideal con-
ditions for any occasion.

In June, a Shopping Gallery featuring pop-up
stores and international brands such as Maison
Zoulias, Linda Farrow, ERES, and Juan de Dios
will open in the vicinity of MANKO, along with

Grivalia
Hospitality's
investments
affirm its
vision for the
development
of sustainable
tourism.

a Cigar Bar and a Champagne Bar, offering even
more options for a comprehensive experience.
The beach of MANKO remains open to the
public, with an automated reservation system via
the “plazz” app. Here, visitors can enjoy a special-
ly crafted beach menu with signature cocktails,
complemented by music that creates a relaxed at-
mosphere. Every Sunday, MANKO’s deck trans-
forms into a DJ set from 5:00 PM to 11:00 PM,
providing unique moments of entertainment and
leisure in the heart of the Athenian Riviera.

SUSTAINABILITY AS THE KEY
TO SUSTAINABLE DEVELOPMENT
ON THE ATHENIAN RIVIERA

Grivalia Hospitality is actively committed to
sustainable development, integrating this phi-
losophy into all its investments in the Athenian
Riviera. The One&Only Aesthesis applies mod-
ern principles of green architecture, utilizing
renewable energy sources and systems for water,
energy, and waste conservation. Promoting local
products and services strengthens the local econ-
omy and highlights the company’s commitment to
supporting Greek producers. Moreover, staff are
trained in environmentally responsible practices,
such as waste management and plastic reduction.
Special emphasis is placed on the maintenance
and restoration of natural ecosystems around the
properties, with the MANKO project adopting
bioclimatic management and marine botany to
safeguard the coastal zone. Through these initi-
atives, Grivalia Hospitality reinforces its vision
of creating sustainable tourism, positioning the
Athenian Riviera as a model of responsible hospi-
tality and shaping the future of the region.

Through significant investments, interna-
tional collaborations, and sustainable practic-
es, projects like the 91 Athens Riviera and the
One&Only Aesthesis combine luxury with inno-
vation and local tradition, granting a new identity
to the Southern Suburbs. The future appears even
more ambitious, with new projects and collabora-
tions on the horizon.

TA TEAEYTAIA XPONIA, ta Notia Mpodotia tng ABn-

vag Brwvouv évav onpaviikd petasxnuatiopd nou
eKTEIvETal Népa and To acTiké Tonio, ennpedlovtag Tov Tou-
pIop0, TNV KaBnpepiva {wN TwV Katoikwv Kal tnv avddei§n
piag véag tautotntag yia tnv ABnvaikn PiBiépa.

Inpgaviiké polo o€ auth tn petdfacn Siadpapati-
Cel n Grivalia Hospitality, péow BioIpwy enevdlocwy ot
NOAUTEAEIC TOUPIOTIKEG POVADEG, ENWVUPEC KATOIKIES Kal
uBpISikG poviéha gihogeviag. H etaipeia 6ev nepiopiletal
anA@¢ otnv avantuén akivatwy, aAd oupBdAAel evepyd
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oTov 0AOKANPWHEVO enavanpoadiopiopé tng neploxng. Me
10xuph napoucia andé to 2015, n Grivalia Hospitality éxel
uloBetnaoel pia otpatnylkA nou unepfaiver tnv anAn avd-
ntu€n akIvAtwv. Kevipikd¢ otoxo¢ tng eival n avafddpion
TOU €AANVIKOU TOUPIOTIKOU NPOTOVTIOG Kal n kabiépwaon Twv
Notiwv Mpoactiwv 0TovV NaykOopIo XApTn 10U NOAUTEAOUG
ToupiopoU, npooeAklovtag kopugaia 61ebva brands kai
epappolovtac upnAd npdtuna UNNPEGIWV.

‘Exovtag nén pia dekaeth epnelpia, n etaipeia €xer dn-
pIoupynoel €va 10xupd XxaptouAdkio €pywv MoAUTEAOUG
@1hogeviacg, evw napdAAnAa aoxoAeital pe tnv andktnon e-
VOSOXEIOKWY AKIVATWVY Kal Tnv uhonoinan peydAng kAipakag
€pywv avantu§ng akIvATwv. Zuykekpipéva, €xel enevouoel
nepinou 350 ekat. eupw o€ téooepa peydla projects ta Te-
Aeutaia entd xpdvia kar €xel avoi€el téooepa véa evodoxeia
v teleutaia tpietia. Inpepa, d1aBétel névie unepnoAuteAn
€evodoxeia oe 61dpopeg tonobeaieg atnv EANGSA, nou nepi-
AapBdvouv ouvolikd 294 dwpdtia Kal 27 ENWVUHES KATOIKIEC.
MapdAAnAa, uhonoiei 600 akdpn peydha €pya nou avapéveral
va npooBéoouv nepinou 160 dwpdtia evodoxeiwv kal ni-
nAEoV ENWVUNES KATOIKIEC JEGA 0Ta ENOPEVA NEVTE XpOvia.

EMBAHMATIKA EPFA ETHN AOHNAIKH PIBIEPA

To One&O0nly Aesthesis éxel kabiepwael To JOVIEAD TWV
ENWVUPWV 1810TIKWOV KATOIKIOV, ouvdudlovtag tnv epnel-
pia noAuteloUc evodoxeiou Pe ISIWTIKEC KATOIKIEC UYPNANG
afiac. Tautdxpova, 10 91 Athens Riviera, éva noAuteAés
glamping kar members club nou dvoi€e 10 2024, evoapkwvel
10 nvelpa g Kalvotopiag. Epnveuopévo and tnv nepipnpn
EBvikn 080 91, n onoia cuvdéel 10 kKEVTPO TG ABAvag pe tn
PiBiépa, avuinpoownelel éva and ta nio gIAddoa uppIdika
povtéla gihoeviag otnv EAAGSa.

To project &1aBétel glamping emAoyég SiapovAg
“Luxents”, nou anotelolUv €vav cuvbuaopd ocouitag kal
OKNVAG, XWPOUG UBPISIKAC XpNong, ONwE MICIVES, XWPOUG
eotiaong, ynneda tévig, aibouoeg ETAIPIKWY GUOKEYEWYV,
KaBwe Kal éva 24wWpo spa Kal yupvaaotnplo.

MONAAIKEZ TALTPONOMIKEXZ EMNEIPIEX
KAI LUXURY YMHPEZIEZ

01 enevbuoelc tng Grivalia Hospitality ekteivovtal Kai
otov yaotpovopikd topéa. H etaipeia ouvepyadetal pe Kopu-
@aia ovopata 1600 tng d1eBvolc 600 Kal Tng EAANVIKAC ya-
oTpovopiag, petarpénoviag ta 0Tiatépid tng o€ auTOVOpoUS
npoopIopolc uwnAng yaotpovopikng agiag. Eva afloonpeinto
napaderypa eival 1o «Ora by Ettore Botrini», pe tnv unoypa-
on tou BpaBeupévou oep Ektopa Mnotpivi. To GUYKEKPILEVO
€0TIatopIo, nou Bpioketalr evidg tou One&Only Aesthesis,
npooQEpel Pia e€alpETIKN YAOTPOVOUIKA eunelpia, faciopévn
o€ Pla dnpIoupyIKA enavepunveia Tng HECOYEIQKNG Koudivac.
EninA€ov, 1o «MANKO» eviunwaoiddel pe tnv nepouBiavi Kou-
Civa kai ta signature cocktails tou, ouvéuadoviag e§wtikES
yelUoeig pe pia eAAnVIKA ontikn o€ €va lounge nepiBaiiov pie
gexwploth atpéopaipa. And ta péoa louviou, 0 “Sumosan”
Ba avahdBer tov xwpo tou Thimisi Bar, napouaidfoviag éva
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oUyXpovo pop-up €£0TIATOPIO NOU €IGAYEI TOUG ENIOKENTES O€
€vav KOOHO HOVIEPVWV IaNWVIKWOV YEUTEWV.

Mépa and tn yaotpovopia, n Grivalia Hospitality npoogé-
pel éva eupl @dopa noAUAEITOUPYIKWY Kal €EEIBIKEUPEVWY
UNNPECIWV PEOW TV EEVOBOXEIAKWV HovAdwV TG atnv ABn-
vaikn PIBIépa, kKAAUNTOVTAC TIC AVAYKEG TO0O TV ENICKENTWY
600 Kal Tng eupltepng Kolvotntag. Le autd to mAaiolo, o1 unn-
PECIEC OKAPWV ENITPENOUV GTOUG ENICKENTEC VA EEEPEUVATOUY
I OpopPeg napaies kal ta ypa@ikd vnaold tng neploxng péoa
and 6ahdoaieg dpaotnpidtnteg. Tautdxpova, ol S1aBEaI0I XK)-
pOI EMITPENOUY TNV 0PYAVWON KOIVWVIKWV Kal ETAIPIKWY EKON-
ADoEwy, napéxovag 1Idavikég ouvOnkeg yia kabe nepiotaon.

Tov loUvio, kovtd oto MANKO 6a avoi€el éva Shopping Gallery
Ji€ pop-up Kataothpata kal Siebvi brands, 6nw¢ ta Maison Zoulias,
Linda Farrow, ERES kai Juan de Dios, pai pe éva Cigar Bar kai éva
Champagne Bar, npoo®£povtag akopn nepioodtepes eNAOYES yia
pia ohokAnpwpévn epneipia.

H napahia tou MANKO napap€ver avoixTn yia 1o Koivo, Pe
autopatonoinpévo oUOTNUA KPATAGEWV PEOW TNG EPAPHOYNG
«plazz». E&®, o1 emiokénteg pnopoUv va anoAaloouv éva €l-
dIkd Sapop@wpévo pevou napahiag pe signature cocktails,
Mou GUUMANP@YOVTAl and JOUGIKA Nou dnpioupyel pia xala-
pf atpéopaipa. Kabe Kupiakn, to deck tou MANKO petatpé-
netal o€ DJ set and ¢ 17:00 €wg 1¢ 23:00, npoopépoviag
HovadIKES OTIYPEG YuXaywyiag kal avayuxng atnv kapdid tng
ABnvaikng PiBiépac.

H BIQZIMOTHTA QX TO KAEIAI TIA TH BIQZIMH
ANAMTYEH XTHN AOHNAIKH PIBIEPA

H Grivalia Hospitality eivalr evepyd agociwpévn otn
Biwoign avdntugn, evowpatwvoviag auth Tt QIA0CO-
@ia oe 0Aeg TG enevdloelg tng atnv ABnvaikn Piiépa. To
0ne&O0nly Aesthesis epappdlel oUyxpoveg apxég Npacivng
APXITEKTOVIKAG, ag10M0IWVTas avavewalpes nnyég evépyel-
ag kal suothapata yia tnv e€oikovopunan vepou, evEpyelag Kal
anofAntwv. H npowBnan toniKkwv NpoiévIwY Kal UNNPECIWV
€VIOXUEI TNV TOMIKA 0IKOVOWIa Kal unoypappilel tn 6éapeuon
NG etaipeiag oTnv unoothpign twv EAAAVWV napaywywv.
EninAéov, 10 npoownikd eknaibeletal oe nepiBalhoviikd
unelbuveg npaktikeg, onwg n diaxeipion anoPAATWV Kal n
peiwon twv nAaotikwv. I6iaitepn éppacn divetal otn dia-
TAPNON Kal anokatdotacn Twv QUOIKWY 0IKOOUGTNPATWY
yUpw and ta akivnta, pe to project MANKO va uloBetei tn
BiokAlyatikn Slaxeipion kar tn Baldoaoia Botavikn yia v
npootacia ¢ napdktia¢ {wvng. MEoW AUTWV TWV NPW-
ToBouAicdv, n Grivalia Hospitality enikupwvel 1o dpapd tng
yia ™ dnpioupyia BIwaoigou Toupiopoy, TonoBeTWVIA TNV
ABnvaikn PiBiépa w¢ npotuno unelBuvng @iAofeviag kal
dlapoppwvovtag to PEAAOV TNG NEPIOXAG.

Méow onpavikwv enevbloewy, dIEBVAOV OUVEPYAOILV
Kal BIOOINWY NPAKTIKWY, £pya 6nwe 1o 91 Athens Riviera kai To
One&0nly Aesthesis auvbudlouv Tnv NoAUTEAEIQ e TV KaIvoTopia
Kal Tnv ToMIKA napasoan, npoodidovtag pia véa tautdtnta ota No-
1ia Mpodotia. To péAAov Siagaivetal akdpn nio PIA660€o, e véa
€pya Kal ouvepyaaieg atov opidovia.
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DIMAND GROUP

DEVELOPMENT

with

SUSTAINABILITY
as its

COMPASS

DIMAND GROUP’S interventions in Piraeus and the Athenian Riviera
LEADING to SUSTAINABLE urban REGENERATION. // O1 napepfdosic
tou OMIAQY DIMAND otov ITeipaid kat tnv ABnvaikn Pifiépa
rou OAHT'OYN ot BIQXIMH actikn ANATENNHXH.

N RECENT YEARS, DIMAND Group

has established itself as a pioneer in large-

scale urban regeneration by focusing its

strategy on projects that are not limited

to the creation of modern infrastructure,
but integrate sustainability, urban upgrading and
economic growth. Indicative examples of this
strategic approach are the Piraeus Port Plaza, the
Piraeus Tower, the One&Only Aesthesis and the
New Piraeus Courthouse — projects that are not
only changing the image of Piraeus and the Athe-
nian Riviera, but also creating a new developmen-
tal narrative for the urban future of Attica.

PIRAEUS PORT PLAZA:
A SIGNIFICANT REDEVELOPMENT

Piraeus Port Plaza is one of the most char-
acteristic urban regeneration projects imple-

|

With a height of
88 meters and
a total area of
34,329 sq.m.,
the Piraeus
Tower has been
transformed
into a model of
contemporary
architecture.
Me Uyocg 88
UETPWV Kal
OUVOAIKN
enipaveia
34.329 t.u., 0
Mupyog Meipaid
JeTatpdnnke
oe npodtuno
ouyxpovng
APXITEKTOVIKNAG.

mented in the last decade and one of those that
characterize the course of the DIMAND Group.
It concerns the utilization of the former facili-
ties of the Papastratos tobacco industry in the
area of Agios Dionysios, with a total gross area
of 82,885 sq. m. The Group transformed this
once abandoned industrial zone into a biocli-
matic mixed-use complex, combining profes-
sional, tourist and commercial uses, as well as
spaces accessible to the public. In parallel, a
stone’s throw away from Piraeus Port Plaza, it
developed the Enso Hotel Piraeus, a six-story
hotel that includes 58 fully equipped rooms.

PIRAEUS TOWER: A LANDMARK

The Piraeus Tower, the second tallest build-
ing in the country, which remained unused for
almost five decades, is also alandmark in the new
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era of both Piraeus and the Athenian Riviera. In
collaboration with the European Bank for Recon-
struction and Development (EBRD) and Prodea
Investments, DIMAND Group undertook, after
signing a concession agreement with the Munici-
pality of Piraeus for 99 years, the development of
the building, giving it new life and radically up-
grading its aesthetic and functional identity.

With a height of 88 meters and a total area
of 34,329 sq. m., the Piraeus Tower was trans-
formed into a model of modern architecture
and sustainable urban development. The recon-
struction was carried out with respect for the
existing structure of the building, minimizing
the environmental impact and reducing the en-
ergy footprint of the project. The Piraeus Tow-
er now features commercial stores, a pharmacy,
F&B, a gym, a wellness area and office spaces,
while at the same time being the first green and
digital high-rise building in the country, which
has even received the highest LEED Platinum
certification. The building, in fact, exceeds the
energy requirements of Greek legislation for ex-
isting buildings by three levels and is classified
in category A+, according to the KENAK stand-
ard. Indicatively, the energy needed to illumi-
nate the facades of the Piraeus Tower at night is
equal to the energy of two domestic air condi-
tioners. In addition, it aims for another globally
recognized certification - the WELL certifica-
tion - that concerns the health, well-being and
productivity of the building’s users. The project
enhances the attractiveness of Piraeus as a busi-
ness and investment destination, while restoring
its aesthetic and functional presence as a land-
mark on the city’s waterfront. At the same time,
the building reactivated an area with significant
untapped potential, upgrading the urban land-
scape and encouraging new synergies between
the business and the public sector.

THE “GREEN” PIRAEUS COURTHOUSE
Another landmark project is the creation of
the new Piraeus Courthouse, which will be the
first “green” public building in the country and
is expected to receive LEED Gold certification.
The development is taking place in the Agios
Dionysios area, on a plot of land of 12,350 sq.
m., with a total superstructure of 36,100 sq. m.
The building under construction will be sur-
rounded by extensive green areas and a square,
which will be accessible to the general public
with the aim of ensuring the 24-hour operation

Administrative Court of First Instance, the Ad-
ministrative Court of Appeal, the Prosecutor’s
Office of First Instance, the Prosecutor’s Office
of Appeal and the Magistrates’ Court. The pro-
ject is being implemented within the framework
of the National Recovery and Resilience Plan
Greece 2.0 with funding from the European Un-
ion - NextGenerationEU.

THE LEADING HOSPITALITY FACILITIES
OF ONE&ONLY AESTHESIS

A project of a different category, which never-
theless plays an important role in the upgrading
of the Athenian Riviera, is One&Only Aesthesis.
DIMAND, as a development management, par-
ticipated in the remodelling of the historic “As-
teria” hotel complex in Glyfada, alandmark that
was the first organized swimming and tourist
complex in post-war Athens. Maintaining the di-
rection of high and cosmopolitan aesthetics, as-
sociated with the area since the 1950s, One&On-
ly Aesthesis is an ultra-luxurious five-star resort
with leading hospitality facilities.

The overall contribution of these projects
to the urban and developmental fabric is mul-
ti-layered. These are not isolated interventions,
but parts of a unified urban vision - a plan that
activates inactive parts of the city, enhances sus-
tainable development and upgrades the every-
day life of cities. Through these projects, the
DIMAND Group proves that urban regeneration
does not have to be fragmented or ephemeral. It
can be structural, participatory and sustainable,
creating the future not only of cities, but also of
those who live in them.

“The PIRAEUS

TOWER, the SECOND

TALLEST building

in the countr%{{ls now

a LANDMARK for

Piraeus, as well as for
the Athenian Riviera.

2

«0O MYProxr NEIPAIA, TO AEYTEPO WHAOTEPO KTHPIO
THX XQPAZXZ, EINAI NTAEON XHMEIO ANAOOPAZXZ TIA
TON MEIPAIA, AAAA KAI THN AOHNATKH PIBIEPA».

of the area. Upon its completion, it will host the
Court of First Instance, the Court of Appeal, the
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TA TEAEYTAIA XPONIA, o Opidoc DIMAND éxel

ebpaiwoel Tn 6€0n TOU WG NPWIONOPOG OE PeEYAANG
kAipakag aotikég avanAdoeig, e0T1a{oviag tn oTpaTNyIKA ToU
oe £pya nou dev neplopidovial anAw¢ atn dnploupyia oly-
XPOVWV UNodopwv, aAAd evowpatwvouv tn fiwaoipdtnta, Tnv
aoTikn avaBddpion kar Tnv oikovopikn avantuén. EVOEIKTIKG
napadeiygata autng Tng oTPAtnyikAg Npoaéyyiong eival to
Piraeus Port Plaza, o NUpyog Nelpaid, to One&Only Aesthesis
Kai 1o Néo Aikaotikd Méyapo Meipaid — €pya nou Ox1 povo
aAAdZouv tnv eikdva tou MNelpaid kal tng ABnvaikng Piiépac,
aA\d dnpioupyouv ki éva véo avantufiakd aghynpa yia to
aoTikG p€AAOV TnG ATTIKAG.

PIRAEUS PORT PLAZA: MIA tHMANTIKH ANANAAZH

To Piraeus Port Plaza anoteAei éva and ta nAéov xapa-
KINPIOTIKA €pya aotikAG avanAacng nou uAonoinbnkav tnv
teheutaia dekaetia kal and ekeiva nou xapaktnpidouv tnv
nopeia tou Opidou DIMAND. Mpdkeital yia tnv aflonoinon Twv
NPWNV €YKATaoTaoewv tTng Kanvoflopgnxaviag Manaotpdrog
otnv neploxn tou Ayiou Alovuaoiou, GUVONIKAC PIKTAG eM@a-
velag 82.885 T.j.. 0 'OpIAog NPoXwpNaoe 0TN PETATPONN AUTAG
¢ dAote eykataledeippévng Bropnxavikng {vng o€ éva
BrokAipatikd ouykpdtnpa S1aPOPETIKWV XPAGEWY, NOU GUV-
dudlel enayyeApatikéC, TOUPIOTIKEG KAl EUNOPIKEC XPAOEIG,
aA\d kal xwpoug npoofaacipous ato Koive. MapdAAnia, ot
andotaocn avanvong and to Piraeus Port Plaza, avéntu€e 1o
Enso Hotel Piraeus, éva eawpopo evodoxeio, 10 onoio ne-
piAappavel 58 nAnpwc e€onAiouéva dwpdtia.

LHMEIO ANA®OPAXL O NMYPIrOZ MEIPAIA

Inpeio avapopds otn véa enoxn tou MNelpaid, aAAd kal
n¢ ABnvaikng PiBi€pag, anoteAei kar o Mupyoc Melpaid, 1o
deUTEPO YNAGTEPO KTAPIO TNG XWPAG, MOU yia OXedOv né-
vie dekaetiec napépeve ava€ionointo. O Opihog DIMAND,
o€ ouvepyaaoia pe tnv Eupwnaikn Tpdnela Avacuykpdtnong
kar Avantu§ng (EBRD) kal pe tnv Prodea Investments, avé-
Aae petd tnv unoypagn olpBacng nNapaxwpnong pe Tov
Anpo Meipaid yia 99 xpovia, tnv alonoinon tou Ktnpiou,
divovtdc tou véa Zwn kar avapadbuidovtag pidika tnv aiobn-
TIKA Kal AEITOUPYIKA Tou Tautétnta. Me Uyocg 88 pétpwy Kal
ouvoMIKn emipavela 34.329 t.u. o Mipyog petatpdnnke ot
npoTuUnNo GUYXPOVNG APXITEKTOVIKAG Kal BIWOIUNG AOTIKAG
avantu€ng. H avakataokeun npaypatonoinbnke e oepaopo
0TOV UQIOTAPEVO OKEAETO TOU KTNpiou, EAAXIOTONOIWVIAG
TI¢ NePIBAANOVTIKEG ENINTWOEIC KAl HEIWVOVIAG TO EVEP-
yelakd anotinwpa tou €pyou. O Mupyog d1aBétel nAéov
egnopikd kataotnpata, ®dappakeio, F&B, yupvaotiplo,
xwpo Wellness kal ypapelakolg xwpous, evw napdAAnia
anoteAei ToV NPWTo NPAcIvo Kal Ynpiakd oupavo€lotn Ing
XWpag, o onoiog pdAiota éxer AdBer tnv avwratn nigtonoi-
non LEED Platinum. To ktnpio, pdAiota, unepBaivel katd
Tpelq Babpide TG evepyelakés analtnoelg tng eAANVIKAG
vopoBeaiag yia uQloTapeva KThpia Kal katatdooetal otny
katnyopia A+, clpgwva pe 1o npdtuno KENAK. Evbeiktika,
n evépyela nou xpelddetal yia va gwtioTolv ol OYEIS Tou
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Mopyou tn vixta eival ion pe tnv evépyela 600 0IKIAKWOV
KAIpatioTIKwV. EKTo¢ autol, otoxelel o AAAN pia naykoopi-
WG avayvwplopévn miotonoingn nou agopd tnv uyeia, tnv
euegia Kal Tnv NapaywylkéInta Twv Xpnotwv Tou Kinpiou,
v miotonoinan WELL. To €pyo evioxUel Tnv eAKUGTIKOTN-
10 Tou Melpald w¢ ENIXEIPNUATIKOU Kal ENEVOUTIKOU MPoo-
pIopOU, EVR anoKatéoTnoe TNV aloBNTIKA Kal AEITOUPYIKA
TOU Napousia w¢ tondéonpo atnv napaiiakn dyn tng nOANG.
Tautdéxpova, o MUpyog evepyonoinoe €avd pia Neploxn pe
onpavtiké ava€lonointo duvapiké, avapaduidovtag 1o aoti-
KO tonio kal evbappuvovtag véeg ouvépyeleg petall tou
eniIxelpnyatikol kar dnpdaiou topéa.

TO «MPAZINO» AIKAZTIKO MEFAPO MEIPAIA

‘Eva akéun €pyo-opoéonpo anotelei n Snpioupyia tou
véou AlkaotikoU Meydpou Melpaid, 1o onoio Ba anoteAéael
T0 NPWTO «NPAcIVo» dnPGaIo KIAPIO TNC XWPAg nou ava-
pévetal, pdAiota, va Adpel miotonoinon LEED Gold. H avd-
ntu€n npaypatonolgital otnv nepioxn tou Ayiou Alovuaiou,
o¢ 0lkonedo €ktaong 12.350 T.4. pe oUVOAIKA avwdopn
36.100 t.p.. To npog avéyepaon, KtApio Ba nepiBdAAetal and
EKTETAPEVOUG XWPOUG npacivou kal mAateia, ol onofol Ba
eival npooBdoipol 010 €upl Koivd pe 0toXo va Slacpali-
otel n 24wpn Aertoupyia Tng NepIoxng. Me tnv oAokAnpwaon
Tou Ba @iogevei 10 NMpwrtodikeio, To EQeteio, 10 AloiknTikd
MpwTodikeio, T0 AloiknTikO Epeteio, Tnv ElcayyeAia NpwTo-
d1kav, Tnv Eloayyehia Epetwy kal o Eipnvodikeio. To €pyo
ulonoleital 0to nAaiolo tou EBvikoU Ixediou Avakapyng Kai
AvBektikdtntac EAAGSa 2.0 pe tn xpnpatoddtnon ng Eupw-
naikng Evwong - NextGenerationEU.

0l KOPYOQAIEX YNOAOMEL OIAOEENIAX
TOY ONE&ONLY AESTHESIS

Mia SiaQopeTikn Katnyopia €pyou, nou, wotdoo, dla-
dpaparticel anpavtiké poAo otnv avapdduion tng ABnvaikng
PiBiépag, anoteAei 1o One&Only Aesthesis. H DIMAND, w¢
oUppoulog avdntugng, ouppeteixe otnv avadiapépPwaon
TOU 10TOpIKOU Eevodoxelakol GUYKPOTAPATOC «AoTEpIa»
otn FAuQAada, evog tondonpou Nou anotéAEE T0 NPWTO 0p-
YavwpEVO KOAUPBNTIKG Kal TOUPIOTIKO GUYKPOTNHA TNG He-
tanoAepikng ABnvag. Alatnpwviag tnv kateUBuvon tng uyn-
AAG Kal KOOPONOAITIKNG aIoBNTIKAG, MOU OUVOEETAl JE TNV
neploxn and tn dekaetia tou 1950, to One&Only Aesthesis
anoteAei éva unepnoAuteléc BEpeTpo NEVIE AOTEPWV g
Kopupaieg unodopég @iAofeviac. H ouvolikn oupBori twv
€pYWV aUTWV 0TOV aoTIKG Kal avantugiakd 1016 eival moAu-
eninedn. Aev anoteholv pepgovwpéves napepPacers, ahAa
Koppdtia evog eviaiou aotikoU opduatog. Evég oxediou nou
evepyonolei avevepyd anpeia tng ndAng, evioxiel n Plw-
oign avdntu€n kar avapadpiler v kaBnuepivotnta Twv
nolewv. Méoa and autd ta €pya, o Opidog DIMAND ano-
delkvUel Nwe n aotikn avayévvnon dev xpeladetal va eival
oUte anoonacpatikn olte epnpepn. Mnopei va eival dopikn,
OUULETOXIKA Kal BIwatun, Snpioupywvtag 0x1 anAwg 1o pé-
Aov twv ndAewv, aAAd kar to péAAov 6owv Jouv 0€ AUTEG.
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LANDSCAPE
IN BALANCE

When

ARCHITECTURE,
TRADITION &
SUSTAINABILITY

coexist

The design role of DESIGN PERGOLA in the architectural vision of
ODERA TINOS and its COLLABORATIONS WITH TOP RESIDENCES
AND HOTEL UNITS IN THE SOUTHERN SUBURBS of Attica.

// O oxediaotikoc podoc tne DESIGN PERGOLA 010 apX1TeKTOVIKO Opapa
tou ODERA Tinos Kai 01 0UVEPYAOTEC TNC 1€ KOPUPAIEC KATOIKIEC
kai Cevodoxelakéc povadec ota NOTIA ITPOAXTIA.
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ESIGN PERGOLA participates in
a landmark project in Tinos, re-
defining the concept of outdoor
space and setting new standards
in modern hospitality design.
When Design Pergola was assigned the creation
of the Odera Tinos project, the challenge was not
simply the design and crafting of high-quality
outdoor furniture, but the absolute harmoniza-
tion with a vision: the creation of an authentic,
handmade landscape, sculpted by the wild beau-
ty of Tinos. Odera is not just a hotel. It is an ode
to sustainability, tradition and modern minimal-
ism - an experience that is born out of the island
itself and opens a dialogue with the past and the
future. In full synergy with the design team of
Studio Bonarchi, Design Pergola was entrusted
with the bespoke design, crafting and delivery
of the outdoor furniture, with an emphasis on
quality, detail and the identity of the place.

The choice of materials - natural, durable,
sustainable - and the “tailor-made” approach
reflect the company’s philosophy: each project
has to be unique, adapted to the environment
and the needs of each client. Design Pergola’s
contribution to Odera is not limited to design
and construction. On the contrary, it is an ex-
ample of how modern entrepreneurship and
innovation can redefine the role of design in
the sustainability of the tourism industry. This
project embodies the principles of locality,
natural aesthetics and responsible construc-
tion. The choice of environmentally friendly
materials, the timelessness of the designs and
the low energy requirements of the construc-
tions are aligned with the principles of the cir-
cular economy.

Design Pergola has already proven its abil-
ity to manage high-demand projects, both in
island complexes and in urban environments.
Typical examples are its collaborations with
leading residences and hotel units in the South-
ern Suburbs of Attica, such as 91 Athens Riviera
by Grivalia Hospitality, luxury villas in Vouli-
agmeni and bespoke construction projects in
residences in Glyfada, Hellinikon and Varkiza,
both with shading products and with furniture.
The common denominator in all of these pro-
jects is absolute consistency in design, insist-
ence on quality and a sincere relationship with
the environment.

In this context, Design Pergola is current-
ly in the process of obtaining the ISO 9001 and
ISO 13000 certifications, confirming its com-
mitment to the quality, environmental responsi-
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bility and durability of its products. At the same
time, Design Pergola systematically invests in its
digitalization and digital transformation.

Design Pergola is implementing a compre-
hensive digital transformation plan, consistently
investing in innovative technologies. An ambi-
tious plan is already underway with the integra-
tion of artificial intelligence (AI) technologies
at key points of its commercial activity, aiming
to redefine the overall experience -from service
to design- while enhancing efficiency, response
time, and delivering a more personalized cus-
tomer journey. This approach is not just techno-
logical - it is philosophical: innovation does not
contradict tradition, but complements it.

And the Odera Tinos project is living proof
of this balance. In a world called upon to re-
think the way it lives, travels and consumes,
Design Pergola proves that construction with
purpose and values can be a driving force for a
more sustainable future. Odera Tinos is not just
a hotel; it is a new way of thinking, and we are
proudly part of it.

H DESIGN PERGOLA ocuppetéxel oe €va €pyo-tono-

onpo otnv TAvo, enavanpoadiopifovag tnv £vvoia Tou
e€WTEPIKOU XWPOU Kal BETovtag véa npdtuna oTov oUyXpovo
oxedlaoud gIhogeviac.

‘Otav avatébnke otnv Design Pergola n uhonoinon tou
project Odera Tinos, T0 gtoixnua 6ev ATAv AnAws N KATACKEUN
eninhwv e€WTEPIKOU XKPOU UYNANC aIa®nTiknG, aAAA n andAu-
T evappdvion pe éva 6papa: tn dnpioupyia evog Toniou aube-
VTIKOU, X€Iponointou, ouAepévou and tnv dypia opop@Id g
Thvou. To Odera dev eival anAw¢ éva Eevodoxeio. Eival pia wdn

The choice of materials
- NATURAL, DURABLE,
SUSTAINABLE - and the
“tailor-made” approach

reflect the company’s

«H EMIAOIH TQON YAIKQN -
BIQZIMA -

PHILOSOPHY.

OYXZIKA, ANOEKTIKA,
KAl H NMPOXEITIXH “TAILOR-MADE”

ANTANAKAOYN TH ®IAOXO®IA THXZ ETAIPEIAX.»

WHITE PAPER « SUMMER - 2025

THE SOUTH ROCKERS .



otn BlwoIudtnta, otnv napddoon Kai gtov oUyxpovo Hivipal-
opod - pla epnelpia nou «yevviEta» anoé tny idia T yn tou vn-
a10U Kal avoiyel 61dAoyo pe to napeABov kal o péAAov. Le ano-
AUTN ouvépyela pe T oxedlaoTikh opdda tou Studio Bonarchi,
n Design Pergola avéAaBe tov oxedlaopd Kar tnv KATaokeun
TV e€WTEPIKWY ENMMAWY PE NPOTEPAIGTNTA TNV NOIGTNTA, TN
Aentopépeia Kal Ty TautoTnTa Tou Tonou.

H enhoyn twv UAIKQV - QUaIKd, avbektikd, Biwalpa - kal
n npooéyyion “tailor-made” aviavakAoUv tn @IAogogia tng
etalpeiac: kabe €pyo va eival povadikd, NPocapHoOOHEVO 0TO
nepIBAAAov kal 0TI avaykeg Tou ekAoTtote neAdtn. H oupBoAn
¢ Design Pergola ato Odera 6ev nepiopietal atov oxedlaopo
Kai tnv kataokeun. AvBétwe, anotelei napaderypa yia 1o nwe
n olyxpovn ENIXEIPNPATIKATNTA KAl N Kaivotopia pnopolv va
enavanpoadiopioouv tov pdAo tou design otn BiwaiydTnTa Tou
TOUPIoTIKOU KAGGou.

To €pyo QUTO EVOWHATWVEI TIC ApXEC TNG TOMIKATNTAG, TNG
QUOIKAG aI0ONTIKAG Kal TNG unelBuvng Kataokeung. H emilo-
YA UAIK@V QIAIKQOV Npog 1o nepiBAAAov, n Siaxpovikétnia twv
OXEBIWV Kal N XaUNAA evepyeIakn anaitnon Twv KATaokeuwy
euBuypappidovtal pe TIc apx€g TNG KUKAIKAG 01KOVOiaG.

H Design Pergola éxel ndn anodei€el tnv 1kavétntd tng va
diaxelpiCetal épya UPNAWY anaitnoewy, 1600 0€ VNOIWTIKA OU-
YKPOTAPATa 600 Kal o€ aoTikd nepiBAAlovia. XapaktnpioTikd
napadeiypata anoteholv 01 OUVEPYAGIEC TNC PE KOPUPAIES
KATOIKIEG Kal Eevodoxelakeg povades ota Notia Mpodotia Tng
Atukng, 6nwe 1o 91 Athens Riviera tng Grivalia Hospitality, no-

Autedeic Bikeg atn Bouhiaypévn kai bespoke €pya kataokeuwv
o€ Katolkieg atn FAu@Ada, To EAAnvIkd kal tn Bdpkia, 1000 e
€ibn okiaong, 600 Kar pe émimAa. Koivag napovopaostng oe 6Aa:
n anéAutn ouvénela oTov oxedlaopd, n enipovn oty noldTnta
Kai n eINKPIVAC 0xEan pE TO MEPIBAAAOV.

Ye auto to nAaiolo, n Design Pergola Bpioketal onpepa o€ &1-
adikaoia andktnong Twv motonomogwy IS0 9001 kai ISO 13000,
eniBeBaiwvovtag T S€opeucn Tg oTnv NoIdTnTa, TV nepIBaiio-
VTIKA UNeuBuvoTnTa Kal Ty avBeKTIKATNTA TWV NPOIGVIWV TNG.

H Design Pergola uhonolei €va eupU ox€d10 Yn@iakou peta-
oxnpatiopou, enevouioviag Pe GUVENEID OE KAIVOTOHES TEXVOAO-
yieg, 0nw¢ n texvnth vonpoaouvn. Eva @iAddoo nAdvo Bpioketal
nén oe e€ENIEN, Pe 0TOX0 TOV ENAVANPOGSIOPIoPO TNG GUVOAI-
KNG eunelpiag, e§unnpétnong kai oxedlaopou, TNV evioxuon tng
anodotikdtnTag, Tnv Taxutnta andkpiong kai v npocpopd piag
akopn nio npoownonoinuévng eunelpiag atov neAdrn.

H npoaoéyyion autn Sev ival anAag texvoloyikn - eival
Kal @IN0COPIKA: N Kaivotopia 6ev €pxetal o€ avtiBeon pe tnv
napasoaon, aAAd tn supnAnpavel. Kai 1o €pyo Odera Tinos €ival
n {wvtavh anédeifn authg tng Icopponiag.

Ye €vav KOOopo mou kaAeital va enavefetdoel Tov Tpono
pe tov onoio Cel, taibelel kar katavalwvel, n Design Pergola
ano&eikvUel 0TI n kKATaoKeUN Pe ouaia kai aieg unopei va yivel
KIvntpiog 60vapn yia éva nio BIedaiuo uéAAov.

To Odera Tinos dev eival anhwg éva §evodoxeio. Eival
évag véog Tponog okéyng, kal n Design Pergola eival nepn-
gava pEpog Tou.

A

Design
Pergola
manages
high-demand
projects both
in island
complexes
and urban
environments.
H Design
Pergola
Siaxelpiletal
£pya UPNAWV
anaitnoswy
16000 O€
VNOIWTIKA
ouUYKpoTApata
600 Kai

0€ AOTIKA
nepiBaiiovra.
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MIBS GROUP RESHAPING THE IDENTITY
OF THE ATHENIAN RIVIERA

Where the > meets the
CITY FUTURE

MIBS GROUP is laying the foundations for ESTABLISHING
SUSTAINABILITY as the most important criterion for residential development
along the ATHENIAN RIVIERA. // O OMIAOX MIBS 0¢tet tic fdoeic yia tnv
ANAAEIZH THX BIQXIMOTHTAX ¢ T0 110 Bactk0 KPItnp1o tne¢ O1KIGTIKNAC

avdmtuéng e AGHNAIKHX PIBIEPAY.

°
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HE RADICAL RENEWAL of the

Attica waterfront and the Athe-

nian Riviera is evolving into one

of the country’s most iconic in-

vestment opportunities, attract-
ing intense international interest and setting
new standards in urban design. It is a holis-
tic transformation that redefines the concept
of urban development and quality of life. At
MIBS Group, we don’t just observe change
- we shape it, with projects that embody the
principles of functionality, resilience and
modern architecture.

THE CHOICE OF LOCATION IS
QUINTESSENTIAL TO DESIGN

— AND AT THE ATHENIAN RIVIERA,
OUR STRATEGY TAKES SHAPE.

As a company with many years of experi-
ence and a proven footprint in the field of real
estate development, we know that location is
the cornerstone of every investment decision
we make. That is why we choose areas that
combine prospect, added value and quality of
life. The Athenian Riviera is a typical exam-
ple: with over 20 residential projects in various
stages of implementation, we play a substantial
role in shaping the new identity of the area.

The common denominator of all our pro-
jects is high aesthetics, quality of construc-
tion, functionality and - above all - the cre-
ation of homes that offer a superior living
experience. Through a holistic approach, we
create new standards of urban life with pro-
jects that do not simply meet the demands of
the times; they shape them.

LUXURY REAL ESTATE TODAY
IS A LIFE EXPERIENCE.

Modern buyers of luxury homes are look-
ing for more than just a beautiful apartment:
they seek a combination of privacy, quality and
immediate access to high-level services. Inter-
national schools, private hospitals, marinas,
cultural and sports infrastructure are now key
criteria for choosing a home.

Our approach responds to this new reality:
we design projects that combine aesthetics,
energy efficiency, smart infrastructure and
advanced management services, offering a
truly upgraded everyday life.

With a strong international network and
many years of experience, we are observing
a growing interest in residences on the Athe-
nian Riviera, both from families wishing to
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settle permanently and from investors who
acknowledge the region’s potential compared
to other Mediterranean destinations.

GLYFADA, HELLINIKON, PIRAEUS

The new center of gravity of urban life in
Athens is taking shape in areas such as Gly-
fada, Hellinikon and Piraeus - with direct
connections to the center and the sea, devel-
oped infrastructure and intense investment
activity. This is where we also focus our de-
velopments, responding to the demands of the
global market.

ETOLIKOU 11: ANEW LANDMARK
FOR PIRAEUS

In the context of the broader renaissance
of the Athenian Riviera, we are particularly
proud of the emblematic development we are
implementing in Piraeus, in a historic site -
the former KORONA Pasta Industry factory,
which after three decades of abandonment, is
gaining new life through a carefully studied
urban regeneration project.

In a total development of 8,500 sq m, a few
meters from the port of Piraeus, we are creat-
ing a modern residential complex of 158 luxury
homes, maintaining the name “Etolikou 11” as
a tribute to the history of the area, which is a
model of sustainable and functional urban de-
velopment.

This new investment combines respect
for cultural heritage with a modern lifestyle:
high-standard serviced residences, with 24-
hour concierge service, a rooftop pool with a
view, a modern gym, co-working spaces and
green areas that enhance the quality of life.
The “Etolikou 11” project is a life proposal that
aspires to become a new landmark for Piraeus
and the Athenian Riviera.

With respect for the environment, a strate-
gic location and a design that promotes every-
day experience, the project perfectly expresses
the MIBS Group’s philosophy of development
focused on people and the future. For us, the
future of urban development is not limited to
the construction of residences - it extends to
the creation of integrated life experiences.

With a firm focus on quality, innovation
and respect for people’s needs, we invest in the
Athenian Riviera with projects that embody the
values of well-being, functionality and aesthet-
ics. Our goal is to develop sustainable homes
that inspire, evolve and offer an upgraded ex-
perience at every level.
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H PIZIKH ANANEQZIH tou napaliakol PETWNOU NG

Attkng kar tng ABnvaikng Piiépag e€eiooetal og pia
and ti¢ nAéov eUPANPATIKES ENEVOUTIKEG EUKAIPIEG TNC XWPAC,
npooeAkuoviag €viovo SieBvEC evbiapépov kal BEtoviag véa
npdtuna otov actikd oxediaoud. Mpdkertar yia pia oAIGTIKA
HETAPOPPWaON Nou enavanpoadiopilel TNV £vvola TNG aoTIKAG
avantuéng kal tng noiétntag {wng. Lrov Opiho MIBS, dev na-
pakohouBoUpe anAwg tnv ahhayn, aAAd tn S1apopPWVOULE e
€pya Nou EVOWHATWVOUV TIG apxéG TG AeItoupyikdtntag, tng
avOeKTIKOTNTAG KAl TN OUYXPOVNG APXITEKTOVIKAG.

H TOMOOEZIA EINAITO HMILY TOY ZXEAIAZMOY
- KAl ZTHN AGHNATKH PIBIEPA, H ITPATHIIKH MAX
MAIPNEI ZAPKA KAl OXTA.
(¢ etaipeia pe noAueth epnelpia kal anodedelypévo anotinwpa
oTOvV XWpo Tou real estate development, yvwpioupe 6Tl n
Tono6eaia eival BepéAiog AiBog kabe enevbutiKng pag andgaong.
" autd, emAéyoupe nMePIOXEG NOU OUVBUAJOUV MPOONTIKA,
npooti6épevn a&ia kar noiétnta {wng. H ABnvaikn Piiépa eival
XAPAKTNPIOTIKG napddelypa: pe ndvw and 20 oikioTikd €pya
oe 6Idpopa otddia uhonoinang, €xoupe oualaoTikd poAo atn
d1apdpPwon TG véag TautdTNTag TNG NEPIOXNG.

Koivog napovopaotng OAwv Twv €pywv pag ivar n ugn-
AN @ieBnTikA, n NOIGTNTA KATAOKEUNG, N AEITOUPYIKOTNTA Kal
- ndvw an’ 6Aa - n dnploupyia KATOIKIWY NOU NPOGPEPOUV
pia avwtepn epneipia diapivong. Méoa and pia oAIoTIKA npo-
oéyyion, dnpioupyolpe véa npotuna aoctikng {wng pe €pya nou
dev avtanokpivovial anAws oTI anaitnoeic tng ENoxng, aAd
TIC SIAUOPPWVOUV.

TO MOAYTEAEZ AKINHTO XtHMEPA EINAI EMNEIPIA ZQHE.

01 aUyxpovol ayopactég NoAUTEAWV Katolkiwv avalntolv
Kau neploootepo and €va Opoppo dlapépiopa: enGIOKOUV
évav ouvbuaopd 181wTIKATNTAg, NoldTNTag Kai dpeong npooBa-
ong oe unnpeoieg uynAou emnédou. Aiebvi oxoAeia, 1610TI-
kd voookopeia, papiveg, noAITIoTIKEG kal aBANTIKEG unodopég
anotehoUv nAéov Bacika kpitnpia emAoyNg Katoikiag.

H npooéyyion pag avianokpivetal o€ autn tn véa npay-
patikdtnta: oxedidoupe €pya nou ouvdualouv aiebntikn,
evepyelakn anddoon, €§unvec unodopég Kal NponypEVeS
unnpeaieg dlaxeipiong, npooPEpovIag pia npaypatikd ava-
Babuiopévn kaBnpepivotnta.

Me 10xupd 61eBvEC bikTuo Kal NOAUETA epnelpia, napatn-
polpe au€avopevo evolapépov yia Katolkieg atnv ABnvaikn
PIBI€pa, 1000 and oikoyEveleg nou eniBupolv povipn eykatd-
otaon 600 Kal and enevoutéG Nou avayvwpicouv T Suvayikn
NG NEPIOXAC €vavTl AAAWV HEGOYEIAKWY NPOOPITHWV.

FAYOAAA, EAAHNIKO, MEIPAIAX

To véo kévipo Pdpouc TN aotikAg lwng otnv ABhva
diapoppwvetal o€ NepIoxe Onwe n TAupada, to EAANVIKO kal
o0 Melpaidg - pe dueon olvdeon pe 1o kEVTpo kal tn Bdlaooa,
avenTUYHEVEG UNOSONES Kal évTovn eNevOUTIKA SpactnpIdTnta.
E6W eonialoupe ki epeic TIC avantuelg pag, anavioviag otig
anaitnoelg TN naykoopiag ayopdc.
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AITQAIKOY 11: ENA NEO TOMOXHMO I'lA TON MEIPAIA

Y10 nAaiolo tng eupltepng avayévvnong tng ABnvaikng
PiBiépag, eipaote 1diaitepa unepAgavor yia v eupAnpatikn
avantuén nou uhonoloUpe atov MNelpaid, o€ €vav 10T0PIKO XWPO
- 10 NPWNV €PY0aTdaio Tng Biopnxaviag Zupapikwv KORONA,
nou €nerta ano Tpeig Hekaetieq eykatdAelpng, anokta véa {wn,
péoa and éva npooeKTIKA peAeTnpévo €pyo AoTIKNg avanAaong.

Aiya pétpa ané 1o Aipavi tou Melpaid, o€ pia oUVOAIKA
avantu€n 8.500 TETPaywVIKWV PETPWV dnploupyolpe €va
oUyxpovo oIKIOTIKO guykpotnua 158 noAUTEAWV KaToIKIWY,
dlatnpwvtag 10 ovopa «AItwAIkoU 11», w¢ popo TIUAG oTNV
10Topia tng neploxAg, nou anoteAei npdtuno PIWaOIUNG Kal
AEIToupyIKAG aoTIKNG avantuéng.

H véa autn enévéuon ouvoudlel oefacud otnv NOAITIOHIKN
kAnpovopid e oiyxpovo Tpono {wng: serviced residences uyn-
A&V npodiaypapwy, pe 24wpn concierge e€unnpétnan, rooftop
nigiva pe 6€a, olyxpovo yupvaatnpio, co-working xwpol kai on-
peia npacivou nou evioxUouv tnv noidtnta diaBiwong. To €pyo
«AITwAIKoU 11» eival pia npdtaon {wng nou @iAodofei va ano-
1eAéael véo Tondonpo yia tov Melpaid kai tnv ABnvaikn PiBiépa.

Me oeBaopd oto nepifdAAov, otpatnyikn tonobeaia Kai
oxedlaopd nou npodyel tnv kaBnpepiva epneipia, T0 £pyo €k-
@pacer andAuta tn gidocogia tou Opidou MIBS yia avantugn
je enikevipo Tov AvBpwno Kai 1o PEAAOV.

MNa epdg, To péAAov TnG aotikng avantu§ng 6ev neplopi-
{eTal 0TNV KATAOKEUN KATOIKIWV — ENEKTEIVETAI OTN Snpioup-
yia oAokAnpwpévwv epnelpiov {wnG.

Me o1abep6 npooavatoAiopd atnv noldtnta, TNV KaIvo-
Topia kal tov oeBacpd otic avdykeg Twv avBpwnwy, enevoul-
oupe atnv ABnvaikn PIBI€pa e £pya NOU EVOWHPATWVOUV TIG
agieg tou €u nv, NG AEITOUPYIKOTNTAG KAl TNG AIOONTIKAG.

“Our GOAL isto

develop SUSTAINABLE

homes that INSPIRE,

EVOLVE and

offer an u]p]igrade

EXPERIENCE
at every level.”

«XTOXO0X MAX EINAI H ANATITYXEH BIQXIMQON KATOIKIQN
NMOY EMANEOYN, EXEAIZXONTAI KAl MTPOX®EPOYN
MIA ANABAOMIZMENH EMMNEIPIA XE KAOE EMINEAO.»

WHITE PAPER « SUMMER - 2025

THE SOUTH ROCKERS .



WHITE PAPER « SUMMER -

2025

ADVERTORIAL

ASPIS Real Estate
Your trusted investment advisor
In real estate transactions

The company has evolved into an industry leader through a network of over 60,000 properties. //

ASPIS REAL ESTATE is the
largest Greek and most re-
nowned chain of real estate
agencies, based in Athens
and present all over Greece.
Founded in 2003, it has since
evolved into an industry lead-
er, offering a comprehensive
range of real estate services
through a franchise network
of over 60,000 registered
properties. ASPIS Real Es-
tate is active in real estate
transactions, rentals, proper-
ty valuations, financing, reno-
vations, decorations, legal and
tax services with specialised
external partners, as well as
consulting for the Golden Visa

A

ASPIS Real Estate has the
greatest recognition and the
best reputation in the domestic
real estate services market as
well as a dominant presence

in Greece.

program. It offers compre-
hensive services to clients
from trained and certified
professional real estate con-
sultants.

H ASPIS Real Estate eival
@ n peyahltepn EAANnVIKA Kai
nio katalwpévn alucida peoiti-
KWV ypageiwy, pe €5pa tnv ABfva
Kal napoucia ae OAn tnv EAAGSQ.
16pUBnke 10 2003 Kal ano T0Te €xel
e€eAhixBei oe nyétn Tou KAAdou,
npooPEPOVTAG £vVa OANOKANPWHEVO
(QAopa unNnPecIV AKIVATWY PEow
€vO¢ dIkTUou franchise pe ndvw ano
60.000 kataxwpnpéva akivnta. H
ASPIS Real Estate §paotnpionoleital
0€ ayopanwAnaoieg, evoikidoelg,
EKTIUNOEIC AKIVATWY, XpNUatodo-
TACEIG, AVaKAIVIOEIG, 51AKOOUNTEIS,
VOUIKEC Kal OPOAOYIKES UNNPETIES
pe e€e1dikeupévous e€wtepIKoUg
OUVEPYATEC, KAOWG Kal o€ oupBou-
A€UTIKN yIa To npéypappa Golden

Visa. Mpoo@épel 0OAOKANPWHEVES
UNNPEGieg 0TOUG NEAATEG and ek-
naldeuPEVOUG Kal MaTonoINPEVoOUS
enayyeApatiec oupBoUAouc akivning
neplouaiac.

ASPIS

Real Estate

W Info
aspis-realestate.gr

TnA: +30 210 3671 700,
+30 210 3671702
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ADVERTORIAL

Discover the Bliss Luxury Hospitality
Experience. Your Home Away from Home

Six luxurious suites of high-end aesthetics, located in the heart of Glyfada, are ready to
offer the ultimate urban living experience.

A SUPERB COLLECTION of
high-end residences, where
luxury meets ultimate com-
fort in the heart of the vibrant
town of Glyfada.

Our fully-equipped suites
have been carefully designed,
offering a sophisticated com-
bination of aesthetics and
functionality that meets even
the highest expectations,
redefining urban elegance.
With a profound understand-
ing of our guests’ desires,
we have carefully designed
suites that embody elegance
and comfort. Each of our
suites represents a harmoni-
ous combination of modern
aesthetics and functionality,
ensuring a unique stay.
Indulge in top-notch amen-

ities, from elegant and fully
equipped kitchens to luxuri-
ous bathrooms designed for
ultimate relaxation. Every
detail has been carefully
considered to offer you an
exceptional experience that
exceeds your expectations.
In a prime location, our ac-
commodations offer easy ac-
cess to the city’s best dining,
entertainment and cultural
options. Whether you’re
looking for a vibrant urban
experience or a tranquil
escape, our suites cater to
your every need.

We understand that true
luxury lies in the perfect
combination of exceptional
accommodation and service.
Our dedicated team of pro-

A

In a prime location, our
accommodations offer easy
access to the city’s best
dining, entertainment and
cultural options.

fessionals is at your disposal
to ensure your comfort and
satisfaction throughout
your stay.

We invite you to experi-
ence the ultimate urban
living experience through
our exceptional accommo-

dations. Discover a world
where impeccable design,
ideal location and ultimate
convenience merge to create
an unforgettable stay that
exceeds all expectations.
Our accommodations have
another attractive feature: the
proximity to the enchanting
Athenian Riviera. Within
minutes, you can be on the
sunny beaches and azure
waters of this captivating
seaside area. Experience the
perfect balance between the
excitement of the city and the
tranquillity of the sea — all in
one unique location.

Welcome to Bliss Luxury
Hospitality: “Your Home
away from Home”
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Mia e€aipetikn cUAAOYN KATOIKIWV

uPnAwv Npodiaypapwy, onou n
noAutéAela ouvavid v andAutn dveon
otnv Kapdid g {wvtavig noAng tng
rAugasac.
01 nANpw¢ €€ONNIGPEVEC OOUITEG Pag
€xouv oxed1a0Tel e 161aitepn ppovTida,
npoopEPOVTas €vav EKAENTUTHEVO GUV-
duaopo aioBNTIKAC kal AeIToupyIkdTnTag,
Mou avIanoKpIvETal kai TIG Mo UPNAEG
npoadokies, enavanpoadlopidovag tnv

aoTikn Kopyotnta. Me Badid katavonon
TWV EMNBUHIWV TWV ENICKENTWV HAg,
£xoupe oxedIAael e NPOTOXN OOUITES
MoU EVOWHATWVOUV TNV Kopyotnta
Kal tnv dveon. KABe pia and ti¢ oou-
iTeC pag napouaialel évav apuoviko
ouvbduaopd alyxpovng aloBNTIKAG Kai
Aertoupyikotntag, e§acpalifoviag pia
povadikn diapovn.

Agebeite oTic KopuPaieg napoxég, anod
KOHWES kal TARpwG e€onNIopéves Koudi-

H Info

Bliss Luxury Hospitality,
Telephone: 210 01 00011

Email: info@blisslux.gr
Instagram: blissluxuryhospitality
Location: Zisimopoulou 10,
Glyfada

veg £wG NOAUTEAN pndvia oxedlaopéva
yia anéAutn xaAdpwon. Kae Aentopé-
peIa €xel PEAETNOEI MPOTEKTIKA Yia va
0aG NPooPEPE! pia e€aIpeTIKA Pnelpia
nou €enepva Ti¢ Npoadokieg oag.

Y€ npovopiakn tonoBeaia, Ta Kata-
AOpatd pag oag npoo®Epouv eUKOAN
npooBacn oTi¢ KAAUTEPES EMAOYES
yaotpovopiag, yuxaywyiag Kai noAl-
TiopoU tng noAng. Eite avalntdte pia
{wvTavn aoTIKN eunelpia ete pia npepn
anédpaon, ol GOUITEC PAG avianokpi-
vovtal o€ kABe oag avaykn.
Katavooupe nwg n aAnBivi noAutéAeia
Bpioketal atov dyoyo ouvduaopd e€al-
PETIKNG dlapovig kal e€unnpétnong. H
apooiwpévn opdda enayyeApatiwv pag
eival ot §1a6€0n oag yia va diacpalioe
TNV AVEON KAl TNV IKavVonoinan oag kaod’
OAn Tn didpKela TG Napayovng oag.
Tag npookahoUpe va {noete tv andAutn
euneipia aotikng SiaBiwong péoa ané
1a e€aIpETIKA pag kataAupata. Avaka-
AUyte évav kGopo 6mou o ayeyddiaotog
oxedlaopdg, n 1davikn tonobeaia kain
anoAutn eukoAia ouvéuadovtai yia va
dnpioupynoouv pia agéxaatn diapovn
nou unepPaivel KAOE NPOTBOKIa.

Ta kataAOpard pag Slabétouv akopa
€va EAKUOTIKO XapaKINPIoTIKO: TNV
KOVTIVA anéotacn anoé T payeutikn
A6nvaikn PiBiépa. Méoa oe Niya Aentd,
pnopeite va Bpedeite otig nAIGAoUGTEC
napaieg kal ta yahavd vepd autng tg
oaynveutikng napadardoaiag nepIoxng.
Znote v téAela Icopponia avapeoa
oTov evBouaiaopd Tng NOANG Kai tn
yaAnvn tng 6dAacoag - 6Aa o€ pia
povadikn Tonobeaia.

Welcome to Bliss Luxury Hospitality:
“Your Home away from Home”




FOUR LEADING ARCHITECTURAL FIRMS THAT ARE
REDEFINING THE AESTHETIC OF THE URBAN LANDSCAPE.

DESIGN

®
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314 ARCHITECTURE STUDIO RENTOUMIS ARCHITECTURAL
CONSTRUCTIONS
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314 ARCHITECTURE STUDIO

THE CIRCLE

OF (ECLECTIC
DESIGN) LIFE

The architectural firm 314 takes its name from the
mathematical constant n (3.14), focuses on curved
lines and fluidity, and uses architecture

as a dynamic, narrative act.

dio was founded in 2004 by Pavlos Chant-

ziangelides and has since established itself
as one of the most emblematic entities in the field
of contemporary architecture, both in Greece and
internationally. The name of the firm is inspired
by the mathematical number u (3.14), a symbol of
perpetual flow, circularity and perfection, cap-
turing the essence of an architecture that is not
strictly defined, but constantly evolving.

The studio’s philosophy focuses on the synthesis
between organic form and natural landscape, with
the aim of creating experiential, aesthetically power-
ful and emotionally charged spaces. With a clear focus

BASED IN ATHENS, 314 Architecture Stu-
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PROJECT: CHRYSALIS

on fluidity, curved lines and materiality, 314 attempts
to translate habitation into an existential experience
— adialogue between humans and their environment.

Notable projects that embody this design ap-
proach include the “Luxurius Boutique Complex”
in Cairo, Egypt, a highly aesthetic architectural en-
semble that bridges contemporary design with cul-
tural elements of the area. Equally impressive is the
“Cuevas Eternidad” in Voula, a residence inspired
by sculptural form and the concept of eternity,
which seems to emerge organically from the earth.

“The Seashore Rise” in Glyfada and “The Chrysa-
lis Residences” in Vouliagmeni continue this philos-
ophy with strong undulating forms, natural flow and

WHITE PAPER

+ SUMMER + 2025

ARCHITECTURE & DESIGN
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light as a structural element. Similarly, the “Golden
Beach Hotel” in Paros and the impressive seaside
complex “Athens Riviera Falirikon” in Paleo Faliro,
reflect a holistic approach, focusing on sustainabili-
ty, landscape integration and user experience.

314 Architecture Studio does not treat archi-
tecture as a static object, but as a dynamic, narra-
tive act — a means to express human creativity, to
strengthen the relationship with the landscape and
to shape meaningful spaces. With works that tran-
scend the boundaries of form and touch the soul,
the studio remains a pioneer in the international
dialogue on the future of habitation, sustainability
and contemporary aesthetic experience.

Info: 314architecturestudio.com
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“314 Architecture Studio
does not treat architecture
as a static object, but as
a dynamic, narrative act.”

«TO 314 ARCHITECTURE STUDIO
AEN ANTIMETQMNIZEI THN APXITEKTONIKH
QY YTATIKO ANTIKEIMENO, AAAA QX
MIA AYNAMIKH, AOHITHMATIKH NMPATIH.»

Me €6pa tnv ABnva, 10 314 Architecture Studio 16pUbnke t0

2004 and tov Mauko Xat¢nayyeAibn kai €KToTE €Xel £6pal-
wOel W¢ pia and T Mo eUPANPATIKEG NAPOUTIEG GTOV XWPO TNG
oUyXpovng aPXITEKTOVIKAG, T000 oTnv EAAGSa 600 Kal d1eBvwg. H
ovopacia Tou ypapeiou eunvéetal and tov padnpatikd apibpd n
(3,14), oupBoho aévang pong, KUKAIKOTNTAG Kal TeAeidTntag, ano-
TUNKVOVTAC TNV 0UGIA HIAg apXITEKTOVIKAG nou dev oploBeteital
auotnpd, aAAd e€eliooetal oUVEXWG.

H @ilocopia tou otolvtio eotidlel otn olvbeon petall
opyavikAg Hopencg kal pualkoU toniou, Pe 0TX0 Th dnpioupyia
EUNEIPIKWY, AIGONTIKA I0XUPWY Kal GUvaIodnuatikd gopTiouEVwY
XWpwV. Me kaBaph npoonAwaon otn PeuoTOTNTA, TG KAUNUAES
ypaupéc kal tnv UAikdtnta, 10 314 enixelpei va petappdoel Ty
katoiknon o€ pia unaplakn epnelpia — évav didhoyo avapeoa
oTov GvBpwno kai to nepiBdAAov Tou.

Inpavtikd €pya nou evoapkwvouv auth tn oxediaoTikn Npooéy-
yion nepiAappdvouv to “Luxurius Boutique Complex” ato Kdipo tng Al-
yuntou, éva apxItektovikd alvolo UPNAAG aloBNTIKNG MOU YEPUPWVEI
Tov alyxpovo oxedlacpo e NoAITIopIKA oTolxeia Tng neploxng. ECioou
eviunwolako eival 1o “Cuevas Eternidad” otn BoUAa, pia katoikia
epnveuopévn anod tn YAUNTkA goppa kai Ty €vvola tne aiwviotntag, n
onoia poiadel va avadietal opyavika and tm yn.

To “The Seashore Rise” otn FAupdda kai to “The Chrysalis
Residences” atn Bouhiaypévn ouvexiZouv autn T giAocopia pe €vio-
VEG KUPATOEISEIC HOPYES, PUOIKA PON KAl PWE WG DOUIKG GTOIXEID.
Avtiotoixa, 10 “Golden Beach Hotel” otnv Mdpo Kkai 10 eviunwaolako
napabaAdooio ouykpotnpa “Athens Riviera Falirikon” ato Makaid ®a-
Anpo, anotunwvouv pia oNIoTIKN Npoaéyyion, ectialoviag otn PIwal-
pétnTa, TNV TONIoYpaPIKn éviagn Kai tnv ePnelpia tou Xpnaotn.

To 314 Architecture Studio dev avtipeTwniZel TV APXITEKTOVIKA WG
0TatIKO avTIKeipevo, aAAd wg pia duvayikn, apnynpatikn npagn — éva
HEDO YIa va EKPPAOTEl N avBpwnivn dnpIoUpyIKGTNTA, va eVIOXUBEI n
0x€0n pe 1o Tonio kai va Siapop@wBolv xwpol pe vonua. Me €pya nou
Eenepvolv Ta Op1a TG opPNG Kal ayyidouv TV Yuxn, T0 GTOUVTIO Na-
papével npwtonopo oto Siebvn didAoyo yia to péAAov TG Katoiknaong,
NG BIwoIPOTNTAC Kal TN oUYXpovng aloBNTIKAG eNelpiac.

Info: 314architecturestudio.com

WHITE PAPER « SUMMER - 2025
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RENTOUMIS ARCHITECTURAL CONSTRUCTIONS

DESIGN IN DIALOGUE
WITH NATURE

In the heart of the Athenian Riviera, where urban elegance meets the serenity
of the sea, Rentoumis Architectural Constructions redefines what contemporary,

timeless architecture means.

that harmoniously balance aesthetics with
functionality and durability over time.
Imagine spacious verandas bathed in Riviera light,
panoramic openings that embrace the sea view, and
walls of glass that blur the boundaries between in-
doors and outdoors. Interiors that whisper elegance
through clean lines and thoughtful textures. Each
residence is an intelligent synthesis of light, texture
and balance — designed to transform everyday life
into discreet luxury.
Rentoumis’ design language is characterized by
clean, minimalist lines, combined with the time-
lessness and warmth of natural materials. Wood,

SINCE 1983, the firm has been creating homes

From left: Elina
Rentoumi,
Anastasios
Rentoumis,
Katerina
Rentoumi.

metal, glass and marble dominate, giving a sense
of balanced elegance. The architectural philosophy
emphasizes the integration of the building into its
natural environment — the light, the sea and the
unique ambience of the Athenian Riviera.

What sets the Rentoumis firm apart is its con-
sistent architectural vision — a harmonious vision
that runs through every stage of the project, from
the early concept to the last detail. From the se-
lection of the appropriate plot to the design of the
building and the details of the interior design, each
stage is implemented with consistency and care.
The approach is holistic and each project is treated
as a unique creation.

WHITE PAPER « SUMMER - 2025

ARCHITECTURE & DESIGN



PROJECT: ATHINAS 5, VOULA

7

vV,

N9Is3da

o>
-0
cn
T
m—
-
2 m




PROJECT: DAFNIS 42, VOULA

Rentoumis’ design
language is characterized
by clean, minimalist
lines, combined with the
timelessness and warmth
of natural materials.

H ZXEAIAZTIKH TAQXZZA
THX RENTOUMIS XAPAKTHPIZETAI
ANO KAOAPEXZ, MINIMAAIZTIKEX TPAMMEZ,
NMOY XYNAYAZONTAI ME TH AIAXPONIKOTHTA
KAI TH ZEZTAXZIA OYZIKQN YAIKQN.
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The Rentoumis signature is distinct, but never
repetitive. Each new project evolves from the previ-
ous one, while maintaining the characteristics that
have made the company stand. Rentoumis does not
follow trends — it observes them, surpasses them
and, often, sets them.

With projects that stand out in Voula, Glyfada
and Vouliagmeni, Rentoumis Architectural Con-
structions addresses a demanding global audience.
For those seeking architecture with substance,
character and durability.

Info: www.rentoumis.gr

And 10 1983, n etaipeia dnpioupyei KATOIKiEG MOU 100p-
ponoUv appovikd tnv aioBntikA pe Tn AIToupyIKOTNTA Kal
I §1GpKeIa 0TOV XPOVO.

®avtaoteite eupUXxwpeS BepAvies nou Aoldovial 610 WG TG
PiBiépac, navopapikd avoiypata nou aykaAialouv tn 6€a npog tn
BdAaocoa kal Toixoug and yuaAi nou aBnvouv ta 6pia avdyeoa oe
péoa kal £€w. Eowtepikd yiBupidouv kopyotnta péoa and kabapég
ypappéc Kar npooeypéves upég. KABe katolkia eival pia eUQUAG
olvBeon QWTAE, UPAC Kal 100ppoNiag — oXedIACUEVN va PETATPE-
neltny kaBnpepivotnta oe S1akpITIKN NOAUTENEIQ.

H oxeblaotikn yAwooa tng Rentoumis xapaktnpiZetal and ka-
Bapég, pivipaAioTikég ypappég, nou ouvbuddovtal Pe Tn diaxpovi-
kotnta Kai tn {eotacid puaoikwy UAIKWV. To E0Ao, To pétailo, To
yuaAi kal To papuapo kupiapxoUv, npoadidovas pia aiobnon 10op-
ponnuévng Kopwotntag. H apxitektovikn @ihogopia divel Eupaon
otnv €viaén Tou Ktipiou ato QUOIKG Tou nepIBAAAov — 0T0 QWG,
1 BdAacoa kai tn povadikn atpdopaipa tng ABnvaikng Pifiépac.

Autd nou Eexwpilel Tnv etaipeia Rentoumis eival to atabepo,
APXITEKTOVIKO TNG Opapa — €va opapa appoviko, nou diatpéxel ke
01d610 ToU £pyou, and tnv NPWIN okEYN EwG TNV TEAEUTAIA AENTOPE-
peia. And tnv emidoyn Tou katdAAnAou 0ikon£Gou, Tov oxed1aauo Tou
KTipiou, Péxpl kal TG Aentopépeleg Tou interior design, kdBe otddio
uhonoleital pe ouvénela kar epovtida. H npoogyyion eivar oMoTikn
Kal kabe £pyo avtipeTwnidetal wg povadikn dnyioupyia.

H unoypagn Rentoumis eival Siakpitn, aAAd noté enava-
AapBavépevn. Kabe véo €pyo e€ehicoetal and to nponyoUpevo,
81aTNPWVTAC WOTOCO Ta XAPAKTNPIOTIKG EKEIV MOU €XOUV KATA-
0TAGEl TNV €Talpeia avayvwpioipn. H Rentoumis dev akoAouBei
TG TA0EI§ — TI napatnpel, 1g enepvd kai, ouxvd, Tic kabopiter.

Me €pya nou Eexwpifouv oe BoUAa, FAugada kar BouAiay-
pévn, n Rentoumis Architectural Constructions aneubuvetal o
£€va anaitntikd, naykdopio koivo. MNa ekeivoug nou avalntolv
APXITEKTOVIKNA LE 0UTIa, Xxapaktnpa Kal d1dpkela.

Info: www.rentoumis.gr

Photographer: Panagiotis Voumvakis,

Maria Xanthopoulou

Project Address: Athinas 5, Voula, Project: Dafnis 42,
Voula, Project Diamantopoulou 12, Voula

ARCHITECTURE & DESIGN
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PROJECT: HORIZON HOUSE, SYROS
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ONUS ARCHITECTURE STUDIO

SUSTAINABILITY
AT THE HEART

Onus Architecture Studio is an architectural
practice based in Athens and Thessaloniki,
creating architecture that is precise, sculptural,
and environmentally grounded. // To Onus
Architecture Studio cival éva apxIteKToviko ypageio
he £€6pa tnv ABnva kal tn @sccalovikn, T0 onoio
SNUIOUPYEI ApXITEKTOVIKN PE akpiBela, YAUNTIKN
notétnta kai Babid nepiBailoviikh evouvaiodnon.

NUS ARCHITECTURE STUDIO team works
O across scales from private homes and public

buildings to landscapes and strategic mas-
terplans, shaping spaces that are functional, ex-
pressive, and rooted in their environment.

Each project begins with close observation. Light,
terrain, structure, and movement inform the first ges-
tures. The design process follows a clear logic where
form, material, and spatial experience are aligned. Ar-
chitecture becomes a tool for use, a vessel for atmos-

N phere, and a system that connects people to place.

N Founded by the architect Margarita Kyanidou
on> in 2022, Onus brings together a constantly growing
m- team of architects with international experience
nwCcon and shared values. Projects evolve from the inter-
o r’: T section of place, function, and long-term vision—
2 o0 - where spatial quality meets social relevance. Build-

m

ings are designed with attention to detail, prepared
to adapt, and built with longevity in mind.

. ARCHITECTURE & DESIGN WHITE PAPER « SUMMER - 2025



Sustainability forms the core of the studio’s philos-
ophy. Each project integrates innovative architecture
principles, circular construction strategies, and long-
term environmental thinking. Materials are chosen
for their origin, performance, and ability to age with
integrity. Passive systems, resource awareness, and
bioclimatic intelligence support a design language
that is grounded, efficient, and enduring,.

Onus collaborates with clients who value ar-
chitecture as a long-term investment—culturally,
spatially, and environmentally. The studio creates
work that stands with intention, inhabits its site
with respect, and evolves through time and use.
Their design process emphasizes clarity, precision,
and responsibility at every stage.

The studio has received recognition through
awards and exhibitions internationally, including
Exteriors 2024, Architizer’s A+Awards 2025, DOMa
2025, and the Architects 100 list. Each distinction
reflects a steady commitment to design excellence,
environmental care, and thoughtful collaboration.

ONUS MEANS RESPONSIBILITY

This principle defines the way the studio designs,
creates, and evolves. Architecture is guided by vi-
sion, shaped by values, and built to endure. Respon-
sibility toward place, climate, and society forms the
foundation of a holistic approach.

With clarity of form, environmental awareness,
and respect for resources as core tools, Onus designs
projects with longevity, character, and perspective.

Info: onusarchitecture.com

H opdda tou Onus Architecture Studio dpaotnpionoiei-

1al o€ NOAANANAEG KAPAKEG — and 161WTIKEC KATOIKIES Kal
dnudoia Ktipla €éwg otpatnyikd masterplans — dlapop@wvoviag
XWPOUC AEITOUPYIKOUG, EKPPATTIKOUG Kal dppnKta ouvoedepé-
Voug € To nepiBAAlov Toug.

Kdbe €pyo €ekivd pe npooektkn napatnpnon. To pwe, 10
€6agog, n dopn Kai n kivnon Kabopi{ouv TIC NPWTES XEIPOVOIE.
H oxedlaotikn Siadikacia akohouBei pia kabapn Aoyikn, 6nou o
OyKog, T0 UAIKO Kal n XwpIKN epneipia ouvbéovtal opyavikd. H apxi-
TEKTOVIKN AEITOUPYEI WG epyaleio auvBeang, w¢ popéag pnelpiag
Kal w¢ pnxaviopdg oluvbeong avBpwnwv Kai tonwv.

To Onus 15pUBnke To 2022 and tnv apxitéktova Mapyapita Kuavi-
dou kar anoteAel pia dlapkws avantuoodpevn opdada apXITEKTOVWY PE
d1eBvn epnelpia kai koivég aieg. Ta €pya tou ypageiou avadlovtal péoa
ané t olykhion ténou, Aeitoupyiag kar pakponpdBeapiou opapatog —
€Kel OMOU N NOIGTNTA TOU XWPOU oUVavTd Tn onpacia Tg KOIVWVIKAG
enibpaonc. Ta ktipia oxediddoval pe akpiBela, acipopia kai npoontikA.

H Biwoipdtnta anoteAei OgpéNio TG PIAOCOPIAC TOU APXITEKTOVI-
KoU ypageiou. KaBe €pyo evowpatwvel apxég KAIVOTOUOU Kal avayev-
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VNTIKAG APXITEKTOVIKNG, KUKAIKAG 60pNGNG kai nepiBaAAOVTIKAG oTpa-
TNYIKNG e PABog xpdvou. Mabntikd cuoTtApatad, evepyelakn anddoon
kal BlokAipatiki euguia otnpicouv pia oxediaoTikn YAwooa e 0T0X0
NV anodotikGTnta, Tov 0eBaAcpd Kail TV avOeKTIKGTNTA 0TOV XpOvo.

To Onus avTIPETwWNIEl TNV APXITEKTOVIKA WG HId SIAXPOVIKA
enévbuon — noAItiopiKd, xwpikd kai nepiBarloviikd. To ypageio
dnuioupyei épya pe oapn np6Beon, oe apyovia pe tov T6no Toug,
oxedlaopéva va e€ehiooovtal he Tov xpovo. H diadikacia oxediaopol
Baoiletal oTn oagnvela, Tnv akpiBela kai tnv euBovn o kABe aTddIo.

To ypageio éxel AdBel S1eBvn avayvwpion péoa and Bpapeia
kal ekBEaEIG, Onwe ta Exteriors 2024, Architizer's A+Awards 2025,
DOMa 2025 kai n Aiota Architects 100. Kdbe Sidkpion avtavakAd
I otabepn 6€opeuon Tou ypapeiou atnv noldtnta tou oxediaopou,
™ povtida yia 1o nepIBAAAOV Kai Tn 0TOXAOTIKN GUVEPYATIa.

ONUS ZHMAINEI EYOYNH

Auth n apxn kabopilel Tov TpONO He TOV 0Noiov T0 Ypaeio oxedi-
GCe1, Snpioupyei kal avantiooetal. H apxitektovikh kabodnyeital
and 6papa, avantlooetal péoa and TI¢ afieg Kal Npaypatwvetal
yia va diapkei. EuBdvn anévavti atov tono, 0To KAipa Kai aTtnv Kol-
vwvia. Mia npooéyyion oAigTiKA.

Me epyaleio tnv kaBapotnta tng pop®Ac, Tnv nepIBaroviikn
evouvaiobnaon kal Tov oefacpé otoug ndpouc, To Onus oxedIAlel
€pya pe S1ApKEId, XApaKTAPaA Kal NPOONTIKA.

Info: onusarchitecture.com

“Sustainability forms the core

of the studio’s philosophy. Each

project integrates innovative
architecture principles and

circular construction strategies.”

«H BIQOXZIMOTHTA ATNOTEAEI ©EMEAIO
THX ®INOXO®IAX TOY TPAGEIOY. KAOGE EPTO
ENZOMATQNEI APXEX KAINOTOMAZX KAI

ANATENNHTIKHEZ APXITEKTONIKHY, KYKAIKHZ
AOMHXIHXZ KAl MEPIBAAAONTIKHY XTPATHTIKHZ

ME BAOGOX XPONOY.»

WHITE PAPER « SUMMER - 2025
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GNB ARCHITECTS

ARCHITECTURE WITH
IDENTITY AND SUBSTANCE

gnb architects is an architectural firm with a clear commitment to creating innovative,
functional and aesthetically refined projects, specializing in luxury residences and hotels

throughout Greece.

gnb architects creates a coherent and methodi-

cally elaborated proposal with a consistent, clear
and pure architectural vocabulary. Since 2014, the
35-member team of the firm, based in Athens, has
been developing a practice that combines creative
compositional thinking with aesthetic excellence
and technical precision.

Their work stands out for its organic integra-
tion into a given environment, whether it concerns
a country house, a tourist complex, or an urban
apartment building. They do not chase ephemeral
typological and morphological trends, but listen to
space, light, material and human experience. The
architectural language of the office is formed by the

I N A RAPIDLY CHANGING architectural landscape,

From left:
Nikos Paouris,
Andreas
Giovanos,
Spyros
Boukas.

compositional management of primary geometric
forms, the gradation of spatial qualities, and the use
of materials as a carrier of narrative tension in space.

The projects of gnb architects reveal an inher-
ent elegance, free from rhetorical sophistication;
a modern architectural expression that does not
seek to impress, but to strike the timeless balance
between form, material and experience. Their de-
sign language, consistent and structured, avoids su-
perficial exposure and is articulated with precision
and substance, a fact that has been recognized in
international forums and competitions.

One of the office’s characteristics is its abili-
ty to transform the particularities of each place
- the slope of the terrain, the view, the intensity of

WHITE PAPER « SUMMER - 2025

ARCHITECTURE & DESIGN ‘
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the light, even local construction traditions - into
a compositional advantage. Each project is an au-
tonomous composition, which is not imposed on
the landscape but is highlighted through contem-
porary architectural writing.

gnb architects does not view architecture as
a simple production of spaces, but as a process of
shaping experiences of habitation. It is an archi-
tectural laboratory in constant evolution, which
synthesizes the concepts of place, materiality and
human scale in a continuous effort of re-significa-
tion, shaping a vocabulary that balances between
compositional maturity and constructive honesty.

Info: gnb-architects.com

e éva paydaia petaBarAdpevo apxItektovikd tonio, ol gnb

architects ouykpotoUV pia ouvekTikn kal pebodikd enegep-
yaopévn npdtacn pe ouvenss, oageg kal kabapd apxITEKTOVIKO
Ae€INOyI0. And to 2014 péxpl onpepa, n 35peAAc opdda tou ypa-
@eiou, pe £6pa tnv ABnva, avantlooel pia NPaktikA nou ouvoudlel
TOV OUVBETIKG dnpioupyikd oToxaopé pe thv aiobntikn apuidtnta
Kal TNV TEXVIKA akpiBela.

To €pyo Toug Slakpivetal yia TNV opyavikn evowpdtwon 1o
ekaatote nepIBailov, eite autd apopd e€oXIKN KATOIKIa M TOUPIOTIKO
OUYKPOTNYA, EITE AOTIKA NOAUKATOIKIA. A€V KUVNYOUV EPAPEPES TU-
noAoyIKEG Kal HoppoAoyikég Tdaeig, aAAd apouykpadoval Tov Xwpo,
T0 YW, T0 UAIKG Kal Tnv avBpnivn epneipia. H apxitektovikn yAwao-
00 TOU YPapeiou CUYKPOTETal and Tn ouvOETIKN Slaxeipion NpwTo-
YEVQV YEWUETPIKWV HOPPWY, Th S1aBdBuion tng XwpIkAG nolétntag,
N XPAGN TWV UNIKQV (G POPEA APNYNHATIKNG £VIAGNG 0TO XWPO.

Ita €pya Twv gnb architects avadeikvietal pia eyyevag
kopwotnta, anaAAaypévn and pntopikn emitndeuon: pia oly-
XpOvNn ApXITEKTOVIKA €Kkppaon mou dev emdntel tnv evilnw-
on, aAAd tn Siaxpovikn 1copponia petagu popeng, UAIKOU Kal
epnelpiag. 0 oxediaotikdg Toug AGyog, OUVENAG Kal GUYKPOTN-
pévoc, anopelyel TNV enigpavelakn npoBoAn kai apBpwvetal pe
akpipela kal ouaia, yeyovog nou €xel avayvwplotel oe d1eBvA
ouvEDdpIa Kal §1aywVIoHoUG.

‘Eva ané ta xapaktnplotikd Tou ypagpeiou gival n 1kavotntd tou
va PETATPENE! TIC 181AITEPOTNTES KABE TOMOU — TNV KAion Tou €84-
Qoug, Tn BEa, Ty €viaon ToU PWTOG, akOUN Kal TG TONIKEG Kata-
OKEUAOTIKEG Napadooeic — oe ouvBeTIKO nAgovéKTnpa. Kabe €pyo
anoteAei pia autdvopn oUvbeon, nou dev eniBAAAetal ato Tonio
aAAd o avadelkviel péoa and oUyxpovn apXITEKTOVIKA ypaQn.

01 gnb architects dev avtipetwniouv TNV ApXITEKTOVIKN WG anAn
napaywyn xwpwv, aAAd wg dladikacia diapdpewong euneipidv
Katoiknang. MpOKeITal yia £va apxITEKTOVIKG £pyacTtnpio oe dlapkn
e€€NIEN, 10 onoio ouvBETel TIG Evvoleg TOU TOMOU, TNG UNIKOTNTAG Kal
¢ avBpwnivng KAipakag o€ pia diapkn npoondadela enavavonya-
1066TNONG, SlapopPwvovtas éva Ae€IAdylo nou Icopponei avdpeoa
0TN GUVOETIKA WPINOTNTA KAl TNV KATACKEUAOTIKA EIAIKPIVEIQ.

Info: gnb-architects.com

gnb architects’ design language,
consistent and structured,
avoids superficial exposure and
is articulated with precision
and substance, a fact that has
been recognized in international
forums and competitions.

O ZYNEMNHX KAI ZYTKPOTHMENOZXZ
YXEAIAZTIKOX AOTOX TQON GNB ARCHITECTS
AMOGEYTEI THN ENI®ANEIAKH MPOBOAH KAI

APOPQONETAI ME AKPIBEIA KAl OYXZIA, TETONOX
NOoY EXElI ANATNQPIXZTEI YE AIEONH ZYNEAPIA
KAl AIATQONIZMOYX.

PROJECT: OBLIQUE

SYNTEAEZTEZ EPFQN:

Ribbon / Visualization: Spyros Boykas
Flow / Photography: Kwotag MntpdnouAog
Jewel / Visualization: duee studio

Oblique / Visualization: duee studio

Slope / Photography: Avtwvng MNapoupng
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In a world where aesthetics meets
functionality and construction
becomes art, Stokas Design &
Construction stands out as the
distinctive ally of those who seek the
exceptional.

With a sighature on premium
residential projects, we offer not

only technical excellence, but also
absolute respect for the uniqueness of
each project and client.

ACHIEVEMENT



From the first conception
to delivery, Stokas

Design & Construction
combines consistency
with innovation, creating
timeless infrastructures
and enhance the everyday
experience.

We are the choice for those who build with a target,
invest with criteria and have confident vision.

I_II-I STO KA S| ricrion

94 Vasileos Pavlou Ave, P.c. 16673,Voula T: +30 213 0360 031
Athens, Greece info@stokas.gr wWWwWw.sto kaS.gr



The regeneration of the southern Athens
coastline is based on The Ellinikon investment.
// H avayévvnon tou napaAiakoU PYETWNOU

™ng votiag ABnvag, €xel w¢ Bdon

nv enévéuon oto EAANVIKO.

THE GREAT

The total transformation of the coastal front of the Athenian Riviera and the major infrastructure
projects that will support investments at all levels.

by George Lampiris

WHITE PAPER « SUMMER - 2025 THE STORIES ‘
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REVAMP

// H oAIkh petapdppwon tou napaAiakou petwnou tng ABnvaikng PiBiépag kal ta pyeydAa €pya
urnodopwyv nou Ba otnpifouv tI¢ enevdUaoeI¢ og OAa ta enineda.
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SOME OF THOSE IN THEIR 40S may remember more
vividly the time when the southern suburbs were
a leading entertainment destination, with large
nightclubs attracting thousands of visitors, espe-
cially during the summer. Gradually, the face of the
Athenian Riviera began to change, as, especially
during the economic crisis, a significant reshaping
was recorded that was going to mark the future of
the entire southern sector of the basin. Many be-
lieved that this future, even if it would be slightly
delayed given that the country experienced one
of the most difficult periods in its modern histo-
ry, would come at some point. During the years of
the crisis, many properties changed hands, mainly
due to the lower value of land, and the motto that
some people use regularly, “crisis creates oppor-
tunities”, became a reality, giving rise not only to
private investments but also to large institutional
investments. A reference point continues to be the
ambitious investment in the Metropolitan Pole of
Ellinikon, where the creation of the largest urban
regeneration project of recent years is underway.
The “city of the future” being created in Hellinikon
is one of the largest urban regeneration projects in
Europe. It extends over more than 6,000 decares
and aspires to create a modern, sustainable destina-
tion, where residents and visitors will have all the
necessary services available within walking dis-
tance. At the same time, it will include the largest
coastal park in Europe, which will extend over 1/3
of the total development.

EXTENSIVE URBAN REGENERATION IN
FALIRON BAY AS WELL

However, the regeneration of the coastal front of
southern Athens starts from the Faliron Delta,
where the largest urban park in Greece is to be
created by the Region of Attica, under the name
“Aenaon”, utilizing a significant part of the aban-
doned pole and the former Olympic Properties in
the Faliron Delta. The first phase of the regener-
ation of Faliron Bay, with a budget of 109 million
euros, included the transverse repositioning of
Poseidonos Avenue with resources from the NSRF
2014-2022. The second phase, with a budget of
370 million euros, includes the construction of
the “Aenaon” Park and is financed by the NSRF
program “Environment and Climate Change”. Ac-
cording to the plan, the Park will offer free access
to visitors around the clock. The urban landscape
will be redeveloped with 4,000 trees and 185,000
shrubs. Walking routes, bike lanes and pedestrian
bridges will be created, while existing buildings
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The

regeneration

of southern

Athens’ coast
begins with the
creation of the
Aenaon urban
park at Faliron

Delta.

will be renovated. The goal is to create a large
green and recreational nucleus, which will attract
visitors from all over Athens.

The role of the urban pedestrian path and bike
lane will also be crucial. The project under con-
struction will extend from the Poseidonos - Ki-
fissos interchange in the Municipality of Moschato
to the City Hall in the Municipality of Vari - Vou-
la - Vouliagmeni. A single network of bike lane
and pedestrian path is to be constructed, crossing
six Municipalities (Kallithea, Palaio Faliro, Ali-
mos, Hellinikon-Argyroupolis, Glyfada, Vari-Vou-
la-Vouliagmeni). There is also the section from the
port of Piraeus to the Peace and Friendship Stadi-
um, approximately 4 km long, which will be imple-
mented as a separate bike lane - pedestrian path
construction project by the Municipality of Pirae-
us. The 3.5 km long section of the urban bike lane,
which passes through the Municipality of Glyfada,
has already been completed.

THE “NEW” BEACHES

The beaches that are under reconstruction will also
play a key role in the new environment that is being
formed in the Southern Suburbs. The completion
of the reconfiguration and total reconstruction of
Voula’s 2nd Beach is now a matter of time, by the
Athens Beach Club company, in which the TEMES
group, businessman Dinos Kokkalis and shipowner
George Prokopiou participate. The investment will
reach 15 million euros and includes the complete
reconstruction and maintenance of the existing
buildings, as well as the architectural design of the
landscape. As part of the project, an environmental
upgrade will be carried out with the cleaning and
revitalization of the seabed, addition of sand and
implementation of drainage works. A part of the
area will be utilized by the members of the private
club of “The Ilisian”, the new hotel and residential
project of TEMES that succeeds the Hilton, and
the tenants of its private residences. Another part
of the beach will be accessible to bathers upon pay-
ment of an entrance fee.

There is also strong investor interest in Vouli-
agmeni Beach, where 7 investment schemes, rep-
resented by some of the largest business groups in
the country, have submitted proposals. The tender,
implemented by the Hellenic Public Properties Co.
(HPPC), will enable the highest bidder to lease the
area for a period of 20 years, with the prospect of
an extension of ten years. In the first phase of the
tender process that the Public Real Estate Company
is “running”, an intention to invest was expressed

WHITE PAPER « SUMMER - 2025
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by businesses belonging to the Melissanidis, Kok-
kalis, Prokopiou, Konstantakopoulos, Georgatos
(Grigoris Group) families, the CVC fund through
Evergood, which manages the Goody’s, Everest and
La Pasteria restaurants, in joint venture with Gef-
sinus SA, the Fais group, Victor Restis, Reds of the
Ellaktor group and Henry Holterman (shareholder
of Alpha Bank, among others). Brothers Thodoros
and Yiagos Agiostratitis, of “The Margi” hotel in
Vouliagmeni, also participated.

Indicative of the dynamics that exist in the
market is the significant investment of Grivalia
Hospitality, a company of the major investor and
head of the Canadian Fairfax group, Prem Watsa.
The company proceeded with the full utilization
of the Asteria of Glyfada, creating the ultra-luxury
One&Only Aesthesis hotel complex, with a total
cost of nearly 300 million euros. At the same time,
Grivalia also utilized an area on Voula’s 1st Beach,
with the creation of a luxury glamping-style ac-
commodation complex with high-quality services,
called “91 Athens Riviera”.

FOTIS GIOFTSIOS: INFRASTRUCTURE
THAT WILL SUPPORT THE IMPORTANT
PROJECTS BEING CARRIED OUT IS
NECESSARY

Among the important private companies investing
in the Southern Suburbs is the Dutch construc-
tion company Ten Brinke. We asked the company’s
vice president and CEO, Fotis Gioftsios, to share
his perspective on the future and evolution of the
Athenian Riviera. “The Athenian Riviera presents
significant prospects, as many developments are
taking place along the entire coastline up to Sounio.
In any case, however, emphasis should be placed on
infrastructure, as there are areas that lack it; thus,
this is a field that should be given priority in order
for investments to be implemented smoothly. At
the same time, it is essential for both the state and
LAMDA Development, which is implementing the
largest development in the Hellinikon area, to move
within the timetable, given that this significant in-
vestment is a regulating factor for the area, as well
as for many more investments being implemented
in the wider area of the Athenian Riviera.”
According to him, TenBrinke currently has ap-
proximately 20 projects underway in the residen-
tial and office sectors in the Southern Suburbs and
continues to purchase properties when appropriate
opportunities arise. “The demand from domestic
and foreign investors is there. The Athenian Riviera
brand is also there. We are an attractive investment

destination, given that even compared to other rivi-
eras, prices are lower. However, the issue of infra-
structure is decisive. I emphasize this, as it is in this
sector that the credibility of our country is judged”.

THE DECISIVE ROLE OF MARINAS

In the landscape of total regeneration, investments
that have already been implemented in marinas
on the southern front of Athens are being added,
with Astir Marina Vouliagmenis already in oper-
ation, constituting a model not only for Greek, but
also for European standards, in direct connection
with the Astir complex, which recently came un-
der the ownership of shipowner, George Prokopi-
ou. The regeneration of the Agios Kosmas Marina,
the reconstruction of the Alimos Marina and the
upgrading of the Flisvos Marina are imminent. At
the same time, there are discussions over the possi-
bility of creating a marina in Glyfada, where there
is currently no corresponding infrastructure for
mooring boats. Marinas are the connecting link be-
tween sea and land tourism, meeting the demand
for accommodating large vessels (approx. 30 meters
long), connecting the region with the islands of the
Argosaronic Gulf and the Peloponnese.
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“The Athenian Riviera presents
significant prospects. In any
case, however, emphasis should
be placed on infrastructure”.

- Fotis Gioftsios

«H AOGHNATKH PIBIEPA NMAPOYZIAZEI
SHMANTIKEZ MPOOMNTIKEZ. ©A NPEMNEI OMQX
NA AOOEI BAPYTHTA KAI £TIZ YNIOAOMEZ».

-OQTHZ FO®TXIOX
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Kdnoiol and toug onpepivols capavidpndeg iowg Bupouvtal

€VTOVOTEPA TNV ENOXNA NOU Ta vOTIa Npodatia anoteholoav
Kupiapxo npooplopd Siaokédaong, pe peydAa vuxtepivd kévipa
NG ENOXNAG vVa Peaoupavoly, npooeAkUovias XIAIAGEC eNIOKENTEC,
KUpiwG Katd tnv nepiodo tou kalokalploU. Xtadiakd, To npdowno
¢ ABnvaikng PiBiépag dpxioe va aAAadel, kabwg, €161Ka kata tnv
O0IKOVOUIKN Kpion, kataypdgnkav onpaviikés avakatatd€els kal, pe
Kanolov tpOno, anpatod0tnONKe n eNdpevVN PEPA yia 10 GUVOAO TOU
vOTIOU TOpEa 0To Aekavonédio. ApkeTol ntav ekeivol nou nioteyav
0T autn n endpevn pépa akdpa kar av kabuotepoloe nepIoadTEPO
Kai 6ebopévou 0TI n xwpa €¢nae pia and ti¢ SUoKOAGTEPES NEPIO-
dou¢ Tng olyxpovng 10Topiag tng, kanola oTiyun Ba epxdtav. In
dIGpKeIa TwV £TWV TG Kpiong noAAA akivnta dAAagav xépia, Kupi-
w¢ Adyw tng XxaunAdtepng a&iag yng kai to anéeOeypa nou kdnoiol
xpnalgonololv avd taktd xpovikd Slaothpata, «n kpion yevva
guKalpieg», €yive npdn, ivoviag to évauopa ekto¢ anod 161WTI-
KEC enevOUOEIC Kal yia peyaAeg enevdlaelg BeapikoU xapaktnpa.
Inpeio avapopds ouvexilel va anoteAei n peyahennpoAn enévbuon
otov MntponoArtiké MdéAo tou EAAnVIKoU, dnou e€eliooetal n dnpi-
oupyia Tou peyaAUtepou €pyou aoTIKNG avdnAaong Twv teAeutai-
WV ETQOV. H «noAn Tou pEAAOVTOG» nou dnpioupyeitar ato EAANVIKG
anoteAei éva and ta peyaAltepa £pya aoTikAg avaniaong otnv Eu-
pwnn. Ektelvetar oe nepioodtepa and 6.000 otpéppata Kar gpiAo-
do€ei va dnploupynael €vav oUuyxpovo, PIGIH0 NPOOPICHD, 6nou
KAtoIKol Kal enokENTEG 6a €xouv OAEC TIC anapaitnTes unnpeaieg
diaBéaipes o andotaon avanvongs. MapdAAnAa, 6a nepidappdvel
0 NI0 Peydho napdktio ndpko atnv Eupwnn, nou Ba ekteivetal 1o
1/3 g ouvoAikng avantugng.

EYPEIA AZTIKH ANATMAAZH
KAI ZTON ®AAHPIKO OPMO

Qo1600, n avayévvnon tou napaliakol PETWNOU Tng voTiag
Abnvag, Sekiva and to ®ainpikd AéAta, énou npdkeital va dnyi-
oupynBei to peyalltepo aotikd ndpko tng EANGSac and tnv Me-
pIpépela ATtKAg, und tnv ovopacia «Aévaovy, aflonolioviag éva
onpavtiko PEpog Tou eykatalelypévou noAou Kal Twv npwnv OAu-
pniak@v AKIVATWV 010 gpainpiké AéAta. H npwtn gpdon avaniaong
Tou ®aAnpikol Oppou, pe npoinoloyiopo 109 eKATOUPUPIWY EUPW
nepiAduBave eykapaia petaténion tng Aewpopou Mooedbwvog pe
nopoug tou EXMA 2014-2022. H 6eltepn pdon, pe npolinoloyiopd
Uyoug 370 ekat. eupw, nepidapfdvel v katackeun tou Ndpkou
«Aévaov» Kal xpnuatodoteitar and 1o npdypapua EXNA «Mepi-
BdAAov kai Khipatikn ANaynh». Bdoel tou oxediacpod, 1o Napko
Ba npoopépel eAeliBepn npdopacn oTOUG ENIOKENTEG OAO TO €I
Kooltetpdwpo. Oa yivel avaclotaon tou actikou toniou pe 4.000
dévtpa kal 185.000 Bduvoug. Oa SnpioupynBolv nepINATNTIKES bI-
adpopéc, nodnAatddpopol kai ne{oyEPupeg, evw Ba ulonoinBei n
avanAaon upIoTAPEVWY KTIpiwv. XT6X0¢ €ival va anoteAéael évav
peydho nvedpova npacivou kal avayuxng, 6nou 8a npooeAkuel
EMIOKENTEG anod 6An Tnv ABnva.

KaBopiotikng onpaciag Ba eival kar 0 pOAog Tou aotikol neld-
dpopou - nodnAatddpopou. To uNd Kataokeun €pyo Ba ekteivetal
and tov aviodnedo kopupo Moaoeidbvog — Knpiool tou Afpou Mo-

oxatou £w¢ 1o Anpapxeio tou Afpou Bdpng - BoUAag - BouAiay-
pévng. NMpOKeITal va KatackeuaoTel eviaio Siktuo nodnAatddpopou
kal ne¢d6popou diaoxidoviag €€ Anpous (KaAhiBéag, M. ®aifpou,
AMipou, EAAnviKoU-ApyupounoAng, FAugadag, Bapng - BoUAag -
BouAiaypévng). Yndpxel, eninAéov, to tuipa and to Aipdvi tou MNel-
paid £w¢ 1o Xtadio Eipavng kal ®IAiag, PAKOUG NePinou 4 XAp., nou
Ba uhonoinBei w¢ Eexwpiotd €pyo Kataokeung nodnAatodpdpou
- neodpopou and tov Anpo Melpaid. ‘HoN, 10 TPAPA TOU AoTIKOU
nodnAatddpopou, pnkoug 3,5 XIANIOPETpWY, Nou nepvasl and tov
Afpo TAupddac, £xer oAokAnpwOEi.

Ol «<NEEZ» NMAPAAIEZ

Kaipio pdho, dpwg, Ba €xouv oto véo nepifdAdov nou Sia-
poppwvetal ota Notia Mpodaotia kal o napahiec nou Bpiokovtal
und avanhaon. O¢ua xpovou anoteAei nA€ov n 0AokANPwoN TG
avapépPwang Kal NANpou¢ avakatackeung tng B’ MAad BouAag,
ané v etaipeia Athens Beach Club, otnhv onoia ouppetéxouv
0 Opdo¢ TEMEX kai o emixelpnpatiac Ntivog KokkaAng kal o
eponAioTAg, NMwpyog Mpokoniou. H enévduon Ba ayyi€el ta 15
€KATOPPUPIA €UPw Kal neplAapfdavel Tnv MAAPN avakataokeun
Kal oUVTAPNON TWV UPIOTAUEVWY KTIpiwV, KaBWE Kal Tnv apxi-
TEKTOVIKA 1apdp®waon tou toniou. Ito mAaioio Tou épyou Ba
npaypatonoinBei nepiBarloviikn avafdbuion pe kabapiopd Kai
ava{woydvnaon tou Bubou, npoaBAkn dupou kar ulonoinon €p-
ywv anoatpdyyiong. Eva tpapa g éktaong, 6a afionoinbei and
1a p€An Tou 161wTIKOU club Tou «The Ilisian», Tou véou dnAadn Ee-
VOB 0XEIaKoU Kal 01KIoTIKOU project tng TEMEZ nou d1abéxetal to
Hilton kal Toug eVoikoug TWV ISIWTIKWY KATOIKIWY Tou. Eva dAAo

Grivalia Hospitality
invested 300 million
euros to create
the One&Only
Aesthesis hotel
at the Asteria
of Glyfada.

H ZYNOAIKH EMENAYZH THX GRIVALIA
HOSPITALITY XTA AXTEPIA TAYOAAAXZ TIA
TH AHMIOYPIIA TOY ONE&ONLY AESTHESIS

ANHAOGE ZTA 300 EKAT. EYPQ.
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pépog tng napaiag Oa eival npooBdoipo oe Aoudpevoug pe thv
kataBoAn avutipou yia tnv €igodo.

"Evtovo €ival o enevouTIKG evoIapépov kai yia tnv AKTh BouAiay-
pévng, 6nou katéBeoav NPOTACEIC 7 ENEVOUTIKA OXANATA, EKNPOTW-
noupeva and PepIkoUg ek TwV PEYAAUTEPWV ENIXEIPNPATIKWV OPIAWV
e xwpag. 0 Siaywviopds nou uhonoieitar and tnv Etaipeia AKIvi-
1wV Anpoaiou (ETAA), Ba dwael tv Suvatdtnta oTov NAEI064TN yia
pakpoxpovia picBwaon tng €Ktaong yia nepiodo 20 €TwV, PE NPOO-
NTIKN enéKtaong katd 6éka £Tn. LTnv NpwTn ¢Aon tng SlaywvioTIKAG
diadikaoiac nou «tpéxel» n ETAA, ekdnAwBnke npdBean enévbuang
and €eMIXEIPROEIC CUHPEPOVIWV TWV O0IKoyevelov Meliooavion,
KdkkaAn, Mpokoniou, KwvotavtakénouAou, Mewpydatou (Mpnyopn),
10 fund CVC, péow tng Evergood nou Siaxelpidetal ta eotiatd-
pia Goody’s, Everest, La Pasteria, pagi pe t Gefsinus SA, tov
Opiho ®dig, Tov Biktwpa Péatn, tn Reds tou opidou EAAGKTWP Kal
ToU Xévpl XOAteppav (petoxou petagl dAAwv kai tng Alpha Bank).
Eniong, ouppeteixav kal ta adéppia Ayloatpatitn, 066wpog kai Md-
YKOG, ToU §evodoxeiou «The Margi» atn Bouhiaypévn. EVOEIKTIKNA TNG
duvapIikAg nou undpxel atnv ayopd eival n onpavtikiA enévéuon tng
Grivalia Hospitality, eTaipeiag Tou peyahoenevbuth kai enikepaAng
ToU kavadikou opidou Fairfax, Prem Watsa. H etaipeia npoxwpnoe
otnv oAIkn aglonoinon twv Aatepiwy TN MAUPAdaAg, dnuioupywviag
10 UNePnoAuTeAES Eevodoxelakd auykpotnpa One&Only Aesthesis,
pe 10 60voAo Tng dandavng va ayyilel ta 300 ekatop. EUpw. Tauto-
xpova, n Grivalia aflonoinoe kai éktaon otnv A’ MAag BouUAag, pe
™ Snpioupyia Tou noAuTeAOUG ouykpotApatog Siapgovag tunou
glamping kai upnAng NoIGTNTAC NAPEXOUEVES UNNPETIES, NOU PEPEI
v ovopaocia «91 Athens Riviera».

OOTHZ NO®TZIOZ: ANMAPAITHTEZ
Ol YNOAOMEZ MNOY OA ZTHPIZOYN
TA ZHMANTIKA EPIrA Nnoy FINONTAI

Metafl Twv onpavtikov ISIWTIKWV ENIXEIPAGEWY NOU €XOUV
enevdloel ota Notia Mpodotia €ival n oAAavSIKA KATaoKEUATTIKNA
etalpeia Ten Brinke. Zntnoape and tov avuinpdedpo kai dieubuvo-
vta o0ppoudo tng etaipeiag, PN MOQTOI0, Va Pag YETapEPel TV
onTIKA Tou yia to péANov Kai tnv e€EAIEN tng ABnvaikng Pifiépag.
«H ABnvaikn PIBIépa napouaiddel onpaviikéc NpoonTIKEG, KaBwe
yivovtal noAAég avantl€eig oe 6Ao 10 pAopa tou napdktiou pe-
TWNOU £WE Kal To Lo0vio. Ie kdBe nepintwon, pwg, Oa npéner va
doBei BapUtnta oTI¢ UNOdOPES, KABWCE UNAPXOUV MEPIOXES MOU TIC
otepouvTal, Topéag atov onoiov 6a npéner va 608ei npotepaidtn-
10, WOTE va ulonoinBouv anpdokonta ol enevolaoelg. Tautdxpova,
eival anapaitnto 1600 10 Kpatog, 66o kal n LAMDA Development
nou uhonolei tn peyaAdtepn avantu€n atnv nepioxn tou EAANVIkoU,
va KivnBouv evidg xpovodiaypduparog, dedopévou 6T n onpavikn
auth enévduon anotelei pubpPIoTh yia TNV nepioxn, kabwe kai yia
noAAEG akopn enevdUoelc mou uhonololvtal oty euputepn {wvn
ng ABnvaikng PIBiépacy.

YUppwva pe tov i610, n Ten Brinke auth tn oTiypn €xel nepi-
nou 20 épya oe €€EAIEN 0TOV TOPEQ TWV KATOIKIWV KAl YPAQEIWV
ota Notia MpodoTtia kal Ba cuvexilel va ayopadel 1610KTNOIES, 6tav
napouciacTolv katdAAnAeg eukalpieg yia kdt tétolo. «H Zntnon

The ultra-luxurious hotel resort

complex One&Only Aesthesis.
//To unepnoAuteAég Eevodoxelakd
ouykpotnua One&Only Aesthesis.

and eyxwploug Kal E€voug enevoutég upiotatal. To brand ABnva-
ikn PiBIépa eniong undpxel. Eipaote évag eEAKUOTIKOG ENEVOUTIKAG
npoopiopdc, dedopévou 0TI Kar o€ oUykpion Pe GANES PIBIEPES,
ol TIpéG eival xapnAotepes. Qot600, T0 BEPA TwWV UNodopwWV eival
kaBopioTikd. To Tovilw, KaBWE Kal oe autov Tov Topéa Kpivetal n
a€lonigTia TNG XWpag pagy.

KAOOPIZTIKOZ O POAOZ TON MAPINQN

Y10 tonio oAIkAG avayévvnaong €pxovial va npootebolv enev-
dUogIg nou ndn uhonoiMBnkav o€ Papiveg ToU VOTIOU PETWNOU TNG
ABnvag, pe tnv Astir Marina Vouliagmenis va Bpioketal nén o€ Ael-
Toupyia, anoteAwvtag npdtuno Oxi povo yia ta eAAnVIKA, aAAd kal
yia Ta eupwnaika dedopéva, oe dueon alvoeon e T0 CUYKPOTNUA
ToU Aatépa, nou npoogata nepinAbe otny 1I610KTNGIA TOU EPONAI-
otA, Mwpyou Mpokoniou. Enikertal n avanAaon tng papivag Ayiou
Koopd, n avakataokeun tng papivag AAipou kal n avapadpion tng
papivag tou ®AoioBou. MNapdAAnAa, undpxouv (UPWOEIG yIa TO €V-
dexouevo dnpioupyiag papivag otn MAueasa, 6nou auth tn oTiypn
Sev undpxel avtiotolxn unodopn eAAIgeviopoU okapwv. 01 papiveg
anoteAoUV Tov OUVEETIKG Kpiko petagl tou Bakdaaiou Kai xepoaiou
ToupIopoU, kaAUntovtag tn ¢Atnon yia iAogevia okagwv peydAou
uAKoug, nepi ta 30 pétpa, cuvdEovTag TV NeEPIOXA e Td vnaold Tou
Apyooapwvikol kal tnv MeAonévvnao.
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INVESTMENT TRENDS
AND GROWING FOREIGN
INTEREST IN THE
SOUTHERN SUBURBS

The impressive development of The Ellinikon and the large investments in Faliron Bay,
with the soaring value of real estate, further enhance the appeal of these areas, making
them the new benchmark for luxury living and excellent investments.

B Sophie Emmanouil

THE SMART AND SUSTAINABLE new
city of The Ellinikon, LAMDA Devel-
opment’s vision for the regeneration
of the former international airport,
is emerging as a growth driver for
the Greek real estate market, attract-
ing major investments on the coastal front, with
the area capturing the interest of foreign institu-
tional investors and individuals for the purchase
of luxury real estate.
Attractive returns, exceeding 6-7% in prime areas
- up from 5% on average in the country - and compet-
itive market prices compared to other Mediterranean
destinations offer a strong investment incentive.

More specifically, Greece has the cheapest av-
erage cost for purchasing property in the Euro-
zone, including the United Kingdom, at 2,317 eu-
ros/sq.m. The most expensive area is the southern
suburbs of Attica, with an average price of 4,000
euros per sq. m. At the same time, the annual rent-
al yield from the development of real estate in our
country stands at 4.99%, ranking Greece in the top
ten countries with the highest returns, according
to an analysis by Alpha Bank that covered 22 mar-
kets. According to data from the Bank of Greece,
the minimum yields of high-end offices in the
capital’s Central Business District (CBD) ranged
between 5.6% and 6.7% last year, while those of
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The smart and
sustainable new
city of Ellinikon
is a game
changer for

the real estate
market.
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high-end stores in the locations with the greatest
commercial activity in the center of Athens ranged
between 5.2% and 6.0%.

In addition to the above, the steady rise in pric-
es, with an average increase of 4.3% last year (8.7%
in apartments in 2024, compared to 13.9% in 2023
and 11.9% in 2022) creates prospects for signifi-
cant profit from the sale of property in the future,
while purchases and sales also bring tax revenue.
Last year, based on the contracts in the Real Es-
tate Transfer Value Register of the Hellenic Pub-
lic Property Authority, 42,745 properties changed
hands with a total value of 4.07 billion euros,
while taxes of 656.5 million euros were collected
from purchases and sales, an increase of 26.2%
compared to the previous year.

5 BILLION EUROS FROM FOREIGN
INVESTORS AND THE ACCELERATORS

The housing market is significantly boosted by the
investment interest of foreigners, which remains
strong, as confirmed by the data of the Golden Visa
program, as well as the net inflows for the purchase
of real estate from abroad, which have a strong share
in the total investment in the country. In 2024, they
amounted to 2.75 billion euros compared to 2.133
billion euros in 2023. That is, in two years they
reached 5 billion euros, with interest remaining un-
diminished despite the continuous increase in pric-
es, which also highlights other challenges, such as
the limited availability of real estate for purchase or
rental at affordable prices by households, students
and young couples. These challenges are being ad-
dressed by the government with measures such as
the “My Home” program, tax exemptions for own-
ers for long-term leases, investments in abandoned
properties, subsidies, etc.

It is worth noting that a number of factors, such
as stability in the country, the promotion of reforms
such as the land registry, the digitalization of the
state, the New Building Regulation (NBR), but also
the recovery of investment grade with the positive
assessments of the economy by international rating
organizations, are boosting demand from potential
investors who until recently did not have Greece
at the center of their attention. As a result, there is
growing interest in investments in a wide range of
real estate - from residences, offices and hotels to
property portfolios, logistics, data centers, shop-
ping malls and sports facilities.

For experienced investors and High Net Worth
Individuals (HNWI) buyers, real estate is a strate-
gic choice for wealth creation, especially in times

>

Astir Palace
Hotel Athens is
evolving into a
premier luxury
destination on
the Athenian
Riviera.

of uncertainty. In today’s changing international
environment, the real estate market continues to
be considered one of the most reliable investment
options, especially when combined with attractive
destinations and luxury elements. Indicative exam-
ples are the Athenian Riviera and the new develop-
ments of LAMDA Development in The Ellinikon,
with the Riviera Tower under construction, the
first green skyscraper in Greece and one of the tall-
est in the Mediterranean.

LAMDA DEVELOPMENT’S INVESTMENTS
ARE A CATALYST

By the end of 2025, the company will have invested
almost 1.1 billion euros out of the total 2.3 billion
euros that the first phase of the project is expected
to absorb. For 2024, revenue from residential prop-
erty sales is expected to reach 550 million euros.
Despite challenges, such as the lack of specialized
human resources, the cost of construction materi-
als and labor, the update of the NBR, but also the
adjustments to regulations concerning the water
and electricity networks, the project is progress-
ing. Especially on the coastal front, works will be
completed by the end of 2026, while the sports fa-
cilities will be delivered by the end of 2025. The
construction of The Ellinikon Mall is also expect-
ed to begin within the year, subject to the finali-
zation of financing. Its completion is expected
around the end of 2028, a period during which the
educational infrastructure is also expected to be
put into operation, within the framework of the
agreements with Costeas-Geitonas Schools (CGS)
and the University of Nicosia (CVC). As stated by
the CEO of LAMDA Development, Odisseas Atha-
nasiou, during a conference call in March on the
occasion of the 2024 financial results, 14 differ-
ent developments are underway in The Ellinikon,
in collaboration with 12 developers, while all the
residential developments that have been put up for
sale are in progress.

It should be noted that demand for housing
remains strong, with total cash inflows from
property sales from the start of the project until
28.2.2025 exceeding 1.1 billion euros. For 2024
alone, inflows amounted to 589 million euros, of
which approximately 312 million euros relate to
residential developments. A typical example is the
Little Athens complex, where commercial success
is reflected in the sale of 81% of the residences by
the end of February 2025, at prices from 7,200 eu-
ros to 11,000 euros per sq. m. for Park Rise proper-
ties, which was designed by Bjarke Ingels.
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THE REAL ESTATE MARKET IN THE
SOUTHERN SUBURBS IS ATTRACTING
STRONG INTEREST

All of the above is complemented by The Ellinikon
Park, with 2 million sq. m. of greenery, which up-
grades the Athens waterfront and the quality of
life of citizens. It is one of the largest coastal parks
in the world, which aspires to be a reference point
for culture, sports and recreation.

The incessant works to complete the major pro-
jects in The Ellinikon, as well as a series of major
investments, renovations and upgrades of marinas
that are currently underway along the Athenian
coastline, from the Southern Suburbs to the Tem-
ple of Poseidon in Sounio, portend further growth
in the real estate market.Real estate agency data
shows an upward trend in property values in 2025,
despite earlier forecasts of a decline in prices. The
largest increase is recorded in popular tourist des-
tinations and large urban centers, especially in the
Southern Suburbs of Attica and the Athenian Rivi-
era, with the market dynamics being steadily fue-
led by high demand, mainly from foreign buyers,
in view of the completion of large projects.

N
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THE BIG INVESTMENTS

For example, the Aenaon Park in Faliron Bay, ex-
pected to be completed in 2028, is an emblematic
project based on the principles of the European
Bauhaus, constituting an example of excellence for
public investment, not only for Greece but also for
the whole of Europe. This coastal Mediterranean
Park, covering an area of 540 decares, with the
leasing from Hellenic Public Properties Company
of the Tae Kwon Do and Water Square for the next
40 years, will create a single arc of greenery and
urban regeneration that will upgrade the quality
of life of the residents of the Southern Suburbs and
Attica more broadly.

In combination with LAMDA Development’s em-
blematic projects, the largest - by Greek and Europe-
an standards - urban regeneration in The Ellinikon, as
well as the luxurious hotel units that are constantly
being added to the area, tourism, the attraction of for-
eign investors and the demand for high-standard real
estate and accommodation services are on the rise.

For example, Astir Palace Vouliagmeni, un-
der the control of shipowner George Prokopiou, is
evolving into a leading luxury destination on the
Athenian Riviera. With three
main areas of activity - hotel,
marina and beach (Astir Palace,
Astir Marina and Astir Beach
respectively) - it offers a com-
prehensive hospitality experi-
ence for VIP guests, with spac-
es that are ranked among the
most expensive in the world.
The complex is being remodeled
based on a study by the Aeter
Architects architectural firm,
which also prepared the study
for the Four Seasons hotel, and
includes collaborations with in-
ternationally recognized luxury
houses, as well as entities such
as the administrator of the ports
of the Principality of Monaco,
Ports de Monaco. The Marina’s
land area hosts boutiques of the
most famous brands, from Louis
Vuitton, Dior, Gucci and Bottega
Veneta to Saint Laurent, Zegna,
Rolex and Dolce & Gabbana Casa.

Meanwhile, a series of invest-
ments in Glyfada, Voula and oth-
er municipalities of the Southern
Suburbs are changing the land-
scape on the coastal front. Indic-
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atively, one may note the One&Only Aesthesis in the
old Asteria of Glyfada, an investment by Grivalia, as
well as the Athens Riviera glamping resort on Vou-
la Beach A’. Also, the investment in Roc Club, Cape
Sounio by Grecotel, Ace Hotel & Swim Club Athens,
aproject by Brook Lane Capital in Glyfada, as well as
projects such as the Saronida Olympos Golf Project
in Saronida, despite the delays, remain promising
strategic investments of around 800 million euros.

Expectations are also high for the Mandarin
Oriental, which is being developed in collabora-
tion with LAMDA Development and TEMES, as
well as the Hard Rock Hotel & Casino Athens, a
collaborative project between Hard Rock Interna-
tional and GEK Terna.

Finally, it is noted that the Stavros Niarchos
Foundation Cultural Center, in the Faliron Delta, as
well as the marinas, are emblematic points of refer-
ence for the Athenian Riviera. Furthermore, the de-
velopment plan for the new Alimos Marina by Reds,
a member of the Ellaktor Group, is underway, which
envisages the creation of a modern and attractive
leisure center. Also, the Flisvos Marina, a member
of the LAMDA Development group, is being upgrad-
ed, as is the Agios Kosmas Marina, the prestige of
Astir Marina is being enhanced, while upgrade in-
vestments are also being made in the Lavrio Marina,
managed by Olympic Marine, with the development
of real estate in the port of Lavrio.

Y€ poxAd avantu€ng tng eAANVIKAC ayopdg akIvVATWY ava-
delkvietar n €§unvn kal Bicdaipn véa ndAn tou EAAnVIkoU,
10 0papa tng LAMDA Development yia tnv avayévvnon Tou npwnv
d1eBvoug agpodpopiou, nou €Akel peydAeg enevoioelg ato napa-
Makd p€twno, Pe TNV NEPIOXA va KAaTaktd 1o evdlapépov EEvwv
BETUIKWY ENEVOUTWV Kal ISIOTWY YIa ayopd noAUTEAWV AKIVATWV.
01 eAKUOTIKEG anoddaeig, mou enepvolv 10 6-7% o€ NPovo-
HIakéG neploxég - and 5% katd péoo 0po aTNV ENIKPATEIX - Kal Ol
AVIAYWVIOTIKESG TIHEC AYOPAS GUYKPITIKG pe AAAOUG PeaoyEIakoUg
npoopIopuolc NPoaPEPouV 1I0XUpd eNevOUTIKG KivnTpo.
Ei6ikotepa, n EAAGSa eppavilel To pBnvdTEPO PETO KOGTOC ayo-
pdg akivatou othv eupw{wvn cupnepihappavopévou tou Hvwpévou
Baaiheiou, 2.317 eupw/T.p.. H akpiBdtepn nepioxn eival ta Notia
Mpodotia Attikag, pe péon tipn 4.000 eupw ava t.p.. MapdAAnAg,
n €TN0la anédoon Twv evoikiwv and v afionoinon AKIVATWY aTn
xwpa pag Siapopewvetal ato 4,99%, katatdoooviag v EAAGSa
oTIC 6€KA NPWTEG XWPES HE TIC UYNAGTEPES anodOoEI§, UPPWVA
pe avdiuon tng Alpha Bank nou kdAuye 22 ayopéc. Lippwva pe
otoixeia tng Tpdnedag tg EAAGS0G, o1 eAdXIoTE anoddoelg Twy ypa-
Qeiwv UPNAWV NPodlaypapwy oTo enIXelpnuatiko kévipo (Central
Business District - CBD) tn¢ npwteliouoag kupdvenkav 1o nepa-
opévo €106 petagl 5,6% kai 6,7%, €V TWV KATAOTNPATWY UYNAQV
npodiaypagv oTig Tonobeaieg e Tn peyaAltepn eunopikn dpaotn-
pidTnTa tou kévipou tng ABrvag kupdvenkav petagl 5,2% kai 6,0%.
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A landmark
reference

point for the
Athenian
Riviera is

the Stavros
Niarchos
Foundation
Cultural Center.

A series of investments
in Glyfada, Voula and other
municipalities of the Southern
Suburbs are changing the

landscape on the coastal front.

MIA EIPA ANMO ENENAYZXEIX XTH TAYOAAA,
TH BOYAA KAl AAAOYXZ AHMOYZXZ TQON NOTIQN
NMPOAXTION AAANAZOYN TO TOMIO XTO
NMAPAAIAKO METQMNO.

EnimAéov tTwv napandvw, n otabepi Avodog TwV TIHWY, PE
péan dvodo népuai 4,3% (8,7% ota dlapepiopata to 2024, éva-
v1113,9% 10 2023 Kal 11,9% 10 2022) Snpioupyei NpoonTIKES yia
onpavtikd k€pdog and Tnv NWANGN TOU AKIVATOU 0TO PEAAOVY, EVR
ol ayopanwAnaieg gpépvouv Kal £€0oda and gdopouc. Népual, pe
Bdon ta oupBoraia oto Mntpwo Afiv MetafiBdoewv Akivatwy
¢ AAAE, dAaav xépia 42.745 akivnta ouvohikng agiag 4,07
610. eUpW eV elonpaxBnkav and ayopanwAnaies edpol 656,5
€KAT. EUPW, € augnon 26,2% o€ ox£on PE To NPONyoUpEVO €T0G.

5 AIZ. EYPQ ANO EENOYZ ENENAYTEZ
KAI Ol ENITAXYNTEZ

H ayopd katoiiwv evioxUeTal onpavtikd and to enevoutiko evol-
aépov Twv §Evwv nou napapével éviovo, Onw¢ eniPepaiovouv ta
otoixeia Tou npoypdupartog Golden Visa, aAAG kai o1 kabapég eionpad-
€eIC yIa ayopd akIvATwy and 1o e§WTEPIKO NOU €Xouv I0XUPO HePIBIo
010 oUVOAO TwWV enevdloewv otn xwpa. To 2024 avaABav o€ 2,75
610. eupw évavtl 2,133 b10. eupw 1o 2023. Anhadn, o€ dUo xpovia
£ptaocav 1a 5 610. upw He 1o evOIaPEPOV va ival apeiwto napa v
ouvexn augnon Twv TIPWY, n onoia avadelkviel kal AANEC NPOKANCEIG,
0nwe n nepropiopévn SlabeaiudtnTa akIvATWY yia ayopa n evoikiaon
0€ NPOCITES TIPES ANG VOIKOKUPIA, GOITNTES Kal véa euydpia. AUTEG ol
NPOKANGEIC avTIPETWNITOVTAI ané TNV KUBEpvnan pe PETPA, ONwG To
npéypapua “Init pou”, popoanarAayés IS10KTNTWVY yia HAKPOXPOVIEG
HIo6waelg, enevbuoels o€ eykataleAelypéva akivnta, moopata K.a..

A&iCel va onpeiwBei 0TI pia oglpd napaydviwy, 6nwe n otade-
pOTNTA 0TN XWPA, N NPOWONON PETappUBiTEWY ONWE TO KTnpa-
10AOYI0, N Yn@lonoinon tou kpdtoug, o Néog Oikodopikdg Kavo-
viopdg (NOK), aAAd kai n avdktnon tng enevoutikng Badpidag pe
16 Betikég aflohoynaoeig Tng oikovopiag and diebveig xpnpuatooiko-
vopIKoUG 0iKoug, evioxuouv tn ntnon and SuvntikoUg enevouTEG
nou péxpl npdopata dev eixav tnv EAAASa aTo enikevipo Tng Npo-
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00xN¢ Toug. O¢ ek ToUToU, napatnpeital auavopevo evélapépov
yia enevdloelg og £va eupl Gdcpa tou real estate - and KatoIkieg,
ypageia kal Eevodoxeia péxpl xapto@uAdkia akivitwy, logistics,
data centers, epnopikd KEvipa kar aBANTIKES EYKATAOTATEIG.

Ma €uneipoug enevbuTES Kal ayopaotéc uywnAng kabapng Béong
(High Net Worth Individuals - HNWI), ta akivnta anoteAolv otpatnyiki
enihoyn yia tn dnpioupyia nAodtou, 16iwg o€ nepiddoug apepaidtntac.
Y10 onpepIvo petaparAdpevo dieBvég nepiBaAlov, n ayopd akivatwy
e€akohouBei va Bewpeital pia and Ti¢ Mo afIonIoTEG ENEVOUTIKEG enl-
Aoyéc, 18iaitepa 6tav ouvbudletal e eAKUGTIKOUG NPOOPIoHOUS Kal
otoixeia noAutéAelag. Evoeiktika napadeiypata anoteholv n ABnvaiki
PiBiépa kai o1 véeg avantlgelg tng LAMDA Development oto EAANVIK, e
onpeio avapopdg tov und avéyepon Riviera Tower, ToV NPWTO NPAGIVO
oupavo€uotn otnv EAAGSa kai évav and toug YnAdtepoug atn Meadyelo.

KATAAYTHZ Ol ENENAYZEIZX
THZ LAMDA DEVELOPMENT

Méxpl To TéAo¢ Tou 2025, n etaipeia Ba €xel enevoloel oxedov
1,1 610. eupy and ta cuvoAika 2,3 10. eupw nou npoPAénetal va
anoppoPnael n NPWIN ¢pacn tou £pyou. MNa 1o 2024, ta £éoda and
TI¢ NWANGEIC OIKIOTIKWV AKIVATWY avapévovtal va gtaoouv ta 550
€KaT. EUPW. Mapd TIc NPoKANTEIS, ONWG N EAAEIPN EEEIBIKEUPEVOU
avbpwnivou duvapikou, 10 KOOTOG SOUIKWV UAIKWY Kal epyaciag, n
enikaiponoinon tou NOK, aAAd Kai o1 npocappoy£g ae kavoviopouc
nou agopoulv ta diktua EYAAN kai AEAAHE, ol epyacies npoxw-
pouv. Ei61kd oto napaliakd pétwno, Ta €pya oAokAnpwvovtal ota

SURGE IN FOREIGN
INVESTMENTS IN GREEK
REAL ESTATE

Data shows the explosive rise of foreign investments
in the Greek real estate market. The influx of capital
from foreign investors into Greek real estate has in-
creased by 1,000% over the past decade and by 30%
in just the last year. In 2024 alone, according to an
analysis by international real estate agency Astons,
foreign investors allocated approximately €2.75 bil-
lion into Greek properties. This represents an annu-
al increase of 28.9%, or €617 million, compared to
the total investment amount of €2.1 billion in 2023.

GR // Ta &edopéva Seixvouv Tnv €KPNKTIKN Avodo
Twv Eévwv enevdlocwv otnv gAANVIKA ayopd aki-
VATwv. H glopon kepaAaiwv and £évoug enevoutég
010 EAANVIKO real estate éxel au€nBei katd 1.000%
v teleutaia dekastia Kal katd 30% povo Tov Te-
Aeutaio xp6vo. Mévo 1o 2024, cUupwva pe avdiuon
¢ 81€BVoUG KINPATOUECITIKNG eTalpeiag Astons, ol
€€vol enevBUTéG Slox€Teuoav nepinou 2,75 810. EUpw
o€ eAAnVIKA akivnta. Auto aviinpoownelel Yia €Tn-
ola av€non tng tdfewc tou 28,9%, h 617 €Kat. EUPW,
og oUYKPION PE TO OUVOAIKO Uyog enevdUOEwY ToU
2023, nou avepxotav oc 2,1 810. EUPW.

téAn tou 2026, eved 01 aBANTIKES eykataotdoelg napadidovial ato
tého¢ Tou 2025. Evidc Tou €Touc avapévetal kal n évapén kata-
okeung tou The Ellinikon Mall, und tnv npoiind®ean opiatikonoin-
ong tng xpnpartodétnong. H oAokAnpwaon tou TonoBeteital nepi ta
téAn tou 2028, nepiobog katd tnv onoia unohoyiletal va teBolv
oe Aertoupyia kal ol eknaideuTIkEG UNodopés, 0To nmAaiolo Twv
oupQWVIKV pe ta Eknaibeutnpia Kwotéa Meitova (CGS) kal Mave-
niotApio Asukwaoiag (CVC). Onws avépepe o SicuBivwy alppou-
Ao¢ tng LAMDA Development, 0ducaéag ABavaciou, 610 nAaigio
conference call tov Mdptio pe agoppn ta oikovopikd anoteAéopata
toU 2024, Bpiokovtal oe €EAIEN 14 diapopeTikés avantlEelg ato
EAANvIKO, oe ouvepyacia pe 12 developers, eve eival og e€EMEN
OAeg o1 0IKIoTIKEG avanTUEels nou €xouv dlateBei npog nKAnan.

0a npénel va onpelwBei 0TI n JATNON yia KATOIKIEG napapével
10XUPN, HE TIC GUVOAIKEG TapEIakéS ionpd€eis and NWANGEIG aKI-
vty and tnv évapén tou £pyou £wg Kal Ti¢ 28.2.2025 va enep-
vouv 1o 1,1 610. Eup. Mdvo yia 1o 2024, o1 elonpdgeig aviAbav oe
589 €KaT. EUPW, €K TWV 0Moiwv Nepinou 312 ekart. eUpw apopouv
0IKIOTIKEG avantUEelg. XapaktnpioTiké napadelypa anoteAei 1o ou-
ykpotnpa Little Athens, dnou n epmopikA €nITUXia anotunwvetal
otnv nAnon tou 81% Twv KatolKIOV €we ta €An defpouapiou
2025, o€ Tipég and 7.200 eupw €wg 11.000 eupw avd T.p. yia 1o
Park Rise, 10 onoio oxediaoe n Bjarke Ingels.

MAINHTHZ H ATOPA AKINHTQN
ZTA NOTIA

‘0OAa ta napandvw nAaiciyvovtal and to MNdpko tou EAANVIKOU,
HE 2 €KaT. T.J. npacivou, nou avaBadpilel to napakiakd p€twno
¢ ABAvag kal tnv noidtnta {wng Twv noMitwv. Mpdkeital yia
éva ano ta peyaldtepa napaliakd ndpka naykoopiwg, 1o onoio
@IAodogei va anoteAéael anpeio avagopdg yia Tov noAItiopo,
Tov abAnTiopd Kar tnv avayuxn.

01 NUpETWHEIG epyaaies yia Tnv 0AoKANPwoN Twv peyaAwy €p-
ywv oto EAAnvIKG aAAG kai pia oglpd peydAwy enevoloewy, ava-
nAdoewv kal avafadbuioewv papivav nou eival onpepa oe eEENIEN
katd pnkog tng abnvaikng aktoypapung, and ta Néta Mpodotia
uéxpl 1o vad tou Mooeldva ato Lolvio, npoolwvidovial neparté-
pw avantu€n atnv ayopd akIvATwVY.

Ta oToIXEIQ PEOITIKWY Ypageiwv Seixvouv avodikn Taon oTig agieg
WV aKIVATWV kal 10 2025, napd tg npdtepeg npoPAEWEIS yia uno-
XWPNON TWV TIPKV. MeyaAltepn avgnon kataypd@etal oe dnPOPIAELS
TOUPIOTIKOUC NPOoOpPICHOUG Kal PeydAa aotikd kévipa, €161k ota Notia
Mpodotia tng ATtkAG Kai tnv ABnvaiki PiBiépa, pe tn Suvapikn g
ayopag va avatpopodoteital atadepd and tnv uynAn Zatnon, KUpiwg
EEvwv ayopaotwv, VOl kal tng oAokANPwang peyaiwv project.

Ol MEFAAEZXZ EMENAYZEIX

MNa napadelypa, To Aenaon ndpko otov ®aAnpikd Oppo, nou avapé-
vetal va napadoBei 1o 2028, eival éva eufAnpatiké €pyo nou otnpi-
{etal oTIG apxéG Tou eupwnaikol Bauhaus, anoteAwvtag napddelypa
aploteiag yia g dnpéaleg enevbuaoelg, Oxi pdvo yia tnv EAAGSa, aAAd

>

The new
luxurious
private
member's club,
“91 Athens
Riviera, The
Resort” in
Voula.
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yia oA6kAnpn tnv Eupdnn. Autd to napdktio Meooyelakd Mdpko,
éktaong 540 otpeppdiwy, Pe TV napaxwpnon and v ETAA otnv
Nepipépela tou Tae Kwon Do kai tng MAateiag NepoU yia ta endpeva
40 xpdvia, Ba dnyroupynaer éva eviaio TS0 Npacivou Kar AoTIKAG
avdnAaong nou Ba avapabpioel tnv noidtnta {wNG TwV KAToiKWV TWV
Notiwv MpoacTiwv, aAAd kai Tng ATTIKNG eupUTepa.

Yeouvbuaopo petaeppAnpatikdépyatng LAMDA Development,
v geyaAltepn - yia ta eAAnvikd kal eupwnaikd 6edopéva - aoTtikn
avaniaon oto EAANVIKO, kKabwg Kar Ti¢ noAuteAeic evodoxelakés
HOVASES NOU GUVEXWE NPOaTiBeval oTnv neploxn, evbapplvetal n
ENIOKEYINOTNTA, N NPooEAKUON EEVwV enevOUTWY Kal n {ATnan yia
akivnta Kal unnpeaie S1agovAg UPNAWY Npodiaypapwy.

Ma napddelypa, to Astir Palace Vouliagmeni, und tov éAeyxo
Tou eponAioth Nwpyou Mpokoniou, e€eNicoetal oe Evav KopuPpaio
luxury npoopiopd tng ABnvaikng Pifiépag. Me tpeic kUpioug To-
ueic Spaotnpiotntac - Eevodoxelako, papiva kar nhal (Astir Palace,
Astir Marina kar Astir Beach avtiotoixa) - npoo@épel 0AOKANpw-
pévn epneipia erho€eviag yia VIP eniokénteg, pe XWPOUS MOU Ka-
Tatdooovial petadl Twv akpIBotepwv atov Koapo. To ouykpoTnpa
avadlagope@veTal otn BAcn HEAETNG TOU APXITEKTOVIKOU YpaPeiou
Aeter Architects, nou ekndévnoe kai tn peAétn tou Four Seasons,
evw nepilapfdvel ouvepyaoieg S1EBVHIC avayvwpIoHEVWV 0iKWV
noAuteAeiag, kaBWES kal Popeis, GNwG o SIAXEIPIOTAC TWV AIPEVWV
ToU Mpiykindtou Tou Movakd, Ports de Monaco. Itn xepoaia {wvn
¢ Mapivag @idogevolvtal boutiques twv mo didonpwv brands,
ané Louis Vuitton, Dior, Gucci kai Bottega Veneta péxpi Saint

Laurent, Zegna, Rolex kai Dolce & Gabbana Casa.

Eviwpetagl, pia oeipd and enevdloeig otn Muedda, tn Bou-
Aa kai dAAhoug 6Apoug twv Notiwv Mpoactiwv aAAddouv To tonio
010 napahiakd pétwno. Evdelktikd, avagépovial ta One&Only
Aesthesis ota nakid Aatépia tng Mugddag, enévduon tng Grivalia
kal glamping resort 91 Athens Riviera atnv A" Akt BoUAag. Eniong,
n enévbuan ato Roc Club, to Cape Sounio tng Grecotel, o Ace Hotel
& Swim Club Athens, eyxeipnya tng Brook Lane Capital otn MAugd-
6a aAAd kai project, 6nwg to Saronida Olympos Golf Project otn
Lapwvida, To onoio napd ti¢ kaBuatepnaeig dev navel va eival pia
unooxopevn atpatnyiki enévéuon Uyoug nepi ta 800 ekat. EUPW.

Mpoobokieg kaAhiepyei, eniong, 1o Mandarin Oriental, nou
avantlooetal o€ ouvepyaaoia pe tn LAMDA Development kai tnv
TEMEZ, kaBw¢ kal o Hard Rock Hotel & Casino Athens, éva épyo
ouvepyaoiag petagl tng Hard Rock International kai tng FEK Tépva.

TéNog, onpeivetal 0T pBANPatIkG onpeio avapopdg yia tnv
ABnvaikn PiBiépa anoteAei 1o Kévipo MoAitiopol 16pupa Ltalipog
Nidpxog, 1o AéAta ®aAfpou aAAd kai o papiveg. Eivar e§dANou
o €€¢€MIEn to mAdvo avdntugng tng véag Mapivag AAipou and
v Reds, péhog tou Opilou EAAGKTWP, nou mpofAénel tn npi-
oupyia evog oUyxpovou Kal eAKuoTIKoU ndAou avayuxng. Eniong,
avaBadpietal n Mapiva ®AoioBou, péhog Tou opihou Tng LAMDA
Development, 6nw¢ kai n Mapiva Ayiou Koopd, evioxietal n aiyAn
¢ Astir Marina, evw enevblioeic avaBaduiong yivoviar kai otnv
Mapiva Aaupiou nou &iaxeipietal n Olympic Marine, pe tnv afio-
noinon akIvAT@v ato Aipdvi tou Aaupiou.
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The regeneration of the southern front of Attica, the large hotel chains and the bet
on conference tourism.
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AVING GONE THROUGH successive

crises, Greece has been on a dy-

namic growth trajectory in recent

years, with the eyes of international

investors focused on the country.
Undoubtedly, The Ellinikon is one of the most im-
portant projects expected to upgrade the country’s
profile, creating almost 75,000 new jobs; it is an in-
vestment valued at 8 billion euros, with significant
funds coming from both private investments and
European funds.

The Athenian Riviera, within which The El-
linikon is being built, and which extends from the
port of Piraeus to Cape Sounio, has emerged as a
tourist destination for high-income tourists, with
infrastructure and a level of services that raise the
status of the country. In addition to the “Urban
Promenade”, a project with a total budget of 19.13
million euros, which will connect the coastal front
from the Municipality of Kallithea to the Municipal-
ity of Vari-Voula-Vouliagmeni, the reconstruction
of Voula’s Second Beach is underway, which will be
delivered fully renewed in the summer of 2026. Cor-
respondingly, the Municipality of Vari-Voula-Vouli-
agmeni has invested in a luxury tourism model with
4- and 5-star hotels, while Astir Hotel Palace Ath-
ens continues to evolve as a model hospitality unit,
with an environmental marina and new renovation
of the outdoor areas. In addition, in Saronida, an in-
vestment by Vita Development is being implemented
for the Saronida Olympos Golf Project, amounting
to 840 million euros, which has been included in the
fast track status of Strategic Investments. The plan
includes the development of a hotel complex, holiday
homes and a golf course on an area of 6,000 decares.

As for The Ellinikon, focusing only on the metro-
politan park, which will cover one third of the total
regeneration, an investment of 250 million euros is
required. It is one of the largest coastal parks in the
world, covering an area of over 2 million sq.m., open
to the general public, 1.5 times larger than Hyde Park
in London and 12.5 times larger than the National
Garden, where the visitor will have the opportunity
to enjoy a tour among green spaces with lakes, gar-
dens and common activity areas, to make use of the
sports facilities, which include track & field, football,
basketball, tennis and beach volley fields, to take
partin events and activities held in appropriately de-
signed cultural spaces and to follow the pedestrian
and bicycle lanes that will incorporate parts of the
old runways of the airport.

According to the project leaders, this park was
designed with biodiversity and sustainability in
mind, while contributing to the regulation of the
microclimate and the reduction of the carbon foot-

>

Global hotel
leaders have
reportedly
expressed
interest in
investing

in Greece,
bringing new
hotel brands.

print. According to the initial schedule, the first
phase of the projects will be completed in 2027,
with significant infrastructure, housing and com-
mercial developments, while by 2025, a large part
of the project will have already been delivered, in-
cluding sidewalks, cycle lanes, green spaces and the
undergrounding of Poseidonos Avenue. The iconic
green skyscraper, Riviera Tower, will also be one
of the tallest in the Mediterranean, standing at 200
meters with 50 floors. Meanwhile, the Little Ath-
ens residential complex, the first 15-minute city in
Greece and Europe, is a bet on sustainability. In this
city, residents will be able to move around by bike or
on foot within its boundaries.

ON THE RADAR OF THE LARGEST
HOTEL CHAINS

Seeing the big picture and the financial benefits that
can be secured in the future, global hotel giants are
competing over who will be the first to grab the lion’s
share in such a unique area. Big names such as Hyatt,
Hilton and Accor have reportedly expressed interest
in investing in Greece, bringing new hotel brands.

Marriott, Jing Jiang, IHG, Wyndham and
HWorld Group are also among the chains expand-
ing their presence in the country, while luxury hotel
groups such as Four Seasons, Mandarin Oriental,
One&Only and Aman are strengthening Greece’s
profile as a global luxury hospitality destination.
Following the law of supply and demand, the Atheni-
an Riviera comes at a premium, having evolved into
one of the most attractive investment destinations in
Europe. The result is that property prices are continu-
ously rising with the redevelopment of The Ellinikon
being a catalyst for the increase in values, while the
limited supply of new and quality homes is intensify-
ing the imbalance between supply and demand.

Sales prices in the southern suburbs have in-
creased by 7.10% in the last year, while rents have
increased by 8%, with Glyfada, Voula and Vouli-
agmeni leading the way. Residents from the Unit-
ed Kingdom, Germany, the United States, China
and Arab countries are casting their vote of con-
fidence to the Athenian Riviera and are willing to
spend significantly to acquire luxury homes near
the sea.

Following modern architectural standards, the
residences will stand out with their modern design
and high aesthetics. Clean lines, large glass surfac-
es that will allow for ample natural light, as well as
materials that will coexist harmoniously with the
Mediterranean landscape, will be the hallmarks.
Particular emphasis will be given to the bioclimatic
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approach, with green roofs, energy-efficient systems
and smart technologies that reduce the environmen-
tal footprint. At the same time, the residences will
feature private gardens, swimming pools and large
terraces, offering a sense of luxury and comfort.

The overall aesthetics will combine minimal and
high-end elements, creating a cosmopolitan character
that will meet the demands of international investors
and residents. Regarding the population, according to
the early estimates of the CEO of the Athens Water
Supply and Sewerage Company, Charalambos Sa-
chinis, The Ellinikon will be a city of 40,000 inhabit-
ants, and it will take five to ten years to complete the
water supply network.

A MAGNET FOR YACHT OWNERS

At the same time, the upgrading of the coastal
front and the creation of sustainable infrastruc-
ture will lead to the creation of a new hub of a
new hub for yacht owners, who face serious prob-
lems docking their vessels and are forced to go
to neighboring countries, due to the lack of infra-
structure. It should be noted that Greek yachting
contributes approximately 1,5% of the country’s
GDP, constituting an important pillar of mari-
time tourism. The sector strengthens the local
economy, creating jobs and supporting, mainly,
businesses in island and coastal areas.

In total, 19 marinas operate in our country
with 6,661 berths, offering high-level services,
while, as the Hellenic Professional Yacht Own-
ers Association underlines, approximately 3,000
pleasure boats can be accommodated in Greek
ports. This number is, however, not satisfactory
compared to other countries with a lower num-
ber of islands and coastline length, such as Croa-
tia, which has 167 marinas with 18,179 berths.

THE BET ON INTERNATIONAL
CONFERENCES

The creation of large conference centers, capable of
hosting events with more than 5,000 people, is also a
scenario considered by the respective tourist bodies,
as they estimate that such a move will put Greece at
the center of the European conference map.

Sissy Lignou, President of HAPCO & DES, CEO
and Vice President of AFEA S.A Travel & Congress
Services, has repeatedly stated that Greece is losing
more than 20 international events and more than 100
corporate events, which could attract an audience of
more than 4,000-5,000 conference participants per

The upgrading
of the coastal
front and the

infrastructure
will lead to the

yacht owners.

The Athenian
Riviera is evolving
into one of the most
attractive investment
destinations in
Europe.

H AOHNATKH PIBIEPA EXEI EEEAIXOEI XE ENAN
ANMO TOYXZ MNIO EAKYXZTIKOYXZ EMENAYTIKOYZX
NMPOOPIZMOYXZ THN EYPQINH.

event. This is a high-level, high-income audience that,
respectively, could create indirect turnover in the
country of up to 1billion euros per year, as well as mul-
tiple other benefits. According to Sissy Lignou, the
“conference” tourist invests up to seven times more in
the country than the leisure tourist, is a high-income
visitor, strengthens the local economy, combining
professional activity with entertainment, and can also
be an ideal ambassador for our country abroad.

Part of the problem is expected to be solved by The
Ellinikon, as the plan is to host international confer-
ences in its modern facilities that will strengthen the
region’s position as a global business and tourism hub
and attract top professionals from all over the world.

‘Exovtag nepdoel and Siadoxikég kpioeig, n EAAASa ta teAeu-

Taia xpovia Bpioketal oe pia duvapikn tpoxid avantuéng, pe
1a BAéppata Twv S1EBVAV enevbuTWV va eival oTpappéva navw tng.
‘Eva and ta onpavtikdtepa €pya nou avapévetal va avapaduicouv
10 NPOQIA TNC Xwpag, dnpioupywviag oxeddv 75.000 véeg BEaelg
epyaoiag, eival avap@ipoAa 1o EAANVIKO, enévduon nou anotipdral
o€ 8 dioekatoppUpia upw, Pe anpavtikd kepaiaia va npoépxovial,
1000 ano 151WTIKEG eNeVBUTEIC, 600 Kal and eupwnaika kovouAia.
H Abnvaikn PiBiépa, eviog tng onoiag xti¢etal 1o EAANVIKG Kai n
onoia ekteivetal and to Aipdvi Tou MNelpald €wg 10 AKPWINPIO TOU
Youviou, éxel avadelxBei o€ évav ToUPIOTIKG NPOOPICHO yia TOU-
PIOTEC UYNAWY €1008NPATIKWOV KPITNPiWY, JE UNOBOUEG Kal eni-
nedo unnpeolwdv nou avePddouv to status tng xwpag. Ektdg and
1oV Aotk Mepinato, £pyo auvoAikoU npolnoloyiouou 19,13 ekar.
€uUpw, nou Ba ouvdéel To napaAiakd pétwno and tov Afpo KaAAi-
0¢ac £w¢ tov Anpo Bapng- BouAac-Bouhiaypévng, ae e€ENIEN Bpi-
OKeTal N avakataokeun tng B’ MAal BoUAag, n onoia 6a napadobei
NARPWE avavewpévn 1o kahokaipl Tou 2026. Avtiotoixa, 0 Anpog
Bdpng-BoUAag-Bouhiaypévng éxel enevdloel o€ €va PoviéAo Tou-
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piopoU noAuteAeiag pe Eevodoxeia 4 kai 5 aotépwy, vy 0 Aatépag
BouAiaypévng ouvexiCel va e€eAiooetal wg npdtunn povada giho-
€eviag, pe nepiBahdoviikn papiva kai véa avaniaon twv e§wte-
PIKWV Xwpwv. Eninpdobeta, otn apwvida ulonoleitar enévduon
ng Vita Development yia 1o Saronida Olympos Golf Project, Oyoug
840 eKkat. eupw nou éxel eviaxdei o1o Kabeotwe fast track twv
Ytpatnylkwv Enevdioewv. To ox€dio npoPAénel, petal dAAwy, tnv
avantuén ouykpotnpatog Eevodoxeiou, NapadepIoTIKWY KATOIKIWV
Kkai golf o€ éktaon 6.000 OTPEPPATWV OTNV NEPIOXA.

e 6,1 apopd to EAAnVIKG, e0TIdlovTag Povo aTo UnTPOnoAITIKG ndp-
Ko, nou Ba KaAuntel 1o €va Tpito TNG GUVOMIKAG avanAaong, anartei-
a1 enévéuaon Uyoug 250 ekat. eupw. Mpokertal, ¢, yia éva and ta
peyaAltepa napdktia napka Naykoopiwg, kKaAuntoviag éktaon ndvw
ané 2 ekatoppupIa .., avoixtd ato eupu Kovd, 1,5 popd peyalitepo
and to Hyde Park tou Aovdivou Kal 12,5 @opég peyahltepo and tov
EBvikd Knno, evidg Tou omoiou o emiokéntng 6a €xel Tn duvatdtnta
va anoAaugel Ty nepInYNon Tou o€ NPAaIvoUS XWPOUG e AUVEC, KA-
Moug Kal KOIVOXpNaToug XWPOUS SpagtnplotnTwy, va KAvel XpRan Twv
aBANTIKQV £yKataotdoewy, nou apopolv ae oTifo, ynneda nodoopai-
pou, undoket, tévic kai beach volley, va ndpel pépog o€ EKSNAWOEIG
Kal dpaotnpidtntes nou die€ayovtal o€ kataAAnAa SiapopPwWHEVOUC
NOAITIOTIKOUG XWPOUC Kal va akoAouBnoel Ti¢ d1adpopés nedwv kal
nodnAdtwv nou Ba evowparwvouv TPAPATA Twv NANV Sladpdpwv
anoyeiwong Kai npooyeiwaong Tou agpodpopiou.

YOGV JE TOUG ENIKEPAANG TOU €pYOU, TO €V AGYw NAPKO OXe-
d1aoTnke pe yvpova Tn BlomolkIAGTnTa kar T Piwoipdtnta, eve 6a
oupBdAer oTn pUBHION TOU HIKPOKAINATOC Kal 0T Peiwon Tou avlpa-
KIKOU anotunwpatog. Baoe Tou apxikol xpovodiaypduuarog, n npwtn
@don twv £épywv 6a ohokAnpwOei 10 2027, pe onpavtikég unodopEc,
Katolkieg kal epnopikég avantUgelg, eve péoa oto 2025, éva peyaho
Hépog Tou £pyou Ba éxel ndn napadobei, oupnepilapBavopévwv nedo-
dpouwvY, NodnAatodpopwy, XWPWVY NPacivou Kal tg unoyelonoinang
¢ Aewpopou Mooeldvos. EPBAnpatikds Ba eival kai o npdoivog

The Ellinikon will host

international conferences that

will strengthen the region’s
position as a global business
and tourism hub.

TO EAAHNIKO ©A OIANOEXENEI AIEONH
SYNEAPIA MOY ©OA ENIZXYZOYN
TH OEXH TOY QX MATKOXMIO
EMNIXEIPHMATIKO KAl TOYPIZTIKO HUB.

The
Metropolitan
Park of
Hellinikon is
set to be 50%
larger than
London’s Hyde
Park and 12.5
times the size
of the National
Garden in
Athens.

oupavoguatng, Riviera Tower, évag and toug YnAdtepoug otn Mead-
yelo, 0youg 200 péTpwv e 50 0pOPoUC, EVK) O€ OTOIXNPA AEIPOPIaG
avdyetal To oUpnAeypa katolkiwv Little Athens, n npwtn néAn otnv
EANGSa kal oTnv Eupwnn Twv «15 AENTwv», 6Mou 01 KATolkol Ba peta-
KIvoUvTal eVTOE Twv 0piwv TG pe nodnAato h nedoi.

ZTO PANTAP TQON MEFAAYTEPQN
IENOAOXEIAKQN AAYZIAQN

BAénovtag tn peydAn eikova kai ta olkovopikd ogEAn nou pnopouv va
npoonopioouv peANoVTIKA, naykdopiol Eevodoxelakoi KOAOGOOI KovTa-
poxtunioUvtal yia to nolog a tonoBetnBei npwrog kai Ba apndgel tn pe-
piba Tou Aéovtog o€ pia nepioxn... PIAET0. Hxnpd ovopata, onwe exkeiva
1wV Hyatt, Hilton ka1 Accor pépetal va €xouv ekdnAwael evoiagepov yia
enevbuoeic otnv EANASa, pEpvovag véa Eevodoxelaka onpata.

H Marriott, Jing Jiang, IHG, Wyndham kai HWorld Group ouyka-
takéyovtal eniong oTIC aAUGIGEG MOV ENEKTEIVOUV TNV NAPOUGIa TOUG
0Tn XWpa, £Ve NoAuTeAR evodoxelakoi dpIAol, 6nwg ol Four Seasons,
Mandarin Oriental, One&Only kar Aman, evioxUouv to npo@i\ Tng EA-
Aadag w¢ naykdapiou npoopiopol noAuteholc piAoeviag.

Ol TIMEZ KATOIKIQN AKOAOYOOYN
THN ANIOYZA ZTA NOTIA

AkolouBwvtag tov vopo tng npoapopdc kai tng {Atnong, n ABnvaikn
PiBiépa nouldel akpifd to Gvopd tng, kabwe yvwpilel 0t éxel e€eAixDei
g€ évav and toug nio EAKUGTIKOUC enevbuTIKOUS NPoopIopols otnv Eu-
pwnn. To anotéAeopa eival ol TIPEG TwV AKIVATWV Va GNPEIWVOUY GUVE-
xfi Gvo§o pe tnv avdnAaon tou EAAnvikoU va anoteAei kataAdtn yia tv
augnon twv aflwy, eVe n NEPIOPICPEVN NPOGPOPA VEWV Kdl MOIOTIKWV
KATOIKIQV EVIEIVEI TNV avigopponia petacl npoapopds kai {Athang.

01 tipéc nwAnong ota votia npodotia éxouv au€nBei katd
7,10% 10 TeAeuTaio €106, VK Ta €VOIKIQ £XOUV ONPEIWTEl Gvodo
8%, pe tn TAupasda, tn BoUAa kai tn Bouhiaypévn va npwitoota-
To0v. Kdtoikol and to Hvwpévo Baailelo, T Meppavia, tig HMA, thv
Kiva kal Tic Apapikég xwpeg, divouv yneo epnigtoolvng otnv ABn-
vaikn PiBiépa kal eivar diateBeipévol va BaAouv Babid to xépr atny
TO£NN yIa TNV andkTtnon NOAUTEAWY KATOIKIWV Kovid oth BdAacoa.

AkoAoubwvtag ta oUyxpova apxitektovikd npétuna, ol Katol-
Kieg Ba lakpivovtal yia To poviépvo design kai tnv ugnAn aiodnti-
Kn. KaBapég ypappés, peyaheg yudhiveg enipdveleg nou Ba enitpé-
nouv dnAeto QUOIKO WG, kaBWC Kal UAIKA nou Ba evappovidovral
L€ TO Peooyelako Tonio, 6a anoteAéoouv To oNpa KAatatebEy.

I61aitepn éppacn Ba d00¢i atn BrokAiuatikn npoaéyyian, Ue
npaoIves 0TEYES, Evepyelakd anodotikd cuothapata kal é§unveg
TeXvoAoyieg mou Ba pelvouv 1o nepifaroviikd anotlnwya.
MapdAAnAa, ol Katolkies Ba diabétouv 161WTIKOUG KANMOUG, Ni-
oivec Kal peyaheg Bepdvies, npoogépovtac pia aicbnan noAu-
téAelag kar aveong.

H ouvoAiki aioBntikn 6a cuvduadel minimal kai high-end otol-
xeia, dnpioupywvtag évav kooponoAitiko xapaktipa nou 6a avia-
NoKPIVETAl OTIC ANAITACEIC TWV SIEBVKOV ENEVOUTWV Kal KATOIKWV.

‘0oov apopd tov NANBUGHG, CUPPWVA PE TIC NPWTES EKTIUNTEIG
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Tou AleuBuvovto¢ TupBoUAou tng EYAAN, XapdAapnou Zaxivn, 10
EAAnviKG Ba eival pia ndAn 40.000 katoikwv, kal yia Tnv 0AokAN-
pwon tng udpodoTNONC Tou Ba xpelactoUv NEVIE e SEka £n.

MOAOZ EAXZHZ A IAIOKTHTEZ ZKA®QN

Tnv i61a otiyun, n avapadpion tou napaliakou PETWNOU Kal n dn-
proupyia Bryoipwv unodopwv 6a odnyfgouv atn dnpioupyia evog
VEOU KOPBOU yIa TOUG IGI0KTATEG KAV, 01 onoiol avTipeTwniouy
oopapd npoBAnpata eANpeviopoU Twv NALOUPEV®Y TOUC Kal ava-
ykddovtal va ndve o€ YEITOVIKEG XWPES, EAAEIPEI unodopwv.

Na onpelwbei 0t T0 eAAnvikd yachting ouvelopépel nepinou
1,5% oto AEM tn¢ xwpag, anoteAwviag évav onpaviikd nuAwva
Tou Baldoaiou Toupiopol. O KAGSOC evioXUEl TNV TONIKA OIKOVOHIG,
dnuioupywvtag B€oeig epyaciag kal unoatnpidovtag, katd kOpio
AOY0, ENIXEIPNTEIG OE VNOIWTIKEG KAl NAPAKTIEG NEPIOXEC.

YUvoAIKd, oTn xwpa pag Aeitoupyolv 39 papiveg pe 13.000
Boeic eANipeviopoU, npoo@EpovTac unnpeaiec uynAol enimé-
dou, evw, 6nwg unoypappidel n'Evwaon MAoloktntwv EAANVIKWOV
TKkapwv Toupiopou (EMEXT), nepinmou 3.000 okapn avayuxng
pnopoUv va @iAo€evnBolv atoug eAAnvikoUg Alpéveg, apibpog,
OpWE, OXI 1KAVOMOINTIKOC CUYKPITIKG pe AAAEC Xwpeg nou S1adé-
TOUV XapnAdtepo apIBud vnolwv Kal PAKoG aKtoypappnc, 6nwg
yla napadeiypa n Kpoatia, n onoia éxel 167 papiveg pe 18.179
B€aeig eAhipeviapou.

TO ZTOIXHMA TQN AIEONQN ZYNEAPION

H dnpioupyia peyaAwv oUVESPIOKWY KEVIPWY, IKAV@V va QIAofevi-
oouv ekONAwaeIg Pe neploadtepa and 5.000 dropa, ival eniong éva
oevdpio, to onoio €etalouv ooBapd or app6diol TOUPIGTIKOI POPEIC,
kaBw¢ ektipolv 0T pia tétola kivnon pat Ba BaAer tnv EAAGSa oto
€NIKEVTIPO TOU EUPWNAIKOU guvedpPIakoU xaptn.

H Mpdedpos tou HAPCO & DES, CEO kai Avtinp6edpog tng AFEA
S.ATravel & Congress Services, Zioou Alyvou, éxel enaveiAnppévawe on-
Awael 6t n EAAGSa xavel nepioadtepes and 20 diebveig dlopyavwaelg
ka1 neploadtepa and 100 corporate events, nou Ba pnopoucav va npo-
0eAKUGOUV KoV ave Twv 4.000 - 5.000 GUVESPWV/CUPHETEXOVTWY
ava diopydvwan, Koivé ugnAoU eMINEGOU kal £1008MUATOC, Ol OMoieg
avtiotoixa Ba pnopouoav va dnpioupynoouv €ppedo tipo otn xwpa,
£we kal 1 610. eUpw £TN0IWG, aAAa kal noAAanAdoia GAAa opEAN.

TUpQwva pe TV Zioou Aiyvou, 0 «ouvedpIakdc» ToupioTag enev-
dUel 0Tn XWpa €wg Kal eMtd popég Ndvw ano Tov ToupioTa avayuxng,
eival eniokéNTng uwnAoU €1006NpATOG Kal ENINESOU, EVIOXUEI TNV TOMI-
KN olkovopia, ouvuddoviag v enayyeAPatikn 6pactnpIdTnTa Pe
dlaokédaon Kal pnopel, avtiotoixa, va anoteAéoel 16avikd npeofeuth
NG XWPAG YA 0TO EEWTEPIKO.

Mépog tou npoPAnpatog avapévetal va Adoel 1o EAAnVIKO, KaBwg
0 npoypappatiopdc ivar va giao€evnBolv oTIC GUYXPOVES UNOBONES
T0U bIEBvN ouvEdpIa nou Ba evioxUoouv Th BEaN TG NEPIOXAG WG Na-
YKOGUIOU enixelpnuatikoU kai TouploTikoU hub kai 6a npogeAkugouy
Kopu@aioug enayyeApatieg and Ao Tov kdapo.
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THE INTERNATIONAL “COMPETITIVE ADVANTAGE” OF THE
SOUTH AND HOW THE TRANSFORMATION OF THE ATHENIAN
RIVIERA IS CHANGING THE REAL ESTATE LANDSCAPE.

// TO AIEONEX «<ANTATQNIZTIKO ITAEONEKTHMA» TOY NOTOY
KAITIQY H METAMOP®QXH THX AOGHNAIKHY. PIBIEPAX
AAANAZEI THN AKTINOI'PA®IA TOY REAL ESTATE.

by Konstantina Chelidoni B illustration Carte Blanche
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..OF THE
SOUTHERN
SUBURBS

HE ATHENIAN RIVIERA is rising in

the international rankings, as it has

now acquired its own place on the

map of the international real estate

market, resulting in a steady increase
in purchasing interest from Greece and abroad. At
the same time, the radical transformation of the
coastal front of the southern suburbs into one of
the most sought-after prime locations globally
worldwide has strengthened investment confi-
dence, a fact proven by the ease with which prop-
erties worth hundreds of millions of euros are be-
ing sold. As a result, the area is being constantly
“fed” with new tourist investments, commercial
properties, urban regeneration projects and the
presence of an unprecedented private construc-
tion activity.

In this context, there is no doubt that the southern
suburbs of Athens are entering a new era of growth
and prosperity, with LAMDA Development’s pro-
ject in The Ellinikon acting as a lever for this change,
bringing with it a new philosophy of urban develop-
ment that combines landscapes of high aesthetics,
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sustainability and modern infrastructure. Thus, the
areais being transformed into a multidimensional hub
where residences, businesses and tourism coexist har-
moniously, with this mix creating new opportunities
for investors by upgrading its overall image. A striking
example is the image of domestic real estate, which is
undergoing a remarkable increase in property values
in the southern suburbs, at approximately 8%, while
forecasts indicate a continuous, albeit slower increase
of around 3% for this year. The estimates of the largest
international real estate players for the development
of the region are more than optimistic, speaking of an
Athenian Riviera that by 2035 will have transformed
into a world-class destination for housing, investment
and tourism, making the region one of the most pre-
mium real estate spots in Europe. Despite recent price
increases, today the Athenian Riviera is still more af-
fordable than other Mediterranean hotspots, such as
the French, Italian and Spanish Rivieras, with prices
for luxury newly built properties ranging between
6,800 and 13,000 euros per sq m., compared to prices
of 30,000 to 60,000 euros per sq m. in areas such as
the French Riviera.

. THE STORIES
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A “hub” of luxury services

Among the most important factors that make
the southern suburbs highly attractive are the
high-quality infrastructure, the proximity to the sea
and the extensive development initiatives. As ex-
plained by high-ranking executives of the domestic
real estate sector, investments in hotels, marinas and
tourist complexes in the coming years will lead to a
significant increase in the value of the area. Hence,
some of the biggest names in real estate, such as Ten
Brinke, TERNA, Prodea Investments and AVAX
Development, are already actively engaged in the
southern suburbs, undertaking more and more pro-
jects, while new players in the industry are constant-
ly entering the game with new construction projects.
“The Riviera will be transformed into a hub for lux-
ury yachting, gastronomy and international confer-
ences, while the demand for short-term rentals and
second homes by European, American and Arab
investors will increase. It is equally important that
emphasis has been placed on the development of the
region based on the principles of sustainability and
the standards of the new smart world that is being
created (Smart & Sustainable Urban Development),
giving even greater added value,” the same sources
explain. At the same time, they explain that a spe-
cial category is made up of ultra-luxury residential

o )

“The Ellinikon” project
in the area of Elliniko, is the
largest urban development
project in Europe.

LY

TO PROJECT «THE ELLINIKON» XTO EAAHNIKO

ANOTEAEI TO MEFTAAYTEPO AXTIKO
ANATNTYZEZIAKO EPIFO XTHN EYPQMH.
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properties, the “super prime” residences, expected
to further fuel the market dynamics. “The purchas-
ing interest for these assets remains very strong,” the
same sources point out.

The transformation of the coastline

At the same time, the upscaling of the coastal front
is changing the nature of the area in terms of the
living conditions of the residents. The new devel-
opments will have green infrastructure, smart
buildings and sustainable transport, the improve-
ments on the Public Transport network connecting
The Ellinikon will make the area more accessible,
the remodeling of the coastal Avenue will improve
traffic and create new pedestrian and cycle lanes,
while the marinas, such as those of Vouliagmeni
and Alimos, will become international centers of
marine tourism with the coastal zone from Faliro
to Saronida offering a resort-style living for old
and new residents as well as for tourists.

In this context, public and private projects to
upgrade the infrastructure of the Attica coastline
have been put on track. The long-awaited private
projects include the redevelopment of the Ali-
mos Marina, the largest marina in the Balkans,
by Reds, with a budget of 100 million euros. Con-
struction work began in autumn on Voula Beach B’,
which has been leased to a consortium owned by
the Konstantakopoulos group, the Kokkalis family
and George Prokopiou, an investment of 15 million
euros, while studies are underway for the former
Yabanaki beach in Varkiza. As for public projects,
anew effort to redevelop the Metropolitan Park of
Faliron Bay, which will bear the name “Aenaon”,
was recently announced. Also, agreements have
been reached for the unified bicycle lane and pe-
destrian path, with a total length of 18 kilometers,
which will connect Moschato with Vouliagmeni.

The Ellinikon as a “Game Changer”

An important factor that fuels housing values and
plays a leading role in the redevelopment of the
southern suburbs is “The Ellinikon” project in
the area of Elliniko, considered the largest urban
development project in Europe. Luxury homes,
five-star hotels, shopping centers and green
spaces will upgrade the image of the Riviera by
attracting, among others, international business-
es, high-net-worth individuals and high-income
tourism. The homes sold in The Ellinikon, as
stated by industry executives, drive demand and
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Investments in hotels, marinas

and tourist complexes will lead to a
significant increase in the value of the
Athenian Riviera. // O1 enevéloeig o€
€evodoxeia, papiveg kal ToUPIOTIKA
ouykpotnuata Oa ektofevoouv tnv afia
wng ABnvaikng PiBiépag.
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The Athens
Riviera remains
more affordable
than other
Mediterranean
hotspots,

such as the
French, Italian,
and Spanish
Rivieras.

prices overall, having also increased construc-
tion activity in the area and, as a result, today the
vast majority of new constructions concern luxu-
ry apartments of high aesthetics, complexes with
swimming pools, etc. It should be noted that the
average sale price of such properties is around
1 million euros, depending on the location and
specifications of each complex.

The real estate landscape

The demand for luxury homes in the southern
suburbs is already high and The Ellinikon project
is expected to boost it. Luxury homes in the wid-
er Elliniko area are sold at prices ranging from
7,500 to 17,000 euros per sq. m., with an average
price of 10,500 euros per sq. m., while the over-
all picture of the Athenian Riviera reveals a sig-
nificant increase in real estate demand in recent
years, with notable fluctuations in 2023 and 2024
and promising prospects for this year. Specifical-
ly, prices increased in 2023 by around 7.5%, while
in 2024 the increase fluctuated around 7.9% com-
pared to the previous year.

The prices of newly built luxury properties cur-
rently range between 6,800 and 13,000 euros per sq.
m. The area of Vouliagmeni leads with an average
property price ranging around 7,440 euros per sq.
m., highlighting the strategic value of the area, fol-
lowed by Sounio with 5,710 euros per sq. m., while
Voula takes third place with 5,680 euros. Glyfada
follows with an average sale price of 5,100 euros,
Elliniko with 5,039 euros and Vari with 3,820 euros
per sq. m. Paleo Faliro is a stone’s throw away with
3,800 euros and Kalyvia Thorikou is placed consid-
erably lower on the list with an average sale price of
2,520 euros per square meter.

Still a bargain at the European level

Despite recent price increases, the Athenian Rivi-
era remains more affordable than other Medi-
terranean hotspots. Prices for newly built luxury
properties are considerably lower, compared to
the prices of luxury homes on the French Riviera,
which range from 30,000 to 60,000 euros per sq.
m., in areas such as Nice and Cannes. The Spanish
Riviera is in second place with 15,000 to 45,000
euros per sq. m. with significant variations per sq.
m. between luxury homes and simple apartments,
followed by the Italian Riviera.

In Greece, market players note that the most
popular category is luxury residential properties

and super prime residential properties, and their
momentum is expected to continue. Buyers’ in-
terest for these assets, as they explain, remains
very strong and the properties of the Athenian
Riviera are considered attractive especially by
“visionary” foreign buyers who compare Athens
with other European markets. “The specific data
of the luxury real estate market, as well as the
arrival of branded residences, justify a possible
further but more reasonable increase, as values
still remain at lower levels than competing des-
tinations, such as the French Riviera, Sardinia,
etc.,” the same sources add.

Who is buying

Regarding the origin of the demand for real estate
in the Athenian Riviera, based on the same sourc-
es, Chinese, American, Arab and European inves-
tors figure high on the list, with these categories
relating to either investment funds and developers
who purchase properties for tourism development
or high-ranking executives and businessmen who
choose premium residences in areas such as Vouli-
agmeni, Kavouri and Glyfada in search of security,
privacy and luxurious lifestyle options. The inves-
tor pool is complemented by European retirees,
especially from Germany, the United Kingdom
and Scandinavia, as well as young professionals
and digital nomads.

The demand for
luxury homes in the
southern suburbs
is already high
and The Ellinikon
project is expected
to boost it.

H ZHTHZIH MNA NOAYTEAEIXZ KATOIKIEX
STA NOTIA MPOAXTIA EINAI HAH AYEHMENH
KAl TO EPFO XTO EAAHNIKO ANAMENETAI
NA THN EKTOXEYZXEI.
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Avappixdtar otn 61ebvi katdtagn n ABnvaiki PiBiépa, kabwe

£xel anoktnoel NA£ov Tn dIkA tng B£on atov xdptn Tng dieBvoug
ayopdg akivATtwy, Pe anotéAeapa va au€avetal 0tabepd 1o ayopaotikd
evolapépov and v EAAGSa kai To e€wtepikod. Tnv idia oTiypn, n pIZIKA
PETAPOPPWOn Tou napahiakol petwnou twv Notiwv Mpoactiwv oe
éva and ta n\éov nepinTnta «PIAETA» 0€ NAyKOGIO ENinedo, EXel evi-
oxUogl TV enevouTIKA eunioToolvn, yeyovag nou anodeikvietal and
TNV €UKOAIQ e TNV onoia anoppo®wvTal akivnta aiag ekatoviadwv
EKATOHHUPIWV eUpW. Q¢ enakdAoubo Napatnpeital n GUVEXNG «TPOPO-
5GTNON» TG NEPIOXAC PE VEEC TOUPIOTIKEC ENEVOUTEIC, EUNOPIKA aKi-
VNTd, aoTIKEG avanAdoelS Kal Je napouaia piag ISIWTIKAG 0IKOSOUIKAG
dpaatnpIdTNTAG Nou v €xel NPonyoUEVo.

Y10 nAaiolo autd, avapiBoAa, ta Nétia Mpodotia tng ABAvag
€10€pXxovTal o€ pia véa enoxn avantugng kai akpnc, Pe 1o £pyo tng
LAMDA Development oto EAANVIKG va Aeitoupyei w¢ poxAdg au-
¢ Tng aAlayng, pépvovtag padi Tou pia véa QIAocoQia aoTikng
avantuéng nou ouvoudlel tonia uynAng aiodntikAg, Biwaipdtnta
Kar oUyxpoveg unodopéc. ‘ETal, n nepioxn Teivel va petatpanei oe
évav noAudidotato kOpPo, 6NOU KATOIKIES, ENIXEIPATEI KA TOUPI-
Op0C oUVUNAPXOUV APPOVIKA, PE TO PEiypa autd va dnpioupyei vEeg
eukalpie yia enevbutég avaBadbuidoviac tn GUVOAIKA TNG €1KOVA.
Tpavd napadelypa, n eIkdva Tou eyxwplou real estate mou paptu-
pd pma afloonpeiwtn alénon twv aglwv Twv akivatwv ota Notia
MpodoTia, nepinou 010 8%, evw ol NPOBAEWEIG UNOSEIKVUOUV OU-
vexn, av kal Bpadutepn alEnon tng 1a§ews Tou 3% yia th PeTIvA
xpovid. O1 eKTIPNOEIC, &€, TWV PEYaAUTEPWY NAIKTWY TOU S1EBvoug
real estate yia tnv avdntu€n tng nepioxng eival kdt napandvw and
€U0iwVES, Kavovtag Adyo yia pia ABnvaikn Piiépa nou to 2035
Ba éxel petouaiwOei oe évav naykoopiag kKAGong npoopicud yia
Katoikieg, nevoUOEI Kal Toupioud, KaBIoTWVTAG TNV NEPIOXA €va
and ta mo premium real estate spots tn¢ Eupwnng. Qotdoo, on-
YeEPa, 0TNV EUPWNAiIKN OKNVA Napd Ti¢ NPOoPATEG AUENTEIS TWV
Tipwv, n ABnvaikn PiBiépa e€akoAouBei va eival mo npoaoith anod
dAa peooyelakd hotspots, 6nwg eivar n TaAAIkA, n [TaAikn kai n
lonavika PiBi€pa, Pe TIG TIPEG TwV NOAUTEAWY VEOSUNTWY AKIVATWY
va kupaivovtal petal 6.800 kar 13.000 eupw ava TETpaywviko
HETPo, o€ alyKpion pe TS TIPES Twv 30.000 €we 60.000 cupw avd
TETPAYWVIKO PETPO 0€ NEPIOXES ONwG n FaANIKA Pifiépa.

ENA «HUB» LUXURY YMNMHPEZIQN

Metagl twv onpaviikdtepwv napaydviwv nou kadiotolv ta Nota
Mpodotia dkpw¢ EAKUOTIKA €ival of UPNAAG NoIGTNTAG UNOBOLES, N
eyyutnta otn 6dAacoa, aAAd kal o1 EKTETApPEVES avanTugiakés Npw-
ToBouliec. ‘Onwe e€nyolv uynAdBabua oteAéxn Tou eyxwpiou real
estate, ol enevbloeic oe §evodoxeia, Papiveg Kal TOUPIOTIKA GUYKPO-
TNPATa otn SIApKEIa Twv ENOPEVWY ETWV Ba €xouv ektofeuael Ty atia
g neploxng. ECou kai, ndn, kdnoia and ta peyaAltepa ovoparta tou
real estate, SpaotnpionoloUvtal €viova ota Notia Mpodotia avaAap-
Bavovtag oAoéva Kal nepioadtepa projects, 6nwg n Ten Brinke, n TEP-
NA, n PRODEA Investments, n AVAX Development, v VEOI NAIKTEC TOU
kAd6ou pnaivouv GUVEXKG 0TO Naixvidl Pe KaIvoUPYIEG KaTAOKEUES. «H
PiBIépa Ba petatpanei o€ £va hub yia luxury yachting, yaotpovopia kai
dieBvi ouvédpla, evw n Zatnon yia evolkidoeig Bpaxuxpoviag pioBuw-
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ong (short-term rentals) kai second homes and Eupwnaioug, Apepi-
kavoug kal Apapeg enevbutéc 6a au€nbei. Eivar e€icou onpavtiko 6t
€upaon €xel 600ei kal otnv avantugn tng neploxng pe Baon Tig apxég
NG BIWOILOTNTAC KAl TwV NPOTUNWV Tou VEoU £EUnvou KOGHOU nou dn-
pioupyeital (Smart & Sustainable Urban Development), 6ivovtag akdpn
peyaAutepn npooti®épuevn agiay, e€nyolv ol idieg nnyEc. Eve, Sieukpl-
vidouv 6t €161kn Katnyopia anoteAolv Ta akivnta unepnoAUTEAGV Ka-
TOIKIK)V, 01 “super prime” Katolkieg, Onou ektipatal 6t Ba GUVEXIOTEN n
duvapikn tng ayopdg. «To ayopacTikd evalapépov yia Ta GUYKEKPIPEVa
assets napapéver noAU 10xup6», EMONPAivouy ol iSIEC NnyEc.

H METAMOP®QXH THX AKTOTPAMMHZ

Tautéxpova, n avapabyion tou napahiakol petwnou aAAGlel ta de-
dopéva g NePIOXAC Kal 0T0 KOPPATI Tng S1aBiwong TwWV KAToiKwv.
01 véeg avantugeig 6a éxouv npdoives unodopég, €§unva Ktipia Kai
BicdaIpeg peTagopéc, ol BeAtioelC Twv Méowv Madikng Metapopdg
npog 1o EAAnVIKG Ba kdvouv tnv nepioxn nio npoapdaiun, n avadia-
HOpQwaon T napahiakng Aew@opou Ba BeAticdael TRV KuKAopopia
kal 6a dnpioupynael véous ned6popous kai nodnAatddpopous, EVe
ol papives, 6nws tng Bouhiaypévng kai tou AAipou, a yivouv Siebvin
kévipa 6aidoaiou ToupiopoU pe tn napaAiakn {wvn and 1o ®AAnpo
€w¢ T Zapwviba va npoo@épel pia resort-style diapiwon yia na-
NioU¢ kal véoug katoikoug, aANd Kal yia ToUG TOUPIOTEG.

10 mAaiolo autd, oTic pdyeg €xouv pnel SnPGaIa Kal 1IBIWTIKG £pya
avapapiong Twv unodopwy Tou Napaliakoy PETWNoU TG ATtikAc. Ita
noAuavapevopeva diwtikd épya avikel n avdnAaon tng papivag AAiou,
¢ peyaAlitepng papivag twv BaAkaviwv and tn Reds, pe npoinoAoyi-
o6 100 ekar. eupw. And 1o pBIVONwpO EeKivnaav 01 KATAOKEUAOTIKES
epyaoie otn B’ MAal BouAag, n onoia éxel ekpiobwoei oe kovonpagia
OUHQEPGVTWV Tou Opidou Kwvatavtakdnoulou, Tng olkoyévelag Kok-
kaAn kai tou Micdpyou Mpokoniou, piag enévéuang UYoug 15 kat. EUpw,
evw o e€ENIEN BpiokovTal ol peAETeC yia To npwnv Yabanaki otnv nal
BdpkiZac.'0oov apopd ta dnpdaia £pya, npodopata avakovwonke n ek
véou npoonddeia avanAaong tou MntponoAitikou Mdpkou ®ainpikou
‘Oppou, nou Ba eépel 1o dvopa «Aévaov». Eniong, unoypa®ég €xouv
NEGE yia ToV EVOMoInpéVo nodnAatodpopo Kai nedodpopo auvoAikoU
HAKoug 18 xIAIopETPWY, nou Ba evawvel 1o Mooxdro pe tn Bouhiaypévn.

TO EAAHNIKO QX “GAME CHANGER”

‘Evac onpavtikdg napdyovtag nou tpopodotel T¢ agieg Twv Katol-
KILV Kal «NpwIaywviotel» otnv avadiapdppwaon twv Notiwv Mpo-
aotiwv eival to project «The Ellinikon» 010 EAAnvIKG, T0 onoio Be-
wpeital wg 1o peyaAltepo aotikd avantulakd €pyo atnv Eupwnn.
MoAuteAeis katolkieg, Eevodoxeia Névie aoTépwy, EPNopIKA KEVTPA
Kal npdaivol xwpol 6a avapabyioouv tnv eikdvag tng Pifiépag npo-
oehkUovtag petafl aAhwv Siebveic emixeipnaoelg, high-net-worth
individuals, aAAd kal ToupIop6 UYNAWY €1006NPATWY. OI KATOIKIEG
nou nwAolvtal péoa ato EAANVIKG, Onw¢ SnAWVOUV 0TEAEXN TOU
kAGdou, kaBodnyolv tn {ATnon Kal TIC TIPEG oUVOAIKATEPQ, €X0-
viag au€noel kal Ty olkodopIkn dpactnpIdTNTa aTn NEPIOXN, UE
anotéAeopa onpepa n peyaAn nAeiovotnta Twv VEWV KataoKEUWV
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va agopolv o€ noAuteAn diapepiopata uwnAng aiobntikAg, ou-
YKPOTAPATA PE NICIVES K.A.. INPEIWTEOV, OTI N Péon TIPA NWANONG
TETOIWV AKIVATWY KIveital népIE Tou 1 ekat. eupw, avaloya pe 1o
onpeio kal TI npodiaypapés Tou EKATTOTE CUYKPOTAPATOC.

H AKTINOIPA®IA TOY REAL ESTATE

H ¢htnon yia noAuteAeis katoikieg ota votia npodotia eival Adn au-
Enpévn kal To €pyo oto EAANVIKG avapévetal va tnv ektofeloel. 01
noAuteAeic katoikiec nwAolvtal o€ TIPEG Nou Kupaivovtal and 7.500
£w¢ 17.000 eupw ava TeTpaywvikd pETpo, Pe péco 6po ta 10.500
€UPW ava T.., EVK) N GUVONIKA elkdva tng ABnvaikng PiBiépag ano-
KaAOntel pia onpaviikn aténon tng ZATNONG aKIVATWY Ta TeAeuTaia
Xpovia, pe afloonpeiwteg diakupavaoelg 1o 2023 kai 10 2024 Kail eA-
MISoPOPES MPOONTIKES yIa TN YETIVA XPOVIA. LUYKEKPIPEVQ, Of TIUES
augnbnkav 10 2023 yUpw 010 7,5%, evw 10 2024 n avgnon Kupdv-
Bnke yUpw 010 7,9% 0€ oxEan LE T0 NPonyoUpEVo T0G.

01 TIPEC TV NOAUTEAWV VEOSUNTWY AKIVATWV Kupaivovtal auth
™ nepiodo petagl 6.800 kal 13.000 eupd avd T.p.. TNV NPWTOKA-
Bedpia otn Aiota éxel n neploxn tng Bouhiaypévng pe tn péon tipA
aKIVATWV avd T.p. va Kupaivetal ota 7.440 eupw avadeikviovtag T
otpatnyikn agia tng neploxng, akoAouBei o Louvio pe 5.710 €upw
ava t.p., eve Ty Tpitn B¢on kataAapBaver n Boula pe 5.680 cupw.
‘Enetar n FAugada pe péon upn ndAnong 5100 eupw ava t.j., 10
EAANVIKO pe 5.039 eupw kal n Bdpn pe 3.820 cupw. Le andotaon
avanvong Bpioketal to MaAaid ®dAnpo pe 3.800 eupw Kal apketd
nio xapnAd tonoBetouvtal otn Aiota ta KaAUBia Gopikou pe péan
TIun nwAnong ta 2.520 eupw avd T.p.

MAPAMENEI EYKAIPIA
ZE EYPQNAIKO ENINEAO

Qotéoo, napd T npdopateg au§noeig Twy THWY, n ABnvaikn PIBiépa
napapével no npooith and dAAa peooyeiakd hotspots. O TIHEC TwV
noAuTeA@V VEASUNTWV AKIVATWY €ival apketd xapnAdtepeg, o€ ou-
YKPION JIE TIC TIHEG MOU NwAoUvTal of NoAUTEAEIS Katolkieg atn FAAAIKA
PiBi€pa, o1 onoieg kupaivovtal and 30.000 éwc 60.000 eupw avd T.y.,
o neplox€s onwe n Nikaia kai o KAvves. H lonavikn Piiépa Bpioketal
otn 6edtepn B€on pe 15.000 £€w¢ 45.000 TO T.1. e ONPAVTIKEG SIaKU-
avoelg petagl moAUTEAWV KAToIKIWY Kal anAwv Siapepiopdtwy, Ve
akohouBei n Itahikn PiBiépa.

Ttnv ENAGSa, napdyovieg tng ayopdg Sieukpividouv 6ti n nio &n-
HOQIAAG Katnyopia eival Ta akivnta unepnoAUTEAWY KATOIKIWV Kal Ol
super prime Katolkieg, 6nou ektpdtal 0t 6a GUVEXIOTEN N SuvapIkA
T0UG. To ayopaoTikd evbiapépov yia Ta oUykekpIpéva assets, Onwg
e€nyouv, napapével oAU 10xupd Kai ta akivnta tng ABnvaikng PiBiépag
Bewpouvial EAKUOTIKG €161KG and Toug §évougs «dlopatikoUc» ayopa-
OT£G NOU GUYKpivouv Ty ABnva pe Ti A ayopég Tng Eupwnng. «Ta
OUYKeKpIPEva debopéva TG ayopdas unepnoAUTEAWV AKIVATWY, KABwG
kai n deign twv branded residences, dikaiohoyolv kai pia méavn ne-
paitépw, aAAd nio Aedoyiopévn at€nan, kabwe akopn ol afiec napa-
pévouv og xapnAdtepa enineda and aviaywviotikoUc Npoopicpouc,
onw¢ n TaAAIkn PIBiépa, n Zapdnvia K.a.», npoaBétouv ol idieg nnyEg.

Molol ArOPAZOYN

Avaopika pe tnv npoéheuon tng {ATNONG aKIVATWV oTnv ABnvai-
ki PiBiépa, KivéQol, Apepikavoi, enevbutéc and Tic Apapiké XWPEC,
aAAd kai Eupwnaiol, iyoupdpouv ynAd otn Aiota, pe Tig Katnyopi-
£ QUTKV va agopoUv enevdutikd funds nou ayopadouv akivnia yia
TOUPIOTIKN KPETAANEUDN, Kal UYNAOBaBua OTEAEXN - ENIXEIPNUATIEG
nou eMIAEYOUV premium Katolkieg o€ NeploxEg Onwg n BouAiaypévn,
10 KaBoup! kai n FAupasda, avantavias acpdAeia, 1810TIKGTNTA Kal
noAuteAeic endoyég. To enevbuTIKG Kolvo cupnAnpwvouv Eupwnaiol
ouvtaglouxol, 1dlaitepa and tn feppavia, 10 Hvwpévo BaaiAeio kai tn
Ikavéivapia aAAd kar véor enayyeAparties, kabwg kal digital nomads.

£
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GREEK LUXURY MARKET

According to recent data from Sotheby’s regarding
our country, luxury real estate sales in Greece over
the past 5 years have exceeded 500 million euros.
For 2024, a significant increase in domestic demand
was recorded, with Greek buyers accounting for 16%
of total purchases. According to Sotheby’s, “The rise
can be attributed to two key factors: the increase
in new luxury residential projects in the southern
suburbs of Athens, particularly along the Athenian
Riviera, and the return of many Greek expatriates
who had left the country during the economic crisis
a decade ago.”

GR // Z0ppwva pye npoéogpata otoixeia tng Sotheby’s
yid TN XWPa pag, ol NWANCEIG MOAUTEAWY AKIVATWV
otnv EAANGSa ta teAeutaia 5 xpovia £xouv Eenepdoel
ta 500 ekart. eupw. MNa 1o 2024 kataypdPnke cnpa-
VTIKN aU€nan tng eyxwplag {ATnong, Ye Toug EAANVEG
aAyopPaoTEG VA €XOUV T0 16% TWV CUVOAIKWY ayopwV.
TUpQwva pe tnv Sotheby’s, «n dvodog unopei va ano-
800¢gi og U0 onpaviikoUg NapdAyovieg: otnv auén-
ON TWV VEWV £pYwV MOAUTEAWV KATOIKIWV 0Td vOTId
npodotia tng ABnvag, 18iwg atnv ABnvaikn PiBi€pa,
Kal otV €MoTPo®n NOAAWOY EAAAVWY OUOYEVV MoU
€ixav eykataAsiyel Tn Xxwpa Katd tn d1dpKeia tng ol-
KOVOMIKAG KPiong Npiv ano pia dekastia.»
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The Athenian Riviera “mesmerises” retail giants, luxury brands, fashion retailers,
supermarkets and sportswear chains.

Konstantina Chelidoni B Carte Blanche
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ATHENIAN
RIVIERA
MALL




ITH ALL EYES on the major ongoing projects and the hundreds of millions of euros of investments that have

been launched along the entire 70-kilometer coastline from Piraeus to Cape Sounio, the Athenian Riviera is

W increasingly attracting the interest of domestic and international investors. The explosion of real estate and

investments in general, the increase in tourism, as well as the mega project of The Ellinikon, where the con-

struction of three large shopping centers (The Ellinikon Mall, Riviera Galleria and Retail Park) is underway,

are ushering in a new era for the coastline of the capital and yet another sector, that of retail, putting the southern suburbs

on its radar. It is indicative that the management teams of commercial enterprises, both domestic and foreign, seem to give

a “vote of confidence” in the prospects of the southern suburbs in a period, as they report, of exceptional challenges that
require, among other things, adaptability, flexibility and a correct reading of the environment.

TARGETING THE “SOUTH”

In this context, smaller and larger “players” are
already rushing to take a good position in the
new “shopfront” of retail that is being set up on
the Athenian Riviera, hoping to strengthen their
share of the “golden pie”, as they characterize it,
of the coastline, while current estimates that the
series of investments will continue - from retail gi-
ants, luxury brands, fashion retailers, supermar-
kets and sportswear chains - succeed one another.
“Greece is a small market, but the fact that in re-
cent years it has recorded a significant increase in
tourism, and indeed almost throughout the year,
has now made it the target of international chains.
The upcoming development of The Ellinikon
complex will change the economic and business
geography of the area and will attract many in-
vestments in the retail sector, mainly within The
Ellinikon complex and secondarily in the regional
markets. In a latter phase, however, the creation
of new retail markets is also expected, most like-
ly further south of Vouliagmeni”, Makis Savvidis,
vice president of the Athens Trade Association,
representative of Greece in the European Feder-
ation of Electronic Commerce (Ecommerce Eu-
rope) and vice president of the Greek eCommerce
Association (GR.EC.A.), tells White Paper.
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THE ELLINIKON PROJECT

With commercial leases in two of the three retail
and entertainment destinations under development
in The Ellinikon, for which Heads of Terms (HOT)
have been agreed with tenants amounting to 63% of
the total gross leasable area (GLA) in The Ellinikon
Mall and 76% of the GLA in Riviera Galleria, and
indeed at higher prices compared to the operating
shopping centers of LAMDA Development, the in-
creased business interest is confirmed. Trade Es-
tates of the Fourlis group is designing the Retail
Park of approximately 30,000 sq. m., which will in-
clude four large complexes with commercial spaces,
one of which will be occupied by the IKEA Elliniko
in an area of 10,000-12,000 sq. m. and will be the
flagship of the park, while it will also host Leroy
Merlin and Intersport stores. The Ellinikon Mall,
with an area of 100,000 sq. m., will host 350 shops
and restaurants and, once operational, will be the
largest shopping mall in Greece and one of the larg-
est in Southern Europe, while the Riviera Galleria
with a total area of 23,000 sq. m., for the construc-
tion of which METKA (Metlen Group) has been se-
lected and will bear the signature of the award-win-
ning Japanese architect Kengo Kuma, is the seaside
shopping center that will host international luxury
brands and premium boutiques.
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The Ellinikon Mall will be a shopping center
with over 100,000 square meters of leasable
space. // To Ellinikon Mall 6a sival éva
EUMNOPIKO KEVIPO UE €VOIKIAJOUEVO XWPO
ndavw ano 100.000 tetpaywVvika petpa.
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One of the
largest
commercial
moves by the
inditex group in
our country was
the opening of
the largest Zara
store, spanning
5,000 square
meters, in the
Piraeus Tower.

Among the companies that will “set up camp”
in the shopping centers that will be developed in
The Ellninikon, according to information, is Dell
-through its official partner and distributor of its
products in Greece, Oktabit- establishing a third
Dell Exclusive Store in our country, this time in
The Ellinikon. Public Group will also be located
“inside” The Ellinikon, as according to the group’s
management, an agreement has been reached for
the creation of a three-story Public store in an area
of almost 3,000 sq. m., which will include the en-
tire range of products of the chain. The Spanish
fashion giant Inditex (Zara, Zara Home, Massimo
Dutti, Pull & Bear, Stradivarius, Oysho and Bersh-
ka) is also moving in the same direction, through
the group’s Greek subsidiary, ITX Hellas, with
the preliminary lease agreement for the group’s
chain stores in The Ellinikon having been signed.
In fact, one of the group’s latest and biggest com-
mercial “hits” in our country was the opening of
the largest Zara store of 5,000 sq. m. in the em-
blematic Piraeus Tower. This is one of the brand’s
largest sales points across Europe, confirming the
strong interest in the Southern Suburbs. It seems
that Attica Department Stores will also be present
in The Ellinikon, with the company’s main share-
holder, Ideal Holdings, having confirmed the ex-
istence of preliminary lease agreements for spaces
in LAMDA Development’s new shopping centers.
Among other things, the shopping centers in The
Ellinikon will host luxury brands from the cloth-
ing, electrical-electronic goods, toys and super-
markets sectors.

REGIONAL RETAIL IS ALSO BEING
STRENGTHENED

The Polish clothing and home goods chain, Sin-
say, made a strong start this year, with its devel-
opment plan including the opening of eight new
stores in the Greek market for the beginning of
the year alone, two of which are located in the
southern suburbs. The Polish affordable fashion
chain, which has completed two years of pres-
ence in the domestic market, is aiming for an even
greater share in an attempt to further strengthen
its position in the retail sector. More specifically,
LPP Greece, the Greek subsidiary of the Polish
group, opened a new store in Daphne (on Vouliag-
menis Avenue), while a month ago the new store
in Alimos was opened. It should be noted that the
course of the Sinsay brand in 2025 is expected to
determine the arrival of the other brands of the
LPP group, such as the Reserved chain.

GRAND MASOUTIS

Masoutis opened its first large store, Grand Masou-
tis, in Attica, specifically in the southern suburbs (on
Vouliagmeni Avenue), a year ago. The supermarket
chain opened a state-of-the-art point of sale in Glyfa-
da, which covers an area of 2,000 sq. m. “Grand Ma-
soutis” is the company’s store model that offers more
services and product codes, while to date there are
14 other similar stores operating throughout Greece.
However, this is the first time that such a store has
been opened in the capital, with the second Grand
Masoutis opening soon in Treis Gefyres in Athens.
In the southern suburbs, according to reliable infor-
mation, the next step in strengthening Grand Ma-
soutis’ presence will be in the Nea Smyrni area. The
northern Greek supermarket chain aims to further
strengthen its footprint in the Attica market, with
Masoutis’ organic growth plan for last year includ-
ing, in addition to new stores in Attica, investments
of around 25 million euros for store renovations. It
should be noted that in the southern suburbs, D. Ma-
soutis S.A. has stores in Piraeus, Palaio Faliro, Argy-
roupoli, Kallithea and Agios Dimitrios.

HOLLAND & BARRETT

The stores of the British health and wellness chain
Holland & Barrett, which the Fourlis group has
brought to our country, are expanding dynamical-
ly. It is no coincidence that the first store opened
in Glyfada with the group “betting” on the south-
ern suburbs market. It is noted that the collabo-
ration between the Fourlis Group and Holland &
Barrett began in 2022, while in early 2023 the first
six physical stores in Greece were created, as well
as the online store offering nationwide coverage.
The company, founded in 1870, is the most famous
chain in the vitamins & supplements sector in Eng-
land and one of the largest companies in Europe in
the health and wellness sector, with a network that
reaches 1,600 stores in 24 countries.

JD / COSMOS SPORT

The British sportswear retailer, JD Sports, is in-
creasing its footprint in the Greek market, both
through the homonymous network and through
the acquired Cosmos Sport, expressing support
for the Attica coastline. In addition to the store
that it has in the emblematic Piraeus tower, it
has presence in Glyfada and in the central mar-
ket of Kallithea. It should be noted that the JD
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group has acquired the majority of Cosmos Sport
shares from the Tsiknakis family (which retains
management), as well as the percentage held by
EOS Capital Partners of Apostolos Tamvakakis.
In fact, Cosmos Sports and its management team
have set a goal of further developing the network
by adding new stores, as well as doubling the fi-
nancial figures by 2028. JD Sports operates over
3,400 stores in 38 markets around the world,
while in Greece it opened its first store in the fall
of 2022 at Smart Park and the second on Metaxa
Avenue in Glyfada. Also, the Cosmos Sport
chain opened a new store in Glyfada, with a new
sport-driven strategy, reducing its “footprint” in
street fashion and athleisure, categories that are
being developed through the JD chain, which
managed to quickly acquire a significant share
among younger GenZ and GenA consumers.

Me 10 BAEppa dAwv va eivar oTpappévo ota peydia ev

e€eli€er projects kal I enevoUoeIg eKkatoviAbwy eka-
TOPPUPiwV €Upw nou €xouv SpopoAoynBei katd PAKog OAng
TNG AKTOYPappNG Twv 70 xIAlopéTpwv and tov Meipald péxpi 1o
akpwtAplo Tou Zouviou, n ABnvaikn Pifiépa npooeAklel OAo Kal
Mo €vIova T0 evOIapEPOV EYXWPIWV Kal S1EBVAV enevoutwv. H
ékpn&n tou real estate kal twv enevouoewv yevikdtepa, n avgn-
0N TOU TOUPIoPoU aAAd Kal To mega project tou EAAnvikoU, dnou
dpopoloyeital n KATAOKEUN TPIWV PEYAAWV EUNOPIKWV KEVIPWV
(The Ellinikon Mall, Riviera Galleria kal Retail Park) @épvouv
pia véa €noxn oTnv aKToypappn tng npwielouoag kar o€ évav
akoun kAddo, auté tou retail, pafovtag ta vétia npodotia oTo
pavtdp tou. Eival xapaktnpiotikd 0TI 01 SI0IKAGEIC TWV EUNOPI-
KWV ENIXEIPACEWY, TOGO 01 EYXWPIEG 000 Kal ToU eSWIEPIKOU,
Qaivetal va divouv «PA@eo eunioTooUvng» oTIG NPOONTIKEG TWV
Notiwv MpoacTtiwv e pia nepiodo, 6nwe avapépouy, e€aipeti-
KWV npokAnoewv nou npolinobétouy, petall AAAwv, npooap-
pootikdTnTa, euei€ia Kar cwoth avdyvwaon tou nepiBaAiovTog.

ZTO ZTOXAZTPO TA «NOTIA»

Y10 nAaiolo autd, nén pikpOTEPO! Kal PeYAAUTEPOI «NAIKTEC
oneldouv va AdBouv pia kaAn B€on otn véa «Bitpiva» Tou Aia-
vepnopiou nou atAvetal atnv ABnvaikn Pifiépa npooBAénoviag
oTNV EVIOXUON TWV PEPISIWV TOUC OTN «XpUON NiTa», ONwg tnv
Xapaktnpidouv, TNG aKTOYPAPYPNG, EVE 01 TPEXOUCEC EKTIPATEIS
011 10 0€pi TwV eNeVOUTEWV Ba OUVEXIOTEI - aNd KOAOGOOUC TOU
retail, noAuteAn brands, Miavikég enixelpioeig pédag, oolnep
pdpket aAAd kar aAucibes abAnTikwv €16wV - dladéxovtal n pia
Tnv GAAn. «H EANGSa eival pev pia pikph ayopd, 0pwg, To yeyo-
vo¢ 0TI Ta teAeutaia xpovia kataypdgel anuavtikn avodo o€ 0,11
agopd tov touplopd, kai pdAiota oxeddv kab’ 6An tn didpkela
NG Xpovidg, tnv €xel BaAel nAéov 010 0TOXAGTPO TWV SIEBVWY
aAucidwv. H enikeipevn avantuén tou ouykpothpatog tou EA-

AnvikoU, &€, 6a aAAAel TNV 0IKOVOUIKA Kal ENIXEIPNUATIKA YEW-
ypagia tng neploxng kai 6a npooeAkioel NOAAEC enevoUoEIC Kal
0tov kAGS0 Tou Alavepnopiou, KUPiwG evtdg Tou oUPNAEyuatog
10U EAANVIKOU Kal SEUTEPEUOVTWC OTIC NEPIPEPEIAKES AYOPEC.
Ie 6eltepn @don, 6w, avapévetal kal n dnpioupyia vEwv
ayopwv Alavepnopiou, ni@avotata, votidtepa tng BouAiaypé-
vney», dnAwvel ato White Paper, o0 avtinp6edpog tou Epnopikou
TUANGYOU ABnvadv, eknpdownog yia tnv EANASa otnv Eupwna-
ikn Opoonovdia HAektpovikoU Epnopiou (Ecommerce Europe)
kal avtnpdedpog tou EAAnvikoU Zuvééopou HAektpovikoU
Eunopiou (GR.EC.A.), Mdkng Zappidng.

ZTO EAAHNIKO

Me TI¢ epnopikéc PioBwoelg atoug SUo and Toug Tpeig und avd-
ntu€n npoopiopolc AlavikoU egnopiou kal yuxaywyiag oto EA-
Anvikd, yia toug onoioug éxouv cuppwvnOei Heads of Terms
(HoT) pe toug pIobwtég va avépxovial 610 63% TG GUVOAIKNG
HIKTAG ekpioOwpévng empdvelac (GLA) oto The Ellinikon Mall
Kal 010 76% tou GLA oto Riviera Galleria, kal paAiota o€ ugn-
A\OTEPEG TIPEC O€ OXEON PE TA €V AEITOUPYIa EUNOPIKG KEVIPA
¢ LAMDA Development, enifefai@vetar n au€npévn enixel-
pnpatikn kivntikétnta. H Trade Estates tou opihou Fourlis oxe-
6141 1o Retail Park emdvelag nepinou 30.000 t.4., T0 onoio
Ba nepihapfavel t€ooepig peydAoug GYKOUG EUNOPIKWY XWPWY,
évav ek Twv onoiwv Ba kataAdBer to IKEA EAAnvIKoU peyéBoug
10.000 - 12.000 t.p. kai Ba eival n vauapxidba 10U NAPKOU, EVR
Ba gihoevel kataotapata Leroy Merlin kal Intersport. To The
Ellinikon Mall, em@dveiag 100.000 t.p. 6a @idoevei 350 kata-
gthApata Kal eotiatépia kar 6tav Aeitoupynoel Ba eival to peya-
AUtepo epnopikd tng EANGSac kal éva and ta peyalltepa otn
Nétia Eupwnn, eve 1o Riviera Galleria pe ouvolikn empdvela
23.000 t.j, NOU yIQ TNV KATAGKEUN TOU €xel eniAeyei n METKA
ATE (Opihog Metlen) kai Ba gépel tnv unoypagn tou Bpapeupé-
vou lanwva apxitéktova KEvyko Kolpa, eival to napadaldoaio
€UNOPIKO KEVTPO mou Ba ilogevel dieBvn luxury brands kai
premium boutiques.

Metall twv etaipeldv nou Ba «otpatonedelioouv» ota
eUnopika kévipa nou Ba avantuxBolv oto EAANVIKG, oUpgwva
pe nAnpogopieg, eival n Dell - p€ow tou enionpou ouvepydtn Kai
dlavopéa Twv Npoidviwy tn¢ otnv EANGSa - tng Oktabit, eyka-
B10T0dVTag oth xwpa pag kai tpito Dell Exclusive Store, auth tn
@opd oto EAAnvIKO. «Evidg» EAAnvikoU 6a Bpioketar to Public
Group, Kabw¢ oUp@wva pe tn dloiknon tou opilou €xer undp-
€el oupQwvia yia tn dnpioupyia €vog TPIWPOPOU KATAGTAPATOS
Public, oxed6v 3.000 t.j., nou Ba nepihapBavel 6An v ykdpa
npoidviwv ¢ aAucidag. Itnv idia katelBuvon Kiveital kal o
lonavikd¢ kohooo6g podag Inditex (Zara, Zara Home, Massimo
Dutti, Pull & Bear, Stradivarius, Oysho kai Bershka), péow tng
eAAnvikng Buyatpikng Tou opidou, ITX EAAGS, pe T0 NpooUPQWVO
piobwong yia kataotApata Twv aAucidwv Tou ykpoun oto EA-
Anviké va éxel unoypagei. MaAiota, éva and ta teleutaia Kal
peyaAUtepa ePnopika «xtunnpata» tou opilou oTn Xwpa pag,
ntav 1o dvolypa tou peyaAltepou kataotnpatog Zara 5.000 T.p.
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otov euPfAnpatiké Mupyo tou Melpaid. NMpdkertal yia éva and ta
peyaAltepa onpeia nwAnong tou brand naveupwnaikd, emipeBal-
wvovtag 1o €viovo evdlagépov yia ta Nétia Mpodotia. Mapou-
oia gaivetar 6t 6a €xouv 010 EAANVIKO Kal Ta Attica Department
Stores, pe tov Pacikd pétoxo tng etaipeiag, tnv Ideal Holdings,
va €xel eniBefaicdoel tnv Unapén NpoouUPPWVWY PicBwaong yia
XWPOUG ota véa eunopikd kévipa tng LAMDA Development. Eve,
peta&l aAAwy, ota epnopikd kévipa tou EAANVIKOU 6a giAoevn-
BoUv kataothpata luxury brands and tov xwpo tng évéuong, TwWV
NAEKTPIKWV-NAEKTPOVIK@VY E16@V, NaIXVISIOV Kal golnep PapKeT.

AYNAMOQNEI KAl NEPI®EPEIAKA
TO AIANEMIOPIO

Auvaté nodapikd €kave otn véa xpovid n noAwvikn ahuaida €v-
duong kal 16wy onitioy, Sinsay, Pe To avantu€iakd tng nAdavo va
neptAapBaver pévo yia TIg apxeg TNG XpovIag T0 Avolypa oKTw VEWV
Kataotnpdtwv otnv eAANVIKA ayopd, €k Twv onoiwv ta 0o Bpi-
okovtal ota Notia Mpodotia. H noAwvikn aAucida npooitng pédag,
n onoia €xel ouunAnpwaoel 600 xpdvia napousiag aTnv eyxwpia
ayopd, Baler nAwpn yia akopn peyalitepa Pepidia eNIXEIPOVIAC
va Ioxuponoinael nepaitépw tn Béon tng atov kKAAS0 Tou Ailavikou
eunopiou. Mo avaAutikd, n LPP Greece, n eAAnviki Buyatpikn Tou
noAwvikoU group, dvoi€e véo katdotnpa otn Adgvn (eni Tng Aew-
@Opou BouAiaypévng), eved npiv and €vav pnva avoi€av ol nUAES
TOU Kataotnpatog otov AAIpo. Znpeiwtéoy, 6T n nopeia Tou onpa-
10¢ Sinsay péoa oto 2025, avapévetal va kpivel kai tnv €Aeuan Kai
TV unéAoinwv brands tou opidou LPP, 6nw¢ n aAuciba Reserved.

GRAND MAZOYTHZ

To npwTo TOU peydro katdotnya, Grand Magoutng, dnpiolpyn-
o¢ otnv ATTKN Kal ouykekpipéva ota Notia Mpodotia (eni tng
Aew@opou Bouhiaypévng) n Maoodtng, npiv and évav xpovo.
H aAucia colnep pdpket €Bece ae Aeitoupyia éva unepouy-
Xpovo onpeio nwAnong otn FAupada, to onoio avantiooetal
o€ enipavela 2.000 t.p.. To «Grand Macodtng» eival to poviéNo
Kataotnpdtwy Tng €Taipeiac nou NpooQEPEl NEPIGAOTEPES UMN-
peaies Kal KwoIKoUG NPoidVIWY, VR €w¢ onuepa Aeltoupyouv
dA\a 14 opoeldn kataothpata ava tnv EAAGSa. Qotdoo, eiva
n npwIn gopd nou avoiyel t€1010 katdotnpa otn Npwielouad,
e 1o deutepo Grand MagoUtng va eykaividetal olviopa oTig
Tpeig Tépupeg atnv ABnva. Ita Notia NMpodotia, cUuQwva pe
€YKUpeC NANPoPopieg, T0 ENOPEVO Bnpa tng evioxuong tng na-
pouaia¢ twv Grand MaooUtng Ba eival atnv neploxn tng Néag
Tulpvng. Ztoxog ng BopeloeAAaditikng ahuaidag colnep pdp-
KET €ival va evioxUoel NepaITéPpw T0 anotinwpd tng atnv ayopd
ng ATTIKAG, Pe To NAdvo tng opyavikng avdntuéng tng Magou-
TNG yia TNV nepacpévn xpovid va nepiAdppave ektd¢ and ta véa
Kataotnpata otnv ATTiKN Kal enevoUoEIS, Nepi ta 25 eKaT. EUPW
yia avakaivioeig kataotnpdtwy. Na onpelwbei 611 ota Nota
Mpodotia, n A. MacoUtng A.E. S1aB£tel kataotnpata oe Nerpaid,
Malaid ®dAnpo, ApyupounoAn, KaAAiB€a kai Ayio Anpntplo.

HOLLAND & BARRETT

Ta kataothpata tng Ppetavikng aluaidag npoidviwv eueiag kal
uyeiac Holland & Barrett, nou éxer gépel o opihog Fourlis atn
XWpa pag enekteivovial duvapikd. Aev eival dAwote tuxaio, o0t
10 NPWTO Katdotnpa dvoi€e otn FAugada pe tov GpIA0 va «mno-
vidpel» otnv ayopd twv Notiwv Mpoadtiwv. Inpeiovetal 6Tl n
ouvepyacia tou Opilou Fourlis pe tn Holland & Barrett §ekivnoe
10 2022, ev® oTI¢ apxég tou 2023 dnpioupynbnkav ta npwta
£€1 puUOIKA kataotnpata otnv EAAASA, KaBWE Kal To NAEKTPOVIKO
katdotnua nou npoaépel naveAhadikn kdAuwn. H etaipeia, nou
16pUBNKe 10 1870, eival n mo Sidonun aAkugiba otov Topéa TwWV
Brtapivedv kal Twv cupnAnpwpdtwv otnv AyyAia kal pia ano Tig
peyahltepes etaipeies otnv Eupwnn atov kKAGSO uyeiag kal euedi-
ag, pe éva diktuo nou ayyicel ta 1.600 kataoTAPATa o€ 24 XWPEC.

JD/COSMOS SPORT

Au€dvel T0 anotinwpd tou otnv eAAnvikiA ayopd, o BPETavIKOG
naiktng twv abAntikwv €166v, JD Sports, 1000 P€0w TOU OPW-
vupou Siktlou, 600 Kal péow tng e€ayopacbeioag Cosmos Sport
«ynpiovtacy» 10 napaAiakd pétwno tng AttkAg. Mépav and 1o
katdotnpa nou S1adéter atov epfAnpatikd nupyo Tou MNelpaid,
Bpioketal otn TAuQAda aAld kar otnv Kevipikn ayopd tng KaA-
NBéac. Na emionpavBei, 0t o dpidog tng JD éxel e€ayopdoer tnv
nAelopngia Twv petoxwv tng Cosmos Sport and tnv olkoyévela
Toikvakn (n onofa diatnpei 1o management), aAAd kai 10 Nogootd
nou Kateixe n EQS Capital Partners tou Andatohou Tappakdkn.
MdAiota, n Cosmos Sports kal 10 management team tng éxouv
B€0€l WG 0TOX0 TNV NEPAITEPW avantugn tou SIKTUOU PE TNV Npo-
00nkn vEWV kataotnpdtwy, kabwg eniong kar tov dinkaciacpod
TWV 0IKOVORIKWV PeyeBwV péxpl to 2028. H JD Sports Aeitoupyel
ndvw and 3.400 kataotnpata oe 38 ayopéc oe OAO TOV KOGHO,
evw otnv EAAGSa dvoi€e To npwto Tou katdotnua 1o PBIvONwpo
tou 2022 oto Smart Park kal 10 6e0tepo otn Aewpopo Metafa
otn TAugpada. Eniong, n aAuaiba Cosmos Sport eykaiviaoe véo
katdotnpa otn TAugdda, pe pia véa sport-driven otpatnyikn,
HEIVOVTAG TO «anotunwpd» tng ot street fashion kar athleisure,
Katnyopies nou avantuooovial Péow g aAucidag JD, n onoia
katdgepe va anoktnoel ypAyopa éva onpaviikd pepidio petagl
TWV VeapoTepwy KatavaAwIwv tng Gen Z kai tng Gen A.
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THE CONTINUOUS GROWTH
OF THE MARITIME ECONOMY
IN THE SOUTHERN SUBURBS
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GREECE HAS BECOME one of the most attractive
tourist destinations in the Mediterranean in re-
cent years, while our country is the most impor-
tant “port” for large recreational boats. The de-
mand comes from the global market, while part
of it is also due to Greek travelers, who choose to
spend their holidays either on their own boat, or
by renting one to meet their needs. Approximately
1.5% of the country’s GDP and 40,000 jobs are di-
rectly linked to coastal tourism and cruising.

As stated by the president of the Association of
Greek Marinas, Stavros Katsikadis, the increased
activity regarding the construction of new mari-
nas, especially in the southern suburbs, is related,
in addition to demand, to the financing arising
from the Recovery and Resilience Fund. “Out of a
total of 41 operational plans for the marinas, ap-
proximately 20 have been approved by the Min-
istry of Tourism and its competent committees.
Projects are currently being developed that, ac-
cording to the Recovery Fund deadlines, should be
completed by 2025”.

THE ROLE OF THE INVESTMENT
IN ELLINIKON

The role of the investment in the Metropolitan Pole
of Ellinikon is decisive. The project and resulting
outcome will be inextricably linked to marine and
coastal tourism in the Athenian Riviera in the com-
ing years. As Mr. Katsikadis points out, “marine and
coastal tourism is not only the marinas and tourist
ports, the beaches and the hotels, but also a set of
activities that will be developed in the region on
the occasion of the great project of The Ellinikon,
which will focus even more on the Southern Sub-
urbs. Let us also not forget that the regeneration of
the coastal front is underway, from Neo Faliro to
Tzitzifies, with the regeneration project of Faliro
Bay implemented by the Region of Attica. This spe-
cific investment will connect the urban landscape
with the beach. The entire set of projects, starting
from Piraeus and reaching Lavrio, will bring revolu-
tionary changes, with an upgrade of infrastructure
and services. I believe that we will see new activi-
ties related to coastal tourism, such as watersports,
which are very developed in Western Europe, while
in Greece that is not the case. Also, activities relat-
ed to private coastal transport with pleasure boats,
diving tourism and many more will be developed.

“A GREAT OPPORTUNITY THAT WE MUST
CAPITALIZE ON”

When asked why the Southern Suburbs attract the
majority of investor interest in the marina sector,
he explains that the privileged zone of the Atheni-
an Riviera had remained untapped for many years.
“Now, it has become obvious both to the Greek State
and to potential investors that there is a great op-
portunity that we must capitalize on in the coming
years. The new Vouliagmeni Marina has already
been completed, a radical renovation of the Agios
Kosmas Marina is about to be carried out, and up-
grade works are underway at the Flisvos and Zea
Marinas. What I predict is that there will be an up-
grade in the quality of infrastructure and services
in the Southern Suburbs in the coming years. The
total resources available for the marinas, through
the Recovery Fund, amount to 140 million euros, of
which I hope that a large part will be utilized”.

He points out that the Southern Suburbs offer
access to the islands of the Argosaronic Gulf, which
have experienced significant growth as a tourist
destination in recent years, while this specific ge-
ographical area provides natural protection for
pleasure boats from the weather. “The entire coast-
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line of Argolida, as well as further south in the rest
of the Peloponnese Region, are also popular choices
for visitors,” he adds.

Recently, the Association of Greek Marinas pre-
sented the spatial planning study that has been car-
ried out jointly with the University of Piraeus and
the University of Athens. According to Stavros Kat-
sikadis, this study dealt with the spatial planning
of marinas and their prospects. “Our aim, through
market research, is to highlight areas based on ob-
jective criteria, such as the development of new
infrastructure, the existence of urban activity and
tourist growth, as well as existing networks and in-
frastructure, such as airports, ports and highways.
In the same study, we also examined the configura-
tion of waste networks and the entire spectrum of
services required for a marina. The conclusion was
to determine which municipalities already have the
specifications required and where the creation of
marinas is suggested in the coming years”.

According to Mr. Katsikadis, approximately
30 marinas with high-quality specifications and
services operate throughout Greece. “In total, 39
licensed and designated marinas operate through-
out the territory with approximately 13,000 moor-
ing spaces. These do not include marinas that are
already designated, but for various reasons the re-
quired projects have not been implemented or com-
pleted. At the same time, there are approximately
60 shelters and tourist anchorages, which operate
with a varying degree of quality”.

MARNET: THE COMPANY BEHIND
THE FOUR MAJOR MARINAS
OF THE SOUTHERN SUBURBS

Nikolaos Florios, co-founder and managing partner
of Marnet S.A., a consulting engineering company
behind a large number of marinas in the South-
ern Suburbs and in Greece as a whole, points out
that “we were lucky enough to be involved in all
four marinas in the Southern Suburbs. It started
with Flisvos marina, that we worked on during the
Olympic Games and we are still working on its new
form, expansion and further development. It is a
recreation center of decisive importance for Attica”.

“Next is the development of the Alimos Mari-
na, where we also undertook the study. This too has
been granted by the Hellenic Republic Asset Devel-
opment Fund to a private individual in recent years
and its reconstruction is expected to begin. This is
a large land zone, which for many years remained
undeveloped and its area exceeds 200 decares. It is
going to be developed with the prospect of becom-

STAVROS KATSIKADIS
PRESIDENT OF THE
ASSOCIATION OF
GREEK MARINAS

"Marine and coastal tourism
is not only the marinas and
tourist ports, the beaches and
the hotels, but also a set of
activities that will be developed
in the region on the occasion
of the great project of The
Ellinikon, which will focus even
more on the Southern Suburbs”.
// «0 6aAdociog Kal 0 napdktiog
T0UpPIoPAG eV gival povo ol
papiveg Kai o1 ToupiaTikof
Aipévec, ol napalieg kal ta
€evodoxeia, alAd éva auvodo
dpactnplothtwV Nou
0a avantuxBolv atnv neploxn
pe agoppn to peyaio
£pyo tou EAAnviKoU,

10 0Noio Ba eNIKEVIPWOEI

aKOpa nePIooidTEPO
ta Notia MpodoTiar.
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NIKOLAOS FLORIOS,
CO-FOUNDER AND
MANAGING PARTNER

OF MARNET S.A. =

"The Vouliagmeni Marina i e
has already been completed - 1'-:-":"
and the result is evident. 1.
We were responsible for - -
preparing the master plan, iy 2 ;
the environmental studies and = e, v

P

the port works studies, and 5 o '_

securing the permits". // «H o

; . ; , [ e -
Mapiva Bouhiaypévng €xer Adn T g

o
o)\oxr)\npmesl' Kai torunoté)\eoua N .-LfL{r__
eival eppavéc. Eixape tnv T

guBuvn ekndvnong Tou master
plan, Twv nepiBaAAoviikwv
PEAETWV KAl TWV PEAETWV
AIHEVIKQOV €pywV
Kal tng dracpdAiang
TWV adelodotnoewv».
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Out of a total of
41 operational
plans for

the marinas,
approximately
20 have been
approved by
the Ministry of
Tourism and
its competent
committees.

ing a hub for recreation and activities, while simul-
taneously supporting the chartering activity”.

Among the marinas for which Marnet has under-
taken to prepare the study is that of Agios Kosmas.
“It has already entered a development trajectory in
order to be transformed into a modern facility. This
is the point where the Greek Sailing Center was lo-
cated, for which we also carried out the study about
20 years ago. It is now being transformed into a
modern marina with infrastructure for the hosting
of mainly large vessels. I hope that one of the best
marinas in the country will be created”.

“The Vouliagmeni Marina has already been
completed and the result is evident. We were re-
sponsible for preparing the master plan, the envi-
ronmental studies and the port works studies, and
securing the permits,” adds Mr. Florios.

DEVELOPMENT PLANS AND NEW
MARINAS SOUTH OF VOULIAGMENI

Referring to the landscape, as it is expected to
take shape in the coming years, he notes that,
“there are already proposals and projects under-
way for the development of new marinas, further
south of Vouliagmeni”.

“The entire project,
starting from Piraeus and
reaching Lavrio, will bring

revolutionary changes”.

- Stavros Katsikadis

«TO ZYNOAO TQN EPIFQN MOY EZEKINOYN AMNO
TON MEIPAIA KAl ®TANOYN EQX TO AAYPIO,
OA ®EPOYN ANATPENTIKEYX AAANATEX».

-XTAYPOX KATZIKAAHX

On the other hand, Mr. Florios also points to the
example of Eastern Attica, where the expected moves
or investments in marinas have not been made, even
though it offers access to the Cyclades and the Aegean
islands. “Although there are plans, and while we have
also prepared some studies, the projects have not pro-
gressed in this area for different reasons. On the one
hand, due to bureaucracy, and, on the other hand, due
to the prejudice with which local communities often
treat marinas. However, these are recreational poles
that can offer many positive features, not only to those
who own boats. One does not need to have a 30-meter
boat to take a stroll in Flisvos, drinking their coffee. I
hope that the benefit that arises for society as a whole
from the creation of a marina will be more widely rec-
ognized in the coming years”.

MARINAS BRING ADDED
BENEFIT TO LOCAL COMMUNITIES

TEKAL is one of the most important actors in the
construction industry, with profound expertise in
port projects. It recently completed the construction
of the Vouliagmeni Marina while, as an investor, it
has undertaken the concession and operation of the
Nafplio Marina. TEKAL Vice President, Iro Psaltak-
ou, states that, “in recent years, the development of
maritime tourism, but also of tourism in general, has
created the need to utilize existing marinas, as well
as to create new ones, in areas where this is feasible.
What we have also found out from our experience as
an investor in Nafplio is that there are several obsta-
cles to the licensing of these projects”.

“The new marinas that are being created re-
quire the development of both port and land infra-
structure. The aim is to build an integrated venue
in which visitors will enjoy not only basic docking
services, but also high-level combined services,
bringing additional income to investors. At the
same time, it is necessary to harmonize new devel-
opments with the requirements of local communi-
ties. Let me remind you that, in the case of Vouliag-
meni Marina, there were appeals by residents to the
Council of State against the implementation of the
investment. However, when a business plan is com-
prehensively designed and licensed, the obstacles
are sooner or later removed,” says Mrs. Psaltakou.

“The construction of a marina leaves its mark
on the local community by creating new jobs and
attracting revenue that can benefit a destination as
a whole. At the same time, with the construction of
new or the upgrading of existing facilities, in addi-
tion to upgrading port infrastructure, a large part
of the land area is completely renewed”.
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‘Evag and toug nio eAKUTIKOUG TOUPIGTIKOUG NPOOPIGHOUG

¢xel kataotei n EANGSa ta teheutaia xpdvia otn Meadyelo,
€V N XWPA Pag anoteAel 1o anpavtikdtepo «Aipdvi» yia peydia
oKapn avayuxng. H ¢ntnon npoépxetal and tnv naykoouia ayopd,
eVW €va PEPoc Tng opeiletal kal oe EAANVES TagISINTES, 01 onoiol
eNIAEYOUV Va KAVOUV TIC S1AKONEG TOUC €Te Pe SIKO TOUC OKAPOG,
eite PIoBvovtag éva yia va 1kavonoioouv Ti¢ avaykes toug. Me-
pinou 10 1,5% tou AEN kai 40.000 Béoeig epyaaieg ouvdéovtal
dpeoa pe Tov napdktio Toupiopd kal thv kpouadiépa.

‘Onw¢ avagépel o npdedpog g Evwong Mapivwv EAAGSag,
Ytaopog Kataikadng, n KIvntikdtnta nou napoucidletal pe Ty Ka-
TAOKEUN VEWV Papivay, 18iwg ota Notia NMpodotia, oXeTieTal eKTO¢
and tn ¢ATNON Kal Pe TIC XpnPatodoTAaEIS Nou anoppéouv and to
Tapeio Avakapyng kai AvBektikdtntag. «And ta ouvoAikd 41 enixel-
pnaolakd ox€dia yia T papiveg, €xouv eykpiBei and to unoupyeio
ToupiopoU Kai TI appddieg enitponég Tou, nepinou 20. Auth Tn oTIy-
pn avantdooovtal épya nou oUpPwva pe Tig npobeapic tou Tapeiou
Avakapync Ba npénel va £xouv oAokANpwOEi wg Kai 1o 2025».

O POAOZ THZ ENENAYZHZ
ZTO EAAHNIKO

Kabopiotikog eival o poAog tng enévduang atov MntponoAitikd Moo
EAAnvikoU. To épyo kai To anotéAeopa nou auté Ba @éper Ba eival
dppnkta ouvdedepévo e Tov BaNA0OI0 Kal NapakTo TOUPIoHO aTnv
A6nvaikn PiBiépa ta endueva xpdvia. Onwg enionpaivel o kUpiog Ka-
T01KAdNC, «0 BaAdoaolog kal 0 NAPAKTIOC TOUPIGHOS SV eival HOVO ol
papiveg Kai o1 ToupioTikoi AIPEVeG, or napaieg kai ta Eevodoxeia, aAAd
éva oUvoho Spaotnplotntwy nou Ba avantuxBouv oTnv NEPIOXN LE
apoppn 1o peydAo €pyo tou EAANVIKoU, To onoio Ba pépel aTo enike-
VIpo akdpa neploodtepo ta Notia Mpodotia. Ag pnv Eexvdpe, eniong,
ot Bpioketal oe eEAIEN n avanAaon tou napahiakou PeTwnou, and to
Néo ®aAnpo éwg TIg TUTAPIEC, e To £pyo avanAaong Tou dainpikoU
‘Oppou nou uhonolei n NMepipépeia ATTIKNG. H ouykekpipévn enévéuon
Ba ouvbéael Tov aoTikd 10T6 e Ty napahia. To Voo Twv Epywv nou
€ekivolv and tov NMeipaid kar pravouv €wg to Aauplo, Ba pEpouv ava-
TPENTIKEG AAAaYEG, e avaBabuion Twv UnoSopwY Kal TwV UNNPECIWV.
«EKTIPW 0TI Ba Solpe véeg HpaatnpIGTNTEG NOU OXETI(OVTaAI PE TOV Na-
PAKTIO TOUPIOHO, ONWE Ta watersports, nou atnv Autikn Eupwnn eival
noAU avantuypéva, eve otnv EAAGSa bev oupBaivel to id10. Eniong, 6a
avantuxfolv SpactnpIGTNTEG NOU OXETICOVTAI HE NAPAKTIES IBIWTIKEC
HETAPOPES PE OKAPN avayuxnc, Tov KataduTiko TOUPIoUO Kal APKETES
akOpN», cUPNANPWVEI 0 KUPIOG Katolkadng.

«MIA MEFAAH EYKAIPIA NMOY MNPENEI NA
KE®AAAIOMNOIHZOYME»

Y10 epTnpa yiati ta Notia MpodoTia GUYKEVIPWVOUY T0 PEYAAUTEPO
PEPOG TOU ENEVOUTIKOU EVOIAPEPOVTOG GTOV TOPEQ TV HAPIVAY, £EN-
yei 0T n npovopiakn {wvn tng ABnvaikng PiBiépag eixe napapeivel
eni noAAd €tn avagionointn. «MAEov, éxel yivel npo@aveg kal and v
eAnvikn MoMiteia, aAAG kal ané unoYn@ioug eNevouTéS, 0TI UPioTa-
Tal pia peydAn eukaipia nou npénel va kepahaionomooupe ta end-

Heva xpovia. Hon ohokAnpwBnke n véa papiva tng Bouhiaypévng,
npokeItal va npaypatonoin®ei pidikn avakaivion otn papiva Ayiou
Koopd kai epyacieg avapabyiong oti papiveg tou ®Aoiofou kal Tng
Z¢ac. Autd nou npoPAénw eivar ot Ba undper avapabpion otnv
noldTNTa TWV UN0dOPWY Kal Twv unnpeciwv ota Nétia NMpodotia ta
enodpeva xpovia. 01 suvolikoi S1aBéaipol ndpol yia Tig papiveg, PEow
tou Tapeiou Avakapyng, avépxovial ata 140 ekatoppulpla eUpw, €K
TWV onoiwv eueAniotw otl Ba aflonoinBei éva peyalo PEPoGy.

0 i610¢ emionpaivel 61 ta Nétia Mpodotia npoo@épouv npod-
oBaon ota vnoid tou ApyooapwvikoU, Ta onoia ta teAeutaia xpovia
yvwpiouv onpavtikh avantuén wg TouploTiIkOE NpoopIodc, v n
ouykekpIpévn yewypagikn Zevn eacpalilel pualkn npopuAagn
yia ta okden avayuxng and tic kaipikég ouvenkeg. «OAn n akto-
ypaupn tng ApyoAidag, aAAd kai votiéTepa 0To UNGAOINO Kopudt
g Nepipépeiag Mehonovvicou, anoteholv eniong dnpoPIAEis
€NIAOYEC TWV EMIOKENTWV», NPOCOETEL

Npdopata, n'Evwon Mapivov EAAGSag napouaiace th xwpo-
tafikn peAETn nou €xel yivel and koivou pe to Maveniotnpio Meipaid
Kkal To Maveniotapio ABnvwv. H auykekpipévn peAén, oupQwva pe
Tov I1aupo Katoikadn acxoAnBnke pe 10 Xwpotagikd Twv Hapivev
Kal TIG NPOONTIKEG TOUG. «ZKONAG pag, péoa and tnv épeuva ayopdg,
eival va avadei€oupe neploxég PACEI QVTIKEIUEVIKWV KPITNPIWY,
onw¢ n avantuén véwv unodopwv, n Unapén actikng dpactnpid-
NTAG Kal TOUPIOTIKAC avdntuéng, kabwe Kal ta ugploTtdypeva diktua
Kal unodopés, onwe agpodpopia, Aigavia kar 0d1kEC aptnpieg. Ltnv
id1a peAétn e€etdoape eniong T S1apdpPwWon dIKTUWY anoPANTWV
Kal T0 6UVOAO TWV NAPOXWV Nou anaitouval yia pia papiva. Qg ou-
unépaopa npogKUYE nolol dNpol €Xouv AAN TIG NPodiaypaPées Kal
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Approximately 1.5%
of the Greek GDP and
40,000 jobs are directly
linked to coastal tourism

and cruising.

NEPINOY TO 1,5% TOY AEN KAI 40.000
OEXEIX EPTAXZIEYX XYNAEONTAI AMEXA ME TON
NMAPAKTIO TOYPIZMO KAI THN KPOYAZIEPA.

@ WHITE PAPER « SUMMER - 2025

THE STORIES




nou npoteivetal Ta endpeva xpévia n dnpioupyia papivav.

YOppwva pe tov kUpio Katoikddn, mepinou 30 papiveg Ael-
ToupyoUV pe npodiaypa®ég Kar unnpeaieg UPNANG No16TNTAg o€ OAN
v EANGSa. «Zuvolika avd tnv enikpdrteia Asitoupyouv 39 papiveg
abe10dotnpEVeES Kal xwpoOetnuéveg pe nepinou 13.000 BEaei eANI-
peviopoU. e autég Sev nepihappavovial papiveg nou eivar ndn xw-
poBetnpéveg, aANa yia Siapopetikolg Adyoug dev €xouv uhonoindei
n oAokAnpwOei ta anartoupeva épya. Tautdxpova, undpxouv nepi-
nou 60 kata@Uyia kal ToUpIoTIKA aykupoBoAia, Ta onoia Aeitoupyolv
dAhote pe kaAUtepn kal AAAOTE e unodeéatepn NoldTNTAY.

MARNET: H ETAIPEIA NIZQ ANO TIZ
TEZZEPIZ METAAEZ MAPINEZ TQN
NOTIQN MPOAZTION

0 Nik6Aaog DAwp1og, cuvIGPUTAC Kal managing partner tng Marnet
S.A., etaipeiac peAetwv nou Ppioketal niow and €vav peyaio
apbué papivev twv Notiwv Mpoaotiwv aAAd kar tng EANGSag,
enionpaivel 0t «eixage Tnv TUXn va epnAakoUpe Kal OTIG TE0OEPIC
papiveg twv Notiwv Mpoaaotiwv. H apxn €yive pe tov GAoioPo, pe
N papiva tou onoiou acxoAnbnkape katd tnv nepiodo twv OAu-
pnIaK@v Ay@vwv Karl aoxoholpaote £0¢ Kal ORPEPA e TN vEa TNG
Hop@N, TNV ENEKTAON Kal nepaitépw avdntu€n tng. Eivar évag no-
\o¢ avayuxng kaboploTIkAG onpaaiag yia tnv ATTIKN».
«AKoAoUBwC enikertal n avantuén tng papivag AAipou onou eni-
ong avaAdBape tn peAétn. Kai auth éxel napaxwpnei and to TAIMEA
o€ 181wt Ta TeAeuTaia xpdvia kai avapévetal va §ekIvAael n avakata-
okeun tng. Mpoketal yia pia peyaAn xepoaia dovn, n onoia yia noAAd
xpdvia napépeve adiapopewtn Kai n éktaoh tng genepvdel ta 200
otpéppata. Kar auth npokeital va avantuxbel pe tTv npoontikn va
Kataotel NOAOC avayuxng Kar SpactnploTATwy, unootnpidovag Tau-
T0xpova T 6pactnpIdTnTa WV eVolkialdpevwy okapwv (chartering)».
TTG papives nou éxel avahdBel va ekmovnoel tn peAétn n
Marnet, eivar kai auth tou Ayiou Koopd. «Exel non €ioéAber o
TPOXIA avantuéng NPOKEIPEVOU va peTatpansi o€ pia olyxpovn
eykatdaotaon. Mpokertar yia 1o onpeio nou Bpiokdtav to EAANVIKG
Kévtpo loTionAoiag, yia to omoio niong gixape kAvel Tn peAETN npiv
and nepinou 20 xpovia. MA€ov petatpénetal o€ pia olyxpovn pa-
piva pe unodopEC UNodOXNG KUPIWE yia peyaAa okdpn. EueAnIoTw
ot Ba SnpioupynBei pia and TI¢ KAAITEPES PAPIVES TNE XWPAGH.
«H papiva Bouhiaypévng €xel ndn oAokAnpwOei Kai 1o anotée-
opa eival eppavéc. Eixape tnv euBlivn eknévnong Tou master plan, twv
nePIBAANOVTIKWY PEAETWV KAl TV PEAETWY AIHEVIKWV EPYWV Kal TG
8100paNIoNg TwV ade1060TNOEWY», CUPNANPWVEI 0 KUPI0G DAGPIOC.

MAANA ANANTYEHZ KAl NEQN MAPINQN
NOTIOTEPA ANO TH BOYAIArMENH

Avapepopevog 0To tonio, 6nw¢ autd avapéveral va diapoppwoel
Ta €nopeva xpovia, onpelwvel 0TI, «undpxouv ndn NPotdcels Kal
dpopoloynuéva épya yia Tnv avdntugn kal véwv gapivay, votidte-
pa tng Bouhiaypévney.

And v dAAn o KUplog DAwpIog oTékeTal Kal To napdderypa

g AvatoAikng ATTIKAG, dnou 6ev €xouv Yivel ol
AVapEVOHEVES KIVACEIC N eNEVOUOTEIC OE Hapiveg,
napd 1o yeyovos ot npoopépel npdopacn oTIg
KukAddeg kai ta vnaid tou Alyaiou. «Mapd 1o ye-
yovos 0TI undpxouv ox£610, Kal EVW EXOUNE €k-
novnoel Kal eUeic kanoleg peAtes, ta épya ev
€X0UV NPOXWPNOEI 0€ QUTA TNV NEPIOXA, APEVOS
Aoyw NG ypagelokpatiag, apetépou Adyw Tng
npokatdAnyng pe thv onoia avupetwnifouv
OUXVA 01 TONIKES KOIVWVIEC TIC papiveg. Qotdaoo,
nPOKeITal yia N6Aoug avayuxng nou pnopolv va
Npoo®EPOUV NOANG BETIKA, OXI HOVO 0 G00UG
d1aBétouv okagn. Aev xperddetal va €xel Kaveig
oKkapoc¢ 30 pétpwv yia va kdvel pia BoAta atov
®AoioBo, nivovrag tov kagé tou. EAnilw 61 Ba
avayvwpIoTei eupltepa ta endpeva xpovia To
OQENOG NOU NPOKUNTEI YIa TO KOIVWVIKO GUVOAD
and tn dnpioupyia piag papivacy.

Ol MAPINEZ ®EPNOYN
MPOZTIOGEMENO O®EANOZ
A TIZ TONIKEZ KOINQNIEZ

H TEKAA anoteAei pia and 1i¢ no onpaviikeg
SUVAYEIC OTOV KATAOKEUAOTIKO KkAGdO, €xo-
vtag Babid eSeidikeuon oe Aipevika €pya. Tov
TEAEUTAIO KaIpG OAOKANPWOE TNV KATAOKEUN
¢ papivag Bouhiaypévng, evw €xel avahdpel
WG €NEVOUTAC TNV NAPAXWPNON Kal EKPETAA-
Aeuon g papivag NaunAiou. H avtinpdedpog

IRO PSALTAKOU
TEKAL VICE
PRESIDENT

"In recent years, the
development of maritime
tourism, but also of tourism in
general, has created the need to
utilize existing marinas, as well
as to create new ones, in areas
where this is feasible. What we
have also found out from our
experience as an investor in
Nafplio is that there are several
obstacles to the licensing of
these projects”. // «Ta teAeutaia
xpovia pe tnv avantugn tou
Baldooiou toupiopol, alAd kai
TOU TOoUplopol eupUTEpa, EXEI
npokGyel n avaykn aflonoinong
TWV UQIOTAPEVWY PapIV@Y,
KaBw¢ kal tng dnpioupyiag véwy,
0€ NEPIOXEG OMOU Eival EQPIKTO.
Autd nou dianioTwoape
Kal and tnv epneipia pag
w¢ enevdutng ato NaunAio,
eival 0TI upiotavtal apketd
eunodia yia tnv aderodétnon
AQUTWV TWV £pYWV».

g TEKAA, Hpw Waltdkou, avagépel 0ti, «ta teheutaia xpovia pe
v avantuén tou 6aAdociou Toupiopol, aANd Kal Tou Toupiopou
euplTepa, €xel npokaAéael Tnv avaykn aflonoinong Twv UGIoTdpe-
VWV JapIvav, Kabwg Kar tng dnpioupyiag véwv, ae neploxég 6nou
eival IkTd. AU nou dIanIcTWOAuE Kai and v epnelpia pag wg
enevdutng ato NaunAio, eival 611 upiotavtar apketd epnddia yia
v ab€1066TNON AUTWV TWV £PYWV».

«01 véeg papiveg nou dnpioupyolvtal anaitolv thv avdntugn
MUEVIKQOV Kal Xepaaiwy unodopwv. Itoxo¢ eival va dopeital évag
0AOKANPWHEVOS XWPOC, 0TOV onofov ol eniokénteg Ba anoAappa-
VOUV oUVBUAOTIKEG unnpeaieg upnhoU enimédou, GEpvoviag eni-
nAéov £006a yia Toug enevoutéS. Tautoxpova, €ival anapaitnto va
gvappovidovtal ol VEEC avantugelg Pe TIG anaitnoeIC TWV TOMIKWV
KOIVWVIWV. Lag Bupidw 611 otnv nepintwon tng papivag Bouhiaypé-
vng unnp€av npoouyES katoikwv oTo LupBoUAio Tng Enikparteiag
yia tn pn uhonoinon tng enévduong. Qotdoo, 6Tav £va enixelpnya-
TIKO 0X£610 €ival 0AoKANpwpEVO PEAETNTIKG Kal adeloTodnpévo, Ta
eunodia apyd n ypAyopa aipovtai», Aéel n kupia Watdkou.

«H kataokeun piag papivag apnvel 1o anotunwyd tng otnv
TONIKA KoIvwvia pe tn dnpioupyia véwv BEoewv epyaaiag kal Ty
npooéAkuon £006wv nou SUvavial va wPeAAGOUV GUVOAIKG Evav
npoopiopd. Tautéxpova, Je TNV KATAoKEUN VEwy h tnv avaBdduion
UPIOTAPEVWY EYKATAOTAOEWY avavewvetal NANPwe €va peydlo
HEPOC TNC Xepaaiag {ovney.
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The highly 51gn1f1cant investment opportumtles
and the benefits of the most unique coastline in'the
Mediterranean, // O1110AG onpavnxsq.snsvéiunxec 3 ¥
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ITH A VIEW TO THE VAST BLUE of the Ae-

gean Sea, luxury villas and apartments

designed by famous Greek and inter-

national architects, as well as tourist

accommodation and suites next to The
Ellinikon Park and the beach, are becoming an at-
tractor for foreign institutional investors, business
groups and high-income individuals.

The standard of living of residents and visitors
of the wider Athenian Riviera is being upgraded
through a combination of green development and
high-level infrastructure, resulting in a world-
class destination for residence, investment and
tourism by 2035.

LAMDA Development’s extensive urban re-
generation in The Ellinikon, with the addition
of modern properties of high bioclimatic stand-
ards that incorporate cutting-edge technologies,
attracts investments contributing to the trans-
formation of the entire coastal zone. The iconic
Riviera Tower sets new architectural standards,
with unlimited view and luxury by the sea. At
the same time, a series of residential develop-
ments and five-star hotels within and outside the
boundaries of The Ellinikon are combined with
unique beaches, bars and award-winning restau-
rants, offering an exceptional living experience
overlooking impressive sunsets.

Preserving the natural beauty of the surround-
ing area, residential projects are underway in the
wider area of the Southern Suburbs; on a coastline
of almost 70 kilometers from the port of Piraeus
to Sounio, with integrated cycle and pedestrian
lanes in six municipalities, the Athenian Riviera
is changing day by day. A barrage of investments
in luxury residences, hotel units, marinas, large-

on average, depending on the location, the newly
built residences of The Ellinikon and the wider
Athenian Riviera are attractive investment op-
tions, compared to the standards of other destina-
tions that attract fund managers, developers and
wealthy individuals.

For example, in Monaco, values exceed 51,000
euros/sq m. on average, according to the Monaco
Statistics (IMSEE) statistical service. They even
reach 100,000 euros/sq m. in extremely popular
areas, such as Monte Carlo, especially for prop-
erties offering sea views and proximity to iconic
landmarks, such as the Casino de Monte-Carlo.
Property prices in the small Principality of the
Cote d’Azur have increased by 45% in the last dec-
ade, while expectations are being raised for des-
tinations such as Cote d’Azur, Cannes and Saint-
Tropez on the French Riviera. According to the
local office of Sotheby’s, despite a significant drop
in transactions for properties over one million eu-
ros between 2022 and 2024 (-45%), 2025 promises
to be ayear of recovery for the real estate sector on
the French Riviera. This emblematic region, with
a unique heritage and an unparalleled lifestyle, is
regaining its vitality, while remaining one of the
most expensive regions in the world, with proper-
ty prices ranging from 18,000 to 30,000 euros/sq
m. on average, reaching 60,000 euros/sq m. for vil-
las in some cities. Also in Spain, in all autonomous

The extensive urban
regeneration in The Ellinikon
attracts investments
contributing to the
transformation of the
entire coastal arc.

scale regenerations, with sports and recreation ar-
eas, will offer a multitude of choices to residents
and visitors, combined with shops, restaurants,
yachting and wellness facilities. And all this is tak-
ing place at a distance of just 10 minutes from the
center of the capital and 30 minutes from the “El
Venizelos” airport.

The most important achievement, however,
which is expected to be visible after a decade,
when all these investments will have matured and ooc
the development of sustainable transport in the
region will have progressed, is the entry of the
Athenian Riviera on the international map, in a
position equal to competitive destinations. This is
also demonstrated by the growing interest of indi-
viduals and investors in purchasing, which acts as
an accelerator of the region’s development.

Today, with prices ranging from 7,200 euros/
sq m. to 13,000 euros/sq m. or even 17,000/sq m.

H EKTETAMENH AZTIKH ANATNMAAZXH
YTO EAAHNIKO NPOXEAKYEI ENENAYZXZEIX
SYNEIZOEPONTAXY >TH METAMOPO®QZXH
OAOY TO MAPAAIAKOY TOZXOY.
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communities, prices are increasing, although at
different speeds, while in the Italian Riviera the
interest of foreign investors is steadily increasing.

The buyers are large investors and funds, as
well as individuals, retired business people or ex-
ecutives seeking security, privacy and luxurious
lifestyle options, coming mainly from Germany,
Switzerland and the United Kingdom. These na-
tionalities also play a leading role in the Greek
luxury real estate market, where the dynamics are
shaped by a set of factors that include the stability
of the macroeconomic environment, the availabil-
ity of quality real estate and the increased demand
for locations that offer both investment value and
a high standard of living. As Savvas Savvaidis,
President and CEO of Greece Sotheby’s Inter-

national Realty, indicatively states, commenting
on the sales record registered in Greece in 2024
by the well-known real estate company that pro-
motes Greek real estate in foreign markets, there
is strong demand for luxury properties, especial-
ly in the Athenian Riviera, and the Greek luxury
housing market remains at the top of the choices
for high-income buyers.

In conclusion, the major development in The El-
linikon, with Riviera Tower as a reference point, is a
catalystas ademanding, large-scale project for Greek
and European standards. LAMDA Development has
cultivated great expectations, with The Ellinikon,
establishing the country on the international invest-
ment map by upgrading the tourism development of
a wider area, far beyond its scope of control.
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The standard of living of the
Riviera area is being upgraded
through a combination of green
development and high-level
infrastructure. // To Blotiké
eninedo tng ABnvaikng PiBiépag
avaBabpiletal péow evdg
ouvduaopoU npdoivng avantuéng
Kal upnAoU eninéSou unodouwy.
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The newly built residences
of The Ellinikon and the wider
Athenian Riviera are attractive
investment options, compared
to the standards of other
destinations.

Ol NEOAMHTEX KATOIKIEX TOY EAAHNIKOY
KAl EYPYTEPA THX AOHNATKHE PIBIEPAZ,
ATTOTEAOYN EAKYZITIKEY EMENAYTIKEX
EMIAOTEX, YTKPITIKA ME TA STANDARDS
AAANQN MPOOPIZMQN.

Me 8€a to anépavto yaAadio tou Aiyaiou, noAuteAeic Bileg

kal Slapepiopata oxediaopéva and didonpoug EAANVES Kal
diebveic apxitéktoveg, aAAd Kal TOUPIOTIKA KataAlpata Kal oouiteg
dinAa oto Ndpko tou EAANVIKOU Kai atnv napaAia, yivovtar noAog
EAENC EEvwv BeapIKWY ENEVOUTAV, ENIXEIPNPATIKWY OPTAWV Kal 181-
WTWV UYPnAoU €l0odnpatoc.

To BIoTIKG €NiNedO TwV KATOiKWY, AAAA Kal TWV ENICKENTWY TNG
eupUtepng neploxng tng ABnvaikng Piiépac avapadpiletal péow
evd¢ ouvbuaopoU npdoivng avantu€ng kar uynAol eninédou uno-
dopwyv, pe anotéAeapa, péxpl 1o 2035, va eival £vag naykoopiac
KAGoNG NPoopPIoHGG Yia KaTtolkia, enevoloelg kal ToupIopod.

H ektetapévn aotikn avaniaon tng LAMDA Development oo EA-
AnVIKO, e NPoaBAKeG aUyXPovwY aKIVATWY UPNAWV BIOKAIHATIKWY
npodIaypapwv Nou EVOWHATWVOUV TEXVOAOYIEC QIXUNG, NPOCEAKUEI
enevOUOEIG OUVEICPEPOVTAG OTN PETAPOPPWON OAOU TOU napaAi-
akoU t6€ou. O epPAnpatikdg Riviera Tower B€tel véa apxitektovikd
npdtuna, pe anepidpiotn B€a kar noAutéAela dinka otn BaAacoa.
MapdAAnAa, pia ogipd and oikioTIKEG avantuels kal nevidotepa e-
vodoxeia, evidg kal eKTdg opiwv tou EAAnvIKoU, ouvbudalovtal pie po-
vadikég napalieg, unap kai Bpapeupéva oTiatopia, NPOSPEPOVTAG
pia e€alpetikn epnelpia {wng pe Béa eviunwaoiakd nAiopoiAépata.

AiaTnP@VTag T QUOIKA OpOPPIG TOU avAyAupou TnG NEPIOXNG,
0IKIoTIKA project Tpéxouv oTnv eupltepn nepioxn twv Notiwv Mpo-
aotiwv Kai n ABnvaikn PiBiépa, o€ pia aktoypappn oxedov 70 xiAio-
pEtpwv and to Aipdvi tou Melpaid péxpi 1o LoOvio, Pe eviaio nodnAa-
106popo kar ned6popo o€ 6 dnpoug, aAAdler pépa pe tn pépa. Eva
pnapad enevoloewv o€ NOAUTEAEIC KATOIKIES, EEVODOXEIQKES HOVA-
beg, papiveg, avanAdoeig peydAng kAipakag, pe xwpoug dBAnong kal
avayuxng, Ba npoo@épouv NANBKPA ENINOYWV OE KATOIKOUC Kal ENI-
OKENTES, 0€ oUvOUaoPO e kataotnpata, eotiatdpia péxpr yachting
Kal napoxég euegiac.'0OAa autd oe andataon poAic 10° and 1o kEVipo
¢ npwtetouoag kai 30 Aentwv and to agpodpdpio EX. BeviZEAogy.

To nio onPAvTIKG €NITEUYPA, OPWC, TO ONOI0 avapuévetal va ei-
val opatd petd and pia dekaetia, dtav OAe autés ol enevbuaeig Ba
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£X0UV WPINACE! Kal N avantuén BIWOIHWY HETAYOPWY 0TV MEPIOXN
Ba éxel npoxwpnoel, eivar n eicodog tng ABnvaikng Pifiépag atov
d1ebvn xdptn, o B£0n EPAPIAAN QVTAYWVIOTIKWY NPOOPIGHWV. AUTO
KatadelkvUel kal To au€avopevo ayopasTikd evoiapépov I51WTWVY Kal
€NEVOUTWY NOU AEITOUPYEN WG ENITAXUVTAG AvAnTUENG TNG NEPIOXAG.

TNpepa, Pe TIPEG and 7.200 eupw/T.p. péxpl 13.000 eupw/T.j.
N kal 17.000/1.. katd péoo 6po, avdAoya pe v tonobeaia, ol veod-
dunteg Katoikieg Tou EAAnvIKoU Kai eupUtepa tng ABnvaikng Pifi€-
pag, anoteAoUv EAKUGTIKES ENEVOUTIKEG EMIAOYEG, GUYKPITIKA pe Ta
standards dAAwv npoopiopwv nou npooehklouv fund managers,
developers kal I61KTES Pe OIKOVOUIKA enIQAvela.

MNa napadeiypa, oto Movako, ol atieg enepvolv ta 51.000
€UPW/T.Y. Katd péco 6po, CUPGWVA PE TNV OTATICTIKA unnpeaia
Monaco Statistics (IMSEE). MdAiota ¢tdvouv kal ta 100.000 eu-
pw/1.p. o€ e€aipetikd dnpoiAeic nepioxég, onwg to Monte Carlo,
161aitepa yia akivnta nou npoopépouv 6€a otn BAdAacoa Kai eyyu-
nta o€ euPAnpatika tondonya, 6nwg to Casino de Monte-Carlo. O1
TIPEG TWV AKIVATWV 0To MIKPO Mpiykindto tng Kuavng AKTAG €xouv
au€nbei katd 45% tnv Teleutaia dekagtia, evew nNpoodokieg ka-
Aigpyouvtal yia npoopiapoulc, 6nwg Cote d’Azur, Cannes kai Saint-
Tropez atn TaAAikn PiBiépa. ZUp@wva pe 1o TonIKG ypageio tou
oikou Sotheby’s, napd tn onpaviikA NTWoN Twv cuvallaywv yia
aKivnta vw Tou eVOG ekat. eupw petafl 2022 kai 2024 (-45%), 10
2025 unéoxetal va eival £€10¢ avakapyng yia tov KAAS0 Twv akiva-
1wV otn TaANiKA PIBI€pa. AUt n epBANPATIKA NEPIOXN, UE HOVAdIKA
kAnpovopid kar anapapiAho tpéno wng, avakta mn {wtkKotntd tng,
€V napapéver pia and g mo akpIPEC NepIoxEG TOU KOOHOU, HE
Tpéc akivatwy and 18.000 £wg 30.000 eupw/T.p. Katd péoo 6po,
nou etavouv kal tig 60.000 €upw/T.. yia eNavAeIc ae opIoPEVES
noAeic. Eniong, otnv lonavia, o€ OAEG TIC AUTOVOHES KOIVOTNTEG, Ol
Tpéc au§avovtal, av kal pe d1apopetikA taxutnta, v otnv Itall-
ki PiBi€pa 1o evdiapépov Eévwy enevbutav aufdvetal otadepd.

Ayopaotéc cival peydor enevoutés kai funds, kaBwg kai 1616)-
1e¢, ouvtagiouxol emixelpnpatiec h ateAéxn nou avalntouv acpd-
Aeig, 1diwukdtnta kai noAuteAeis lifestyle emoyég, npoepxdpevol
Kupiwe and tn Meppavia, tnv EABetia kai 1o Hvwpévo Baailelo, eBvi-
KOTNTEG NOU NPWTAywVIGTOUV Kal atnv AAnVIKA ayopd noAuteAv
aKIvVATwY, 6nou n duvapikn diapoppwvetal péoa and €va olvoho
napayoviwv nou nepiAapBdvouv T 01abepdTnTa TOU HAKPOOIKOVO-
pikoU nepIBaAAovTog, Tn §1aBe0IPOTNTA NOIOTIKWV AKIVATWY Kal TNV
au€npévn ZAtnon yia tonoBeaieg nou npoa@épouv 1600 enevbuTIKA
a€ia 600 kal uYPnAd eninedo Slapiwong. Onwe evoEIKTIKA avapEépel 0
YAappac Lappaidng, Npoedpog kal Aieublivwv LupBoulog tng Greece
Sotheby’s International Realty, oxohiddoviag 10 pekdp NWARGEWY
nou Katéypaye 1o 2024 otnv EAAGSA n yvwoth peaitikn eTaipeia nou
npowOei 10 eEAANVIKO real estate oTig ayopég Tou e€wTEPIKOU, Kata-
ypagetar éviovn ATnon yia noAuTteAN akivnta, €161ka otnv ABnvaikn
PiBi€pa kai n eAAnvIKA ayopd NOAUTEAWY KATOIKIQV NAPAKEVEl OTNV
KOPUPN TWV EMNIAOYWV Yyia ayopaotés upnAol €1006nPATOG.

Ev katakAeidl, n peydAn avdntu§n oto EAAnVIKG, pe onpeio
avapopdg tov Riviera Tower, anoteAei kKataAdtn w¢ €pyo PeyAANng
kAipakag kar uPnAwv anaitnoewy yia ta eAAnVIKA kal eupwnai-
kG 6edopéva. H LAMDA Development €xel kaAAiepynoel peyaAeg
npoadokieg, pe 1o The Ellinikon va edpaiwvel Tn xwpa otov Sibvn
€nevouTIKG xaptn, avafabuidovag tnv ToupioTikh avantuén piag
gupUtepng neploxnc, noAl népa and to nedio eAEyxou Tng.

. THE STORIES
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NouPou Life

Eight unique business case studies that are transforming the city
and the way we live. // Okt povadikd emxeipnpatikd case studies
mou aAAdlouv tnv méAn aAAd kat tov tpémo mou (oUpe.
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ELIA KENTROTA

Female leadership
In modern luxury
hospitality

The mastermind behind the communicative identity of
FOUR SEASONS ASTIR PALACE is ELIA KENTROTA,
Director of Communications and Public Relations

- a woman with a modern outlook and exceptional

creativity.

HE FOUR SEASONS Astir
I Palace Hotel Athens, which
is synonymous with the
concept of luxury destination, has
been linked to the renaissance
of the Athenian Riviera, plac-
ing Greece on the map of leading
global destinations. A decisive role
in shaping its modern commu-
nicative image is played by Elia
Kentrota, the hotel’s Director of
Communications and Public Re-
lations, who has many years of
experience in the hospitality in-
dustry and deep knowledge of the
international market. She belongs
to the new generation of women
who hold leadership positions in a
demanding industry, with profes-
sionalism, sensitivity and a clear
understanding of what modern
hospitality means. She shares with
us all those features that consist-
ently shape the presence of the
emblematic resort on the interna-
tional scene of luxury hospitality.

e The Four Seasons’ big-
gest competitive advantage is its
unique location. It is located half
an hour from the center of Athens

and the world’s greatest histori-
cal monuments, as well as just 20
minutes from the airport, which
is connected to most countries by
direct flight. The most impressive
thing, however, is that while it is
located within the city, it gives you
the feeling of being on an island.

* Our next steps involve the
arrival of two new hotels, in
Mykonos in 2026 and in Porto
Heli in 2027. We will inaugurate
the new hotel unit on the island
of Mykonosin June 2026. The ho-
tel is located between Ano Mera
and Kalo Livadi, in a unique bay
with its own beach and marina.
It will be quite inclusive for the
hotel guests, enabling them to
experience the island vibe, but
also to isolate themselves and
enjoy the impeccable service of
the Four Seasons.

* Our daily challenge is to high-
light the combination of a five-star
product with the authenticity of
the Greek element and to commu-
nicate it in the right way globally.
The good thing is that there is ex-
troversion, which the country, the

51 Alibadl]
“Hilm

A

“We all
understand
that tourism
and hospitality
always need
the care of a
woman.”

l.nh

government and local bodies have
substantially contributed to.

e We are fully aligned with
everything related to sustainabil-
ity, which defines the hospitality
industry. Specifically, regarding
the environment, the hotel follows
a zero-plastic policy, has installed
solar panels and applies compost-
ing, reinforcing the “zero-waste”
philosophy. Regarding our broad-
er social contribution, we sup-
port and collaborate with many
local organizations, such as SOS
Chidren’s Villages, Shedia and
the Elpida Association, through
integrated actions to strengthen
them. All of these sustainability
initiatives and the ESG actions of
Four Seasons play a decisive role in
creating relationships of trust with
the modern, demanding traveller.
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To Four Seasons Astir Palace Hotel

Athens, ouvvupo Tou luxury npo-
opigpoU, €xel ouvbEDEi Pe thv avayévvnon
¢ ABnvaikng Piiépag, Tonobetwvtag tnv
EANGSa otov xdAptn Twv KopuQaiwv na-
YKOOHIWV NpoopIopwy. KaBopioTikd polo
otn §1ap6pPWan TNg aUyXpovng ENIKOIVW-
VIGKAG TOU €1KOvag éxel n'EAla Kevipwrd,
Director of Communications and Public
Relations tou €evodoxeiou, n onoia S1a0¢-
TEI NOAUETA Nopeia 0TovV XKPo TG PIAoLe-
viag kai Badid yveon tng SieBvous ayopdg.
H id1a avAkel oTn vEa YEVIA YUVAIK@Y Nou
KataktoOv nyetikég BEaeic o€ évav anartn-
TIKO KAAdo, pe enayyeApatiopd, euaiobn-
oia kal €ekdBapn avtiAnyn ToU TI onpaivel
alyxpovn @iAogevia. Moipaletal padi pag
0Aa 6oa SiapopPWVOUV e GuVENEla TNV
napoucia tou epfAnpatikol resort otn
d1€06vi oknvA Tng noAuteAoug piIAogeviag.

+ To peyaldtepo aviaywvioTikd nAe-
ovéKTnpa Ttou Four Seasons o€ oxéon e
dAoug noAuteAeic npoopiopoUs ng Me-
ooyeiou eival n povadikn tonoOeaia Tou.
Bpioketal pion wpa and 1o kévipo tng ABN-
vag kal ta peyaAltepa I10TopIkA pvnpeia
TOU KOOpOU, KaBWG Kal poAig 20 Aentd and
10 aepodpoyIo, PE TO ONOI0 0 NEPITOOTE-
PEC XWPEG ouvbéovtal péow ancubeiag
nthong. To nio eviunwaolakd, opwg, eival
nw¢ evw Bpioketar evids tng noAng, oou
diver tnv aioBnon 6Tl Bpiokeoal o€ vnai.

« Eneibn 1o Four Seasons yvwploe
peydAn enituxia otnv ABfva, ta endpeva
pag Bhpata eivar n éhevon 600 véwv Ee-
voboxeiwv: otn MUkovo 1o 2026 kal 010
Mopto XEAI 0 2027. LT0 VNGT TWV aVEPWY,
Ba eykaividooupe tn véa Eevodoxelakn
povada tov lodvio tou 2026. To €evodo-
xeio Bpioketar avapeoa otnv Avw Mepd
Kal 10 KaAd AIBdadi, oe évav povadikd
KOAno pe Sikn Tou napaia kai papiva.
0a eival apketd inclusive yia Toug guests
Tou €evodoxeiou, divovtag tn duvatdtnta
va {noel Kaveic to vibe tou vnalol, aAAd
Kal va anopovwOei kar va anohaloel 10
impeccable service Tou Four Seasons.

« H kabnpepivn pag npokAnon eivai va
avadei€oupe Tov ouvduUaopo evog nevid-
0TEPOU NMPOIOVTOG Pe Tnv aubeviikdtnta
TOU €AANVIKOU OTOIXEIOU Kal va TO €MIKOI-
VWVNOOUE PE TOV 0woTd Tpono npog ta
€€w, naykooping. To kaAd eival 6t undpxel
e€woTpéQPela Kkal o€ autd €xel oupPaAel
0UcIaoTIKA n oTAPIEN TNG XWPAC, TNC KU-
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“Our dal

challe

five-star roduct
the authenticit

«H KAGHMEPINH MAX MPOKAHZ
EINAI NA ANAAEIEOYME TON ZYNAY]

B€PVNONG Kal TWV TONIKWY POPEWV.

« Eipaote andAuta eubuypappiopévol
ge 0,1 oxetiCetal pe tn Plwolydtnta, nou
kaBopilel Tov kKAAS0 TNC PIAoEeviag. Tuyke-
kpipéva yia to nepiBdAAov, to Eevodoxeio
akoAouBei pia noAitikA pPndevikng xpAong
nAaotikoU, €xel eykataotnoel nhiakd nave
kal epappdlel kounoatonoinan, €vioxuo-
viag  gihogogia tou “zero waste”. ‘0oov

apopad otV KOIVWVIKNA pag npoopopd uno-
otnpifoupe Kai ouvepyaldpaote pe noAAolg
TONIKOUG POPE(S, ONwG ta Xwpid SOS, n Ixe-
bia kar o LUANoyog EAniba, péoa and oAo-
kAnpwpéveg dpaoeic. ‘0Ae¢ autég ol Npw-
topouliec Blwaipdtntag kar ol ESG dpdoeig
Tou Four Seasons naifouv kaBoploTiké poAo
oTn dnpIoupyia OXEGEWV EUMIGTOOUVNG WE
TOV 0UYXpOVO Kal anaitntikd tagidicdn.
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VASILIS VASILEIADIS & GIANNIS VELONIAS

Rewriting the rules
of luxury hospitality

The founders of BILL AND JOHN identified the gaps in the hospitality
market and invested in a hybrid model that combines the know-how
of the hotel experience with the flexibility of short-term rentals.

n

From left:

Vasilis
Vasileiadis
kal John
Velonias. //
0 aplotepa:
BaaiAng,

BaoiAe1d8ng

1 Mdvvng
BeAwviag.

TARTING WITH an apart-
S ment in Athens and reach-

ing over 400 luxury prop-
erties throughout Greece, Bill and
John has evolved into one of the
fastest growing hotel and high-
end accommodation manage-
ment companies. Starting in 2017,
founders - and cousins - Vasilis
Vasileiadis and Giannis Velonias
managed to turn a personal ven-
ture into a leader in the hospitali-
ty space. The company stands out
for its commitment to the quality
of personalized service, ensuring
top ratings on all platforms. Bill
and John is redefining luxury
hospitality in Greece, creating ex-
periences that exceed the expec-
tations of both leisure and busi-
ness travellers. Talking to White
Paper, they describe the evolu-
tionary path of their business:

* GV.. When we started, it
was just the two of us, Vasilis and
1. And we went to every arrival
and departure - even at dawn.
The turning point was in 2019,
when we were managing 15 ac-
commodations and we began
to notice that the owners were
finding us on their own, by word
of mouth, wishing to collaborate.
It was the first time that we be-
gan to see a prospect of growth.

* GV.: We noticed that many
apartments did not meet the
high quality standards offered by
five-star hotels, while there were
weaknesses in the way they were
displayed and promoted. So, we
applied the know-how that we
had from our experience in hotels
and brought this quality to small-
er accommodations, offering ser-
vices that combine the luxury of
large hotel units with the warmth
and personal service.

e VV.. At Bill and John we
have managed to combine the
standards of the hotel experi-
ence with short-term rentals. The
main difference is that we treat
all customers in the same way.

e G.V.: Our company’s philos-
ophy is summarized in the prom-
ise we made when we hired our
first employee: that no matter
how big the company grows, the
quality of service will remain
excellent. The team is the key to
success, which is why we take
care of our people, who in turn
take care of our customers. So,
when someone thinks about do-
ing business, they should choose
something for which they have a
real passion and interest.

e VV.: The Athenian Riviera
is now a tourist attraction, as is
the center of Athens. Large and
serious investments are being
realised and we want to be an ac-
tive part of these developments.
The visitor to this specific area is
different from the visitor to the
center of the city. Usually, they
have visited our country in the
past, know its history and come to
the Riviera to relax and enjoy the
sun, the sea and the food.

* VV.: The new offices in Gly-
fada ensure even greater immedi-
acy in responding to the needs of
our clients. The Athenian Riviera
is and will continue to be one of
the main destinations we aim to
expand to, as it fits perfectly into
our broader growth plan in major
tourist spots in the country.
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“The Athenian
Riviera fits
perfectly into
our broader
growth plan in
major tourist
spots in the
country.” V.V.

Tekivwvtac and €va Siapépiopa

otnv ABrva kai gtdvovtag o€ ndvw
and 400 noAuteAn akivnta o€ 6An tnv EA-
\dda, n Bill and John éxer e€eNixBei o€ pia
and Tt Taxytepa avantuooOpPEVES €Tal-
peieg dlaxeipiong Eevodoxeiwv kar high-
end kataAupdtwv. Tekivwviag 1o 2017, ol
16pUTEG - Kal Eadép@ia - BaaiAng BaaiAel-
déng kai Ndvvng Behwviag katdgepav va
petatpéyouv éva npoownikd eyxeipnya
o€ évav nyétn aTov Xwpo tng GiAogeviag.
H etaipeia Eexwpilel yia tnv npoonAwon
NG 0TNV NOIGTNTA TNC MPOCWMNONOINUEVNG
e€unnpétnong, e€aopaAioviag kopugai-
€¢ aglohoynoeig o€ OAEG TIC NAATQOPUES.
H Bill and John enavanpoabiopilel tnv
nohuteAn @idoevia otnv EAAGSa, Snpi-
oUpYWVTag epnelpieg nou enepvouv TIg
npoodokiec 1600 Tou leisure 600 Kal Tou
business ta&idiwtn. 01 i6101 neprypdouv
oto White Paper thv eeAiKTIKA nopeia tng
ENIXEIPNONAG TOUG:

- ['B.: 0tav ekivhoape npaotav ol U0
pag pe tov Baoiin. Kai nnyaivape oe kdbe
d@ign kar avaxwpnaon - akoun Kal ta §nye-
pwpara. Inpeio-«otabudc» ntav 1o 2019,
otav gtacaye nAéov va Siaxeipiduaote 15

kataAdpata kai apxioape va S1anioTvoupe
ot pag €Ppiokav ol 1610KTATEG POVOI TOUG,
and otépa o€ otopa, emBupwvag va ou-
vepyaotoUpe. Hrav n npwtn gpopd nou ap-
xioape va BAEnoupe tnv npoontikn e§ENIENG.

« I.B.: Mapatnpnoape 0t noAAd diape-
piopata 6ev nAnpolaoav ta uynAd npdtuna
noIdTNTac Nou NPOsPEPOUV Ta NEVIAOTEPT
gevoboxeia, evey unApxav aduvapies atov
P06M0 npoBoAAc Kal nNpowBnong Toug.
Epappdoape Aoindv thv texvoyvwaia nou
eixape and tnv epnelpia pag ota Eevodoxeia
Kal p€page autA tnv No16TNTa o€ PIKPOTEPa
kataAlpata, npooeéPovIac UNNPEGie; nou
ouvbudalouv tnv NoAuTéAEID TWV peyYAAwv
€evodoxelakwy povadwv pe tn {eotaold
Kal tnv npoownikn e€unnpétnan.

- B.B.: Xtn Bill and John éxoupe Kata-
Qépelva «navipéPouper ta standards tng
€evoboXeIAKNG EPMEIPIAC Pe TN Ppaxuxpo-
via pioBwaon. H €1donoldg diapopd eivai
0TI avTIPETWNI{OUPE 6AOUC TOUG NEAATEC
HE ToV (610 TpONO.

« I.B.: H @iAooogia tng etaipeiag pag
ouvoyiletal otnv UNGoXeon Mou SWOaye,
dtav anacxoAnoage Tov NPWIO pag epya-
{0pevo: 0TI 600 KI av HEYAAWOE! n eTaipeia,

n noidtnta tng e€unnpétnong Ba napapei-
vel dplotn. H opdda eivar to «kAeidi» tng
enITuxiac, yia autd kal povtioupe Toug
avlpwnoug pag, ol onoiol e tn o€lpd T0Ug
@povTiouv Toug neAdtes pag. Otav Aoindv
kdnolo¢ okEPTETal va aoxoAnbei e o eni-
Xelpeiv, npénel va emIAEEEl KATI yIa TO onoio
éxel npaypatikd pepdki kar nddog.

« B.B.: H ABnvaikn PiBiépa eival nAéov
néAog €AEng TouploTwY 600 Kal T0 KEVIPO
g ABnvag. Mivovtal peyaAeg kar copapég
enevbuaoels kal BENoupe va eipaote evepyod
pépog tng e€ENIENG. O enmiokENTNg TG Me-
pIoXNG eival S1apopeTIkAC and autév tou
KEVTIPOU. ZUVNBWC EXEI ENICKEPTEI TN XWPA
pag gavd, yvwpicel Ty 10Topia tng Kai €p-
Xetal otn PIBIEpa yia va xaAapwaoel kai va
xapei tov AAIo, Tn BdAacoa Kai to paynto.

+ B.B.: Me ta véa pag ypageia otn
FAupdda, Sracpalifoupe akdun nio ape-
on avianoékpion oTI avAykes TwWV neAa-
TV pag. H ABnvaikn Pifiépa ival kal Ba
eival ané toug Bacikols npoopIopoug
nou otoxeloupe va enektadolpe, KaBwg
1alpidel andAuta 010 €UPUTEPO OXEDIO
avantu€ng pag o€ peydha toupiotikd on-
jEeia Tng Xwpag.

“Our secret
recipe is
listening.
We listen and
understand the
guests’ needs and

what their visit
means to them.”

«H MYXZTIKH MAX YNTATH
EINAIJH KATANOHXH. AKOYME
KA1 KATANOOYME TIXZ ANATKEZXZ

TON EMNIXKENTQON KAI TI YTHMAINEI
FIA AYTOYX H EMIZKEWYH TOYZXZ.»
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INAHOS PAPPAS

“End-to-end” insurance
loss management with
transparency and speed

Analyzing the company’s business model, VICE VERSA claims
consultant and manager INAHOS PAPPAS shares his strategic
perspective on specialized insurance loss management and the role

of insurance for the sustainability of businesses. // O Claims Consultant
kal Siaxelpiotng tng VICE VERSA, INAXOZ MAMMNAZ, avaAUel 10
enIXelpnuatikd PoviEAO TNG ETAIPEIAC KAl KATABETEI TN OTPATNYIKNA TOU
patid otnv e€e18ikeupévn diaxeipion acPaAioTKwy {NUIWYV, KABWG

Kal otov pOAo TNG aoPAAiong yia TN BIWOIPOTNTA TWV EMIXEIPACEWV.
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“Insurance
companies
operating in
Greece are
healthy and
have proven
this in the
recent natural
disasters in
Thessaly.”

«O01 aocpaAioti-
KEG eTAIPEieg
nou é6pactnplo-
notouvrtal

otnv EAAGSa
anodeixbnkav
uyIEic Kal
anoteAeopa-
TIKEG, 181aitepa
oTIC NPOOPATES
Beopnvieg otnv
Oeooalia.»

ITH OVER THREE dec-
ades of active presence in
the insurance market, Ina-

hos Pappas has charted a path that
began with senior management
positions in insurance companies,
continued with his experience as
General Manager and Vice Pres-
ident in one of the largest insur-
ance brokerage companies in the
country, and culminated with the
co-founding of VICE VERSA - an
innovative comprehensive insur-
ance loss management company
that serves the interests of policy
holders, in full collaboration with
their insurance advisor. Its mis-
sion? End-to-end loss manage-
ment with expertise, transparency
and speed. Inahos Pappas shares
his insights with the White Paper:

* At VICE VERSA, co-founded
by Nikos Karathanasis, we have
created a business model based
on the deep technical knowledge
we have acquired from our many
years of active presence in all sec-
tors of insurance, which allows us
to document our views with clar-
ity, transparency and fairness for
all parties involved. As a result,
the agreement for compensation
is reached within a period not ex-
ceeding 6 months from the date
that VICE VERSA will take over
the management of the loss.

» The result of this business
model was the successful manage-
ment of losses - within 6 months
- of the disasters caused by the
Daniel and Elias storms, where
our company collaborated with
JUMBO S.A., ENTEC, ATRAX
ENERGY, GEOAPODOSI S.A. The
same happened in the Aspropyr-
gos fires where we collaborated
with SYNERGY S.A,, in the PAL
S.A. fire and many more cases.

» VICE VERSA partner Nikos
Karathanasis has been an adjuster
(diploma in Mechanical Engineer-
ing) for twelve consecutive years
in one of the largest companies
in the industry, which allows us
to evaluate all the parameters of
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the case we undertake. Also, since
01.01.25, the company’s staff in-
cludes Philippos Pappas, holder of
a Chemistry degree from Sheffield
and an MBA from EUC Cyprus.

¢ Insurance is the protection
of a business from risks that can
harm its balance sheet and results,
its possible expansion plans, and
even its viability. When loss of
profit coverage is also provided, it
also protects its employees, creat-
ing an additional level of security.
It is, therefore, important that in-
surance programs are designed
by industry professionals who are
able to quickly identify the needs
of their customers and create the
appropriate program.

MeTpwvtag ndvw and Tpei¢ Sekaeti-
€6 EVEPYNC Napouaiag otnv acpali-
oTKA ayopd, o ‘lvaxog Manndg €xel xapagel
pia nopeia nou §ekiva and avwtepes diol-
KNTIKEG B£0EIC 0€ aoPAAIOTIKEG ETAIPEIES,
OUVEXICEl Pe TNV epnelpia Tou w¢ levikog
Aieubuving kai Avtnpdebpog o€ pia and
TG peyahltepeg etaipeies aoQaloTiKng
d1apegoAdBnaong NG XKWPAg Kal KOPUPWVe-
Tal pe T ouvidpuon tng VICE VERSA - piag
KaIVOTOHOU £TAIPEIag GUVONIKNAG Siaxeipiong
ao®alioTkWV {npiv nou e€unnpetei ta
OUHQEPOVTA TWV A0QAMOUEVWY 0F and-
AUTN ouvepyacia e Tov aopaMioTikd TOUG
oUppoudo. Anoaton tng; H end-to-end &i-
axeipion tng {npiag pe texvoyvwaia, Siapd-
vela kal taxutnta. 0 lvaxog Manndg poipd-
Cetai ta dika tou insights pe 1o White Paper:
« Yt VICE VERSA, pe ouviSputn tov
Niko KapaBavdon, €xoupe dnpioupynaoel
€va enIXelpnyatikd poviého, to onoio pa-
oiCetal otn Babid Texvikn yvwaon, nou ano-
Ktoaye and tnv NOAUETA evepyn napouaia
pag oe 6Aoug TOUG TOWEIG TnG acpdAiong,
n onoia pag MITPENEl VA TEKUNPIWVOUE
TG andwelg pag  pe oagnvela, dlagavela
Kar dikaloolvn yia 0Aa ta epnAekdpeva
pépn. Q¢ ek toUTOU, EMITUYXAVOUPE OU-
ewvieg anolnpiwong evidg 6 pnvov and
v avalnyn g Siaxeipiong tng {npiag
ano tn VICE VERSA.
«+ AnotéAeopa autol Tou ENIXEIpNpa-
TIKOU HOVTEAOU ATAV N €MITUXNG Slaxei-
pion {npiwv o didotnpa 6 pnvwv and Tig
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“VICE VERSA stands out in
a competitive market thanks
to its profound expertise.”

«H VICE VERSA TEXQPIZEI XAPH XTH BAOIA TEXNOINQXIA THX
KAI THN MOAYETH EMNEIPIA TQON ZTEAEXQN THX XTHN ATOPA.»

KaTaoTpoPEC Nou NPOKAAETAV 01 KakoKal-
piec Daniel kar Elias, 6nou n etaipeia pag
ouvepydotnke pe v JUMBO A.E.E., tnv
ENTEC, tnv ATPAT ENEPTEIAKH kai tn TEQ-
ANOAOZH A.E.. To i610 oUVERN OTIC NUpPKa-
yI€G oTov Aonponupyo, 6nou ouvepyaoth-
kape pe v etaipeia SYNERGY A.E., otnv
nupkaylda tng etaipeiag PAL A.E, kabwg kai
o€ MOAAEG akOpa NEPINTWOEIG.

« 0 etaipog pag, Nikog KapaBavdong,
nou unnpge npaypatoyvwpovag (Sinkwpya-
T00X0¢ MnxavoAdyog Mnxavikdc) eni 6w-
deka ouvantd étn o€ pia and g peyaAute-
PEC €TAIPEIEC TOU KAAGOU, pag enitpénel va
aglohoyoupe NANPWC OAEC TIG NAPAPETPOUG
kGBe undBeang nou avahapBdvoupe. Eni-
ong, and tv 01 lavouapiou 2025 oto 6u-
Vapiko g etaipeiag avikel kar o Gikinnog

Nanndg, Katoxo¢ ntuxiou Xnpeiag ano 1o
Maveniothpio Sheffield kar MBA ané to
EUC Cyprus.

+ H aogdhion anoteAei kpioipo pn-
xaviopyé npootaciac yia kabe enixeipnon,
Kabws Kahintel kIvdUvoug nou pnopolv
va nAngouv tov IgoAoyiopd, Ta olkovouika
anoteAéopata, Ta oxEdia avantuéng n akd-
un Kai tn guvoAIkA Blwaipgdtntd tng. Otav,
6¢, nepihapBdver kar tnv - kGAuyn anwAel-
a¢ kepdwv, e€aopalilel emnAéov €va bi-
XTU NpooTaciag yia toug epyalépevolc tng.
Eival, Aomdv, {wtikn¢ onpaciag o oxedia-
OPOG TV aoPaMIoTIKWY NPOYPAUHATWY Va
avatifetal oe enayyeAparties tou kAasou,
ol onoiol eival oe B€on va avixveloouv
YPAYOPa TIC AVAYKEG TWV NEAATWY TOUC Kal
va dnpioupynaouv to avdloyo npdypappa.
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“With the
increase in
population
and intense
residential
development,
new
opportunities
are gradually
arising for more
restaurants.”
G.M.

IORGOS Melissaris and
G Panos Politis are two en-

trepreneurs who have me-
thodically created, each with their
own identity, a set of restaurants
that do not go unnoticed. From
Brunello and Spitjack, to Ovio and
Cupola, they have linked their
names to hangouts that gain a fa-
natical audience and steady mo-
mentum. Their collaboration at
OX and Cinapos was born natural-
ly, through a long-standing friend-
ship of mutual appreciation. For
them, success is not just a matter
of reservations, but of experiences
that last. This personal bet unfolds
through their thoughts, which
they share with the White Paper.

e P.P.: The first thing I notice
as a customer in a restaurant is the
quality-price ratio. It doesn’t mat-
ter whether I pay a lot or a little -
as long as what I get corresponds
to the cost. Unfortunately, today
we often encounter expensive
restaurants with services that do
not justify their prices. The next
crucial element is the atmosphere,
the feeling you get and the overall
experience, from reception and
service to respect for the customer

and the environment.

e G.M.: A real success story in
hospitality today is not based only
on skills or ideas, but on a com-
bination of things. The modern
restaurateur needs knowledge,
from accounting to philosophy.
Although we see many successful
endeavours that stand out mo-
mentarily, the biggest challenge
is durability. Stability in quality,
constant evolution and the right
quality-price ratio are the ele-
ments that build true success and
not merely a temporary success.

* P.P.: My philosophy is based
on creating strong teams. Re-
gardless of how good a concept
is, no business endeavour can
progress without a strong foun-
dation. Daily operation, manage-
ment and financial management
require proper staffing.

From left: Panos Politis, Giorgos
Melissaris. // Ano6 apiotepd: Mavog
MoAitng, Mwpyog MeAicodpng.

PANOS POLITIS & GIORGOS MELISSARIS

Leaders in the Athenian
gastronomic scene

GIORGOS MELISSARIS and PANOS POLITIS are behind the most
beloved hangouts in Athens. With a shared philosophy around what
“good food” and “holistic experience” mean, they join forces at OX
and CINAPOS.

WHITE PAPER « SUMMER + 2025

BUSINESS SUCCESS STORIES .



“Without a strong team
that inspires trust and
functions as a single whole,
there can be no growth;
only stagnation.” P.P.

«AN AEN YNAPXEI H BAXH AMNO IKANOYXZ ZYNEPFATEZ,
AEN EXEl NOHMA NA MPOXQPHZXEI KANEIX
E EMOMENA BHMATA.» M.MN.

e P.P.: Hospitality today is
being attacked from all sides —
financially, tax-wise, labor-wise
— and this creates enormous
challenges. However, the biggest
obstacle is not the ideas, the con-
cept, or the collaborations, but
the lack of qualified staff.

e G.M.: Authenticity will
be the dominant trend in the
coming years. I see that people
today are looking for genuine
elements and a substantial ex-
perience. They don't want the
product to be a mix of ideas.

Giorgos Melissaris is the own-
er of Brunello, Brasserie Lorraine,
Brutus, Smash ‘n Bun, Spitjack,
Ami, Taratsa, Woowoo summer,
and Panos Politis is the owner of
Ovio and Cupola. Together, they
own Ox and Cinapos.

0 Nwpyog Mehioadpng kai o Mavog

MoAitng eivar emixelpnyatie¢ nou
€Xouv xtioel peBodikd, o kabévag pe tn SikA
TOU TaUTOTNTA, £va tonio payadiwv nou Sev
nepvoUv anapatnpnta. And to Brunello kai
10 Spitjack, péxpi o Ovio kal To Cupola, ta
ovopatd toug eivar ouvbedepéva Pe Xw-
pOUC NoU PIAOUV OTO KOIVO- Kal TO KOIVO
anavtd, yepicovtag tpanédia pe evbouaia-
oud. H ouvepyaaia touc ota OX kai Cinapos
Atav 1o Qualkd endpevo piag nahidg eiiag
Kal agoiBaiag ektipnong. Madi, «piAolv

YAWOoa» Tn¢ atabepng noldTNTAG Kal Tng
auBevtikng @Ihogeviac- kar E€pouv kald
nw¢ HIa emTuxia dev petpiétal Povo o€
KpatAoelg, aAAd o€ UNEIPiE; NoU PEVOUV.

« .M.: To np&dt0 Npdypa nou napatn-
PW W NEAATNG o€ éva oTiatoplo ival av
undpxel value for money. Aev éxel onpacia
av Ba nAnpwow noAAd A Aiya - apkei autd
nou Ba ndpw va avtanokpivetal otny Tiun.
AuoTtuxwg, €ival aivopevo tng €NOXng va
BAénoupe akpiBd payalid pe unnpeoieg
nou Sev Sikalohoyolv 10 kdatoG. To HeU-
TEPO MI0 ONUAVTIKG XApaKTNPIOTIKG Eival T0
mood, n atpdoPaipa, 10 NWS VIWOEIG EKEI.

Towg kdnou aAloU va gpag kaAUtepo Kpéag

an’ 6,u oto Ox n va Ppeig nio e€eAiypéva
midra and 6,11 ato Cinapos. Opw¢ autd nou
petpdel eival n 0An epneipia. And tnv uno-
doxn, 1o service Kal T0 nepiBAAiov péxpl
0V 0€Paop6 Npog Tov neAdrn.

« 'M.: Tia va yiver éva payadi npaypa-
KO success story onpepa, xpelGletal évag
ouvduaopdc Se§I0TATWY: 0 GUYXPOVOG EOTI-
dtopag npénel va €xel yvwoelg and  Aoyi-
ouKn w¢ PIAocogia. Qatdco, BAENW OTI o
“enituxies” eival noAU nepioadtepes and
OUVEXEIQ Kal ouVENEIa evog payadiol. ANAG
n aAnBiva npékAnon eivai n Sidpkeia. H ota-
Bepdtnta 0To NPoidy, n guvexng eCEAIEN, n
KaAn oxéon noldtntag-tipng, OAa autd eival
nou TeAiKa xtidouv tnv aAnBiva enituxia Kai
OXI PG NPOCWPIVA ENITUXIA TNG ENIXEIPNONG.

« M.M.: Exw w¢ @lhocopia va dnpi-
oupyw duvatéc opadec. Xwpic autég, dev
UNopEi va NpoXwWPNOEI Kapia enixeipnyati-
Kn npoondBela, 600 Kakd kal av €ival 10

concept. H ka@npepivi Aertoupyia, n dia-
Xeipion, akOpa Kal T0 OIKOVOUIKO KOWpATl,
anaitolv owoth oTEAEXWON.

« M.N.: 0 XWpog NG €atiaong ducko-
\elel kaBe xpovo 0Ao kal nepioadtepo. MNa-
1l efvar évag xwpog nou BaAAetal and OAeg
16 nAeupéc. Eivar 0To 0T0Xaotpo, va 10 Nw
£101- €iTe and oIKovopIKn, POPOAOYIKA N
epyaaoiakn dnoyn. To peyaldtepo npdpAn-
ga otnv eotiaon dev eival olte ol 16€€C,
oUte 10 concept, oUTe 01 CUVEPYATIEC, ival
n éAAeipn (kataptiopévou) NPoownikoU.

- ['M.: Zav tdon nou Ba Kuplapxnoel ta
enopeva xpdvia PAENw tnv aubeviikdtnta.
Oewpw. 0 KOGpOC onpepa avalntdel 1o yvi-
010. O¢Ael neploadtepo PABog Kai epnelpia.
Aev B¢Ael T0 Npoidv va eivar Eva P 16ewV.

0 lwpyoc MeAioadpne eivar 1610KTA-
¢ twv Brunello, Brasserie Lorraine, Bru-
tus, Smash n’ Bun, Spitjack, Ami, Taratsa,
Woowoo summer kai o [dvog MoAitn¢ twv
Ovio kai Cupola. And Koivou €xouv 10 0X
kar 1o Cinapos.
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ROMANOS GEORGIOU & DIMITRIS BEIS

Introducing
barefoot luxury

ROMANOS GEORGIOU and DIMITRIS BEIS are actively
involved in the regeneration of the Athenian Riviera with
THE C BEACH RESTAURANT: an all-day destination
in Voula that combines beach, Mediterranean cuisine

and the feeling of vacation.

gins to fade and nature takes

over again, two friends, Ro-
manos Georgiou and Dimitris
Beis, decided to set up something
of their own. A place where you
can spend the whole day, without
being touched by the intensity of
the “urban jungle”; where you
can dive early in the morning,
stay for lunch on the sand, drink
a glass of wine with a view of the
sunset and feel, at least for a mo-
ment, that you are on an island.
The C Beach Restaurant intro-
duces us to barefoot luxury that
leaves room for the experience
to speak for itself. They talk to us
about their venture and goals!

¢ R.G.:: With The C Beach
Restaurant, we wanted to create
a new spot on the Athenian Rivi-
era, in harmony with nature that
will offer us the entrepreneurial
opportunity to highlight our aes-
thetics and what we can offer to
the hospitality industry.

¢ D.B.: We are next to tourism
giants, but we are not entrepre-
neurs engaging in other activ-
ities. We created this business

I N VOULA, where the city be-

based exclusively on our own
aesthetic criteria, with the aim
of covering our own needs, first
and foremost. We follow what we
want to witness as an experience:
arelaxed space without pressure;
an unpretentious luxury.

e R.G: I grew up in the
southern suburbs. I started in
Nea Smyrni and later moved to
Voula, which has been boom-
ing rapidly in the last five years
and will continue to do so. So,
together with my partners, we
decided to utilize the untapped
venue and put it on the map.

* D.B.: Thanks to the config-
uration of the space as a continu-
ation of the natural environment
and its special decoration - vege-
tation, wooden elements, targeted
selection of furniture - one feels
that they have moved away from
Attica and are enjoying their holi-
days on an Aegean island.

* R.G.: We have put a lot on
emphasis on the “culinary experi-
ence”. We wanted the flavors to be
familiar to our foreign guests, but
also to include the Greek way of
creation. The menu is not fine din-

“The restaurant
is based on
Greek cuisine
with diversified
and modern
recipes,
inspired by the
Mediterranean
Sea.”

ing. It is simplified with “products
from the farm” and creative dish-
es at good and competitive prices.
This year we added fresh fish - both
as sashimi and on the grill. The
kitchen is overseen by chefs Dori-
na Demai and Lazaros Stamoulis,
with many years of experience and
deep knowledge of gastronomy,
while the premium drinking expe-
rience is ensured by Dimos Lytras
- our third partner - and Vagelis
Siafakas, owners of Bar Flies.

e D.B.: At The C Beach Res-
taurant we host private events,
such as pre-wedding and af-
ter-wedding parties. We are
soon launching themed days and
evenings, with variations in the
menu and music, such as the Full
Moon Dinner - a unique expe-
rience with dinner on the sand
under the light of the full moon.
Our immediate plans include the
addition of a purely evening res-
taurant experience, as we cur-
rently operate from10:00to22:00.
Our philosophy is constantly
evolving, aiming to offer some-
thing authentic, spontaneous and
meaningful to our guests.
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“The key element that makes

The C Beach a destination and

not just a beach is the feeling

of escaping the city.”

«AYTO NMOY KAOGIXTA TO THE C BEACH NPOOPIZMO

KAl OXI AMMAA MIA MAPAAIA, EINAI TO AIZOHMA
nax YEQEYFEIZ AMO THN NOAH.»

Ytn BoUAa, ekei mou n noAn apxicel

va oPnvel kal n uon naipver §avd
Tov Adyo, 600 @ilol, 0 Pwpavog Mewpyiou
kar o Anpntpn¢ Mnéng, anogdoioav va
0TNoouV KAt 61kO Touc. ‘Eva pépog, onou
pnopeic va nepdoeig oAdkAnpn tn pépa,
XWwpI¢ va o€ ayyi€er n évtaon ¢ «aoTIKNG
CouykAagy». Na Boutngels vwpic 10 npwi,
va peivelg yia lunch otnv dupo, va mieig
éva notnpl kpaoi pe 6€a to nAlopacilepa
Kal - €0Tw yia Aiyo - va vopiZeic nwg Bpi-
okeoal o€ vnoi. To The C Beach Restaurant
pag ouotivel o barefoot luxury, auth tnv
avenitndeutn noAutélela, nou dev kpau-

yadel, aAA@ aQnAvel XwPo oTnv epnelpia va
wAnoel ané pévn tng. Mag evayolv o010
€yXeipnpa toug Kar poipadovtal to dpapd
T0UG 0€ NPWTO NPdowno.

« P.I.: Me 1o The C Beach Restaurant,
BéNape va pépoupe atnv ABnvaikn Pifié-
pa, £va véo spot nou va evappoviZetal pe
10 QUOIKO nepiBdAhov, eve tautéxpova
pag diver tn duvatdtnta va ekQpAacoupe
IV aloBnTIKA pag Kal va deioupe T pno-
poUpe va npoo@Eépoupe atn Blopgnxavia
¢ giAogeviac.

« A.M.: Bpiokopaote dinka oe peyadn-
10 TOU TOUpPIoHOU, OPWG, EpEiC bev ipaate
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ENIXEIpnpaties pe didonaptes 6paotnpid-
NTEC. ANPIOUPYNOAPE QUTA TNV ENIXEIpN-
on Baciopévol anokAeloTikG ota dikG pag
aioBntikd kpitpia, pe okond va kKaAlyou-
HE NPWTA an’ 6Aa TIG SIKEG Pag avaykeg.
AkolouBoUpe autd nou npaypatika 6€Aou-
HE va BIOOOUNE WG EPNEIPIA: €vav XWPo
xahapd, xwpi¢ nieon. Mia avenitndeutn
noAutéAela.

« PT.: MeydAwoa ota Néuia Mpodotia -
€ekivnoa and tn Néa ZpUpvn kal apydtepa
petakopioa oth BoUAa, n onoia akpader pe
Taxei¢ pubpolg ta teAeutaia névie xpovia
Kal ouvexiCel duvapikd. Etol, padi pe toug
OUVETAipoOUG Hou anopacioape va afionol-
nooupe €vav avekeTaANEUTO XWPO Kal va
oV BaAoupe aTov xaptn.

« AM.: 0 X()poG, WG OUVEXEID TOU
QualkoU nepiBdAlovtog, padi pe tnv 161-
aitepn dlakéopnon kal BAdotnon, ta &0-
Alva oToIXeia Kal Tnv npooeypévn enidoyn
eninAwv, dnpioupyolv tnv aioBnon 4t
Bpiokeoal kdnou pakpid and tnv Attikn,
o€ kanolo vnai tou Alyaiou.

« PI.: ‘Exoupge 6woel éupacn 010
“culinary experience”. @é\ape ol yeloelg
va eival yVWpIPEC 0Toug EEVouG eniokE-
nTeg pag, aAAd va diatnpoulv tnv eAAnVIKN
dnploupyikétnta. To pevol Gev eivar fine
dining, aAAd every day kal anAonoinpévo,
le «npoidvta and tov aypd» kai Snpioupyi-
Ka nidta o€ npooItég TpéC. DETog Npoadé-
oape 10 ppETKo Yap! - 1600 0€ 0aaipl 600
Kal otn oxdpa. Tnv kouZiva enipeholval ol
o Ntopiva Ntepdi kal Adapog rtapou-
Ang, pe noAuetn epneipia kai Badid yvoon
TNC YAOTPOVOHIag, EVE TNV premium eunel-
pia Tou notou diacpahiouv o Anpog AU-
TpAC - 0 TPITOG GUVETAIPOG HaG - Kal 0 Bay-
véAng Ziagdkag, 1610ktnTEC TG Barflies.

« AM.: Ito The C Beach Restaurant
@Ihoevolpe Kal 161WTIKES EKONAWOTEIC,
onwg pre- kal after-wedding parties. Z0-
viopa 6a eykaividooupe Bepatikég npé-
peG Kal Bpadiég, pe Sexwplotd pevol Kai
pouaolikn, dnwg to Full Moon Dinner - pia
povadikn epnelpia deinvou ndvw otnv
dppo und 10 QWS TNG navoeAivou. rta
dueoa ox€614 pag eival kal n enéktaon
T0U wpapiou yia Bpadivée dining epnel-
piec, kaBwe Npog 10 napdv Asitoupyolpe
and tg¢ 10:00 éwg 1¢ 22:00. H giAooo-
oia pag e€eliooetal diapkwe, pe aTéx0 va
NPOCPEPOUNE KATI auBevTIKG, auBopunto
Kl 0UCIA0TIKG OTOUG EMIOKENTEG HAG.
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MANOLIS MOUTSOS

Establishing all-day entertainment

MANOLIS MOUTSOS, entrepreneur and principal founder of MOMENTUM GROUP, is behind some
iconic southern suburbs hangouts, such as Akanthus, Nalu, Istioploikos, Posidonio and Romeo Club,
which have been setting the “beat” of nightlife for years.

EFORE “ALL-DAY” became
B a trend, Manolis Moutsos

and his associates had
already established it. He was
one of the first entrepreneurs
to transform dining venues
into clubs after midnight, giv-
ing a new dimension to Athe-
nian entertainment. “We saw
that people wanted it”, he tells

us. A southerner by origin and
soul, with basketball in Paleo
Faliro as his starting point and
Akanthus as his first “court”, he
managed to connect everyday
life with nightlife, offering an
experience that lasts from the
first coffee of the day to the last
drink of the night. He speaks to
“White Paper” about his jour-

<

“The Athenian
Riviera has the
potential to
establish itself
as a global
model city and

beach lifestyle.”

ney and the habits of the South-
ern Suburbs - the ones that no
one sees behind every full table.

» The southern suburbs are
my “home”. I was a basketball
player in Paleo Faliro, but due to
some injuries and two surgeries,
I stopped playing professional-
ly. This change was the reason
for me to turn to hospitality, at
a conjuncture that proved to be
decisive. I happened to meet my
future partners and together we
opened Akanthus. That’s how
my journey began. Hospitality
became my passion.

* In some areas we outper-
form cities like Barcelona and
Miami, while in others we still
have room for improvement.
However, the necessary ele-
ments - high-level investments,
quality services and constant-
ly good weather - are already
there, providing a strong foun-
dation for further growth.

 Sports and hospitality are
linked through core values: dis-
cipline and cooperation. At the
same time, there is a great cor-
relation between them, given
that through sports you meet a
lot of people, which helps to at-
tract people to hospitality.

¢ Momentum Group’s suc-
cess is based on the balancing
of different concepts — from
restaurants and clubs to bou-
zouki - which is achieved by
selecting very capable partners.

Q)

WHITE PAPER - SUMMER -

2025

BUSINESS SUCCESS STORIES



These professionals are ded-
icated entirely to each venue,
demonstrating experience and
flexibility. Although the types
of venues differ, the basis of
hospitality remains non-nego-
tiable: excellent customer ser-
vice. From the quality of prod-
ucts and services to the trained
and polite staff to the overall
experience you will offer.

« After the pandemic, the way
Greeks have fun has changed
significantly. When Akanthus
“moved” to the seaside, there
were twelve clubs - today there
are only two left. However, we
were not affected, because while
nightlife in clubs has been lim-
ited, live bouzouki music halls
have witnessed a great boom in
the last three to four years.

Mpiv 10 «all day» yivel tdon, 0 Mave-

An¢ MoUTo0¢ Kai 01 0UVEPYATEC TOU TO
eixav ndn kabiepwoel. Hrav ano toug npw-
TOUG EMIXEIPNPATIEC NOU PETETPEYAV XWPOUS
eotiaong o€ club petd ta peodvuxta, divo-
viag véa didotaon atnv abnvaikn SiackEda-
on. «<BAénape 611 0 KOOpOG, T0 {NTOUTEY, Jag
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The way of having

\ . fun in the Southern
Suburbs is different.
The sea and the good
weather make life

\ outdoors a «xmust»”.

«H ATAZKEAATH YTA NOTIA MPOAXTIA EINAI
AIADQPETIKH. H OAAATZIA KAl O KAAOXZ KAIPOX
= KANEI TH ZQH EXQ NA EXEI'TON NPQTO AOIrO0.»

Aéel. Nétiog otnv kataywyn kai otnv Yuxn,
He apetnpia 1o pndoket oto Nakaid ®anpo
Kal npwto «ynnedd» tou 1o Akanthus, ka-
Tapepe va ouvdéael TNV Kabnpepivotnta pe
™ VUXTEPIVA {Wh, NPocPEPOVTAS eunelpia
nou kpatd and Tov NPWTo Kage T npépac,
HExpI 1o TeAeutaio noto tng voxtag. MIAG o€
npwto npdowno oto “White Paper” yia T
d1adpopn tou Kai Tig ouvnBeleg Twv Notiwv
MpoaoTiwv - autd nou dev BAénel Kaveig
niow ano kabe yepdrto tpanéd.

« Ta véua npodotia eival T0 «oniti»
gou. Huouv pnacketunoAiotag oto MaAaid
®dAnpo, aAAd Adyw kdmoiwv tpaupati-
opwv Kal dUo xelpoupyeiwy, otapdtnoa
va naiw enayyeApatkd. Autn n aAlayn
01dBnke n agopyn yia va oTpaAPw 0TV
£0TiaoN, 0€ JIA OUYKUPIG NOuU anodeixdnke
kaBopIoTIKA. ETUXE va yVwPiow Toug peA-
AovTiKkoUG ouvetaipoug pou kai padi avoi-
€ape 1o Akanthus. Etol, €ekivnoe n nopeia
pou. H eotiaon €yive 1o nddog pou.

+ L€ Kanola onpeia uneptepolpe o€
oxéon pe dAAec moAeig, 6nw¢ n Bap-
kKeAvn Kal 1o Maidpl, eve) oe dAAoug
éxoupe akopa nepibwpla PBeAtiwaong.
Qot600, Ta anapaitnta oToIXeia - ol
uwnAou eninédou engvoUoeig, n no1éTnta
UNMNPECIWV Kal 0 OUVEXAG KAAGG Kalpog
- eival nén €dw, npoo®épovtag 1oxupn
Bdon yia va avantuxbei nepaitépw.

+ 0 aBAnTiopdc Kal n egtiaon ouvoé-
ovtal péoa anoé Baoikég agieg: neiBapxia,
Kal ouvepyaaia. MapdAAnAa, undpxel pe-
ydAn cuoxétion petagl toug, kabwe pEow
ToU abAntiopol yvwpilelc noAl Koaopo,
kdu nou BonBdel oto va npooeAkUoelg
KOOWO oTnV e0Tiaon.

+ H enituxia tou Momentum Group otn-
pidetal otV 100pPONIa TWV BSIAPOPETIKWY
concepts - ané eotiatopia Kai clubs péxpl
pnoudoUKIa - NoU ENITUYXAvETal Je TV EMIAO-
YA NoAU Ikavwv ouvepyatwv. EnayyeApatieg
apoolwpévol €€ 0AOKANPOU OTOV KABE XWPO,
enidelkvuovtag epnelpia kai euehigia. Mapot
o1 TUNoI TWV XWPWV dlapépouy, n Bdon g
eotiaong napapéver adianpaypdreutn: n
dpiotn e€unnpétnon tou neAdmn - and v
noléTNTA TWV NPOIGVIWV Kal UNNPECIKV, TO
KATapTIOUEVO Kal EUYEVIKO MPOCWIKG £WG TN
OUVOMIKN epnelpia nou Ba npooPEpEC.

+ Metd tnv navénpia, o Tpénog nou &i-
aokedadel o’EAAnvag dAAage onpavtikd. To
@ayntd ota eoTiatdpia onUEIWVEl PeYAAn
dvodo, evad n Siackédaon ota clubs éxel
pelwOei aioBntd. Otav to Akanthus «peta-
KOpIoE» 0TN Napaliakn, unnpxav dwdeka
clubs - onpepa éxouv peivel poAic duo.
0otd00, 6ev ennpeaothkaye, yiati evew n
vuxtepivi Zwn ota clubs neplopiotnke, ta
pnoudoUkia ta teleutaia Tpia pe téooepa
Xxpovia €Xxouv yvwpioel peydAn avonan.
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From left: Tolis Marakakis, Yiannis
Marakakis, Etien Topalian.

-_-_—"'""‘"// Ano apiotepd: TOANG Mdp akGkiag,
Mdvvng Mapakdkng, ETiev TonaAidv.

TOLIS MARAKAKIS, YIANNIS MARAKAKIS, ETIEN TOPALIAN

Three entrepreneurs,

a common instinct
for success

DOT BEACH VIBES, by ETIEN TOPALIAN and the MARAKAKIS

BROTHERS, elevates the concept of the beach to a hub of taste,

hospitality and authentic connection with the visitor.

demands authenticity, identity

and consistency, Etien Topa-
lian and Yiannis and Tolis Mar-
akakis have charted their own
unique course. With businesses
that cover a wide range of gas-
tronomic and entertainment ex-
periences, they contribute to the
development of the Athenian Rivi-
era into a modern, high-standard
destination that meets the mod-
ern demands of the public. At
the seaside Dot Beach Vibes, the
carefreeness of the beach meets

I N AN ERA WHERE hospitality

flavors that are in themselves a
reason to visit. The name “Dot” is
no coincidence: it is the geograph-
ical location of Voula, the heart of
this pioneering venture. The trio
of success speaks of its own sub-
stantial hospitality-related con-
tribution to the evolutionary path
of the Athenian Riviera:

e Y.M.: At Dot Beach Vibes,
our people make the difference.
We deeply believe that human
presence and authentic hospital-
ity are what stand out, especially
when the natural environment
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generously offers sea and sky.

e ET.: The kitchen is a key
part of Dot Beach Vibes. We want
the visitor who comes to swim, to
stay with us for the food experi-
ence as well. Our goal is not just
to meet the needs of the beach,
but to offer flavors that will be a
reason to visit in themselves.

e Y.M.: The different charac-
ters of our venues reflect our de-
sire for experimentation and cre-
ation. Each venue expresses us,
although it has its own unique
concept and identity.

e T.M.: The basic “must” for
anyone who wants to invest in
hospitality is the ability to please
people. The customers have a say
when they choose to leave the
house and dedicate their time
and money. They want to feel
comfortable, to associate the
venue, the flavors and the sounds
with a special experience.

e ET.: The Athenian Riviera
is changing rapidly and the busi-
ness environment is extremely de-
manding. There is a flood of infor-
mation, but also an unprecedented
increase in prices. Consistent
quality is what can keep the rela-
tionship with the customer strong.

e T.M.: We strongly believe
in the development of the Athe-
nian Riviera, as long as it is done
moderately, so as not to alter
the genuine characteristics of
the area. If the masterplans are
implemented on time and as
planned, southern Attica will not
resemble the cinematic images of
previous decades. However, the
world is moving forward and it is
our responsibility to maintain or
even enhance the characteristics
of this little paradise we live in.

e Y.M.: Our connection with
the local community of the South-
ern Suburbs is meaningful, even
though our customers do not
come exclusively from the area.
The proximity to the sea and the
special character of the coastline
are sources of inspiration.
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Ye pia enoxn onou n eotiaon anai-

el auBevuikdétnta, TAUTOTNTA Kal
ouvénela, ol Etiév TonaAidv, Mdvvng Ka
ToAnc Mapakdkng €xouv xapdgel tn SIKN
T0UG §exwploth nopeia. Me enixelpAoeig
nou kaAuntouv éva €upl gdopa tng ya-
OTPOVOUIKAG Kal PUXAYWYIKNG epnelpiag,
oupBdidouv atnv €€ENIEN Tng ABnvaikng
PiBiépac oe éva oUyxpovo npoopiopod
UYNA@V Npodiaypapwy, nou avianokpi-
VETAl 0TI 0UYXPOVEC anaItAGEI§ TOU Kol-
vou. Ito napabaidoaio Dot Beach Vibes,
n avepeAid tng napahiag ouvavid yeuoeig
nou anoteAoUv and poves Toug Adyog eni-
okeyng. To dvopa “Dot” dev eival tuxaio:
gival 10 yewypagiké otiypa tng BouAag,
n Kapdid autol ToU Npwtonopiakoy ey-
xelpnpatog. H tpinAéta tng enituxiag piAd
yia T SIKA TNG 0UCIACTIKA GuveIopopd
@INogeviag, otnv efehIkTikA mopeia tng
ABnvaikng PiBiépac:

« 'M.: Ito Dot Beach Vibes, o1 dv-
Bpwnoi pag kavouv tn diagopd. Miotel-
oupe Badid nwe n avBpwnivn napouaia
Kal n auBevtikn giAo€evia eival autd nou

“Our goal is to combine the memories
of our childhood with the development

Eexwpitouy, €I161KG 6Tav T0 PUOIKG Nepl-
BdANov npoopépel anhoxepa Odlacoa
Kal oupavo.

« ET.: H kouCiva anotelei Baoikd Kop-
pdu oto Dot Beach Vibes. @éhoupe o eni-
OKENTNG MOU €PXETAI YIA PNAVIO, VA PEIVE
padi pag Kai yia v epneipia tou gayntou.
0 gt6x0¢ pag dev eival anAwg va kaAlyou-
Je TI¢ avaykes tng napahiag, aAAd va npo-
opépoupe yeloelg nou Ba anotelolv and
HOVEG ToUC AOYO ENioKEYNG.

« [.M.: 01 51aQOpPETIKOI XAPAKTAPES TWV
payaliov pag avtkarontpifouv tnv enifu-
jia pag yia nelpapatopé kai Snpioupyia.
KdBe xwpog pdc ekppdlel, napotl €xel 10
81K0 ToU §exwpIoTd concept kal TautoTNTaA.

« T.M.: To Baciké «must» yia onoiov
B¢\el va enevbloel otnv eotiaon eival n
IKavoTnTa va euxaplotel tov kéopo. O me-
Adtng €xel Aoyo otav emAéyel va Byer and
10 ONITI KAl va aQIEPWTEI TOV XPOVO Kal Ta
xphpatd tou. O€éAel va viwoel dveta, va
OUVOEDEl TOV XWPO, TIC YEUOEIC Kal TOUG
AX0UG PE pia EeXwpIoTh eunelpia.

« ET.: H Abnvaikn PiBiépa aAladel pe

YPAYOPOUG pUBUOUG Kal TO EMIXEIPNUATIKO
nepiBdAhov eival e§aipetikd  anartniko.
Yndpxel kataryiopdc nAnpopopiag, aAAd kai
gia npwrtoPaving avgnon twv Tpwv. Autd
nou pnopei va kpatnoel duvatn t oxéon pe
1oV neAdrn eival n otabepn noidtnta.

« TM.: Motedoupe noAU otnv e€ENIEN
g ABnvaikng PIBiépag, apkei va yivetal pe
HETPO, WOTE va unv aAAolwBolv Ta yvnaia
XAPAKTNPIOTIKA TNG NePIOXNG. Av Ta master
plans ulonoinBolv éykaipa Kali ONw¢
£X0UV Npoypappatiotel, n votia Atukn dev
Ba Bupiler o TiNOTA TIC KIVNPATOYPAPIKEG
€IKOVEG MponyoUpevwy SeKasTIV. QoTd-
00, 0 KOGUOG NPOXWPG Kai SIKA pag eudivn
eival va d1aTnpRooupE N Kal va evieivoupe
0 XapakTnpIoTIKG autol Tou piKkpoU napa-
deioou atov onoio oUpe.

.M.: H oOvéeon pag pe tv Tonikn Koi-
votnta twv Notiwv MpoaaTtiwv eival ouoia-
oTiKnA, napoAo nou o neAdteg pag 6ev npo-
£€pxovial anokAEIOTIKG and Tnv neploxn.
H eyyUtnta otn BdAacoa kai o 181aitepog
XApakInpag tng akToypappng eivar nnyég
£UNVEUONC Kal NPOKANGN yid EQGG.

and comfort of today.” T.M.

«XTOXO0X MAXZ EINAI NA ZYNAYAZOYME TIZ ANAMNHZIEIZ TON MAIAIKQN
MAZ XPONQN ME THN EXEAIEH KAl THN ANEXZH TOY ZHMEPA.» T.M.

v

“Our connection
with the local
community of
the Southern
Suburbs is
meaningful,
even though
our customers
do not come
exclusively from
the area.” Y.M.
«H ouvdeon pag
HE TNV TOMIKN
Kolvétnta

Twv NoTiwv
MpoaoTtiwv
eivail
ouo1aoTIKN,
napoAo nou

ol neAdteg

pag dev
npoépxovtal
anokA€I0TIKA
and tnv
nepioxn.» .M.




NIKOS SKREMPOS

The bon viveur

of small,

big pleasures

At VIBO BISTROT in Glyfada and Piraeus, owner and
entrepreneur NIKOS SKREMPOS introduces us to the
philosophy of Vita Bona - the art of living every moment
through everyday pleasures and experiences that

connect people.

0-OWNER of the Miche-
‘ lin-starred Hytra, Nikos

Skrempos  has  trans-
formed the “special occasion”
into an everyday affair at Vibo
Bistrot in Glyfada and Piraeus.
In the following interview, he
shares the philosophy behind
the "Vita Bona” concept, the art
of creating all-day experiences,
and the significance of local en-
trepreneurship in contemporary
dining. A narrative about spaces
that live and evolve alongside the
people who visit them.

* While at Hytra we create
award-winning culinary moments
for special occasions, with Vibo T
wanted to make the “special oc-
casion” an everyday affair. “Vita
Bona” is the art of living every day
to the fullest. It is the glass of wine
that becomes a memory, the coffee
that turns into a conversation, the
meal that connects people. I cre-
ated Vibo as a diary of daily pleas-
ures written among friends.

« Local entrepreneurship is the
fabric that connects the past with
the future of a city, without elimi-

nating its special identity. When a
restaurant opens, it does not sim-
ply occupy a space; it converses
with a neighborhood. We did not
come to Piraeus as a foreign body
but as the continuators of a story
that has been written for centu-
ries. Ports have always been meet-
ing points of ideas and flavors. In
Glyfada, the seaside character that
hovers everywhere in the air gave
us the freedom to create.

* Instead of dividing the day
into compartments - morning for
coffee, lunch for dinner, evening
for drinks - we create a continu-
ity in the experience. At 8 am the
space breathes differently than
at 6 pm. Instead of «secrets», we
have empathy: we listen to what
the moment they chose to visit us
means to someone. Balance comes
when you recognize that your
space lives and grows with the
people who visit it.

e Wine is history in liquid
form. Each bottle is a narrative
that starts in a vineyard, passes
through the hands of a wine-
maker and ends up on our table.

A

“A group of
people who
turned their
slow coffee
into an all-day
meeting gave
us the idea

to create a
menu between
meals.”

Wine Stories was born from the
realization that these narratives
are often lost in impersonal con-
sumption. When you share a
wine in the presence of its crea-
tor, something magical happens:
the winemaker becomes a fellow
diner, the aromatic notes gain a
voice, and knowledge is trans-
formed into a living experience.

» For me, the members of our
team are fellow travellers on a
personal adventure. The chef tells
us about his relationship with
gastronomy. The bartender plays
with the senses. Our waiters con-
vey the story behind each taste.
Success is not just a matter of tal-
ent, but of coordinating people
who share the same aesthetic per-
ception of what hospitality means.

e The southern suburbs are
a paradox that enchants me -
so Greek yet so cosmopolitan.
However, the inspiration does
not come from the region but
from its people. When I say «in-
spired by you», I mean the un-
predictable dialogue with those
who visit us. Every comment,
every look of satisfaction, even
every complaint, becomes an el-
ement of growth.
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 In the case studies of Vibo,
we study each gastronomic en-
counter as a separate event.
When we bring in a winery, we
create a map of senses. The way
we place the wines, the order of
the flavors, even the music that
dresses the event, are notes that
turn into knowledge for our next
events. It is our lifelong educa-
tion in the art of experience.

TUVIBIOKTATNG TOU  Ppapeupévou

eotiatopiou pe aotépr  Michelin,
Hytra, 0 NikoG IKpEUNOG €Xel peTatpéYel
v «€IdIkn nepiotacn» o€ Kabnpepivn
undBean ota Vibo Bistrot tng FAugasdag kai
10U Merpaid. Itn ouVEVTEUEN NOU akolou-
Bei, poipadetar tn @IAocogia nicw and to
"Vita Bona" concept, tnv téxvn tou va dnyi-
oupyeic all-day experiences kai th onuacia
NG TONIKAG ENIXEIPNPATIKOTNTAG 0TN GUY-
Xxpovn eatiaon. Mia apaynaon yia Xwpoug
nou {ouv kai avantiooovtal pali pe Toug
avBpwnoug Nou Tou¢ ENICKENTOVTAL.

+ Evey otn Hytra, 6npioupyolpe Bpa-
Beupévee yaoTpoVOpIKEG OTIVHES yIa €161-
KEG neplotdoelg, pe 1o Vibo nbeha va kavw
v «€181KN nepiotaon» kabnpepiva undde-
on. «Vita Bona» eival n téxvn tou va Zeig
010 £€nakpo tnv kabe pépa. Eival 1o nothpl
Kpaoi nou yivetar avapvnaon, 0 Kagég nou

petatpénetal o oulntnon, to yelpa nou
ouvdéel avBpwnoug. Anpiodpynaoa 1o Vibo
wG éva nuepoAdylo kaBnpepivav anohaul-
oewv nou ypdgetal peta&l gpilwv.

« H tonikn enixelpnpatikdtnta eival o
10T0¢ nou ouvdEel 1o napeABov e To PéA-
Aov piag noAng, xwpic va e€aheipel v
1d1aitepn tautoétntd tng. ‘Otav €va eotia-
10p10 avoiyel, dev katahapPdvel anAwg
€vav Xwpo, GUVOMIAEI Pe pia yertovid. Itov
Melpaid dev ApBape wg Evo owpa, ardd
WG¢ OUVEXIOTES pIag 10Topiag nou ypdeetal
€6w kal alwveg. Ta Aipdvia Atav ndvta on-
peia ouvdvinong 166wV Kal yeUoewv. Ln
FAupdda, o napabaAdooiog xapaktnpag
Mou alwpEital naviou oTov agpa, Pag £5w-
oe tnv eAeuBepia tng dnpioupyiag.

« Avti va diaxwpifoupe Tnv npépa ot
oteyava - npwi yia kagé, peonpépl yia
@ayntd, Ppasdu yia notd - dnuioupyolpe
yia ouvéxela otnv epnelpia. ITg 8 1o npwi
0 XWPOC avanvéel dlapopeTikd ano TI¢ 6
10 anéyeupa. Avti yia «puoTIKG», éxoupe
evouvaiobnon: agouykpaldpaocte T on-
paivel yia kanotov n otiypn nou enélege
va pac enioke@Oei. H 10opponia €pxetal
otav avayvwpilels 6Tl 0 Xwpog oou el Kal
avantiooetal pali pe toug avlpwnoug
nou ToV eNIoKENTOVTAl.

- To kpaoi eival 10Topia o€ uypn pop-
@N. KaBe pnoukdAi ivar pia agrhynon nou
gekivd and évav apnedwva, nepva and ta
x€pia evO¢ 01vonoloU Kal KataAnyel 1o Tpa-
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néQ pag. Ta Wine Stories yevvnBnkav and t
ouveidntonoinon 4t autég ol agnynoeig xd-
VOVTal GUXVG 0TV anpoéownn KatavaAwaon.
‘Otav poipadecal €va kpaoi e Tnv napouaia
TOU dnpIoupyol Tou, ouppaivel KATI payiko:
0 0lvonoldg yivetar ouvéatupévag, ol apw-
HATIKEG VOTEG AMOKTOUV PWVA Kal N yveon
petatpénetal o€ Biwpatikn epneipia.

« Na epéva, Ta péAn g opddag eival
ouvod0INdpol 0€ Pia NPOCWIKA NEPINETEIQ.
0 oe@ pdg dinyeital Tn ox€on TOU WE Th ya-
otpovopia. O bartender naiCel pe g aiobA-
oelg. 01 oepPitopol petadidouv v 10Topia
niow and kabe yevon. H enituxia Sev eival
povo 6épa taAéviou, aAAd kal ouvToviopoU
avbpwnwv nou poipddovtal v idia aiobn-
TKA avtiAnyn yia to T onpaiver gihoevia.

« Ta Nétia NMpodotia eivar éva napasdo-
€0 nou pe payevel - 1000 eAANVIKG pa Kai
1000 KooponoAitika. H éunveuon, Opwg,
dev épxetal and tnv meploxn aAAd and
ToU¢ avBpwnoug tng. ‘0tav Aéw “inspired
by you”, evvow tov anpdBAento SidAoyo
e dooug pag eniokéntovtal. KaBe oxdhio,
BAéupa 1kavonoinong, akéua Kar napano-
vo, petatpénetal oe atoixeio e€EAIENG.

- Y1a case studies tou Vibo peAetape
KGBe yaotpovopiki ouvavinan oav EExwpl-
016 yeyovoc. 0tav GEpvoupe £va 0IvOnoIEio
dnploupyolpe évav xdptn aiobnoewv. 0
TPONOG Nou Tonodetolpe Ta Kpaold, n oelpd
TWV YeUOEWY, AKOPA Kal N JOUTIKA Mou VIU-
VeI T0 6pwpevo, anoteAolv ONPEIWOEIG MOU
JETATPENOVTAI O€ YVWON YIA TIC ENOUEVES
ekONAQOEIC pag. Eival n dlapkng pag exnai-
deuon otny TéXvn NG ePnelpiac.

“I want our

patrons to leave
feeling like they’ve
just come back to
themselves.”

«OEAQ Ol BAMQONEX MAX

NA ®EYTOYN ME THN AIXOHZH OTI MOAIXZ

ENMEZTPEWAN XTOYZXZ EAYTOYX TOYZX.»

BUSINESS SUCCESS STORIES
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NouPou Life

Some of Athens’ most refined dining destinations are found along the Athens Riviera:
discreet, elegant, and defined by exceptional taste. // Mepikd and ta nio ekAektd
yaotpovopikd spots tng A6nvag Bpiokovtal atnv ABnvaikn Pifiépa: Siakpitika,
KOpYa Kal arepwpéva otnv andélavon tng auBeviikng yelong.

by Yiota Panagiotou
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DELTA

DELTA NEEDS no introduction: it
is the only contemporary Greek
haute cuisine restaurant in Ath-
ens, holding two Michelin stars.
It was created by Dipnosofistiri-
on in July 2021, at the initiative
and with a donation of the Stav-
ros Niarchos Foundation (SNF),
with the aim of becoming a model
gastronomic destination worthy
of the high standards of the SN-
FCC. Its imposing hall with its
floating garden and golden bar
steals the show, while chef George
Papazacharias’ naturalistic gas-
tronomy finds here its ultimate
expression: the yellow-black bees
with transparent wings resting on
flowers, foliage or the “soil” are ac-
tually a lobster-based dish, while
the “Crisp Sunflower” dessert
with baked puff pastry cream and
chestnut praline is equally impres-
sive. Dimitris Zannikos’ incredible
wine list includes over 1000 la-
bels from Greek and international
vineyards, and the well-tuned ser-
vice has the necessary theatrical-
ity to make your evening magical.

To Delta dev xpelaletal 161aitepes
OUOTAOEIG: Eival TO PHOVO £0TIATOPIO
olyxpovng €AAnVIKAG Koudivag uynAng

r T ==

DELTA

yaotpovopiag atnv Abnva, To onoio Katé-
xel 6U0 aotépia Michelin. Anpioupynfnke
and to Aeinvoooiotipiov tov loUAI0 ToU
2021, pe npwtoBoulia kai Swped tou 16pU-
patog Xtavpog Nidpxog (IZN), pe atoxo va
anoteAéoel €vav npoTuno yasTpovouIKo
npoopIopud avtdlo twv uynAwv npodi-
aypagwv tou KMIIN. H emPAntukn odia
TOU € TOV aIwPOUNEVO KAMO Kal TO XpUao
unap KAEBouv TIC EVIUNWOEIG, EVW N va-
ToupaioTikn yaotpovopia tou chef Mwp-
you MNanadaxapia Bpiokel €6w tnv andéAutn
€KQPAoN TNG: Ol KITPIVOPAUPES PENIOOEG
pe ta didpava @tepd akoupniopéveg oe
aven, oe puUAAWpata h 0To «xwpa» eival
oTnV npaypatikdtnta éva nidto pe faon tov
a0TaKO, £V £€i00U EVIUNWOIAKO €ival TO
endopnio «Tpayavog nAiaveog» pe kpépa
ynpévng opoAidtag kar npahiva and kd-
otavo. H anioteutn Aiota kpaoiwv tou An-
pntpn Zavvikou, nepihapdver ndvw and
1.000 eukéteg and tov eAANVIKO Kal Tov
d1eBvn apneAwva Kal 10 KaAoKoupdIopEVo
oépPig draBétel tnv anartolpevn Beatpikd-
1A, WOTE va Kavel T Bpadid oou payikn.

H Info

DELTA /Stavros Niarchos
Foundation Cultural Center, 364
Syngrou Ave., Kallithea, (5th floor,
National Opera building), Kévipo
MoAitiopoU 18pupa «Z1aupog
Nidpxog», Aew®. Zuyypou 364,
KaAAiBéa, (50¢ 6po®og KTiplo
EOVIKNG AUpPIKAG ZKNvNG), Tel:
6986657553

BEEFBAR

FOR PREMIUM MEAT in the south-
ern suburbs, what springs to mind
is this magical spot, within the area
of the Four Seasons hotel. The con-
cept combines fine-dining with a
comfort feel and here you will find
top steaks from all over the world.
Favorite choices include the restau-
rant’s signature street food dishes,
such as the explosive Lobster Tacos
and the playful mini Big K Burgers
with Kobe beef and crispy bacon,
while from the comfort main dish-
es on the menu you will love the
Black Angus striploin, the stir-fried
Pepper Beef, but also the Unagi
salmon with aromatic Asian aro-
mas - either way, everything flirts
with the essence of unpretentious
gastronomy. Don't forget that here,
on weekends, you will try one of
the best brunches in the city.

Av NGy yia premium  kpeatopayia

ota voua npodotia, t0te T0 PUAAD
nder kateuBeiav €56) 0TO HAYEUTIKG Spot,
€VIOC NG emikpdtelag Tou «Four Seasons».
To concept ouvbualer 1o fine-dining pe tnv
comfort aioBnon kai €6 Ba Bpeig kopupaia
steaks and 0Ao tov kOGHO. ITIC ayannpéveg
enAoyéc nepIAauBavovtal XapaktnpioTika
street food nidta tou eotiatopiou, ONwWE ta@
eKpNKTIKA Lobster Tacos kai ta naixvididpika
mini Big K Burgers pe kobe beef kai tpayavo
unéikov, eved and ta comfort main dishes tou
pevol Ba Aatpéwelg to Black Angus striploin,
10 stir-fried Pepper Beef, aA\d kal Tov 6oAop6
Unagi pe apwpatikd aciatikd apwopata - 1ol
KI aAAIwG OAa pAeptapouv e TV ouaia Tng
QVENITNOEUTNG YaoTtpovopiag. Mnv Eexvdg
nw¢ €6, Ta oapparokipiaka Ba Sokiudoelg
éva and ta kaAutepa brunch tng noANG.

BEEFBAR
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B Info
BEEFBAR /
Four Seasons
Astir Palace
Hotel Athens,
40 Apollonos
Street,
Vouliagmeni,
Eev. «Four
Seasons Astir
Palace Hotel
Athensy,
AnoAlwvog 40,
BouAiaypévn,
Tel:
2109670700




CAPTAIN'S HOUSE
LAGONISSI

IN A UNIQUE NATURAL environ-
ment and with a wooden deck
that seems to literally float above
the water, this particular restau-
rant is a good reason to get in the
car and take a short trip to Lago-
nisi. If you catch the sunset, you
will feel twice as happy and full.
The menu is an ode to both the
land and the treasures of the sea.
The crayfish with burnt corn,
dashi broth and passion fruit is a
dish with nice intensity, the spa-
ghetti grossi with crab, truffle,
miso and smoked egg impresses
with its deep umami flavor, while
if you want to order something
meaty, the wagyu Kagoshima A5
with dumplings, wild mushrooms
and dates will make you exuber-
ant. The extensive wine list curat-
ed by Christos Saliveros is worthy
of the choices on the menu.

L
AP]:N'S HousiAeomsm

PAPAIOANNOU RESTAURANT
VOULIAGMENI

Y’ éva povadiko, Quaikd nepiBdaA-

Aov kai pe éva EUAivo deck mou
poladel va intatal KUPIOAEKTIKA NAVW
anoé 1o vepd, T0 OUYKEKPIUEVO €0TIATO-
plo anoteAei €éva kKaAd AGyo va pneig o1o
QUTOKIVNTO Kal Va KAVEIG UIa PIKPA «EK-
dpopn» péxpl 10 Aayovnal. Av pdAiota
npoAdpeig to nAiopacitepa, 101e Ba viw-
oei¢ SINAG eutuxiopévog kai mAnpng. To
pevou anoteAel pia wdn 1600 0Tn oTEPI,
000 Kal otoug Bnoaupolc tng BdAao-
0ag. H kapaBida pe kapévo kahapnoxl,
{wpod dashi kar passion fruit eival nidto
ue wpaieg evidoelg, 1o spaghetti grossi
pe kapoupi, TpolPa, Miso Kal Kanvioto
auyd eviunwaoldder pe tn Babid umami
yeuon tou, eve) av BEAEIC va napayyei-
\elg Kau oe kpéag o wagyu Kagoshima
A5 pe dumblings, dypia pavitdpia kai
Xoupuadeg Ba oe 1kavonoingel NANPWG.
H nAnBwpikn wine list nou éxer enipeAn-
fei o Xpnotog Zahipepog eival avtd€ia
TWV ENIAOYWV TOU KataAdyou.

H Info

CAPTAINS HOUSE LAGONISSI /
Grand Resort Lagonissi, 40th km.
Athens-Sounio Ave., Lagonissi,
Tev. «Grand Resort Lagonissiy,
400 xAY. Aew®. ABnvwv-Zouviou,
Aayovnal, Tel: 2291076000

H Info

PAPAIOANNOU
RESTAURANT
VOULIAGMENI
/ 2 lliou Street,
Vouliagmeni,

HAiou 2,

BouAiaypévn,
Tel: 2111001117
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PAPAIOANNOU
RESTAURANT
VOULIAGMENI

THIS IS THE TOP destination for
those who love top-notch fish,
are obsessed with the raw ma-
terial, just like George Papaio-
annou himself, and can't resist
romantic sunsets - if you dine
at the minimalist, linen-cov-
ered tables on the wooden deck,
you will immediately under-
stand what we mean. The fish
list, depending on the weath-
er the fishing boats encounter,
is sometimes overflowing and
sometimes sparse. However,
everything offered will always
be top quality. Perfectly cut and
freshly raw, abundant seafood
pasta, masterfully “tied”, large
grilled fish, but also the famous
steamed grouper are the sug-
gestions you must try. The wine
list, which features “gems” from
the Greek and international
vineyards, curated by the expe-
rienced sommelier Vasiliki Gi-
annarou, will be unforgettable.
As will the “pampering” offered.

E6w, wiAdue yia tov top npoopliopod

00wV Aatpelouv TIg Kopupaies ya-
PIEG, €XOUV EPPOVA e TNV NPWTN UAN 6NWG
GAAwaTe Kal 0 16106 o Nwpyoc MNandiwdv-
VOU Kal 6€v unopoUv (e Tinota va avtiota-
Bouv ota popaviikd nhioBaciAépata - av
deinvnoeig ota pivipal, otpwpéva pe Aivd
tpanédia, ndvw oto EUAIvo deck, Ba ka-
TaNaPels apéows T evvoolpe. H wapiépa,
avaloya pe TovV Kaipd mou cuvaviolv ta
Kkaikia, dAAote EexelNilel kal KaAnoleg (o-
péc eival Aitn. Navta opws, 0t Ba Ppeig,
Ba eival npwtng noldtntag. Ayoya Koppéva
Kal oAOppeaKa wyd, NANBwWPIKES pakapo-
vadec BalaocoIvey, «Sepévec» aploToTe-
XVIKd, peydAa wdpia ynpéva otn oxapa,
aAAd kai 0 d1donpog axviatos popag, ival
ol npotdoelg nou npénel va dokipdoeig. H
Aota kpaoiwv pe diapdvtia tou eAAnvikoU
Kal Tou 81€BvoUg apneAwva nou €xel eNpe-
AnBei n éuneipn copeAié Baaihikn MNavva-
pou Ba oou peivel akngpdvntn. ‘000 Kai n
nepinoinon nou Ba o€ kahopaoel.
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PELAGOS

THE EXCEPTIONALLY talented
chefLucaPiscazzihas managed
to make this cosmopolitan res-
taurant a Michelin-star-win-
ner since its first year of opera-
tion. Apart from the incredibly
elegant turquoise-toned hall
that impresses the guests or the
terrace with the panoramic sea
view, the cuisine here is always
maintained at a high level and
is the main reason to book a ta-
ble. From the menu, the signa-
ture cold caviar pasta and the
surf n’ turf rabbit with lobster
will remain in your memory
forever. Plus, the experienced
wine pairing from an excellent
list and the professional atti-
tude of the smiling staff will
excite you as well.

0 1diaitepa tahavtouxog chef Luca

Piscazzi katdpepe and v npwin
Xpovid Aeitoupyiag tou va Kavel aotepdto
auté To KooponoAiTIKo eoTiatoplo. Mépa and
v anioteuta Kopyn odAa atoug tdvoug Tou
TIPKOUGZ mou kAEBel kapdIEg kal BAEupata
n Bepdvia pe tnv navopapikn 6éa otn Ba-
Aaooa, n koudiva €dw Slatnpeital ndvia oe
upnAo eninedo ki eival o Bacikdg Adyog yia
va kAeioeig tpanédl. And to pevol 6a oou pei-
VOUV yia ndvta otn gvapn n signature kpua
caviar pasta kai 1o surf n’ turf kouvé\ pe
aotakd. Ki 6xi povo. To €unelpo wine pairing
and pia €6oxn Aiota kai n enayyeApatikn ou-
UNEPIPOPA and To xapoyeAaotd nNPoownikd
Ba oe evBouaidoouy 1o i610.

H Info

PELAGOS / Four Seasons

Astir Palace Hotel Athens, 40
Apollonos Street, Vouliagmeni
Tev. «Four Seasons Astir Palace
Hotel Athens», AndAAwvog 40,
BouAlaypévn ,Tel: 2108901192

W Info
BEASTALIS

/ 9 Kyprou
Street, Glyfada
(DINNER
ONLY), KUnpou
9, Mueada
(DINNER
ONLY),

Tel:
6947217771
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BEASTALIS

THE HIGH-END steak house in
Glyfada, housed in an elegant
detached house dating back to
around 1930, belongs to Giannis
Bastalis. The latter has perfect-
ed the asado, the Argentinian
slow-roasting technique with up-
right grills, with the meat hung on
skewers over the fire. The special
dishes that will steal your heart
are the beef tartare served with
the marrow inside the baked, split
bone, the juicy burger, the beefliv-
er and the rib eye that is smoked
over the fire for hours and then is
finished on the grill. The restau-
rant operates from 6:30 PM and
beyond the main hall and the gar-
den there is a private room with
a monastery table, which can ac-
commodate up to 14 people for
private dining, corporate events,
tastings and wine pairing.

To high end steak house tng lAu-

0ddag, nou oteydletal oTNV Kopwn
LIOVOKATOIKia nmou xpovoAoyeital nepinou
o010 1930 avnkel otov Mdvvn MnaotaAn. O
teAeutaiog €xel tehelonoinael 1o agddo, Ty
apyevTivikn Texvikn apyoU ynoipatog pe
0pBieg oxdpeg, Ye 10 Kpéag va eival kpepa-
opévo o€ TalykéAla ndvw and t ewtd. O
onecaAité nou Ba oou KAEWouv TNV kapdid
eival 10 taptdp pooxapiol oepPipIopEVO
padi pe to pedoUAI, péoa oTo Ynpévo, avoly-
uévo ata 6Uo kOkkalo, To oupepd burger,
0 J00Xapiolo OUKWTI YAAakTog kal to rib
eye, nou kanvietal ndvw and t Qwtid yia
WPES, KAl TN OUVEXEID OAOKANPVETAI TN
oxdpa. To eoTiatopio Aeitoupyei and Tig
18:30, eve) népa and tnv Kupiwg adAa Kai
Tov Knno, pia npiBé aibouaoa e povaotnpi-
ako6 Tpanéd pnopei va giIAogevnael £w¢ Kal
14 dropa yia private dining, eTaipikd events,
YEUOIYVWOia Kal wine pairing.




ABRA OVATA

H Aigvn Bouliaypévn enitéhoug

@Iho€evei otnv aykaAid tng éva
€oTiatoplo mou oupPadicel andAuta pe
ta vibes tng. 0 xapiopatikég aep John
Skotidas €xel avaldBer tnv kouCiva and
v apxn kal nAéov pnopei va nepnea-
veletal 0t ta npdypatra Siaviouv thv
kaAUtepn @don toug. To fusion pevol
Icopponei é€unva avapeosa otn Meoo-
yelo, Tnv Acia kai Tn Aauiviki Apepikh,  BECIEYOZAT
divel éppaon otnv npwtn UAn Kal 6ev
@oBdral Tov koouomoAitiopd. Xwpietal
011G evotntes Land, Sea kai Farm kal ne-
piAappavel npotdoeis 6nwe n Kanvioth
peAit¢dva pe yiaolptl kal sofrito miso,
10 KaAapdpr pe ayiohi, €0tpaykov Kai
togarashi, o Tovog pe eAaidAado, yuzu kai
xakanévio Kar n umami porterhouse pe
minepiéc padron kal pedoUAl. 01 ndpteg
TOU avoiyouv ané vwpic to npwi pe snack
menu kal epnveuopéva finger foods, eve
T0 MO «KIVNPAToypagiké» oknviko Oa
10 anohaloeic o golpouno pe to early
dinner. ZépBig, kpaoi kai cocktails Ba og
IKkavonolngouv andAuta.

AT LAST, Lake Vouliagmeni hosts
a restaurant that is completely
in line with its vibes. The char-
ismatic chef John Skotidas is
managing the kitchen from the
beginning and can now boast
that things are going through
their best phase. The fusion
menu balances intelligently be-
tween the Mediterranean, Asia
and Latin America, emphasiz-
es the raw material and is not
afraid of cosmopolitanism. It
is divided into the Land, Sea
and Farm sections and includes
suggestions such as smoked
eggplant with yogurt and sof-
rito miso, squid with aioli, tar-
ragon and togarashi, tuna with
olive oil, yuzu and jalapeno,
and the umami porterhouse
with padrén peppers and mar-
row. Its doors open early in the
morning with a snack menu
and inspirational finger foods,
while you will enjoy its most
“cinematic” scenery at dusk
during early dinner. Service,
wine and cocktails will satisfy
you completely.

H Info

ABRA OVATA / Vouliagmeni Lake,
Athens, Aipvn BouAlaypévng,
ABnva,

Tel: 2108962220
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THE C BEACH

IT IS RIGHTLY considered the
ideal spot for summer gather-
ings and stands out thanks to
its minimalist aesthetics. Plus,
it emerges as a strong player
also in terms of taste. And this
is thanks to chefs Lazaros Sta-
moulis and Dorina Demai who,
for the third consecutive year,
are investing in a menu with
a Mediterranean character.
Their strong point is raw food
and especially fish in sashimi
form. Do not hesitate to order
the signature fava with caper
chutney and the calamarata
with the catch of the day. Its

wine list is carefully struc-
tured, while if you want a cock-
tail, both the refreshing Garden
Paloma with aromas of green
apple and watermelon, and the
Filoxenia Highball with vodka,
mastic, thyme syrup and fig leaf
soda have been made for you.
Of course, you will find many
choices in breakfast smoothies
and juices.

Oewpeital, dikaiwg, To 16avIKO

spot yla summer gathering kai ge-
xwpiCel xdpn aTn PIvVIHAAIoTIKA a10BNTIKA
tou. Kal 0x1 povo, kabwe kal o€ Bépata
yeuong avadelkvietal o duvatd naixtn.
Ki autd xdpn atoug oep AdZapo LtagouAn
kal Ntopiva Ntépai nou yia tpitn ouve-

xOpevn xpovid enevdlouv oe €va pevol
e PeOOYEIaKO xapaktnpa. Auvatd Toug
XapTi Ta wPd Kail e181kd o Ydpl o€ popen
sashimi. Mn 810tdoeI¢ eniong va napay-
yeikeig tnv signature @dBa pe chutney
kdnapng kal tnv calamarata pe GpEoko
wdp! npépag. H Aiota kpaoiwv Tou eival
MPOOEKTIKA Gopnpévn, eV av emBupeic
cocktail, 16go0 n 6pocepn Garden Paloma
pe apwpata and npdaoivo pno Kai Kap-
no0ql, 6co kai to Filoxenia Highball, pe
Bdtka, paatixa, a1pdmi ané Bupdpr kal fig
leaf soda, €éxouv Quiaxtei yia oéva. Ev-
voeital 0t Ba Bpeic noAAEG enidoyég o€
npwIvé smoothies kal xupoug.

H Info
THE C BEACH / A" Akti, Voula, A’
AKTh BoUAag, Tel: 2102202890
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NouPou Life

Exciting cocktails and renowned bartenders transform fine drinking and entertainment in the
Southern Suburbs in a wander through the world of sophistication and elegance. // Luvapnaotikd
cocktails ka1 katagiwpévol bartenders petatpénouv to fine drinking ka1 tn 6iaokédaon ota Nétia

Mpodotia o€ pia nepinAAvnan 01OV KOGHO TOU EKAENTUOPEVOU Kal TOU EKAEKTOU.

by Yiota Panagiotou

. PREMIUM DRINKING REPORT 2025 WHITE PAPER « SUMMER - 2025



AVRA BAR

IS THE COMBINATION of fine
drinking for demanding peo-
ple and incredible views for ro-
mantics possible? Yes, of course
it is possible, as Avra bar of the
top Four Seasons Astir Palace
hotel in Vouliagmeni is the ulti-
mate destination that excites all
the senses. Bar manager Manon
Kapfer and her team are bet-
ting heavily on cocktails that
honor seasonality, sustainabil-
ity and innovation. Among the
“alchemies” of the constantly
evolving menu, the refreshing
Orange, based on gin and spar-
kling wine with characteristic
aromas of orange blossom and
pistachio stands out, as well as
the Pear with tequila, pear, pe-
can and lemon at its heart. Of
course, there is no shortage of
classics, as well as elevated bar
snacks - try the flatbreads with
tomato and basil or the sliders
with Serres buffalo meat and
you will remember us.

AVRA BAR

Fine drinking yia anartntikoUc Kai

anioteutn 6¢a yia popavIikoug Yyi-
vetal; Nai, evvoeital nwe yivetal, kabwg to
Avra bar tou kopugaiou §evodoxeiou Four
Seasons Astir Palace atn Bouhiaypévn eiva
0 andAuTog NPoopIGHOC Nou e§ITAPE! ONEC TIG
aioBnoelg. H bar manager Manon Kapfer ka
n opada tng novidpouv duvatd o€ cocktails
nou TIPOUV TNV €NOXIKOTNTA, TN BIwoIHoTnTa
Kal TNV KaIvoToiia. Avapeoa oI «aAXnpEiesy
T0U d1apKws eEeAloodpevou pevol Eexwpi-
Touv 10 6poaepd Orange pe BAon To gin kai 10
aPPWOES KPaai Kal XapakInpIoTikd apwyata
and avBd noptokaliou kai QIoTikl, kKaBWS Kal
10 Pear nou kpUpel otnv kapdid tou Tekila,
axAadi, pecan kai Aepovi. Qualkd, dev Aei-
nouv ta classics, 0nw¢ Kar ta elevated bar
snacks- okipace ta flatbreads pe viopdrta
kal BaciAikd i ta sliders pe Boupaliolo kpéag
Yeppwv Kai Ba pag Bupnoeic.

H Info

AVRA BAR / Four Seasons

Astir Palace Hotel Athens, 40
Apollonos Street, Vouliagmeni,
Tev. «Four Seasons Astir Palace
Hotel Athens», AndéAAwvog 40,
BouAiayuévn, Tel: 2108901197

ISLAND

IT IS THE ALL-TIME classic brand
of the Athenian Riviera, as it has
contributed to the building of its
legend. Thanks to its unique lo-
cation and its cosmopolitan style
with clear Greek chic influences,
it is the hit of every summer. Be-
yond the endless clubbing with
DJ sets, among its highlights are
the signature dishes of Nikos Skli-
ras, the well-made sushi, the ex-
tensive wine list with exquisite la-
bels from Greek and international
vineyards, many vintage cham-
pagnes and rare spirits, top-notch
service and, of course, unique
cocktails from the experienced
team of mixologists, involving
both signature drinks and very
strong classics.

Anotelei 10 all time classic brand

g Abnvaikng PiBiépag, kabwg éxel
OUpPBAAEI GTO «XTiOIHO» TOU PUBOU TNE. Xdpn
010 povadikd location Tou Kal T Koopono-
Aitiko oTUA Tou pe EexdBapeg Greek chic
enippoég anoteel to hit kdbe kalokaipioU.
Népa and 1o ateAeiwto clubbing pe dj sets,
avapeoa ota high lights tou §exwpilouv ta
nidra pe v unoypan tou Nikou ZkAnpa, 10
kahogriaypévo sushi, n ektevag wine list pe
EKAEKTEG €TIKETEC and TOV EAANVIKG Kal Tov
dieBvn apneAwva, noAAEG vintage capndvieg
Kal ondvia spirits, 10 0€pPIc emNédou Kal
QUOIKA Ta povadikd cocktails, and tnv éunel-
pn opdsda twv mixologists, €ite puAdpe yia Ta
signatures eite yia ta noAU duvard classics.
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H Info
ISLAND /
27th km.
Athens-Sounio
Ave., Varkiza,
270 XAU. New®.
ABnvwv-
Youviou,
Bdpkica,

Tel:
2108925000

INWL)




ACE HOTEL

Undoubtedly, the Ace Hotel &
Swim Club Athens is among the
most beautiful boutique hotels in
the southern suburbs. With the
classic charm of a 1970s resort
combined with the aesthetics of
today, the innovative infrastruc-
ture of the future and above all,
Art, it is a unique hospitality pro-
posal. But you will also come here
for the cocktails, as this year the
resort collaborates with Quixotic
Projects, a creative cocktail label
that has put its stamp on some
of the most recognized bars in
the world (with positions in the
World’s 50 Best Bars). Led by Ca-
rina Soto Velasquez, Josh Fontaine
and the “general” of the mixology
team Chris McNulty, it creates a
tailor-made menu for each area of
the hotel. This means that at the
pool you can enjoy light composi-
tions such as the Sunset Negroni
with gin, and Campari with pine-
apple, coconut oil and sweet ver-
mouth, while at the Lobby bar you
will be seduced by an Athenian

ACE HOTEL

version of the Dirty Martini with
vodka with olive oil, olive brine
and bay tincture, which they have
named Chrysanthemum. Finally,
at the restaurant, you can indulge
in a Medi Margarita that mingles
Mexico with the Mediterranean.

Avapopiopntnta, avdpeoa ota nio

opoppa boutique Eevodoxeia Twv
VOTiWV Npoactiwv ouykataAéyetal 10 Ace
Hotel & Swim Club Athens. Me thv kAaalkn
yonteia evog BepEtpou Twv 70s nou ouvdu-
aZetal pe TNV AI0ONTIKA TOU OAPEPA, TIG Kal-
VoTOUES Unodopég Tou PEANOVTOG Kal ndvw
and 6Aa tnv Téxvn, anoteAei pia povadikn
npdtacn @iAogeviag. E6®, Opwe Ba épbeig
Kai yia ta cocktaills, kKa®w¢ 1o resort PETOg
ouvepyaletal pe 1o Quixotic Projects, éva
dnpioupyikd cocktail label mou éxel BdAel
™ oppayida Tou o€ pepIkG and ta nio ava-
yvwplopéva bars atov koapo (ue Béaeig ata
World’s 50 Best Bars). Me enikepaAng toug
Carina Soto Velasquez, Josh Fontaine kai
0V «0Tpatnyd» tng opyddag mixology Chris
McNulty, pridxvel éva tailor-made menu yia
KaBe xwpo tou Eevodoxeiou. Autd onpaivel
0t oTnv migiva pnopeic va anohavoeig avd-
Aappeg ouvBEaels onwe To Sunset Negroni
ue v, Campari pe avavd, Aadr kapudag kai
YAUKO BeppoUt, evw oto Lobby bar 8a €eAo-
yiaoteic and pia abnvaikn ekdoxn tou Dirty
Martini, pe vodka pe eAaidAado, AApn eAidg
Kal Bappa dagpvng, Tv onoia €xouv ovoud-
ol Chrysanthemum. TéAog, oTo eaTiatdpio,
unopeic va agedeic oe pia Medi Margarita
nou «navipelel» 10 Me€ikd pe tn Meadyelo.

s

“DOT BEACH VIBES

N Info

ACE HOTEL /
1 Artemisiou

Street, Glyfada,

Aptepioiou 1,

rAugada,

Tel:

2100220188
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DOT Beach Vibes

The bar restaurant whose motto
is “slow living by the sea” is lo-
cated a stone’s throw away from
the waves on Voula’s first beach.
It starts with coffee and brunch
in the morning, while its sun
loungers are the meeting point
of the weekend. As the day goes
by, things get interesting in the
restaurant area with the sunset
solemnly marking the time for
cocktails. The list, which has
been curated by Marios Mar-
maras, includes a section with
cool aperitivi, among which
Sunkiss with dry vermouth and
peach liqueur and the non al-
coholic Zestini stand out. The
list also includes five signature
drinks, each better than the
other. However, we “surren-
dered” to the refreshing acidity
of Fluffy Paloma and the sophis-
tication of D’ Estate Negroni.

To bar restaurant mou éxel kdvel

oUvbnpa 1o «slow living by the
sea» Bpioketal pla avdoca and 1o Kopa
otnv A’ nha¢ BoUAag. Eekiva pe kagé kai
brunch and 1o npwi, v o1 EaNADOTPES
TOU anoteAoUV T0 onyeio ouvavtnong Tou
caBpatokuplakou. Kabw¢ n pépa nepvd,
10 npdypata yivovtar evdlapépovia atov
XWPO TOU €0TIATOPIOU PE T0 nAioBacitepa
va onpatodotel navnyupika tnv wpa twv
cocktails. H Aigta, tnv onoia €xer enipe-
AnBei o Mdpio¢ Mappapdg, nepiAappavel
pia evotnta pe 6pocepd aperitivi  and
1a onoia €exwpidouv 1o Sunkiss pe dry
vermouth kai AMikép poSdakivo Kal 10 non
alcoholic Zestini. 0 katdAoyog nepiAap-
Bdvel, eniong, kai mévie signature, TO
éva kaAUtepo and to dANo. Epeic ndviwg
«napadobnkape» otNV avalwoyovntikn
o€utnta tng Fluffy Paloma kal atnv noAu-
nhokdtnta tou D’Estate Negroni.

B Info

DOT BEACH VIBES / A’ Plaz
Voulas, 4 Alkyonidon Ave., Voula,
ANew®. ANKUOVISwV 4, BoUAa,
Tel: 2108958872
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BAGATELLE

IT CARRIES all the glamour of
its name, but Bagatelle Athens
has a completely unique Medi-
terranean finesse. The menu is
curated by executive chef Jo-
seph Kahat, always under the
high supervision of the group’s
corporate chef, Rocco Semi-
nara. If you like French fusion
with Mediterranean twists, you
will find your paradise here. We
loved the whole chicken baked
in a salt crust and of course the
award-winning, signature pizza
of Bagatelle, which is one of the
best sellers on the menu thanks
to the three-day-aged dough
and the topping of fior di latte
mozzarella, truffle béchamel
and aromatic fresh truffle. As
for the wine section, the cellar
is “equipped” with suggestions
both domestic and internation-
al, while the signature cocktails
are not only gastronomic but
also uplifting. Start with a fresh
and refreshing Coquelicot Sour
with liqueur, pineapple and its
exotic tones. Of course, the mu-
sic from resident DJs and guest
performers contributes deci-
sively to the joie de vivre feeling.

BAGATELLE

KouBaAdel 6An tnv aiyAn toUu

ovopatdg tou, aAAd to Bagatelle
Athens &1a0€tel pia evieAwe Eexwpl-
0Tth peooyelakn Qivétoa. To pevou eni-
peheital wg executive chef o Joseph
Kahat, ndvta und tnv uynAn eniotacia
tou corporate chef tou opihou, Rocco
Seminara. Av oou apédel 10 YaAAikd
fusion pe peooyelakd twists, £6w Oa
Bpelg tov napddelod oou. Epeic, Aatpé-
yape 10 0AOKANPO KOTOMOUAO WnpEvo
o€ kpouota akatiol kal Gpualkd tn Bpa-
Beupévn, signature nitoa tou Bagatelle,
n onoia ouykataAéyetal ota best seller
T0U pevoU, xdpn oto updpl TpINPEPNC
wpipaong kal to topping and potoapéAa
fior di latte, unecapéA 1polpac kal apw-
Hatikn @PEoKIa TpouPa. Le 6T apopd 1o
0IVIKO Koppdti n kapa eival “c€onAiopé-
vn” e NPotdoels 1060 anod Tov EyXwpIo,
000 Kal anoé Tov d1eBvn aunelwva, Ve
ta signature cocktails népa and yaotpo-
VOUIKG, eival Kal €eonkwtikd. Tekiva
pe éva @péako kal 6poaepd Coquelicot
Sour pe Aikép, avava kal e€WTIKoUG T0-
voug. Evvoeital nwg otnv joie de vivre
aioBnon oupBdarlouv ol poucikég and
resident DJs kai guest performers.

H Info

BAGATELLE / 77 Apollonos Street,
Vouliagmeni, 166 71, AnOAAwWVOG
77, Bouhiaypévn 166 71,

Tel: 2144448240

%
Y

P
m
B/
(]
P
-

O v
o
EI"'I

=<
A =
z 2
(9]

H Info

SWELL
VOULIAGMENI
/ 17 lasonos
Street,
Vouliagmeni,
ldcovog 17,
BouAiaypévn,
Tel: 2111188935

SWELL VOULIAGMENI

SWELL
VOULIAGMENI

THE COOLEST roof garden of Vouli-
agmeni by far, belongs to two
brothers, George and Angelo. It has
become a talk of the town both for
the magnificent 360° view of the
sea that will easily relax you after
a tiring day, and for its very good
sushi. Along with the bake crab dy-
namite, the california happy rolls,
the naruto rolls and the new style
sushi, you should definitely choose
one of the special signature cock-
tails: Mamarita, Swell 22, Pineap-
ple Lovers and Angelo, each with
a different spirit as a base, have
gained fans and if you try them,
you too will join the club.

To mio &poaepd roof garden tng Bou-

Niaypévng pe diapopd, avikel ae 6Uo
adéppia tov Mwpyo Kai tov Avileho. Exel
yivel talk of the town 100 yia Tn payeut-
kn B€a 360° npog ™ BAAacoa nou eUKoAa
Ba oe xaAapwoel Petd and pia KoUpPaoTIKN
Hépa, 600 Kal yia To NoAU kaAd sushi tou.
Madi dpwg pe ta bake crab dynamite, ta
california happy rolls, ta naruto rolls, aAAd
kai ta new style sushi rolls nou kukAo@o-
pouv o peyaAn noikiAia, npénel va Siaké-
€eIc onwadnnote Kal Kanolo ano ta 1diaite-
pa signature cocktails ta onoia @uidxvouv
€6w Kal yivovtal avdpnaota: Ta Mamarita,
Swell 22, Pinapple Lovers kai Angelo, 10 Ka-
Béva pe dlapopetikd spirit w¢ Paon €xouv
anoktnaoel pavatkolc onadoug Ki av ta 6o-
KIuGoeig Ba pneig ki €ou ato club.
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MANKO ATHENS

THE CULINARY universe of the
iconic chef Juan David Ocampo
has been transferred to the sea-
front in a venue with a boho chic
aesthetic, bespoke furniture and,
of course, a sea view. The menu
here plays smartly with nikkei
(Japanese-Peruvian) options, but
also with chifa (Chinese-Peruvi-
an) proposals, while it does not of-
fer any sushi at all. Here you will
enjoy a series of tiradito, fried rice
in the “aeropuerto” with grilled
pork belly, shrimp and juicy ome-
lette with scallops, lomo saltado
(traditional Peruvian stir fry) and
addictive bocado criollo, a mini
tortilla with seared veal heart and
smoked mayonnaise. For dessert,
we highly recommend the choc-
olate with aji Amarillo pepper
ganache. The wine list, the cock-
tail list and the service are simply
“smashing”, and the beach opens
at noon while the incredible sun-
set parties begin in the afternoon.
Every Thursday to Saturday from
11:30 PM, the dance music of the
DJs dominates and lifts the mood
to new heights.

To yaotpovopiké olpnav Ttou

eupAnpatikoy chef Juan David
Ocampo peta@épBnke dinka o010 KUpa
oe évav xwpo pe boho chic aiobntikn,
bespoke énminAa kal guaoikd 6€a otn 04d-
Aaooa. To pevol €6w nailel €€unva pe
nikkei (Japanese-Peruvian) €niAoyég,
aAAd kai pe chifa (Chinese-Peruvian)
npotdoels, evey dev €xel kaBoAou sushi.
E6 Ba anoAaloete pia oeipd and
tiradito, tnyavnté p0d oto “aeropuerto”
ye yntn xolpiva KolAid, yapides kal {ou-
pepn opehéta pe xtévia, lomo saltado
(napadoaciakd nepouPiave stir fry) ka
€B10TIK6 bocado criollo, pia pivi toptiyia
pe kayaAiopévn pooxapiola kapdid, kai
kanviotA paylovéda. MNa 1o KAEioIpo oou
npoteivoupe avenigpUAaKTa tn gokoAdra,
pe ykava¢ nminepids aji Amarillo. H wine
list, n Aiota twv cocktails kar 10 aépPig
anAd ta «ondver, eVw ONPEIWOE NWE N
nAad avoiyel To peonpépl Kai T0 andyeupa
€ekivoUv ta aniBava sunset party. Kabe
Méuntn pe Zapparo and g 23:30 ol xo-
PEUTIKES HOUTIKES TV d.j. KuplapxoUv Kal
aveBadouv tn 61dBeon ota Oyn.

H Info

MANKO ATHENS / Asteria, 110
Poseidonos Ave., Glyfada, Aewo.
Mooeldwvog 110, FAupdda,

Tel: 2166861900
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BUNGALOW 7

IT OPENED last summer and sud-
denly Glyfada regained the glam-
our it had when Asteria was fre-
quented by international jet set
personalities and glamorous mov-
ie stars. The ultra-elegant beach
restaurant bar features an impres-
sive bar in its lounge, large tables
with comfortable seats with direct
contact with the beach, as well as
quieter corners, while in the pool
with day beds there is also a sepa-
rate area for their excellent sushi.
Chef Dinos Fotinakis directs the
kitchen, creating a comfort idio-
syncratic menu, with roots in the
Mediterranean and cosmopolitan
influences. His raw dishes are a
feast for the eyes and taste buds,

while in the main courses meat
dominates with a wide variety of
origins and cuts. In addition to the
evening menu, they of course have
delicious suggestions for break-
fast and lunch, a comprehensive
wine list and well-made cocktails,
with unexpected ingredients, by
Dimitris Karapanos and Vasilis
Sgouromallis.

Avoie népal To kahokaip! kai Eagvika

n Mupdda avéktnoe tnv aiyAn nou
eixe otav ota Aotépia oUxvalav npoowni-
kdtnteg tou 61EBvolg jet set kal Aapnepoi
NPWIAYWVIOTEG TOU  Kivnpatoypdgou. To
unépkopwo beach restaurant bar 61a6étei pia
EVIUNWOIAKA pndpa otn odAa tou, peyaia
tpanéqia pe dveta kabiopata pe dueon enagn
ye v napahia, aAAd kar Mo NOUXEG YWVIES,
€V oTnv nioiva pe ta day beds, Aeitoupyei

BUNGALOW 7

KI €vag SEXwPIoTOC XWPOG yIa T0 EaIpeTl-
k0 toug sushi. Ta nvia tg kouZivag kpatd o
oe® Ntivog Dwtelvakng, dnpioupywviag va
comfort 16100uyKpaciakd pevol, pe pide
0tn MeooOyeIO Kal KOOHOMNOAITIKEG €MIPPOES.
Ta wpd tou eival éva xdppa oPBAAUWY Kal
yeUong, EVe 0T KUPIWG TO KPEAG KUPIAPXET
pe peyaAn nolkIAia MPoeAEUTEWY Kal KOMGWV.
Ektdc and tn Bpadivi kdpta, evvoeital nwe
€X0UV YEUOTIKEG MPOTAoEIG yia breakfast kai
geonyeplavo, pia epneplotatwpévn  Aiota
Kpaolwv nou dev Tng Acinel Tinota, aAAd kai
kahoguaypéva cocktails, pe anpdopeva uli-
kd, ané Tov Anpntpn Kapandvo kai tov Baoi-
An ZyoupopdAAn.

B Info

BUNGALOW 7 / Asteria, 110
Poseidonos Ave., Glyfada,

ANew@. Mooeldwvog 110, MAupdasda,
Tel: 2111907001
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NouPou Life

Athenian Riviera’s finest tables, where summer unfolds in bites
of effortless elegance. // Ta ekAektd tpanéia tng ABnvaikng PiBiépacg,
onou to KaAokaipl aepPipetal pe apiactn KopyoTnta.
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Abra Ovata

The effortless cosmopolitan escape by the lake.

CAN COSMOPOLITAN charm
be effortless? At Abra Ovata, it
can. Nestled on the lake’s edge,
this serene escape blends gas-
tronomy, design, and relaxation
in a spellbinding setting.

Executive Chef John Skoti-
das crafts a fusion menu rooted
in Greek simplicity, with bold
South American and Asian influ-
ences, masterfully executed by
Vaggelis Dagdelenis.

Signature dishes like the
“Athenian” crab salad, red
prawn and mussel paella, and
pistachio-filled Paris Brest cap-
tivate every palate.

The experience extends to
herb-infused cocktails, post-
swim snacks, and the elegant
Deck that bridges the restaurant
and the lake. With refined aes-
thetics, touches by Zeus+Dione,
and a cinematic blue-hour back-
drop, Abra Ovata isn’t just a place
— it’s a multisensory journey.

Mnopei T0 KooponoAitiko va eival
avenitndeuto; Xto Abra Ovata, n
andvinon eivar «var. OwAiaopévo otnv
aykaAid tng Afuvng, anoteAei évav npoopi-
OlO MOU EVVEI Th yasTpovopia, To design
Kai Tn xaAdpwaon, o€ éva Jayeutikd oknvIKo.
0 Executive Chef John Zkotidag dnpi-
oupyei éva fusion pevou pe pitec otnv eA-
Anvikn koudiva kai ge enippoéc and t Notia
Apepiki kal Adia, v o BayyéAng AaybeAé-
vng avalayBavel v dyoyn ektéAean.

Mdta nou eviunwoldlouv, 6NwWS n
«ABnvaikn» caldta pe kapoupl, n nagyla
e yapibeg kar pudia kai to Paris Brest pe
ndota QIoTIKIOU.

H epneipia ouvexiCetal ota signature
cocktails pe Botava, ota snacks peTd tn
Boutid kai oto Deck nou evwvel Aipvn Kal
eotiatoplo. Me elegant aiobntikn, Aentég
nivehI€g Zeus+Dione Kkal oKnvikO nou pa-
yeUel To coupouno, To Abra Ovata ev eival
anAwg xwpog - ival epneipia.

H Info

Vouliagmeni Lake, Athens,
Aigvn BouAiaypévng, ABnva,
Tel: 2108962220
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BlueFish Vouliagmeni

A Mediterranean culinary experience.

IN THE HEART of the Athenian
Riviera, BlueFish Vouliagmeni re-
defines seafood gastronomy, with
a magical view of the blue waters
of the Saronic Gulf. The freshness
of the ingredients meets high art
in dishes that take the taste to the
next level, while respecting the
raw material.

Fresh fish and the exquisite
Mediterranean Bluefin Tuna,
which arrives fresh daily, occu-
py a central place on the menu.
The raw preparations - from
sashimi and ceviche to carpac-
cio - reveal its authentic taste
and delicate texture.

The kitchen is run by Exec-
utive Chef Panagiotis Sakeliou
and Chef George Economides.
What makes BlueFish unique
is the “Head to Tail” concept,
which for 7 years has been high-
lighting the mastery and deep
deliciousness of the fish. Every
part of the fish is fully utilized,
revealing flavors that we rarely
come across on a dish.

The wine list, curated by Dim-
itris Gorilas, includes over 300 la-
bels from Greek and international
vineyards. BlueFish Vouliagme-
ni belongs to the VS Hospitality
Group, known for its unique gas-
tronomic experiences that it of-
fers on the Athenian Riviera.

Ytnv kapdid tng ABnvaikng PiBiépag,
10 BlueFish Vouliagmeni enava-
npoadiopilel tn Balacoivh yaotpovopia,
pe payikn 6€a ta yahadia vepd tou Xa-
pwvikoU. Ta ppéaka UAIKA ouvavtoUv thv
UYnAN Téxvn o€ MIATa Nou anoyelwvouy t
yelon, e oefaopd otnv npwtn UAN.
Kevipikn B€on 010 pevou Katéxouv
Ta QpEOKa Yapia kal o ekAekTOG Bluefin
Tuna Meooyeiou, nou Kata@Oavel Ka-
Bnpepiva oAdppeakog. 01 wuég napa-

OKEUEG - ano sashimi kai ceviche péxpl
carpaccio - anokaAuntouv tnv auBevtikn
yeuon Kal tn Aentn uen tou.

Tnv kouCiva &1euBlivouv o Executive
Chef NMavayiwing Xakehiou kai o Chef
MNwpyog Olkovopiéng. Autd mou Kavel To
BlueFish povadiké eivar to concept “Head
to Tail”, T0 onoio €6w kai 7 xpévia avadel-
KvUel Tn pagotpia kal tn Badid vootipid tou
yapiou, kabe pépog Tou onoiou aflonolei-
tal nARpw¢, anokaAlntoviag yeUoelg nou
ondvia ouvavtdye oto midro.

H Aiota kpaoiwy, enipeAnpévn and tov
Anpntpn Tkopiha, nepihapBaver ndvw and
300 etikéteg anod tov eAANVIKG Kai S1eBvh
apnelwva. To BlueFish Vouliagmeni avnkel
otov Opido VS Hospitality Group, yvwotd
Y10 TIG HOVaSIKES YaOTPOVOUIKEG EUMEIPIES
T0U oTnv ABnvaikn Pifi€pa.

H Info

4 Poseidonos Ave.,

Vouliagmeni, Aew®. Mooeidwvog 4,
BouAlayuévn, Tel: 2109671778
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https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1eab753b48681:0x87469a8bae4a8364?sa=X&ved=1t:8290&ictx=111
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Bungalow 7

Flavors, flair and seaside ambiance, all in perfect

harmony.

WHATEVER TIME you choose
to visit Bungalow 7, one thing
is certain: the experience will
exceed expectations. With its
stunning backdrop and effort-
less blend of atmosphere, fla-
vor, and understated elegance,
the restaurant offers a uniquely
memorable setting.

The cuisine—crafted by re-
nowned chef Dinos Fotinakis—
fuses Mediterranean finesse
with international flair, featur-
ing standout dishes from fresh
seafood and crisp salads to pool-
side bites and cocktail pairings.

Signature drinks by Dimitris
Karapanos and Vassilis Sgouro-
mallis elevate the experience,
while resident DJs provide the
perfect summer soundtrack. Set
on the most elegant stretch of the
Athenian coastline, Bungalow
7 is relaxed, cosmopolitan, and
unmistakably summery. More
than just a restaurant, it’s a place
you’ll never want to leave.

‘Onola wpa g npépag Ki av enAéEel
kaveic va Bpebei ato Bungalow 7, éva
efvar afyoupo: n epnelpia nou 6a ol §enep-
va KaBe npoadokia. Me @AvTo Tn payeutikn
B€a Tou, T0 £0TIATOPIO EXEI KATAPEPEI VA GUV-
dudoel g 16avIKEG I00ppOoNieG atpoopaipa,
yeUoeIg Kal avenitndeuTn Kopyotnta.
H kouiva tou Bungalow 7 ouvéualel
N pecoyelakn @Ivétaa pe GieBveic emip-
po€g, napoucidaloviag mata nou Eexwpi-
Zouv 1600 yla TNV NOIGTNTA TOUG 600 Kal
yia th @iva npooéyyion toug. To pevou
unoypagel 0 yvwotos oep Ntivog dwrel-
vakng kalr and ta gpéoka Balacaoiva kai
TIC 6pooepéC oaldtec PEXpI TIC ENIAOYES
nou unopei va anohatoel kaveig dinAa
otnv nigiva n padi pe 1o cocktail tou, kabe
unoukid eival pia éknAngn.

It0 Bungalow 7 o1 wpaieg yeuoeig
ouvéuddovtal pe 6poaloTikd cocktails nou
éxouv enipeAnBei o Anpntpng Kapandvog
Kal 0 BaoiAng ZyoupoudAAng. H ekAektn
HouaIKn nou Npoc®épouv ol resident DJs
Katd tn 61dpkeia Tou kalokaipioU, nyi-
0UPYEl TO 16aVIKO OKNVIKG 0TO NIO KOPYO
onpeio tng abnvaikng aktoypaypng.

To vibe eival auté nou Ba o€ kdvel va
B€Aeig va peivels Aiyo napanavw. XaAapo,
KOOHOMOAITIKO Kal auBeviikd Kalokal-
pivé — 10 Bungalow 7 &ev eivar anhwg
éva £0Tiatoplo, aAAd pia epneipia nou o€
anolnpivel and v npwtn aTiyun.

H Info

Asteria, 110 Poseidonos Ave.,
Glyfada, Aew. Mooeidwvog 110,
FAupdada, Tel: 2111907001
www.bungalow7.gr
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Helios

The vibrant spirit of South America returns to the Athens Riviera.

LED BY GUATEMALAN chef
Manuel del Campo, Helios has
reopened for the summer sea-
son, serving bold, shareable
dishes inspired by flavors from
the Andes to the Amazon.

Think refreshing ceviches,
smoky grilled meats, tiraditos,
and flavorful tacos, all perfectly
paired with chilled margaritas.

Join us at the poolside every
day from 1:00 to 8:30 pm for
sun-soaked afternoons and au-
thentic flavors.

Me enikepaAng tov oep Manuel

del Campo and tn louatepdAa, 10
Helios dvoi€e €avd yia tn Bepivi aeldv,
npoo®épovag nata pe €Vioveg yeloelg
nou polpddovtal Kal epnvéovial and Tig
Avbeig péxpl tov Apadovio.

Ta kalokalpivd pag anoyedpata 6a
nepiAappavouv dpoaepd ceviche, kanvi-
0t1a yntd kpéata, tiraditos kal yeuotika
tacos, 6Aa téAela ouvbuaopéva pe 6po-
OI0TIKEC papyapitec.

Ano 1¢ 13:00 €wg g 20:30, n nioi-
va tou Four Seasons Astir Palace Hotel
Athens {wvtaveUel pe 10 €0TIATOPIO TNG
yia anoAauoTikES YeUOEIG, 5pOaIA Kal on-
peia pe okid yia xahdpwon kal Eekolpaan.

H Info

Four Seasons Astir Palace Hotel
Athens, 40 Apollonos Street,
Vouliagmeni, AnoAAwvog 40,
BouAlaypévn, Tel: 2108901188
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Island Club
& Restaurant

High gastronomy and iconic summer nights by the sea

ISLAND CLUB & Restaurant is
back for another season, ready
to offer unique moments of gas-
tronomy, entertainment and
absolute summer luxury in the
heart of the Athenian Riviera.

From early afternoon, with
the colors of the sunset as a back-
drop, until the early morning
hours, Island is a point of refer-
ence, a cosmopolitan destination
that combines high aesthetics,
refined cuisine and signature
nightlife experiences.

At Island’s restaurant,
award-winning Executive Chef
Nikos Skliras and his team pres-
ent a renewed menu with Medi-
terranean and international fla-
vors that respect seasonality and
highlight the finest ingredients.
At the same time, Island’s experi-
enced mixologists continue to set

the standards in cocktails with
creations that impress, combin-
ing technique and imagination.

As the sun sets, the atmos-
phere changes. Island Club hosts
top DJs and international names
in a setting that combines the nat-
ural landscape with the ultimate
sound of the summer. Every night
atIsland is an experience — a hymn
to freedom, joy and life by the sea.

With more than 30 years of
presence, Island Club & Res-
taurant remains the ultimate
international destination of
the Athenian Riviera, creating
memories that last.

To Island Club & Restaurant ené-

otpewe oSuvapikd yia akdpa pia
0elov, £T0IH0 va NPOCQEPEl HOVASIKEG
OTIYUEC yaotpovopiag, &lackédbaong Kal
andAutng kahokalpivi¢ MoAUTEAEIQG aTnV
Kapd1d tng ABnvaiknc PiBiépag.

And vwpig 0 andyeupa pe eOvIo ta
XpWpata tng 6Uang PEXpI TIC NPWTEC NPW-
IVEC Wpeg, 1o Island anoteAei onpeio ava-
@opdg, £vav kooponoAitiko NpoopIopd nou
ouvouaZel upnAn aieBnTIKN, ekAenTuopévn
Kouiva kai signature nightlife epneipieg.

Y10 £oTiatopio tou Island, o Bpapeu-
pévog Executive Chef Nikog ZkAnpag kai n
opdda tou napoucialouv éva avavewpévo
UevoU [E PECOYEITKES Kal BIEBVEIC yeloelg
nou céBovtal TNV ENOXIKOTNTA Kal avadel-
KvUouv ta nio ekAektd UAikd. MapdAAnAa,
ol éunelpol mixologists tou Island ouvexi-
Couv va B€touv ta uynAd standards ota
cocktails pe dnpioupyieg nou eviunwaid-
Couv, ouvbuadovtag TEXVIKN Kal paviaoia.

KaBwe o nAiog 6Uel, n atpdopalpa
petapoppwvetal. To Island Club @iAogevei
Kopugaioug DJs kai 61eBvn ovopata o€ Eva
OKNVIKO Mou ouvBUAdel To QUOIKO Tonio pe

Tov andAuto nxo tou KahokaipioU. Kdbe
Bpadid oto Island eival pia epneipia - évag
Opvoc otnv eAeuBepia, tn xapd kal tn wn
dinAa otn 6dNacoa.

Me nepioodtepa and 30 xpovia na-
pouaiag, o Island Club & Restaurant na-
papével o andAutog 61€BVAC NPoopPIGUAG
¢ Abnvaikng PiBiépag, dnpioupywviag
UVAPES MOU S1apKoUV.

W Info

27th km Athens-Sounio Ave.,
Varkiza, 270 xApy ABnvwv-Xouviou,
Bdpkila, Tel: 2108925000
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ORA By
Ettore Botrini

Modern Mediterranean gastronomy by Michelin-starred
chef Ettore Botrini, at One&Only Aesthesis.

THE NAME OF the restaurant
ORA comes from the Greek
word “ora” (hour), which means
“now” in Italian, highlighting the
Greek-Italian heritage of Miche-
lin-starred chef Ettore Botrini.
His menu is also multicultural,
inspired by the chef’s treasured
family recipes and childhood in
Corfu, Italy and beyond. It in-
cludes dishes where rich flavor
and local, fresh ingredients are
the protagonists, and are de-
signed to be shared with diners.
With his imaginative culinary
proposals, chef Botrini redefines
Mediterranean flavors through
a modern perspective, based on
seasonality and the simplicity of
the raw material. The result is
a nostalgic sensory experience
that evokes intimacy, while at the
same time revealing unexpected
flavor explosions and combina-
tions that make each dish unique.
In parallel, the particularly de-
licious cocktails, as well as the
restaurant’s up-to-date wine list,
ideally complement the menu.

ORA’s extremely elegant and
sophisticated setting, next to
the magnificent central pool of
One&Only Aesthesis, exudes an
atmosphere of tranquility and un-
pretentious luxury. Its modern aes-
thetics with special retro referenc-
es, combined with the wonderful
view of the Aegean Sea, creates a
warm and welcoming environment
that turns the lunch or dinner into
an unforgettable experience.

To dvopa tou eotiatopiou ORA npoép-
Xetal and v eAAnVIKn AEEn «wpav,
EVQ 0T ITAAIKA onpaivel «tepa», avadel-
Kvoovtag tnv eAAnvoitaAikn kAnpovopid Tou
BpaBeupévou pe aotépl Michelin oeg, Ettore
Botrini. To pevou tou €ival, niong, noAunoAi-
TIOUIKOG, EUNVEUCUEVO ano TIG NOAUTIUES OIKO-
YEVEIAKES OUVTAYEC Kal TNV NaibIKn nAIKia Tou
oe@ otnv Képkupa, v Itahia kal 6xi povo.
MepiAapBdver mdta 6nou NpwTaywvigTolv
n nAoUaola yelon kal Ta tonikd, oA6pPETKa
UNIKA Kal ival oxedlaopéva yia va ta poipd-
{ovtal ol GUVHAITUHOVES.
Me TG €UQAVIAOTEG YAOTPOVOUIKES
npoTAceIg Tou, 0 oeP Botrini enavanpoadi-

0pICel TIC EOOYEIKES YEUTEIG Péda and pia
olyxpovn ontikn, Baciopévn aTnv ENOXIKO-
TNTA Kal TNV anAétnta e npwing UANG. To
anotéAeapa sival pia vootalyikn aioéntnpi-
aKn ePnelpia nou MPoKaAei olkeIdTnta, eved
TAUTOXPOVa ANOKAAUMTEI AVanAVIEXEC YEU-
OTIKES EKPNEEIC Kal ouvbuacpoUs nou kadi-
otoUv 10 kdBe midto povadikd. MapdAAnAg,
1a 161aitepa elyeuota cocktails, kaBwg kai n
EVNPEPWHEVN AiOTA KPATIWV TOU €0TIATOPI-
0U, GUPNANPWVOUV 15avikd To pevou.

0 xwpo¢ Tou ORA, €€aIPETIKA KOPWOG
Kal ekAentuopévog, dinAa otnv unépoxn
kevipikn migiva tou One&Only Aesthe-
sis, anonvéel pia atpdopaipa npepias Kai
avenitndeutng nolutéAeiag. H alyxpovn
aloONnTIKA TOU PE TIG 181aiTepeg peTpd ava-
(QOPES, o€ ouvbuaoud pe Tn payeutikn Béa
010 Alyaio dnpioupyolv €va {eato Kal QpIAG-
gevo nepiBdAdov nou avaBabyicel to yelpa
n 1o 6einvo oe pia avenavdAnnin epnelpia.

oneandonlyaesthesis.com

SUMMER PREMIUM DINING

N Info
Poseidonos
Avenue 110,
Glyfada, Aewo.
Mooeldwvog
110, TAupdda,
Tel:
2166861310




Sebastian

A vibrant Bistro at Ace Hotel & Swim Club Athens.

SEBASTIAN IS A VIBRANT
bistro at Ace Hotel & Swim Club
Athens. Led by acclaimed chef
Elvi Dimitris Zyba, Sebastian
embodies the sun-dappled spirit
of seaside life and its emphasis
on fresh, natural ingredients,
drawing influence from Greece,
Italy and France. Open daily for
breakfast, lunch, and dinner,
the restaurant invites guests to
enjoy its lively energy across in-
door and outdoor seating, over-
looking the hotel’s pool.

Named after Saint Sebas-
tian - a symbol of resilience and
care - the bistro is a place where
wine, conversation, and connec-
tion flow freely. The menu, built
on seasonal ingredients sourced
from across Greece and the Med-
iterranean, balances refined
comfort with creativity. Wheth-
er you're grabbing a solo burger
and glass of wine or feasting with
friends, Sebastian offers flexibil-
ity and flavor in equal measure.

Signature dishes include the
Fritto Misto and Lobster Orzo.

The design, by renowned
French firm Cigué, features blue
terracotta tiles, custom lighting,
and poolside terrace seating that
channels effortless Mediterra-
nean elegance.

The culinary experience is
perfectly complemented by a
range of cocktails by Quixotic
Projects — the internationally cel-
ebrated team behind some of the
world’s top bars. Expect Mediter-
ranean twists on classics like the
Chrysanthemum Martini and the
frozen Baywatch.

With its elevated menu,
unique cocktail menu, and trans-
portive atmosphere, Sebastian is

poised to become a summer hot-
spot and a year-round favorite.
Visit sebastianathens.com and
follow @sebastianathens for up-
dates, menus and reservations.

To Sebastian €ival éva... {wnpo bistrot

o010 Ace Hotel & Swim Club Athens. Me
enike@aAng tov kataflwpévo oe® EABI Anpn-
Tpn Z0una, o Sebastian evoapkwvel 10 nid-
Aouoto nvedpa tng {wng nAdl otn BdAacoa
Kal tnv éupacn nou Sivel 0Ta pPETKa, PUOIKA
UNIKG, avtAqvTag enippos and tnv EANGSa,
v ltahia kar t FfaAAia. Avoixté KaBnpepiva
yia npwive, peanpepiavo yelpa, kai deinvo, 10
€0TIATOPI0 NPOOKAAEI TOUG ENIOKENTEG Va Ano-
Aadoouv Tn {wnpn tou evépyela 1000 GTOUG
€0WTEPIKOUG 000 Kal 0TOUC EEWTEPIKOUG XW-
pOUC ToU, e B€a Tnv nioiva Tou Eevodoxeiou.

AvtAwvtag to dvopd tou andé tov Ayio
Zepaotiavo - éva oUpBoAo avBektkdtntag
Kal pPovTidag - 10 GUYKeKPILEVO bistrot eival
éva PEPOG 6Mou T Kpaai, N ouAtnon Kai n
avBpwnivn olvdeon péouv eheliBepa. To pe-
vou, oxedlacpévo e enoxiakd uhikd nou npo-
€pxovtal and 6An tnv EAAGSa kai tn Meadyelo,
100ppONEl avapEeaa aTnV eKAENTUGUEVN Gvean
Kal Tn dnpioupyikétnta. Eite anoAappdvete
éva solo burger kai éva notnpl Kpaol, eite
yioptdlete pe @iloug, o Sebastian Ba oag
npooépel 1000 euehigia 6ao Kal yeuan.

I1a signature midta nepiAapBavovai 1o
Fritto Misto kai to Lobster Orzo.

To design, and tn didonpn yaAAIkn €1ai-
peia Cigué, nepihapBavel ynie nAakdkia and
TEPAKATA, NPOCAPHOOHEVO PWTIOHO Kal Ka-
Biopata 6inAa otnv nigiva nou avadeikviouv
v apiaotn PECOYEIQKA Kopwotnta.

H yaotpovopikn euneipia oupnAnp-
vetal and pia oelpd and cocktails ané tnv
Quixotic Projects - tn 81€Bvm¢ avayvwpl-
opévn opdda nou Bpioketal niow anod pepi-
Ka and ta kopugaia pnap tou kéapou. Etol-
JaoTE(TE yIa pecoyelaka twists oe kAaoika
cocktails, 0nw¢ 1o Chrysanthemum Martini
Kai To naywpévo Baywatch.

Me 10 ekAentuopévo pevou, T0 pHovadikd
cocktail menu kar pia ouvapnaotikn atpd-
opaipa, To Sebastian eivar €toipo va ava-
beIxBei ae kahokalpivo hotspot aAAd kar o€
ayannyévo aag npoopiopd yia 6Ao Tov Xpo-
vo. EniokepBeite 1o sebastianathens.com
Kal akoAouBnote pag 0to @sebastianathens
yia updates, pevou Kal Kpatnoelg.

W Info

1 Artemisiou Street, Glyfada,
Aptepioiou 1, TAupdada, Tel:
2100220188
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http://sebastianathens.com/

Taverna 37

A taste of authenticity at the seaside.

FROM DRINKS of the future to
dishes of the past, Taverna 37
showcases the rich traditions of
Greek cuisine under the guid-
ance of Chef Alexandros Koski-
nas, the “custodian of flavor.”
In a setting filled with warmth
and authentic Greek hospitality,
guests can enjoy everything from
energy-boosting Mediterrane-
an breakfasts to mouthwatering
mezzes, juicy grilled lamb, chick-
en souvlaki, and crispy fried ca-
lamari - each dish with its own
story of origin and tradition.

Guests inspired by the cre-
ations of Chef Alexandros and
his team can also gain new
skills through cooking classes
that reveal family recipes and
kitchen secrets.

W Info

Four Seasons Astir Palace Hotel Athens, 40
Apollonos Street, Vouliagmeni, An6AAwvog 40,
BouAiaypévn, Tel: 2108901037

An6 notd tou pEAAOVIOG PEXPI

niata tou napeABoviog, n Taverna
37 avabelkvUel TIC anoAauoTikéG napa-
d00eic Tng eAAnvikng koudivag, und tnv
kaBodnynan tou oep AAéSavopou Kooki-
vd, Tou «pUAaKa tng yeUong».

0 xwpo¢ anoteAeital and tpia dia-
QOPETIKG enineda, o€ €va OVEIPIKO OKN-
VIKO mou ouvdudadel tn BdAacoa pe ta
neUKa Kal o€ «JETaépel» ae Vnal.

Ye éva nepifdAdov yepdto Ceota-
014 kar auBevtikn eAAnvikn @IAoevia,
0l ENIOKENTEG pnopolv va anoAaloouv
ané peooyelakd npwivd nou yepidouv
evépyela péxpl Aaxtapiotoug pelédec,
Toupepd apvi otn oxdpa, KotdmouAo
oouBAdkiI kai tpayavo tnyavntd kahapd-
pl - kABe midto Kai pia 10Topia npoéAeu-
ong kal napddoong.

EninA€ov, ol €NICKENTEC NOU EPNVE-
ovtal ané TI¢ dnUIoUPYiEC TOU OEP Kal
NG opadag tou, ynopouv va anokINgouv
véeg 6e€1dtnteg Yéoa and pabnpata pa-
YEIPIKAG, MOU anokaAUNTouV OIKOYEVEIQ-
KEG OUVTAYEG Kal HUOTIKG TNG Koudivag.

. SUMMER PREMIUM DINING WHITE PAPER « SUMMER - 2025
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Make space in your summer calendar — these are the food & drink
destinations worth going out for, anytime, day or night. // Kdave xdpo
0to kKaAokaipivé oou mpoypappa — avtoi eivai o1 mpoopiopol gayntou

kat motou mou afifouv kdBe é€o80, kGBe otiypn tnec npépac.
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THE C — BEACH RESTAURANT

THE C - BEACH Restaurant, in
the heart of the Athenian Rivi-
era, in Voula, offers a unique, ho-
listic experience of summer en-
joyment. An elegant destination
that combines high gastronomy,
aesthetic excellence and cosmo-
politan aura, next to the sea.
Exclusive events, creative
cuisine with Mediterranean ref-
erences and decoration in a min-
imalist chic style compose an
environment of relaxation and
enjoyment. With absolute re-
spect for the senses, The C offers
a barefoot luxury experience,
aimed at those seeking unpreten-
tious luxury, authentic flavors
and high-level hospitality, in a
landscape of natural beauty.
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To The C - Beach Restaurant, atnv
kapdia tng ABnvaikng PiBiépac,
otn BoUAa, npoogépel pia povadikn, ohl-
oTIKA eunelpia kahokalpivag anéAauong.

‘Evag kopwog npoopiop6g nou ouvoualel

uwnAn yactpovopia, aio®ntikn aptiétnta
Kal kogponoAitikn avpa, 6inAa ato KOpa.

Exclusive  events,  &npioupyikn
Kouliva pe PECOYEIQKEC avapopés Kal
dlakoounon oe minimalist chic U@og
ouvBétouv éva nepifaAlov xahdpwong
kal andlauvong. Me andAuto oeBacpd
otI¢ aloBnoelg, 1o The C npoopépel pia
barefoot luxury euneipia, nou aneuBu-
vetal og 600u¢ avalntolv avenitndeutn
noAutéAela, aubevtikég yeloelg Kal I-
No€evia ugnloU eminédou, oe €va tonio
QUOIKAG 0UOPQIAC.

H Info

A’ Akti, 4 Alkyonidon Ave., Voula,
A AKTN, Aew@. AAKUOVISwWV 4,
BoUAa, Tel: 2102202890

. NOUPOU SUMMER GUIDE
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ROYAL BEACH
VOULIAGMENI CLUB

VS HOSPITALITY Group created
the Royal Beach Vouliagmeni Club
with love and passion, in the most
beautiful spot of Vouliagmeni - a
modern all-day destination that
combines high aesthetics, excellent
quality and high-level services.

From morning to night, Royal
Beach is the ideal choice for mo-
ments of relaxation under the At-
tic sky, with the sea as a backdrop
and just a stone’s throw away from
the urban rhythm of the city. In an
exceptional, atmospheric setting,
you can enjoy carefree summer
moments, beautiful musical selec-
tions and selected events that are
organized regularly.

After 19:00, the experience
takes on a new character with
the arrival of Goya Gastrobar at
the Royal Beach. The restaurant
serves bold and sophisticated fla-
vors from Japan and Latin Amer-
ica, in a unique fusion approach.
The menu has been curated by
chef Antonis Kourkoutas, execu-
tive sushi chef of the iconic Ithaki
restaurant, offering guests a jour-
ney of flavors accompanied by sig-
nature cocktails, in an impressive
setting by the sea.

From the light of the day to the
magic of the night, the Royal Beach
Vouliagmeni Club x Goya Gastrobar

H Info

28 Apollonos
Str.,
Vouliagmeni,
AnoAAwvog 28,
BouAiaypévn,
Tel:
2108960650
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welcomes you to a summer concept
of high aesthetics and hospitality.

0 oo VS Hospitality Group Snpiolp-

ynaoe pe aydnn kai ndbog to Royal Beach
Vouliagmeni Club, 010 opoppdtepo anpeio g
Bouhiaypévng — évav alyxpovo all-day npoo-
plop6 nou ouvbudadel uwnAn aigbntikn, Gpiotn
noidtnta kai unnpeaie uPnAol enINEGOU.

And 1o npwi péxpr To Bpddu, to Royal
Beach anoteAei tv 1daviki emAoyn yia otiy-
€G XaAdpwang Katw and tov attikd oupavo,
e povto T 6dAacoa kai poAIC pia avaoa and
0V aoTIKG pubud TG NOANG. e €va npoaey-
Uévo kal atpoapaipikd nepiBaAAov, pnopeite
va anolaloete EEyvoIaoTteS KaAOKaIPIVES
OTIYUEG, OHOPPEC HOUTIKEG EMIAOYES Kal €Ni-
Aeypéva events nou d10pyaveVovTal TaKTIKA.

Metd uig 19:00, n epneipia anoktd véo
XapakInpa pe v aeign tou Goya Gastrobar
otov xwpo tou Royal Beach. To eotiatdpio
oepPipel TOAUNPES Kal EKAENTUOUIEVEG YEU-
016 and tnv lanwvia kai th Aativiki ApepIkn,
o€ pia povadikn fusion npoaéyyion. Tnv eni-
péAela Tou pevou €xel avalapel o oep Aviw-
vng Koupkoutag, executive sushi chef tou
epBAnpatikol eotiatopiou Ithaki, npoogé-
POVTAG OTOUG EMIOKENTES €va Tagidl yeuoewv
nou ouvodeletal and signature cocktails, o€
€va EVIUNWOIakd oknvikd nAai otn BdAacoa.

And 10 pWC TNC NPEPAC PEXPI TN payeia
¢ vixtag, 1o Royal Beach Vouliagmeni
Club x Goya Gastrobar oag unodéxetal o€
éva Kahokaipivé concept uynAng aiobnti-
KNG kal gIAogeviag.

WHITE PAPER « SUMMER « 2025
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RABIOSA

AT RABIOSA, AUTHENTIC Mexi-
can cuisine has a soul and a name:
Héctor Olivera. The acclaimed
Mexican chef brings true Mex-
ican flavors to your plate, with
unique tacos, fajitas, burritos and
many other delicious options that
stand out. Every bite is a journey
through the neighborhoods of
Mexico City — full of intensity,
aroma and passion. The menu is
rooted in Mexican cuisine, yet in-
fused with broader Latin Ameri-
can influences — notably from
Peru — featuring authentic leche
de tigre ceviche and meat mari-
nades enhanced with aji panca.
Here, tradition meets creation,
and food becomes an experience
that, combined with the imagi-
native cocktails and the wonder-
ful classic and frozen margaritas,
makes it a must-visit destina-

tion in the south of the city. Be-
hind the cocktail creations are
the multitalented Michalis and
Manolis — passionate about
tequila, mezcal, and ‘cooking’
every flavor on the menu. Their
workshop blends seamlessly
with the kitchen, crafting each
cocktail as if it were a dish. What
youwll drink here is made fresh
every day, with love, artistry,
and a whole lot of soul.

Y10 Rabiosa, n auBevukn pe€ika-

VIKN koudiva €xel Yuxn Kal 6voua:
Héctor Olivera. 0 katafiwpévog Me€ikavog
oeQ pEpvel 1o Nidto oag aknBIvég yelaelg
Me€ikoU, pe povadikd tacos, fajitas, burritos
Kal noAAEG AAAEG AaxtapioTég eniAoyEC nou
Eexwpilouv. KaBe pnoukid eivar €va tagidl
ot yertoviég tng MOAng tou Me€ikou — ye-
pdtn éviaon, dpwpa kar nadog. To pevou
eivar katd paon pe€ikavikn koudiva, aAld

Kal PE KAnoleg €nippo€g and Aativiki Ape-
pIKA - 6nw¢ To Mepou - pe aubevtika leche
de Tigre ceviche kal papivada ota kpéara,
onw¢ aji panca. E6w, n napadoon ouvavid
™ dnpioupyia kal To gpayntd yivetar epnel-
pia, n onoia o€ ouvéuaoud pe ta eupd-
vtaota cocktails kar t1I¢ unépoxeg classic
kai frozen margaritas, 10 kafiotolv must
npoopiopd ota votia tng noAng. Nicw and
¢ dnpioupyieg Twv cocktails Bpiokovtal ol
noAutdAavtol MixdAng kai MavaAng twv
onoiwv ta nddn eivai n tekila Kai 10 PeokAA
ONWe¢ Kal 10 va «payeipedouve» OAEG TIG
yelaoeic nou €xel 0 KatdAoyoc, kabwg Exouv
10 £pYAOTNPI TOUG GUVApA Pe Ty Koudiva Kal
1a cocktails Toug 6a oag apnoouv payepé-
voug. 0Tl mieite €8¢ Qudxvetal kabnpepiva
ye noAU ayann kai naeoc.

W Info

17 Poseidonos Ave., Aew®.
Mooeidwvoc 17, Bouhiaypévn,
Vouliagmeni, Tel: 2108900216
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RIVIERA
COAST

IN ONE OF THE MOST emblematic
spots of the coastal area, Riviera
Coast in Voula is re-introducing
itself in 2025 as the must-vis-
it destination of the summer.
With architecture that balanc-
es between luxury and minimal
design, the multi-level all-day
café-restaurant wins you over
from the first moment.

Its location is truly unbeata-
ble: right next to the waves and
within a natural setting full of
greenery and impressive palm
trees, reminiscent of an exotic
resort. From a relaxed brunch
in the sun to a signature cock-
tail under the stars, Riviera
Coast is the definition of a sum-
mer escape in the city.

The menu bears the signa-
ture of top chefs and combines
Mediterranean flavors with
modern European influences.
Ideal for any time of day, wheth-
er for coffee, fine dining, or af-
ter-hours drinks with lounge
music and a light breeze.

And if you’re planning an
event, you’ve found the perfect
canvas here. With upscale aes-
thetics, tailor-made amenities
and a breathtaking background,
Riviera Coast hosts weddings,
baptisms, corporate gatherings
and private parties with a dis-
tinct character.

This summer, you don’t have
to go far to feel like you’re trav-
elling - Riviera Coast brings the
resort experience to the heart
of the Riviera.

H Info

18 Konstantinou Karamanlis
Ave., Voula, Aew@. Kwvotavtivou
KapapavAn 18, BoUAa,

Tel: 2108992453
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Te €va anod ta nio ePPAnpatika on-
peia tng napahiakng, to Riviera Coast
otn BoUAa enavacuativetal 10 2025 w¢ 10
must-visit destination tou kahokaipioU. Me
QPXITEKTOVIKA MOU I00pponel avdyeoa otnv
noAutéAela kai o minimal design, 10 noAu-
eninedo all-day cafe-restaurant o€ kepbidel
and tnhv npwtn oTiypn.

H tonoBeaia Tou €ival npayuatika aou-
vaywviotn: akpIBw¢ dinka oto kdpa kai
péoa o€ €va QUOIKG OKNVIKO yeudto npaoivo
Kal EVIUNWOIakoUs Qoivikeg, nou Bupicouv
e€wTIKG resort. Ano éva xakapo brunch atov
nAio péxpi €va signature cocktail kdtw and ta
aotépia, 1o Riviera Coast eival 0 opiopog g
kaAokalpivic anédpaacng atnv noAn.

To pevoU pépel TV unoypapn Kopupai-
WV 0EP Kal ouvbuddel peooyelakés yelaoeig
HE OUYXPOVES EUPWNAIKES EMIPPOEC. 16avIkd
yia kdBe pa g npépag, €ite yia Kagé, eite
yia fine dining, €ite yia after-hours drinks pe
lounge pouaikég kar avdAagpn avpa.

Kar av oxe610Zei event, e6w €xeig Bpel
tov TéAelo kapPd. Me upscale aioBntikn,
tailor-made napoxég kai éva background nou
kOBel Tnv avdoa, To Riviera Coast gIAogevel
yauoug, Bagrioeig, corporate gatherings kai
private parties pe EexwpIoTO XapakTApa.

To QeTIvO Kahokaipl, dev xpelddetal va
nag pakpid yia va viooeig nwg tagidevelg
— 10 Riviera Coast Qépvel TV epneipia Tou
resort otnv kapdid tg PIBIEpag.

WHITE PAPER « SUMMER « 2025
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ENPLO

IMAGINE A CULINARY desti-
nation by the sea, where Italian
cuisine is harmoniously married
with a modern comfort experi-
ence. En Plo in Vouliagmeni is the
restaurant that combines authen-
tic Italian flavors, creative brunch
dishes and a breathtaking view.

Chef Giannis Kouteranis has
curated a menu that honors the
traditions of Italy with fresh in-
gredients, homely care and detail
in presentation. From al dente
pasta and fluffy gnocchi to au-
thentic pizza and aromatic risot-
ti, each dish exudes the feeling of
an Italian journey.

En Plo’s brunch has become
a reference point for those seek-
ing flavors with character: eggs
benedict, focaccia sandwiches,
Italian coffees and sweets remi-
niscent of Nonna.

From early morning until
late at night, enjoy the hospital-
ity and atmosphere that make
En Plo unique. Ideal for friendly
brunches, romantic dinners or
relaxed evenings with wine and
Mediterranean flavors.

Come and experience Italian
cuisine, as inspired by Giannis
Kouteranis - by the sea, with pas-
sion, imagination and authenticity.

®avtaoteite €vav yaoTpovopiko

npoopiopd dinka oto kipa, 6nou
n ltaAikn kougiva navipeletal appovika
pe tn olyxpovn comfort euneipia. To Ev
MAw otn Bouhiaypévn eival to eotiatd-
p10 nou ouvbudlel auBevtikés 1TaMIké
yeuoelg, dnploupyikd mata brunch kai
B€a nou payevel.

0 oe@ Navvng Koutepavng éxel enipe-
AnBei éva pevol nou tiuG tig napadooeig
¢ ltakiag pe ppEokeg NPWTEC UAEG, oniTi-
Kn QpovTida Kal Aentopépela oTny Napou-
oiaon. And Zupapikd al dente kar agpdrta
VIOKI, Jéxpl aUBEVTIKA NiToa Kal apwpatikd
risotti, kdBe nidto anonvéel v aigBnon
€v0¢ Itahikou tagidiov.

To brunch tou Ev MAw £xel yivel onpeio
avagopds yia 6ooug avalntolv yeloelg
pe xapaktnpa: auvyd benedict, focaccia
sandwiches, 1tahikoi kapédeg Kar yAukd
nou Bupifouv Nonna.

And vwpig to Npwi péxpr apyato Ppadu,
anoAauote T Gihogevia kai TV atpdopaipa
nou kdvouv 1o Ev MAw povadiko. 15aviko yia
@IAIKG brunch, popavtikd Sefnva n xahapég
Bpadiég pe Kpaoi Kal HEOOYEIQKES YEUTEIC.

EAdte va yvwpioete tnv 1TaAIKA Kou-
Civa, onwg tnv epnvéetal o Ndvvng Kou-
Tepdvng - 6inka otn BdAacoa, pe ndbog,
pavtacia kal aubevtikoTnta.

H Info
4 Poseidonos Ave., Vouliagmeni,
New@. Mooeldwvog 4,

BouAiaypévn, Tel: 2109671770
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https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1eab75211c523:0xadb65cc43e7202de?sa=X&ved=1t:8290&ictx=111
https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1eab75211c523:0xadb65cc43e7202de?sa=X&ved=1t:8290&ictx=111

CINAPOS

CINAPOS IS HOUSED in a magnificent neoclassical building built in
1845, with stone walls, wooden beams and an impressive olive tree
in the center of the venue. Panos Ioannidis signs a menu inspired
by Greek and Asia Minor cuisine, with authentic flavors and care-
ful execution. Leek pie with fine phyllo, pepper salad with walnuts
and pomegranate, mussels with soutzouki and delicious lamb chops
create a taste experience with intensity and character. The meal is
completed with desserts such as orange pie and frozen yogurt, in a
venue that combines the past with the present.

To Cinapos oteyddetal o€ €va unépoxo VEOKAAoIKO Tou 1845,

e METPIVOUG ToiXoUG, EUNIVa BoKApIa Kal pia eviunwaolakn
€NId 0T0 KEVTPO ToU Xwpou. 0 Mavog lwavviéng unoypdgel éva pevol
eunveuopévo ano tnv EAANVIKA Kai tn pikpaolatikn koudiva, e yeloeig
auBevtikég kal ekteAéoelg mpooeypéves. Mpaodnita pe givo @UAAO,
ninepooaAdta pe kapudi kar pddl, pudia pe cout¢oUki kai Aaxtapiotd
apviola naidakia dnuioupyolv pia Yeuo kA euneipia pe éviaon Kai xa-
paktnpa. To yeupa oAokAnpwvetar pe yAukd onws noptokaAdnita kai
naywEVo yiaoupTl, € €vav Xwpo nou guvoUadel 1o XBeg e To oNpEPa.
H Info

10 Herakleidon Street, Athens, HpakAei§wv 10,
ABnva, Tel: 2107103030

OX

IN THE CENTER of Athens, OX offers an authentic gastronomic expe-
rience with a focus on fine meat and Greek flavors. A modern mixed
tavern that honors tradition with a modern perspective, offering deli-
cious first courses - such as handmade pie, eggplant salad and sagana-
ki with flower pollen - and top meat dishes: pasha meatballs, spare
ribs, tzigerosarmas and lamb fillets. All are grilled with mastery and
served in an elegant and welcoming venue. The meal is ideally com-
pleted with ekmek pistachio.

Y10 KEVTPO TNG ABNvag, To OX NpoopEPE! ia aubevTIKN yaoTpo-

VOUIKA eunelpia pe enikevipo To eKAEKTO KpEag Kai TG EAANVIKEG
yeuoels. Mia povtépva mixed taBépva nou tipd tnv napadoon pe oly-
Xpovn patd, npoteivoviag Aaxtapiotd npwta nmidta -6nwg xeiponoin-
T nita, peAit{avooahdra kar oayavaxi e yipn AouAoudiwv- Kal kopu-
(Qaia Kpeatika: naod keptédeg, naiddkia, tdiyepooappd kar QIAETdkia
npdpatou. OAa ynvovtal pe pasotpia kai oepPipovial oe évav Kopyo
Kkal PIAGEeVo xwpo. To yeUpa oAokAnpwvetal 16aviKa Je EKUEK QUOTIKI.

H Info
9 Hatzigianni Mexi Str., Athens,
Xatlnyiravvn MEEn 9, ABnva, Tel: 2107107070
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https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1bd00225f6f23:0xe06da3e7286122ee?sa=X&ved=1t:8290&ictx=111
https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1bd00225f6f23:0xe06da3e7286122ee?sa=X&ved=1t:8290&ictx=111
https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1bdf887a60379:0x9cc921d0e0ef2d62?sa=X&ved=1t:8290&ictx=111

PERE UBU

PERE UBU, at 74 Kyprou Street in
Glyfada, is an all-day destination
that combines high gastronomy,
fine coffee and modern entertain-
ment. From early morning with a
special brunch, to evening with a
full menu for lunch and dinner, it
covers every moment of the day.
Every Friday, Saturday and Sun-
day, the venue acquires a more
intense rhythm, attracting those
looking for quality entertain-
ment. Guided by the motto “we fit
so well together”, Pere Ubu offers
a unique experience, connecting
people through the atmosphere,
flavors and energy of the venue.

To Pere Ubu, otnv 066 Kinpou 74 atn
Mupdsda, anotehei évav all-day npo-
0pIoUO MOU EVAVEI TNV UYPNAN yaoTpovoia,
TOV €KAEKTO KAQE Kal TN HOVTEPVA BIAOKE-

daon. And vwpic pe Eexwplotd brunch, £wg
10 Bpdadu pe éva nAnpeg pevol yia lunch ka
dinner, kaAUntel kdBe oTiypn NG npépac.
Kdbe Mapaokeun, appato kai Kupiakn, o
XWPOG anoktd nio €viovo pubpod NpooeAKU-
ovtag 6oouc avadntolv noloTikn diackédaon.
Me motto 1o «we fit so well together», 1o Pere
Ubu npooépel pia povadikn epnelpia, ouv-
déovtag avBpwnoug péaa and tnv atuéopal-
04, TIG YEUOEIG KAl TNV EVEPYEIQ TOU XWPOU.

H Info
74 Kyprou Str., Glyfada, Kunpou 74,
FAugada, Tel: 2108941450

BELLA VESPA

BELLA VESPA, in the heart of
Glyfada, leaves its own mark on
Italian-fusion cuisine, marry-
ing Mediterranean flavors with
global influences. Since 2015, it
has been a favorite destination
for those looking for fine din-
ing in a beautiful setting. Its
garden offers a pleasant option
for dining outside, creating ide-
al conditions for romantic din-
ners or relaxed meetings with
friends. Bella Vespa combines
authentic Italian flavor with
a romantic atmosphere and a
sense of intimacy that makes
you want to try it again.

To Bella Vespa, otnv kapdid tng
FAugadag, Sivel 1o d1kd Tou otiypa
otnv 1taAikn-fusion kouiva, navipelo-
V1aG PEOOYEIAKES YEUOEIG UE NAYKOOIEG

enippoéc. And to 2015, anoteAei ayann-
pévo npoopiopd yia 6ooug avalntolv
npooeypévo payntd oe 6HopPo NepIPAA-
Aov. 0 KANOG TOU NPOOPEPEI Hia EUXApI-
otn enidoyn yia gayntd £€w, kar dnpi-
oupyei 16avikéG cuvBNKeS yia popavtika
deinva i xahapég ouvavinoeig pe Qilouc.
To Bella Vespa ouvbudlel aubevtikn 1ta-
AIKA yedon pe popavtikn atpéo@aipa Kai
yia aioBnon olkeI6TNTAG NOU O€ KAVEl va
BéAeic va Eava dokipdoelc.

H Info

11 Kyprou Str., Glyfada,
Kunpou 11, FAupdda,
Tel: 2108982880
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VIBO BISTROT
GLYFADA
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VIBO BISTROT GLYFADA is a leading
gastronomic and wine destination,
with an emphasis on modern Med-
iterranean cuisine and an extensive
wine list of 100 selected wine la-
bels. From fine coffee in the morn-
ing to signature cocktails in the
evening, Vibo offers a full-fledged
experience. In collaboration with
renowned wineries, it regularly or-
ganizes themed tasting evenings,
on a fascinating journey through
the Greek vineyard. It even gives
patrons the opportunity to pur-
chase the wine of their choice at lig-
uor store price for off-premise con-
sumption. The atmospheric venue,
combined with carefully selected
music, creates the ideal setting for
special moments of enjoyment.

To Vibo Bistrot TAupadag anoteAei ko-
pupaio mpoopiopd yaotpovopiag ai
oivou, pe éupaon otn oUyXpovn HECOYEIAKN
koudiva kai pe pia nAodola wine list and 100

ENIAEYPEVES ETIKETEC KPATIWV. And ToV EKAEKTO
KaQ€ 10 Npwi Péxpl Ta signature cocktails 10
Bpddu, 1o Vibo npoapéper pia oAokAnpwpévn
epuneipia. Xe ouvepyaoia pe katafliwpéva ovo-
noleia, d10pyavwvel TAKTIKA BePATIKEG BPadIES
Yeualyvwaoiag, oe €va ouvapnaotikd Tatiol
dlapkeiag otov eAAnvIKG apneAqva. Aivel pd-
Niota t Suvatdtnta oToug Bapwveg va npo-
UnBeUTOUV TO Kpaoi TN EMAOYAG TOUG OE TIPNA
kapag yia katavawon ektdg tou Vibo. O atpo-
0PAIPIKOS XWPOG, CUVEUAGHEVOC [E NPOCEKTI-
KA ENINEYPEVEC IOUTIKEG, SNUIOUPYEI TO 16AVIKO
OKNVIKO Y1a §EXWPIOTEC OTIYPEG andAauang.

B Info

16 Lambraki Str., Glyfada,
Mp. Aaunpdkn 16, TAugpasda,
Tel: 2108948202

VIBO BISTROT PIRAEUS

VIBO BISTROT PIRAEUS, housed
on the ground floor of the Athe-
narum Portus Life & Style bou-
tique hotel, marks a new era for
the port city. It is strategically lo-
cated a few steps away from the
port and the Metro, redefining
the concept of modern gastrono-
my in ever-expanding Piraeus. It
offers a fine wine list, signature
cocktails and delicious creations
inspired by the Mediterranean
tradition. It operates from ear-
ly in the morning, with a rich
breakfast and brunch menu that
is worth trying. It is an ideal des-
tination for both business lunch-

To Vibo Bistrot Meipaid, oteya-

opévo oto 100yelo Tou boutique
€evodoxeiou Athenarum Portus Life
& Style Hotel, onpatodotei pia véa
enoxn yia tnv ndAn-Aipdavi. Bpioketal
otpatnyikd tonoBetnpévo dUo BApata
ané to Alpdvi kal to Metpo, enava-
npoadlopidovtag tnv évvola tng ouy-
XPOVNG yaoTpovopiag oTov avantuo-
oépevo Melpaid. MpoopEpel eKAEKTN
Aiota kpaolwv, signature cocktails
Kal YEUOTIKEG ONUIOUPYIEG €PMVEU-
opéveg and tn yeooyelakh napddoon.
Aeitoupyei and vwpic to npwi, pe éva
nAoUalo pevol yia npwivd kal brunch
nou a€ifel va dokipdoete. AnoteAel
16avik6 NpoopIopd 1600 yia enayyeA-
patka yelpata kal after-work ouva-

es and after-work meetings, as ;
H Info % -

Yvell as for relaxed evening out- vfiogic, 600 kai yia x’a)\apsc ﬁpalélvsc 10 Navarinou Str., Piracus,
ings, with select music and a  €§660uc pe emeypévn HOUGIKA KAl Nqyuapivou 10, Meipaidc,
unique atmosphere. povasikn atudopaipa. Tel: 2104220422 o R
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https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1bf2648bc1bb5:0x204b7a747189bb74?sa=X&ved=1t:8290&ictx=111
https://www.google.com/maps/place//data=!4m2!3m1!1s0x14a1bb9465a2d047:0xaa29a0e298c9f39b?sa=X&ved=1t:8290&ictx=111

NALU

NALU CAFE is an “all-day”
café-restaurant at Akti tou Il-
iou in Alimos, ready to fulfill the
needs of the most demanding
customers. This sanctuary wel-
comes all who wish to find peace
in a space blessed with magical
surroundings. The atmosphere is
stylish, yet relaxed and effortless.

At Nalu cafe you can enjoy
your coffee or your beverage gaz-
ing at the unique seaview. You can
taste fine gourmet creations with
fusion elements, starting with our
unique brunch and continue with
Mediterranean flavors and more.
Our chef Giannis Kosmadakis
creates with inspiration from the
Mediterranean sea.

Nalu invites you to gaze at a
magical sunset while enjoying a
glass of wine. As it gets darker

you can cool-off with the unique
cocktails or have your favorite
drink among your friends, while
listening to your favorite music.

To Nalu cafe eival éva all-day ka-
0é-eatiatdpio otnv Akth tou HAlou
otov AAIgo, £T01H0 va IKQvomoIngel Tig
avaykes akdpa kal TV Mo anaitnTKwy
nehatwv. Mpdkertar yia éva «kataguyioy,
nou kaAwoopiZel dooug embupolv va
Bpouv npepia oe €vav euloynpévo Xwpo
nou neploToIxidetal and €va payiké ne-
pIBaAov. H atpéogaipa eivar oTuAdrn,
aM\d tautéxpova xahapn kar apiaotn.
I1o Nalu cafe pnopeite va anohadoete
OV Ka@é N 10 pOPNUA oag ayvavieloviag
n povadikn B¢a otn BdAacoa. Mnopeite

H Info

Poseidonos Ave., Alimos,
Aew®. Mooeldwvog, ANIPOG,
Tel: 2109880990

%

idiny
d43IWNNS
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va dokipdoete eKAEKTEG gourmet dnpioup-
yieg pe fusion otoixeia, Eekivavtag anoé to
povadikd tou brunch kar ouvexifoviag pe
UEOOYEIaKES YeUaels kal noAAd dAAa. O oep
Navvng Koopaddakng, dnpioupyei midta nou
avtAoUv €pnveuon and tn Meaoyelo.

To Nalu odg npokaAei va ayvavieuoete
éva payeutikd nhiopacilepa anoAapBavo-
viag éva notnpl kpaoi. KaBwe¢ vuxtwvel,
unopeite va 6pocioteite pe ta povadikd
KOKTEIA 1 va nigfte 10 ayannpévo oag noto
JE TNV Napéa oag, akouyovtag tnv ayann-
pévn 0ag PouaiKn.

PIZZA GR

PIZZA GR is a modern pizza shop
that combines traditional recipes
with fresh ingredients and creativ-
ity. We are located in four malls -
three in Attica and one in Larissa
- and we are the ideal choice for a
quick meal, a family outing or de-
livery to your home and office. You
will choose us for our delicious
dough, freshly cut vegetables, au-
thentic cheeses, and high-quali-
ty cold cuts, the pure virgin olive
oil we use AND of course for our
friendly service and affordable
prices. Also, at Pizza GR you will
find: club sandwiches, peinirli,
calzone, hot dogs and freshly baked
baguettes. For those who take care
of their diet, and not only, we serve
fresh salads with the largest vari-
ety of dressings, as well as wraps
and, of course, vegan options.

H Pizza GR eivai éva alyxpovo katdotnya niteag nou cuvouadel

napadoolakég ouviayeg Pe PpEoka UAIKA Kal Snpioupyikdtnta.
Bpioketal oe Téooepa malls, Tpia otnv ATtikn kai éva otnv Adpioa kai
anoteAei tnv 16avikA emAoyn yia ypryopo yedpa, oikoyevelakn €600 A
delivery oto onit kal tnv epyaoia. Oa 1o enAéEeTe yia Ty vooTiuétatn
C0pn Tou, Ta PPECKOKOHPEVA Aaxavikd, Ta yvAaia Tupid, Ta eyyunpéva
aMhavtikd, to ayvé napBévo ehaidhado nou xpnaiponoiei KAl puaikd
yiatnv QIAIKA EUNNPETNON Kal TIC NPooItég TpEC. Akdpa otnv Pizza GR
oag nepipévouv: club sandwiches, neivipAi, kaAtadve, hot dog kai ppe-
oKoynpéves pnaykétec. Ma autols mou Npoaéxouv Tn d1atpo@n Toug
Kar 6x1 povo, ppéokies oaNdTeS pe T peyalutepn nolkiAia dressings,

Wraps Kal QuUalkd eniloy£g yia vegan.

W Info

« Athens Metro Mall, 276
Vouliagmenis Ave., Agios Dimitrios
« The Mall Athens, 35 Andrea
Papandreou Str., Marousi « Village
Shopping & More, 228 Thivon Ave.,

Rentis « Fashion City Outlet, 4th
km Karamanlis Ave., Larissa

« Athens Metro Mall, Aewo.
BouAlaypévng 276, Ay. Anpntpiog
- The Mall Athens, Avépéa
Manavépéou 35, Mapouol - Village
Shopping & More, Aew®.OnBwV
228, Péving » Fashion City Outlet,
40 xApAsw@. Kapapavin, Adpioa
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The Prompt:
Show us what
the Athenian
Riviera will look
like in 10 years.
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