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BRINKE.

Developing buildings.
Transforming lives.
Generating possibilities.

Across Europe. Since 1902.
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The future is already here

HE ATHENIAN RIVIERA and
the southern suburbs of

Attica have, in recent
years, been on a strong trajec-
tory of growth. Behind this
progress are people, businesses,
institutions, and local govern-
ment - all playing a vital role in
forming a model of sustainable,
multifaceted, and human-cen-
tered development.

This strategic direction must
rest on firm foundations: respect
for public space and local iden-
tity, openness, social cohesion,
and, of course, environmental
responsibility. Only through
meaningful collaborations and a
shared vision can we ensure that
growth is not only rapid, but also
substantial and lasting.

NouPou has grown along-
side the region itself. Since its
founding in 2013, it has earned
a unique position within the lo-
cal media and business ecosys-

. EDITORIAL

tem. Through NouPou Media,
the company behind the media
brand, and with this special edi-
tion - the first White Paper on
the Athenian Riviera - we aim
to further strengthen our role as
the media brand with the great-
est authority in the South and
the Athenian Riviera.

Our goal is to document
trends, highlight initiatives, and
amplify the voices shaping the
future - ours and our children’s.
Because the development of the
Athenian Riviera is no acci-
dent; it is driven by planning,
partnerships, and vision — all
of which require shared values
and a common framework for
those who live and work across
the wider region.

The southern side of the city
is already living its next chapter.
And it will be better than the last.

FACT. CHECKED.

by
PANOS
KOKKINIS

S

Co-Founder
NouPou Media
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H ABnvaikn PiBi€pa kal Ta vétia npodotia
Bpiokovtal o€ Tpoxid éviovng avantu€ia-
Kkng uvapikng. Miow ané autA tv npéodo Ppi-
oKovTal NoATEC, ENIXEIPNOEIS, BEapiol kal n TonI-
KN autodloiknan - OAol e oualaoTikd polo oTn
oUvBeon evog poviéhou Blwalung Kar noAudid-
otatng avantuéng, pe enikevpo tov Avbpwno.
Mnati povo péca and ouclaoTIKEG OU-
vepyaoieg kal oUAAOYIKO Opapa pnopei va
dlaopahiotei 61 n avantuén dev Ba eival
anAwg taxtppudun, aAAd kal oucIacTIKA.
To NouPou avantiooetal napdAAnAa pe
v i6la tnv nepioxn. And tnv iGpuan tou 0
2013 péxpl ONPEPA EXEI KATAKTAOE! PIa EEXW-
pIOTN B€0N 0TO TOMIKG 0IKOOUGTNHA EVNUE-
PWONG Kal enixelpnpatikdtntac. OAol pag otn
NouPou Media pe tnv napotaoa €161kn €kdoon —
10 npwto White Paper yia tnv ABnvaikn PiBiépa
— ENIXEIPOUIE VA EVIOXUTOUHE NEPAITEPL) TOV
pOAo pag w¢ to media brand pe to peyalitepo
authority ota Notia kar tnv ABnvaikn PiBiépa.
210X0¢ pag €ival va kataypayoupe td-
0€IG, va avadeifoupe npwtoPoulies kal va
QWTIoOUYE TIG GWVEG nou kabopilouv 10
pEAAOV - 10 BIK0 pag Kal Twv nadiwv pag. MNa-
i n ABnvaikn PiBiépa bev e€ehiooetal Tuxaia,
e€eiooetal pe ox€10, OUVEPYEIES Kal dpapa
- Mou OpwC anaitolv Kavoves Kai va Kovo
nAaiolo avagopdg yia 6Aoug 6col Jouv Kal
dpaatnpionololvtal oTnV eUpUTEPN NEPIOXN.
H vétia nAeupd tng ndAng Bpioketal nén
otnv endpevn pépa tng. Kai Oa ival kaAvte-
pn and tnv nponyoUpevn. FACT. CHECKED.
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A limited collection of 20 residences envisioned by Kengo Kuma.

An exceptional opportunity for waterfront living,
among the few remaining coastal developments that harmonize effortlessly
with the captivating seaside environment.

Welcome to the

Athenian Riviera New Wave
(Agios Kosmas Marina, Ellinikon, Athens)

marinaresidences-kengokuma.com
info@marinaresidences.com
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We know the world of our clients.

Discover first-class properties in the most beautiful regions of Greece.
Whether you're seeking a home in a vibrant metropolis or the islands, our
experts are here to find your dream property.

Welcome to the Home of the Finest Real Estate.

ATHENS
+30 211105 5000 | athensmmc@engelvoelkers.com | ev.gr

Engel & Volkers Greece

Discover
more
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ATHENS RIVIERA
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THE ULTIMATE FINE DINING AND CLUBBING EXPERIENCE

ON THE ATHENS RIVIERA
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INSIGHTS

N

N CHANGEMAKERS « FUTURE FOCUS « PERSPECTIVES
SUMMER 2025

Trends and Challenges
Shaping the Future

The White Paper edition presents insights and interviews that highlight what
is changing today and shaping tomorrow. // H ék§oon "White Paper” kataypdget
pe anowyeic kai ouvevteulelc Tt aAAddel onpepa kai O1apopPOVeL To auplo.

INSIGHTS WHITE PAPER « SUMMER - 2025




EXCELLENCE IN CONSTRUCTION MANAGEMENT

RAVOURAS
CONSTRUCTION

The ethical future of
the Athenian Riviera

Nikos Michalos, co-founder of NouPou
Media and a native of Glyfada, shares his
own experiential view on the prospects

and challenges of modern hospitality in the

Southern Suburbs.

lou. That same year, Balux opened — “the club by the

swimming pool”, as we Southerners used to say —
and something began to change. A little later, in 2007,
the second Balux arrived, completing the transition of
Glyfada residents towards the seaside. Fast forward to
the summer of 2025. The Riviera Tower is rising day
by day and the Athenian Riviera is living its best mo-
ments. International hotel groups are “landing”, top
hospitality brands are taking our culinary experiences
to the next level, and top names in music are coming to
perform — something that previously seemed unthink-
able. However, the “party” is not for everyone. Fine
dining/living may have entered our lives dynamically,
but a large part of the Greek people does not have the
financial means to support it. Growth is necessary, but
it requires balance. Another pressing issue is finding
suitable personnel, since this sector is mainly supplied
by domestic workforce. At the same time, a sector that
remains unexploited is that of wellness. We live in a
country that offers sun 12 months a year — and yet,
from November to March, the Riviera almost goes into
“hibernation.” It is time to create the conditions for a
second summer, based on wellness activities and quali-
ty hospitality. In conclusion, the future of hospitality in
the South will not be determined only by investments
or brands, but also by our behavior. Empathy, discre-
tion and ethical behavior — towards the customer and
among ourselves — can become the element that will
differentiate us internationally. Perhaps kindness is, or
should become, the new Athens Riviera coolness.

I N 2004, GLYFADA only knew one street: Zisimopou-

ISUI

S1y3

To 2004, eve énaifa enayyeAUatika pnaoket, yvwploa yia npwtn
popd ek Twv £0w TOV KOO0 TNC €0Tiaong atnv ABnvaikn PiBIEpa.

"Htav n enoxn nou n FAupada avayvapiZe povo évav 6pdpo: T Znaipo-

noUAou. Tnv i1a xpovid dvoi€e To Balux — «tng nmigivagy, onwg Aéyape
epeic ol NoTiol — kar kdt dpxioe va aAAader atov xaptn. Aiyo apyotepa,
10 2007, npBe kai 1o HeUtepo Balux, oAokAnpwvovtag T petafacn tou
Mu@adion npog tv napahiakn. Fast forward ato kahokaipi tou 2025.
0 Riviera Tower — 0 NPWIOC «vOTIOG» 0UPAVOEUETNG — PNAWVEI PEPa
He T pépa kai n ABnvaikn Piiépa el TIc kaAUTepes oTiypég Tne. Algbveic
€evodoxelakoi opINol «npoayeivovtam ota Notia, kopugaia brands
€0TIQONG ANOYEIWVOUV TIC YAOTPOVOUIKES EUNEIPIEC Hag kal kopupaia
ovOpata g NAEKTPOVIKNG HOUTIKAC, AAAd Kal Tn¢ mainstream oknvAg,
€pxovtal yia eppavioeic — kdu nou nahiétepa polade adiavonto.

To «ndpti», 6w, ev eivai yia 0Aous. Mnopei to fine dining/living
va éxel pnel nAéov duvapikd otn wn pag, ahla éva peydlo pépog tou
eANVIKOU KoIVOU Bev €Xel TNV 0IKOVORIKA Gveon va To unootnpi€el. H
avdntugn eival avaykaia, aAAd xpeiddetar isopponia. Eva aképa ooBa-
PO ¢ntnpa eival n eUpeon KAatdAANAoOU NPOCWNIKOU, APOU 0 GUYKEKPI-
Hévog kKAG0g Tpopodoteital Kupiwg and eyxwplio duvapiko. Tnv idia
oTIypn, évag Topéac e 1epdoties SuvatdtnTes Nou NAPAPEVEl VEKE-
TdAeutog ival autoc Tng euegiag. ZoUpe o€ pia xwpa pe Ao 12 pfveg
0V XpOvo — KI OpwG, and NogpuBpio péxpr Mdaptio, n Piiépa néptel
oxeb0v o€ «xelpepia vapkny». Eival n wpa va dnpioupyncoupe Ti ouv-
Bnkec yia éva deutepo kahokaipl, Baciopévo oe wellness dpAceIS Kal
nolotikn iAo€evia. Av kdu 6€Aw va kpatiooupe wg eniloyo A enpl-
810, eival nw¢ to péNAov tou hospitality ata Notia Sev 6a kpiBei pévo
and t¢ enevbuoelg 1 ta brands, aAAa kar and T oupnepipopd pag. H
gvouvaioBnan, n SIAKPITIKGTNTA Kai n NOIKA cUPNEPIPOPA — anévavi
otov neAdtn aAAd kai petagl pag — pnopouv va yivouv To GToIXEID Nou
Ba pag Siapoponoinael dieBvwe. lowg TeAIKA n euyévela va ival, n va
npénel va yivel, to véo Athens Riviera coolness.
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Kavouras Construction
where vision becomes
structure.

For over five decades, Kavouras Construction has
been synonymous with precision, reliability and
elevatedliving.

With expertise in overseeing every stage of
construction, our company carries a legacy of more
than 150 delivered buildingsin Greece and Romania,
turning it into frust and technical mastery on every
development.

From exclusive residences in Glyfada and Voula to
highend complexes in Elliniko, our team delivers more
than buildings; we create refined living experiences.

Built on a foundation of excellence in constfruction
management, we oversee every single phase with
rigorous attention to detail, ensuring seamless
coordination, timely delivery andimpeccable results.

We take pride in our long-standing partnerships with
worldrenowned architectural studios, not only
fostering enduring collaborations but also working in
a creative synergy tobring visionary designs tolife.

kavouras-constructions.com

94 V. Paulou Str, Voula, Athens

Above all, we value the trust placed in us by our clients,
and relationships built on fransparency, consistency
and shared aspirations.

At Kavouras Construction, every project stands as a
reflection of what we value most: excellence, integrity
andmastery inexecution.

0030- 6936616254 /210 8994063



CHRISTOS

THEODOROPOULOS
// “The goal is to have
‘AENAON’ delivered
by the end of 2028”

The Deputy Regional Governor of the Southern
Sector of Athens, speaks to White Paper about
the regeneration of the coastal front and the
current projects in the Southern Suburbs, which
are intertwined with the development of the
Athenian Riviera. // O Xpnotoc ©zodwpomnovloc,
Avunepipeperdpxng Notiou Topéa ABnvaevy,
pAdel oto White Paper yia tnv avdmmAaon tou
IAPAAIAKoU PETOIOU KAl TA £PYA IIOU «TPEXOUV»
ota Noua ITpodotia, ta omoia eivai cuvu@acpéva
pe v avdmrtun te ABnvaikne Piiépac.

ty Regional Governor of the Southern Sector of

Athens, Christos Theodoropoulos, describes “AE-
NAON - The Open Park of the Mediterranean” as
the largest urban regeneration project in the Attica
Region, which will completely upgrade the coastal
front of the “Athenian Riviera”. The 360,000,000 eu-
ros regeneration project of Faliro Bay is expected to
be delivered to the citizens by the end of 2028, under-
lining that the goal is to have it tendered before the
summer of this year. As he himself stated, this project,
as well as a series of current projects in the Southern
Suburbs, is “the clear answer that for us, respect for
the public character of the beach is a non-negotiable
value”. Furthermore, Christos Theodoropoulos, with
a comprehensive view, as in 2019 he was elected Re-
gional Councilor of the Southern Sector of Athens and
from September of the same year to January 2023 he
served as president of the Attica Regional Council,
shares in his interview the challenges facing the Re-
gion in the eight Municipalities of Southern Athens.

I N HIS INTERVIEW with White Paper, the Depu-

Interview
KONSTANTINA
CHELIDONI

S

You assumed duties as Deputy Regional Gover-
nor of the Southern Sector for the first time in
2023. Two years later, what do you consider to be
the main challenges regarding infrastructure in
the Southern Suburbs?

Indeed, I had the pleasure and honor of assuming
the duties of Deputy Regional Governor of the South-
ern Sector of Athens in 2023. Of course, I already
knew, as President of the Attica Regional Council,
that the eight Municipalities of southern Athens did
not have the same problems, nor did they need the
same infrastructure projects. Therefore, from the
position of Deputy Regional Governor, I had the op-
portunity to hear directly from the Mayors and the
local communities which problems needed immedi-
ate attention and which infrastructure projects they
themselves prioritized. If I could, however, point to
one issue as a common component, it would be flood
control projects. These are projects that touch on the
ever-increasing importance of civil protection and
the safety of citizens’ lives and their properties. And,

WHITE PAPER « SUMMER - 2025
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believe me, both the previous administration led by
Mr. Patoulis, as well as the current one headed by Mr.
Hardalias, with long and significant experience in civ-
il protection issues, have implemented a lot of things.
The flood protection project in Terpsithea, Glyfada,
the major contract for the Kanari flood protection
project in Alimos and, of course, the emblematic pro-
ject of the widening of the Ilissos River, a permanent
request of the residents of the area, with a budget of
16,000,000 euros, which is currently underway and
will significantly shield Kallithea and Moschato, are
some of the projects that I would like to highlight. It
is not by chance that the Governor of the Attica Re-
gion Nikos Hardalias, since the day he took office, has
set the flood protection of Attica region as an absolute
priority of the current administration. Therefore, if I
had to prioritize one as a key challenge, regarding the
implementation of infrastructure projects, I would
choose the acceleration of the implementation of con-
tracted and ongoing flood control projects, as well as
the inclusion of other similar ones in the Regional De-
liverables Program.

What are the most important actions that place
the citizen living in the Southern Suburbs at the
center of your strategic plan, given that the area
has been “blooming” in recent years with a series
of emblematic investments that are underway?
Idonotlike to talk about the Regional Unit, which
I have the honor of presiding over, as something sep-
arate and individual to Attica, but it is a reality that
Southern Athens has a central role in the overall
planning of the Region. Of the 280 + 1 projects that
have begun and that we presented to the citizens of
Attica a few months ago, the plus one is “AENAON”,
the Metropolitan Park of the Mediterranean, which
extends spatially to Southern Athens and constitutes
our “crown jewel”. At the same time, other emblem-
atic projects are taking place next to it, which will
change the neighborhoods of the 8 Municipalities of
Southern Athens even more for the better. Imagine a
coastal front that starts from the beach of Moscha-
to and Kallithea, where “AENAON” will dominate,
passes through the TAE KWON DO stadium and the
wider area of Water Square, an area that was recent-
ly granted to the Region of Attica by Hellenic Public
Properties Co. (HPPC), so that it can be developed as
an additional public green, sports and cultural space,
and ends in Glyfada, passing successively through
Palaio Faliro, Alimos and Hellinikon, through the
Urban Promenade - a holistic urban regeneration
project that has already started and will ideally
shape the coastal area. This is, if you will, the con-
tribution of Attica Region to the general change that
has occurred in recent years with the investments of

SJySIsur

the “Stavros Niarchos” Foundation, as well as “The
Ellinikon Project”, but also a clear demonstration of
the fact that for us, respect for the public character of
the beach is a non-negotiable value.

The major investment in the Hellinikon area is
underway. How do you think it will shape the
map of the Southern Suburbs?

The investment in the Hellinikon area is, indeed,
an unfolding reality. We see it day by day, those of
us who happen to pass by Poseidonos avenue and
the area of the old airport. It is a private initiative
and investment, which was applauded and largely
enabled by the Greek governments after 2016. Like
everything, I think it has obvious positives but also
challenges, which we all need to be aware of, in or-
der to address the problems that are almost certain
to arise at their inception. The positives of the in-
vestment are more or less obvious: a huge area that
was undeveloped for years between the Vouliagmeni
Avenue and the coastal Avenue will be transformed
into a modern city, with public green, sports and
cultural spaces. A side benefit is the compensatory
benefits that the investor provides to the involved
Municipalities, with the main beneficiary being the
Municipality of Hellinikon-Argyroupoli, in order to
use the allocated lands for public works, as well as
the fact that the properties of the wider area signifi-
cantly increase in value. However, we should not ig-
nore that this “city within the city” will also create
serious issues. Permanent residents, visitors to the
Conference Center and the concert venue, will use
the same, already “overloaded”, roads to travel to and
from their homes or their entertainment venues, re-
sulting in a visible risk of traffic congestion. In this
direction, it is clear that initiatives must be taken, led
by the competent Ministry, to prepare the necessary
studies and implement the necessary projects that
will alleviate the problem. And in this case, moreo-
ver, the relevant study must be holistic and not frag-
mentary, that is, it must include the wider area.

When do you estimate that the new Urban Prom-
enade will be delivered to the citizens and what is
the current progress in the most emblematic pro-
ject of the redevelopment of Faliron Bay?

The new Urban Promenade is an emblematic
project for the residents of almost all the Municipal-
ities of southern Athens, but also for visitors of the
entire Attica area. This is a a project with a budget of
19,130,000 euros and concerns the creation of a uni-
fied 18-km-long bike lane, which will run along the
Attica coastal front from Moschato to Vouliagmeni.
It is, moreover, an excellent example of a smooth and
fruitful collaboration between HRADF, the Ministry

‘ INSIGHTS
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of Environment and Energy, the Municipalities and
the Region of Attica. The project is due for delivery in
the autumn of this year, but some resulting variations
to the original plan, due mainly to necessary changes
in the layout, may cause a few months’ extension. As
for the emblematic project of the regeneration of Fal-
iro Bay, namely the creation of the AENAON” Park,
it is important to point out that the Regional Admin-
istration is “running” the final procedures, so that it
can be tendered before the summer of this year. The
stated goal is for the project to be delivered by the end
of 2028, a realistic goal, even though this is a particu-
larly complex project, with a budget of 360,000,000
euros. In any case, for all of us in the Attica Region
and, above all, for the Regional Governor, it is a prima-
ry challenge to prove ourselves worthy of the expec-
tations of our fellow citizens and to deliver a “jewel”
that our children and grandchildren will enjoy.

0c tn peyalltepn actikn avaniaon tng Mepipépelag ATTKAG,

nou 6a avaBabpioel nARPwWE To napaiiakd pEtwno tng «Aén-
vaikng PiBiépacy, xapaktnpioe 1o «AENAON - To avoikto Mapko tng
Meooyeiou» o Avunepipeidpxng Notiou Topéa ABnvav, Xphotog
0e0dwpdnoulog, napaxwpwviag ouvévieuén oto White Paper. To
épyo avaniaong tou ®aAnpikolOppou, Gyoug 360.000.000 eupw,
ektipnoe 0t 6a napadoBei atoug noAites péxpl 1o TéAog tou 2028,
unoypappicoviag nwg otoxog ival va éxer SnponpatnBei npiv and
TO KAAOKIp! TOU TPEXOVTOG £T0UC. ‘Onwe avépepe 0 i610¢, T0 £pyo
auto, aANd kal pia oelpd €pywv nou «tpéxouv» ata Notia Mpodotia,
eival «n oapng andvinon 0t yia epdc o oeBacpds otov SnpdcIo
xapaktnpa g napaAiag eivar adianpaypdteutn agia». EninAéov, o
Xpnotog 0£06wponoulog, e pia oAokAnpwpévn patd, kabwe to
2019 e€eléyn Nepipepelakdc L0pBourog Notiou Topéa ABnVQvV Kal
and tov ZentépPpio Tou 16iou £Toug £we Tov lavoudpio tou 2023
dietéheoe npoedpog tou Mepipepeiakol TupgPouliou Attikng, Ce-
SIMAWVEl 0TN OUVEVTIEUEN TOU TIC MPOKANGEIG NOU AVTIPETWNIZE! N
Mepipépela aToug oktw Afpoug tng Notiag ABnvag.

AvaldBate kaBnkovta w¢ Avunepipepeidpxng Notiou Topéa yia
npwtn Popd to 2023. Ao xpovia petd, noieg Bewpeite 6t eivai ol
Baaoikéc npokAnaeig 6aov agopd tig unodopéc ota Notia Mpodotia;

Mpdypau, eixa t xapd kai tnv TipA va avaAdBw ta kabnkovia
Tou Avtinepigepeldpxn Notiou Topéa ABnvav 10 2023. Aopaiwg,
yvwpiZa nén, we Mpoedpog tou Mepipepeiakol TupBouliou ATtKAC,
0t o1 oxtw Anpol tng votiag ABnvag dev eixav ta idia npofAnpara,
oUte xperddovtav ta idia £pya unodopwY. Tuvenws, anod tm Béan Tou
Avunepipepeldpxn eixa tnv eukaipia va akoUow ancubeiag and toug
Anpdpxoug kai adlapgecoAdpnta ano Tig TOMIKES KOIVWVIES, MOIa MPO-
BAnpata éxpnlav apgeootepng AVIILETWNIONS Kal nola €pya unodo-
UV npotepaionoloUoav ol idiol. Av pnopoloa, evioUTolg, va Kata-
deifw éva ¢ntnpa we Kolva ouvigtapévn, Ba ntav ta avinAnppupikd
¢pya.’Epya nou antovtal tng Slapkw¢ au€avopevng onpasiag tng no-
NITIKAG NpoaoTaciac kal tng acpdaielag g {whg TV NOAITWY Kal Twv
NEPIOUDIKV TouG. Kal NIoTEYTE e, T000 N nponyoUpevn Sloiknon pe

SJySIsur

€NIKEQAANG ToV K. MatoAn, 660 Kai n onpepiva, TG onoiag npoiota-
Tal 0 K. XapdaAidg pe pakpd kar noAusApavin epneipia og ¢ntnpata
noAitikAg npoataociag, éxouv uAonoinael NoAAd. To avunAnppupIkd
£pyo otnv TepyiBéa tng MAUadac, n peydAn epyohapia yia o avti-
nAnppupiké tng Kavdpn otov AAIUo Kal, acpaiwg, To eppANpAtike
£pyo g dranAdtuvong tou IAicoU notapou, €va ndyio aitnpa twv
Katoikwv tng neploxng, npolnohoyiopol 16.000.000 €upw, nou
Bpioketar ev e€ehi€er kal Ba Bwpakioer onpavtika tnv KaAAiBéa kai
10 Mooxdro, ival kdnoia ané ta épya nou Ba otaxuoAoyoloa. Aev
eival, e§dAAou, tuxaio 6t Kal o Mepipepeidpxng Nikog Xapdahidg,
and tnv npépa avaAnyng Twv KabnkovIwv Tou éxel BEoel WG anoAu-
N MPOTEPAIGTNTA TNG VUV BI0IKNONG TNV avTIMANPUUPIKA Bwpdkion
g Atukng. Q¢ €k ToUToU, €AV €NPENE va NPOTEPAIONOINOW Hia WG
Baaikn npékAnan, 6gov agopd ae ulonoinan €pywv unodopng, Ba
enéAeya tnv enioneucn UAOMOINGONG TwWV GUPPACIONOINPEVWV Kal €V
e€eliCel avuimAnppupIkav €pywy, aAAd kal Ty éviaén ato Mpdypap-
pa EkteAeotéwv tng Mepipépeiag kal AAAWV napopolwy TETOIWV.

Mol €ival o1 GnpPavTIKOTEPECS EVEPYEIEC MOU BETOUV TOV NOAITN Nou
katoikei ota Notia Mpodotia 6To KEVIPO TOU oTpatnyikoU oag nAd-
vou, dedopévou 0TI n neploxn yvwpilel GvOnon ta teAeutaia xpovia
JE pia o€1pa ePBANPATIKWV ENEVOUGEWV MOU «TPEXOUV;

Aev pou apéoel va WAdw yia tnv Mepipepeiakn Evotnta, tng
onoiag €xw TNV TIPA va npofotapal, wg KAt EeXwpIoTo Kal enipé-
poug tng ATTIKAC, aAAd eivarl pia npaypatikétnta 6t n Notia ABava
£XEl KEVIPIKO pOAO oTov GUAAABSNV oxediaopd tng Mepipépeia.
And ta 280 + 1 €pya nou éxouv EeIVATE! Kal Afyoug paveg npiv na-
pouaidoape 0Toug NOAITEG TNC ATTIKAG, To ouV éva €ival To «AENA-
ON», 10 MntponoAitik NMdpko tng Megoyeiou, nou ekTeiveTal Xwpl-
kd otn NoTia ABnva kar anotelei Ty «kopwvida» pag. MapdAAnia
6inAa og autd Aappdavouv xwpa kar dAAa epPAnpatikd €pya, nou
Ba aAAGgouv eni ta BeAtiny akdpa NePICOOTEPO TIG YEITOVIES TWV
8 Anpwv tng Notiag ABnvag. daviaoteite éva napaliakéd PETwno
nou &ekivael and tnv napaAia tou Mooxdtou kal tng KaAAiBéag,
onou 6a deondlel 1o «AENAON», nepva and to ynnedo TAE KWON
DO kai tnv eupUtepn nepioxn tng MAateiag Nepod, pia éktaon nou
napaxwpnnke Aiav npoopatwe otnv Mepipépela ATtKAG and tnv

“The AENAON Park
will be a «jewel» that
our children and
grandchildren
will enjoy.”

«TO MAPKO "AENAON" ©A EINAI
ENA "STOAIAI", TO OMOIO ©A XAIPONTAI
TA NMAIAIA KAI TA ETTONIA MAXZ.»
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“The
implementation
of flood
protection
projects is

an absolute
priority for us.”
«H gnioneguaon
uAonoinong
TWV aviininu-
HUPIKWV £pYWV
anoteAei yia
eudc anoAutn
npotepailod-
Tnta.»

«ETAA AE», woTe va diapopwhei we évac ennAéov dnpdaoiog Xw-
po¢ npacivou, abAnticpol Kal noAitiopoU Kai kataAnyel otn FAu-
@ada, Siatpéxovtag diadoxikd and to M. ®aAnpo, Tov AAIO Kai
10 EAANVIKG, péow Tou AaTikoU Mepindtou - evog €pyou OAIOTIKAG
aoTIKAG avanAaong mou €xel Ndn ekkivicel Kal 6a diapoppw-
oel 16avikd tnv napabaAldooia nepioxn. Auth eival, av BEAeTE,
n ouppoAn tng Mepipépeiag Atukng otn yevikdtepn aAAayn nou
éxel enéABel ta teheutaia xpovia pe Tig enevoUoelg Tou 15pipatog
«Xtatpog Nidpxog», aAAd kai tou «Project The Ellinikon», aAAd kai
i@ oaQng «andvinony, 0Tl yia euac o oefacpog atov dnpdaio xa-
paktApa tng napaiag eival adianpaypdreutn agia.

H peydAn enévduon ato EAANVIKG Bpioketai o€ EENIEN. MKd¢ mioTeU-
€1¢ 01 6a diapopPwael Tov xaptn Twv Notiwv Mpoactiwy;

H enévduon ato EAANVIKG ival, npdypati, pia npaypatikdtnta
nou ektuAiooetal. To PAénoupe pépa pe tn pépa 6001 Tuxaivel va
nepvdpe and tnv Mooeidvog Kal Tnv nepioxn Tou naiaiol aepo-
dpopiou. Mpokertal yia pia 1I8IWTIKA npwtofoulia kai enévéuaon,
v onoia enikpdtnoav kal €v noAAoig enétpewav ol EAANVIKES
kuBepvnoelg petd 1o 2016. Onwe 0Aa, vopidw ot €xel npopavi

Betikd, aAAd kal NPOKANGEIG, OTIC Onoieg NPénel va eVOKAYOUE
dnavieg, WOTE va avTIPETWNIooUpE €V TN YEVEDEI TOUC Ta NPOBAN-
pata nou eivar oxeddv BERalo 611 Ba npokUwouv. Onwe npoeina,
1a Oetikd tng enévbuong eival Aiyo-noAU npogavn: pia tepdotia,
avagionointn yia xpdvia, neploxn petagl tng Aew@opou Bou-
Maypévng kai tng Mapahiakng Ba diapopewbei o€ pia alyxpovn
noAn, pe KOIVOXPNOTOUG XWPOUG npacdivou, aBAnong Kai noAiti-
opoU. Mapankeupn weEAela eival kal ta avuotabpioTika oQEAN
nou 0 eNEVOUTAG Napéxel 0TOUG eUNAEKOPEVOUS ANPOUG, e KUPIo
w@eholpevo tov Anpo EAANVIKOU-ApyupoUnoAng, MPOKEIPEVOU
va xpnolponoinoouv ekxwpnbeioeg ektdoeig yia épya dnpdaiou
xapaktipa, aAAd kai 1o yeyovog 0TI Ta akivnta tng eupUtepng
neploxng au€dvouv onpavtikd tnv agia toug. Aev npénel, eviou-
101G, va napayvwpioupe 0T auth n «ndAn péoa otnv noAn» Ba
dnpioupynael kal gofapd ¢nthpata. MOVIPO! KATOIKOI, ENIOKENTEC
TOU ZuvedpiakoU KEvipou Kal Tou guvauliakoU xwpou, Ba xpnai-
HonoIo0V TIG IB1EG, NON «UNEPPOPTWHEVESY, 0OIKEC ApTNPIEC, Npo-
KeIPEVOU va petapaivouv and kai mpog ta oniTia ToUg h ToV XWPo
d1a0KEDAONC TOUG, Pe anotéAeopa va ival opatdg o kivbuvog va
EMIKPATNOEI KUKAOQOPIGKA cup@opnan. Mpog¢ tnv kateuBuvon
auth, eivar oapég 0t npénel va avaAn@Bolv npwtofoulies, npo-
e€apxovtog Tou appddiou Ynoupyeiou, WOTE va eknovnBoUv ol
avaykaieg peAéteg kar va uhonomBolv ta anapaitnta KUKAoQpo-
piakd €pya mou 6a apPAlvouv to npdPAnpa. Kal atnv nepintwon
auth, e€aANou, n oxetikn peAETn npénel va eival OMOTIKN Kal Xl
anoonacpatikn, va nepidappavel, SnAhadn, tnv eupUtEPN NEPIOXN.

Note ektpdre 6t Oa napadoBei oToug noAiteg o véog Aatikag Me-
pinatog kai noia €ival n tpéxouca nPoodo¢ ato NAov ePPANpatIKG
£pyo tng avanAaong tou ®aAnpikoly Oppou;

0 véog Aotikog Mepinatog eivar éva epBAnpatikd £€pyo yia
TOUG KATOIKOUG OAWV 0XedOV Twv ARpwv Tng votiagc ABnvag, aAld
Kal yia Toug eniokénteg oAGKANPNG Tng ATTIKNAG. Mpokeltal yia éva
épyo npodnohoyiopoyu 19.130.000 eupw Kai apopd oTn dnpioup-
yia evonompévou nodnAatodpopou, pnkous 18 xAy., 0 onoiog Ba
diatpéxel 1o Attukd napaliakd pétwno and to Mooxdto péxpl
BouAlaypévn. Anotelel, ¢, e€aipetikd napddelypa ayaotng Kai
AuoitehoUg ouvepyaciag petagu TAITMEA, Ynoupyeiou MepiBaA-
AovToG kal Evépyelag, Anpwv Kal Mepipépeiag Atukng. To €pyo
eivar napadotéo 1o GpOIVONWPO TOU TPEXOVTOG £T0UC, NANY, OPWG,
KAnoleg NPpoKUWaoeg 61apoponoINGEIC €N TOU apXikoU OXedi-
0U, €VEKA - KUpiwG - avaykaiwv petaBolwv otn xdpagn, iowg
npokaAéaouv pia oAydpnvn napdracn. ‘0oov agopd, T0PA, 010
euBAnpatikd €pyo tng avaniaong tou ®aAnpikol Oppou, oTn
Snpioupyia, dnhadn, tou Mdpkou «AENAON», givar onpavtiko va
enionpdvw 6t n Aloiknon tng NMepIPEPeIacg «TPEXEI» TIG TEAEU-
taieg Sladikaoieg, Wote va dnponpatnBei npiv 1o kKahokaipi Tou
Tpéx0oVTOG €T0UG. Ekneppacpévog, €dANou, atdxog eival to €pyo
va napadoBei péxpl ta téAn tou 2028, 0T10x0¢ PEAAIOTIKOC, Napd
10 yeyovog Ot npokertal yia 16iaitepa nepinAoko project, npoi-
noAoylopou 360.000.000 cupw. e kABe nepintwaon, yia 6Aoug
ePac otnv Nepipépeia ATTIKAG Kal, KUpiwg, yia Tov Mepipepeldpxn
anoteAei NPWTIOTO GTOIXNKA va Gavoupe aviagiol Twv nNpoado-
KIQV TWV GUPNONITQV Jag Kal va napadwaooupe €va «atoAidi», 1o
onoio 6a xaipovtal Ta naidid kai ta eyyovia pag.
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How will the climate crisis affect
the Southern Suburbs (as well)

Ilias Nikolaidis, Content Director of diaNEOsis*, explains how the impact of climate
change concerns both Athens and its suburbs - and why we need to take them seriously
now. // O HAla¢ NikoAaidng, AteuBuvtic Iepiexopévou tne StaNEOo1cH, e€nyel o

Ol EMITTOOEIC TNC KAIPATIKNC aAAayng apopouv toco tnv ABnva éoo kat ta mpodotid
NG - KA1 yiati xpeiddetar ano twpa va ti¢c AdBoupe ooPapd vmoyn.

ILL WE NEED A BOAT to reach Lemos in
W Vouliagmeni in 2100? According to the
most moderate scientific forecasts, the
rise in temperature by the end of the century may
cause sea levels to rise by 20 centimeters to about
one meter. Therefore, in the scenario where the

level rises by more than half a meter, Attica could
indeed gain a new island.

S —

Text
ILIAS
NIKOLAIDIS

S —

For a country like Greece, with 16,000 kilometers
of coastline, such a rise in sea levels due to climate
change is by no means small or negligible. The im-
pacts on daily life are multiple. Approximately 1/3 of
Greeks live by the sea, while rural areas and some
large cities will be significantly affected by such a
development. It is likely that many ports and mari-
nas will need serious reinforcement, while overall,
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An island

at Lemos,
Vouliagmeni in
21007 Artificial
Intelligence
predicts the
impacts of
climate change.
Nnaoi o Aaipédg
BouAlaypévng
10 2100;

H Texvntn
Nonpoouvn
npoBAénel Tig
EMINTWOEIC

NG KAIMATIKNAG
aAAayng.
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according to diaNEOsis research on the impacts of
climate change in Greece, coordinated by NKUA
professor Costas Kartalis, up to 3.5% of the country’s
land area could be lost. Such a development could re-
sult in an economic loss of around 2% of GDP.

Extreme weather events are becoming
more frequent and intense

However, rising sea levels are only one aspect of
the impacts of climate change on our country. The
same diaNEOsis study estimates that by 2050 we
are expected to record 15 to 20 additional days of
heatwaves each year. By the end of the century, the
phenomenon of the “tropical night” will appear for
more than 50 days a year. And, despite its name, it
is not something pleasant: when the temperature
at night remains above 20°C, buildings do not have
time to cool down, as a result of which they do not
provide the coolness needed the next day.

Summer in the city, therefore, is changing and this
is already noticeable. In Athens, heatwaves are now
more frequent and longer lasting. From an average of
just 1.5 days of heatwave per year in the 20-year period
1971-1990, we reached 10.5 days per year in the period
2001-2020. During the same periods, the duration of
the longest heatwave increased from 4.2 to 6.1 days.
At the same time, frosty nights across the country are
decreasing, while the average annual precipitation
is also decreasing by about 12%. Extreme weather
events, such as sudden storms and strong winds, are
predicted to be more frequent and more intense.

What can be done about climate
change?

Of course, climate change is a major global problem,
which has multi-level and diverse impacts not only
in Athens and Greece, but on the entire planet. It af-
fects agricultural production and therefore the food
we consume, the economy, tourism, as well as many
aspects of life and our health.

What can we do about it? Unfortunately, the point
at which we could reverse the consequences of these
major changes has now passed. Everywhere in the
world, people are called upon to come to terms with
some of these consequences and to adapt to a large ex-
tent. However, it is a lie that we cannot do anything.
An obvious direction is to move away from fossil fuels
for energy production. However, the so-called energy
transition will not happen immediately: it requires in-
vestments, a lot of time and, moreover, fragile interna-
tional balances to be maintained.

This is why it is very important that citizens them-
selves are aware of the situation, so that, on the one
hand, they can put pressure on their leaders, and, on
the other hand, they can take into account the evolu-
tion of the climate and the related restrictions on the
small and large decisions in their daily lives.

What do Greek citizens believe?

In the recent poll “What Greeks believe” con-
ducted by diaNEOsis, most people in Greece are
concerned with climate change. 43% say that it is
already affecting their lives, while 44.6% believe
that it will affect them in the future. 86.3% call for
stricter rules to address the problem. Of course,
some are not so easily convinced: 1 in 2 believes
that climate change is an “invention” of rich coun-
tries at the expense of the poor, while 1 in 4 be-
lieves that there is no solution.

On the other hand, when we ask citizens what
they do for the environment, the majority say that
they use energy-saving light bulbs (93.3%), recycle
(92.2%), reduce the use of plastic (84.3%) and save
water (65.5%). However, when it comes to more “dif-
ficult” changes, such as using cars less and eating
less meat, the rates drop significantly.

Ultimately, the climate is a “far-near” problem.
It has causes and effects that extend from large
governments, national economies, businesses and
institutions to the behavior and habits of each per-
son in their neighborhood. Accordingly, its manage-
ment cannot but follow the same pattern. But more
than a problem, the climate is a new reality that we
increasingly cannot ignore, wherever we live.

*diaNEOsis is an independent, non-profit think- tank.
Its goal is to contribute to social dialogue and propose solu-
tions, through a series of studies and research on the coun-
try’s most important economic, political and social problems.

0a xpelafdpaote dpaye Bapka yia va gracoupe otov Aaiud

BouAiaypévng to 2100; LUpgwva pe T¢ mo petpionadeic
ENIOTNPOVIKEG MPOPAEYEIG, N Avodog Tng Beppokpaaiag péxpr to
TENOC TOU alwva evoéxetal va npokaAéoel aignan tng otddung tng
BdAaocoag and 20 ekatootd £w¢ kal nepinou éva P€tpo. Enopévwg,
010 0€VAPIO 6NOU N 0TAOYN avéBel NEPICOOTEPO AN HITH PETPO, N
Atukn Ba pnopouoe npdypati va anoktnoel €va véo vnai.

Mna pia xwpa oav v EAAASa, pe 16.000 xiIAidpeTpa akto-
ypappnc, pia tétola avgnon tng otabung tng BdAacoag egaitiag
¢ kKAipatikng allayng dev eivar kaBoAou pikpn n apeAntéa. Ol
EMNTWOeIC otV Kadnpepivi {wn eivar noAanAég. Mepinou 1o 1/3
Twv EAAAVwY Cei dinda otn 6GAacoa, evw aypotikéG eKTAOEIC Kal
Kanoleg peyaieg noAeis Ba ennpeaotolv onpavtika anod pia tétoia
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e€eNIEN. Eival miBavo noANd Aipdvia kal papives va xpelaotouv 60-
Bapn evioxuon, evw oUpgwva pe tnv épeuva tng 1IaNEOQaIC yia Tig
ENINTWOEIC TG KAIPATIKAG aAAaync otnv EAAGSA pe ouvTtovioTh ToV
kadnynti tou EKMA Kwota KaptdAn, ouvolikd pnopei va xadei €w¢
Kai 1o 3,5% tng éktaong tng xwpag. Mia tétoia e¢€AIEN Ba pnopou-
0€ va eNIPEPEI 0IKOVOUIKN Inpid nepi 10 2% tou AEN.

Mo ouxva kai nio éviova
10 aKpaia Kaipikd paivopeva

‘Opwg, n dvodog tng 01dBung tng 6alacoag eival povo pia dyn Twv
ENNTWOEWY TNG KAIPATIKAG aAAayng oth xwpa pag. H idia épeuva
¢ 51aNEQaIC unoAoyilel 0TI €éwg To 2050 avapévetal va kataypd-
Qoupe 15 €wg 20 emnAéov npépeg kalowva kabe xpdvo. Méxpl To
TEAOC TOU a1V, TO PAIVOPEVO TNG «TPONIKAG VUXTACY, Ba Kavel
TNV €UQAvion Tou yia nepioadtepeg and 50 nuépeg etnoiwg. Ka,
napd to dvopa tou, Sev Npokeital yia kAt euxdpioto: dtav n Bep-
HoKpaaia TI¢ VUXTEPIVEG WPEG napapével ndvw and toug 20°C, ta
KTpia 6ev npohaBaivouv va KpUWOOoUY, e anotéAECpa va pnv va
npoo®épouv tn 6p0ald nou xpeldletal Tnv endpevn pépa.

To kalokaipl atnv noAn, enopévwe, aAAddel kal autd eival
nén aio6ntd. Ltnv ABAva, ol kalowves eival NA€éov ouxvOTEPOI Kal
peyahltepnc didpkeiag. And poAic 1,5 npépa kalowva Katd péco
0po tov Xpovo tnv elkooaetia 1971-1990, gtdoape otic 10,5 npépeg
eTnoiwe v nepiodo 2001-2020. rta idia Siaothpata, n Sidpkeia
ToU peyaAltepou kavowva au€nbnke and 4,2 oe 6,1 nuépeg. MNa-
pAAANAQ, o1 VUXTEG Pe NAyETd o€ OAN TN XWPA PEIDVOVTAI, EVR N
péan etAoIa BpoxdnTtwaon PEIVETAl KI QUTh katd nepinou 12%. Ta
akpaia kaipika gpaivopeva, onws EaQvikEg kataryideg kar 10xupoi
dvepol, npoBAénovtal va eival nio ouxva kai nio €viova.

Ti ygnopouye va kavoupe
yia tnv KAipatiki aAAayn;

Aopalwg, n kAipatikn allayn eival éva peydho naykdouio npo-
BAnpa, 10 onoio éxel noAueninedeg kal SIAPOPETIKEG ENNTWOEIC
Ox1 yévo otnv Abnva kai tnv EAAGSa, aAAd o€ oAdkAnpo tov nAavn-
. Ennpeddel Ty aypotikn napaywyn Kar eNopévae To ¢paynto nou
KaTavaAwVvoupe, TNV 0IKOVOHIa, TOV ToUpIopO, Kabwg Kal NoAAEG
NTUXEC TNC WNC Kal TG UYEiag pag.

Ti ynopoUpe va Kavouye yi' autd; AuaTuxwg, Exel NAEov NapéAbel
10 ONpEio exeivo 6riou Ba pnopoucape va avtioTPEYOULE TIC CUVENEIES
autev Twv peydAwv aAhaywv. Maviol otov kdapo, o AvBpwnol Ka-
AoUvtal va oup@INiwBoUV pe kanoleg and autég kal ev noAAoig va npo-
0appooTouy. Opwe, eivar éua to 6t Gev Unopoupe va kAvoupe KAatl.
Mia npopavic katelBuvan eival n ane§dptnon and ta 0puktd kavolua
yla Tnv napaywyn evépyelag. Opwg, n Aeyouevn evepyelakn petapaon
dev Ba ouppel dpeoa: xpeiaovtal enevouaelg, MoAU Xpovo Kal, EMinAE-
ov, va diatnpnBolv o1 elBpauates SieBveig 10opponies. Mautd eival
noAU onpavtiko ol id101 o1 MONITES va yvwpidouv TNV Katdotaon, WoTe,
apevag, va ackoUv niean oTIC NYETieg TOUG, Kal, APETEPOU, va Aappad-
VOUV UNOYn Toug Tnv eEEAIEN TOU KAIUATOG Kal TOUG OXETIKOUG MEPIOPI-
opoUg oTIG IKPES Kal PeyAAes anopdoels Tng kabnpepivig Toug {wNG.
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“For a country
like Greece, with
16,000 kilometers of
coastline, such a rise
in sea levels due to
climate change is by
no means small or
negligible.”

«TA MIA XQPA AN THN EAANAAA,

ME 16.000 XINIOMETPA AKTOITPAMMHEL,
MIA TETOIA AYEHXH THX YTAOMHX THX
OANAZYAY EXAITIAY THX KAIMATIKHE AAANATHZ
AEN EINAI KAOGOAOY MIKPH H AMEAHTEA.»

Ti miotevouv or'EAANVEC NoOAiteg

Itnv npéogatn dnpookonikn épeuva tng SIaNEQaIS «Ti niotelouv
o1 'EAANVEG», o1 neploadtepol atnv EAAGSA SnAwvouv aviaouxol
yia tnv kAipatikn aAldayn. To 43% avagéper 6t Adn ennpeddel tn
{wn pag, eve 10 44,6% niotelel nwe 6a tnv ennpedoel 010 PEA-
Aov. To 86,3% ¢ntd nio auotnpolg Kavoveg yia TNy avtigetnion
ToU npoPAnpatog. BéBaia, kanoior Sev neibovial 1600 eUKoAa: 1
0ToUG 2 Bewpel 0TI n KAIpatikn aAhayn eivar «xe@elpnpa» Twv
nAoUCIWV XWPWV €1¢ BAPOC TWV PTWXWY, €V T 0TOUG 4 nigTevel
nwe dev éxel Auon.

And tnv GAAn nAeupd, 6tav pwtdue ToUG MOAITES TI KAvouv
yia 10 nepiBdAAov, n nAeiovotnta avagépel 6T xpnolponolei Aa-
untnpeg e€oikovopnang evépyeiag (93,3%), avakukAwvel (92,2%),
HEIWVel T Xpon nAaoTikou (84,3%) kal kdvel olkovopia aTo vepd
(65,5%). Qot600, 6tav Npokeital yia nio «dUoKoAec» aAlayég,
Onw¢ T0 va xpnaipgonoloUv AiyOTEPO TO AUTOKIVNTO Kal va Katava-
Aovouv Alydtepo Kp€ag, Ta nocootd néptouv aioobntd.

Tehika, 10 kAipa eival éva «pakpivé-kovtivo» npdpAnpa. Exel ai-
TIEC Kal ENINTWOEIC NOU EKTEIVOVTAl and PeyAaAes KuBepvnaelg, eBvi-
KEG OIKOVOUIEC, ENIXEIPATEIS Kal BEOUOUG £WC TN CUUNEPIPOPA Kal
¢ oUVABEIEC TOU KABEVOE 0TN YEITOVIG Tou. AvTioToixa, n Slaxeipion
T0U dev pnopei napd va akoAouBei to id10 potiBo. Opws, NeploooTePo
and npoPAnpa, To kAipa givar gia véa npaypatikdtnta nou 0Ao£Va Kai
nepIoodTEPO HEV NOPOULE Va AYVONTOUNE, Onou ki av {oUjE.

* H 61aNEOais eivar évag ave€dptntoc, [in KEpOOTKOMIKAS EPEU-
VNTIKGG opyaviauds. O atoxog tng eivar va oupBdAAer aTov Koivawvi-
Ko b1dAoyo kai va npoteivel AUOEIS, Héow piag oelpdc HEAETWY Kai
EPEUVKV MOU APOPOUV TA ONUAVTIKGTEPA OIKOVOLIKG, MOAITIKA Kai
Kovwvikd npoPAnpara tng xawpag.
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FMN //The fun
business of PR
& Influencing

An agency that in just two years
hired more than 20 employees,
acquired 70 clients and, above all,
gave space to the ideas of young

people in a toxic-free environment.

This is the ultimate success story.
// To agency 1ou péoa og 0U0
XpOV1a ATIEKTNOE TEPIOOOTEPOUC
amo 20 epyaldpevouc, 70 e Adtec
KA1, KUping, EOW0E XDPO OTIC 10EEC
vénv avBpomnwv oe éva toxic-free
nep1fdAAov, eival to armoAuto
success story.
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spiration for an agency with influencer mar-

keting, event planning, social media man-
agement, media planning and strategic consulting?
In the case of FMN, this is exactly what happened,
when its founder and former basketball player,
Nikos Michalos, decided to transfer his sports
knowledge to influencing, betting on the innovative
and fresh ideas of young people.

The idea was born in 2014 by Nikos. Two years
ago, FMN consisted of just two people. Today it is
a team of 25 people, with women being the over-
whelming majority. Mostly, the agency’s people are
young, which means that opportunities for sugges-
tions and initiatives are given. People who are diving
into the deep end for the first time, but also cases of
employees who are tired of corporate environments,
where creativity and a fun atmosphere “die slowly”.
At FMN, they have the freedom to express them-
selves, create and propose without any restrictions.

“I have made a bet, bringing my old basketball
self to the project. I like to hang out with young-
er people who have a desire to create and who are
not great players (to speak in sports terms). I would
be bored with superstars anyway. But a team also
needs a good manager, and I enjoy doing it.”

I I OW CAN A NEW YEAR’S party become the in-
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Followers and likes don’t count

The goal is to find new talent and content creators,
without this necessarily translating into 5, 10, 20 or
100K followers, “I'm at a point where I now believe
this and I convey it in my discussions with clients. I
once withdrew from a high-figure collaboration due
to bad behavior. Politeness and the space you are giv-
en are very important components of a good collab-
oration. I read somewhere that coolness is the new
trend. I believe those who stand the test of time will
be the ones who have eliminated toxicity”.

Moreover, going through the era of AI, the big
bet is to continue to have content with people who
have something to say and represent the values that
FMN also advocates. Perhaps that is why it is chosen
by more than 70 brands, through word of mouth but
also through its own work. Today, substance is more
important than image.

The dreams of its founder

“I would like to be able to do things only with my
brother, although it is difficult, as he has 3 chil-
dren, but sooner or later it will happen. I dream
of a house in Elafonisos to hang out there with
my best friend Panagiotis and watch basketball. I
would also like to find the time to return to basket-
ball, as a manager or coach. My dreams now con-
cern my personal happiness.” However, speaking
of FMN, what he would really like to happen is to
see his employees stay at the company and acquire
a stake there. “It is a lifelong dream of mine, be-
cause I know what it feels like to acquire some-
thing of your own at a young age”.

Nikos Michalos: The 3 life lessons
he learned from FMN

* It’s a blessing to turn your hobby into a profession.
 Always leave customers wanting more.
* Happy moments at work bring happy

moments in life.

NM¢ pnopel €va NPWTOXPOVIATIKO NApTI va Yivel n

éunveuon yia éva agency pe influencer marketing,
event planning, social media management, media planning kai
strategic consulting; Ztnv nepintwon tng FMN ouvéBn autd akpi-
Bwge, 6tav o 16pUTAC TOU Kal Npwnv pnacketpnoAiotag, Nikog
Mixalog, ano@docioe va peta@épel Tig aBANTIKEG TOU YVWOEIC 0TO
influencing, novtdpovtag, OpwG, OTIC KAIVOTOPEC KAl PPETKIES
16€€¢ TWV VEWV avbpwnwv.

>

“Those who
stand the test
of time will be
the ones who
have eliminated
toxicity.”

«Autoi nou 6a
avié€ouv otov
xpovo Ba eival
0001 €xouv
anoBdAel tnv
10€IKOTNTA.»
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FM consisted
of just two people.
Today it is a team
of 25 people, with
women being the

overwhelming

majority.

TW(l)Vyears ago

NMPIN AMMO AYO XPONIA, H FMN
ANOTEAOYNTAN AMNO AYO MOAIX ANOPQMNOYZX.
HMEPA EINAI MIA OMAAA 25 ATOMQN
ME TIZ TYNAIKEXZ NA EINAI
SYNTPINOTIKH MAEIOYHOIA.

‘ INSIGHTS
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H 16¢a yevvinBnke 1o 2014 and tov Niko. Mpiv and 6Uo xpovia, n
FMN anoteloUvtav and duo poAic avBpwnoug. Inpepa, ivai pia opd-
5a 25 atdpwy, JE TIC yuvaikes va eivar suvtpinuikn nAsiopnegia. AAAG,
Kupiwg, €ivar véol, npdypa nou onpaivel 6t divovtal ol euKaipieg yia
NPOTAcEIS Kal NpwTOPOUAiee. AvBpwnol nou Boutdve yia npwn popd
ota Babid, aAAd Kal nepINTWOEI epyalOPeEvVwV Nou koupdotnkav oe
corporate nepipdAAovta, ekei onou n dnpioupyikotnta kai 1o fun kAipa
«apyonebaivouv». Ztnv FMN, éxouv tnv eAeuBepia va ekppadovtal, va
dnuIoupyoUV Kai va NPoTeivouV XWpig kavévav neplopiopo.

«Exw nai€el pia Zapid, pépvovtag tov naAid o PnackeTikd eau-
16 070 project. Mou apéoel va kavw napéa e vedtepous avipwnoug
nou €xouv 0pegn kal nou dev eivar peydAor naikteg (yia va PIARCW pe
abAntikoUg dpoug). Oa Bapiépouy, e§aANou, e superstars. Mia opdda,
Opwe, xpelaetal kai kaAd pdvatdep, kar anoAapPdve va 1o Kavwy.

Aev petpave ol followers kai ta likes

Y10x06 €ival n eUpeon vEwv TaAEVIWV Kal content creators, Xwpig
auté va petagpaletal anapaitnta o 5, 10, 20, 100K followers.
«Eipar og pia @don nou nAéov 10 NIOTEVW Kal T0 PETAPEPW Kal
o116 oulnTAGEIC Pou Pe neAdteg. Mou €xel Tixel va anooupbw and
ouvepyaoia uynAwv apiBpwv e€aitiag Tng KAKNG oupnepIPopds. H
EUYEVEID Kl 0 XK)POC Nou oou divetal eival noAl onpavtika ouota-
TIKA piac kaAng ouvepyaciag. Kanou didBaca 6t o coolness gival
10 véo trend. Nopiw 611 autoi nou Ba avié§ouv atov xpovo Ba eival
0001 £xouv anoBaAer tnv tofikdTnTan.

Maviovtag e€dAAou tv enoxn tou Al, To peydAo otoixnpa ei-

A

FMN is the
agency of
choice for over
70 brands,
thanks to word
of mouth as
well as its own
work.

H FMN eival

10 agency
enNIAOYNG yia
navw and 70
brands, péoa
and to word of
mouth aAAd kai
and tnv idia tng
™ SouAeld.

val va ouvexioel va undpxel to content pe avBpwmnoug, nou €xouv
KATI va nouv kal eknpoownouv Ti¢ agiec nou npeaPelel kai n FMN.

lowe, yI autd emAéyetal and 70 kai nAéov brands, pyéoa and to

word of mouth, aAAd kai ané tnv id1a tng th SouAeld. Inpacia nAé-
oV €X€l NEPIOOOTEPO N ouaia Kal AlydTepo n ikova.

Ta oveipa Tou 16puTh TG

«Oa nBeAa va Pnopw va kavw npdypata pévo pe tov adeppo pou, av
kal eival 5UokoAo, kabwe éxel 3 naidid, aAAd apyd i ypnyopa Ba oup-
Bei. Ovelpeopar éva onit otnv EAapovnoo va apdlw exei Pe Tov KoA-
Antd pou, Tov Mavayiwtn, kai va PAénoupe pndoket. Eniong, Ba nbela
va Bpw TOV XpOvo va ENIOTPEYP® 0TO UNAOKET, WG Pavatlep i npono-
vntng. Ta 6velpd pou nAéov apopolv TNV NPOCWIKA HOU EUTUXIaN.
MiAavtag yia tnv FMN, autd nou Ba nBeAe noAU va oupBei eival va el
T0UC £pyalopevoUs TOU va Napapévouy oTnv €Taipia Kai va anoktouv
évanooootd. «Eival éva dvelpo {wng yia epéva, yiati EEpw nwg eival 1o
ouvaioBnpa Tou va anoktds kdu 81kd oou ae veapn nAIKiax.

Niko¢ MixaAoc: 3 padnpata {wng
nou ninpe and tnhv FMN

- Eivar euoyia va kdveig to xouni oou endyyeApa.
« Mdvta va apnvelg toug nehdteg va BENouv nepioadtepa.
+ 01 EUTUXIOUEVEC OTIVHEC 0TN HOUAEIG PEPVOUV

Kal EUTUXIOPEVES OTIYUES oTh {wh.
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SNFCC//

The Anatomy of an Urban “Unicorn”

A conversation with Athena Balopoulou, Chief Strategy and Development Officer of the
Stavros Niarchos Foundation Cultural Center, on the philosophy and the future of the
most successful public space development project in 21st century Athens. // Mia ouliitnon
pe v ABnvd Mnalomoulou, AteuBuvtpia Zrpatnyikne kar Avamntuéng tou Kévipou
IToArtiopou ‘I0pupa Zravpoc Nidpxoc, yia tn ¢r1Aoco@ia Kal tTnv emopevn Hépa ToU Mo

emrtuxnpévou project alomoinong tou Snpdoiou xopou otnv ABnva tou 21ou aiova.

one can admire the buildings of the National

Opera and the National Library, watch the
endless flow of visitors in the Agora or enjoy the
choreographed fountains that spring up every half
hour from the grand Canal. Strategically located at
the center of the Cultural Center ecosystem, the of-
fices oversee most of the landmarks of the complex
that, for eight and a half years, has been attracting
thousands of people of all ages, from all areas of
Athens, on a daily basis.

Athena Balopoulou has been working in these of-
fices since January 2017, practically since the Cultur-
al Center opened. She has seen the vast flower beds
transformed into a magnificent Mediterranean gar-
den, and the ideas and plans implemented in thou-
sands of actions and events, which have attracted
millions of visitors. In 2024 alone, the SNFCC hosted
more than three million visits and organized more
than 6,000 events - both being record numbers. As
the SNFCC’s Chief Strategy and Development Of-
ficer notes, “numbers are not an end in themselves,
but they have their own meaning. KPIs are impor-
tant to measure our progress and to be able to move
strategically and operate with consistency, integrity
and responsibility over time. This, of course, does
not mean that KPIs are always quantitative; in some
cases qualitative indicators are also important. Re-
garding traffic, for example, in recent years the most
important indicator for us is the NPS indicator. It is
practically the indicator that answers the following
question in a visitor survey: “Would you suggest to a
friend to visit the Cultural Center?” Our NPS score
for the previous year was 96, a very high score”.

F ROM THE FIFTH FLOOR of the SNFCC offices,

-—

Interview
ANTONIS
TZAVARAS
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"We want every
person to feel
that they truly
belong here,
that this place
is theirs".
«@€Aoupe KAOe
avepwnog

va viwbel ot
€56 AVNKEI
npaypatika, ot
autég o ténog
eivar 81k4¢ tou»
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From utopia to the Esplanade

In every discussion about the philosophy, strategy,
or even the future planning of the SNFCC, the word
“mission” is mentioned, sooner or later. Athena Ba-
lopoulou uses it several times and connects it to all
areas of action of the Cultural Center, insisting that
“the thread that runs through everything we do
is our mission. And our mission is to utilize public
space in order to enrich the lives of our visitors and,
at the same time, to promote the values and prac-
tices for a more cohesive, more sustainable, more
inclusive society”.

It is a “mission” that sounds utopian in a city
with few functional public spaces and almost zero
culture of utilizing them, but the SNFCC has found
a way to fulfil it daily. In fact, it has found multiple
ways, through the constantly renewed and evolving
actions and the choices it offers its visitors. A more
recent example is this year’s collaboration with the
Athens and Epidaurus Festival. “It is a collabora-
tion that emerged through the approach we have
in general, regarding the use of our own space as a
cultural platform,” comments Athena Balopoulou.
“We are a producer of culture, but at the same time,
very consciously and strategically, we want to be a
platform that, through synergies and partnerships,
brings content that it introduces to the very large
audience that visits us”.

The forthcoming projects of the Cultural
Center are also perfectly aligned with the mission:
“I can talk about two initiatives that we intend
to work on in the near future. The first has to do

“SNFCC’s mission
is to promote the
values and practices
for a more cohesive,
more sustainable,
more inclusive
society.”

«H AMOXTOAH TOY KNIZN EINAI NA NMPOATEI
TIZ ATZIEX KAI TIX NPAKTIKEZ TIA MIA
KOINQNIA MIO YNEKTIKH, MO BIQXZIMH,
N0 XYMOEPIAHNOTIKH.»

with what we call creative aging. We are already
planning a relevant survey for people of old age, in
order to understand their needs and see how our
own programs can attract them and give them op-
portunities for a more active life”.

“The second initiative concerns the creation of
a network for public space. Having covered a lot of
ground, we have created the necessary know-how
regarding the use and utilization of public space and
we are ready to utilize this further. We want to bring
together organizations from all over Greece that
deal with public space, to exchange ideas and prac-
tices and collectively create a pool of knowledge that
will be widely utilized throughout the country”.

“And let us not forget that we will soon be ten
years old. Itis a significant threshold and a strategic
passage that we have to cross. We want to celebrate
it with a very special anniversary year, which will
act as a kind of springboard for the next ten years”.

A walk into the future

Within the next ten years, The Ellinikon project,
the undergrounding of Poseidonos Avenue and
the creation of the pedestrian path / bike lane that
will unify the coastal area are expected to be im-
plemented. The southern suburbs of Athens are set
to change and acquire new landmarks. The SNFCC
will be called upon to fulfil its mission in a new con-
text, which will be quite different from the current
one and, possibly, quite competitive.

“It goes without saying that the way in which
the coastal front is being developed matters for us,
because we are also part of this field of action”, em-
phasizes the SNFCC’s Chief Strategy and Develop-
ment Officer. “Essentially, a new pole of attraction,
as well as a new narrative, is being created for vis-
itors to the city. Given that, geographically, we are
part of what is currently happening, we want to see
where we stand within this narrative”.

“Beyond macroscopic observation, however, our
focus is always on our own area and, more specifi-
cally, our own neighborhood. For us, the fact that
this space functions - officially or unofficially - as
the backyard for the houses around us is of great
value. There are people who come here every day to
exercise, to walk their pet, to celebrate their birth-
day or to simply take a walk, and this is something
that we want to serve over time and to strengthen
it, to the extent that we can”, she adds.

The mission of the SNFCC, of course, extends
to fields that are much broader than walking and
recreation. Within its perimeter, three institu-
tions belonging to three different ministries coex-
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ist and comprise a multi-level cultural ecosystem
and a very lively, active and vibrant social hub. Ac-
cording to Athena Balopoulou, the harmonization
of these three organizations and the fermentation
caused by their interaction constitute in them-
selves a pioneering spirit, which has been at the
core of the Cultural Center since its inception by
the Stavros Niarchos Foundation. Then, this pio-
neering spirit existed perhaps as an experiment,
but today it is there as an element of the Center’s
identity and uniqueness.

This unique identity makes the people of the
Cultural Center look to the future with confi-
dence. SNFCC will continue to be a point of ref-
erence, of meetings and escapes in the future and
in the regenerated southern suburbs, because it
will remain faithful to its past and present. As
the Chief Strategy and Development Officer very
clearly states, “every future planning of ours em-
anates from our core philosophy: we want every
person who comes here to find something that
resonates with them. We want a very large part of
the Greek society - ideally the whole of it - to be
able to utilize this space. We are not interested in
just having someone feeling kindly welcome by us
here. We want every person to feel that they truly
belong here, that this place is theirs”.

And tov néunto 6po®o Twv ypageiwy tou KMIZN pnopei ka-

nolog va Baupdoel 1o Ktipio tng EBVIKAG AupIkAg ZknvAg Kal
v EBvikn BIBAIoBAKN, va xaléyel Tnv adidkonn pon Twv enioke-
ntwv otnv Ayopd n va anohaloel ta xopoypapnpéva cuvipifavia
nou genndoulv KaBe pion wpa and to peyaho KavaAl. Itpatnyikd
TonoBeTNUEVA 0TO KEVTPO TOU 0IKooUaTAPATog Tou KMIEN, emipAé-
nouv Ta NePITOOTEPA And Ta ENIPEPOUS TONGONKA TOU cUpnAEypa-
TOG MOV, €6 KAl OKTWHIOI XpOvia, NpoceAKkUel kKaBnpepivd xIAIGSeg
avBpwnoug OAWV TV NNIKIQV, an’ 6AEC TIG NePIOXEG TG ABAvac.

H ABnva MnahonoUAou epyddetal o€ autd ta ypageia and
oV lavoudpio tou 2017, npaktikd and tnv évap&n tng Aeitoupyi-
ag tou Kévtpou Mohitiopod 16pupa Ztatpog Nidpxog. Exel 6l ta
anépavia xwpdtiva naptépia va PeTatpénovial o€ £Vav unépoxo
LECOYEIQKO KNMO Kal TI¢ 16€€¢ Kal Ta oxéGia va uhonoloUvial o€
XINIdde¢ 6pdaelg kal ekdnAwaelg. Movo to 2024, 1o KMIZN 6éxtn-
Ke neploodtepa ano tpia ekatopplpia eniokEWEIS kal Slopydvwae
neploodtepec and 6.000 ekdnAwaoeig, apiBuoi-pekdp Kai ol S00.
‘Onwg onpelvel n AleuBovipla Ltpatnyikng kar Avantugng tou
KNIZN, «o1 apiBpoi Gev eivar autookondg, alAd éxouv tn onpacia
TouG. Ta KPIs gival onpavtika yia va petpdpe tnv np6od6 pag kal
va pnopoulpe o€ BABog xpdvou va KivoUpaaTte atpatnyikd kai va
\eltoupyoUlpe Pe ouvénela, akepaldtnta kai uneubuvétnta. Autd,
BéBaia, dev onpaivel 6t ta KPIs eival ndavta noootikd, kafwe
0€ KANOoIEG NEPINTWOEIG €XOUV ONPACia Kal ol MOIOTIKOI HEIKTEC.
Y€ 0,11 apopd Tnv eMOKEYIPOTNTA, yia napadeiypa, ta tehevtaia
XpOvia 0 Mo onpavtikog Seiktng yia epag eivar o deiktng NPS.
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Eivar npaktikd, o 6eiktng mou anavtdel oTnv €pWINCN O€ pia
épeuva eniokentwv “Oa clotnves oe évav @fho n o€ pia gikn
oou va enioke@Bei 1o Kévipo MoAitiopou;”. To NPS score pag yia
v nponyoUuevn xpovid Atav 96, pia noAU uynAn Baduoloyiax.

Ano tnv outonia atnv EonAavada

Ie kGBe oulAtnon yia tn @IAoco®ia, Tn oTpatnyikn N akoua Kai
yia tov peAAoviikd oxebiaopd tou KMIIN 6a avapepBei, apyd n
ypnyopa, n Aé€n «anoatoAi». H ABnva MnaAonoUAou 6a tn xpnal-
HonoINoel apkeTé popéS kal 6a tn ouvdéael pe OAOUG TOUG TOEIC
6pdong tou KNIIN, enipévovtag 0t «to vapa nou dianepvd oAa
00a Kavoupe, ival n anootoAn pag. Kar n anogtoAn pag eivar va
aglonoloUpe Tov 6nPdaIo Xwpo yia va egnioutidoupe ™ (W TWV
€NIOKENTWV Kal TWV ENICKENTPIWV pag Kai, napaAAnAa, va npod-
YOUUE TIG a&ieg Kal TIG MPAKTIKEC YIa PIA KOIVGVIA M0 GUVEKTIKA, MIo
Bicdaiyn, mio oupnePIANMTIKAY.

Eival pia «anootoAi» nou akoUyetal outonikn o€ pia noAn pe
AiyooToUg AeitoupyikoUg dnpOCIoUC XWPOUG Kal oXeG0V PndeVIKA
kouhtoUpa a€lonoinong toug, aAAd to KMIEIN €xel Bpel tov tpono
va v eknAnpwvel kaBnpepivd. Tia tnv akpiBeia, €xer Bpel Toug
Tponouc, Péoa anod TIC OUVEXWG avaveoUpeves Kal eEEAICOONEVES
dpAoeI¢ Kal TIC EMAOYEC MOU MPOGPEPEI GTOUC ENIOKENTES Tou. Mo
npoo@ato napasdelypa, n petiva ouvepyaoia pe 10 PeatiBAA ABnvv
kai Emdaupou. «Eival pia ouvepyasia nou npoékuye péoa and v
NPOCEYYION NOU €XOUHE YEVIKATEPA, GO0V APOPA TN XpNON Tou SIKoU
Hag XwWpou w¢ nAatdpua noAitiopol», axohidlel n Abnvd MnaAo-
nouou. «Eipaocte napaywydg noAitiopod, aAAd tautéxpova, noAl
OUVEIBNTA Kal oTpatnyikd, BéAoupe va eipaote kal MAatgpoppa nou
HECQ and OUVEPYEIEG Kal OUHNPGEEIS, PEPVEI £BW) NEPIEXOUEVO, TO
0noio oUaTAVEI 0TO NOAU PEYAAO KOIVO NMOU pag EMIOKENTETAI.

Ta apéows endpeva oxédia tou KMIZN eivai, enfong, andAuta
eubuypappiopéva pe Ty anootoAn: «<Mnopw va pIAncw yia 6Uo
NpwToBouAieg Mou avapéveral va pag anacxoAAgouv GTo mpo-
oexéq didotnpa. H npwn €xel va kdvel p° auté nou ovopalou-
pe "creative aging”. Eipaote nén otov oxedlacud piag oxXeTikNg
£peuvac yla Toug avBpwnoug atnv TPITN nAIkia, NPOKEIPEVOU va
kataAdBoupe TIg avaykeg Toug Kal va doUpe Nwe ta dika pag npo-
ypdppata pnopoUv va Tou¢ NpooeAkUOoOUV Kal va Toug 6waouv
€UKaIPIEE yia pia mo evepyn {wn.

»H 6eltepn npwtoBoulia apopd otn dnpioupyia evog di-
KTUou yia tov 6npdaio xwpo. Exoviag Siavuoel pia onpgaviikin
dladpopn, dnpioupyncape TNy anapaitntn TExvoyvwaia o€ 6,11
agopd tn xpnon kal tnv alonoinon tou SnPOGIOU XWPOU Kal
gipaote €toIpol va 1o aglonolncoupE autd nepioootepo. Na gé-
poupe Kovid gpopeic an’ 6An tnv EAAASa, o1 onoiol aoxohoUvtal
e Tov 6nP6oIo Xxwpo, va aviaAAG§oupe 16€€G Kal NPAKTIKEG Kal
ouAAoyikG va Snpioupynooupe éva pool yviaoewy, T onoio Ba
unopei va aglonoreitar nAéov eupéwg o€ OAN T XwpA.

»KI a¢ pnv Eexvape 6t o Aiyo to KNZIN Ba kAeioel d¢ka xpo-
via. Eivar éva onpavtikd katw@Al nou €xoupe va d1aoxiooupe Ki
éva otpatnyiké népaopa. O€Aoupe va 1o yioptdooupe e pia noAu
€exwPIOTA €NETEIQKN Xpovid, n onoia Ba Aertoupynoel kAnwg oav
€QaATAPIO yia Ta endpeva déka xpoviax.
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Mia BoAta oto péAAov

Méoa 0” autd ta endpeva 6€ka xpdvia avapévetal va €xel uhonoinBel
10 project Tou EAAnvIKoU, n unoyelonoinon tg Aew@opou Moael-
8wvog Kal n Snpioupyia tou neodpopou / nodnAatodpdopou nou 6a
evonoinoel tnv napahiakn. Ta Notia Mpodotia tg Abnvag Ba al-
Adgouv npéowno kai Ba anokticouv véa tondonpa. To KMIIN 6a
kAnBei va eknAnpwael TV anooToAn Tou o€ pia véa ouvenkn, apketd
diagopeTikn and tn onpepIvi Kal, NBavag, apketd aviaywvioTikn.
«Evvoeital 6T pag apopd o Iponog e Tov onoiov avantiooetal
10 napaAiakd pétwno, yiati o autd 1o nedio pdong eviacoopaote
KI elEic», unoypappicel n Aicubuvipia Ixediaopou kal Avantuéng tou
KNIZN. «Ouaiaotikg, dnpioupyeital évag kaivoupylog kal S1apopeti-
KO¢ noAog AENG yia Toug emokENTEG TNG NOANG Kal, TAUTOXpova, €va
Kaivoupylo apnynpa.’0viag yewypagika pépog autol nou oupBaivel,
BéNoupe va SoUpe Mo oTekOpacTe ePeic p€oa o’ auto T apnynpa.
»Mépa and tn PakpooKonIkN napatnpnon, pwe, 0To ENIKEVTPO
TOU €VoIaQEPOVTOC Pag €ival navia n SIKA pag nepIoxn kai nio ouyke-
Kpipéva n SIKA pag yertovid. Na pdg, €xel peyaAn agia to yeyovog ot
0 XWPOC AUTOG AEITOUPYET - EMONPWCE N AVEMIOAPWGS - WC N NI0W AUAR
yla ta onitia nou Bpiokovtal yUpw pag. Yndpxouv Gvepwnol nou €pxo-
vial €56 kabnpepiva yia va adAnBouy, yia va Byalouv BOAta to katol-
Ki610 ToUg, yIa va yioptdoouv ta yeveéBAId TOUG h yia va KAvouv anAwg
pia BoAta kar auto eivar kAt nou BEAoUE va To UNNPETOUE Slaxpo-
VIKA Kal 0ToV PaBdpé nou PnopoUpe va 10 eVIOXUOUPE» GUUNANPGVEI.
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H anootoAn tou KMIEN, BéBala, enekteivetal oe nedia noAu
eupUtepa and tn BOATa kal Ty avayuxn. LTnv NEPIPETPO TOU GUVU-
ndpxouv TPeIC Popeig nou undyovtal o€ Tpia diapopetikd unoup-
yeia kal ouvbétouv €va noAueningdo NoMITIOTIKG 0IKOGUGTNA KI
éva noAU Cwnpd, evepyod Kal 6pactnpio KOIVwWVIKG hub. Xippwva
pe tnv ABnva MnakonoUAou, 0 €vVapUOVIOUOG AUTWV TWV TPIWV
0pyaviopwv kal n {0pwaon nou npokaAeital and tn petagl toug
d1adpaon, ouvigtoUv and pova Toug pia npwtonopia, n onoia Bpi-
okotav otov nupnva tou Kévipou MoAitiopol and to Eekivnpd tou
KMIZN. Tote, iow¢, W Neipapa kar GAPEPA Ma WG OTOIXEIO TNC TAU-
tétntag kai tng povadikdtntdg tou.

Auth n povadikn tautdtnta kdvel toug avbpwnoug tou KMl-
IN va atevidouv 1o péAAov pe autonenoiBnaon, ouvexidovtag va
anotelei onpeio avapopdc, ouvavinoewy kal anodpasewyv 010
péAhov kal ota avanAhaopéva Notia Mpodotia, yiati 6a napa-
peivel motd ato napeAbov kar 0to napdv tou. Onwe noAu Ka-
Bapd to diatunwvel n AieuBuvipia Ztpatnyikng kar Avantuéng,
«KGBe peANOVTIKOG 0XeIAOUOG pag, eknopeletal and tn Pacikn
pag @idocopia: BéAoupe o kGBe dvBpwnog nou épxetal 6w
va Bpel KAt nou tov apopd. OéAoupe éva noAU peydlo pEPog
¢ eAANVIKAC KoIvwviag - 16avikd to oUvoAo tng- va pnopei va
olkelonoinBei auTOV ToV XwWpo. Aev pag evdiapépel anAwe va ai-
06avBei kGnolog 0TI Tov unodexopaote euyevika 6. O€Aoupe
Kabe avOpwnog va vindel 0TI 5w avhKel npaypatikd, 0t autog
0 10M0¢ eival 81KOC Tou».

A

“We want

to celebrate
our 10-year
anniversary
with a very
special
commemorative
year.”

£\oupe va

YIOPTACOUUE Ta
10 pag xpodvia

Xpovid.»
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“Placemakin
our way to a livable
Athens Riviera

Zoe Patsioli, Editor-in-Chief of noupou.gr,
explains why investing in active, familiar
and open public spaces is a prerequisite for
a sustainable future. / H Zon ITatoidAn,
AteuBuvtpia Zuvtalng tou noupou.gr e€nyel
yiati n enévouon og ONpPOc10UC XOPOUC

ASTERIA GLYFADA
The "From Dusk Till Dawn"

Destination for Elevated Hospitality

From beachfront brunches to sunset dinners and exclusive live performances // A6 brunch otnv
mapalia kai Setmva oto nAofacidepa éwc povadikég live eppavioeic

ATHENS
MARINA

EVEPYOUC, OIKEIOUC KAl AVOIXTOUC

etvar mpoUnoBeon yia éva fiopo péAdlov.

going a phase of redefinition. New projects, new

rhythms, new needs. The Athenian Riviera is
beingintroduced as the future of a city that, for the first
time, is turning its gaze toward the sea. But how does
one preserve the character of an area that is changing?
How is quality of life ensured in a neighborhood that
is investing in tomorrow? A small reminder: the cities
that thrive are those that invest in public spaces as liv-
ing organisms. Those that, by applying the principles
of placemaking, support projects where public space is
not a lofty ideal, but an experience.

Perhaps the most successful such example in
Greece is the Stavros Niarchos Foundation Cul-
tural Center. A public space that is participatory,
welcoming, and tireless. A landmark that, instead
of resting on its symbolism or prestige, is packed
with everyday moments where life unfolds natu-
rally, in a way that is both inclusive and meaning-
ful. As the redevelopment of the former Hellinikon
airport site promises the largest coastal park in Eu-
rope, the challenge is not about size. It is about the
need for the new Metropolitan Park to function as
an organic part of urban life. The Experience Park
is an encouraging first step. While we wait for the
next ones, let us shift our gaze not only toward the
beautiful sea, but also toward the distant horizon.
And let us agree that if we do not want the southern
suburbs to become merely the summer resort of a
new, tourist Athens, we must invest in something
far more difficult than aesthetics: coexistence.

T HE SOUTHERN SUBURBS of Athens are under-
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PEACE &
FRIENDSHIP
STADIUM

Ta Nétia Mpodotia tng ABAvag Bpiokovtal o€ tpoxid ena-
vanpoadiopiopoU. Néa €pya, véol pubpoi, véeg avaykec.
H A6nvaikn PiBiépa ouotAvetal wg 1o péAAov piag noAng nou
yia npwIn gopd otpé@el 10 BAEPPa tng npog¢ tn BdAacoa. MNwg
dlatnpel, OPwG, Kaveis Tov XapaktApa piag NepIoxng, eve auth
aAAaZer; No¢ SraopaliZetal n noidtnta {wng 0€ pia YEITOVIA Nou
enevouel 0To auplo; Mikpn unevBipion: 01 ndAeig nou avBidouv
eival autég mou enevolouv oToug SnPAGIOUG XWPOUC WG {wvTa-
voU¢ opyaviopoUs. Ekeiveg nou, epappdloviag toug Kavoves tou
Placemaking, evbappUvouv projects 6nou o 6npdalog xapaktn-
pag dev eival euoefnc ndBog, alAd euneipia.
To nio enituxnpévo t€tolo napdderypa otnv EANGSQ €ival iowg
10 Kévipo MoAitiopou ‘16pupa Iradpog Nidpxog. Evag dnpéaiog
XWPOG OUPKETOXIKGG, PIAGEEVOC Kal akoUpaatog. Eva onpeio ava-
@opdg nou, avti va e€avtAeital 0To KUPOG Kal Tov cupBoAiopo tou,
yepiZel kdBe ywvid Tou pe PIKPES aKkNVES KaBnpepivoTntag 6nou n
{wn e€eliooetal pUOIKd, pe Tpono yovigo kal oupnepIAnnTiko. Ka-
Bw¢ Aomdv n avanAhaon tou EAANVIKOU undoxetal 10 peyaAutepo
napabaAdooio ndpko tng Eupwnng, 1o otoixnpa 6ev eival 1o péye-
Boc. Eivarn avdykn va Aeitoupynoe 1o véo MntponoAitiko Mapko wg
opyavikd Koppdt tng {wng tng noAng. To Experience Park anoteAel
£va evoappuvTiko npwto Apa.’000 nepipévoupe ta endpeva, agicel
va oTpéYoupe To BAEUPaA pag 6xi Povo npog tnv 6open BaAacoa,
aAA KupiwC nNpog Tov pakpivo opidovia. Kal va GUHQWVACOUNE
nwe, av ta Notia Mpodotia Sev BEAoupe va yivouv anAwg to Bepivo
B€peTpo piac véag, ToupioTikng ABNnvag, opeiloupie va enevduooupie
o€ kAt noAU nio 6UokoAo and tnv aiobntikA: otn ouvinapén.
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THIS SUMMER, Asteria Glyfada
reclaims its place as the defin-
itive landmark of the Atheni-
an Riviera—an all-day haven
where elegance meets ease.
Visitors are invited to choose
between the adults-only pool,
framed by retro cabanas and
timeless sun loungers, or the
iconic beach, beloved for its
refreshing dips, crafted cock-
tails, light dishes, and discreet
mini spa services.

As the sun sinks into the
Saronic Gulf, the experience

shifts to Bungalow 7, the at-
mospheric restaurant by the
sea, where dinner is orches-
trated by chef Dinos Fotinakis
and his team. Their culinary
approach blends Mediterra-
nean ingredients with refined
Asian techniques, delivering
dishes that are both inventive
and rooted in substance. Just
steps away, across the shore,
Ark Restaurant continues to
honor the richness of Greek
gastronomy under the crea-
tive direction of chef Giannis

Baxevanis. Here, flavors unfold
from sunrise to nightfall, with
a menu that spans abundant
breakfasts, leisurely lunches,
and sophisticated dinners—all
enjoyed quite literally at the
water’s edge.

This season, Asteria Glyfa-
da offers more than escape—it
becomes a curated journey of
refined leisure, authentic hos-
pitality, and elevated moments
by the sea. A destination not
to be missed and one to be
experienced.

To peTIvo kalokaipl, ta Aotépia

FAugadag yivovtal 1o onyeio
avapopdg tng ABnvaikng PiBiépag —
évag npoopiopdg yia 0An tnv nuépa
onou n Kopwdtnta ouvavid tnv ave-
mitndeutn noAutéAela. 01 ENIOKENTES
kahouvtal va emAé€ouv avapeoa atny
mioiva evnAikwy, nAaiciwpévn ano
PETPO Kaunaves kal anAwoTpeg, n
v ayannpévn napaia yia BouTiég,
dpoaepd cocktails, eAagpid midra kai
unnpecieg mini spa.
Kabw¢ o nAiog xavetar atov Zapwviko,
n epneipia peTaQépeTal 0To atpo-
oQalpikd Bungalow 7, 6nou to deinvo
enipeleital o oe® Ntivog dwrtelvakng
pe tnv opdda tou. 01 NPOTACEIS TOUG
navipeuouy HEGOYEIAKEG MPWTES UAES
|IE A0IATIKES TEXVIKEG, TPOCPEPOVTAG
nidta eupdvtaota aAAd kal yeuoTikd.
AkpiBwe dinAa, To Ark Restaurant, und
v empéleia tou og Mdvvn Mnage-
Bdvn, ouvexiCel va TIud Tn YEUOTIKN
kAnpovopid tng EAAGSaG. Edw, ol
YEUOTIKEG Npotacelg EedinAwvoval
ka6 '0An tn S1dpKela TNG NpEPAg, pe
éva pevol nou neptAapBdver nhotoio
npwIvo, anoAauoTiKe yeUpa Kal EKAE-
NTUOPEVO GEimvo — OAa KUPIOAEKTIKG
ndvw 0To KOpa.
Autd 10 kaAokaipt, ta Aotépia FAuQad-
dag dev eival anAw¢ pia anddpaon -
eival éva ta&idl xaAdpwong, aubevikng
@INogeviag kar uPnAng alioBntikng
dinAa otn BAAacoa.’ Evag npoopiopos
nou dev npénel va xaoel Kaveig — Kal
nou a€icel va {noel.

H Info

Poseidonos Avenue 110,
Glyfada, Tel: 2111907000
Aew®. Mooeldwvog 110,
FAu@dda, TnA: 2111907000

031




RICHARD CROSBY /
The Southern Suburbs
through the eyes of an
international investor

A member of the active expat community tells the
story of how the Southern Suburbs became his
new investment and personal destination. //'Eva
p€Ao¢ e evepync expat Kovotntag, agnyeitat
¢ ta Notia ITpodotia éytvav o véog Tou
eMeVOUTIKOC KA1 TIPOOMITIKOC IIPOOPIOHOC.

kets, from the financial centers of London and

Hong Kong to the other side of the Atlantic,
Richard Crosby found in the Athenian Riviera some-
thing that few places offer: stability, perspective and a
way of life that expresses him. With profound experi-
ence in the investment world and a relationship with
Greece that goes back decades, he talks about entre-
preneurship, the changes taking place in the Southern
Suburbs, the dynamic community of expats who live
and work there, and the unique energy of a place that
combines work and life in an authentic way.

I I AVING TRAVELLED A LONG WAY in global mar-

From the 1980s to today’s Greece

Richard Crosby’s first contact with Greece was in
the 1980s, when he came here as a young banker. “It
was an extremely productive period for me, both profes-
sionally and personally”, he recalls. That bond has never
been broken. Today, through London-based Astir Cap-
ital, he and his wife, Christina Costaridi, are active in
venture capital, real estate investments and niche mar-
kets, often working with clients with roots in Greece.

The most important thing, he says, is chemistry:
“We don’t quarrel easily. Each of us has other inter-
ests. It’s nice to share the work with your partner,
without it becoming a burden”.

Their shared understanding of values and busi-
ness approach is also reflected in Astir Capital’s
philosophy. “We are known as an alternative in-

Interview
IOANNA
THOMA

-—

vestment house”, he explains, “but we pride our-
selves on our ability to identify niche opportuni-
ties”. Greece’s evolving startup scene is, as he notes,
a major driver of his business activities. “There are
many quality startups, especially by Greek found-
ers living here in Athens and abroad”.

The Ellinikon, the political shift and the
light that... attracts the film industry

Speaking of developments in Attica, and especial-
ly in the Southern Suburbs, Richard Crosby appears
optimistic. “Athens has changed tremendously. The
infrastructure has improved drastically. From Glyfa-
da you can go to Kolonaki in 20 minutes; in the past,
this seemed impossible. The city now has good mo-
bility, excellent hospitality and a vibrant social scene”.

The project of The Ellinikon is, in his opinion, piv-
otal. “A construction site the size of Monaco, which is
going to radically change the landscape of the South-
ern Suburbs. The interest is huge, from local investors
to international capital from Israel, Lebanon, Saudi
Arabia, Qatar, Egypt and Northern Europe”.

At the same time, he reveals a less prominent but
rapidly growing aspect of the Greek economy: the
film industry. “Greece is slowly turning into the Hol-
lywood of Europe”, he says. “Last year, 92 films were
shot in Greece. There is legal support, tax incentives
and of course... the light. Greek light is incomparable
for film shooting”. He also highlights that several in-
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ternational production companies have already set up
shop or are collaborating with local providers. “The
government has become friendlier towards them. An
ecosystem has been created that attracts creative pro-
jects and, with them, new jobs and infrastructure”.

Life in the Southern Suburbs
and the Greek soul

Beyond his business activities, Richard Crosby
speaks enthusiastically about life in the Southern
Suburbs. “Greece offers a unique way of life: sun-
shine, sea, activities all year round. The light is
the best in Europe. Every morning, you open your
eyes and see a blue sky”. However, what impresses
him the most is the attitude of the Greeks. “Even in
times of crisis, people manage to smile. This ability
to enjoy life is very attractive to a foreigner”.

The expat community in the Southern Suburbs
has, as he observes, changed its face in recent years,
but it is still one of the most vibrant and internation-
ally oriented groups in the country. “It’s not the way
it used to be. There are now noticeably fewer British
people. Instead, you see more French people - main-
ly because of the French schools - and quite a few
Israelis, many of whom are active in the technology
sector or have families settled in the area”.

‘Exovtag diavioel pia pakpd S1adpopn oTi¢ naykOopIeS ayo-

pEC, anod Ta XpPNUATonioTWTIKA KEVTpa Tou Aovdivou Kal Tou
Xovyk Kovyk €éw¢ tnv GAAn nAeupd tou AtAavtikou, o Richard Croshy
Bpnke otnv ABnvaikn PIiépa kAt nou Aiya pépn npooEpouv: ota-
Bepotnta, npoontikn Kai évav tpéno {wng nou tov ekppdalel. Me Ba-
B1G epnelpia 0Tov XWPO TwV eNeVOUTEWY Kal pia oxéon e Tnv EAAG-
da nou petpd dekaetieg, PIAG yia TV ENIXEIPNPATIKOTNTA, TIC AAAaYES
nou ouvtehouvtal ota Nétia MpodoTia, Tn SuVapIKA KOIVOTNTA TV
expats nou ¢ouv Kal 5paatnpIonolouvIal EKEl Kai T povadikn evép-
YEIa €VOG TONOU Nou ouvoudlel S5ouleld kal {wn pe TPONO aubevTIKO.

Ano tn dckactia Tou ’80, otnv EAAGSa Tou onpepa

H npwtn enapn tou Richard Crosby pe tnv EANGSa €yive Tn Sekaetia
tou '80, dtav npbe we veapog tpaneditng. «Hrav pia e€aipetikd ano-
dotikn nepiodog yia péva, 1600 enayyeAuatikd 600 kal NPOCWIKAY,
Bupdral. 0 6eopdg autog dev Slakonnke noté. Inpepa, PEow tng Astir
Capital, 0 i610¢ kai n 60Uy Tou, Xpiativa Kwatapidn, dpaatnpionol-
oUvTal evepyd oTov Topéa Tou venture capital, oTic enevoUoei akivi-
TWV Kal o€ €CEIBIKEUEVES ayopéS, oUXVA O€ uvepyaoia pe neAdTeg
nou €xouv pice¢ otnv EANGSA.

To onpavtikotepo, ONwe Aéel, eival n xnpeia: «Aev T0AKWVOPAoTE
eUkoAa. 0 kaBévag pag éxel kal AAAa evoiapépovta. Eival wpaio va pol-
paceoal t Souleld pe Tov avBpwnd oou, Xwpig va yivetar povatovny.

|

“There’s a

wide variety of
people here.
It’s not all
perfect, but it’s
a great place to
live and create
something
worthwhile.”

«Yndapxel
peydAn noikiAia
avlpwnwv
ed5w. Aev eival
OAa téA€lq,
aAAd eivai
éva onoudaio
Uépog yia va
Ceig Kal va
Snuloupyeic
KAt e afia.»
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H KolvA Toug avtiAnyn yia Ti¢ agieg kai tnv ENIXEIPNUATIKA NPOCEY-
ylon avtikatontpiletal kar otn gpiAocopia tng Astir Capital. «Eipaote
YVWOTOi WG éva evaAAakTIkG enevouTIKO oniti», §nyel, «aANa nepn-
(QAVEUOPAOTE YIA TNV IKAVOTNTA Hag va evioni{oupe e€EIBIKEUNEVES EU-
Kaipieg». H e€eioodpevn startup oknvn tg EAAGSag anoteAel, onwg
ONEIWVEL, ONPAVTIKG KIVNTPO yIa TIC ENIXEIPNUATIKEG TOU Spactnpl-
dtnteg. «Yndpxouv NoANEG NOIOTIKES Startups, 161aitepa and EAAnveG
16pUTEG NOU JOUV OTO EEWTEPIKOY.

To EAANVIKO, n NOAITIKN oTpoPn
Kal T0 Pw¢ NoV... Tpapdel Tov Kivnjatoypapo

Midovtag yia tig e€ehifeic otnv Attikn, Kar 16iw¢ ota Notia Mpo-
douia, o Richard Croshy epgavicetal aioi6608oc. «H ABnva éxel
alager tpopepd. 01 unodopég €xouv BeAtiwBel dpactikd. And tn
TAu@dda nnyaivelg oto KoAwvdkl oe 20 Aentd, dtav kdnote autd
épolade anibavo. H ndAn d1abéter nAéov kaAn Kivntikdtnta, e€aipe-
TIKN €0Tiaon Kal pia {wvtavi KoIVwVIKA oknvAy.

To €pyo tou EAAnvIKoU €ival, katd tn yvapun tou, Koppiko. «Eva
epyotagio oto péyeBog tou Movakd, nou npdkeital va aAAdgel pidikd
10 Tonio Twv Notiwv Mpoaatiwv. To evéiapépov eival tepdatio, and to-
nikoUg enevouTéS Ewg dieBvn kepahaia and lopan, Aiavo, Zaoudikn
ApaBia, Katdp, Aiyunto kai Bépeia Eupcnny.

MapdAAnAa, anokaAdnter pia Aiyotepo npoBeBAnpévn, alAd pa-
ybaia avantuoaduevn nTuxn tng EAANVIKAG 0IKOVOIag: TNV KIVNpato-
ypagIkn Blopnxavia. «H EAAGSa petatpénetal olya olyd oto XOAiyouvt
¢ Eupwnngy, avapépel xapaktnploTika. «Mépual yupiotnkav 92 tal-
vieg otnv EAAGSa. Yndpxel vopIkn unoatnpi€n, popoAoyIka kivntpa kal
QUOIKA... TO PWG. To EAANVIKO QW €ival acUykpITo yia KIvnpatoypa-
QIKG yupiopatax. Akdpn, unoypaupicel 0t apketés diebveic taipeieg
napaywyng £xouv ndn eykataotadei n ouvepyadovar e Tomikoug na-
poxoug. «H kupEpvnan £yive mio GIAIKA NPog autég. Exer dnpioupyndei
éva 01kooUoTnpa Nou NPoceAKUE SNUIOUPYIKG projects, kal padi Toug,
véeg BE0EIC epyaoiag kal unodopégy.

H Jwn ota Notia Mpodotia kai n eAAnviKiA Yuxn

Mépa and tnv enixelpnpatikn tou 6pdon, o Richard Crosby pIAG e ev-
Bouaiaopd yiatn {wh ota Néua Mpodotia. «<H EAAGSa npoopépel évav
povadikd tpono {wng: nAiogdvela, 6GAacoa, 5pactnpIdTNTEG OA0 TOV
xpovo. Kabe npwi, avoiyeic ta pdtia oou kar BAENEIS unAe oupavoy.
0071000, QUTO NOU TOV EVTUNWOIGLEI NEPIOOOTEPO Eival N 0TAON TWV
EANAVwv. «Akdpa kal oe nepiddous kpiong, or AvBpwnor katapépvouv
va xagoyeAoUv. Auth n Ikavotnta va anoAappdavouv t {wn €ivai no AU
EAKUOTIKN yIa évav EEvo.

H koivétnta twv expats ota Nétia Mpodotia, 6nw¢ napatnpei,
éxel aAAG€er npoowno ta teAeutaia xpovia, aAAd e€akoAoubei va ano-
TeAei pia and g nio {wvtaves kal S1eBvG NpooavatoAiopéves opddes
0Th Xwpa. «Aev gival nia 6nwg naAid. 01 Bpetavoi eival nAéov aiobntd
Alyétepol. Ztn 6éan toug, BAEneig neploodtepous MAANOUG — Kupiwg
AOyw Twv YaAAIKWY OX0Agiwv — Kal apketolc lapanAivoug, noAAoi ek
TWV 0Moiwv Spactnpionololvial Tov Topéa TG TEXVOAOyiag n €xouv
OIKOYEVEIEG EYKATEOTNHEVES GTNV MEPIOXA».
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Plasis Real Estate + Development

New Corporate Identity, Same Credibility - Dynamic Presence at Top Events.

2025 MARKS A NEW ERA for Pla-
sis Real Estate + Development,
with the announcement of the
company’s official rebranding,
reflecting its new strategic ap-
proach: a strong identity, with
modern aesthetics, investment
orientation and international
perspective.

Plasis’ new image is not just
an aesthetic renewal - it is the
outcome of a comprehensive
strategic upgrade, aimed to
reflect the company’s values:
professionalism, trust, innova-
tion and extroversion.

This transition was accom-
panied also by a strong presence
in leading real estate forums
and business events:

June 2024: Plasis partici-
pated as a Silver Sponsor at the
Athens Riviera Forum, support-
ing an institution dedicated to
the growth prospects of the
coastal zone of Attica.

October 2024: Dynamic
presence at PRODEXPO, the
most recognized real estate
event in Greece.

February 2025: Official an-
nouncement of the company’s
rebranding and presentation of
the new corporate identity with
amodern logo, communicative
style and strategic positioning.

March 2025: Participation
at MIPIM in Cannes, the larg-
est international real estate
exhibition, as part of the Greek
business mission.

May 2025: Plasis appeared
as Grand Sponsor of the Pre-
mium Real Estate Expo, con-
firming its commitment to
supporting extroversion and
quality in the real estate market.

A

Minas Dimos is the inspirer
and founder of Plasis Real
Estate + Development, one
of the best-known and most
expert executives in the
market.

The new Plasis remains
faithful to the principles that
shaped it - transparency, re-
liability and commitment to
results - but at the same time
invests in the new era of real
estate, bringing with it fresh
ideas, strategic partnerships and
a clear vision of development.

To 2025 onpatodotel pia véa

enoxn yia tnv Plasis Real Estate
+ Development, pe tTnv avakoivwaon
Tou enfonpou rebranding tng taipei-
ag, anotunwvovTag tn véa tng oTpa-
TNYIKA NPOGEYYIoN: JId IGXUPN TAUTO-
tnta, pe olyxpovn aiobntikn,
eNevOUTIKO npooavatoAiopd kai 1ebvn
nPOONTIKA.
H véa eik6va tng Plasis 6ev anoteAei
anAw¢ pia aioBntikn avavéwon - ivai
0 ANOTEAECUA PIAG GUVOAIKAG 0TPa-
TNYIKAG avapaopiong, nou oToxeUel
va aviavakAd tig agieg tng etaipeiag:
enayyehpatiopo, epnigtoolvn, Kavo-
Topia kar e§watpépeia.
H petdBaon autn ouvodeltnke Kal
anoé éviovn napoucia o€ Kopugaia
real estate forum kar enixelpnpatikég
eKONAWOEIC:
looviog 2024 - H Plasis ouppeteixe
wG Silver Sponsor ato Athens Riviera
Forum, atnpidovtac évav Beopo api-
EPWHEVO OTNV AVANTUEIAKA NPOONTIKA
¢ napaliakng vng tng ATTIKAG.
Okt@PpIog 2024 - Auvapikn napouaia

otnv PRODEXPO, tnv nio avayvwpiopé-
vn 610pyavwaon akivitwy otnv EAAGSQ.
®ePpoudplog 2025 - Enionpn ava-
Koivwaon tou rebranding tng etaipeiag
Kal napouaciaon tng VEAg £TAIPIKAG
Tautdtntag pe olyxpovo Aoyotuno,
ENIKOIVWVIAKO UQOG Kal oTpatnyikn
positioning.

Mdptiog 2025 - Luppetoxn atnv MIPIM
oti¢ Kavveg, tn peyaiitepn 6iebvn
€kBeon real estate, w¢ PEpog tng
€AANVIKNG ENIXEIPNUATIKAG ANOGTOANG.
Mdiog 2025 - H Plasis avadeikvuetal
w¢ Méyacg Xopny6¢ tng Premium
Real Estate Expo, eniBepaicovoviag
I d€opeucn Tng va unootnpilel Tnv
e€woTpéQela Kal Ty noléTnTa 0TV
ayopd akIvatwy.

H véa Plasis napapével niotn otig
apxég nou tn dlapdpewaav: dlapdveia,
a€ioniotia kal NPOoNAWGN 0TO AnoTE-
Aeapa - aAAd tautdxpova enevolel otn
véa enoxn tou real estate, pépvovtag
padi Tng PPETKIES I6EEC, OTPATNYIKES
ouvepyaoieg kal éva Eekabapo opapa
avdntuéng.
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Southern Suburbs mayors on entrepreneurship,
investment, and the evolving future of their cities.
// O1dnpapxot twv Notiwv ITpoaotiov ptAouv
V14 TV EMXEIPNPATIKOTNTA, TIC EMEVOUCEILC
KA1 T0 PEAAOV TV TOAE®DV TOUC.
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IOANNIS KONSTANTATOS

THE MULTIPLE
BENEFITS OF THE
INVESTMENT IN
THE ELLINIKON

The MAYOR OF HELLINIKON
ARGYROUPOLIS talks about the challenges of
the emblematic The Ellinikon investment and its
significant compensatory benefits for the local
community.

HE PROSPECTS, the challenges and the ~————

large investment landscape are just some

of the areas touched upon in the following GEORGE

interview with the Mayor at Municipality LAMPIRIS
of Hellinikon - Argyroupolis Ioannis Konstanta-
tos. He refers at length to the demands made by
the municipality, which were made in the context
of good faith and understanding with LAMDA De- A
velopment, given the development of the Metro-
politan Pole of The Ellinikon, bringing significant
benefits for the local community.

"We said 'yes'
to the Ellinikon
investment, on
You are the individual who governs the city in  the condition

which the emblematic investment of The Ellinikon it benefits the
is being developed. What do you expect and what ~ community.”
have you already gained from this investment? B
Prior to the commencement of the investment,
it is important to recall the situation we faced in
2014, when the elections took place and we as-
sumed office as the municipality’s administration.
The history of this area is weighty and complex.
The residents who once lived within the airport

grounds were displaced for a second time—orig-
inally during the Metaxas regime—losing their
homes to make way for the airport’s construction.
Since then and after many changes that took place
in the area, the municipality of Hellinikon and
that of Argyroupoli, were intertwined with the
airport. The municipality of Hellinikon collected
whatever fees there were from the airport, from
traffic tickets to advertising fees, without having
any other financial income. And while the airport
was the engine of the country’s development and
we saw other areas grow - such as Faliro, Glyfada
and Alimos - Hellinikon was left behind, because
it could not acquire a marina, a beach, or any other
business activity. Ultimately, after the airport left,
the area remained unused for many years, despite
any discussions and intentions of development.
Along the way, the proposal came that stated that
development would take place in Hellinikon. We ran
for election in 2014 and said “yes” to the investment,
but under certain conditions. That is where our vi-
sion is now placed, which envisaged the arrival of
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serious entrepreneurs who would bring growth but
also provide positive offsets for the local community.
We put our demands on the table and achieved quite
abit. Since 2021, when the project began to be imple-
mented, we have collected almost 2.5 million euros
from the Property Tax and the land plot fees, which
the investor pays in order to be able to build. This
is money that was allocated to the municipality’s
budget in 2024, without increasing municipal fees.

Beyond the financial benefit, we signed memo-
randa of understanding with the investor and as a
result, significant investments were implemented,
such as the building for people with disabilities on
Vouliagmenis Avenue, as well as the indoor basketball
court, offering more than 300 children the opportu-
nity to train. A series of other moves were also made,
such as the municipal veterinary clinic, the munici-
pal physiotherapy center, squares, playgrounds and
parks. These investments were part of an agreement
between the municipality and the investor, with the
logic that the investment should also leave something
behind for the local community. This entire vision is
in progress, with the Global Center of Pontian Hellen-
ism set to follow, as well as the financing of 2.4 million
euros for the study of the city’s new city hall.

When I took office as mayor in 2014, the book
value of the municipality’s real estate was approxi-
mately 44 million euros. Today, based on the latest
valuation, it is close to 350 million euros.

But is everything as rosy as you describe it?

In contrast to the neighboring municipalities, the
municipality of Argyroupolis had over 100 structures
within the airport. All these structures were trans-
ferred without objections and without appeals from
the municipality. Any reactions and appeals come
from those who just want to make noise and create a
stir. The second negative is that there is strong dissat-
isfaction with the nuisance caused by the excavations
and the dust that is created. It is obvious that when
a city is dug from one end to the other, this situation
will exist. However, I cannot prevent the concrete
mixers and workers from entering, when such a large
investment is being made. Citizens are currently ex-
periencing new realities in their daily lives, given that
90% of the project is being implemented within the
boundaries of our municipality. Residents saw hun-
dreds of trees being cut down as part of the arrange-
ment of the Agia Paraskevi creek, for a project that
is necessary in order to avoid future floods. These
people saw their neighborhood changing. And while
they used to see a green landscape when going out on
their balcony, they now see a construction site. This
is a huge issue, which we are trying to manage in col-
laboration with the investors.

What are the priority projects for the municipal-
ity at the moment?

A recent decision by the Ministry of Health
gives us the opportunity to create the new Health
Center of the municipality at the site of the current
Hellinikon - Argyroupoli town hall. The aim is to
create a modern Health Center, in collaboration
with the University of Nicosia, which will operate
the first private medical school in Greece in Sep-
tember, in The Ellinikon. We aspire to have at our
disposal the model municipal clinics, with the par-
ticipation of the Ministry of Health, as well as the
said academic institution.

Other forthcoming projects include the sports
center at Hellinikon Beach. Also, we should note
the completion of the beach at Agios Kosmas, which
is also being developed by the investor of The El-
linikon and for which the fellow mayors of Glyfada
and Alimos appealed. We are a municipality with-
out a beach and we are forced to move swimmers
outside our borders to swim.

Upcoming projects include the new city hall
that will be built next to the building for people
with disabilities on Vouliagmenis Avenue and
within the area of the Metropolitan Pole of The
Ellinikon. The study is in its final stages of com-
pletion by the Alexandros Samaras and Associ-
ates architectural firm and is expected to be de-
livered in June. The study is being financed in the
form of a donation by Spyro Latsis and is worth
2.4 million euros. I believe that the new building
will be one of the most emblematic city halls in
Southern Athens.

01 NpooONTIKEG, 01 NPOKANGEIC Kal TO PeYAAO TOMIO TWV ENEV-

dUoewy, eival pévo pepikoi and toug topeic nou Biyer oe
ouvéVTEUEN nou pag napaxwpnoe o Anpapxog EAAnVIkoU - Apyu-
pounoAng, Mdavvng Kwvotavidtog. 0 id10¢ avapépetal EKTEVWC OTIC
d1ekdIknoeIG and NAeUpas Tou Anpou, ol omoieg éyivav 6To nAaioio
kaAng niotng kal ouvevvonong pe tn LAMDA Development, 6e6o-
pévng tng avantuéng tou MntponoAitikoU MoAou EAANVIKOU, Gép-
VovVTac onpavtikd avuiotabpioTika o@€AN yia Tnv Tonikn Kovwvia.

Eiote o dvBpwnog nou S1oikei Tnv n6An, atnv onoia avantiooe-
tal n epPAnpatikn enévéuon tou EAAnvikoU. Ti npoobokdte kai Tl
£XETE anokopioel Ndn and autn tnv enévéuon;

Mpiv yivel n enévduon, Ba npéner va BupnBolpe T eixape
unpootd pag to 2014, dtav €yivav ol ekAoyEG kal avaAdBape
dnpapxia. H 1otopia tou ténou eivar Bapid. 01 AvBpwnol nou Atav
péoa oto agpodpdpio, yia 6eltepn @opd eni Metafa ektoniotnkav
Kal €éxaocav ta onitia Toug yia va yivel 1o agpodpopio. EKToTE Kal
petd and noAAég aAAayég nou €yivav otnv nepioxn, o Anpog EA-
AnvikoU, aAAG kal autog tng ApyupolnoAng, ntav aAAnAévdetol e
10 agpodpopio. 0 Anpog EAANVIKoU eloénpatte and 1o agpodpopio
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onola t€An unnpxav, and kANOEIG £w¢ Kal TEAN SIAQAPIONG, XW-
pic va €xel kavéva AAAo o1KovopIKG £€0060. Kal eved To agpodpopio
anotéAeoe TNV atpgopnxava tng avantugng tng xwpag Kai eidape
AAAeC nepioxég va peyeduvovtal - onws 1o ®aAnpo, n FAupada, o
ANipog - o EAAnVIKG €peive niow, yiati oUte papiva pnopouae va
anoktnoel, oUte napalia, oUte onoladnnote AAAN enixelpnuatikin
dpdon. Ev téAel, PETG TNV anoxwpnaon ToU aepodpopiou, 0 XWPOG
gueive eni oeipd etV ava€lonointog, napd T¢ 6nole¢ oulntnoeig
Kai npoBéaeic afionoinong.

IInv nopeia npbe n npdtacn nou avépepe 6t Ba yivel n avd-
ntugn oto EAANVIKG. Epeic, wg napdtaln Bynkape npoekAoyikd to
2014 kai einape «vam otnv enévéuon, aAAd und npoinobEoelg.
Ekel TonoBeteital nAéov kai To dpapd pag, To onoio npoéPAene va
¢pBouv coBapoi enixerpnpatieg nou 8a eEépouv avantugn, aAld kai
Ba 6woouv avtiotabpioTikd o@EAN yia Tnv ToniKh Kolvwvia. Oéoa-
Ue 070 TPAnédl TIG S1EKBIKNTEIG Jag Kal Katapépape apketd. And 1o
2021, 6tav Eekivnoe va uhonoleital to €pyo, elonpagaye oxedov 2,5
ekatoppUpia eupwy and to TAM Kal Ta TEAN TwV 0IKoNES WY, XpApa-
10, Ta onoia diatéBnkav otov npodnoloyiopo tou Anpou 1o 2024,
Xwpic va au€nBolv ta dnpotikd TEAN.

Mépa ané 1o olkovopikd 6geAog, unoypayaye pvnudvia ou-
VEPYAOIAG e TOV ENEVOUTA Kal w¢ anotéAeopa, uonoinbnkav on-
pavtikég enevouoelg, onwe to Ktipio ApeA otn Aewpdpo BouAiay-
pévng, agiac 15 eKATOPPUPIWY EUPW, KABWC Kai To KAEIGTO YANESO
Undoket, Npoo@époviag tn duvatdtnta nPondévnong o€ NepIooo-
tepa and 300 naidid. Eniong, npaypatonoindnke pia oeipd and
KIVAOEIC, ONWE T0 SNPOTIKO KTnviatpeio, T0 dnPOTIKO pualoBepa-
neutnplo, NAateieg, NaidIké xapég kai ndpka. AUTéC o1 enevauoelg
anotéAeoav P€pog piag ouppwviag petall Anpou Kar enevoutn, pe
™ Aoyikn 6T n enévbuon Ba npéner va aghvel kal kAt niow yia tnv

TONIKA Kolvwvia. ‘0ho auté to dpapa Bpioketar oe eEAIEN, KABWG
akohouBei 10 Méyapo Maykdopiou MovtiakoU EAAnviopoU, aAAd
Kal n xpnpatoddtnon UYoug 2,4 eKATOPUPIWY EUPW yia Tn PEAETN
TOU VEOU Snpapxeiou Tng noAng.

‘Otav avéAaBa Afpapxog 1o 2014, n AoyioTiKn agia tng akivntng
neplouaiag Tou Anpou ntav nepinou 44 ekatopplpia eupw. LApepa,
ye Bdon tnv teAeutaia anotipnon ayyidel ta 350 ekatoppUpIa EUPW.

Eival, 0pw¢, 0Aa 1000 podiva 600 ta nepIypaQeETe;
Ev avubéoel pe toug Gpopouc Anpoug, o Anpog Apyupouno-
Ang eixe evidg tou agpodpopiou ndvw and 100 dopég - GUAAGYOUG.

‘0Aec auTéS o1 HopE peTapépBnKay xwpic avtippnaelc and nAeupag

10U AApOU Kal Xwpig npoauyéc. O1 dnoleg avuidpdoeig kal Nnpoopu-
VG npoépxovial and dooug BENouv va kdvouv BGpupo kal va npo-
KaAéoouv eviunwaoelg. To dedtepo apvntiko eival 6t undpxer €viovn
duoapéokeia yia v OxAnon mou mpokaleital and T ekokapéS Kal
T oKOvn nou dnpioupyeital. Eivar npogavés nwg dtav okdpetar pia
noAn and t pia dkpn oe AAAn, Ba undpxel auth n katdotaon. QoTo6-
00, HEV PNOPW Va £UNOdIoW TIC PNETOVIEPES Kal TOUG pyalOpEVOUS
va eigéABouy, 6tav npaypatonoleital pia 100 peydAn enévéuon. O
noAITeG auTh Th oTIypn uioTtavtal véa dedopéva atnv kabnpepivotntd
T0U¢, dedopévou 6Tl 10 90% Tou £pyou UNOMOIEITAI EVIOC TWV OpiwV
10U Afpou pag. O1 katolkol eibav ato nAaiolo dieubETnong Tou péuatog
¢ Ayiag Mapaokeunc va anoPiAwvovial ekatoviadeg d¢vipa. MNa éva
£py0 nou eival avaykaio npog ano@uyn PEAAOVTIKWY NANPHUPGV. Au-
10i 01 AvBpwnol €idav Tn yeitovid toug va arAdlel. Kai ekel nou €BAenav
¢va npdaivo tonio, Byaivovtag ato unakkovi toug, nAéov BAEnouv éva
£pyotdcio. Auto eival éva tepdoTio ZATnpa, TO 0Moio 0€ cUVEPYaaia e
TOUG ENEVOUTEC Npoonabolpe va SlaxelpioToue.

Moia gival auth tn ouypn ta épya npotepaidtntac yia tov Anpo;

Mpdéopatn andgacn tou unoupyeiou Yyeiag, pag diver tn du-
vatotnta va dnpioupynooupe 1o vEo kévipo Yyeiag Tou Anpou ato
onyeio nou Bpioketal 1o onpepivo dnpapxeio EAAnVIKoU - Apyu-
pounoAng. Ikonog eivar va dnpioupyn6ei éva alyxpovo Kévipo
Yyeiag, oe cuvepyaoia pe to MavenotApio Aeukwaiag, To onoio Ha
AEITOUPYNOEN TNV NPWTN IBIWTIKA 1aTPIKA 0X0AR otnv EANGSaA Tov
Tentépppio, 1o EAAnVIKG. ®idodogolpe va €xoupe otn S1dbeon
jag ta npétuna SnpoTIKA IATPEIa, JE TN GUPHETOXA TOU UNOUPYEIOU
Yyeiag, aAAd kai Tou ev Adyw akadnpaikol 16pUpatog.

Yta endpeva €pya eival 1o abAntiké kEvipo otnv Mapahia
toU EAAnVIKOU, aAAd kai n oAokAnpwaon tng napaAiag atov Ayio
Koopd, tnv onoia eniong Siapop@wvel 0 enevoutng tou EAAN-
VIKoU Kal yla tnv onoia npogépuyav ol guvadeApol Afpapxol
FAupaddac kai AAipou. Eipaote évag Anpog xwpic napalia kai
avaykadOpaote va PETAKIVOUPE TOUG AOUOHEVOUG €KTOC TWV
0piwv pag yia va kavouv 1o pndvio touc.

I1a npoaexn €pya eival to véo dnpapxeio nou 6a kataokeuaotei
dinAa oto Ktipio ApeA eni tng Aewpopou Bouhiaypévng Kal eVIog ToU
Xwpou tou MntponoAitikoU MéAou EAAnviKoU. H peAétn Bpioketal
o€ PAon oAoKANPWONG and 1o apxItekToviko ypapeio ANEEavopog
Yapapdg kar Zuvepyates kar avapévetal va napadodei tov lodvio. Tn
HEAETN XPNPATOBOTEN e TN POPPN TNC dwPEAC 0 XNUpog AdTong Kai
eival Uypoug 2,4 ekatoppupiwv eupw. Bewpw 0TI T0 VEO KTiplo Ba
eival éva and ta nio eupAnpatikd dnpapxeia otn vétia ABava.
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GRIGORIS KONSTANTELLOS

DEVELOPMENT AND QUALITY
OF LIFE FOR ALL

The MAYOR OF VARI, VOULA AND VOULIAGMENI describes his vision for

the area, aiming to turn it into a model of urban and environmental development.

// O AHMAPXOX BAPHY, BOYAAX, BOYAIATMENHZX meptypd@et 1o 0papd tou yia
TNV IIEPIOXN , PIE 0TOXO VA KATAOTET pATuIio aotikNne Kat mepifalAovtikng avamrtulng.

HE MUNICIPALITY of Vari, Voula and Vouli-

agmeni is undoubtedly one of the most Interview
dynamic and developing municipalities MARIA
in Attica, combining unparalleled natural AKRIVOU

beauty and high quality of life, and standing out
for the innovative initiatives that it undertakes. Its
unique beaches, located within a short distance
from the center of Athens, make the area a pole of
attraction for both residents and visitors.

The Mayor of Vari, Voula and Vouliagmeni,
Grigoris Konstantellos, speaks to White Paper
about his vision and explains how this Municipal-
ity is gradually emerging as a model of modern and
sustainable urban development.

S —

What initiatives is the Municipality undertak-
ing in order to preserve the coastal ecosystem »
and protect the famous lake from environmen-
?

tal threats? . . "We want to

The protection of the natural wealth of our region  hand over
is not just a priority — it is a non-negotiable obliga-  to future
tion. The coastal front, with a total length of 27 kilo- ~ 9énerations a

ters, and Lake Vouliagmeni constitut ni place that is not
meters, a ake Vouliagmeni constitute a unique  jqi'peautiful,
ecosystem that combines environmental, tourist and byt also vibrant
cultural value. We collaborate with universities and  and functional.”
scientific bodies to monitor water quality and bio- _eé LouLe va

. . . . . . «

f:hversuy, ' while implementing target'ed actions and ;5 d)uo oupe
interventions to address coastal erosion and control  ctic endpevec
pollution. At the same time, we have proceeded with ~ veviéc évav
the radical regeneration of public spaces with a mild gil%gé' i';\))‘\?;c
ecological footprint and natural materials, emphasiz- 7., 1qv6 ka)
ing the planting of endemic species. The coastal front  Acitoupyiké.»
regeneration project has been designed based on the
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principles of sustainability and the protection of the
landscape — not its alteration.

How is developing high-quality experiences for
visitors combined with ensuring accessibility for
local residents?

Our strategy is based on the principle of “sym-
biosis”: we develop infrastructure and services that
serve both visitors and residents. An example is the
new coastal front, which offers accessible pedestrian
paths, bicycle lanes, recreational areas and cultural
routes. Furthermore, in every major tourism invest-
ment we seek to give back to the local community
— through the creation of jobs and the contribution
to local infrastructure projects. The development
that we promote does not concern only the “prod-
uct” of tourism, but also the overall quality of life
for everyone. Finally, we have established, through
a series of regulatory provisions, strict operating
rules for the city’s businesses, enabling us to en-
sure that their operation is fully harmonized with
the protection of the environment and the mainte-
nance of the high quality of life of our residents.

Given the growing concerns about overdevelop-
ment, what measures have been taken to prevent
excessive building?

The balance between development and the pres-
ervation of the character of our city is crucial. We do
not believe in a model of uncontrolled construction
that sacrifices the character and quality of life for eco-
nomic efficiency. On the contrary, we have set strict
urban planning control rules, while at the same time
pursuing a “smart” and targeted development. For
us, development is not a quantitative issue, but a
qualitative one. We want to bring investments that
respect the environment, create added value for
citizens and strengthen the local economy, without
altering the character of our areas.

How does the Municipality involve residents in
decision-making processes? Are there plans to
enhance citizen participation and transparency
in governance?

Democracy begins with local government. From
the first day of our term, we have placed particular
emphasis on transparency, accountability and par-
ticipation. We have established online public con-
sultations, regular open meetings and continuous
citizen information through digital tools.

At the same time, we are strengthening insti-
tutions such as Local Councils, which function as
channels of communication between residents and
the Municipal Authority. In addition, we are mov-
ing forward with the development of a new digital

participation platform, through which citizens will
be able to submit proposals, evaluate projects and
actively participate in decision-making.

If you could shape the identity of the areas of
Vari, Voula and Vouliagmeni for the next decade,
what would be your ideal vision?

Our vision is clear and ambitious: to make the
Municipality of Vari, Voula and Vouliagmeni a
model of urban and environmental development.
Our priority is the implementation of projects with a
long-term impact: the completion of the coastal front,
the strengthening of the green urban fabric, the up-
grading of school infrastructure, the energy autono-
my of municipal buildings and the establishment of
“smart” solutions in everyday life. The next decade
can be the most creative period for our Municipali-
ty, as long as we remain true to our values and work
with a plan, transparency and vision.

As First Vice President of the Central Union of
Municipalities of Greece, does your involvement
with the local government community at the na-
tional level work for the benefit of the city?

Through this specific institutional capacity, I
have the opportunity to bring to the forefront of
the national debate the problems, needs, and good
practices of local communities. We have brought to
the fore issues concerning multi-level governance,
sustainable mobility, civil protection and digital
transition, with tangible results for our own Mu-
nicipality. This involvement does not distance me
from the everyday life of the city — quite the oppo-
site. The experience, collaborations and access that
result from this position are returned, in a mean-
ingful way, to the local community.

‘Evag and toug nio duvapikoUc kal avantuoodpuevous Afpoug
¢ ATTIKAC, Nou ouvdudlouv anapauiAAn QUaOIKA opop@Id,
uPnAn nol6tnTa WG Kal S1aKpivetal yia Tig KavoTopes NpwTopou-
Nieg nou avahappavel, eivar avapgipoda o Anpog Bapng, BouAag,
Bouhiaypévng. O1 povadikég napahieg tou, nou Bpiokovial oe Ko-
VTIVA andéotaocn ano 1o kEvipo tng ABnvag, kabiotolv Tnv nepIoxn
néAo €AEng, 1600 yid TOUC KATOIKOUG, 600 Kal yia TOUG ENIOKENTEG.
0 Anpapxog Bdpng, BouAag, Bouhiaypévng, Mpnydpng Kwv-
otaviéAAog, pIAG oto White Paper yia o 6papd tou kal e€nyei nog
0 £V Aoyw Anpog avadeikvietal otadlakd wg éva npotuno alyxpo-
VNG Kal BIaIUNG aoTikAG avantugng.

Moieg npwtoBoulieg avahapfdver o Anpog yia th Siatpnon Tou
napdktiou 0IKOOUGTNHATOG Kal TNV npootacia tng didonpng Ai-
pvng and nepiBarlovuiké anelléc;

H npootacia Tou QuUaIkoU MAOUTOU TG NEPIOXNG PAG deV anote-
Aei anAwg npotepaidtnta — eival adianpaypdteutn unoxpéwan. To
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napakTo PETWNo, GUVOAIKOU pAKoug 27 XINIOPETPWY, padi pe tn Ai-
pvn BouAiaypévng ouvBEtouv €va povadikd oikoouotnpa. ¢ Anpoc,
enevduoupe ouatnyuatikd otn dnploupyia kal epappoyn evog nAaiciou
auotnpng nepiBallovikng npootaciag. Luvepyaldpaote e naveni-
otnpIakd 16pdpata kar enioTnPoVIKoUS QpopEig yia Tnv napakoAoldbnaon
NG NoIOTNTAC TwV USATWY Kal TNG BIonoIkIAGTNTAC, €V UAoMoloUpE
otoxeupéveg 6pdoeic kal napeBAcelg yia TV avuipeTwnion tng d1d-
Bpwong Twv aktwv Kai tov €éAeyxo g punavong. MapdAAnAa, €xoupe
NPOXwWPNael o€ PIIKEG avanAdoeig KOIVOXPNOTWY XWPWV LE AMIO Ol-
KoAOYIKO anotinwpa Kai pUalka UNIKG, Sivovtag épgaacn otn guteuon
evonpIKwy €16wv. To €pyo avanAaong Tou napaAiakoy PETWNOU EXE
oxedlaotel e BAon TIC apxég TG agipopiag kal v NpoaTacia Tou To-
niou - 6x1 Tnv aAAoiwon tou. O€Aoupe va napadwooupe OTIG ENOHEVES
YEVIEG €vav TOn0 OXI anAwg 6Hop®o, AAAA {wvTavo kal AeIToupyIko.

Na¢ e§ioopponeital n avantugn uwnAng noidtntag EPNEIPIWV yia
TOUG EMIOKENTES Kal N 81ac®dAion tng npoopacipdtntag yia Toug
Katoikoug TNC NEPIOXAG;

H otpatnyiki pag Bacidetal otnv apxn tng «ouppiwongy: ava-
ntioooupe unodopéG Kal unnpeoieg nou e€unnpetolv 1000 TOV
€NIOKENTN 600 Kal Tov kdtolko. Mapadelypa anoteAei to véo napa-
NaKO PETwNo, T0 0noio NPosPEPEl NPOaPAaTious Ne(OSPOHOUG,
nodnAatodpopoug, XwWPoUG avayuxng Kal NoAITIoTIKEG S1adpopE.
EmnAéov, oe KaBe peyaAn TOUPIOTIKN ENEVOUGN EMIBICIKOUNE avVTa-
nodoTIkATNTA NPOG TNV TOMNIKA KoIVWVia PEow TNg dnploupyiag B€-
0£WV £pyaciag kal tng cUBOANG o€ ToMIKG £pya unodopng. H ava-
ntugn nou npowBoupe dev apopd Povo To «npoidy» ToU ToupIcpoy,
aAAd kar tn ouvoAikn noidtnta {wnc yia 0Aouc. TEAOC, €xoupe Be-
onioel, p€ow O€IPAG KAvovIoTIKWY d1aTAgewy, auatnpols Kavoveg
AEIToupYiag Twv ENIXEIPATEWY TNG NOANG, 01 OMOIOI PAC EMITPENOUY
va dlaopaAifoupe Ot n Aeitoupyia Toug evappoviZetal nARpwG pe
v npootacia tou nepiBdAAoviog Kar tn diathpnon tng UPNANG
noldtntag {wng TWV KAaToikwy pag.

Me 6ebopévec tI¢ au§avopeves avnouxieg yia tnv ungpava-
ntuén, noia pétpa €xouv AngOei yia Tnv anotponn tng unep-
BoAikng 60punong;

H 10opponia avapeoa otnv avantugn kai tn diaguAagn tng pu-
gloyvwpiag tng noAng pag ivar kopBikn. Aev nioteloupe o €va
poviého avegéleyktng dopunong nou Buaidler tn puaoloyvwpia Ka
v no1dtnta {wWng otov Bwpd TG 0IKOVOUIKAG anddoong. AvtifE-
WG, £Xoupe BEael auatnpoUs Kavaves NoAeodopIKoU EAEYXOU, EVW
TauTOXpova eMIdIWKoUPE pia «£€unvny» Kal oToxeupévn avdntugn.
H avantuén yia epdg dev eival B€pa noootikd, aAld noiotikd. O€Aou-
Jie va GEpoupie enevouaels nou aéBovial 1o nepiBaAlov, dnpioupyolv
npootiBépevn agia yia Toug NOAITEG Kal EVIOXUOUV TV TOMIKA 0IKOVO-
pia, Xwpi¢ va aAAoIVOUV TOV XapakTApa TwV NEPIOXWY .

Nw¢ epnAékel o Afpog Toug Katoikoug otig Siadikagie¢ Anyng
ano@aocwyv;

H 6npokpatia Eekivd and tnv Tomikn AutoSioiknon. And tnv npwn
nuépa tng Bnteiag pag, Swoape 161aitepn éupaon otn dlapaveia, T
A\oyod00ia Kal Tn GUPHETOXIKOTNTA. EXOUHE KABIEPWOE! SIAdIKTUAKES
dnpoaieg dlapouleloeig, TAKTIKEG avVOIKTEG oUVEDPIATEIS Kal BIapkn
EVNPEPWON TWV NOAITWV PECW YNPIAKWY EPYAAEiwWV.

SJIOoARW )

Tautdxpova, evioxuoupe Beapolg, 6nws ta Tonikd ZupBoUAia,
10 onoia AsitoupyoUv w¢ diauhol enikoivwviag petal Twv katoi-
KwV Kal tng Anpotikng Apxng. EminA€ov, npoxwpdpe otnv avantugn
piag véag yn@lakng nAatgoppag CUPPETOXNAG, HEGW TNC 0noiag ol
dnpdteg 6a pnopolv va katabétouv npotdoelg, va aflohoyouv Epya
Kal va GUPPETEXOUV evepyd aTn ANYn ano@dcewy.

Edv pnopouloate va d1apopP@OoETe TNV TAUTOTNTA TNC NEPIOXAC YIa
v endpevn dekaetia, nolo Ba ntav to 1I6avikd oag opapa;

To 6papd pag eival cagég kar pIA650€o: va kataotei 0 Anpog
Bdpng, BouAag, BouAiaypévng npdtuno aotikng kal nepifaiio-
VTIKAG avantugng. Mpotepaidtntd pag eival n uhonoinon £pywv pe
Hakponp6Beopo aviiktuno: n OAOKANPWON ToU NapaMiakol PETW-
nou, n evioxuon Tou Npdcivou actikou 10ToU, n avaBdadpion Twv oxo-
NIK@V UNoSopwY, N EVEPYEIAKA QUTOVOHIA TWV SNHOTIKWY KTIpiwy Kal
n kaBiépwaon «E€unvwv» AJoewv atnv KaBnpepivotnta. H endpevn
dekaetia pnopei va eivar n nio dnyioupyikin nepiodog yia tov Anpo
jag, apkei va napagpeivoupe niotoi otig agieg pag kal va epyalopacte
pe ox€o10, Slapaveia kal 6paya.

O¢ A’ Avunpoedpog tng Kevipikng ‘Evwong Anpwv EAAGSag, n
evaoxoAnon oag pe ta koivd tng Tomikng Autodloiknong o€ £0viko
eninedo Aertoupyei npog 6geAog Tng NOANg;

Méoa ano T cuyKekpIpévn BEopIKA 1610TNTA, €XW TN duvatdtnTa
va QEPVW 0TO €NiKEVTPO TG €BVIKNG oUZATNONG Ta NPoPARpata, Tig
avaykeg, aAAd Kai TI KAAEG MPAKTIKEG TwV TOMIKWV KOIVWVIKV. Exoupe
(QEpEl 0TO MPOOKAVIO {nThpata nou apopolyv Tnv noAueninedn dia-
KUBEpvnan, T BIOCIUN KIVNTIKGTNTA, TNV NOAITIKA MPOOTasia Kal v
wnelakn petapaon. H evaoxdAnon auth dev pe anopgakpUvel and v
kabnpepivotnta g noAng — to avtiBeto. H eunelpia, ol ouvepyaoieg
kal n npdopacn nou anoppéouv and t BEon autn, ENICTPEPOVTAI HE
0UCIaoTIKG TPONO GTNV TOMIKA KOIVWVid.
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Mia exyopioTn epneipia
cradpeuong

210 kévrpo NG Mupdadag to ‘Cosmocar your parking’
npooPépel Gueon eCunnpétnon, povrépvo nepiBaloy,
NAUGIHO, POPTION NAEKTPIKOU AUTOKIVITOU
Kal — PUOIKA — SPOCEPS EPPIANDHEVO VEPD YIa ECAG

Cosmocar — n é€unvn otdBpeucn oo nio dHopPPo
KQl KEVTPIKO CNUEIO TNG NOANG.

@ Znociponoulou 10, Nupada

210 89 46966 info@cosmocaryourparking.gr cosmocaryourparking




ANDREAS KONDYLIS

UPGRADING THE QUALITY
OF LIFE THROUGH PROJECTS
AND NEW SERVICES

The MAYOR OF ALIMOS talks about how the municipality has managed
to be a pioneer in entering the digital age. / O AHMAPXOX AAIMOY piAdet
V1d T0 TIOC 0 ANPOC KATAPEPE VA PIIEL TIPOTOC TNV PNPIAKN EMTOXN,

OCATED IN THE SOUTHERN suburbs of Ath-

ens, it stands out for its beautiful coastal zone,

its historical importance as the homeland of

Thucydides, and its modern infrastructure.
In fact, the Municipality of Alimos has been investing
in upgrading the quality of life in recent years, with
extensive projects and digital services that are being
offered entirely online since 2020.

The Mayor of Alimos, Andreas Kondylis, speaks
to White Paper about the major projects that are cur-
rently underway, those that are planned, and the lega-
cy that he hopes to leave for future generations.

What are your future plans in terms of urban de-
velopment and how do you intend to preserve the
city’s cultural heritage at the same time?

Important development plans are already un-
derway, throughout our coastal front, with the main
ones being the regeneration of the Alimos Marina
and the investment in the Metropolitan Pole of Hell-
inikon-Agios Kosmas. Many may not know it, but Agi-
os Kosmas belongs to the Municipality of Alimos.

In all investment plans, our Municipality always
submits its own complete and realistic proposals
that complement the investments. Indicatively, for
the Marina we proposed and secured: the creation
and operation of a brand new Municipal Art Gal-
lery-cultural center, in order to attract visitors to the
markets and antiquities of our city, the continuation
of the presence of our Swimming Pool within the
Marina with its simultaneous upgrade, etc.

As part of these investments, the state decided in
2016 to grant the Municipality a large section of the
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"The
municipality is
not something
foreign or
hostile to the
citizens, but
something
familiar,
something of
their own.”

«0 Anpog dev
eival kat €€vo
n exBpikd yia
TOUG NOAITEG,
aAAd kdu
OIKOYEVEIAKO,
KAt 81K6 TOUG.»

coastal front, so that we can proceed with its gentle
and comprehensive development with respect for the
natural environment. All this is set to take place in a
sustainable way for the local community, that is, with
some income for the Municipality and, above all, with
a design that aims at the quality of life of our residents.

Unfortunately, almost ten years later, the state’s
commitment has not been fulfilled, mainly due to
The Hellenic Public Properties Company (HPPC), the
state-owned public property management company,
which hinders our efforts for what I mentioned above.

Given the importance of sustainability, what
measures is the Municipality taking to protect the
coastal environment and promote green spaces?

The protection of the natural environment is a
constant priority every day. As an example, let me
remind you of our great fight against the “bonus-
es” of the New Building Regulation and high-rise
buildings - a fight that continues.

We are moving forward with “green” regener-
ation projects, such as on Koumoundourou Street,
with bike lanes, new green spaces, bioclimatic
materials, promoting car-free travel and reducing
temperature in the city.

Through the “Green Everywhere” program, we
are removing asphalt and cement, creating flower
beds, green islands and copses.

We carry out regular voluntary beach and seabed
cleanups, in collaboration with diving athletes, scuba
diving clubs, schools, voluntary organizations, and
the Smile of the Child organisation, while offering a
valuable experiential lesson for children.
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What kind of additional improvements can resi-
dents expect in public services?

Already, residents have seen substantial im-
provements in services during our term. I would
dare to say that, compared to the past, huge leaps
have been made forward, towards “flawless” and
“exemplary”.

Garbage collection and the cleanliness of the
city are at a high level, while we have introduced
new recycling streams, such as the brown bin for
bio-waste and the purple one for clothes.

We created Municipal Transportation with
new buses that we purchased and organized into 2
local lines, while we are demanding the improve-
ment of the OASA lines.

Since 2020, we have been the first Municipality
to provide all of its services digitally: from certifi-
cates to complex financial or technical procedures,
citizens are served via mobile phone or computer,
without having to come to the City Hall.

We are pioneers in social programs, as we are
among the first Municipalities nationwide to have
created, among others, a Social Laundry, a Social
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Tutoring Center, a Social Grocery Store and a Cit-
izens’ Health Service Center.

Citizens can expect similar innovations in the
near future. The foundations have already been
laid, with projects such as the new Indoor Stadium.

What types of projects are currently underway?

Important infrastructure projects are current-
ly being implemented, such as: the new Indoor
Stadium (5.1 million euros), the upgrading of road
safety with the reconstruction of roads and side-
walks (3 million euros), the reconstruction of the
Agiou Dimitriou pedestrian area (600 thousand
euros), the green cultural route (1.2 million euros),
the flood protection project on Kanari Street (-1
million euros), the energy upgrade of schools (2.25
million euros), the construction of a bike lane from
the Ano Kalamaki METRO to the beach (2.8 mil-
lion euros) and the new Alimos Town Hall (over
8 million euros). At the same time, smaller projects
continue, such as renovations of playgrounds, recon-
structions financed by the Green Fund and projects of
the Attica Region (asphalt paving, etc.).
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Bpioketal ota Notia Mpodotia tng ABAvag kai §exwpider yia tv
Opop®n napahiakn {wvn, TV IGTOPIKA TOU onpacia w¢ natpi-
ba tou Ooukubidn kai TIg oUyxpoves unodopég Tou. Mahiota, o Anpog
AAipou ta teAeutaia xpdvia, nevolel oty avafdbpion Tng noldtntag
(WG, Pe eKTETaPéva €pya Kal Yn@IakéS UNNPEGIES Nou NPooQEpovTal
€€ ohokAnpou online and to 2020.
0 Afpapxog AAipou, Avbpéag KovouAng, piAa oto White Paper yia
1a peydha €pya nou Bpiokovial oe eENIEN, Goa oxediddovial Kal TV
napakatabnkn nou eUEANIOTEN va apnaoel oTIG ENOPEVES YEVIES.

TinepiAapPavouv ta peAAovTikd oxEdid oag, doov agopd tnv actikn
avantuén kal nw¢ okonelete va diatnpnoete napdAAnAa tnv noAi-
TIOTKA KAnpovopid tng noANng;

Eivar nén oe €€€MiEn onpavuikd oxédia avdntuéng, oe OAn
TNV €KTaon ToU napaliakoU PETWNOU pag, P Kupidtepa tnv avd-
nAaon tn¢ Mapivag AAipou kai tnv enévéuon atov MntponoAitiko
MoéAo EAAnviKoU-Ay. Koopd. MoAoi iowg dev to yvwpidouv, aAld
0 Ay. Koopdc aviikel atov Anpo AAipou.

Y& OAa Ta enevOUTIKG 0xEBIA, 0 ANPOG Hag KataBETel NAvTa Tig SIKEG
10U, MAAPEIG Kal PEANIOTIKEG NPOTATEIC MOU GUUMANPWVOUV TIG ENEVEU-
oeig. Evoeltika, yia tn Mapiva npoteivape kar e§aopahioape: tn dnpi-
oupyia kal Aeitoupyia piag oAokaivoupiag Anpotikng MivakoBnkng-noAi-
TIOTIKOU KEVIPOU, WOTE VA NPOCEAKUCOULE ENICKENTEC PEGA OTIG AYOPES
Kal oTIC apxaldtnTeg Tng NOANG pag, tv napapovi tou KoAuppntnpiou
jag péoa otn Mapiva pe tv tautdxpovn avapadpion tou k.a.

Y10 NA@i010 QUTQV TV eNeVEUTEWY, N NoAITEia anoQacioe 10
2016 va napaxwpnael atov Anpo éva peydAo tuipa tou napalia-
KoU PETWNOU, WOTE Va NPOXWPNACOUNE 0TNV NI Kal OAOKANPW-
pévn avadel§n tou pe oefacud ato Guaiko nepiBaAiov. OAa autd,
e BIKdGIHO TPONO yia TNV TOMIKA Kolvwvia, SnAadn pe opiopéva
€006a yia tov Anpo Kai, Kupiwg, Pe oxediaopé nou oToxeuel TNV
no16TNTa tn¢ {wN¢ TWV Katoikwv pac.

AuoTuxwg, oxed0v 6€ka xpovia Petd, n 6€GEUON TOU KPATOUG
dev éxer uhonoinBei, Kupiwg Adyw tng ETAA, TG KpatikAG eTalpeiag
diaxeipiong dnpdalag neprouaiag, yeyovog nou eunodicer tig npo-
ondbelég pag yia 6oa oag npoavépepa.

Aedopévng tng onpagiag tng iwaoipotntag, noia pétpa Aappavel
0 Afipog yia tnv npootacia tou napdktiou nepIBAAAovtog kai tnv
npowonon TwWV XWPwWv NPacivou;

H npootacia tou uoikol nepifdAhoviog eivar kabnpepiva
otaBepn npotepaidtnta. Evbelktikd, Bupilw tov peydho aywva
pag evavua ota «bonus» tou N.0.K. kai ta YnAd kthpia - évag
aywvag nou ouvexigetal.

MpoxwpoUpe o€ «npdaivec» avanAdoelg, 6nws atnv 066 Kou-
pouvdoupou, e nodnAatddpopous, VEOUS XwWPOoug npaacivou, Bio-
KAIpatika uhikd, npodyovTag Ti¢ PETAKIVACEIC XWPIG auTOKIVNTO Kal
pelwvovTag tn Beppokpacia péoa atnv noAn.

Méow tou npoypappatog «Mpdaivo naviol», ano€nAwvou-
Je GOQAATO Kal TOIPEVTO, SNPIOUPYWVTIAC NAPTEPIA, VNOISEC
npacivou kar aAoUAAIa.

YAonoloUpe TakTikouc eBeAoviikoUc kabapiopoUc aktwv Kai fu-
By, oe ouvepyaoia pe aBAnTéC Kataduong, cUAAGYOUS autoduTwy,
oxoAeia, eBeovTikéC opyavwaoelg, To Xapdyeho tou Maidiol, npoope-
povtag napdAAnAa éva noAUtipo Biwpatiké pdbnya yia ta naidid.

sIoAew o) =g

Ti €iboug npooBeTEC BEATIDOEIC PNOPOUV Va NEPIPEVOUV 01 KATOIKOI
oTI¢ SnPOOIES UNNPETIES;

'H6N, o1 kdtoIKol €xouv b€l oualaoTikn PeAtiwon oTIC unnpe-
oieg katd tn Bnteia pag. Oa toApouoa va nw 0t, o€ oxéon Pe 10
napeAddv, £xouv yivel tepdoTia dApata npog ta Pnpootd, npog To
«AYOoYOo» Kal «UNodeIyHatiko».

H anokopidn twv anoppippdtwy kar n kabapidtnta tng n6ANG
eival e uYnAd eninedo, eve £xoupe eloaydyel véa pedpata avaku-
kAwong, Onwe o Kape kadog yia BroandBAnta kal o pwp yia pouxa.

Anpioupynoape AnpoTikh Zuykoivwvia pe véa Aew®opeia nou
ayopdoape Kal opyavwoape o€ 2 ToNIKES YPappES, eV BIEKBIKOU-
pe tn BeAtiwon Twv ypappwv OAZA.

And 10 2020, €ipacte 0 NPWTOC ANPOC Nou Napéxel Ynplakd
10 0UVOAO TWV UNNPECICV TOU: and nioTonointikd £w¢ oUVOETES
OIKOVOHIKEG N TEXVIKEG Sladikacieg, o noAitng e€unnpeteital anod
KIVNTO N unoAoyloTh, xwpig va xpelrddetal va €pBel ato Anpapxeio.

MPWTONopoUpE 0Ta KOIVWVIKA npoypdupata, kabwg eipaote
and toug npwtoug Anpoug naveAAadikd nou dnuioupynoape, peta-
€0 aAwv, Kovwviké MAuvtnpio, Koivwvikd ®povtiotnpio, Kovw-
viK6 MavtonwAeio kal KEM Yyeiag.

AVTIOTOIXEC KAIVOTOWIEG HNOPOUV va avapévouv ol NoAiTeg
010 Apeoo péANoV. Ta «Bepéhia» Exouv ndn pnel, pe €pya Onwg
10 V€0 KAelgtd Mnnedo.

Ti eidouc £pya Bpiokovtal autd to Sidotnpa og §ENIEN;

Auth tnv nepiodo uhomoloUvTal onPavtika £pya unodouwy,
onwe: to véo KAeloto Mnedo (5,1 eat. eupw), n avapaduion tng
001kNG ac@aAeiag pe avanidoeig 06wV kal ne{odpopiwv (3 ekart.
€Upw), N avakaivion tou nedodpdpou Ay. Anpntpiou (600 XIA.
€Upw), N npdaoivn noAitiotikn diadpopn (1,2 EKAT. EUPW), TO AVTI-
nAnpPUPIKG €pyo TNV 066 Kavdpn (~1 ekat. EUPW), N EVEPYEITKN
avapaduion oxoAeiwv (2,25 eKat. eUPW), N KATAOKEUN NodnAato-
6popou and to METPO Avw Kalapdkl wg tnv napalia (2,8 ekart.
€) kai 1o véo Anpapxeio AAipou (dvw twv 8 ekart. €).

MapdAAnAa, ouvexiovial pikpotepa £pya, ONWC AVAKAIVIOEIC
naidikwy xapwv, avanidoeig pe xpnpatodétnon and to Mpdoivo Ta-
peio kar €pya tng Mepipépeiac ATiKAC (a0PaATOoTPWUEIC K.4.).

“ WANT TO LEAVE BEHIND
A CITY MUCH BETTER THAN

THE ONE WE INHERITED.

WITH CITIZENS WHO WILL
FEEL PROUD OF THE ALIMOS
WE ALL BUILT TOGETHER.”

«OEAQ NA AOHXZQ MIA TMOAH MOAY KAAYTEPH AMNO AYTH
noy NMAPAAABAME. ME MOAITEX Ol ONMOIOI ©A NIQOGOYN
YNEPH®ANOI A TON AAIMO MOY ®TIAEZAME OAOI MAZI.»
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Floors
Enmimeda

Restaurants & Coffee shops
Eotiatopla & Kadetepleg

=95~

Stores
Kataotmuata

Multiplex Cinemas
AilBouoceg

Playgrounds for our little friends! | Mawd4tomol yia toug pikpoUg pag dilouc!

To ATHENS METRO MALL, o améAutog mpooplopndg shopping kat Stackédaong yla OAn TNV OLKOYEVELA, TTPOCPEPEL

UTTEPOYXEG OTLYMEG XaAAPwOoNG KAl AUETPNTEG ATTOAAUOTLKEG YEUOTIKEG EMAOVEG. Mg TEVTE 0pOPOUG yLa ayopEg

kat Puyaywyla, amoteAel Tnv amdAutn sumelpla Katavalwtwy yia KaBes otiyun. Bploketal akpBwg Umpootd oto

METPO TOUu Aylou Anuntplou emil TG AcwdPopou BoUALayUEVNG, ATTOTEAWVTAG TO HOVASIKO EUTTOPLKO KEVTPO TTOU

npoodépel TOoo PeyAAn sukoAia mpdoBaong.

To ATHENS METRO MALL Tap€XEL OTOUG ETTLOKEMTEG TOU 95 KATAOTAMATA NYETIKWY brands mou kaAumtouv kaBe

avaykn, 18 xwpoug eotiaong, 5 Kivnuatoypadikég aibouoeg, Super Market, maldotormo, tpansla kabwg kat 1200

Oéoelg MAPKLIVYK. TEAOG, N L3LAlTEPN KATACKEUT) Tou, 0 AdpBovog PwTIonog Kabwg Kal To TPACLVO OToLKELo

CUVOETOUV £vayv 3AVIKO XwEO yLa XaAdpwon Kal avaluyn, TANPwE EVAPHUOVIOUEVO |E TO ACTLKO ToTTlo.

|
AewdOpog Boullaypévng 276,
173 43, Aylog AnuntpLog, AGnva
T +30 210 9769444,

athensmetromall.gr

q
_/

f @ o

~ ——@AthensMetroMall ___




YIANNIS FOSTIROPOULOS

“THERE IS AN URGENT NEED
FOR SMART AND MODERN CITIES
WITH A SOCIAL CHARACTER”

The MAYOR OF PALAIO FALIRO speaks to White Paper about the great “bet” on
sustainable development in the southern sector of Attica, which can act as a guide for the
entire Greek economy. // O AHMAPXOZX ITAAAIOY ®AAHPOY Adet oto White Paper
Y14 T0 peydAo «otoixnpa» e idoipng avantuéng otov vOTio TOpEA TG ATTIKNG, TTOU
prmopet va Aertoupynoet ¢ o0nyoc yia to 6UVoAo ¢ eAANVIKNG O1KOVONIAC.

Interview
TASOS
ZACHOS

S —

"Our strategic
planning
includes
tourism, culture
and smart
specialization.”
«0 otpatnyikég
pag oxed1aopog
nepitAapBavel
TOV TOUpPIoMO,
ToV NOAITIONO
Kal tnv £€€unvn
e€e1dikeuan.»

HE MAYOR OF PALAIO FALIRO, Yiannis Fo-

stiropoulos, welcomed me in his office,

with a sincere desire to talk not only about

his area, but also about everything that is
changing in the southern sector of Attica. In the
following interview, he speaks fondly of Palaio
Faliro, which he characterizes as a historic area of
strategic importance, while advocating the need
for the Local Government to collaborate, evolve
and use technology and sustainable development in
practice, creating today’s “smart” cities that place
the citizen at the center.

The last decade in the Municipality of Palaio Fal-
iro has been a period of multi-faceted reform.
What would you single out as the main milestones
of your term from 2019 to the present?

Initially, let me point out that when we took
over the municipal authority, we did not start from
scratch, but found tools to utilize, as well as projects
and infrastructure, which had already progressed.
Of course, we also identified omissions that we are
trying to correct, as Palaio Faliro is a densely built
city that needs additional spaces for parks, squares
and places of refuge, so that it can breathe. Our main
priorities for the Municipality include sustainable
development, improving the everyday life of the citi-
zens and preserving our natural heritage. These are
three pillars on which we are building a city worthy
of our expectations. Important projects are under-
way, such as the 400-space underground parking
lot. At the same time, the regeneration of Flisvos will
create new green and recreational areas, enhancing
the ecological and aesthetic outlook of our area.
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Can you describe to us specific projects and ini-
tiatives that are being implemented in the Palaio
Faliro area and how they serve the local commu-
nity and visitors?

If we start from the east, from the Pikrodaf-
ni creek, one of the most important projects is its
demarcation. This creek connects Ilioupoli, Agi-
os Dimitrios, Alimos and Palaio Faliro with the
Hymettus mountain range. There, the Edem area
begins, which took its name from a restaurant that
has been there for 100 years and continues to op-
erate to this day. From there begins the open and
free beach of the Municipality of Palaio Faliro. In
the so-called Attica Riviera, we are the only Mu-
nicipality where the entire stretch of sandy coast-
line is open and free to the public. All we ask from
visitors is to respect it.

What is current state of the reconstruction of
Flisvos and what improvements do you expect it
to bring to the area?

The reconstruction of Flisvos brings one of the
most historic points of the city to the forefront. It is
a symbol of history, memory and cultural heritage
for Palaio Faliro and Attica. A complete renovation
is underway and right next to it, an underground
parking lot with 400 parking spaces will be built. 12
million euros in funding has been approved, while
an additional sum of 5 million euros is being sought
based on the final estimates.

In the regeneration of Flisvos, we must also add
the Attica Region’s project for the coastal bike
lane - pedestrian path.

This large project is part of the southern coast-
al axis, where the 18-km-long coastal bike lane -
pedestrian path is being prepared. Since there are
resources available from the Recovery Fund, it is
important to proceed immediately with a compre-
hensive study that will upgrade the existing infra-
structure. The changes that have occurred in re-
cent years with the sea currents due to the Alimos
marina and Kifissos works, have created a beach
in Palaio Faliro, which in many places exceeds 40-
50 meters. We must utilize this width for the ben-
efit of citizens.

How does the municipality fit in and what role
will it play within the broader framework of the
“Athenian Riviera” project?

It is an ambitious and extremely important pro-
ject, and all eyes are now focused on it. The Stav-
ros Niarchos Foundation Cultural Center is already
in operation, while The Ellinikon is progressing.
At the same time, at the initiative of the Region of

SJIOoARWI o)

Attica, the new Metropolitan Park in Faliro Bay,
named ‘Aenaon,’ is being created, covering an area
of approximately 54 hectares (133 acres). All of this
can be unified and become something great for the
residents and visitors of Attica, but also for the res-
idents of the entire basin.

Finally, I would like to ask you what your strate-
gic plan is for the Municipality.

Very recently, the Municipal Council approved
our collaboration with a cluster of businesses, the
“Pleiades”, with the aim of making our city better
and more modern. We will try to implement what-
ever innovation there is for the benefit of the cit-
izens and we will each take our share of respon-
sibility. At the same time, we want to strengthen
businesses, because this brings economic leverage
to the area. Finally, we must not forget shipping,
as the sector has important companies with which
we have been collaborating closely in recent years.
We are trying to have very good communication
and show them that the Local Government is not
a stagnant environment with old-fashioned may-
ors; they are modern people who love their cities
and can safeguard public benefit through cooper-
ation with private entities.

0 Anpapxog MNaiaiod ®aAnpou Mdvvng dwatnpdnouAog pe

unodéxOnke aTo ypageio Tou, pe eINKPIVA §1aBeon va WIANGE!
Ox1 povo yia tnv neploxn tou, aAAd yia 6Aa 6oa aAAGlouv atov voTio
TOpEQ TNG ATTIKNG. XTn 0UVEVTEUEN Nou akoAouBel wAdel pe aydnn yia
10 Malaid ®dAnpo, nou xapaktnpilel w¢ pia I0TOPIKA NEPIOXN HE
oTpaTNyIKN ONPacia, Evew npotdacoel Tnv avdykn, n Autodioiknon va
ouvepyaotel, va eSeAIXBel kal va XxpnoigonoIngel Tnv texvoloyia kal
™ Biwoiun avantuén otnv npagn, Snpioupywviag Tig «EEunvecy no-
A€IG Tou onpepa nou BAZouv oo eNikevIpo Tov NoAiTn.

H teAeutaia dekactia otov Anpo MaAaiot ®aAnpou unnpée nepi-
080¢ noAueninedng avapdp@wang. Moia Ba Eexwpilate wg ta fa-
0lKa opdonpa tng S1KAG aag Onteiag and to 2019 £w¢ Kal onpepa;

ApxIKd, va enionpdvw 61l dtav avaldBape T dnpotikh apxn,
dev gekivaoape and to pndév, aAAd Bpnkape epyaleia va aflonol-
Nooupe, KaBwe Kal €pya Kal unodopEg, nou eixav NN NPoXwpenael.
Ouoikd, evtonioape kai napaAnyeig nou npoonadolpe va d1opbw-
ooupe, kabwe to Malaid ®dAnpo eival pia nukva Sopnpévn noAn, n
onoia xpelGletal ennNAoV XwWPoug yia ndpka, nAateieg kar onpeia
KaTaQuyng, wote va pnopei va avaodvel. 01 BacikéG pag npotepal-
dtnteg yia tov Anpo nepiAapBavouv tn Bicdaiun avantugn, tn BeAti-
WoN TNG KaBnpepIvotntag Tou NoAitn kai tn Siatipnon TN GUOIKAC
pag kKAnpovopidg. NMpokeItal yia TpeIg NUAWVES NAvw 0Toug onoioug
oikoSopoUpe pia noAn avtagia Twv NpoadokIwv pag. X e€ENEN Bpi-
oKovtal onpavtikd épya, 6nw¢ n avaniaon tou ®AoioBou, nou Ba
dnpI0UPYNGOUY VEOUC XWPOUG NPAcivou Kal avayuxng, evVioxuoviag
TNV 0IKOAOYIKA Kal aloBnTiKA 6Yn TG NEPIOXAC Hag.
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Mnopeite va pag nepiypdyete oUyKeEKpIpEva £pya Kal NPwto-
BouAigg nou ulonololvtal atnv nepioxn tou MaAaiot daAnpou;

Av Eekivaooupe and ta avatoAikd, and to pépa tng Mikpodag-
vng, éva and ta onpavtikdtepa €pya eivai n opiobEtnan tou. To pépa
autd evwvel Tv HAoGnoAn, tov Ayio Anpntpio, Tov AAILO Kal T0
Mahaid ®aAnpo pe 1o opevd oUpnAeypa tou Yunttou. Exei, Aoy,
€ekivael n neploxn Edey, n onoia NApe To Ovopda TN and 0 OpwvU-
o eoTiatopIio pe 1otopia 100 £1wv, T0 onoio cuvexidel va Aertoupyel
uéxpl onpepa. And ekel Eekivael n avoixtn kal eAelBepn napaia tou
Anpou MaAaiot ®ainpou. Ltnv enovopaldpevn Attiki Pifiépa, ei-
paote o povog Anpog dnou 0Ao To KOPWATI TNG AKTOYPAPKAG e Ao
eival avoixtd kar eAeuBepo yia tov kKéopo. To pdévo nou ¢ntape and
TOUG ENICKENTEC Eival va T0 0€PACTOUV.

Ienola @don Bpioketal n avaniaon tou ®AoioBou Kai noieg BeA-
TIQOOEIC aVapEVETE va QEPEI GTNV NEPIOXN;

H avakataokeun tou ®AoioBou onpatodotei pia véa noxn yia
v noAItioTIkA Tautétnta tou MaAaiol ®ainpou Kai pépvel €va and
Ta Mio 10TopIkd onpeia tng ndAng ato npooknvio. 0 ®Aoiofog dev
eivar anAd éva ktipio. AnoteAei olpBoAo 10Topiag, pvapng kal NoAITi-
OTIKNG KAnpovopidg yia to Malaié ®aAnpo kal Tnv Attiki. Bpioketal
oe e€ENIEN wia nAnpng avakaivion and ta BepéNia kal akpiBwg dinka
Ba kataokeuaotei unodyelo napkivyk 400 B£0ewv, ONwC NPoavépe-
pa, yla 1o onoio €xouv ndn oAokAnpwOei o1 PeNETEC. Exel eyKkpIOel
Xpnpatodotnon 12 ekar. eupw, evw avalntouvial enNAEOV 5 ekat.
EUPW HE BAoN TIC TEAIKES EKTIUNTEIG.

SJIoARW )

Ltnv avdanAaon tou ®AoicBou npénel va npooBEégoupe oupnAn-
pwpatikd Kal o €pyo tng Mepipépelag yia tov nodnAatddpo-
po-ne0dpopo tng napaliakng.

To peyalo autd €pyo evidooetal oTov votio napahiakd dfova,
onou etolpadetal o nodnAatddpopog-neddpopog TG Napahiakng,
€va £pyo Tng Mepipépeiag ATTIKNG pnkoug 18 xAp.. Epdgov undpxouv
d1abéaipor ndpor and to Tapeio Avakapyng, eival onpavtikd va npo-
XWPNOOUPE Guesa g€ pia oAoKANPWUEVN ypaypikn peAETn nou Ba
avapabpioer T upIoTapeves unodopéc. O aAAayég mou €xouv Yivel
1a TeAeutaia xpovia pe ta pedpata g Balacoag Adyw Twv Epywv TG
papivag ANipou kai tou Kngioou, €xouv dnpioupynael pia napalia oto
NMaAaid ®aAnpo, nou o€ noAAd onpeia enepvd ta 40-50 pétpa. Autd
10 NAGTOG NPENEN va T0 a&lonoINGoUpE NPOg OYEAOC TWV NOAITLV.

Nw¢ evtdooetal o 8Apog kai nolo poAo Ba naiel evidg tou eupl-
tepou nAaiciou tou oxediou «ABnvaikn PiIBIEpan;

Eivar éva oxédlo peyahonvoo Kai e€aipeTikG oNPAvIIKo, 0TO
onoio 6Aa ta PAéuparta eival nAéov atpappéva. Eival ndn oe Aeitoup-
yia 1o Kévipo MoAmiopoU 16pupa Xtalpog Nidpxog, evew npoxwpdel
10 Ellinikon. MapdAAnAa dnpioupyeital to véo MntponoAitiké Mapko
atov ®aAnpikd 0ppo, 10 «Aévaovy, £va £pyo GUVOAIKAG éKtaong 541
OTpEPPATWY, Nou avapévetal va avafadpioer nANpwE T napaliakd
pétwno tng ABnvaikng PiBiépag. ‘OAa autd pnopouv va evonoinBolv
Kal va yivouv kdt onoudaio yia Toug Katoikoug Kal TOUG ENIOKENTES
g ATKAG, aAAd Kai yia Toug Katoikoug Tou Aekavonediou.

KAeivovtag, 6a nBeAa va pou ava@EpeTe nolo gival To otpatnyi-
K0 oag nAdvo yia tov Ano.

MoAU npdopata nepdoape and to Anpotiké TupBoulio pia ou-
vepyaoia pe pia ouotada enixelphoewy, Tig «MAEIAdesy, Pe 0TOX0 va
kdvoupe tnv nOAn pag kaAUtepn Kai nio oUyxpovn. 0,11 KaIvotopo
undpxel Ba npoonabnooupe va o EQapPocoupe Npog OPENOG TwWV
noAitv kai Ba ndpoupe o kabévag to pepibio Tng eudbuvng ToU.
MapdAAnAa, Béhoupe va evioxUooUPE TIC EMIXEIPATEIC, yiati autd
enQEPEl 0IKOVOUIKN PoxAeuan atnv nepioxn. TéAog, Gev npénel va
€exvape tn vautiAia, kaBwg 0 kKAAS0G €xel GNPAVTIKES ETAIPEIES PE TIG
onoie¢ Ta TeAeutaia xpovia PpIoKOPACTE O€ 0TEVA ouvepyaaia. Mpo-
onadoupe va éxoupe dia noAl kaAn enikovwvia kal va toug 6eioupe
011 n Autodioiknan dev ival n «Ywpokwaotava.

H Autobioiknon dev eival ol «BAaxodnpapxor», aAAd olyxpovol
GvBpwnol nou ayanolv Ti¢ NOAEIS TOUC Kai ynopolv va ouvdudoouy 1o
dnpo6aio 6pelog péoa and th cuvepyaoia pe Toug 181WTIKOUG POPEIC.

“PUBLIC SPACE IS OUR
COMMON PROPERTY AND
WE MUST RESPECT IT.”

«O0 AHMOZXZIOXZ XQPOX EINAI KOINH MAX
MEPIOYXZIA KAl NMPEMEI NA TON EBAXTOYME.»
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RHYTHM

A BOLD TRANSFORMATION is underway

along the Athenian Riviera — and the SOUTH
ROCKERS are leading it. // Mia TOAMHPH

METAMOP®QXH Ppioketal oe e€€Mién otnv
ABnvaixn Pifiépa — kat ot SOUTH ROCKERS

THOSE

who bring

a new

to the
SOUTH

nyouvtal autng tnc aAAayng.

S

By
TASOS
ZACHOS

—

N THE LAST THREE YEARS, since I

have moved to the Southern Suburbs of At-

tica, I have had the opportunity to closely

observe the significant changes that take

place daily on the Athenian Riviera. Some
are visible, for example, when passing by the Met-
ropolitan Park of The Ellinikon, where the cranes
have risen, signalling the creation of a new “smart”
and “green” city, the “city of the future”, as The El-
linikon, the largest urban regeneration project in
Europe, has been termed.

On a coastline of approximately 70 kilometers,
which is by no means inferior to its counterparts
in Europe, large hotel chains have appeared, ma-
rinas are being reconstructed and new urban in-
frastructure is being designed in order to create
a “clustering”, as Theodoros Gavriilidis, Chief In-
vestment Officer of LAMDA Development, indic-
atively states in an interview in the dossier that
follows. “That is, an ecosystem in which they will
be assisting each other, so that the Athenian Rivi-
era can be transformed into a truly world-class
destination. Something that will not exist any-
where else in the world”, he emphasizes.

All the above constitute a complex multifacto-
rial equation with the participation of the state, the
residents themselves and the companies that bring
the new rhythm to the south, the “South Rockers”.
Typical examples of this kind of companies are
presented in this special dossier of the White Pa-
per, as edited by NouPou Media, long established
as the publishing authority in the Southern Sub-
urbs, and Forward Media, the company that repre-
sents and publishes Fortune Greece, the leader of
entrepreneurship in Greece.

The “South Rockers” are companies and indi-
viduals that are changing the business landscape
in the Southern Suburbs and are co-creating the
new face of the Athenian Riviera and, by exten-
sion, the new face of the Greek economy, with their
activity as a “vehicle”. In the context of our dossier,
we give the floor to businesses that contribute to
the creation of a stable developmental future for
their people, the society and the economy, with
investments in dynamic sectors as the spearhead.
We shed light on their actions and initiatives for
sustainability, which will ensure a better future for
future generations and a better place to live.

This last element is perhaps the most impor-
tant and not at all self-evident... The need for a new
“urban agreement” in times of significant invest-
ments and changes is imperative. An agreement
that will ensure the balance between development
and environmental protection in practice and not
in theory, will focus on urban resilience and pro-
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tection against climate change and will enable a
real upgrade of the quality of life, while maintain-
ing the necessary social dimension.

In this context, the companies - “South
Rockers” seem to be taking on their share of re-
sponsibility to essentially co-shape something
that will affect people’s lives in the area and,
more broadly, throughout Attica in the years
to come. The common features of these com-
panies are the investment in innovation and
the development of sustainable projects that
inspire, evolve and offer an upgraded experi-
ence at every level, incorporating the values of
well-being, functionality and aesthetics.

Let’s
get to KNOW
THEM...

* Tasos Zachos is CEO/Editor-in-Chief of Fortune Greece
**The companies that follow are in random order.

TA TEAEYTAIA TPIA XPONIA, nou éxw WETaKoioel

ota Notia Mpodotia tng ATTIKAG, £Xw TNV EUKalpia va na-
pakoAoubw and kovid tig onpavtikég aAlayég nou ouvieAou-
vial kabnpepivd otnv ABnvaikn Pifiépa. Kdnoieg eival opatég,
nepv@VTag n.x. and to MntponoAitikd Mapko tou EAAnvikoU,
ekel Omou ol yepavoi éxouv uPwBel, onpatodotwvtag tn dnpi-
oupyia piag véag «€€unvngy Kal «npacivng» noAng, tng «noAng
ToU PEANOVTOGY, OnwE éxel xapaktnpiotei 1o “The Ellinikon”, To
peyahltepo €pyo aotikng avdnAaong otnv Eupwnn.

S¥d3IMI0d
HLNOS 3HL

Ie pia aktoypappn pAkoug nepinou 70 XIAIOPETpWY, N
onoia dev éxel o€ Tinota va {nAéyer and avtiotoixes tng Eupw-
nng, Peyaheg aluoideg Eevodoxeinv €xouv kAvel TV eppavion
T0UG, papivec avanAdooovtal, VEEG AOTIKEG UN0dOUES oXxedId-
Covtal, WOTe va dnpioupynBei éva «clustering», dnw¢ xapa-
KTNPIOTIKA avapépel o OUVEVIEUEN TOU 0TO AQIEPWHA Mo
akohouBei 0 Oeddwpog MappinAidng, Chief Investment Officer
¢ LAMDA Development. «AnAadn éva oikooUoTnpa ato onoio
Ba Bonbder o évag tov AAhov, wate n ABnvaikn Pifiépa va pe-
tatpanei oe évav npaypatikd naykoopiou ennéSou NpoopIauo.
Kdt nou dev Ba undpxel nouBeva aAlol atov kGapo», TOVITEL.

‘0OAa ta napandvw anoteholv pia oUvBeTn moAunapayo-
VTIKA €€i0won Pe TN CUPPETOXNA TNG NOAITEIAS, TWV BIWV Twv
KATOIKWV Kal TOV €TAIPEIV, MOU PEPVOUV TOV VED pubud ata
voTId, Toug «South Rockersy. Xapaktnpiotikd tétola napadeiy-
gata napouaiaovial o€ auto To EISIKG apIépwpa Tng €kdoang
“White Paper”, 6nw¢ ta enipeAndnke n Nou Pou Media, miotn
0TOV Xapaktnpiopd nou tng éxel anodoBei w¢ «publishing
authority» ota Nétia Mpodotia, kal n Forward Media, n etaipeia
nou eKNPoownei kal dnpoaoievel to Fortune Greece, Tov ny€tn
NG ENIXEIpNPATIKOTNTAS 0TV EAAGSa.

01 «South Rockers» eivar etaipeies kai npdowna nou aAAd-
Couv ta 6edopéva ota Notia MpodoTia kar GuvENpIoUPYoUY TO VED
npoowno tne ABnvaikng PIBIEpAc kai Kat' enéktaon tng EAANVIKAG
olkovopiag, pe «dxnpa» tn 6pactnpIdtnTd Toug. Xto nAaiolo tou
dnP0sIoYPAPIKOU Hac aplepwparog, divoupe tov AGyo oTIG eni-
XEIPNOEIC Nou oupBaAlouv otn dnpioupyia evog otabepou ava-
ntugiakoU PEAAOVTOG yia ToUG avepwmnoug ToUG, TNV KoIVwvia Kal
TNV 0IKOVOHIa, PE QXN ToU 0patog TI¢ ENevBUCEIS € duVapIKoug
kAASoug. «Dwtidoupex TIC SPATEIS Kal TIC NPWTOBOUAIES TOUG yia
Biwaipdtnta, nou Ba e€aopaAifouv €va kaAitepo PéAAOV yia TIg
endpeveg yevié kal éva KaAutepo Pépog yia va eig.

Kai 10 teAeutaio eival iowg T0 Mo onpavtiko kai kaboAou
autovonto... H avaykn yia pia véa «actikn oupgwvia» o€ nepio-
50UG onpavtikwy enevolioewy kal ahhaywy eival enitaktiki. Mia
oupgwvia nou Ba eaopalilel Tnv 10opponia avdpeoa otnv avd-
ntuén Kal Ty npootacia tou nepIBAAAOVIOS otnv npGén kar Oxi
Bewpntikd, 6a PaAel oTo enikevipo TNV aCTIKA avBeKTIKATNTA Kal
v nNpootacia anévavtl otnv KAIpatikn aAAayn kar a dwael
duvardtnta yia pia npaypatikn avafdbpion tng noidtntag {wng,
81aTNPWVTAG TO ANAPAITNTO KOIVWVIKG NPAaN|o.

¥10 nAaiolo auto, ol etaipeieg-«South Rockers» qaivetal
va avalapBavouv 1o pepidio tng eubUvng nou Toug avaloyei va
ouvoIagopPPWOOUY 0UCIACTIKA KATI Nou Ba ennpedoel TIg {wE
WV avBpwnwy Ta endpeva Xxpovia atnv NepIoxn Kar eupltepa
o€ 0An tnv Attikn. Koiva toug xapaktnplotikd eival n enévéuon
0TNV Kaivotopia kar n avantu€n BIwoIpwy €pywv Nou epnve-
ouv, e€eliooovtal kal npoo@épouyv pia avaBaduiopévn epnel-
pia o KGO eninedo, evowpatwvovtag Tig agieg tou eu {nv, Tng
AEITOUPYIKATNTAC Kal TNC AI0ONTIKAC.

MAME NA TIZ TNQPIZOYME...

* 0 Tdoog Zdxoc eivai CEO/Editor in Chief tou Fortune Greece
**01 etaipeiec nou akoAouBouv eivar pe tuxaia oeipd.
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The

ELLINIKON
A world-class

DESTINATION
from the '**

FUTURE “

THEODOROS GAVRIILIDIS, Chief Investment Officer of LAMDA

DEVELOPMENT, welcomes Tasos Zachos at THE ELLINIKON and talks

about the “15-minute city”, the regeneration of the coastal front and the
creation of the largest coastal metropolitan park in Europe. / O @EOAQPOX L
TABPIHAIAHY, Chief Investment Officer tnc LAMDA DEVELOPMENT,

unodéxetal tov Tdoo Zaxo oto ELLINIKON kat piAd yid tnv «ImoAn towv

15 Aemrtovy», TNV avamAaon tou mapaAiakou PETMOIIOU Katl tTn dnpioupyia tou
peyaAutepou mapdkTiou PNTPOIIOAITIKOU IIdpKou otnv Eupomn. @
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he Ellinikon is not just a redevel- changes the Athenian Riviera, which is becoming

opment project. It is the largest a reference point and a tourist “hotspot” not only

urban regeneration project in Eu- for Greece, but also for Europe.

rope, launched by a Greek compa- With this new world-class destination and

ny, LAMDA Development, andis *~  the great challenges of the project as our start-
a new proposal for what a modern, sustaina- Text ing point, we met at The Ellinikon Experience
ble, “smart” city can be. The project covers an TASOS Centre with Theodoros A. Gavriilidis, Chief In-
area of 6.2 million sq. m., redefines the way we ZACHOS vestment Officer of LAMDA Development, in
live, move and connect and, at the same time, .. an effort to bring to you images of the future!
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We are at The Ellinikon Experience Centre,
which takes us on a journey through the vision
of The Ellinikon for a sustainable, smart and
innovative city. With the project in full swing,
how do you feel about the city of the future
that is being built?

This historic area, which previously served
as one of the hangars of the Hellenic Air Force,
has now been renovated and today hosts the vi-
sion for The Ellinikon. The journey for the pro-
ject began in 2013, during the difficult period of
the economic crisis, when the first discussions
and cost-benefit assessments were taking place.
From the initial plans on paper, we moved on to
models and now we see the project being grad-
ually implemented, as witnessed by those driv-
ing along Poseidonos and Vouliagmeni Avenues.
This development fills me with emotion for the
path we have taken to date. It also makes me feel
a sense of responsibility to co-shape something
that will impact people’s lives for many years to
come. And this is something that we take very
seriously into account.

What are the key characteristics that make
The Ellinikon a project of international scope?

First of all, its size is unique. It is an urban pro-
ject covering an area of 6.2 million square meters
- three times the size of the city of Monaco - with a
3.5 kilometer waterfront, essentially creating a new
city inside the city. At the same time, it includes a
metropolitan park of approximately two million
square meters - larger than London’s Hyde Park -
which corresponds to approximately 1/3 of the to-
tal area. This park will be the largest seaside park
in the country and, most importantly, will be open
and accessible to everyone. Another key feature
that makes the project unique is the “15-minute
concept”. The resident of The Ellinikon will be able
to get to work, do his shopping, exercise or have ac-
cess to high-quality health and education services
in just 15 minutes - either on foot or by bicycle.

What you are describing, in fact, shapes a new
model of urban identity, both for the Hell-
inikon area and for Athens more broadly.

Although T am notan architect - a profession
that I truly admire - I believe that The Ellinikon
redefines the way we perceive a city. It provides
a public open space that Athens so desperately
needs, through a large metropolitan park and
the waterfront. It combines cutting-edge tech-
nology with sustainability, shaping a new, mod-
ern way of life. It is what we at LAMDA Devel-
opment call “Redesigning Living”.

S¥d3IMI0d
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How will “The Ellinikon” si-
multaneously become a smart
and green city?

Greece can truly pioneer
in this field and The Ellinikon
proves it. We designed the pro-
ject from scratch, combining
technology and sustainability
as interrelated pillars, with the
aim of creating a new way of
life - a city worth living in. Sus-
tainability for us is not a theory;
it is practice. We implement sus-
tainable development strategies
that focus on decarbonization
- that is, reducing the environ-
mental footprint, saving natu-
ral resources and water - while
at the same time taking care of
the well-being of residents and
the wider community. We have set specific car-
bon footprint reduction targets by 2030, which are
available on our website, and we are committed to
achieving a true circular economy.

In a project as complex and large-scale as The
Ellinikon, how easy is it to strike the balance
among innovation, sustainability and real
progress?

Clearly, itis not easy at all, because it is a long-
term investment. We are called upon to allocate
significant resources from the outset for some-
thing that may not yield immediate financial
benefits. In the long run, however, what seems
innovative today becomes the new self-evident.
You become competitive because you set new
standards, which the others are called upon to
follow. At The Ellinikon, nothing was a given.
Everything started from scratch and this is per-
haps the greatest challenge, but also the beauty
of working on such a project.

Great architects are collaborating on the pro-
ject, with sustainability permeating every as-
pect of the design - even in the grand skyscrap-
er of the Riviera Tower, which will also be the
tallest skyscraper in Europe.

Indeed, Riviera Tower is the first green sky-
scraper in Greece and one of the tallest sustain-
able skyscrapers in Europe. As we speak, its con-
struction is already almost halfway through. At
Riviera Tower, nature comes into the building,
while the combination of vegetation and water
elements enhances its bioclimatic character. Also,
other emblematic projects such as Riviera Galle-
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ria and The Ellinikon Mall have been pre-certi-
fied at the LEED Gold level, which demonstrates
our commitment to energy efficiency, renewable
energy sources, water conservation and the use of
sustainable materials. Nevertheless, sustainabili-
ty does not stop there. It is visible everywhere in
The Ellinikon - from the Experience Park, which
is already enjoyed by thousands of citizens, to the
central concept of the project, which places na-
ture and people at the centre.

With the project moving forward at a rapid
pace, what are the biggest challenges you face
and at what stage exactly is it?

The project is now fully in the construction
phase. We see the tower rising, the infrastruc-
ture projects evolving, the undergrounding of
Poseidonos Avenue progressing, new residences,
the beachfront, the park, and the sports centre
that will be delivered in a few months. There is
intense activity in all sectors. The challenges are
many and they are part of our daily lives. Perhaps
the greatest challenge is the complexity of the
project that creates an entire city from scratch,
with infrastructure, environmental and social
parameters that must be taken into account.
Equally important is the cooperation with the
surrounding municipalities, where honesty and
trust are “keys” to integrating the needs of the
area. At the same time, the project is evolving in
a difficult environment: from the economic crisis
and the pandemic to the war in Ukraine, increas-
ing energy costs and inflation, and now the lack
of labor. We are facing all of this methodically
with careful planning and perseverance.
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What is the message sent by the fact that such
aproject is being implemented by a Greek com-
pany, such as LAMDA Development?

Clearly, it sends a very strong message and fills
us with pride - for our country, for the company
and for the entire team - both inside and outside
LAMDA - that is implementing the project. The
Ellinikon is a response that refutes the image of
Greece as a country where nothing happens, a re-
sponse to introversion and misery. It shows that
when the country wants to, it can plan, set goals
and carry out important projects with self-confi-
dence. The fact that the project is being carried
out by a Greek company, with Greek engineers
and workers, redefines the way we see ourselves
and our country. Since we can complete this
great project, imagine what a small country like
Greece can achieve - to become a leader in specif-
ic sectors and inspire other countries; to become
a country that leads, instead of following others.
The Ellinikon is an example, but also a national
goal, which society embraces and co-shapes. This
responsibility gives us the strength and persever-
ance to carry it out in the best possible way.

How do you feel that LAMDA Development is
ranked as one of the most influential compa-
nies in the world, according to Time magazine?
We feel immense pride in being included in
Time magazine’s list of the Time 100 Most Influ-
ential Companies worldwide, alongside global
giants like Amazon and Microsoft. Our greatest
achievement is that from a small team of 50-60
people, we have grown into an organization
of over 700, attracting talent from around the
world—many of whom returned to Greece be-
cause of the The Ellinikon project. If T had to sum
it up in one phrase, I would say: we built a new
company to build a new city. Moreover, we have
succeeded in gaining the trust of society, which
now embraces the project, eagerly anticipates it,
and wants to see it completed quickly. What sets
LAMDA apart from others in the industry is that
we don’t just build properties, we redefine urban
living. We create destinations and build experi-
ences that combine public space, technology, na-
ture, aesthetics, and quality. Thus, with the El-
linikon as our springboard, we are in a position
to achieve new goals and enter new markets in
the future—not just in Greece, but international-
ly. In addition, LAMDA’s experience with large
shopping centers strengthens its customer-cen-
tric approach. We don’t design in isolation, from
an office, we design based on the needs of the
residents, workers, and users of the project.
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TO THE ELLINIKON 6¢v eivar anAwg éva €pyo avd-
nhaong. Eivar 1o peyaAltepo actkd project otnv
Eupcdnn, nou dpopohoyeital and pia eAAnvikn etaipeia,
LAMDA Development, kal anoteAei pia véa npdtaocn yia 10
nw¢ pnopei va eival pia alyxpovn, Brwarun, «€€unvn» noAn.
To £€pyo KaAUntel pia €Ktaon 6,2 €KATOPHUPIWV T.4.,
enavanpoodiopilel tov tpéno nou {oUpe, KIVOUPAOTE Kal
ouvbedpaote kal napaAAnia aAAager tnv ABnvaikn PiBiépa,
n onoia yivetal onpeio avapopdg kai Toupiotikd “hot spot”
Ox1 povo yia tnv EAAGSa, aAAd kai yia tnv Eupann.

Ma autdv tov véo NpoopIopd naykdouiag kKAGong Kai Tig
peyaAeg npokAnoeig Tou €pyou, ouvavinoape oto Ellinikon
Experience Centre tov 0eddwpo A. TaBpinAidn, Chief Invest-
ment Officer tn¢ LAMDA Development, o€ pia npoondfeia
va 0a¢ HETAQEPOUpE EIKOVEG and To PEANOV!

Bpiokopaote oto Ellinikon Experience Centre, to onoio
pag «tagibeve» oto dpapa tou EAAnvVIKOU yia pia Biwaoi-
un, €€unvn Kai kaivotopo noAn. Me to €pyo va Bpioketal
oc nAnpn e€€AiI§n, nw¢ aigBdveote yia tnv nOAn tou péA-
Aovtoc nou kataokeuddetar;

0 10T0pIKOG aUTOC XWPOC, MOU NaAaIdTEPa XpNoijeue
w¢ éva and ta undoteya tng MoAepikng Aeponopiag, €xel
nAéov avanAaotei kal onpepa giAofevei to dpapa yia to EA-
Anvikd. H d1adpopn yia to €pyo Eekivnoe to 2013, péoa otn
5U0KoAN mePiodo TNG 0IKOVOUIKNG Kpiong, 6tav yivoviav
01 NPWTEG GUCNTACEIC KAl EKTIUACEIG KOGTOUC Kal 0PEAOUG.
Ano ta apxika oxédia oto xapti, nepdoape oTIC HAKETEC Kal
nAéov BAénoupe o €pyo va ulonoleital otadlaka, eival nAg-
ov 0pato yia onolov 0dnyei Katd pnkog Twv Acwpopwy Mo-
0€16wWV0G Kal Bouhiaypévng. H e€€NIEn autn pe yepilel ou-
ykivnon yia tnv nopeia nou €xoupe diavuoel péxpl onpepa.
Me kavel eniong va vioBw euBivn 10 0TI cUVSIAUOPPWVOU-
pe kdu nou Ba ennpedlel Tig {wég Twv avBpwnwy yia noAAd
xpovia. Kal auté eival kGt nou to naipvoupe noAl cofapd.

Mola cival ta Bacikd xapaktnpiotikd nou kabigtolv To
EAAnVIKG éva €pyo S1€Ovouc epBEéAciac;

Katapxdac, to péyebog tou eivar povadiko. Mpdkeitar yia
€Va aoTIKO €pY0 €KTAONG 6,2 EKATOPPUPIWY TETPAYWVIKWV
PETPWV - TpINAAaIo and tnv ndAn tou Movako - pe napada-
Adooio p€twno 3,5 XINOPETPpWY, SNPIOUPYWVTAG 0UCIACTIKG
pia véa noAn, péoa otnv noAn. MapdAAnAa, nepihappavel
éva pntponoAitikd ndpko nepinou 600 ekatoppupiwv Te-
TPAYWVIKOV PETPWV - peyalitepo and to Hyde Park tou
Aovdivou - nou avtigtoixei nepinou ato 1/3 Tng oUVOAIKAG
éktaonc. To ndpko autd Ba anoteAei 10 peyaldtepo napa-
BaAdooio ndpko TG xKpag kai, 1o onpaviikotepo, Ba eival
avoIxtd kar npoopdcipo o 6Aoug. Eva akoun Bacikd xapa-
KTnpIoTIKG nou kabiotd to €pyo povadikd eival to «concept
Twv 15 Aentwv». 0 katoiko¢ tou EAAnvVIKoU 6a pnopei péoa
o€ POAIG 15 Aentd — eite pe ta nddia, eite pe nodnAato — va
@tdoel oTn SoUAEId TOU, va KAVEI TIC ayopEg Tou, va aBAnBei
i va éxel npéopacn oe upnAoU emnédou unnpeaieg uyeiag
Kal eknaidsuonc.
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Auto nou nepIypAaQeTe, 0TV Npaypatikotnta, SiapopPpw-
vel éva véo poviéNo aoTikng tautétntag, t0go yia to EA-
Anviké 000 Kal yia tnv ABava suputepa.

Av kal dev efpar apxitéktovag, éva endyyeAua nou npay-
patikd Baupdlw, Bewpwd 0t 10 €pyo oto EAANvIKG enava-
npoadlopilel Tov Tpéno nou opidoupe pia noAn, péoa otnv
noAn. NMpoo®Epel dnPdaIo avoixtd xwpo mou n ABnva 1600
xpeldletal, péoa and éva peydlo pntponoMTikd ndpko kai
10 napabaAldocio pétwno. Tuvoualel texvoloyia aIXPnG pe
Biwaoipdtnta, dlapoppwvoviag évav véo, aUyxpovo Tpomno
{wng. Eival auté nou ovopadoupe otn LAMDA Development
«Redesigning Living».

N&¢ to «The Ellinikon» 6a anoteAéoel napdAAnAa pia £€u-
nvn, aAAd kal npdaivn noAn;

H EANGGQ pnopei mpaypatika va npwionopnoel o€ autd
10 nedio kal 1o EAANVIKG To anodeikviel. Ixedidoape 0 £€pyo
and 1o pndév, ouvdudloviag texvoloyia kal BIWoIOTNTA WG
aANAEVEETOUG NUAWVES, e 0TOXO va Snpioupynooupe évav
VvED TpONO {WNG - pia ndAn nou a&icel va Ceic. H Biwaipdtnta yia
epdc dev eival Bewpia, aAAa npdén. Epapudloupe aTpatnyikeg
Biwoipung avantuéng nou eotidlouv otnv anavBpakonoinon -
dnhadn otn peiwon tou nepiBarloviikoU anotunwyarog, TNy
€€0IKOVOUNON PUOIKWY NOPWV Kal VePou - eV Tautoxpova
(@pOVTI(OUNE YIa TNV EUNPEPIA TWV KATOIKWY Kal TNG EUPUTEPNG
Kolvotntag. ‘Exoupe BE0EI GUYKEKPILEVOUC OTOXOUC HEiwang
ToU avBpakikoU anotunwpatog £w¢ 1o 2030, nou eival d1adé-
0101 0TNV 10T00€AIBa pag Kal 5e0UEUOPAOTE va NETUXOULE Hia
npaypatkn KUKAIKA olkovopia.

Ye éva 1000 oUvOeTo Kal peydAng kKAipakag €pyo, OnwG 10
The Ellinikon, néoo €UkoAo €ival va yivel npda€n n 1cop-
pomia avdpeoa atnv Kaivotopia, Tn PiwoipdTNTa Kai tnv
npaypatikn npéodo;

Tapéotata, bev eival kaBoAou eUkolo, yiati npokertal yia
pia pakponp6Oeapn enévéuon. Kaheioal va diaBéoeic onpavtl-
KoUG N6pouG anod tnv apxn yia kAt nou evéexouévwe va pnv
ano@épel Gueoa olkovopika opéAn. MakponpoBeopa, Opwe,
auté nou onyepa polddel kavotopo, yivetar To véo autovonto.
riveoal aviaywviotikog, yiati B€teig véa npotuna, Ta onoia ka-
AouUvtal va akoAouBnaoouv kai o1 endpevol. £1o EAAnvIKG, Tinota
dev ntav dedopévo. 0Aa Eekivnoav and 1o undEv kai autn eival
fow¢ n peyaAutepn npokAnon, aAAd kal n opop@Id Tou va dou-
\eUeig o€ €va TET010 £pyo.

I10 £pyo oupnpdttouv onoudaiol APXITEKTOVEG, PE TN
Blwoipdtnta va dianepvd kdBe ntuxn tou oxediacpou
-akopn Kai otov peydAo oupavo€uotn tou Riviera Tower,
nou Ba eival kai o ynAdtepog oupavofiotng atnv Eupwnn.

Mpdypatl, o Riviera Tower eival 0 npwto¢ npdaivog ou-
pavofuotng otnv EANGOa kal évag and toug ynAdtepoug PI-
WoIpoug oupavo€lateg atnv Eupwnn. Tn oTiyun nou pIAGue n
KATAoKEUN TOU €xel NdN pTdoel oxedov atn péon. LTov Riviera
Tower n @Uon €pxetal Péoa oTo KTiplo, VW) 0 ouvVEUaoudC
BAdotnong kar uddtivou otoixeiou evioxUel tov BlokAipati-
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KO xapaktipa tou. Eniong, dAAa epfAnpatika €pya, Onwe n
Riviera Galleria kai to The Ellinikon Mall €xouv npo-nigtonol-
nBei oe eninedo LEED Gold, kAt nou anodeikvuel tnv npoon-
AWON Pag o€ EVEPYEIAKA anodoTIKOTNTA, AVAVEWCIPEG NNYEC
evépyelag, eSolkovopnan vepoU Kal Xpnon BIOoIiwy UAIK@V.

Me 10 £pyo va npoxwpd pe peyaAeg taxyTnteg, noieg ivai
ol peyaAltepec NPOKANGEIG NOU avTIPETWNI{ETE NAEOV;

To épyo Bpioketal nAéov oe Gdon NANPOUC KATAOKEUNG.
BAénoupe Tov nUpyo va UYP@VETal, Ta £pya unodopng va ee-
Nooovtal, Tnv unoyeionoinon tng MooeIdWVOG va Npoxwpasl,
VEEG KATOIKIEG, TO Napaliako PETwno, To NdpKo, Kai 1o abAnTiko
KEVTPO, T0 onoio napadidetar o€ Aiyoug pnveg. Yndpxel éviovn
KIVNTIKOTNTA 0€ OAOUG TOUG TOHE(G. OI NPOKANGEIC €ival MOANES
Kar anoteAoUv thv kaBnpepivotntd pag. H peyaAitepn iowg ei-
val n noAunAoKATNTA TOU €pYOU Nou dnpioupyei pia oAGkAnpn
noAn and to pndev, pe unodop£g, NepIBAAAOVIIKEG Kal KOIVW-
VIKEG Napap€Tpoug mou npénel va ouvunohoyiotouv. Egicou
onpavtikn eival n ouvepyaoia pe Toug yupw SApoUG, 6nou n €l-
Nikpivela kai n epniotoolvn gival «kAgidid» yia va evowpatw-
O0UHE TIC aVayKeS TNG neploxng. NMapdAAnAa, To €pyo e€ehioae-
tal péoa o€ €va duokoAo nepIBAAAov: and Tnv 0IKOVOUIKN Kpion
Kai tnv navénpia péxpi tov noAepo otnv Oukpavia, tnv avgnon
TOU EVEPYEIAKOU KOOTOUG Kal Tov nAnBwpiopd, kal nAéov thv
EANelpn epyatikoU duvapikou. OAa autd ta avtipetwnifoupe Pe
NPOCEKTIKG 0XeSIA0U0, HeBOBIKOTNTA Kal nipovA.

Moio gival To pAvupa nou aTtéAVEl TO yEYOVOG 0TI TO £pyo
ulonoigital and pia eAAnvikn €taipeia, 6nw¢ n LAMDA
Development;

rapéotata, oTéAvel éva noAl duvatd phvupa Kar pag ye-
iCel unepn@Avia - yia T Xwpa pag, yia v eTaipeia Kai yia
OAn TNV opdda, evidc kal ekto tng LAMDA, nou to ulonolei. To
EAAnvIkO anoteAei andvinon otnv eikova piag EAAGSag nou dev
yivetal tinota, otnv e0WOTPEPEIA Kal T PIZEPIA. AEIXVEl NWE
otav n xwpa B€Ael, pnopei va oxedidoel, va BEael aTOXoUG Kal
va npaypatonoincel onpaviikd €pya pe autonenoidnon. To 0t
10 €pyo yivetal and pia eAAnvIkn etaipeia, pe EAAnveg pnxavi-
KoUG Kar epyaldpevoug, enavanpoadiopilel Tov tpono nou PAE-
MOUHE TOUG €QUTOUG Pag Kal Th xwpa pag. Apou pnopoUpe va
ohokAnpwaooupe autd to peyaho €pyo, paviaoTteite Tl pnopel
va enituxel gia pikpn xwpa onwe n EAAaSa — va yivel nyéuda
0€ OUYKEKPIPEVOUG TOpEIS Kal va epnveuoel AANES Xwpes. Me
dAa Adyia va yivel pia xwpa nou 6ev akohouBel, aAAd odn-
yei. To EAAnviKO €ival nap@delypa, aAAd kai €Bvikdg otoxog,
0V 0M0io N Kolvwvia aykaAidadel kal ouvaiapop@wvel. Auti n
€ubUvn pag Siver tn SUvapn Kal Tnv NIPOVA va 10 pEPOUpE 0
népag pe tov kaAltepo duvatd tpono.

Nw¢ vinbete nou n LAMDA Development katatdooetal w¢
pia and Tig nio eMISPACTIKEG ETAIPEIEC NAYKOOHIWG, aUp-
Qwva pe 1o neplodiko Time;

NiwBoupe peydAn unepnpdveia nou cuykataAeyopaote
otnv Aiota tou nepiodikou Time 100 w¢ pia and tig nio enidpa-
OTIKEC ETAIPEIEC NAYKOOPIWG, padi pe naykoopIoug koAooooug

onwc¢ n Amazon kal n Microsoft. To onpavtikdtepo eniteuypd
pag eival 6t and pia pikpn opdada 50-60 atdpwy £xoupe e€ell-
xBei og évav opyaviopd avw twv 700 avBpwnwy, npooeAkUo-
vtag taAévia and 6Ao tov kGO0 nou enéatpewav otnv EANGSQ
yia 1o €pyo Tou EAAnvIKoU. Av €npene va 10 ouvoyiow o€ pia
@pdon, 6a €eya: xtioape pla véa etaipeia, yia va xticoupe
pia véa noAn. EmnAéov, katapépaye va kepdiooupe TNV euni-
01o0Uvn TG KoIvwviag, n onoia nAéov aykaAidler to €pyo, 10
nepipéver Kai BNl va ohokAnpwBei ypnyopa.

Auté nou diapoponolei tn LAMDA and dAAeg etaipeieg Tou
kAadou eivar 611 ev QTIAxvoupEe anAwg akivnta, 6ev npoode-
Toupe 0to nepIBArAov TeTpaywvikd pétpa, aAAd enavanpoo-
dlopidoupe tov tPdN0 (wng atnv noAn. AnpioupyoUpe npoo-
plopoUg Kal xtioupe epnelpieg mou ouvbualouv tov Snpdalo
XWPo, TNV TexvoAoyia, Tn eUaon, Tnv aioBntikn Kai Tnv noidtnta.

‘Eto1, pe epaltnpio 1o EAANvIKO, eipaote o€ BEon va
KATAKTAOOUKE VEOUG OTOXOUG Kal ayopég ato PEAAOV - OXI
povo otnv EAAGSa, aAAd kal d1e6vwg. Eniong, n epneipia tng
LAMDA ané ta peydAa epnopika k€vipa evioxuel tnv neha-
TOKEVTPIKA TNC NPoogyyion. Aev oxedldloupe anokoppévol
o¢ kdnolo ypaopeio, oxedialoupe pe Bdon T¢ avaykes Twv
KAaToiKwV, Twv epyalOPevwy Kal Twv XpNoTwV T0U £pyou.

“We are very
PROUD to be ranked
alongside GLOBAL

GIANTS such as
Amazon & Microsoft
in <TIME100 MOST

INFLUENTIAL
Companies List».”

«NIQOOYME MEFAAH YOEPHOANEIA
MOY XYTKATAAETOMAXZTE MAZI
ME MATKOZIMIOYX KOAOXXO0YZXZ

onaxr H AMAZON KAl H MICROSOFT
QX MEAOX THX AIXTAX "TIME100

MOST INFLUENTIAL COMPANIES".»
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TEN BRINKE

Reaching the
HIGHEST POINT

on the
H O R1 Z O N

More conscious and more EXPERIENCED than ever, we accelerate.

With BOLDNESS and SOBRIETY. GROUNDED, we constantly seek the highest
point on the horizon. // TTio XYNEIAHTOIIOIHMENOI ka1 mo EMITEIPOI
amo 1motE, emraxuvoupe. Me TOAMH kat NHOAAIOTHTA. ITPOXT'EIQMENOI,
ava{ntouje OUVEXAOC TO YNAGTEPO onpeio oTov opilova.

T TEN BRINKE, we always follow

our own path with a focus on the

present and with ambitions for the

future. A path that leads us to new

points, through our European tra-
jectory, towards our own horizon. We work pur-
posefully and we like to do it a little differently:
with boldness and sobriety. Our people and our
core values are what make us stand out. We focus
on developing living and working environments,
in which everyone can grow and feel comforta-
ble. Together with our customers and suppliers,
we transform visions into projects that shape the
life, society and work of the future.

By
FOTIS
GIOFTSIOS

-—

VP & CEOQ
Ten Brinke
Hellas

This is our plan for the Athenian Riviera as
well. As a construction and development compa-
ny, Ten Brinke builds tomorrow, with constant
commitment, dedication and awareness. With
our knowledge and experience, as a Group, we
have an impact on the entire chain; with our
own growth, we inspire the market.

The southern suburbs are for us a dreamy
place, a stone’s throw from the historical center
of Athens, which combines the mountain with
the sea, the lively market, entertainment and
pleasure. A place that lacks nothing. This is also
one of the reasons why we choose the majority
of our projects - over 70 are planned for the next
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three years - to be there. From the construction
and development of the first Grand Masoutis in
Attica to the emblematic building of our new of-
fices, which is being built opposite the entrance
of The Ellinikon, and the residential buildings in
Glyfada, Voula, Argyroupoli and Hellinikon, we
respond to the need for “green” properties, which
coexist harmoniously with the rest of the conven-
tionally constructed buildings in the area.

By minimizing the environmental footprint of
our projects and by relying on the principles of ar-
chitecture and decoration, we guarantee high aes-
thetics, luxury and safety. As a human-centered
Group, we value equally privacy and the creation
of homes characterized by balance and harmony,
adding to the user’s daily pleasure, comfort and
functionality. For Ten Brinke, a home is a private
space of warmth and healthy living.

TEN BRINKE ALWAYS SUCCEEDS

Ten Brinke was founded in 1902, in the Neth-
erlands. And in 2008 it came to Greece. Although
we are now a pan-European Group, our culture,
values and flat organizational structure are gov-
erned by family principles. Fulfilling the wishes
and requirements of our customers and partners is
a top priority for us. Therefore, everything related
to the construction and development of real estate
concerns us. Having acquired extensive know-
how over the past 120+ years, we cover the entire
chain of the real estate market, from private homes
to complex large-scale industrial projects.

For us, the construction and development of
buildings is not a simple matter. At Ten Brinke,

“We have the
EXPERIENCE

and EXPERTISE
to deliver RESULTS —
a RELIABLE partner
in construction and real
estate DEVELOPMENT.

«AITAGETOYME THN EMMOEIPIA KAl KANOYME TH AOYAEIA
MAY AMOTEAEXZMATIKA QX YTAOGEPOX XYNEPIATHX
ZTHN KATAXKEYH KAI THN ANANTYEIH AKINHTQN».

we shape environments for you to live, grow, cre-
ate. We fulfil life dreams. We shape properties of
all types and categories into investment products
and promote them worldwide. This is because
we have a business vision and flexible people.
Being key players in the international real estate
development market, whether it is commercial -
industrial buildings, residential or hotel units, or
logistics and retail parks, we are present from the
original concept to the implementation, as a de-
signer, constructor and building manager. Having
under our supervision the acquisition and devel-
opment of real estate, the preparation and imple-
mentation of the construction, the guidance of
the buyer and the subsequent maintenance of the
project, we respond quickly and with specializa-
tion to all new developments in the construction
sector, but also in the real estate market.

SUSTAINABILITY & TRANSPARENCY

Sustainability is a concept that requires ac-
tion and today’s decisions affect our lives to-
morrow. Social and environmental responsibil-
ity standards force us to design and implement
our projects in such a way that we contribute to
a more sustainable architecture of our built and
natural environment. As a member of the DGNB
(German Sustainable Building Council) for many
years and through active cooperation with ex-
perts related to the field, we have developed our
own procedures and principles on how sustain-
able buildings can be developed, designed and
constructed, but also operated and maintained
in accordance with modern requirements.

Concepts such as the circular economy and
social commitment are deeply embedded in our
business ethics. Our goals are, on the one hand,
to provide integrated products and services at
fair prices and, on the other hand, to reduce the
consumption of raw materials and energy dur-
ing the development and construction processes
throughout the supply chain.

Wherever possible, we prefer environmentally
friendly materials, energy-neutral solutions and
circular business channels. We choose the highest
possible green building certification in most of our
projects, emphasizing that sustainable solutions
are primarily taken into account. Our buildings
feature, among other things, green roofs and green
facades - where possible - as well as installed pow-
er generation systems through solar energy.

We have the experience for all the above.
We are participatory and fully conscious. Ten
Brinke is the partner of choice in the construc-
tion and development of real estate. We say it
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and we will keep saying it. Without making ...
noise - just doing our job well. This is our start-
ing point. This is the way we work. We do not
make things more complicated than they need
to be. We focus on what really matters.

Ytnv Ten Brinke, e enikevipo 1o napov Kar T @ilo-

dogiec yia to péANov, akohouBoupe ndvta tov diK6 pag
dpopo. Evav 6popo, o onoiog pag odnyei oe véa onpeia, péoa
and tnv eupwnaikn pag diadpopn, npog tov d1kd pag opidovta.
Aouletoupe e npoonAwaon Kal pag ap€oel va 1o kavoupe Aiyo
dlagopetikd: pe TOAUN Kar vneahiétnta. Or dvbpwnoi pag kal
ol Baaikég pag agieg eival autd nou pag diakpivouv. Eotidloupe
otnv avantu€n nepiBaArdviwv diapivong kal epyaciag, péoa
ota onoia 6Aor pnopoUv va avantuxBolv kai va aigbavovial
dveta. Madi pe toug neAdteg kal Toug NPoUnBeUTES pag, peta-
Tpénoupe Ta opduata o €pya, Ta onoia diapopPwvouy I wn,
TNV KOIVWVIa Kal tnv epyacia tou pEAAOVTOC.

Auté eival o nAdvo pag kai yia tnv ABnvaikni Piiépa. Q¢ ka-
TAoKEUAoTAG kal developer, n Ten Brinke kataokeuddel to adplo,
Je d1apkn npoonAwan, apoaiwan kal ouveidnon. Me TIG YVWOEIS
Kal Ty epnelpia pag, wg OpiAog, £xoupe avtiktuno oe oAOkAnpn
v aAuaida: pe tn dikn pag avantugn epnvéoupe Ty ayopd.

Ta Noua Mpodotia eival yia epdg évag T6nog ovelpikag, o€
andotacn avanvong ano 1o 10TopIko kEvIPo Tng ABNAvag, nou ouv-
dualer o Pouvd pe T Bakaooa, T {wvtavi ayopd, T Slackédaon
kai tnv tépyn. Evag ténog nou dev tou Acinel tinota. Autdg eivar kai
évag and toug Adyoug 6nou n NAEIOYNPIa TwV EPYWV HaG - £XOUV
npoypappatiotel ndvw and 70 yia v endpevn TPIETia - nié-
youpe va eival ekel. And TV Kataokeun Kal avantuén tou npwtou
Grand MaooUtng otnv ATTIKNA, PEXPI TO EUBANPATIKG KTAPIO TWV
VEWV Pag Ypageiwy, nou katackeudletal anévavtl ano tnv €icodo
tou The Ellinikon, kal ta olkioTIKG KtApia otn FAuQada, tn Bou-
Aa, Tnv ApyupoUnoAn kai to EAAnVIKO, anavtaye otnv avaykn yia
«npdoiva» akivnta, Ta onoia suvundpxouv appovikd pe ta undAol-
Na oUPBATIKAG KATAOKEUNG KTAPIA TNG NEPIOXAC.

EAaxiotonoicviag to nepiBarAoviikd anotinwpa twv Epywv
jag kai oTnpIOUEVOl OTIG APXES TNG APXITEKTOVIKAG Kal S1AKOGHN-
TIKNG, eyyudpaote uPnAn aioBntikn, noAutéAeia kar aopdaAeia. Qg
avBpwnokevtpikdg ‘Opiog, Badoupe e€icou YnAd TV ISIWTIKGTNTA
Kal T dnpioupyia KAToIKIV nou xapaktnpicovial anoé icopponia
Kal appovia npoadidovtag otnv kabnpepiva euxapiotnon, dveon
Kkar Aertoupyikdtnta tou xpnatn. Ma tnv Ten Brinke, n katoikia ano-
TeAel 1810TIKO XWPo BaAnwpng kar vyievag dlapiwong.

H TEN BRINKE TA KATAOEPNEI MANTA

‘Htav 1902, otnv OAAavéia, dtav 16pUBnke n Ten Brinke.
Kai 2008, 6tav npbe otnv EAAGSa. Av kal nA€ov, eipaote évag
naveupwnaikog OpiAog, n kouAtolpa, ol agieg kai n eninedn
0pYAVWTIKA pag dopn diénovial and oIKOYEVEIakEG apxég. H
EKNMANPWON TwVv ENIBUPIOV Kal anaITAEWY TWV NEAATWV Kal
OUVEPYATWV Pag anoteAei UYIoTn npotepaidtnta yia epac. i’
autd, 6Aa 6oa oxetidovtal PE TNV KATACKEUN Kal TNy avantu-
€n akIvATwy, pag agopoulv. Exoviac anokINoel eKTETAPEVN

sd3Ml0d
HLNOS 3HL

Texvoyvwoia ta teheutaia nmAéov 120 xpdvia, kaAuntoupe
oAOkANpn TNV aAucida tng ayopdc akivatwy, anod 161wTIKES
Katolkieg €wg aUvOeta Blopnxavika épya peydAng kAipakag.

MNa epds, n katackeun kar avantu€n ktnpiwv dev eival
anAf undéBeon. Ltnv Ten Brinke, diapop@wvoupe nepipdAio-
vta yia va (eI, va avantuooeodl, va dnpioupyeic. EKnAnpw-
voupe ovelpa {wng. AIapopPWVOUNE akivnta OAwWV Twv eIdwv
Kal Katnyopiwv o€ eNevoUTIKA npoidvia Kal ta npowdoupe
naykoopiog. Ki autd, yiati €éxoupe enixelpnpatiké épapa Kal
eUéAIKToug avBpwnoug. Oviag “key players” tng 6ieBvoug
ayopdc avantu€ng akivatwy, eite npdkeltal yia epnopika-pi-
opnxavikd n oIKIoTIKA KTApia Kal EeVoSoXeIaKEG HoVAdEg, eite
logistics kal retail parks, divoupe 1o napév and tnv 16éa £w¢
Vv uAonoinon, w¢ oXed1A0TAG, KATAOKEUAOTAG Kal Siaxelpi-
0TAG KTNpiwv. Exovtag uné tnv enonteia pag tnv andknon,
v avdntu§n akivAtwy, Ty NPoEToIyacia kal tnv uhonoinan
NG KATAOKEUNG, TNV kKaBodnynon Tou ayopactn Kai tn peté-
MEITa PPOVTIGa ToU €pyOU, aVIanoKPIvOPAoTe TAXIOTA Kal UE
e€elbikeuon oe OAeG TIG vEes e€eNifelc oTov Topéa Twv Kata-
OKeUWV, aAAd Kal Tng ayopdg akivatwy.

BIQZIMOTHTA, AEIOOPIA, AIAOANEIA

H Biwoipdtnta eival pia évvola nou anaitei §pdon kai ol
onpepivég ano®daoelg ennpeddouv tn {wh pag avpio. Ta npod-
TUNa KOIVWVIKAG kal nepifahhoviikng uneuBuvétntag, pag
avaykalouv va oxed1A00UE Kal va UNOMOINCOUHE Ta £pya Hag
je 1€1010 TPONO, WOTE va oupPaAoupe o€ pia nio Biwaoiun ap-
XITEKTOVIKN TOU dopunpévou Kar puaikoU pag nepiBAaAlovio.
O¢ péhog Tou DGNB (German Sustainable Building Council) kal
PEow NG evepyoUc ouvepyaaiag pe eidikolc nou oxetidovial
e 1o nedio, €xoupe avantugel TG dIkEG pag Siadikaoieg Kal
apXEC OXETIKA PE TO NWC pnopouv va avantuxBoulyv, va oxedl-
aoToUv Kal va Kataokeuaotouv Biwaiua Ktnpia, aAAd kai va
Aeltoupynoouv Kai ouvtnpnBoulv, oUPGwva Pe TIg GUYXPOVES
anaithoelg. ‘Evvoleg, Onwe n KUKAIKA 01KOVOHIa Kal n KoIvw-
vIKn 6€opeuaon, eival Babid evowPatwyéVeG 0TV EMIXEIPN-
patikn pag nBikn. 01 otoéxol pag eival, apevog, va napEXoupe
oAokAnpwpéva npoidva kal unnpeaieg o€ dikaleg TIPES Kal,
AQETEPOU, VA PEIDOOUHE TNV KATAVAAWON NPWIWV UAWVY Kal
eVEPYEIQC KATA TIG d1adIkaoieg avantugng kal KaTaokeung o
OAn tnv aAuciba epodiacpod.

‘Onou eival duvatdv, npotipolpe QIAIKA NPOg T0 NEPIPAA-
Aov UAIKG, evepyelakd oudétepeg AUOEIG Kal KUKAIKA eMIXelpn-
Hatikd kavdhia. EmAéyoupe tnv katd nepintwon uynAdtepn
duvath miotonoinon «npacivwy» KINpiwv ota nepiocdtepa
€pya pag, tovidovtag 0t ol Piwaipes AUoeig Aapfdvovtal Ku-
piw¢ unown. Ta ktnp1d pag dlaBétouy, petall dAAwv, ute-
HEVES OTEVEG Kal NPAdIves Npoadyelg - dnou eival duvatdv
- KaBWG Kal eyKateoTnPéva ouoTAATa Napaywyns pelpatog
HEOW TNG NAIGKNG EVEPYEIQC.

Ma 6Aa ta napandvw, £xoupe Ty epnelpia. Eipaote oup-
petoxikoi kal anéAuta ouveldntonoimpévol. Kdvoupe kaAd tn
d0ouAeld pag. Auth eival n agetnpia pag, autog eival o tpénog
epyaociag pag. Aev kdvoupe ta npdypata nio nepinAoka aAAd-
€0TIAoupE 0€ QUTO NOU Npaypatikd €xel onyaoia.

‘ THE SOUTH ROCKERS
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It all starts with

PEOPLE
and for us,
they are at the

CENTER

ENGEL & VOLKERS, actively participates in the major transformation
of the Southern Suburbs, with a sense of responsibility and a forward-looking
mindset. / H ENGEL & VOLKERS ouppetéxet evepyd otn peydAn aAAayn
ota Noua ITpodotia, pe aioBnpa euBuvne kar mpooavatoAiopo oto peAAov.

F SOMEONE were to ask me what Engel
& Volkers’ most important achievement
in the Southern Suburbs is, I wouldn’t
mention sales, investments or numbers
first. Not because they aren’t important
- they are. But because all of this is the result of
another, deeper achievement: the relationships
that we built. The people who trusted us. Our
team that evolves every day. The community that

By
GEORGE
PETRAS

-—

CEO Engel
& Volkers
Greece

we shape together, step by step. We have been
watching the Southern Suburbs change for years.
And we are not just spectators of this change; we
are actively participating, with a sense of respon-
sibility and orientation to the future. From day
one, our philosophy has been clear: we want to be
part of a positive urban transformation based on
three core values — aesthetics, sustainability, and
the human experience. At Engel & Volkers, we
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don’t see real estate as a simple brokerage act.
We see it as a tool for progress, social well-be-
ing, and collaboration. It’s not enough to bring a
buyer and a seller together - you have to build a
“bridge” of trust. You have to understand their
needs and dreams. You have to respect the mo-
mentum of their lives. You have to acknowledge
the dynamics of the place, the era, the region.
And that’s what we do. With professionalism,
but also with sensitivity. With tools and technolo-
gy, but also with personal care. For us, every new
member of our team is a promise for tomorrow.
Many of our people started with passion and to-
day are among the company’s top associates. I am
proud because we support our people substantial-
ly: with training, mentoring, open feedback, but
also the freedom to develop at their own pace.

WE INVEST IN BEING THERE. LITERALLY.

Because proximity, after all, counts. We want
to be close to our customers - where life decisions
are made, where new needs are created. That is
why we are opening our new store in the heart
of Glyfada. A modern, welcoming space, strate-
gically located to be as accessible as possible.

It is not just a new address. It is proof
that we listen and act. We want to be where
the pulse of the market, society, and people’s
everyday lives beats.

NOT ONLY A “HIGH-DEMAND AREA”.
It is the point where quality of life is combined

with perspective. Where the city meets the sea,
aesthetics meets functionality and today prepares
the ground for an even better tomorrow. From
Glyfada and Voula to Alimos and Argyroupoli, we
see neighborhoods transforming. Being regen-
erated. Moving up in status. With them, we are
moving up too. And we owe this rise to all those
who choose to invest, to stay, to create here. That
is why we always try to bring the best possible
result, not only in terms of price or performance,
but also in terms of substance. Our approach aims
for the long term - not the ephemeral.

WE TURN TRUST INTO ACTION.

In our work, we are fortunate to talk to peo-
ple who see the Southern Suburbs as more than
aplace to live. They see it as an investment field,
as a scene of life, as inspiration. Everyone has
their own starting point - families who want to
raise their children close to nature, profession-
als who seek balance, investors who see the po-
tential of the region.

Our role is to translate this trust into oppor-
tunity. And we do it together: with partners,
with institutions, with architects and develop-
ers. But above all, with our team - with all those
who work every day with consistency, empathy
and faith in the result.

OUR RESPONSIBILITY FOR DEVELOPMENT

And we take it on. No progress comes by
chance. It is the result of choices. And our choic-
es are based on the principles of sustainability,
transparency, and respect for the environment,
society, and our people. We have integrated ESG
principles into every one of our strategies. Not
because the times demand it, but because it is
ethically right. We ensure that the properties we
manage reflect a better way of living. We collab-
orate with developers who understand the need
for sustainable construction. We support initia-
tives that contribute to the local community. We
are interested not only in growth, but also in how
this growth benefits the whole.

Our everyday actions are the most power-
ful story we can tell. It’s not the headlines or
the awards that make a company stand out. It’s
the actions and the way it operates every single
day. And that’s how we continue—because the
journey has just begun. Looking ahead, I see op-
portunities. And above all, I see us. The team of
Engel & Volkers. The people who give their best
every single day. Professionals with soul, who
love what they do. That’s what unites us. That’s
what makes us South Rockers.
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AN ME PQTOYZE KANOIOZX noio €ivai To nio onpaviiko

eniteuypa tng Engel & Volkers ota Notia Mpodotia, dev
Ba avépepa npwta TS NWANCEIC, TIG enevdUoelg N ta volpepa.
‘Ox1 yiati 6ev eival onpavtika,aAAa yiati 6Aa autd ival anoté-
Aeopa evdg dAAou, Babutepou eNITEUYHATOG: TWV OXETEWV NOU
xtioape. Twv avBpwnwv nou pag eunioTelTnkay, tng opasag
pac nou e€eliooetal kaBnuepivd kar tng Koivotntag nou dia-
poppwvoupe padi, Bapa-papa.

BAénoupe €6w kal xpovia ta Notia Mpodotia va aAAd-
Couv Kkal dev pévoupe anhws Beatés autng tng aAhayng, ahAd
OUMPETEXOUNE €VEPYA, PE aioBnpa euBlvng kal NpooavatoAl-
opd oto péAAov. And tnv npwtn pépa, n giAocogia pag Atav
€ekabapn: B€Aoupe va eipaote Pépog piag BETIKAC AOTIKAG
peTapdpewaong nou otnpifetal oe tpei¢ Bacikég agieq — tnv
alobntikn, T BiwolgdtnTa kal tnv avBpwnivn epneipia. Itnv
Engel & Volkers dev PAénoupe To real estate wg pia anAn peal-
TIKA NPAgn, 1o BAEnoupe wg €va epyaAeio npoddou, KOIVWVIKNG
eunpepiac Kar ouvepyaoiag. Aev apkei va pEpveic £vav ayopa-
oTA Kal évav NwANT Kovtd — npénel va XTidels pia «yépupar»
eunioTooUvng. Eival onpaviiké va Katavoeic Ti¢ avaykes Kai ta
Ovelpd toug, va oéPecal To momentum tng {wNC TOUG Kal va
avayvwpileic Tn Suvapikn Tou TONoU, TNE ENOXAG, TNG NEPIOXAC.

Me enayyeApatiopd, pe evaioBnoia, pe texvoloyia,
aAAd Kal pe NpoownikA GEOovVIida, NETUXAIVOUNE auTh TNV
oxéon epmiotoolvng. MNa epds, kabe véo pélog tng opad-
dac pag eivar pia undoxeon yia 1o aupio. MoAAoi and toug
avBpwnoug pag ekivnoav pe nabog kal oApepa avikouv
0TOUG KOpU®aioug ouvepydateg tng etaipeiag. Eipar unepn-
(avog ylati atnpidoupe ToUG avBpwnoug pag ouolaotikd: pe
eknaibeuon, mentoring, avoixté feedback, aAAd kar pe tnv
eheubepia va e€ehixBoUv pe Tov 81K6 TOUC pUBO.

EMENAYOYME XTHN AMEXH ANPOQMINH EMA®H.

MNati n eyyutnta, tehikd, petpdel. OéAoupe va Bpiokd-
JaoTe Kovid 0Toug NeAATeg pag — ekei onou AapBdvovtai ol
ano@aoeig {wng, eKei Gnou dnploupyolvTal ol VEEC avayKeC.
M’ autd kar avoiyoupe 10 V€O pag katdotnua, otnv kapdid
¢ Mueddac. Evav xwpo alyxpovo, PIAGEeVo kal aTpatnyikd
T0n00eTNPEVO WOTE Va eipaate 600 nio npoafdaaipol yivetal.

Aev eival anAwg pia véa SietBuvon, eivar n anddeign 0t akoul-
Je Kai npdttoupe. O€Aoupe va €ipaote ekel Onou xtund o naApog
NG ayopdg, TN KoIVwviag, Tng KaBnpepIvoTntag twv avipwnwv.

OXI AMAQZ MIA «NMEPIOXH YWHAHEZ ZHTHZHI».

Ta Noétia Mpodotia eival to onpeio dnmou n noidtnta
{wn¢ ouvbuddetal pe tnv npoontikn. ‘0Onou n néAn ouvavid
Tn BdAacoa, n alentikn ouvavid tn AeItoupyikdTNTa Kai 1o
onpepa etolpalel 1o €6a@og yia éva akdpa kaAlutepo au-
p10. And tn TAuQada kai tn BoUAa, péxpl Tov AAIHo Kal tnv
ApyupoUnoAn, BAENoUpE TIG YEITOVIEG VA PETAROPPWVOVTAI,
va avanAddovtar, va aveBaivouv eninedo. Madi Toug, ave-
Baivoupe ki epeic. Kar opeihoupe auth tnv avodo o€ 6Aoug
dooug emiAéyouv va enevduoouy, va peivouv, va dnpioup-
ynoouv €dw. I’ auté npoonabolpe va gpépvoupe ndvia 1o
KaAUtepo uvatd anotéheoua, OxI POvo o€ 6poug TIPAG N

N
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anédoong, aAAd kal oe 6poug ouadiag. H npooéyyion pag
€Xel 0TOX0 TO pakponpdBeapo — OxI 10 EPNAUEPO.

METATPEMNOYME THN EMNIXTOZYNH ZE APAXH.

Itn 6ouAeld pag, €xoupe TV TUXN va ouvopiAoUpE e av-
Bpwnoug nou PBAénouv ota Nota Mpodotia kAT NEPIOOOTEPO
and €vav tono Siapgovng. BAEMouv Tnv NePIOXN w¢ ENEVOUTIKO
nedio, w¢ oknvA {wNg, w¢ éunveuon yia éva véo Eekivnpa. O
kaBévag €xel Tn SIKN TOU apetnpia — oIKOYEVEIEG nou BEAouV
va peyaAwoouy ta naidid toug kovid otn guon, enayyeApatieg
nou avadntoUv TNV I6opponia, enevoutég mou PAENOUV T duva-
HIKA TG neploxng. 0 pdAog pag eival va petappdooupe auth Ty
€UMIoTOoUVN O€ eUKalpia. Kai 1o kdvoupe padi pe ouvepydreg, pe
popelc, pe apxitéktoveg kal developers. AAAG ndvw an’ 6Aa, pe
v opdda pag — pe 6Aouc ekeivoug nou Kabe pépa epyalovtai pe
ouvénela, evouvaioBnaon kai niotn 0To anotéAeopa.

H EYOYNH THZ ANANTYZIHX EINAI AIKH MAEL.

Kai tnv avaAapBdvouype. Kapia npdodog dev £pxetal uxaia.
Eivar anotéAeopa enihoywv. Kar or 61kéG pag emihoyég otnpido-
VIal 0TIC apXx£G TG Biwaorpdtntac, Tng diapdaveiag kai ou oepa-
opoU Npog 1o NepIBAAAOY, TNV KOIVWVIa Kal Toug avBpwnoug pag.

‘Exoupe evowpatwoel TI¢ apxég ESG og kabe pag atpatnyikn. Oxi

yiati To anartei n enoxn, aAAd yiati eival nbikd cwotd. dpovTi-
{oupe Ta akivnta nou diaxelpi{opacte va aviavakAolv £vav Ka-
A0tepo tpéno {wng. Luvepyaldpaote pe developers nou katavo-
o0V tnv avaykn yia Biwaoign déunon. Ltnpidoupe NnpwtoBoulieg
nou NPOCPEPOUV TNV TOMIKA KOIVWVIa. Aev pag evolapéper Hovo
n avdntu¢n, aAAd 1o Nws auth n avantu§n weeAei 1o aivolo.

H kaBnpepivdtntd pag eivar n mo duvatn 10topia nou pno-
poUpe va noUpe. Agv ival ol tithol, oUte Ta Bpafeia nou kavouv
pia etaipeia va Eexwpitel. Eival ol npageig kal o tpdnog nou Ael-
Toupyel Kabe pépa. Kal £to1 ouvexioupe, yiati to tagidr poAig
€ekivnoe. Kortadovtag punpootd, BAEnw TI¢ eukalpieg. Kal ndvw
and 6Aa, BAénw epdc. Tnv opdda tng Engel & Volkers, nou kdbe
pépa biver tov KaAltepd tng eautd. EnayyeApatie pe yuxn,
nou ayanouv auté nou kavouv. Auté eival nou pag evawvel. Auto
eival nou pag kavel South Rockers.

“Our PEOPLE, who
give their very best,
make us SOUTH
ROCKERS.

«EINAI Ol ANOPQMNOI MAX NMOY AINOYN
TON KAAYTEPO TOYX EAYTO KAl KANOYN
THN ETAIPEIA MAX "SOUTH ROCKER"»

‘ THE SOUTH ROCKERS
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GRIVALIA
HOSPITALITY

The

NEW ERA
of the
SOUTHERN SUBURBS

The TRANSFORMATION of the Athenian Riviera and the emergence
of a NEW IDENTITY. / H METAMOP®QXH tnc AOnvaiknc Pifiépac
kat n oiapopeuon piac NEAX AXTIKHE TAYTOTHTAX.

N RECENT YEARS, the Southern Sub-

urbs of Athens have been undergoing

a significant transformation that ex-

tends beyond the urban landscape, im-

pacting tourism, the daily lives of resi-
dents, and the emergence of a new identity for
the Athenian Riviera.

Animportant role in this transition is played by
Grivalia Hospitality, through sustainable invest-
ments in luxury tourism units, branded residences,
and hybrid hospitality models. The company is not
limited to property development; it actively con-
tributes to the comprehensive redefinition of the
area. With a strong presence since 2015, Grivalia
Hospitality has adopted a strategy that transcends
mere real estate development. Its central goal is to
elevate the Greek tourism product and establish

By
BART
VAN DE WINKEL

Chief Asset
Management
Officer, Grivalia
Hospitality

the Southern Suburbs on the global map of luxury
tourism by attracting top international brands and
implementing high service standards.

With a decade of experience, the company
has built a robust portfolio of luxury hospitality
projects while also engaging in the acquisition of
hotel properties and the execution of large-scale
development ventures. Specifically, it has invested
approximately €350 million in four major develop-
ment projects over the past seven years, and in the
last three years, it has opened four new hotels. To-
day, it boasts five ultra-luxury hotels in various lo-
cations in Greece, comprising a total of 294 rooms
and 27 branded residences. Additionally, it is im-
plementing two more large projects expected to
add approximately 160 hotel rooms and additional
branded residences within the next five years.
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ICONIC PROJECTS ON THE ATHENIAN
RIVIERA

The One&Only Aesthesis has established the
model of branded private houses, merging the
luxury hotel experience with high-value private
residences. Simultaneously, the 91 Athens Rivi-
era, a luxurious glamping and members club that
opened in 2024, embodies the spirit of innova-
tion. Inspired by the renowned national highway
91, which connects central Athens to the Riviera,
it represents one of Greece’s most ambitious hy-
brid hospitality models.

The project features “Luxents” - luxury glamp-
ing accommodations that combine the comfort of
a suite with the charm of a tent — as well as versa-
tile spaces including swimming pools, dining are-
as, tennis courts, corporate meeting rooms, and a
24-hour spa and gym.

UNIQUE GASTRONOMIC EXPERIENCES
AND LUXURIOUS SERVICES

Grivalia Hospitality’s investments extend to
the culinary sector. The company collaborates
with top names in both international and Greek
gastronomy, transforming its restaurants into
standalone destinations of high culinary value. A
notable example is “Ora by Ettore Botrini,” fea-
turing the signature of the award-winning chef
Ettore Botrini. This restaurant, located within
the One&Only Aesthesis, offers an exceptional
gastronomic experience based on a creative re-
interpretation of Mediterranean cuisine. Addi-
tionally, “M’/ANKO” impresses with its Peruvian
cuisine and signature cocktails, combining exotic
flavors with a Greek perspective in a lounge set-
ting with a distinctive atmosphere. From mid-
June, “Sumosan” will take over the Thimisi Bar,
introducing a contemporary pop-up restaurant
that immerses guests in a world of modern Jap-
anese flavours.

Beyond gastronomy, Grivalia Hospitality of-
fers a wide range of multifunctional and special-
ized services through its hotel units on the Athe-
nian Riviera, catering to the needs of both guests
and the broader community. In this context, the
Boating services allow visitors to explore the
beautiful beaches and picturesque islands of the
area through maritime activities. Simultaneously,
the available spaces facilitate the organization of
social and corporate events, providing ideal con-
ditions for any occasion.

In June, a Shopping Gallery featuring pop-up
stores and international brands such as Maison
Zoulias, Linda Farrow, ERES, and Juan de Dios
will open in the vicinity of MANKO, along with

Grivalia
Hospitality's
investments
affirm its
vision for the
development
of sustainable
tourism.

O1 enevduoeig
tng Grivalia
Hospitality
EMNIKUPWVOUV
10 Opapd

n¢g yla n
Snploupyia
€VOC Blwaoipou
ToupliopoU.

a Cigar Bar and a Champagne Bar, offering even
more options for a comprehensive experience.
The beach of MANKO remains open to the
public, with an automated reservation system via
the “plazz” app. Here, visitors can enjoy a special-
ly crafted beach menu with signature cocktails,
complemented by music that creates a relaxed at-
mosphere. Every Sunday, MANKO’s deck trans-
forms into a DJ set from 5:00 PM to 11:00 PM,
providing unique moments of entertainment and
leisure in the heart of the Athenian Riviera.

SUSTAINABILITY AS THE KEY
TO SUSTAINABLE DEVELOPMENT
ON THE ATHENIAN RIVIERA

Grivalia Hospitality is actively committed to
sustainable development, integrating this phi-
losophy into all its investments in the Athenian
Riviera. The One&Only Aesthesis applies mod-
ern principles of green architecture, utilizing
renewable energy sources and systems for water,
energy, and waste conservation. Promoting local
products and services strengthens the local econ-
omy and highlights the company’s commitment to
supporting Greek producers. Moreover, staff are
trained in environmentally responsible practices,
such as waste management and plastic reduction.
Special emphasis is placed on the maintenance
and restoration of natural ecosystems around the
properties, with the MANKO project adopting
bioclimatic management and marine botany to
safeguard the coastal zone. Through these initi-
atives, Grivalia Hospitality reinforces its vision
of creating sustainable tourism, positioning the
Athenian Riviera as a model of responsible hospi-
tality and shaping the future of the region.

Through significant investments, interna-
tional collaborations, and sustainable practic-
es, projects like the 91 Athens Riviera and the
One&Only Aesthesis combine luxury with inno-
vation and local tradition, granting a new identity
to the Southern Suburbs. The future appears even
more ambitious, with new projects and collabora-
tions on the horizon.

TA TEAEYTAIA XPONIA, ta Notia Mpodotia tng ABn-

vag Brwvouv évav onpaviikd petacxnpatiopd nou
eKTEIVETAI NEPA and To acTikG Tonio, ennpedlovag Tov Tou-
pIop0, TNV KABnpepiva WA TV KAaToikwv Kal tnv avddeign
piag véag tautotntag yia tnv ABnvaikn PiBiépa.

Inpavtikd poAo oe auth tn petdfacn Siadpaparti-
Cel n Grivalia Hospitality, péow Bioipwy enevdlocwy ot
NOAUTEAEI TOUPIOTIKEG POVADEC, ENWVUPEC KATOIKIES Kal
uBpIdikG poviéha gihoeviag. H etaipeia 6ev mepiopiletal
anA@¢ otnv avantuén akivatwy, aAd oupBdAAel evepyd
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otov 0AOKANpWEVO enavanpoadiopiopd tng neploxng. Me
Ioxupn napoucia and to 2015, n Grivalia Hospitality €xel
uloBetnoel pia otpatnylkh nou uneppaiver v anAn ava-
ntu€n akIvitwy. Kevipikdg otoxo¢ tng eival n avafabpion
TOU €AANVIKOU TOUPIOTIKOU NPOIGVTOG Kal n kabiépwaon Twv
Notiwv MpoacTiwv oTov Naykoopio xaptn tou noAuteAolc
ToupiopoU, npooeAklovtag kopugaia 61ebva brands kai
epappoloviac uynAd npdtuna UNNPECIWV.

‘Exovtag non pia dekaetn epnelpia, n etaipeia €xer on-
pIoupynoel éva 10xupd XxaptoUAdKIo €pywv MOAUTEAOUG
@1hogeviacg, evw napdAAnAa aoxoAeital pe thv andktnon e-
VOO0XEIAKWY aKIVATWY Kal Tnv uhomoinan peydAng kAipakag
€pYWV avantu§ng akIVATwv. ZUykekpipéva, €xel enevouoel
nepinou 350 ekat. eupw o€ T€00epa Peydha projects ta te-
\eutaia entd xpovia kar éxel avoi€el téooepa véa evodoxeia
v teleutaia tpietia. Inpepa, d1abétel névie unepnoAuteAn
€evodoxeia o€ S1dpopeg tonobeaie otnv EANGSA, nou nepi-
AapBdvouv ouvolikd 294 dwpdtia Kal 27 ENWVUHES KATOIKIEC.
MapdAAnAa, uhonolei 600 akdpn peydAa €pya nou avapéveral
va npooBéoouv nepinou 160 dwpdtia evodoxeiwv kal eni-
nAEOV ENWVUNES KATOIKIEG HEoa aTa endpeva névie xpovia.

EMBAHMATIKA EPTA £THN AOHNAIKH PIBIEPA

To One&0nly Aesthesis éxel kaBiEpwaOel TO JOVTEND TWV
ENWVUHWV IB1IWTIKOV KATOIKIOVY, ouvdudlovtag tnv epnel-
pia noAuteloUc evodoxeiou pe I61WTIKEC KATOIKIEC UPNANG
a&iac. Tautdxpova, to 91 Athens Riviera, éva noAutehég
glamping kar members club nou dvoi€e 10 2024, evoapkwvel
10 nvelpa tng Kalvotopiag. Eunveuopévo and tnv nepipnpun
EBvikn 060 91, n onoia ouvdéel 1o kEvIpo Tng ABAvag pe tn
PiBiépa, avtinpoownelel €éva and ta nio iIAdd0a uppIdika
povtéha ihogeviag otnv EAAGSa.

To project &1aBétel glamping enihoyéc Siapovig
“Luxents”, mou anoteAolv évav ouvbuacpé ocouitag Kal
OKNVAG, XWPOUG UBPISIKNG XpNong, ONwe NICIVES, XWPOUg
eotiaong, ynneda Tévig, aibouoeg ETAIPIKWY OUOKEWEWYV,
KaBwe Kal éva 24wpo spa Kal yupvaotnplo.

MONAAIKEZ TALTPONOMIKEZ EMNEIPIEX
KAI LUXURY YMHPEZIEZ

01 enevbloelc tng Grivalia Hospitality exteivovtal kai
oTOoV yaotpovouikd topéa. H etaipeia ouvepyadetal pe Kopu-
(aia ovopata 1600 tng d1EBvoug 000 Kal Tng EAANVIKAG ya-
oTpovopiag, petatpénoviag ta eoTiatépid tng o€ aUTOVOUOUG
npoopIopolc uPnAng yaotpovopikng agiac. Eva afloonpeinto
napaderypa eival 1o «0ra by Ettore Botrini», pe tnv unoypa-
on tou BpaBeupévou o EkTopa Mnotpivi. To GUYKEKPIPEVO
eotiatéplo, nou Bpioketar evidg tou One&Only Aesthesis,
npoopEPEl pia e€AIPETIKN YAOTPOVOUIKA eunelpia, faciopévn
0€ pia dnpIoupyikn enavepunveia tng HECOYEIAKNG koudivag.
EnimAéov, 1o «MANKO» evtunwoldder pPe tnv nepoupiavi Kou-
Civa kai ta signature cocktails tou, ouvbudloviag e§wTIKES
yeloelg pe pia eAAnvikn ontiki o éva lounge nepiBaliov pe
Cexwploth atpéopaipa. And ta péoa louviou, To “Sumosan”
Ba avahdBer tov xwpo tou Thimisi Bar, napouaidovtag éva

N
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oUyXpOovo pop-up €£0TIATOPIO NMOU €I0AYEI TOUG ENIOKENTES O€
€vav KOoPO0 HOVIEPVWY IANWVIKWOV YEUGEWV.

Mépa and tn yaotpovopia, n Grivalia Hospitality npoogé-
pel éva eupl @Aopa MOAUAEITOUPYIKWV Kal e€EIBIKEUPEVWY
UNNPECIWV PEOW TWV EVOBOXEIAKWV HovAdwV TG otnv ABn-
vaikn PiBiépa, kahlntoviag T avaykeg 1060 TWV ENIOKENTWOV
000 Kal Tng eupUTtepNg Kolvotntag. Ze autd to mAaioio, ol unn-
pECiEC OKAPWV ENITPENOUV GTOUG ENICKENTEC Va £EEPEUVATOUV
TG dpoppeg napahieg kal Ta ypagika vnold tng neploxng péoa
ano Baldooieg SpaotnpidTnTec. Tautoxpova, ol S1aBEGIPOI XW-
P01 EMITPENOUY TNV 0PYAVWON KOIVWVIKWV KAl ETAIPIKWV EKBN-
AOOEWY, Napéxovtag 1I6avikeg ouVONKeS yia ke nepiotaon.

Tov loUvio, kovtd oto MANKO 6a avoi€el éva Shopping Gallery
{E pop-up kataotApata kai dieBvn brands, 6nwc ta Maison Zoulias,
Linda Farrow, ERES kai Juan de Dios, padi pe éva Cigar Bar kai éva
Champagne Bar, npoo®épovtag akopn nepioaotepes EMIAOYES yia
pia oAokAnpwpévn epnelpia.

H napaAia tou MANKO napap€ver avoixti yia 1o Koivo, pe
autopatonoinpévo oUOTNPA KPATAGEWV PETW TNG EQAPHOYAG
«plazz». Edw, o1 emokénteg pnopoUv va anohavoouv €va l-
SIkd Siapoppwpévo pevou napahiag pe signature cocktails,
nou cupnAnpwvovial and poucikn nou dnpioupyel pia xaa-
pn atpéopaipa. Kabe Kupiakn, to deck tou MANKO petatpé-
netal oe DJ set and ti¢ 17:00 €wg 11¢ 23:00, npoo@époviag
HOVABIKEG OTIVHES YPUXaywyiag kal avayuxng otnv kapdid tng
ABnvaikng PiBiépac.

H BIQZIMOTHTA QX TO KAEIAITIA TH BIQZIMH
ANANTYZH LTHN AOHNAIKH PIBIEPA

H Grivalia Hospitality eival evepyd apooiwpévn otn
Bioipn avdntuén, evowpatwvovia¢ auth T QIA0CO-
¢ia o 0Ae¢ TG enevdloelg Tng atnv ABnvaikn Piiépa. To
0ne&O0nly Aesthesis epappdlel aUyxpoveg apxég npaacivng
apXITEKTOVIKAG, alonolwviag avavewaolpes nnyég evépyel-
ag kalcuothpata yia tnv e€o1kovounan vepou, eVEPYEIag Kal
anofAntwv. H npoBnaon tonikwv npoiéviwy Kai Unnpeaiwy
€VIOXUEI TNV TOMIKN OIKOVOHIa Kal unoypappicel tn 6¢opeuon
¢ etalpeiag otnv unootApIEn twv EAAAVQVY napaywywv.
EninAéov, 10 npoownikd eknaidevetal oe nepiBarhoviika
unelBUVEG NPAKTIKES, 6NWCS n dlaxeipion anoBARTwY Kal n
peiwon twv nAactikwy. ISiaitepn éupaon divetar otn dia-
TAPNON KAl anokatdotacn TwWV QUOIKWV 0IKOOUOTNUATWY
yUpw ané ta akivnta, e to project MANKO va uloBetei tn
BlokAipatikn Siaxeipion kar tn BaAdooia Botavikh yia tnv
npootacia tn¢ napdktiac {wvng. MEow AUTWV TWV NPW-
toBoulicdv, n Grivalia Hospitality enikupwver 1o dpaud tng
yia T dnpioupyia BIwaoiyou Toupiopuol, TonoBETOVIAs TNV
ABnvaikn PiBiépa w¢ npétuno unelBuvng @iAofeviag kal
dlagopewvovtag 1o PEANOV TNG MEPIOXAG.

Méow onpavukv enevbloewy, OIEBVOV  OUVEPYAOIOV
Kal BIOOINWV NPAKTIKWY, £pya 6nws 0 91 Athens Riviera kai 10
0ne&0nly Aesthesis auvbudlouv tnv noAUTEAEID pE TV kaIVOTOpia
Kal Tnv TornikA napadoan, npoadidovtag pia véa tautdtnta ota No-
ua Mpodotia. To péAhov diapaivetal akdun nio piIAd60€o, pe véa
£pya Kkai ouvepyaoieg otov opidovta.
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DIMAND GROUP

DEVELOPMENT

with

SUSTAINABILITY
as its

COMPASS

DIMAND GROUP’S interventions in Piraeus and the Athenian Riviera
LEADING to SUSTAINABLE urban REGENERATION. // O mapepfdoeic
tou OMIAQY DIMAND otov ITeipaid kar tnv AOnvaikn Pifigpa
rrou OAHT'OYN otn BIQXIMH actuikn ANATENNHXH.

scale urban regeneration by focusing its

strategy on projects that are not limited

to the creation of modern infrastructure,
but integrate sustainability, urban upgrading and
economic growth. Indicative examples of this
strategic approach are the Piraeus Port Plaza, the
Piraeus Tower, the One&Only Aesthesis and the
New Piraeus Courthouse — projects that are not
only changing the image of Piraeus and the Athe-
nian Riviera, but also creating a new developmen-
tal narrative for the urban future of Attica.

N RECENT YEARS, DIMAND Group
has established itself as a pioneer in large-

PIRAEUS PORT PLAZA:
A SIGNIFICANT REDEVELOPMENT

Piraeus Port Plaza is one of the most char-
acteristic urban regeneration projects imple-

|

With a height of
88 meters and
a total area of
34,329 sq.m.,
the Piraeus
Tower has been
transformed
into a model of
contemporary
architecture.
Me Oyoc 88
UETPWV Kal
OUVOAIKN
enipaveia
34.329 t.u., 0
Mupyog Meipaid
JeTATPANNKE
oe npodtuno
ouyxpovng
APXITEKTOVIKNG.

mented in the last decade and one of those that
characterize the course of the DIMAND Group.
It concerns the utilization of the former facili-
ties of the Papastratos tobacco industry in the
area of Agios Dionysios, with a total gross area
of 82,885 sq. m. The Group transformed this
once abandoned industrial zone into a biocli-
matic mixed-use complex, combining profes-
sional, tourist and commercial uses, as well as
spaces accessible to the public. In parallel, a
stone’s throw away from Piraeus Port Plaza, it
developed the Enso Hotel Piraeus, a six-story
hotel that includes 58 fully equipped rooms.

PIRAEUS TOWER: A LANDMARK

The Piraeus Tower, the second tallest build-
ing in the country, which remained unused for
almost five decades, is also alandmark in the new
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era of both Piraeus and the Athenian Riviera. In
collaboration with the European Bank for Recon-
struction and Development (EBRD) and Prodea
Investments, DIMAND Group undertook, after
signing a concession agreement with the Munici-
pality of Piraeus for 99 years, the development of
the building, giving it new life and radically up-
grading its aesthetic and functional identity.

With a height of 88 meters and a total area
of 34,329 sq. m., the Piraeus Tower was trans-
formed into a model of modern architecture
and sustainable urban development. The recon-
struction was carried out with respect for the
existing structure of the building, minimizing
the environmental impact and reducing the en-
ergy footprint of the project. The Piraeus Tow-
er now features commercial stores, a pharmacy,
F&B, a gym, a wellness area and office spaces,
while at the same time being the first green and
digital high-rise building in the country, which
has even received the highest LEED Platinum
certification. The building, in fact, exceeds the
energy requirements of Greek legislation for ex-
isting buildings by three levels and is classified
in category A+, according to the KENAK stand-
ard. Indicatively, the energy needed to illumi-
nate the facades of the Piraeus Tower at night is
equal to the energy of two domestic air condi-
tioners. In addition, it aims for another globally
recognized certification - the WELL certifica-
tion - that concerns the health, well-being and
productivity of the building’s users. The project
enhances the attractiveness of Piraeus as a busi-
ness and investment destination, while restoring
its aesthetic and functional presence as a land-
mark on the city’s waterfront. At the same time,
the building reactivated an area with significant
untapped potential, upgrading the urban land-
scape and encouraging new synergies between
the business and the public sector.

THE “GREEN” PIRAEUS COURTHOUSE
Another landmark project is the creation of
the new Piraeus Courthouse, which will be the
first “green” public building in the country and
is expected to receive LEED Gold certification.
The development is taking place in the Agios
Dionysios area, on a plot of land of 12,350 sq.
m., with a total superstructure of 36,100 sq. m.
The building under construction will be sur-
rounded by extensive green areas and a square,
which will be accessible to the general public
with the aim of ensuring the 24-hour operation
of the area. Upon its completion, it will host the
Court of First Instance, the Court of Appeal, the

Administrative Court of First Instance, the Ad-
ministrative Court of Appeal, the Prosecutor’s
Office of First Instance, the Prosecutor’s Office
of Appeal and the Magistrates’ Court. The pro-
ject is being implemented within the framework
of the National Recovery and Resilience Plan
Greece 2.0 with funding from the European Un-
ion - NextGenerationEU.

THE LEADING HOSPITALITY FACILITIES
OF ONE&ONLY AESTHESIS

A project of a different category, which never-
theless plays an important role in the upgrading
of the Athenian Riviera, is One&Only Aesthesis.
DIMAND, as a development management, par-
ticipated in the remodelling of the historic “As-
teria” hotel complex in Glyfada, alandmark that
was the first organized swimming and tourist
complex in post-war Athens. Maintaining the di-
rection of high and cosmopolitan aesthetics, as-
sociated with the area since the 1950s, One&On-
ly Aesthesis is an ultra-luxurious five-star resort
with leading hospitality facilities.

The overall contribution of these projects
to the urban and developmental fabric is mul-
ti-layered. These are not isolated interventions,
but parts of a unified urban vision - a plan that
activates inactive parts of the city, enhances sus-
tainable development and upgrades the every-
day life of cities. Through these projects, the
DIMAND Group proves that urban regeneration
does not have to be fragmented or ephemeral. It
can be structural, participatory and sustainable,
creating the future not only of cities, but also of
those who live in them.

“The PIRAEUS

TOWER, the SECOND

TALLEST building

in the country, is now

a LANDMARK for

Piraeus, as well as for
the Athenian Riviera.

2

«0O NMYPIroxr NEIPAIA, TO AEYTEPO WHAOTEPO KTHPIO
THX XQPAZXZ, EINAI MTAEON XHMEIO ANAOOPAX TIA
TON MEIPAIA, AAAA KAI THN AOHNATKH PIBIEPA».
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TA TEAEYTAIA XPONIA, o Opidoc DIMAND éxel

edpaiwoel ™ B€on ToU WC NPWTONOPog oe peydAng
kAipakag aotikég avanidoeig, eaTiddovtag tn oTpatnyikh tou
oe €pya nou dev neplopidovial anAw¢ otn dnploupyia ouy-
XPOVWV UNodopwy, aAAd evowpatwvouv t Blwoiyétnta, tnv
aoTikn avaBddpion kar Tnv olkovouikn avdntuén. EvoeIKTIKG
napadeiygata autng tng oTpatnyikng npooyyiong eival to
Piraeus Port Plaza, o MUpyoc Nelpaid, 1o One&Only Aesthesis
kal 10 Néo Aikaotikd Méyapo Melpaid — €pya nou Ox1 povo
aAAdZouv tnv €ik6va tou MNelpaid kai tng ABnvaikng Piiépac,
aAAd dnpioupyoulv ki éva véo avantu€iakd agAynpa yia to
aoTIkO p€AAOV TNC ATTIKAG.

PIRAEUS PORT PLAZA: MIA tHMANTIKH ANANAAZH

To Piraeus Port Plaza anoteAei éva and ta nAéov xapa-
KTNPIoTIKA €pya aocTikng avanAaong mou ulonoinbnkav tnv
teheutaia Sekastia kal and ekeiva nou xapaktnpifouv thv
nopeia tou Opidou DIMAND. Mpdkeitar yia tnv alonoinon twv
NPWNV €YKATAOTAoEWV TNG KanvoBiopnxavias Manaotpdtog
otnv neploxn tou Ayiou Alovuaciou, GUVONIKAG PIKTAG eMa-
velag 82.885 T.j.. 0 'OpIA0G NPOXWPNOE 0TN YETATPONN AUTAG
¢ dAote eykataleleippévng Bropnxavikng {vng o€ €va
BlokAipatikd ouykpdtnpa S1aPOPETIKWY XPNTEWY, NOU GUV-
dUAZel enayyeAHATIKES, TOUPIOTIKEG KAl EPUNOPIKEC XPNOEIC,
aAAd kal xwpoug nNpooPaacipous oto Koive. MapdAAnia, oe
andotacn avanvong and to Piraeus Port Plaza, avéntu€e 1o
Enso Hotel Piraeus, éva eawpopo evodoxeio, T0 onoio ne-
pihappavel 58 nAnpwg e€onAiouéva dwpdrtia.

IHMEIO ANA®OPAZL O NMYProOz MEIPAIA

Inpeio avapopdc otn véa enoxn tou Melpald, aAAd kai
n¢ ABnvaikng PiBiépag, anotelei kai o Mupyoc Melpaid, 1o
5e0TEPO YNAGTEPO KTAPIO TNG XWPAG, MOU yia OXedOV né-
vie dekaetiec napépeve avagionointo. O Opihog DIMAND,
o€ ouvepyaaoia pe tnv Eupwnaikn Tpdnela Avaouykpdtnong
kar Avdntugng (EBRD) kal pe tnv Prodea Investments, avé-
Aafe petd tnv unoypa@n olpBacng Napaxwpnong pe Tov
Anpo Meipaid yia 99 xpévia, tnv afionoinon tou Kinpiou,
divovtdc tou véa Lwn kal avapadpidovtag pidika tnv aiobn-
TIKA Kal AEITOUPYIKA Tou Tautotnta. Me Uyog 88 pétpwv Kal
OuvOMIKN enipavela 34.329 t.p. o Mopyog petatpdnnke oe
npotuno oUYXPOVNG APXITEKTOVIKAG Kal BIWOIUNG AOTIKAG
avantu€ng. H avakataokeun npaypatonoinbnke pe oepacpo
0TOV UQIOTAPEVO OKEAETO TOU KInpiou, EAAXIOTONOIWVTAG
TIC NePIBAAAOVTIKEG EMNINTWOEIC KAl HEIWVOVTIAG TO EVEP-
yelakd anotinwpa tou €pyou. O MUpyog diaBétel nAéov
eunopika kataotnpata, ®dappakeio, F&B, yupvaotipio,
xwpo Wellness kal ypageliakoUg xwpoug, evw napdAAnia
anoteAei ToV NPpWTo NPAcivo kal Yyn@iakd oupavoElotn tng
XWpag, o onoiog pdAiota éxer AdBer tnv avwratn nigtonoi-
non LEED Platinum. To ktiplo, pdAiota, uneppaiver katd
TpeIg Babuibes TG evepyelakés analtnoelg tng eAANVIKAG
vopoBeaiac yia uQIoTapeva KTnpia Kal katatdooetal otny
katnyopia A+, cOp@wva pe to npdtuno KENAK. Evbeiktika,
n evépyela mou xpelddetal yia va gwitioTolv ol OYEIS Tou
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Mopyou tn vixta eivar fon pe tnv evépyela 800 0OIKIAKWY
KAIpatioTikwy. Ektog autol, otoxelel o GAAN pia naykoopi-
w¢ avayvwplopévn motonoinon nou agopd tnv uyeia, tnv
euegia Kal Tnv NapaywylkotnIa Twv Xpnotwv Tou Kinpiou,
v nigtonoinon WELL. To €pyo evioxUel TNV €AKUOTIKOTN-
1a tou Melpald wg eNIXEIPNUATIKOU Kal ENEVOUTIKOU MPoo-
pIopoU, EVW anoKatéoTnoe TNV aloBNTIKA Kal AEIToupyIKn
T0U Napouadia w¢ tondonpo otnv napaiiakn 6yn tng NOANG.
Tautoxpova, o Mopyog evepyonoinoe €ava pia neploxn pe
onpavtiké ava€lonointo duvapiké, avapaduidovtag 1o aoti-
KO tomio kal evbappuvovtag véeg ouvépyelec petall tou
eNIXEIPNPATIKOU Kal dnpdalou Topéa.

TO «MPAZINO» AIKAXTIKO MEFAPO MEIPAIA

‘Eva akopn €pyo-opOonpo anotelei n dnploupyia tou
véou AlkaotikoU Meydpou Melpaid, To onoio Ba anoteléoel
10 MPWTO «MPAGIVO» dNPGCI0 KIAPIO TNG XWPAg nou ava-
pévetal, paAiota, va Aapel motonoinon LEED Gold. H ava-
ntuén npaypatonoleital otnv nepioxn tou Ayiou Alovuaiou,
o¢ olkénedo éktaong 12.350 T.4. pe OUVOAIKA avwdopn
36.100 t.p.. To npog avéyepaon, KTApio Ba nepiBdAAetal and
EKTETAPEVOUG XWPOUG npacivou kal mAateia, ol onoiol Ba
eivar npoaBdoipor 610 €upl KoIvo pe 0toxo va Slacpall-
otel n 24wpn Aertoupyia tng neploxng. Me tnv oAokAnpwaon
Tou Ba @ihogevei to Mpwtodikeio, To EQeteio, T0 AloIKNTIKG
Mpw1todikeio, 10 AloiknTIKO Epeteio, tnv EloayyeAia Mpwro-
d1kav, Tnv Eloayyelia Epetwv kai to Eipnvodikeio. To €pyo
ulonoleital 0o nAaiolo tou EBvikoU Ixediou Avakapyng Kal
AvBektikdtntag EAAGSa 2.0 pe th xpnpatoddtnon g Eupw-
naikng’Evwong - NextGenerationEU.

0l KOPYOQAIEZ YITOAOMEX OIAOIENIAX
TOY ONE&ONLY AESTHESIS

Mia Siapopetikn katnyopia €pyou, nou, wotéoo, dla-
dpapaticel anpavtiké poAo atnv avapddpion tng ABnvaikng
PiBiépag, anoteAei 1o One&Only Aesthesis. H DIMAND, w¢
ouppoudog avdntugng, ouppeteixe otnv avadiapépwan
T0U 10TOPIKOU Eev0oHOXEIAKOU OUYKPOTAPATOC «AaTépian
otn FAuQasda, evog tondonpou Nou anotéAEce T0 NPWTO 0p-
YavwpEVO KOAUHBNTIKO Kal TOUPIOTIKO GUYKPOTNHA TNG He-
tanoAepikng ABnvag. AlatnpwvIag tnv katelBuvon tng uyn-
AAG Kal KOOPOMOAITIKNG aloBNTIKAG, NOU oUVOEETAl JE TNV
neproxn anoé tn 6ekaetia tou 1950, 10 One&Only Aesthesis
anoteAei €va unepnoAuteléc BEPETPO NEVIE AOTEPWY |IE
kKopupaieg unodopés pihogeviag. H auvoAikA cupBoAn twv
£pYWV aUTWV 0TOV acTIkG Kal avantu€iakd 10to eival noAu-
eninedn. Aev anoteholv pepovwpéves napepfaoels, alid
kopudtia evdg eviaiou aotikoU opdpatog. Evog oxediou nou
evepyonolel avevepyd onpeia tng ndAng, evioxuel  Plw-
olgn avdntu€n kar avapaduiler tnv kaBnuepivotnta Twv
noAewv. Méoa and autd ta €pya, o OpiAog DIMAND ano-
delkvlel nw¢ n aoTikA avayévvnon dev xpeldetar va eival
oUTe anoonaopatikn olte epnpepn. Mnopei va ivar Sopikn,
OUPLETOXIKN KAl BIwatun, Snpioupywvtag 0xi anAwg 1o pé-
Aov twv noAewv, aAAd kai to péAAov 6owv (OUV O€ AUTEG.
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LANDSCAPE
IN BALANCE

When

ARCHITECTURE,
TRADITION &
SUSTAINABILITY

coexist

The design role of DESIGN PERGOLA in the architectural vision of
ODERA TINOS and its COLLABORATIONS WITH TOP RESIDENCES
AND HOTEL UNITS IN THE SOUTHERN SUBURBS of Attica.

// O oxediaotikoc poAdoc tne DESIGN PERGOLA 010 apXI1teKTOVIKO Opapd
tou ODERA Tinos Kai 01 0UVEPYAOTEC TNC 1€ KOPUPAIEC KATOIKIEC
kai Cevodoxelakéc povadec ota NOTIA ITPOAXTIA.
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ESIGN PERGOLA participates in
a landmark project in Tinos, re-
defining the concept of outdoor
space and setting new standards
in modern hospitality design.
When Design Pergola was assigned the creation
of the Odera Tinos project, the challenge was not
simply the design and crafting of high-quality
outdoor furniture, but the absolute harmoniza-
tion with a vision: the creation of an authentic,
handmade landscape, sculpted by the wild beau-
ty of Tinos. Odera is not just a hotel. It is an ode
to sustainability, tradition and modern minimal-
ism - an experience that is born out of the island
itself and opens a dialogue with the past and the
future. In full synergy with the design team of
Studio Bonarchi, Design Pergola was entrusted
with the bespoke design, crafting and delivery
of the outdoor furniture, with an emphasis on
quality, detail and the identity of the place.

The choice of materials - natural, durable,
sustainable - and the “tailor-made” approach
reflect the company’s philosophy: each project
has to be unique, adapted to the environment
and the needs of each client. Design Pergola’s
contribution to Odera is not limited to design
and construction. On the contrary, it is an ex-
ample of how modern entrepreneurship and
innovation can redefine the role of design in
the sustainability of the tourism industry. This
project embodies the principles of locality,
natural aesthetics and responsible construc-
tion. The choice of environmentally friendly
materials, the timelessness of the designs and
the low energy requirements of the construc-
tions are aligned with the principles of the cir-
cular economy.

Design Pergola has already proven its abil-
ity to manage high-demand projects, both in
island complexes and in urban environments.
Typical examples are its collaborations with
leading residences and hotel units in the South-
ern Suburbs of Attica, such as 91 Athens Riviera
by Grivalia Hospitality, luxury villas in Vouli-
agmeni and bespoke construction projects in
residences in Glyfada, Hellinikon and Varkiza,
both with shading products and with furniture.
The common denominator in all of these pro-
jects is absolute consistency in design, insist-
ence on quality and a sincere relationship with
the environment.

In this context, Design Pergola is current-
ly in the process of obtaining the ISO 9001 and
ISO 13000 certifications, confirming its com-
mitment to the quality, environmental responsi-
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bility and durability of its products. At the same
time, Design Pergola systematically invests in its
digitalization and digital transformation.

Design Pergola is implementing a compre-
hensive digital transformation plan, consistently
investing in innovative technologies. An ambi-
tious plan is already underway with the integra-
tion of artificial intelligence (AI) technologies
at key points of its commercial activity, aiming
to redefine the overall experience -from service
to design- while enhancing efficiency, response
time, and delivering a more personalized cus-
tomer journey. This approach is not just techno-
logical - it is philosophical: innovation does not
contradict tradition, but complements it.

And the Odera Tinos project is living proof
of this balance. In a world called upon to re-
think the way it lives, travels and consumes,
Design Pergola proves that construction with
purpose and values can be a driving force for a
more sustainable future. Odera Tinos is not just
a hotel; it is a new way of thinking, and we are
proudly part of it.

H DESIGN PERGOLA ouppetéxel oe €va €pyo-tono-

onpo otnv TAvo, enavanpoadiopifovag tnv €vvoia Tou
e€WTEPIKOU XWPOU Kal BETovtag véa npdtuna oTov oUyXpovo
oxedlaopd gIhogeviac.

‘Otav avatébnke otnv Design Pergola n uhonoinon tou
project Odera Tinos, T0 gtoixnua 6ev ATAv anAws n KATAGKEUN
eninhwv e€WTEPIKOU XKPOU UYNANC aIa®nTikng, aANA n andAu-
T evapudvion pe éva 6paya: tn dnpioupyia evog Toniou aube-
VTIKOU, XEIpOMointou, ouAepévou and tnv dypia opop@Id tng
Thvou. To Odera 6ev eival anAwg éva Eevodoxeio. Eival pia wdn

The choice of materials
- NATURAL, DURABLE,
SUSTAINABLE - and the

“tailor-made” approach

reflect the company’s

PHILOSOPHY.

«H EMIAOTH TON YAIKQN - OYZIKA, ANOEKTIKA,

BIQXIMA - KAl H NMPOXEITIXH “TAILOR-MADE”

ANTANAKAOYN TH ®IAOXO®IA THXZ ETAIPEIAX.»
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otn Blwoiudtnta, otnv napadoon Kai atov oUyxpovo pIvipaAl-
oud - pia epnelpia nou «yevvital» anoé tnv idia T yn tou vn-
a10U Kar avoiyel 61dAoyo pe o napeAdov kal to péAAov. Le ano-
Auth ouvépyela e Th oxedlaoTikn opdda tou Studio Bonarchi,
n Design Pergola avéAaBe tov oxedlaopd Kal TNy Katackeun
TV eEWTEPIKWV ENMAWY HE NPOTEPAIOTNTA TNV MOIGTNTA, TN
\enTopEPEIa Kal TNV TAUTOTNTA TOU TOMOU.

H emidoyn twv UAIKQOV - UOIKA, avBekTikd, Biwaipa - Kai
n npooéyyion “tailor-made” avtavakAoUv th @IAoco®ia tng
etaipeiag: kabe €pyo va eival povadiko, NPooaAPUOCHEVO OTO
nepIBAAAov Kal 0TIC avAyKeg Tou ekAaTtote neAdtn. H oupfoAn
¢ Design Pergola ato Odera v nepiopietal atov oxedlaopo
Kal tnv kataokeun. AvuiBétwe, anoteAei napdaderypa yia 1o nwe
n oUyxpovn EMIXEIPNPATIKOTNTA Kal N Kaivotopia pnopolv va
enavanpoadiopicouv tov pdAo tou design otn Biwaipdtnta ToU
TOUPIOTIKOU KAGSOU.

To €pyo QUTO EVOWHATWVEI TIG APXEC TNG TOMIKATNTAG, TNG
(QUOIKAC aI0BNTIKAC Kal TN uneubuvng Katackeung. H enilo-
YA UAIKWV QIAIKQOV Npog To nepIBAAAov, n diaxpovikotnta twv
oxebiwv Kal n xaunAn eVEPYEIOKA anaitnon TwWV KATAOKEUWY
eubuypappidovial pe TI¢ apx€g TG KUKAIKAG 01KOVOiaG.

H Design Pergola éxel ndn anodei€el tnv 1kavétntd tng va
diaxelpidetal épya uPnAWV anaitnoewy, 1600 0€ VNOIWTIKA OU-
yKpotApata 000 Kal 0 aoTika nepiBdAAovia. Xapakinpiotika
napadeiypata anoteholv oI OUVEPYAGIEG TNG HE KOPUPAIES
Katoikieg kal evodoxelakés povadeg ota Notia Mpodotia tng
AttKng, 6nwc to 91 Athens Riviera tng Grivalia Hospitality, no-

AuteAeic Bikeg atn BouAiaypévn kal bespoke €pya kataokeuwy
o€ Katolkiec otn FAUQGda, To EAAnVIKO kal Tn Bapkia, 1000 pe
€ibn okiaong, 600 kar pe €nimAa. Koivdg napovopaostng oe 6Aa:
N anoAuTn cUVENEIA 0TOV OXESIAOPO, N ENIPOVA 0TV NOIGTNTA
Kai n eINKPIVAC oxEan e To nepIBAAAOVY.

e auto to nAaialo, n Design Pergola Bpioketal onpepa o€ 61-
adikaoia andéktnong twv nigtonoinaewv 1SO 9001 kai 1SO 13000,
eniBeBaiwvovag T d€opeucn Tg otnv noidtnta, Ty nepiBaiio-
VTIKA UNEUBUVATNTA Kal TNV aVOEKTIKGTNTA TWV NPOIGVIWV TNG.

H Design Pergola ulonoiei éva eupl ox€61o YniakoU peta-
oxnpatiopou, enevoloviag Ye GUVENEID O€ KAIVOTOUES TEXVOAO-
yieg, Onw¢ n texvnti vonpoouvn. Eva giAdd0Eo nAdvo Bpioketal
n6n oe e€ENIEN, pe oTOX0 TOv ENavanpoadlopiopd tng oUVoAl-
KNG epnelpiag, e€unnpétnang kai oxedlaopou, TV evioxuon Tng
anodotikdtntag, Tnv taxdTtnta andkpIong Kai tnv Npocpopa piag
akopn nio npoownonoInpévng eUnelpiag atov neAdrn.

H npooéyyion auth 6ev eival anAwg¢ texvoloyikn - €ival
Kar QIAN0GOPIKN: N Kavotopia dev €pxetal o€ avtiBeon pe tnv
napddoaon, aAAa tn cupnAnpwvel. Kaito €pyo Odera Tinos eival
n Jwvtavh anddeign autig tng Icopponiag.

Ye évav KOopo nou kaAeital va enavefetdoer tov Tpono
pe tov onoio Zei, 1afidevel kal katavalwvel, n Design Pergola
anodelkvUel 0TI N KAtaokeun e ouaia kal afieg pnopei va yivel
KIvntapiog dUvapn yia €va mo Piedoipo péANov.

To Odera Tinos dev eivar anhw¢ éva evodoxeio. Eival
évag véog TpOnog okéwng, kai n Design Pergola eival nepn-
(pava pépog Tou.

A

Design
Pergola
manages
high-demand
projects both
in island
complexes
and urban
environments.
H Design
Pergola
SiaxelpiCetal
£pya UPnAwv
analtnoewy
1000 O¢€
VNOIWTIKA
ouyKpotApata
600 Kail

0€ AoTIKA
nepiBdaiiovta.
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MIBS GROUP RESHAPING THE IDENTITY
OF THE ATHENIAN RIVIERA

Where the

> meets the
CITY

FUTURE

MIBS GROUP is laying the foundations for ESTABLISHING
SUSTAINABILITY as the most important criterion for residential development
along the ATHENIAN RIVIERA. // O OMIAOX MIBS 0¢tet tic fdoeic yia tnv
ANAAEIZH THX BIQXIMOTHTAX ¢ T0 110 Bacik0 KPItnp1o tne¢ O1KIOTIKNAC

avdmtuéng e AGHNAITKHX PIBIEPAY.

THE SOUTH ROCKERS .
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HE RADICAL RENEWAL of the

Attica waterfront and the Athe-

nian Riviera is evolving into one

of the country’s most iconic in-

vestment opportunities, attract-
ing intense international interest and setting
new standards in urban design. It is a holis-
tic transformation that redefines the concept
of urban development and quality of life. At
MIBS Group, we don’t just observe change
- we shape it, with projects that embody the
principles of functionality, resilience and
modern architecture.

THE CHOICE OF LOCATION IS
QUINTESSENTIAL TO DESIGN

— AND AT THE ATHENIAN RIVIERA,
OUR STRATEGY TAKES SHAPE.

As a company with many years of experi-
ence and a proven footprint in the field of real
estate development, we know that location is
the cornerstone of every investment decision
we make. That is why we choose areas that
combine prospect, added value and quality of
life. The Athenian Riviera is a typical exam-
ple: with over 20 residential projects in various
stages of implementation, we play a substantial
role in shaping the new identity of the area.

The common denominator of all our pro-
jects is high aesthetics, quality of construc-
tion, functionality and - above all - the cre-
ation of homes that offer a superior living
experience. Through a holistic approach, we
create new standards of urban life with pro-
jects that do not simply meet the demands of
the times; they shape them.

LUXURY REAL ESTATE TODAY
IS A LIFE EXPERIENCE.

Modern buyers of luxury homes are look-
ing for more than just a beautiful apartment:
they seek a combination of privacy, quality and
immediate access to high-level services. Inter-
national schools, private hospitals, marinas,
cultural and sports infrastructure are now key
criteria for choosing a home.

Our approach responds to this new reality:
we design projects that combine aesthetics,
energy efficiency, smart infrastructure and
advanced management services, offering a
truly upgraded everyday life.

With a strong international network and
many years of experience, we are observing
a growing interest in residences on the Athe-
nian Riviera, both from families wishing to

Sd3axvd0d
HLNOS IHL

settle permanently and from investors who
acknowledge the region’s potential compared
to other Mediterranean destinations.

GLYFADA, HELLINIKON, PIRAEUS

The new center of gravity of urban life in
Athens is taking shape in areas such as Gly-
fada, Hellinikon and Piraeus - with direct
connections to the center and the sea, devel-
oped infrastructure and intense investment
activity. This is where we also focus our de-
velopments, responding to the demands of the
global market.

ETOLIKOU 11: ANEW LANDMARK
FOR PIRAEUS

In the context of the broader renaissance
of the Athenian Riviera, we are particularly
proud of the emblematic development we are
implementing in Piraeus, in a historic site -
the former KORONA Pasta Industry factory,
which after three decades of abandonment, is
gaining new life through a carefully studied
urban regeneration project.

In a total development of 8,500 sq m, a few
meters from the port of Piraeus, we are creat-
ing a modern residential complex of 158 luxury
homes, maintaining the name “Etolikou 11” as
a tribute to the history of the area, which is a
model of sustainable and functional urban de-
velopment.

This new investment combines respect
for cultural heritage with a modern lifestyle:
high-standard serviced residences, with 24-
hour concierge service, a rooftop pool with a
view, a modern gym, co-working spaces and
green areas that enhance the quality of life.
The “Etolikou 11” project is a life proposal that
aspires to become a new landmark for Piraeus
and the Athenian Riviera.

With respect for the environment, a strate-
gic location and a design that promotes every-
day experience, the project perfectly expresses
the MIBS Group’s philosophy of development
focused on people and the future. For us, the
future of urban development is not limited to
the construction of residences - it extends to
the creation of integrated life experiences.

With a firm focus on quality, innovation
and respect for people’s needs, we invest in the
Athenian Riviera with projects that embody the
values of well-being, functionality and aesthet-
ics. Our goal is to develop sustainable homes
that inspire, evolve and offer an upgraded ex-
perience at every level.
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H PIZIKH ANANEQIH tou napaAiakol PETWNOU NG

ATTKNG Kal tng ABnvaikng Piiépag e€eliooetal og pia
and tig nAéov eUPANUATIKES ENEVOUTIKEG EUKAIPIEG TNC XW)PAC,
npooeAkuovtas €viovo SieBVvEC evblapépov kal BEtoviag véa
npdtuna otov actikd oxediaoud. Mpdkertar yia pia oAIGTIKA
HETapOPPWaON nou enavanpoadiopidel TNy £vvolad TNG AOTIKAG
avantuéng kal tng noiétntag {wng. Lrov Opiho MIBS, dev na-
pakohouBoUpe anAwg tnv ahhayn, aAAd tTn S1apopPWVOULE LE
€pya Nou EVOWHATWVOUV TIG apxéG TG AEIToupylkdtnTag, tng
avOeKTIKOTNTAG KAl TN OUYXPOVNG APXITEKTOVIKAG.

H TOMOOEZIA EINAI TO HMILY TOY ZXEAIAZMOY
- KAl ZTHN AGHNATKH PIBIEPA, H ETPATHTIKH MAX
MAIPNEI ZAPKA KAl OXLTA.
(¢ etaipeia pe noAueth pnelpia kal anodedelypévo anotinwpa
oTovV XWpo Tou real estate development, yvwpioupe 6Tl n
Tonobeaia eival BepéAiog AiBog kdbe enevbuTiKAG pag andpaong.
M’ autd, emAéyoupe neploxé¢ mou ouvbudlouv NpooNTIKN,
npootibépevn a&ia kar noiétnta {wng. H ABnvaikn Piiépa eival
XAPAKTNPIOTIKG napddelypa: pe ndvw and 20 oiioTikd épya
oe 61Gpopa otddia uhonoinong, €xoupe oualaoTikd poAo atn
dlapdpPwon TG véag TautdTNTAg TNG NEPIOXNG.

Koivog napovopaotng 6Awv Twv £pywv pag ivar n uyn-
AN aioBntikn, n NOIGTNTA KATAOKEUNG, N AEITOUPYIKOTNTA KAl
- ndvw an’ 6Aa - n dnpioupyia KATOIKIWYV NOU NPOGPEPOUV
pia avwtepn epnelpia diapivong. Méoa and pia oAIOTIKA npo-
aéyyion, dnpioupyolpe véa npotuna aostikng {wng pe €pya nou
dev avtanokpivovial anAws oTI anaritnoeic TN eNoxng, arAd
TIG SIAUOPPWVOUV.

TO MOAYTEAEZ AKINHTO XHMEPA EINAI EMIMEIPIA ZQHE.

01 oUyxpovol ayopaotég NoAUTEAWY Katolkiv avalntolv
KAt neploootepo and éva Opoppo diapépiopa: endIOKOUV
évav ouvbuaopd 181wTIkdTNTag, NoldTNTag Kai dueong npoofa-
ong o€ unnpeoieg uynAou eninédou. Aiebvi oxoAeia, 1610TI-
ka voookopeia, papiveg, noNITIOTIKEG kal aBANTIKEG unodopég
anotehoUv nA€ov Bacika kpitnpia emAoYAC Katolkiag.

H npoo€yyion pag avianokpivetar o€ autn tn véa npay-
patikdtnta: oxedidoupe €pya nou ouvdualouv aiebntikn,
evepyelakn anddoon, €§unvec unodopég Kal NPonypEVES
unnpeaieg dlaxeipiong, npoo®EpovTag pia npaypatikd ava-
Babuiopévn kaBnpepivotnta.

Me 10xupd 61eBVEC bikTUO Kal NOAUETA epnelpia, napatn-
polpe au€avopevo evolapEpov yia Katolkieg atnv ABnvaikn
PiBiépa, 1000 and oIKoyEVEIES NOU ENIBUPOUV POVIUN eyKaTa-
otaon 600 Kal ané enevoutéG Nou avayvwpicouv T Suvapikh
NG NEPIOXNC £vavTtl AAAWV HEGOYEIAKWY NPOOPITHWV.

FAYOAAA, EAAHNIKO, MEIPAIAX

To véo kévipo Pdpouc Tng aotikA¢ {wng otnv ABhva
diapopewvetal o€ neploxé onwe n FAupdda, to EAANVIKO kal
o0 Melpaidg - pe dueon olvdeon pe 10 kKEVTIPO Kal th BdAacoa,
avenTUYHEVEG UNOSONES Kal éviovn enevoUTIKN SpactnpldTnta.
E6w eonidoupe ki epeis TI¢ avantUgelc pag, anaviwviag otig
analitnoelg Tng naykoopiag ayopdc.

S¥d3IMI0d
HLNOS 3HL

AITQAIKOY 11: ENA NEO TOMOXHMO I'lA TON MEIPAIA

Y10 nAaiolo tng €upltepng avayévvnong tng ABnvaikng
PiBiépag, eipaocte 1diaitepa unepAgavor yia tv eupAnpatikn
avantuén nou uhonoloUpe atov MNelpaid, o€ €vav 10T0PIKG XWPO
- 10 NPWNV €PYy0aTdaio Tng Biopnxaviag Zupapikwv KORONA,
nou éneita ano tpeig dekaetieg eykataAeiyng, anoktd véa {wn,
péca and éva npooeKTIKA peAeTnpévo €pyo aoTikng avaniaong.

Aiya pétpa ané 1o Aipavi tou Melpaid, o€ pia oUVOAIKA
avantugn 8.500 teTpaywVvIKWY PETPWV dnpioupyolpe €va
oUyxpovo oIKIOTIKO guykpotnua 158 NoAUTEAWV KATOIKIWY,
diatnpwvtag 10 ovopa «AItwAikoU 11», w¢ opo TIUAG TNV
I0Topia TNG NEPIOXNG, Nou anoteAei npétuno BIKGIUNG Kal
AeIToupyIKAG aoTiKNG avantuéng.

H véa auth enévbuon ouvoudlel oefacyd otnv NONITIOHIKN
kAnpovopid e aiyxpovo Tpéno {wng: serviced residences uyn-
A&V npodiaypapwy, pe 24wpn concierge e€unnpétnan, rooftop
nigiva pe 6€a, olyxpovo yupvaatnpio, co-working Xwpol kai on-
peia npaaivou nou evioxUouv tnv noidtnta diapiwong. To €pyo
«AItwAIKoU 11» eival pia npdtacn {wng nou @iAodofei va ano-
teAéael véo Tondonpo yia tov Melpaid kai tnv ABnvaikn PiBiépa.

Me oeBaopé oto nepifdAAov, otpatnyikn tonobeaia Kai
oxedlaopd nou npodyel tnv kaBnpepiva epneipia, T0 €pyo €k-
@paZel andAuta tn gidocogia tou Opilou MIBS yia avdntuén
je enikevIpo Tov AvBpwno Kai 1o PEAAOV.

MNa epdg, o péAAoV TNG aotikng avantu§ng 6ev neplopi-
{eTal 0TNV KATAOKEUN KATOIKIWV — ENEKTEIVETAI OTN Snpioup-
yia oAokAnpwpévwv euneipiov {wng.

Me otabepd npooavatoAiopd atnv noldtnta, TNV KaIvo-
Topia kal tov oeBacpd otic avdykeg Twv avBpwnwy, enevol-
oupe otnv ABnvaikn PIBI€pa e £pya MOU EVOWHPATWVOUV TIG
a&ieg Tou €u nv, NG AEITOUPYIKOTNTAG KAl TNC AIOONTIKAG.

“Our GOAL isto

develop SUSTAINABLE
homes that INSPIRE,

EVOLVE and

offer an u]pé{rade

EXPERIENCE
at every level.”

«XTOX0XZ MAXZ EINAI H ANANTYXIH BIQZIMQON KATOIKIQN
NMOY EMMANEOYN, EXEAIZXONTAI KAl NTPOXO®EPOYN
MIA ANABAOMIXMENH EMNEIPIA YE KAOE EMINEAO.»
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ADVERTORIAL

ASPIS REAL ESTATE is the
largest Greek and most re-
nowned chain of real estate
agencies, based in Athens
and present all over Greece.
Founded in 2003, it has since
evolved into an industry lead-
er, offering a comprehensive
range of real estate services
through a franchise network
of over 60,000 registered
properties. ASPIS Real Es-
tate is active in real estate
transactions, rentals, proper-
ty valuations, financing, reno-
vations, decorations, legal and
tax services with specialised
external partners, as well as
consulting for the Golden Visa

ASPIS Real Estate
Your trusted investment advisor
In real estate transactions

The company has evolved into an industry leader through a network of over 60,000 properties. //
H etapeia éxel e€ehixBei oe nyétn tou kAddou péow evic diktuou pe mave amd 60.000 akivnta.

A

ASPIS Real Estate has the
greatest recognition and the
best reputation in the domestic
real estate services market as
well as a dominant presence
in Greece.

H ASPIS Real Estate éxel tnv
pHeEYaAUTEPN avayvwpicigotnta
Kal tTnv KaAUtepn gnun otnv
EyXwpla ayopd napoxng
MEG\IIK(LJV Unnpeaciwv KGH(L)C
kal beonolouca napouacia
otnv EAAGSa

program. It offers compre-
hensive services to clients
from trained and certified
professional real estate con-
sultants.

H ASPIS Real Estate eival
@ n peyalitepn EAAnVIKN Kai
nio kata€lwpévn alucidéa peoiti-
K@V ypageiwy, pe €6pa tnv ABiva
Kal napoucia o€ OAn tnv EAAGSQ.
16pUubnke 10 2003 kal ano T0Te €xel
e€ehixBel oe nyétn Tou kKAAdou,
npooQEPOVTAC £va 0AOKANPWHEVO
QAcpa UNNPEDIWV aKIVATWV HECW
€voc dIktUou franchise pe navw ano
60.000 kataxwpnpéva akivnta. H
ASPIS Real Estate §paotnpionoieital
0€ ayopanwAngoieg, eVOIKIAOEIG,
EKTIUNOEIG AKIVATWY, XpNPAT060-
TAOEIG, avVaKaivioelg, 61aK0OUNTEIC,
VOUIKEC Kal pOPOAOYIKEG UNNPETIES
pe e€eIbIKeUPEVOUG e€WTEPIKOUG
ouvepydteg, kabwe kal o ouppou-
AeuTIkn yia To npoypappa Golden

Visa. Mpoo@épel oAoKANpwEVES
UNNPEGieG 0TOUG NEAATEG AN EK-
naideupéVous Kal NioTonoINPEVOUG
enayyeApatiec oupfoUAoug akivning
neplouaoiag.

ASPIS

Real Estate

M Info
aspis-realestate.gr

TnA: +30 210 3671 700,
+30 210 3671 702
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ADVERTORIAL

Discover the Bliss Luxury Hospitality
Experience. Your Home Away from Home

AvakaAuyte tnv gpneipia noAuteAou¢ piAofeviag
Bliss. Your Home Away from Home

Six luxurious suites of high-end aesthetics, located in the heart of Glyfada, are ready to
offer the ultimate urban living experience. //"E€1 moAuteleic oouitec high-end aioOntiknic
010 k€vtpo tn¢ MNuedadac, mpoo@épouv tnv andlutn epmneipia aoctikne diafimong

A SUPERB COLLECTION of
high-end residences, where
luxury meets ultimate com-
fort in the heart of the vibrant
town of Glyfada.

Our fully-equipped suites
have been carefully designed,
offering a sophisticated com-
bination of aesthetics and
functionality that meets even
the highest expectations,
redefining urban elegance.
With a profound understand-
ing of our guests’ desires,
we have carefully designed
suites that embody elegance
and comfort. Each of our
suites represents a harmoni-
ous combination of modern
aesthetics and functionality,
ensuring a unique stay.
Indulge in top-notch amen-

ities, from elegant and fully
equipped kitchens to luxuri-
ous bathrooms designed for
ultimate relaxation. Every
detail has been carefully
considered to offer you an
exceptional experience that
exceeds your expectations.
In a prime location, our ac-
commodations offer easy ac-
cess to the city’s best dining,
entertainment and cultural
options. Whether you’re
looking for a vibrant urban
experience or a tranquil
escape, our suites cater to
your every need.

We understand that true
luxury lies in the perfect
combination of exceptional
accommodation and service.
Our dedicated team of pro-

A

In a prime location, our
accommodations offer easy
access to the city’s best
dining, entertainment and
cultural options.

Y& npovouiakn tonobecia, ta
KataAupatd gyag npooPEpouv
eUKoAn npéoBacn oTIC
KaAUtepeg eNIAOYEG
yaoctpovouiag, yuxaywyiag
Kal noAITiogoU tng NoANg.

fessionals is at your disposal
to ensure your comfort and
satisfaction throughout
your stay.

We invite you to experi-
ence the ultimate urban
living experience through
our exceptional accommo-

dations. Discover a world
where impeccable design,
ideal location and ultimate
convenience merge to create
an unforgettable stay that
exceeds all expectations.
Our accommodations have
another attractive feature: the
proximity to the enchanting
Athenian Riviera. Within
minutes, you can be on the
sunny beaches and azure
waters of this captivating
seaside area. Experience the
perfect balance between the
excitement of the city and the
tranquillity of the sea — all in
one unique location.

Welcome to Bliss Luxury
Hospitality: “Your Home
away from Home”
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Mia e€aipetikn cUAAOYN KATOIKIWY

UYNA@V Npodiaypagwy, omou n
noAutéAela ouvavid v andAutn dveon
otnv Kapdid tg {wvtavng noANg g
FAugasacg.
01 MANpwG €€0NNIGUEVEC GOUITEG Pag
€XoUV oxedI00TEN i 161aiTepn PpovTida,
npoopéPovTag €vav EKAENTUOHEVO GUV-
duaopd aioBnTIkng Kal AertoupyikdTnTag,
10U QVTANoKPIVETAl KAl OTIG M0 UPNAEG
npoadokies, enavanpoadiopicovag v

aoTIKN Kopyotnta. Me Babid katavonon
TWV ENBUPIQV TWV EMIOKENTWY JAG,
£xouie oxedIAoel e NPOTOXN COUITES
MoU EVOWNATWVOUV TNV KOPWOoTnTa
Kal tnv dveon. Kabe pia and tig oou-
iTe¢ pag napouoiadel €vav apuoviko
ouvéuaopé olyxpovng aioBNTIKAG Kai
Aeitoupyikotntag, e§acpaAidoviag pia
povadikn Slapovn.

Apebeite oTIC KopUPaieg Napoxeg, and
KOPWES kal nANpwe e€onAiopéveg koudi-

WHITE PAPER « SUMMER « 2025

H Info

Bliss Luxury Hospitality,
Telephone: 210 01 00011

Email: info@blisslux.gr
Instagram: blissluxuryhospitality
Location: Zisimopoulou 10,
Glyfada

VEG £wG NOAUTEAN pndvia oxedlaopéva
yia andAutn xaAdpwaon. Kabe Aentopé-
pEIa €xel JEAETNOEI NPOTEKTIKG Yia va
0aG NPOCYENE! ia eEAIPETIKA EPMEIpia
nou €enepva TI¢ NPpoadokies oag.

e mpovopiakn Tono6eaia, Ta Kata-
Adpatd pag oag npoo®Epouv eUKOAN
npooBacn oTic KAAUTEPEG EMAOYEG
yaotpovopiag, yuxaywyiag kai nol-
TIopoU tng noAng. Eite avalntdte pia
{wvTavn aoTikn epnelpia eite pia npepn
anodpaon, ol GOUITES PAG AVIANOKPI-
vovtal o€ kABe oag avaykn.
Katavooupe nwg n aAnBivi noAutéAeia
Bpioketal atov ayoyo cuvbuaopo e€al-
PETIKNG dlapovng kai e€unnpétnong. H
apooiwpévn opdda enayyeApatiwy pag
eival otn 61d6ean oag yia va diagpalioel
TNV AVEON Kal TNV IKavonoinon oag kad’
OAn Tn BidpKela TNE NAapayovng aag.
rag npookahoUpe va {No€te Ty andAutn
eynelpia aotikng SiaBiwong péoa ano
T1a e€aIpeTikd pag kataAupara. Avaka-
AUyrte évav kGopo 6rou o ayeyasiaotog
oxedlaopoc, n1davikn tonobeaia kal n
anoAutn eukoAia ouvdualovial yia va
dnpioupynoouv pia aéxaotn dlapovi
nou unepPaivel kabe NPoadokia.

Ta kataAupata pag diabétouy akopa
€va EAKUOTIKO XapakInpioTiKG: TNV
KOVTIVA an6éotacn anoé tn Payeutikn
ABnvaikn PiBiépa. Méoa ae Aiya Aentd,
unopeite va Bpedeite atig nAIGAOUOTES
napahieg kal ta yahava vepd autng tg
oaynveutikng napabaldoaiag nepIoxng.
Znote v TéAela Isopponia avapeoa
oTov £vBouoiaopd TG NOANG Kai
yahnvn tng 6dAacoag - 6Aa oe pia
povadikn tonobeaia.

Welcome to Bliss Luxury Hospitality:
“Your Home away from Home”




314 ARCHITECTURE STUDIO RENTOUMIS ARCHITECTURAL
CONSTRUCTIONS

FOUR LEADING ARCHITECTURAL FIRMS THAT ARE
REDEFINING THE AESTHETIC OF THE URBAN LANDSCAPE.
// TEZZEPA KOPY®AIA APXITEKTONIKA MPA®EIA MOY
EMANATPOZAIOPIZOYN AIZOHTIKA TO AXTIKO TOMIO.

ONUS ARCHITECTURE STUDIO
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_P_F\’OJECT: ATHENS _RILVIERA FALIRIKON

314 ARCHITECTURE STUDIO

THE CIRCLE
OF (ECLECTIC
DESIGN) LIFE

The architectural firm 314 takes its name from the
mathematical constant n (3.14), focuses on curved
lines and fluidity, and uses architecture
as a dynamic, narrative act. // To apxitektoviko
ypapeio 314 gpynvéetal yia Tnv ovopatodooia tou
and tn pabnpatikn otabepd n (3,14), enikevipwvetal
OTIC KAuNUAEC YPAUUEG Kal TN pEUCTOTNTA
XPNOIUOMNOIWVIAG TNV APXITEKTOVIKN WG
pia duvapikn, apnynpatikn npden.

PROJECT: CHRYSALIS

on fluidity, curved lines and materiality, 314 attempts
to translate habitation into an existential experience
— adialogue between humans and their environment.

Notable projects that embody this design ap-

dio was founded in 2004 by Pavlos Chant-
ziangelides and has since established itself
as one of the most emblematic entities in the field

BASED IN ATHENS, 314 Architecture Stu-

of contemporary architecture, both in Greece and

proach include the “Luxurius Boutique Complex”

internationally. The name of the firm is inspired in Cairo, Egypt, a highly aesthetic architectural en-
i N . . .
by the mathematical number u (3.14), a symbol of A\ semble that bridges contemporary design with cul-
perpetual flow, circularity and perfection, cap- on> tural elements of the area. Equally impressive is the
turing the essence of an architecture that is not m- “Cuevas Eternidad” in Voula, a residence inspired
strictly defined, but constantly evolving. wCcn by sculptural form and the concept of eternity,
The studio’s philosophy focuses on the synthesis ; o E which seems to emerge organically from the earth.
between organic form and natural landscape, with 2 m3 “The Seashore Rise” in Glyfada and “The Chrysa-
the aim of creating experiential, aesthetically power- 2 m

ful and emotionally charged spaces. With a clear focus

lis Residences” in Vouliagmeni continue this philos-
ophy with strong undulating forms, natural flow and
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light as a structural element. Similarly, the “Golden
Beach Hotel” in Paros and the impressive seaside
complex “Athens Riviera Falirikon” in Paleo Faliro,
reflect a holistic approach, focusing on sustainabili-
ty, landscape integration and user experience.

314 Architecture Studio does not treat archi-
tecture as a static object, but as a dynamic, narra-
tive act — a means to express human creativity, to
strengthen the relationship with the landscape and
to shape meaningful spaces. With works that tran-
scend the boundaries of form and touch the soul,
the studio remains a pioneer in the international
dialogue on the future of habitation, sustainability
and contemporary aesthetic experience.

Info: 314architecturestudio.com

“314 Architecture Studio
does not treat architecture
as a static object, but as
a dynamic, narrative act.”

«TO 314 ARCHITECTURE STUDIO
AEN ANTIMETQMNIZEI THN APXITEKTONIKH
QY YTATIKO ANTIKEIMENO, AAANA QX
MIA AYNAMIKH, AOHTHMATIKH MPATIH.»

Me €6pa tnv ABnva, 10 314 Architecture Studio 16pU6nke T0

2004 and tov Maulo Xat¢nayyeAidn kar €KToTe €xel £6pal-
wOel WG pia and TIg Mo eUPANPATIKEG NAPOUTIEG GTOV XWPO TNG
oUyXpovng aPXITEKTOVIKAG, T000 otnv EAAGSA 600 Kal dieBvag. H
ovopacia Tou ypapeiou eunvéetal and tov padnpatikd apibud n
(3,14), oUupBoAo aévang pong, KUKAIKOTNTAG Kal TeAeidTntag, ano-
TUNWVOVTAC TNV 0UGIA pIAg apxITEKTOVIKAG nou dev oploBeteital
auotnpd, aAAd e€eliooetal oUVEXWG.

H @ihocogia tou otolvtio €oTidel otn oUvBeon petacl
0pyavikng Hopencg kal puaikoU toniou, Pe 0T6X0 Th dnpioupyia
EUMEIPIKWY, AI0ONTIKA I0XUPWY Kal GUvValodnpatika opTiouEVwY
XWpwv. Me kaBapn npoonAwaon otn PeUCTOTNTA, TIG KAUNUAES
ypappéc kal tnv UAikdtnta, 10 314 enixelpei va petappaocel tnv
katoiknon oe pia unap€iakn epneipia — évav didhoyo avapeoa
oTov GvBpwno kal To nepiBdAAov Tou.

Inpavtikd €pya nou evoapkwvouv auth tTn oxediaoTikn nNpooéy-
yion nepiAappdvouv to “Luxurius Boutique Complex” ato Kdipo tng Al-
yUnTou, €va apxIteKToVvIkd GUVOAO UYNANG AIOBNTIKAG NOU YEPUPVEI
Tov aUyxpovo oxedlacpo e NOAITIOIKA oToIXela TNg neploxng. ECioou
eviunwolako eival 1o “Cuevas Eternidad” otn BoUAa, pia katoikia
epnveuopévn anod th YAUntkA goppa kai Ty évvola tne aiwviotntag, n
onoia poladel va avadetal opyavika and t yn.

To “The Seashore Rise” otn TAupada kai o “The Chrysalis
Residences” atn Bouhiaypévn ouvexiCouv autn T @iAocogia pe €vio-
VEG KUPATOEISEIC HOPPES, PUOIKA PON KAl PWE WG DOUIKG GTOIXEID.
Avtiotoixa, 10 “Golden Beach Hotel” otnv Mdpo Kal 10 eviunwaolako
napabaAdaaio cuykpotnpa “Athens Riviera Falirikon” ato Maaid ®d-
Anpo, anotunwvouv pia oNIoTIKN Npoaéyyion, ectialoviag otn BIwal-
pétnTa, TNV TONIOYPAPIKN €viagn Kai tnv ePnelpia tou Xpnotn.

To 314 Architecture Studio dev avtipeTwniZel TV ApXITEKTOVIKA WG
0TatIKO avTKeipevo, aAAd wg pia duvayikn, apnynpatikin npagn — éva
HEDO YIa va EKPPACTEL N avBpwnivn dnPIoUPYIKOTNTA, va eVIOXUBEI n
0Xx€0N PE T0 ToMio Kal va Siapop@wBolv xwpol pe vonua. Me €pya nou
€enepvolv Ta Op1a TG HopPNG Kal ayyidouv Ty Puxn, T0 0TOUVTIO Na-
papével npwtonopo ato Siebvn didAoyo yia to péAAoV TG Katoiknong,
NG BIWoIPOTNTAC Kal TG GUYXPOVNG aIoBNTIKAC eUNEIpiac.

Info: 314architecturestudio.com
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RENTOUMIS ARCHITECTURAL CONSTRUCTIONS

DESIGN IN DIALOGUE
WITH NATURE

In the heart of the Athenian Riviera, where urban elegance meets the serenity
of the sea, Rentoumis Architectural Constructions redefines what contemporary,

timeless architecture means.

that harmoniously balance aesthetics with
functionality and durability over time.
Imagine spacious verandas bathed in Riviera light,
panoramic openings that embrace the sea view, and
walls of glass that blur the boundaries between in-
doors and outdoors. Interiors that whisper elegance
through clean lines and thoughtful textures. Each
residence is an intelligent synthesis of light, texture
and balance — designed to transform everyday life
into discreet luxury.
Rentoumis’ design language is characterized by
clean, minimalist lines, combined with the time-
lessness and warmth of natural materials. Wood,

S INCE 1983, the firm has been creating homes

From left: Elina
Rentoumi,
Anastasios
Rentoumis,
Katerina
Rentoumi.

metal, glass and marble dominate, giving a sense
of balanced elegance. The architectural philosophy
emphasizes the integration of the building into its
natural environment — the light, the sea and the
unique ambience of the Athenian Riviera.

What sets the Rentoumis firm apart is its con-
sistent architectural vision — a harmonious vision
that runs through every stage of the project, from
the early concept to the last detail. From the se-
lection of the appropriate plot to the design of the
building and the details of the interior design, each
stage is implemented with consistency and care.
The approach is holistic and each project is treated
as a unique creation.
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PROJECT: ATHINAS 5, VOULA
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PROJECT: DAFNIS 42, VOULA

Rentoumis’ design
language is characterized
by clean, minimalist
lines, combined with the
timelessness and warmth
of natural materials.

H ZXEAIAZTIKH TAQXZA
THXZ RENTOUMIS XAPAKTHPIZETAI
ATTO KAGAPEX, MINIMAAIZTIKEZ TPAMMEZ,
NMOY XYNAYAZONTAI ME TH AIAXPONIKOTHTA
KAI TH ZEZTAXZIA OYZIKQON YAIKQN.

%
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The Rentoumis signature is distinct, but never
repetitive. Each new project evolves from the previ-
ous one, while maintaining the characteristics that
have made the company stand. Rentoumis does not
follow trends — it observes them, surpasses them
and, often, sets them.

With projects that stand out in Voula, Glyfada
and Vouliagmeni, Rentoumis Architectural Con-
structions addresses a demanding global audience.
For those seeking architecture with substance,
character and durability.

Info: www.rentoumis.gr

And 10 1983, n etaipeia dnpioupyei KAToOIKiEG MOU 100p-
ponoUv appovikd tnv aioBntikA pe Tn AIToupyIKTNTa Kal
I §1GpKEIa 0TOV XPOVO.

Oavtaoteite eupUXwPES BepAvTes nou Aoldovial 610 WG TG
PiBiépac, navopapikd avoiypata nou aykaAialouv tn 6€a npog tn
BdAaooa kal toixoug and yuaAi nou opnvouv ta dpia avapeoa o€
péoa kal £€w. Eowtepikd wiBupidouv kopyotnta péoa and kabapég
ypappéc Kar npooeypéves UPES. Kabe katolkia eival pia eupung
oUvBeon pWTOC, UYAC Kal Ioopponiac — oxedlaopévn va PHeTatpé-
nel tnv kabnpepivotnta oe dlakpitikn NoAUTEAEIQ.

H oxediaoTikn yAwooa tng Rentoumis xapaktnpietar ano ka-
Bapéc, pIvipahioTikEG ypappég, nou ouvbudadovtal Pe tn diaxpovi-
kotnta Kal tn {eotacid uaoikwy UANIKWV. To E0Ao, T0 péTaAlo, To
yuaAi kal to pappapo kupiapxoUv, npoadidovag pia aiobnon 10op-
ponnpévng Kopyotntac. H apxitektovikn ilocogia diver éppaon
otnv €viaén Tou Ktipiou ato QUOIKO Tou nepiBdAAov — 0T0 QWG,
™ BdAacoa kal Tn povadikn atudopaipa g ABnvaikng Piiépag.

Autd nou Eexwpilel TV etaipeia Rentoumis eival to atabepo,
APXITEKTOVIKO TNG Opapa — €va dpapa appovikd, nou diatpéxel ke
01d610 ToU €pyou, and tnv NPWIN okEYN EwG TNV TEAEUTAIA AENTOPE-
peia. An6 tnv enihoyn Tou KatdAAnAou oikonédou, Tov OXEdIAoHG TOU
KTIpiou, Péxpl Kal TG Aentopépeleg Tou interior design, kdBe otddio
uhonoleital pe ouvéneia kal ppovtida. H npoaéyyion eival oAioTIKA
Kal kabe £pyo avtipeTwnidetal wg povadikn dnpioupyia.

H unoypagn Rentoumis eival iakpith, aAAd noté enava-
Aappavopevn. Kabe véo €pyo e€ehicoetal and to nponyoUpevo,
51aTNPWVTAC WOTOOO TA XAPAKTNPIOTIKA EKEIVA NOU €XOUV KATA-
0TAOEl TNV €Talpeia avayvwpioipn. H Rentoumis dev akoAouBei
TI¢ TdoeIc — TIC napatnpei, i Eenepvd kai, ouxva, tig kabopilel.

Me €pya nou exwpifouv oe BoUAa, MAugada kar BouAiay-
pévn, n Rentoumis Architectural Constructions ancu6uvetal o
éva analtntikd, naykoopio koivo. Ma ekeivous nou avalntolv
APXITEKTOVIKN [E 0UCIA, Xapaktnpa kai didpkeia.

Info: www.rentoumis.gr

Photographer: Panagiotis Voumvakis,

Maria Xanthopoulou

Project Address: Athinas 5, Voula, Project: Dafnis 42,
Voula, Project Diamantopoulou 12, Voula
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PROJECT: HORIZON HOUSE, SYROS

ONUS ARCHITECTURE STUDIO

SUSTAINABILITY
AT THE HEART

Onus Architecture Studio is an architectural
practice based in Athens and Thessaloniki,
creating architecture that is precise, sculptural,
and environmentally grounded. // To Onus
Architecture Studio ival €va apxitektovikd ypageio
pe €6pa tnv ABnva kal th ©socalovikn, To ornoio
SnUIoUpPYEl ApXITEKTOVIKN Pe akpifela, YAuntikn
notdtnta kai Babid nepiBailoviikh evouvaiobnon.

NUS ARCHITECTURE STUDIO team works
O across scales from private homes and public

buildings to landscapes and strategic mas-
terplans, shaping spaces that are functional, ex-
pressive, and rooted in their environment.

Each project begins with close observation. Light,
terrain, structure, and movement inform the first ges-
tures. The design process follows a clear logic where
form, material, and spatial experience are aligned. Ar-
chitecture becomes a tool for use, a vessel for atmos-
phere, and a system that connects people to place.

N N Founded by the architect Margarita Kyanidou

ona> in 2022, Onus brings together a constantly growing

m- team of architects with international experience

nwCcn and shared values. Projects evolve from the inter-

5 r:: E section of place, function, and long-term vision—

2 o0 - where spatial quality meets social relevance. Build-
m

ings are designed with attention to detail, prepared
to adapt, and built with longevity in mind.
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Sustainability forms the core of the studio’s philos-
ophy. Each project integrates innovative architecture
principles, circular construction strategies, and long-
term environmental thinking. Materials are chosen
for their origin, performance, and ability to age with
integrity. Passive systems, resource awareness, and
bioclimatic intelligence support a design language
that is grounded, efficient, and enduring.

Onus collaborates with clients who value ar-
chitecture as a long-term investment—culturally,
spatially, and environmentally. The studio creates
work that stands with intention, inhabits its site
with respect, and evolves through time and use.
Their design process emphasizes clarity, precision,
and responsibility at every stage.

The studio has received recognition through
awards and exhibitions internationally, including
Exteriors 2024, Architizer’s A+Awards 2025, DOMa
2025, and the Architects 100 list. Each distinction
reflects a steady commitment to design excellence,
environmental care, and thoughtful collaboration.

ONUS MEANS RESPONSIBILITY

This principle defines the way the studio designs,
creates, and evolves. Architecture is guided by vi-
sion, shaped by values, and built to endure. Respon-
sibility toward place, climate, and society forms the
foundation of a holistic approach.

With clarity of form, environmental awareness,
and respect for resources as core tools, Onus designs
projects with longevity, character, and perspective.

Info: onusarchitecture.com

H opdda tou Onus Architecture Studio dpaotnpionoiei-

1al 0 NOANANAEG KAHAKEG — and 161WTIKEC KATOIKIEG Kal
dnpdola Ktipla éwg otpatnyikd masterplans — dlapop@wvoviag
XWPOUC AEITOUPYIKOUG, EKPPATTIKOUG Kal dppnKta ouvoedepé-
Vou¢ e To nepiBdAlov Toug.

Kdbe €pyo Eekivd pe npooektkn napatnpnon. To Pwe, 10
€6agog, n dopn Kai n kivnon Kabopi{ouv TIC NPWTES XEIPOVOUIE.
H oxedlaotikn Siadikacia akohouBei pia kabapn Aoyikn, 6nou o
OyKog, T0 UAIKO Kal n XwpIKA epnelpia ouvbéovtal opyavikd. H apxi-
TEKTOVIKN AEITOUPYEl WG epyaleio auvBeang, w¢ popéag pnelpiag
Kal w¢ pnxaviopdg olvbeong avbpwnwy Kal 1onwv.

To Onus 15pUBnke T0 2022 and tnv apxitéktova Mapyapita Kuavi-
dou kar anoteAel pia dlapkws avantuoodpevn opdada apxITEKTOVWY Pe
d1eBvn epnelpia kai koiveég aieg. Ta épya tou ypageiou avadlovtal péoa
ané t oUykhion ténou, Aeitoupyiag kar pakponpdBeapiou opapatog —
€Kel OMoU N NOIGTNTA TOU XWPOU ouVavtd T onpacia Tg KOIVWVIKAG
enibpaonc. Ta ktipia oxediddovtal pe akpiBela, acipopia kai npoontikA.

H Biwoipdtnta anoteAei OgpéNo TG PIAOCOPIAC TOU APXITEKTOVI-
KoU ypageiou. KaBe €pyo evowpatwvel apxég KAIVOTOHOU Kal avayev-
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VNTIKAG APXITEKTOVIKNG, KUKAIKAG 6OpNONG Kai nepIBaAAOVTIKAG oTpa-
TNYIKNG e BABog xpdvou. Mabntikd cuoTtApata, evepyelakn anddoon
kal BlokAipatiki euguia otnpiouv pia oxediaoTikn yAwooa pe 0TOX0
NV anodotikdTnta, Tov 0eBAcH6 Kal Tnv avOeKTIKGTNTA 0TOV XpOvo.

To Onus avuIPETwWNIEl TNV APXITEKTOVIKA WG HId SIAXPOVIKA
enévbuon — noAItiopIKa, XwpIikd kal nepiBarloviikd. To ypageio
dnpioupyei épya pe oapn np6Beaon, oe appovia pe tov Téno Toug,
oxedlaopéva va e€ehiooovtal pe Tov xpovo. H diadikacia oxediacpol
Baoiletal otn oagnvela, Tnv akpiBela kai tnv euBovn oe kABe atddIo.

To ypageio éxel AdBel S1eBvi avayvwpion péoa and Bpapeia
kal ekBEaeIG, OnwG ta Exteriors 2024, Architizer's A+Awards 2025,
DOMa 2025 kai n Aiota Architects 100. Kdbe S1dkpion avtavakAd
I otabepn 6€opEuon Tou ypapeiou atnv noldtnta tou oxediaopou,
™ Ppovtiba yia 1o nepIBAAAoV Kai Tn 0TOXAOTIKN GUVEPYATia.

ONUS ZHMAINEI EYOYNH

Auth n apxn kabopilel Tov TpONo He TOV 0noiov 10 ypagpeio oxedi-
GCe1, Snpioupyei kal avantiooetal. H apxitektovikh kabodnyeital
and o6papa, avantbooetal péoa and TI¢ afieg Kal Npaypatwvetal
yia va diapkei. EuBovn anévavti atov tOno, 0To KAiua kar aTtnv Kol-
vwvia. Mia npooéyyion oAioTiKn.

Me epyaleio tnv kaBapotnta tng pop@Ac, Tnv nepiParoviikn
evouvaiobnaon kal Tov oefacpd otoug ndpouc, To Onus oxedIAlel
€pya pe S1GpKeId, XApaKTAPaA Kal NPOONTIKA.

Info: onusarchitecture.com

“Sustainability forms the core

of the studio’s philosophy. Each

project integrates innovative
architecture principles and

circular construction strategies.”

«H BIQXIMOTHTA ATNOTEAEI ©EMEAIO
THX ®INOXO®IAX TOY TPAGEIOY. KAOGE EPIO
ENZOMATONEI APXEXZ KAINOTOMAZX KAI

ANATENNHTIKHYZ APXITEKTONIKHY, KYKAIKHZ
AOMHXIHZ KAl MEPIBAAAONTIKHY YXTPATHTIKHZ

ME BAOGOX XPONOY.»
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GNB ARCHITECTS

ARCHITECTURE WITH
IDENTITY AND SUBSTANCE

gnb architects is an architectural firm with a clear commitment to creating innovative,
functional and aesthetically refined projects, specializing in luxury residences and hotels
throughout Greece. // O1 gnb architects eival £va apxITeKToviko ypageio pe kabapn

NPooNAwon otn Snploupyia KaIvoTOHwY, AEITOUPYIKWY Kal aloBNTIKA EKAENTUOHEVWY £PYWY,
nou £€e18IkeUeTal o€ NOAUTEAEIG KaToIkieg Kal Eevodoxeia oe OAn tnv EAAGSa.

gnb architects creates a coherent and methodi-

cally elaborated proposal with a consistent, clear
and pure architectural vocabulary. Since 2014, the
35-member team of the firm, based in Athens, has
been developing a practice that combines creative
compositional thinking with aesthetic excellence
and technical precision.

Their work stands out for its organic integra-
tion into a given environment, whether it concerns
a country house, a tourist complex, or an urban
apartment building. They do not chase ephemeral
typological and morphological trends, but listen to
space, light, material and human experience. The
architectural language of the office is formed by the

I N A RAPIDLY CHANGING architectural landscape,

WHITE PAPER « SUMMER - 2025

From left:
Nikos Paouris,
Andreas
Giovanos,
Spyros
Boukas. //
Ané apiotepad:

Niko¢ Maoupng,

Avépéag
Mopavog,
nupog
Mnoukag.

compositional management of primary geometric
forms, the gradation of spatial qualities, and the use
of materials as a carrier of narrative tension in space.

The projects of gnb architects reveal an inher-
ent elegance, free from rhetorical sophistication;
a modern architectural expression that does not
seek to impress, but to strike the timeless balance
between form, material and experience. Their de-
sign language, consistent and structured, avoids su-
perficial exposure and is articulated with precision
and substance, a fact that has been recognized in
international forums and competitions.

One of the office’s characteristics is its abili-
ty to transform the particularities of each place
- the slope of the terrain, the view, the intensity of
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the light, even local construction traditions - into
a compositional advantage. Each project is an au-
tonomous composition, which is not imposed on
the landscape but is highlighted through contem-
porary architectural writing.

gnb architects does not view architecture as
a simple production of spaces, but as a process of
shaping experiences of habitation. It is an archi-
tectural laboratory in constant evolution, which
synthesizes the concepts of place, materiality and
human scale in a continuous effort of re-significa-
tion, shaping a vocabulary that balances between
compositional maturity and constructive honesty.

Info: gnb-architects.com

Ye éva paydaia petaBarAopevo apxitektoviko tonio, ol gnb

architects ouykpotoUV pia ouvekTikn kal pebodikd enegep-
yaopévn npdtaon pe oUVENEG, 0aQEC Kal kaBapd apXITEKTOVIKO
Ae€IAoy10. And to 2014 péxpl onpepa, n 35peAng opdda Tou ypa-
@eiou, pe £6pa tnv ABnva, avantlooel pia nPaktikn nou cuvoualel
TOV OUVBETIKG SnpIoupyIKG 0ToXaoPo Pe Thv aiobntikn aptiétnta
Kal TV TEXVIKN akpifela.

To €pyo TOUG dlakpivetal yia TNV opyavikn evowpdtwon 1o
€kaoTote NepIBAAAoy, ite autd apopa eEOXIKN KAToIKia N TOUPIOTIKO
OUYKPOTNUA, EiTE AOTIKA NOAUKATOIKIA. Agv KUVNYoUV EPAPEPES TU-
NoAOYIKEG Kal HopPOAOYIKES TAaEIg, aAAd apouyKpalovTal ToV Xwpo,
0 PWG, T0 UAIKG Kal Tnv avBpwnivn epneipia. H apXItektovikn yAwa-
00 TOU YPa®eiou GUYKPOTEITal and T oUVBETIKN diaxeipion Npwrto-
YEVQV YEWUETPIKWY HOPPWY, Tn SlaBaduion tng XwpIkAG noldtntag,
N XPAGN TWV UNIKKV WG POPEA APNyNUATIKAG £VIAGNG 0TO XWPO.

Ita €pya twv gnb architects avadeikvietal pia eyyevig
kopwotnta, anaAlaypévn and pntopikn emTAdeUOn: pia ouy-
XPOVN APXITEKTOVIKA €KPpaon nou dev emdntel v evilnw-
on, aAAG tn Siaxpovikn 1copponia petafl pop®ng, UAIKoU Kai
epnelpiac. 0 oxediaotikdg Toug AGyoS, OUVENNAG KAl CUYKPOTN-
HEvVOG, ano@elyel TNV enipavelakn npoBoAn kar apBpwverar pe
akpipela kal ouaia, yeyovog nou €xel avayvwplotei oe d1eBvi
ouvédpla Kal S1aywviopoug.

‘Eva and ta xapaktnplotika tou ypapeiou ival n ikavotntd tou
va PETATPENEI TIC IB1AITEPOTNTES KABE TOMOU — TNV KAion Tou €bd-
Qoug, Tn BEa, TNV £VIAon TOU PWTOG, AKOUN Kal TIG TONIKEG Katd-
OKEUAOTIKEG Napadooelc — o ouvBeTIKO nAgovéKTnpa. Kabe €pyo
anoteAel pia autdvopn alvBeon, nou dev eniBAAAetal oto Tonio
aMd o avadeikviel péoa and olyxpovn apXITEKTOVIKA Ypaen.

01 gnb architects 6ev avtipetwniZouv TNV APXITEKTOVIKA WC AnAn
napaywyn xwpwv, aAd wg dladikacia d1apépewong epneIpiV
katoiknong. MpOKeITal yia €va apxITeKTOVIKG £pyacTtnplo oe diapkn
€€ENIEN, T0 onoio ouvBETeEl TIG €vvoleg TOU TOMOU, TNG UAIKATNTAG Kal
g avBpwnivng kAipakag o€ pia diapkn npoonddeia enavavonya-
1066tnong, dlapoppwvoviag éva Ae§IAdyio nou 10opponei avapeoa
0Tn GUVBETIKA WPIKGTNTA KAl TNV KATAOKEUAOTIKN EINIKPIVEIQ.

Info: gnb-architects.com

gnb architects’ design language,
consistent and structured,
avoids superficial exposure and
is articulated with precision
and substance, a fact that has
been recognized in international
forums and competitions.

O YNEMHXZ KAl ZYTKPOTHMENOZXZ
YXEAIAZTIKOXZ AOTOX TON GNB ARCHITECTS
AMOGEYTEI THN ENI®ANEIAKH MPOBOAH KAI

APOPQONETAI ME AKPIBEIA KAl OYXIA, TEFTONOX
NOoY EXElI ANATNQPIXTEI YE AIEONH YNEAPIA
KAl AIATQNIZMOYX.

PROJECT: OBLIQUE

SYNTEAEXZTEZ EPIQN:

Ribbon / Visualization: Spyros Boykas
Flow / Photography: Kwotag MntpdnouAog
Jewel / Visualization: duee studio

Oblique / Visualization: duee studio

Slope / Photography: Avtwvng Mapoulpng
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From the first conception
to delivery, Stokas

Design & Construction
combines consistency
with innovation, creating
timeless infrastructures
and enhance the everyday
experience.

We are the choice for those who build with a target,
invest with criteria and have confident vision.

In a world where aesthetics meets
functionality and construction
becomes art, Stokas Design &
Construction stands out as the
distinctive ally of those who seek the
exceptional.

With a sighature on premium
residential projects, we offer not

only technical excellence, but also
absolute respect for the uniqueness of
each project and client.

IJI-I STOKA S| ricrion

94 Vasileos Pavlou Ave, P.c. 16673,Voula T: +30 213 0360 031
Athens, Greece info@stokas.gr www.sto kas.g r
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The regeneration of the southern Athens
coastline is based on The Ellinikon investment.
// H avayévvnon tou napaAiakoU YETWNOU

™ng votiag ABnvag, €xel w¢ Bdon

nv enévéuon oto EAANVIKO.

THE GREAT REVAMP

The total transformation of the coastal front of the Athenian Riviera and the major infrastructure // H oAIkh petapdppwaon tou napaAiakoU PETWNoU tng ABnvaikng PIBi€pag kal ta yeydia €pya
projects that will support investments at all levels. unodopwv nou Ba atnpifouv ti¢ enevduoeig o€ 6Aa ta enineda.
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by George Lampiris
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SOME OF THOSE IN THEIR 40S may remember more
vividly the time when the southern suburbs were
a leading entertainment destination, with large
nightclubs attracting thousands of visitors, espe-
cially during the summer. Gradually, the face of the
Athenian Riviera began to change, as, especially
during the economic crisis, a significant reshaping
was recorded that was going to mark the future of
the entire southern sector of the basin. Many be-
lieved that this future, even if it would be slightly
delayed given that the country experienced one
of the most difficult periods in its modern histo-
ry, would come at some point. During the years of
the crisis, many properties changed hands, mainly
due to the lower value of land, and the motto that
some people use regularly, “crisis creates oppor-
tunities”, became a reality, giving rise not only to
private investments but also to large institutional
investments. A reference point continues to be the
ambitious investment in the Metropolitan Pole of
Ellinikon, where the creation of the largest urban
regeneration project of recent years is underway.
The “city of the future” being created in Hellinikon
is one of the largest urban regeneration projects in
Europe. It extends over more than 6,000 decares
and aspires to create a modern, sustainable destina-
tion, where residents and visitors will have all the
necessary services available within walking dis-
tance. At the same time, it will include the largest
coastal park in Europe, which will extend over 1/3
of the total development.

EXTENSIVE URBAN REGENERATION IN
FALIRON BAY AS WELL

However, the regeneration of the coastal front of
southern Athens starts from the Faliron Delta,
where the largest urban park in Greece is to be
created by the Region of Attica, under the name
“Aenaon”, utilizing a significant part of the aban-
doned pole and the former Olympic Properties in
the Faliron Delta. The first phase of the regener-
ation of Faliron Bay, with a budget of 109 million
euros, included the transverse repositioning of
Poseidonos Avenue with resources from the NSRF
2014-2022. The second phase, with a budget of
370 million euros, includes the construction of
the “Aenaon” Park and is financed by the NSRF
program “Environment and Climate Change”. Ac-
cording to the plan, the Park will offer free access
to visitors around the clock. The urban landscape
will be redeveloped with 4,000 trees and 185,000
shrubs. Walking routes, bike lanes and pedestrian
bridges will be created, while existing buildings
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The
regeneration
of southern
Athens’ coast
begins with the
creation of the
Aenaon urban
park at Faliron
Delta.

H avayévvnaon
NG NapaAiakng
aKING Tou
vOtiou Topéa
g ABnvag
€eKIVA Pe TN
dnuloupyia
TOU aoTiKoU
ndpkou Aévaov
oto AéAta
daAnpou.

will be renovated. The goal is to create a large
green and recreational nucleus, which will attract
visitors from all over Athens.

The role of the urban pedestrian path and bike
lane will also be crucial. The project under con-
struction will extend from the Poseidonos - Ki-
fissos interchange in the Municipality of Moschato
to the City Hall in the Municipality of Vari - Vou-
la - Vouliagmeni. A single network of bike lane
and pedestrian path is to be constructed, crossing
six Municipalities (Kallithea, Palaio Faliro, Ali-
mos, Hellinikon-Argyroupolis, Glyfada, Vari-Vou-
la-Vouliagmeni). There is also the section from the
port of Piraeus to the Peace and Friendship Stadi-
um, approximately 4 km long, which will be imple-
mented as a separate bike lane - pedestrian path
construction project by the Municipality of Pirae-
us. The 3.5 km long section of the urban bike lane,
which passes through the Municipality of Glyfada,
has already been completed.

THE “NEW” BEACHES

The beaches that are under reconstruction will also
play a key role in the new environment that is being
formed in the Southern Suburbs. The completion
of the reconfiguration and total reconstruction of
Voula’s 2nd Beach is now a matter of time, by the
Athens Beach Club company, in which the TEMES
group, businessman Dinos Kokkalis and shipowner
George Prokopiou participate. The investment will
reach 15 million euros and includes the complete
reconstruction and maintenance of the existing
buildings, as well as the architectural design of the
landscape. As part of the project, an environmental
upgrade will be carried out with the cleaning and
revitalization of the seabed, addition of sand and
implementation of drainage works. A part of the
area will be utilized by the members of the private
club of “The Ilisian”, the new hotel and residential
project of TEMES that succeeds the Hilton, and
the tenants of its private residences. Another part
of the beach will be accessible to bathers upon pay-
ment of an entrance fee.

There is also strong investor interest in Vouli-
agmeni Beach, where 7 investment schemes, rep-
resented by some of the largest business groups in
the country, have submitted proposals. The tender,
implemented by the Hellenic Public Properties Co.
(HPPC), will enable the highest bidder to lease the
area for a period of 20 years, with the prospect of
an extension of ten years. In the first phase of the
tender process that the Public Real Estate Company
is “running”, an intention to invest was expressed
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by businesses belonging to the Melissanidis, Kok-
kalis, Prokopiou, Konstantakopoulos, Georgatos
(Grigoris Group) families, the CVC fund through
Evergood, which manages the Goody’s, Everest and
La Pasteria restaurants, in joint venture with Gef-
sinus SA, the Fais group, Victor Restis, Reds of the
Ellaktor group and Henry Holterman (shareholder
of Alpha Bank, among others). Brothers Thodoros
and Yiagos Agiostratitis, of “The Margi” hotel in
Vouliagmeni, also participated.

Indicative of the dynamics that exist in the
market is the significant investment of Grivalia
Hospitality, a company of the major investor and
head of the Canadian Fairfax group, Prem Watsa.
The company proceeded with the full utilization
of the Asteria of Glyfada, creating the ultra-luxury
One&Only Aesthesis hotel complex, with a total
cost of nearly 300 million euros. At the same time,
Grivalia also utilized an area on Voula’s 1st Beach,
with the creation of a luxury glamping-style ac-
commodation complex with high-quality services,
called “91 Athens Riviera”.

FOTIS GIOFTSIOS: INFRASTRUCTURE
THAT WILL SUPPORT THE IMPORTANT
PROJECTS BEING CARRIED OUT IS
NECESSARY

Among the important private companies investing
in the Southern Suburbs is the Dutch construc-
tion company Ten Brinke. We asked the company’s
vice president and CEO, Fotis Gioftsios, to share
his perspective on the future and evolution of the
Athenian Riviera. “The Athenian Riviera presents
significant prospects, as many developments are
taking place along the entire coastline up to Sounio.
In any case, however, emphasis should be placed on
infrastructure, as there are areas that lack it; thus,
this is a field that should be given priority in order
for investments to be implemented smoothly. At
the same time, it is essential for both the state and
LAMDA Development, which is implementing the
largest development in the Hellinikon area, to move
within the timetable, given that this significant in-
vestment is a regulating factor for the area, as well
as for many more investments being implemented
in the wider area of the Athenian Riviera.”
According to him, TenBrinke currently has ap-
proximately 20 projects underway in the residen-
tial and office sectors in the Southern Suburbs and
continues to purchase properties when appropriate
opportunities arise. “The demand from domestic
and foreign investors is there. The Athenian Riviera
brand is also there. We are an attractive investment

destination, given that even compared to other rivi-
eras, prices are lower. However, the issue of infra-
structure is decisive. I emphasize this, as it is in this
sector that the credibility of our country is judged”.

THE DECISIVE ROLE OF MARINAS

In the landscape of total regeneration, investments
that have already been implemented in marinas
on the southern front of Athens are being added,
with Astir Marina Vouliagmenis already in oper-
ation, constituting a model not only for Greek, but
also for European standards, in direct connection
with the Astir complex, which recently came un-
der the ownership of shipowner, George Prokopi-
ou. The regeneration of the Agios Kosmas Marina,
the reconstruction of the Alimos Marina and the
upgrading of the Flisvos Marina are imminent. At
the same time, there are discussions over the possi-
bility of creating a marina in Glyfada, where there
is currently no corresponding infrastructure for
mooring boats. Marinas are the connecting link be-
tween sea and land tourism, meeting the demand
for accommodating large vessels (approx. 30 meters
long), connecting the region with the islands of the
Argosaronic Gulf and the Peloponnese.
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“The Athenian Riviera presents
significant prospects. In any
case, however, emphasis should
be placed on infrastructure”.

- Fotis Gioftsios

«H AOGHNATKH PIBIEPA MAPOYZIAZEI
SHMANTIKEZ MPOONTIKEZ. ©A MPEMEI OMQZX
NA AOOEI BAPYTHTA KAI STIZ YINOAOMEZ».

-OQTHZ FNO®TXIOX
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Kdnoiol and toug onpepivols oapavidpndeg iowg Bupouvtal

€VTOVOTEPA TNV ENOXNA MOU Ta VOTIA Npodatia anoteholoav
Kupiapxo npooplopd Siaokédaong, pe peydAa vuxtepivd kévipa
NG ENOXNG Va PEGOUPavoly, NpooeAKUovTas XINIAGEC eNIOKENTEC,
KUPIWG Katd tnv nepiodo tou kalokalploU. Ltadiakd, 0 npdowno
¢ ABnvaikng PiBiEpac dpxioe va aAAadel, kabwe, €161ka kata tnv
0IKOVOUIKN Kpion, kataypdgnkav onpaviikés avakatatd€els kal, pe
Kanolov tpOno, anpatod0tnONKe n eNOPEVN PEPA YIa TO GUVOAO TOU
vOTIOU TOpEa 0To Aekavonédio. ApkeToi ntav ekeivol nou nioteyav
0TI auTA n eNdpevN Pépa akopa Kai av kabuotepoloe NePIOOTEPO
kar 6ebopévou 0TI n xwpa €¢nae pia ano ti¢ SUOKOAOTEPES NEPIO-
8ou¢ Tng olyxpovng 10Topiag tng, kanola oTypn Ba epxdtav. rn
dIGpKeIa TwV £TWV TG Kpiong noAAd akivnta dAAagav xépia, Kupi-
w¢ Adyw tng XxaunAdtepng a&iag yng kai to ané@Beypa nou kdnoiol
xpnalgonololv avd taktd xpovikd Siacthpata, «n kpion yevva
guKaIpieg», €yive npdn, divoviag to évauopa ekto¢ anod 161WTI-
KEC enevOUOEIC Kal yia peyaAeg enevdloelg BeopikoU xapaktnpa.
Inpeio avapopdc ouvexidel va anoteAei n peyahennBoln enévéuon
otov MntponoAitiké MoAo tou EAAnVIKoU, dnou e€eliooetal n dnpi-
oupyia Tou peyaAltepou €pyou aoTIKAG avdnAaong Twv teAeutai-
WV ETQOV. H «noAn Tou pEAAOVTOG» nou dnpioupyeitar ato EAANVIKO
anoteAei éva and ta peyaAltepa £pya aoTikAg avaniaong otnv Eu-
pwnn. Ektelvetar oe nepioodtepa and 6.000 otpéppata Kar gpiAo-
do€ei va dnploupynael €vav oUyxpovo, PIGIHO NPOoPIGHD, 6nou
KATOIKOI Kal ENIOKENTEG Ba €xouv OAEC TIC anapaitnTes unnpeoieg
diaBéaipeg o andotaon avanvongs. MapdAAnAa, Ba nepidappavel
0 NIo Peydho napdktio ndpko atnv Eupwnn, nou Ba ekteivetal 1o
1/3 g ouvoAikng avantugng.

EYPEIA AZTIKH ANAMAAZH
KAI ZTON ®AAHPIKO OPMO

001600, n avayévvnon tou napaliakol PETWNOU NG voTiag
Abnvag, Sekiva and to ®ainpikd AéAta, énou npokeital va dnyi-
oupynBei to peyalitepo aotikd ndpko tng EANGSag and tnv Me-
pIpépeia ATtikAg, und tnv ovopacia «Aévaovy, aflonoloviag éva
onpavtiko PEPOS Tou eykatalelypévou noAou Kal twv npwnv OAu-
pniak@v AKIVATWV 010 gainpiké AéAta. H npwtn gpdon avaniaong
ToU ®aAnpikoUOppou, e npoidnoloyiopo 109 eKATOHPUPIWY EUPW
nepiAGuBave eykapaia petatdnion tng Aewpopou Mooelidbwvog pe
nopoug tou EXMA 2014-2022. H 6eltepn pdon, pe npolinoloyiopo
Uwoug 370 ekat. eupw, nepidapBdvel TV Katackeun tou NMdapkou
«Aévaov» kal xpnpatodoteital and to npoypappa EXMA «Mepi-
BdAAov kai Khipatikn ANayn». Bdoel tou oxediacpod, 1o Mapko
Ba npoopépel eleliBepn npdoBacn oTOUC ENIOKENTEC OAO TO €I
Kooltetpdwpo. Oa yiver avaclotaon tou actikou toniou pe 4.000
dévtpa kal 185.000 Bduvous. Oa SnpioupynBolV NeEPINATNTIKES bI-
adpopéc, nodnhatddpopol kar ne{oyEPupeg, evw Ba ulonoinBei n
avanAaon uQIoTAPEVWY KTIpiwv. XTOX0C €ival va anoteAéael Evav
peydho nvedpova npacivou kal avayuxng, 6nou 8a npooeAkuel
EMIOKENTEG anod 6An Tnv ABAva.

KaBopiotikng onpaciag Ba eival kai 0 pOAoG Tou aotikol neld-
dpopou - nodnAatodpopou. To uNd Kataokeun €pyo Ba ekteivetal
and tov aviodnedo koppo Mooeidbvog — Knpiool tou Anpou Mo-

oxatou £w¢ 1o Anpapxeio tou Afpou Bdpng - BoUAag - BouAiay-
pévng. NMpOKeITal va Katackeuaotel eviaio Siktuo nodnAatddpopou
kal ne¢d6popou diaoxicovtag €€ Anpous (KaAhiBéag, M. ®aiipou,
AMipou, EAAnviKoU-ApyupounoAng, MAugadag, Bapng - BoUAag -
BouAiaypévng). Yndpxel, eninAéov, to tuipa and to Aipdvi tou Mel-
paid £w¢ 1o Xtadio Eipavng kal ®IAiag, PAKoOUG Nepinou 4 xAp., nou
Ba uhonoinBei w¢ Eexwpiotd €pyo Kataokeung nodnAatodpdpou
- neodpopou and tov Anpo Melpaid. ‘HoN, 10 TPAPA TOU AoTIKOU
nodnAatédpopou, pnkoug 3,5 XINIOPETPWY, Nou Nepvasl and tov
Afpo TAugadac, €xel oAokAnpwOEi.

Ol «<NEEZ» NMAPAAIEZ

Kaipio poAo, dpwe, Ba €xouv ato véo nepiBdAAlov nou dia-
poppwvetal ota Notia Mpodaotia kal ol napahiec nou Bpiokovral
und avanhaon. O¢pa xpovou anoteAei nA€éov n 0AokANpwonN Tng
avapdpewaong Kal NANpou¢ avakatackeung tng B’ MAad BouAag,
ané v etaipeia Athens Beach Club, otnhv onoia ouppetéxouv
0 Opiho¢ TEMEX kai o emixelpnpatiac Ntivog KokkaAng kal o
eponAioTAg, NMwpyog Mpokoniou. H enévduon Ba ayyi€el ta 15
€KATOHPUPIA €UPw Kal neptAapfdavel Tnv MAAPN avakatackeun
Kal GUVTAPNON TWV UPIOTAPEVWY KTIpiwV, KaBWS Kal Tnv apxi-
TEKTOVIKA S1apoppwaon Tou toniou. ¥To nAaioio tou €pyou Oa
npaypatonoinBei nepiBarloviikn avafdbuion pe kabapiopd Kai
avalwoydvnon tou Bubou, mpoaBAkn Aupou Kar ulonoinan €p-
ywv anootpdyyiong. Eva tpapa g éktaong, 6a afionoinbei ané
1a p€An Tou 181wTIKoU club Tou «The llisian», Tou véou dnAadn Ee-
v0obOXeIaKoU Kal 01KIoTIKOU project tng TEMEZ nou 61adéxetal to
Hilton kal Toug EVoiKOUC TWV ISIWTIKWY KATOIKIWY TOU. Eva dAAo

Grivalia Hospitality
invested 300 million
euros to create
the One&Only
Aesthesis hotel
at the Asteria
of Glyfada.

H XYNOAIKH EMENAYXZH THX GRIVALIA
HOSPITALITY XTA AXTEPIA TAYOAAAXZ TIA
TH AHMIOYPIIA TOY ONE&ONLY AESTHESIS

ANHAGE ZTA 300 EKAT. EYPQ.
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Hépog tn¢ napaiag 6a eival npooPacipo oe AoudGUEVOUG PE TV
KataBoAn avTitipou yia v €ic0do.

"Evtovo €ival 1o enevouTIKG evoiapépov kal yia Tnv AKTA Bouhiay-
pévng, 6nou katéBeoav Npotaoel§ 7 enevouTIKG OXNPATA, EKNPOOW-
nouUpeva and PePIKOUG ek TV HEYAAUTEPWV ENIXEIPNUATIKWY OPIAWY
¢ xwpag. 0 diaywviopdg nou uhonoleitar and tnv Etaipeia Akivi-
1wV Anpoaiou (ETAA), 6a 6wael tv duvatétnta otov nA£i0d6tn yia
Hakpoxpovia picbwaon tng €ktaong yia nepiodo 20 €TGV, e NPOO-
NTIKA €NEKTAONG katd 6éka £Tn. LTnv Npwtn pAon tng S1aywvIoTIKAG
diadikaoiac nou «tpéxel» n ETAA, ekdnAwBnke npoBean enévbuaong
and €emIXEIPNOEIC OUHPEPOVIWY TWV OIKoyevelwv Mehiooavion,
KokkaAn, Mpokoniou, Kwvatavtakonoulou, lewpydtou (Mpnydpn),
10 fund CVC, péow tng Evergood nou diaxelpiletal ta eotiatd-
pia Goody’s, Everest, La Pasteria, padi pe tn Gefsinus SA, tov
opiho ®dig, Tov Biktwpa Péotn, tn Reds tou opilou EANGKTWP Kai
T0U Xévpl XOAteppav (uetdxou petagl aAAwv kai tng Alpha Bank).
Eniong, ouppeteixav kai ta adépgia Ayloatpatitn, 066wpog Kai MNda-
VKOG, Tou §evodoxeiou «The Margi» atn BouAiaypévn. EVOEIKTIKA TnG
duvapikAg nou undpxel atnv ayopd eival n onpavtikn enévéuon tng
Grivalia Hospitality, etaipeiag tou peyaloenevbutn kal enIKEQAAng
T0U Kavadikou opilou Fairfax, Prem Watsa. H etaipeia npoxwpnoe
otnv oAikn aglonoinon twv Aotepiwy Tng Mueasag, Snuloupywviag
10 unepnoAuTeAéC Eevodoxelakd ouykpotnua One&Only Aesthesis,
He 10 oUvolo tng dandvng va ayyiler ta 300 ekatoy. eupw. Tauto-
xpova, n Grivalia aflonoinoe kai éktaon otnv A’ MAag BouAag, pe
™ onpioupyia tou noAutelolUg ouykpothpatog Siapovig tinou
glamping kar uYnAng NoIGTNTAC NAPEXOPEVEC UNNPEGIES, NOU PEPEI
v ovopacia «91 Athens Riviera».

OOTHZ FNO®TZIOZ: ANAPAITHTEZ
Ol YMOAOMEZ NMOY OA ZTHPIZOYN
TA ZHMANTIKA EPrA rnoy riNONTAI

Metagl Twv onpavtik@v ISIWTIKWY ENIXEIPAGEWV NOU €XOUV
enevdloel ota Notia Mpodotia €ival n oAAavOIKA KATAoKEUAOTIKA
etalpeia Ten Brinke. Znthoape and tov avunpdedpo kai SieuBivo-
via oUpPoulo Tng etalpeiag, PN NOQPTOI0, Va Pag PETAPEPE! TV
onTIKA Tou yia To péAAoV Kal tnv €EAIEN tng ABnvaikng Pifi€pag.
«H ABnvaikn PiBiépa napouaialel onpaviikéS NpoonTikES, kabwe
yivovtal noAAég avanti€eig oe 6Ao t0 pdopa tou napdktiou pe-
TNoU £wE Kal To LoUvio. Ze KABe nepintwaon, Opws, 6a npénel va
600ei BapUtnta oTi¢ UNodopéS, KABWCS UNAPXOUV NEPIOXES MOU TIG
otepolvtal, Topéag otov onoiov Ba npéner va 500ei npotepaidtn-
10, WOt va uhonoinBouv anpdokonta ol enevduoelg. Tautéxpova,
eival anapaitnto 1600 10 Kpatog, 600 kal n LAMDA Development
nou uAonolei tn peyaAutepn avantu€n otnv nepioxn tou EAAnVIKoU,
va KivnBoulv evidg xpovosiaypaupatog, 5e60pEVOU 6T N ONPAVTIKA
auth enévouon anoteAel pubpIoTh yia TV neploxn, kabwg Kai yia
noAAEG akopn enevoUoelc mou uhonololvTal aTnv euputepn Zwvn
g ABnvaikng PiB1épacy.

T0pewva pe tov i610, n Ten Brinke auth T oTiyun éxel mepi-
nou 20 €pya oe e€€AIEN 0TOV TOPEQ TWV KATOIKIWV KAl YPAPEIWV
ota Nétia Mpodotia kal Ba ouvexilel va ayopalel 1d10kTnaieg, tav
napouaclactouv katdAAnAeg eukalpieg yia kdt tétolo. «H {ntnon

The ultra-luxurious hotel resort
complex One&Only Aesthesis.
//To unepnoAuteAég €evodoxelakd
ouykpotnua One&Only Aesthesis.

and eyxwploug Kar EEvoug enevoutég upiotatal. To brand A6nva-
ikn PiIBI€pa eniong undpxel. Eipaote €vag eAKUGTIKOC ENEVOUTIKOG
npoopiopdc, dedopévou 0TI Kal o€ oUyKpIon Pe GANEG pIPIEPEC,
o1 TIPEG ival xapnAotepes. Q0T600, T0 BEPA TWV UNodopwWY eival
kaboploTikd. To Tovilw, KaBWE Kal o€ aUTOV ToV Topéa Kpivetal n
a€lonotia tng Xwpag pacy.

KAOGOPIZTIKOZ O PONOZ TQON MAPINQN

Y10 tonio oAIkAG avayévvnong €pxovtal va npooteBouv enev-
800€Ig mou ndN uhonoiNBnkav o€ Papiveg ToU VOTIOU PETWNOU TNG
ABnvag, pe tnv Astir Marina Vouliagmenis va Bpioketal nén oe Ael-
Toupyia, anoteAwvtag npdtuno oxi Povo yia ta eAAnvikd, aAAd kal
yla ta eupwnaikd 6edopéva, o€ dueon olvdean pe 0 ouykpdTnpa
10U Aotépa, mou npooata nepiNAbe atny 1I610KTNGIA TOU £PONAI-
otn, NMpyou Mpokoniou. Enikertal n avanAaon tng papivag Ayiou
Koopd, n avakataokeun tng papivag AAipou kal n avaBadpion tng
papivag tou ®AoioBou. MNapdAAnAa, undpxouv (UPWGEIC yIa TO €V-
dexopevo dnpioupyiag papivag otn FAuQada, 6nou auth tn oTypn
dev undpxel avtiotoixn unodopn eAAIteVIooU okapwv. 01 papiveg
anoteAoUv Tov oUVOETIKG Kpiko petagl Tou Baldoaiou kal xepaaiou
ToUpIopoU, KaAUntovtag tn {Atnon yia giAoevia okapwy peydAou
pnKoug, nepi ta 30 pétpa, ouvdEovtag TV NepIoXn e Ta vnald Tou
Apyooapwvikou kal tnv MNehondvvnoo.
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INVESTMENT TRENDS
AND GROWING FOREIGN
INTEREST IN THE
SOUTHERN SUBURBS

The impressive development of The Ellinikon and the large investments in Faliron Bay,
with the soaring value of real estate, further enhance the appeal of these areas, making
them the new benchmark for luxury living and excellent investments. // H evtunooiaxn
avamtucn tou EAAnvikou kai o1 peydAec enevduoeic otov @aAnpikd’Oppo, pie v
extoeuon e afiac TV aKIVATOV, EVIOXUOUV AKOPN Ieplocotepo v EAEn autwv

TV IEPIOXAV, KAB10TOVTAC TEC TO VEO onpieio avapopdc yia moAuteAn diaPiwon

Kal eCapeTIKEC enmevOUOEIC.

[a by Sophie Emmanouil

THE SMART AND SUSTAINABLE new
city of The Ellinikon, LAMDA Devel-
opment’s vision for the regeneration
of the former international airport,
is emerging as a growth driver for
the Greek real estate market, attract-
ing major investments on the coastal front, with
the area capturing the interest of foreign institu-
tional investors and individuals for the purchase
of luxury real estate.
Attractive returns, exceeding 6-7% in prime areas
- up from 5% on average in the country - and compet-
itive market prices compared to other Mediterranean
destinations offer a strong investment incentive.

More specifically, Greece has the cheapest av-
erage cost for purchasing property in the Euro-
zone, including the United Kingdom, at 2,317 eu-
ros/sq.m. The most expensive area is the southern
suburbs of Attica, with an average price of 4,000
euros per sq. m. At the same time, the annual rent-
al yield from the development of real estate in our
country stands at 4.99%, ranking Greece in the top
ten countries with the highest returns, according
to an analysis by Alpha Bank that covered 22 mar-
kets. According to data from the Bank of Greece,
the minimum yields of high-end offices in the
capital’s Central Business District (CBD) ranged
between 5.6% and 6.7% last year, while those of

|

The smart and
sustainable new
city of Ellinikon
is a game
changer for

the real estate
market.

H ¢€unvn

Kal Brwaoiun
véa noAn tou
EAANVIKOU gival
"game changer”
yla tnv ayopd
AKIVATWV.
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high-end stores in the locations with the greatest
commercial activity in the center of Athens ranged
between 5.2% and 6.0%.

In addition to the above, the steady rise in pric-
es, with an average increase of 4.3% last year (8.7%
in apartments in 2024, compared to 13.9% in 2023
and 11.9% in 2022) creates prospects for signifi-
cant profit from the sale of property in the future,
while purchases and sales also bring tax revenue.
Last year, based on the contracts in the Real Es-
tate Transfer Value Register of the Hellenic Pub-
lic Property Authority, 42,745 properties changed
hands with a total value of 4.07 billion euros,
while taxes of 656.5 million euros were collected
from purchases and sales, an increase of 26.2%
compared to the previous year.

5 BILLION EUROS FROM FOREIGN
INVESTORS AND THE ACCELERATORS

The housing market is significantly boosted by the
investment interest of foreigners, which remains
strong, as confirmed by the data of the Golden Visa
program, as well as the net inflows for the purchase
of real estate from abroad, which have a strong share
in the total investment in the country. In 2024, they
amounted to 2.75 billion euros compared to 2.133
billion euros in 2023. That is, in two years they
reached 5 billion euros, with interest remaining un-
diminished despite the continuous increase in pric-
es, which also highlights other challenges, such as
the limited availability of real estate for purchase or
rental at affordable prices by households, students
and young couples. These challenges are being ad-
dressed by the government with measures such as
the “My Home” program, tax exemptions for own-
ers for long-term leases, investments in abandoned
properties, subsidies, etc.

It is worth noting that a number of factors, such
as stability in the country, the promotion of reforms
such as the land registry, the digitalization of the
state, the New Building Regulation (NBR), but also
the recovery of investment grade with the positive
assessments of the economy by international rating
organizations, are boosting demand from potential
investors who until recently did not have Greece
at the center of their attention. As a result, there is
growing interest in investments in a wide range of
real estate - from residences, offices and hotels to
property portfolios, logistics, data centers, shop-
ping malls and sports facilities.

For experienced investors and High Net Worth
Individuals (HNWI) buyers, real estate is a strate-
gic choice for wealth creation, especially in times

>

Astir Palace
Hotel Athens is
evolving into a
premier luxury
destination on
the Athenian
Riviera.

To Astir Palace
Hotel Athens
e€eAicocetal oe
évav Kopu@aio
luxury
npoopioud

n¢ ABnvaikng
PiBI€pag.

of uncertainty. In today’s changing international
environment, the real estate market continues to
be considered one of the most reliable investment
options, especially when combined with attractive
destinations and luxury elements. Indicative exam-
ples are the Athenian Riviera and the new develop-
ments of LAMDA Development in The Ellinikon,
with the Riviera Tower under construction, the
first green skyscraper in Greece and one of the tall-
est in the Mediterranean.

LAMDA DEVELOPMENT’S INVESTMENTS
ARE A CATALYST

By the end of 2025, the company will have invested
almost 1.1 billion euros out of the total 2.3 billion
euros that the first phase of the project is expected
to absorb. For 2024, revenue from residential prop-
erty sales is expected to reach 550 million euros.
Despite challenges, such as the lack of specialized
human resources, the cost of construction materi-
als and labor, the update of the NBR, but also the
adjustments to regulations concerning the water
and electricity networks, the project is progress-
ing. Especially on the coastal front, works will be
completed by the end of 2026, while the sports fa-
cilities will be delivered by the end of 2025. The
construction of The Ellinikon Mall is also expect-
ed to begin within the year, subject to the finali-
zation of financing. Its completion is expected
around the end of 2028, a period during which the
educational infrastructure is also expected to be
put into operation, within the framework of the
agreements with Costeas-Geitonas Schools (CGS)
and the University of Nicosia (CVC). As stated by
the CEO of LAMDA Development, Odisseas Atha-
nasiou, during a conference call in March on the
occasion of the 2024 financial results, 14 differ-
ent developments are underway in The Ellinikon,
in collaboration with 12 developers, while all the
residential developments that have been put up for
sale are in progress.

It should be noted that demand for housing
remains strong, with total cash inflows from
property sales from the start of the project until
28.2.2025 exceeding 1.1 billion euros. For 2024
alone, inflows amounted to 589 million euros, of
which approximately 312 million euros relate to
residential developments. A typical example is the
Little Athens complex, where commercial success
is reflected in the sale of 81% of the residences by
the end of February 2025, at prices from 7,200 eu-
ros to 11,000 euros per sq. m. for Park Rise proper-
ties, which was designed by Bjarke Ingels.
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THE REAL ESTATE MARKET IN THE
SOUTHERN SUBURBS IS ATTRACTING
STRONG INTEREST

All of the above is complemented by The Ellinikon
Park, with 2 million sq. m. of greenery, which up-
grades the Athens waterfront and the quality of
life of citizens. It is one of the largest coastal parks
in the world, which aspires to be a reference point
for culture, sports and recreation.

The incessant works to complete the major pro-
jects in The Ellinikon, as well as a series of major
investments, renovations and upgrades of marinas
that are currently underway along the Athenian
coastline, from the Southern Suburbs to the Tem-
ple of Poseidon in Sounio, portend further growth
in the real estate market.Real estate agency data
shows an upward trend in property values in 2025,
despite earlier forecasts of a decline in prices. The
largest increase is recorded in popular tourist des-
tinations and large urban centers, especially in the
Southern Suburbs of Attica and the Athenian Rivi-
era, with the market dynamics being steadily fue-
led by high demand, mainly from foreign buyers,
in view of the completion of large projects.

N
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THE BIG INVESTMENTS

For example, the Aenaon Park in Faliron Bay, ex-
pected to be completed in 2028, is an emblematic
project based on the principles of the European
Bauhaus, constituting an example of excellence for
public investment, not only for Greece but also for
the whole of Europe. This coastal Mediterranean
Park, covering an area of 540 decares, with the
leasing from Hellenic Public Properties Company
of the Tae Kwon Do and Water Square for the next
40 years, will create a single arc of greenery and
urban regeneration that will upgrade the quality
of life of the residents of the Southern Suburbs and
Attica more broadly.

In combination with LAMDA Development’s em-
blematic projects, the largest - by Greek and Europe-
an standards - urban regeneration in The Ellinikon, as
well as the luxurious hotel units that are constantly
being added to the area, tourism, the attraction of for-
eign investors and the demand for high-standard real
estate and accommodation services are on the rise.

For example, Astir Palace Vouliagmeni, un-
der the control of shipowner George Prokopiou, is
evolving into a leading luxury destination on the
Athenian Riviera. With three
main areas of activity - hotel,
marina and beach (Astir Palace,
Astir Marina and Astir Beach
respectively) - it offers a com-
prehensive hospitality experi-
ence for VIP guests, with spac-
es that are ranked among the
most expensive in the world.
The complex is being remodeled
based on a study by the Aeter
Architects architectural firm,
which also prepared the study
for the Four Seasons hotel, and
includes collaborations with in-
ternationally recognized luxury
houses, as well as entities such
as the administrator of the ports
of the Principality of Monaco,
Ports de Monaco. The Marina’s
land area hosts boutiques of the
most famous brands, from Louis
Vuitton, Dior, Gucci and Bottega
Veneta to Saint Laurent, Zegna,
Rolex and Dolce & Gabbana Casa.

Meanwhile, a series of invest-
ments in Glyfada, Voula and oth-
er municipalities of the Southern
Suburbs are changing the land-
scape on the coastal front. Indic-
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atively, one may note the One&Only Aesthesis in the
old Asteria of Glyfada, an investment by Grivalia, as
well as the Athens Riviera glamping resort on Vou-
la Beach A’. Also, the investment in Roc Club, Cape
Sounio by Grecotel, Ace Hotel & Swim Club Athens,
a project by Brook Lane Capital in Glyfada, as well as
projects such as the Saronida Olympos Golf Project
in Saronida, despite the delays, remain promising
strategic investments of around 800 million euros.

Expectations are also high for the Mandarin
Oriental, which is being developed in collabora-
tion with LAMDA Development and TEMES, as
well as the Hard Rock Hotel & Casino Athens, a
collaborative project between Hard Rock Interna-
tional and GEK Terna.

Finally, it is noted that the Stavros Niarchos
Foundation Cultural Center, in the Faliron Delta, as
well as the marinas, are emblematic points of refer-
ence for the Athenian Riviera. Furthermore, the de-
velopment plan for the new Alimos Marina by Reds,
a member of the Ellaktor Group, is underway, which
envisages the creation of a modern and attractive
leisure center. Also, the Flisvos Marina, a member
of the LAMDA Development group, is being upgrad-
ed, as is the Agios Kosmas Marina, the prestige of
Astir Marina is being enhanced, while upgrade in-
vestments are also being made in the Lavrio Marina,
managed by Olympic Marine, with the development
of real estate in the port of Lavrio.

Y€ PoxAd avantuéng tng eAANVIKAC ayopdg akIivATwy ava-
deikvietal n €€unvn kal Brwaipn véa noAn tou EAAnviKoU,
10 Opapa tng LAMDA Development yia tnv avayévvnon Tou npwnv
d1eBvoug agpodpopiou, nou €Akel peydleg enevoloeis aTo napa-
Nakd p€twno, Pe TNV NEPIOXNA va KATAKTA TO evilagépov EEvwv
BeTNIKWV ENEVOUTWV Kal IS10TWVY YIa ayopd noAUTEAWY AKIVATWV.
01 eAKuOTIKEC anobdaelg, mou Eenepvouv 10 6-7% O€ NPoVo-
HIakéG neploxég - ané 5% katd péoo 0po TNV ENIKPATEID - Kal Ol
aVIAYWVIOTIKES TIHEC ayopdg oUYKPITIKA Je AAAOUG peaoyelakoUs
npoopIoHols NPooPEPoUV I0XUPd ENEVOUTIKO KivnTpo.
Ei61kétepa, n EAAGSa eppavilel To pBnvATEPO PEGO KOGTOG ayo-
pdc akivatou otnv eupwlwvn cupnepiAappavopévou tou Hvwpévou
Baaiheiou, 2.317 eupw/t.p.. H akpiBdtepn mepioxn eival ta Notia
Mpodotia Attikng, pe péon tpn 4.000 eupw ava t.p.. MapdAAnAaq,
n €TA010 AN6500N TwWV EVOIKIwV and tnv aflonoinon akivATwv otn
xwpa pag diapopewvetal oto 4,99%, katatdoooviag tnv EAAGSa
oT¢ HEKA NPWTEC XWPEG ME TIC UYNAGTEPES anodOaEIS, SUIPWVa
pe avaiuon tng Alpha Bank nou kdAuye 22 ayopéc. LUppuwva pe
otoixeia tng Tpdnedag tng EAAGS0G, o1 EAGXIOTEG anodOOEIS TwV ypa-
Qeiwv UPNAWOV Npodlaypapwy oTo enixelpnpatiko kévipo (Central
Business District - CBD) tn¢ npwtelouoas Kupdvenkav 1o nepa-
op€vo €106 petagl 5,6% kai 6,7%, Ve TwV KATAoTNPATWY UYNAWV
npodiaypapwv oTi¢ TonoBeaieg e T peyalltepn epnopikn 6paoctn-
pI0TNTa TOU KEVTPOU NG ABNAvag kupdvenkav petagl 5,2% kai 6,0%.
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A series of investments
in Glyfada, Voula and other
municipalities of the Southern
Suburbs are changing the

landscape on the coastal front.

MIA YEIPA ANO EMENAYZXZEIX YXTH TAYOAAA,
TH BOYAA KAl AAAOYX AHMOYX TON NOTIQN
MPOAXTION AAAAZOYN TO TOMIO XTO
NMAPAAIAKO METQMNO.

EninAéov Twv napandvw, n otabepn Avodog TwWV TIHWY, HE
péan dvodo népuail 4,3% (8,7% ota dlapepiopata to 2024, €va-
V11 13,9% 10 2023 ka1 11,9% 10 2022) Snpioupyei NPoonTIkES yia
onpavtiko kEpbog and tnv NWANGN TOU AkKIVATOU 0TO PEAAOY, EVK
ol ayopanwAnaies Gépvouv kal £€60da and @opoug. Mépual, pe
Bdon ta oupBoraia oto Mntpwo Afiov MetafiBdoewv AKIVATWY
¢ AAAE, dAaav xépia 42.745 akivnta ouvolikng agiag 4,07
810. eupw evw elonpdxBnkav and ayopanwAnaies edpol 656,5
€KAT. EUPW, € au§nan 26,2% o€ 0x€0n e TO NPONyoUNEVO £T0G.

5 AlIZ. EYPQ ANO ZENOYZ ENENAYTEZ
KAI Ol ENITAXYNTEZ

H ayopd katolkiwv evioxUeTal onpavtikd and to enevouTIKO evoi-
apépov TV EEvwv Nou napayével €viovo, Onws eniBepaivouv ta
otoixeia Tou npoypdppatog Golden Visa, aAAG kai ol kabapég elonpd-
€eI yIa ayopd akIvATwY ano 1o eSwTEPIKG MOU €XOUV I0XUPO HEPIBIO
010 0UVOAO TWV enevdlioewv otn xwpa. To 2024 aviABav og 2,75
b10. eupw évavt 2,133 610. eupw to 2023. Anhadn, oe 6Uo xpdvia
£praocav ta 5 610. UPW PE TO EVOIAYEPOV Va €ival APEIWTo napd v
ouvexn augnon Twv TIPWY, N onoia avadelkviel kal AANEC NPOKANTEIC,
onwg n neplopiopévn 61aBe0INdTNTA AKIVATWY Yia ayopd h evolkiaon
0€ NPOCITEC TIUES AN VOIKOKUPIA, GoITNTES Kal véa euydpia. AUTEG oI
NPOKANGEIC avTIPETWNIZovVTal and TNV KUBEpvnan pe PETPA, 6NWE T0
npéypappa “Init pou”, popoandaAray£g ISI0KINTWV yia Hakpoxpovieg
piobwoeig, enevbloeig o€ eykataleAelypéva akivnta, EnidOpaTa K.a..

A&ie1 va onpeiwBei 0Tl pia oelpd napaydéviwy, 6nwe n otabe-
pOTNTA 0TN XWPA, N NPOWONON PeTappubpicewv ONwWe To KInpa-
T0AGYI0, N Yn@ionoinon tou kpdtoug, o Néog Oikobopikdg Kavo-
viopdc (NOK), aAAd kar n avaktnon tng enevouTikAg Baduidac pe
TG BeTikEC afloAoynaelg Tng olkovopiag and d1eBvei xpnuatooiko-
vopIKoUG 0ikoug, evioxuouv Tn {ATtnon and SuvnTikoUg ENEVOUTES
nou péxpl npdopata dev eixav tnv EANGSa a1o enikevipo tng npo-
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00xN¢ Toug. O¢ ek ToUTOU, Napatnpeital auavopevo evolapépov
yia enevdloelg oe €va eupl Gdcpa tou real estate - and KatoIkieg,
ypageia kal Eevodoxeia péxpl xaptoQuAdkia akivitwy, logistics,
data centers, epnopikd KEvipa kar aBANTIKES eyKATAOTATEIG.

Ma €uneipoug enevouTEG kal ayopaostés uPnAng kabapng BEang
(High Net Worth Individuals - HNWI), ta akivnta anoteholv atpatnyikn
enihoyn yia tn dnpioupyia nAodtou, 16iwg o€ nepiddoug apepaidtntac.
Y10 onpepIvo petaparAdpevo dieBvég nepiBaAlov, n ayopd akivatwy
e€akohouBei va Bewpeital pia and Ti¢ no agionIoTeEG ENEVOUTIKEG enli-
\oyéc, 16iaitepa 6tav ouvbuddetal e eAKUGTIKOUG NPOOPIoHOUS Kal
otoixeia noAutéAeiag. Evoeiktika napadeiypata anoteholv n ABnvaiki
PiBiépa kai o1 véeg avantigels tng LAMDA Development oto EAANVIKG, pie
onpeio avapopdg tov und avéyepon Riviera Tower, TOV NPWTO NPAGIVO
oupavoguiotn otnv EANGSa kal évav and Toug ynAdtepouc atn Meadyelo.

KATAAYTHZ Ol ENENAYZEIZ
THZ LAMDA DEVELOPMENT

Méxpr To TéAho¢ Tou 2025, n etaipeia Ba €xel enevouoel oxedov
1,1 610. eup) and ta ouvoAika 2,3 d10. eupw nou npoPAénetal va
anoppoPnael n NPWIN ¢pacn tou £pyou. Ma 1o 2024, ta £é0da and
TIG NWANGEIC OIKIOTIKWV AKIVATWV avapévovtal va gtaoouy ta 550
€KAT. EUPW. Mapd TI¢ NPOKANGTEIS, ONWG N EAAEIPN EEEIBIKEUPEVOU
avbpwnivou duvapikou, T0 KOOTOG SOUIKWV UNIKWY Kal epyaciag, n
enikaiponoinan tou NOK, aAAd Kai ol npocappoyég o€ kavoviopoug
nou agopoulv ta diktua EYAAN kar AEAAHE, ol epyacieg npoxw-
pouv. Ei6ikd oto napaliakd pétwno, Ta €pya oAokAnpwvovtal ota

SURGE IN FOREIGN
INVESTMENTS IN GREEK
REAL ESTATE

Data shows the explosive rise of foreign investments
in the Greek real estate market. The influx of capital
from foreign investors into Greek real estate has in-
creased by 1,000% over the past decade and by 30%
in just the last year. In 2024 alone, according to an
analysis by international real estate agency Astons,
foreign investors allocated approximately €2.75 bil-
lion into Greek properties. This represents an annu-
al increase of 28.9%, or €617 million, compared to
the total investment amount of €2.1 billion in 2023.

GR // Ta &edopéva Segixvouv TNV €KPNKTIKN Avodo
Twv Eévwyv enevdlocwv oTnV AANVIKA ayopd aki-
VATwV. H €10pon kepalaiwv and Evoug enevouTES
010 EAANVIKO real estate €xel au€nBei katd 1.000%
nv teleutaia dekastia kal katd 30% povo Tov Te-
Aeutaio xpovo. Mévo 1o 2024, cUupwva pe avdiuon
¢ 81EOVOUG KINPATOUECITIKNG eTalpeiag Astons, ol
€€vol enevlUTEG Slox€Teuoav nepinou 2,75 810. EUPW
o€ eAAnVIKA akivnta. Auto aviinpoownelel Yid €Tn-
ola av€non tng tdfewc tou 28,9%, h 617 €Kat. EUPW,
og oUYKPION PE TO OUVOAIKO Uyog enevdUOEwY ToU
2023, nou avepxotav o€ 2,1 810. EUPW.

téAn tou 2026, eved 01 aBANTIKES eykataotdoelg napadidovial ato
tého¢ Tou 2025. Evidc Tou £Touc avapévetal kal n évapén kata-
okeung tou The Ellinikon Mall, uné tnv npoindBean opiotikonoin-
ong tng xpnparodétnong. H oAokAnpwaon tou tonoBeteitar nepi ta
téAn tou 2028, nepiobog katd tnv onoia unohoyiletal va teBolv
o€ Aeitoupyia Kai ol eKNaISEUTIKEG UNOGOPEG, 0TO MAQICIO TWV
oupQWVIKV pe ta Eknaibeutnpia Kwotéa Meitova (CGS) kal Mave-
niotApio Asukwaoiag (CVC). Onws avépepe o SieuBivwy alppou-
Ao¢ tng LAMDA Development, 0duoaéag ABavaciou, 010 nAaioio
conference call tov Mdptio pe agoppn ta oikovopikd anoteAéopata
tou 2024, Bpiokovtal oe €ENIEN 14 diapopeTikés avantlEelg ato
EAANvIKO, oe ouvepyacia pe 12 developers, eve eival og e€EMIEN
OAeg o1 0IKIOTIKEG avanTUEels nou €xouv dlateBel npog nwAnan.

0a npénel va onpelwdei 0TI N ATNON YIA KATOIKIEC NapapEVel
10XUPN, HE TIC GUVOAIKEG TApEIakES elonpdgelc and NWANGEIG aKI-
VATV and tnv évapén tou £pyou £wg Kal Ti¢ 28.2.2025 va enep-
vouv 1o 1,1 610. Eup. Movo yia 1o 2024, ol eionpdgeig aviaAbav o
589 €KaT. EUPW, €K TWV 0noiwv nepinou 312 ekat. eUpw apopouv
0IKIOTIKEG avantUEelg. XapaktnpioTiké napadelypa anoteAei 1o ou-
ykpotnpa Little Athens, dnou n epnopikn enituxia anotunwvetal
otnv nAnon tou 81% Twv KatolkIOV €we ta €An defpouapiou
2025, o€ Tipég and 7.200 eupw €wg 11.000 eupw avd T.p. yia 10
Park Rise, 10 onoio oxediaoe n Bjarke Ingels.

MAINHTHZ H ATOPA AKINHTQN
ZTA NOTIA

‘0OAa ta napandvw nAaicivovtal and to MNapko tou EAANVIKOU,
HE 2 €KAT. T.J. npacivou, nou avaBadpilel to napakiakd pétwno
¢ ABAvag kal tnv noiétnta {whg Twv noMitwv. Mpdkeital yia
¢va ano ta peyalitepa napaAiakd ndpka naykoouiwg, 1o onoio
@IAodogei va anoteAéoel anpeio avagopdg yia Tov noAItiopo,
Tov abAnTiopd Kar tnv avayuxn.

01 NUPETWHEIG EpYaaies yia TNV 0OAOKANPWON Twv PeyaAwy €p-
ywv 010 EAAnvIKG aAAd kai pia oeipd peydAwy enevbioewy, ava-
nAdoewv kal avafadbuioewv papivav nou eival onpepa oe eEENIEN
katd pnkog tng abnvaikng aktoypapung, and ta Notia Mpodotia
péxpl 1o vad tou Mooeldva ato Lolvio, npoolwviovial neparté-
pw avantu€n atnv ayopd akIvATwY.

Ta oT0IXEIQ PEOITIKWY Ypageiwv eixvouv avodikn Taon oTig agieg
TWV akIVATwV Kal 10 2025, napd ti¢ npotepeg npoBAEYEIC yia umo-
XWPNON TWV TIPKV. MeyaAltepn avgnon kataypd@etal oe dnPOPIAELS
TOUPIOTIKOUC NPOoopIoHOUG Kal PeydAa aotikd kévipa, €161kd ota Notia
Mpodotia tng ATtkng kai tnv A6nvaiki PiBiépa, pe tn Suvapikn g
ayopag va avatpopodoteital atadepd and tnv uynAn Zatnon, KUpiwg
EEvav ayopaoTtwv, evOel kal tng oAokANpwang peyaiwv project.

Ol MEFAAEZ EMENAYZEIX

MNa napadelypa, to Aenaon ndpko otov ®ainpikd Oppo, nou avapé-
vetal va napadoBei 1o 2028, eival éva eufAnpatiké €pyo nou otnpi-
{etal oTIG apxEG Tou eupwnaikol Bauhaus, anoteAwvtac napddelypa
aploteiag yia g dnpéaleg enevbuaelg, Oxi povo yia tnv EAAGSa, aAAd
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yia oAdkAnpn tnv Eupcdnn. Autd to napdktio Meooyelakd Mdpko,
¢ktaong 540 otpeppdtwy, pe Tnv napaxwpnon and v ETAA otnv
Mepipépeia tou Tae Kwon Do kai tng MAateiag Nepod yia ta endpeva
40 xpdvia, 6a dnproupynael éva eviaio T0€0 NPacivou kai aoTikAG
avanAaong nou Ba avapabpioel tnv noidtnta {WHG TWV KATOIKWV TWV
Notiwv MpoaoTiwv, aANd kai Tng ATTIKAG eupUTepa.

Teouvbuaopo petaepfAnpatikaépyatng LAMDA Development,
TV peyaAltepn - yia ta eAAnvikd kal eupwnaikd ebopéva - aoTikn
avdanAaon oto EAANVIKO, Kabw¢ Kar TG noAuteAeic Eevodoxelakeg
HOVASEC NOU OUVEXWG NpoaTiBevial oTny neploxn, evbapplvetal n
ENIOKEYINOTNTA, N NPOoCEAKUGN EEVWV eNEVOUTWY Kal n {ATnan yid
akivnta Kal unnpeaieg Siagovig uPnAwv Npodiaypapwy.

Ma napaderypa, to Astir Palace Vouliagmeni, und tov éAeyxo
Tou eponAioTh Mpyou Mpokoniou, eeAicoetal ae Evav Kopupaio
luxury npooplopd tng ABnvaikng PiBiépag. Me tpeig kUpioug To-
ueic Spaotnpiotntac - Eevodoxelako, papiva kar nhal (Astir Palace,
Astir Marina kai Astir Beach avtiotoixa) - npoo@épel 0AOkKANpw-
pévn euneipia @iAo€eviag yia VIP €MIOKENTES, Pe XWPOUG MOU Ka-
Tatdoooval Petadl Twv akpIBOtEpwv atov kdopo. To cuykpoTNpa
avadlagop@wvetal atn BAon pEAETNG TOU APXITEKTOVIKOU Ypapeiou
Aeter Architects, nou ekndvnoe kal tn peAétn tou Four Seasons,
€V NepIAapBavel ouvepyaoies S1EBVWE avayvwploHEVWY 0fKWV
noAuteAeiag, kaBwe kal Popeis, 6Nwe o SIAXeIPIOTNC TWV AIPEVRV
Tou Mpiykindtou Tou Movako, Ports de Monaco. Xtn xepaaia {wvn
¢ Mapivag @ido€evolvtal boutiques twv mio didonpwv brands,
and Louis Vuitton, Dior, Gucci kar Bottega Veneta péxpr Saint

Laurent, Zegna, Rolex kai Dolce & Gabbana Casa.

Eviwpetall, pia oeipd and enevdloeic otn MAueasda, tn Bou-
Aa kal dAhoug dnpoug Twv Notiwv Mpoactiwv aAAdlouv to tonio
oto napahiakd pétwno. Evbeiktikd, avagépovial ta One&Only
Aesthesis ata nahid Aatépia tng Mupddag, enévéuon tng Grivalia
kal glamping resort 91 Athens Riviera atnv A" Akt BoUAag. Eniong,
n enévbuaon ato Roc Club, To Cape Sounio tng Grecotel, 1o Ace Hotel
& Swim Club Athens, eyxeipnpa tng Brook Lane Capital otn MAugd-
da aA\d kal project, 6nwg to Saronida Olympos Golf Project otn
Tapwvida, To onoio napd ti¢ kabuatepnaeig 6ev navel va ival pia
unooxopevn atpatnyikn enévéuan Uyoug nepi ta 800 ekat. eUPw.

Mpoaodokieg kahNiepyei, enfong, 0 Mandarin Oriental, nou
avantdooetal oe ouvepyaoia pe tn LAMDA Development kai tnv
TEMEZ, kaBw¢ kai 1o Hard Rock Hotel & Casino Athens, éva £pyo
ouvepyaoiag peta€l tng Hard Rock International kar tng FEK Tépva.

TéENoG, onpelwvetal 0TI eUBANPATIKG onpeio avagopdc yia tnv
Abnvaikn PiBiépa anoteAei to Kévipo MoAitiopol 16pupa Ztalpog
Nidpxog, o0to AéAta ®aAnpou aAAd kai or papivec. Eivar e€aAhou
oe €€€MIEn 10 nAdvo avantuéng tng véag Mapivag AAipou and
v Reds, péhoc tou Opidou EAAGKTwP, nou npoPAéner tn dnpi-
oupyia evoc oUyxpovou Kal eEAKUOTIKOU ndAou avayuxng. Eniong,
avaBaduicetal n Mapiva ®AoioBou, péAog Tou opidou tng LAMDA
Development, 6nwg kai n Mapiva Ayiou Koopd, evioxigtal n aiyAn
g Astir Marina, evw enevdloeig avaBddpiong yivovial kai gtnv
Mapiva Aaupiou nou diaxelpi¢etal n Olympic Marine, pe tv aglo-
noinan akIvATwv 0To Aipdvi Tou Aaupiou.
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GLOBAL
TOURISM

The regeneration of the southern front of Attica, the large hotel chains and the bet
on conference tourism. / H avdmAaon Tou vOTIOU PETMIIOU TN ATTIKNG, 01 peYdAeC

Eevodoxelakéc aluoidec KAl To 0ToIXN}A TOU OUVEIPIAKOU TOUPIGHOU.

by Maria Akrivou B illustration Carte Blanche
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AVING GONE THROUGH successive

crises, Greece has been on a dy-

namic growth trajectory in recent

years, with the eyes of international

investors focused on the country.
Undoubtedly, The Ellinikon is one of the most im-
portant projects expected to upgrade the country’s
profile, creating almost 75,000 new jobs; it is an in-
vestment valued at 8 billion euros, with significant
funds coming from both private investments and
European funds.

The Athenian Riviera, within which The El-
linikon is being built, and which extends from the
port of Piraeus to Cape Sounio, has emerged as a
tourist destination for high-income tourists, with
infrastructure and a level of services that raise the
status of the country. In addition to the “Urban
Promenade”, a project with a total budget of 19.13
million euros, which will connect the coastal front
from the Municipality of Kallithea to the Municipal-
ity of Vari-Voula-Vouliagmeni, the reconstruction
of Voula’s Second Beach is underway, which will be
delivered fully renewed in the summer of 2026. Cor-
respondingly, the Municipality of Vari-Voula-Vouli-
agmeni has invested in a luxury tourism model with
4- and 5-star hotels, while Astir Hotel Palace Ath-
ens continues to evolve as a model hospitality unit,
with an environmental marina and new renovation
of the outdoor areas. In addition, in Saronida, an in-
vestment by Vita Development is being implemented
for the Saronida Olympos Golf Project, amounting
to 840 million euros, which has been included in the
fast track status of Strategic Investments. The plan
includes the development of a hotel complex, holiday
homes and a golf course on an area of 6,000 decares.

As for The Ellinikon, focusing only on the metro-
politan park, which will cover one third of the total
regeneration, an investment of 250 million euros is
required. It is one of the largest coastal parks in the
world, covering an area of over 2 million sq.m., open
to the general public, 1.5 times larger than Hyde Park
in London and 12.5 times larger than the National
Garden, where the visitor will have the opportunity
to enjoy a tour among green spaces with lakes, gar-
dens and common activity areas, to make use of the
sports facilities, which include track & field, football,
basketball, tennis and beach volley fields, to take
partin events and activities held in appropriately de-
signed cultural spaces and to follow the pedestrian
and bicycle lanes that will incorporate parts of the
old runways of the airport.

According to the project leaders, this park was
designed with biodiversity and sustainability in
mind, while contributing to the regulation of the
microclimate and the reduction of the carbon foot-
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print. According to the initial schedule, the first
phase of the projects will be completed in 2027,
with significant infrastructure, housing and com-
mercial developments, while by 2025, a large part
of the project will have already been delivered, in-
cluding sidewalks, cycle lanes, green spaces and the
undergrounding of Poseidonos Avenue. The iconic
green skyscraper, Riviera Tower, will also be one
of the tallest in the Mediterranean, standing at 200
meters with 50 floors. Meanwhile, the Little Ath-
ens residential complex, the first 15-minute city in
Greece and Europe, is a bet on sustainability. In this
city, residents will be able to move around by bike or
on foot within its boundaries.

ON THE RADAR OF THE LARGEST
HOTEL CHAINS

Seeing the big picture and the financial benefits that
can be secured in the future, global hotel giants are
competing over who will be the first to grab the lion’s
share in such a unique area. Big names such as Hyatt,
Hilton and Accor have reportedly expressed interest
in investing in Greece, bringing new hotel brands.

Marriott, Jing Jiang, IHG, Wyndham and
HWorld Group are also among the chains expand-
ing their presence in the country, while luxury hotel
groups such as Four Seasons, Mandarin Oriental,
One&Only and Aman are strengthening Greece’s
profile as a global luxury hospitality destination.
Following the law of supply and demand, the Atheni-
an Riviera comes at a premium, having evolved into
one of the most attractive investment destinations in
Europe. The result is that property prices are continu-
ously rising with the redevelopment of The Ellinikon
being a catalyst for the increase in values, while the
limited supply of new and quality homes is intensify-
ing the imbalance between supply and demand.

Sales prices in the southern suburbs have in-
creased by 7.10% in the last year, while rents have
increased by 8%, with Glyfada, Voula and Vouli-
agmeni leading the way. Residents from the Unit-
ed Kingdom, Germany, the United States, China
and Arab countries are casting their vote of con-
fidence to the Athenian Riviera and are willing to
spend significantly to acquire luxury homes near
the sea.

Following modern architectural standards, the
residences will stand out with their modern design
and high aesthetics. Clean lines, large glass surfac-
es that will allow for ample natural light, as well as
materials that will coexist harmoniously with the
Mediterranean landscape, will be the hallmarks.
Particular emphasis will be given to the bioclimatic
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approach, with green roofs, energy-efficient systems
and smart technologies that reduce the environmen-
tal footprint. At the same time, the residences will
feature private gardens, swimming pools and large
terraces, offering a sense of luxury and comfort.

The overall aesthetics will combine minimal and
high-end elements, creating a cosmopolitan character
that will meet the demands of international investors
and residents. Regarding the population, according to
the early estimates of the CEO of the Athens Water
Supply and Sewerage Company, Charalambos Sa-
chinis, The Ellinikon will be a city of 40,000 inhabit-
ants, and it will take five to ten years to complete the
water supply network.

A MAGNET FOR YACHT OWNERS

At the same time, the upgrading of the coastal
front and the creation of sustainable infrastruc-
ture will lead to the creation of a new hub of a
new hub for yacht owners, who face serious prob-
lems docking their vessels and are forced to go
to neighboring countries, due to the lack of infra-
structure. It should be noted that Greek yachting
contributes approximately 1,5% of the country’s
GDP, constituting an important pillar of mari-
time tourism. The sector strengthens the local
economy, creating jobs and supporting, mainly,
businesses in island and coastal areas.

In total, 19 marinas operate in our country
with 6,661 berths, offering high-level services,
while, as the Hellenic Professional Yacht Own-
ers Association underlines, approximately 3,000
pleasure boats can be accommodated in Greek
ports. This number is, however, not satisfactory
compared to other countries with a lower num-
ber of islands and coastline length, such as Croa-
tia, which has 167 marinas with 18,179 berths.

THE BET ON INTERNATIONAL
CONFERENCES

The creation of large conference centers, capable of
hosting events with more than 5,000 people, is also a
scenario considered by the respective tourist bodies,
as they estimate that such a move will put Greece at
the center of the European conference map.

Sissy Lignou, President of HAPCO & DES, CEO
and Vice President of AFEA S.A Travel & Congress
Services, has repeatedly stated that Greece is losing
more than 20 international events and more than 100
corporate events, which could attract an audience of
more than 4,000-5,000 conference participants per

The upgrading
of the coastal
front and the
creation of
sustainable
infrastructure
will lead to the
creation of a
new hub for
yacht owners.
H avaBdduion
ToU NapaAiakou
HETWNOU Kal

n &nuloupyia
Biwolgwy
unodopwyv Ba
odnynocouv otn
Snuloupyia
evog vEou
KOuBouU yia
TOUG ISIOKTNTEC
oKAPWV.

The Athenian
Riviera is evolving
into one of the most
attractive investment
destinations in
Europe.

H AOHNATKH PIBIEPA EXEI EEZEAIXOEI XE ENAN
ANMO TOYXZ NMNIO EAKYZTIKOYXZ EMENAYTIKOYX
NMPOOPIZMOYZXZ XTHN EYPQIMH.

event. This is a high-level, high-income audience that,
respectively, could create indirect turnover in the
country of up to 1 billion euros per year, as well as mul-
tiple other benefits. According to Sissy Lignou, the
“conference” tourist invests up to seven times more in
the country than the leisure tourist, is a high-income
visitor, strengthens the local economy, combining
professional activity with entertainment, and can also
be an ideal ambassador for our country abroad.

Part of the problem is expected to be solved by The
Ellinikon, as the plan is to host international confer-
ences in its modern facilities that will strengthen the
region’s position as a global business and tourism hub
and attract top professionals from all over the world.

‘Exovtag nepdoel and Siadoxikég kpioeig, n EAAGSa ta teheu-

taia xpdvia Bpioketal og pia Suvapikn TPoxid avantuéng, pe
1a BAEppata Twv S1EBVAV enevduTAV va eival otpappéva ndve tng.
‘Eva and ta onpavtikdtepa €pya nou avapévetal va avapaduioouv
10 MPOYPIA TG xwpag, dnpioupywviag oxedov 75.000 véeg BEaelg
epyaoiac, sival avap@iBoha to EAANVIKG, enévduon nou anotpdral
o€ 8 dloekatoppUpia eupw, Pe onpavtikd kepdahaia va npoépxovtal,
1000 ano 161WTIKEG ENEVOUDEIC, 600 Kal and eupwnaika kovouAia.
H Abnvaikn PiBiépa, eviog tng onoiag xtietal to EAANVIKG Kai n
onoia ekteivetal and to Aipdvi tou Meipaid £w¢ 10 AKPWTAPIO TOU
Youviou, éxel avadelxBei o€ évav ToUPIGTIKG NPOOPIGHY yia TOU-
PIOTEC UYNAWV €1008NPATIKAOV KPITNPIWY, JE UNOBOUES Kal eni-
nedo unnpeolyv nou aveBddouv to status tng xwpag. Ektog and
1oV AoTikd Nepinato, €pyo auvoAikoU npolnoAoyiopod 19,13 ekar.
€UPW, Nou Ba ouvdéel To napaAiakd pétwno and tov Apo KaAAi-
Béac €we Tov Afpo Bdpng- BolAag-Bouhiaypévng, ae e€EMIEN Bpi-
oKeTal n avakatackeun tng B’ MAa¢ BoAag, n onoia 6a napadobel
nANPWC avavewpévn 1o kahokaipl tou 2026. Avtigtoixa, 0 Anpog
Bapng-BoUAag-Bouhiaypévng éxel enevdloel o€ €va HOVTEAD TOU-
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piopoU noAuteAeiag pe Eevodoxeia 4 kai 5 aotépwy, v 0 Aatépag
BouAiaypévng ouvexiel va e€eAiooetal wg npdtunn povada giAo-
€eviag, pe nepiBaldoviikn papiva kar véa avaniaon twv e€wte-
PIKWV Xwpwv. Eninpdobeta, otn Zapwvida ulonoleitar enévéuon
g Vita Development yia 1o Saronida Olympos Golf Project, Uyoug
840 eKkat. eupw nou éxel eviaxdei o1o Kabeotwe fast track twv
Ypatnylkwv Enevdioewv. To ox€dio npoPAénel, petal dAAwy, tnv
avdntu€n ouykpotnpatog evodoxeiou, NapabepIoTIKWY KATOIKIOV
Kai golf o€ éktaon 6.000 OTPEPPATWV OTNV NEPIOXNA.

e 6,1 apopd to EAAnVIKG, eoTiddovTag povo 6To UNTPOnoAITIKG ndp-
Ko, nou Ba KaAuntel 1o éva Tpito Tng oUVOAIKAG avdnAaong, anartei-
a1 enévéuan Uyoug 250 ekat. eupw. Mpokertal, ¢, yia éva and ta
peyaAltepa napdktia napka naykoopiwg, kKaAuntovtag €ktaon navw
ano 2 ekatopplpia T.j., avoIxtod oo eupl kovd, 1,5 popd peyalitepo
and to Hyde Park tou Aovdivou kal 12,5 @opég peyahlitepo and tov
EBvikd Knmo, evidg Tou omoiou o emiokéntng Ba €xel n duvatdtnta
va anoAaugel Ty NePInYNon Tou o€ NPAcIivoug XWPOoUg e AfUVeg, Kn-
Moug Kal KOIVOXpNOToug XWPOUS SpactnplotATwy, va KAvel XpRan Twv
aBANTIKQV £ykaTaoTdoewy, Nou apopoulv o€ otiBo, yAineda nodoapai-
pou, pndoket, tévic kai beach volley, va ndpel pépog o€ EKSNAWOEIG
Kal dpaotnpidtntes nou die€ayovial o€ kataAAnAa SiapopPwWHEVOUG
MONITIOTIKOUG XWPOUC Kal va akoAouBnoel Tig d1adpopés nedwy kal
nodnAdtwv nou 6a evowparwvouv TPAPATA Twv NANOV dladpdpwv
anoyeiwong Kai npooyeiwaong Tou agpodpopiou.

YOGV e TOUG ENIKEPAANG TOU €pYOU, TO €V AGYw NAPKO OXe-
81aoTnke pe yvopova tn BlomolkIAGTNTa kai T Piwolpdtnta, eve 6a
oupBdAel oTn pUBHION TOU HIKPOKAINATOG Kal 0TN pEiwon Tou avBpa-
KIKOU anotunwpatog. Baoel Tou apxikol xpovodiaypdupatog, n npwtn
¢don Twv €pywv 6a ohokAnpwOei 10 2027, pe onpavikéS unodopEg,
Katolkie kal epnopikég avantUgelg, eve péoa ato 2025, éva peyaho
Hépog Tou £pyou Ba éxel ndn napadobei, supnepiappavopévwy nedo-
dpopwY, NodNAaTodpOUWY, XWPWY NPAcivou Kal Tng unoyelonoinang
¢ Aew@opou Mooeldwvos. EuBAnpatikds Ba eivar kar o npdoivog

The Ellinikon will host

international conferences that

will strengthen the region’s
position as a global business
and tourism hub.

TO EAAHNIKO ©A OINOEXENEI AIEONH
SYNEAPIA MOY ©OA ENIZXYZOYN
TH OEXH TOY QX MATKOXMIO
EMIXEIPHMATIKO KAl TOYPIZTIKO HUB.

The
Metropolitan
Park of
Hellinikon is
set to be 50%
larger than
London’s Hyde
Park and 12.5
times the size
of the National
Garden in
Athens.

To yntpono-
Atk ndpko
tou EAANVIKOU,
Ba eival

1,5 popa
peyaAltepo
and to Hyde
Park tou
Aovdivou Kal
12,5 @opég
peyaAltiepo
and tov EOVIKO
Knno.

oupavoguatng, Riviera Tower, évag and toug YnAdtepoug otn Meao-
yelo, 0youg 200 pETpwy e 50 0pOPOUG, EVK) 0€ OTOIXNPA AEIPOPIaG
avdyetal To oUpnAeypa katolkiwv Little Athens, n npwtn néAn otnv
EANGSa kal oTnv Eupwnn Twv «15 AenTwv», 6Mou ol KAtolkol Ba peta-
KIvoUvTal EVTOE TwV 0piwv TG Pe nodnAato h nedoi.

ZTO PANTAP TQON MEFAAYTEPQN
IENOAOXEIAKQN AAYZIAQN

BAénovtag tn peydAn eikova kai ta olkovopikd ogEAN nou Pnopouv va
npoonopioouv PeANoVTIKA, naykdopiol Eevodoxelakoi KoAOGooI KovTa-
poxtumioUvTal yia to nolog a tonoBetnBei npwrog kal Ba apndgel T pe-
piba Tou Aéovtog o€ pia nepioxn... PIAET0. Hxnpd ovopata, Onwe exkeiva
TWV Hyatt, Hilton ka1 Accor pépetal va €xouv ekdnAWaEl evoiapEpov yia
enevbuoeic otnv EAAASa, pEpvovtag véa Eevodoxelaka onpata.

H Marriott, Jing Jiang, IHG, Wyndham kai HWorld Group ouyka-
takéyovtal eniong oTIC aAUTIGEG MOU ENEKTEIVOUV TNV NAPOUGIa TOUG
0Tn XWpa, £Ve) NoAuTeAn Eevodoxelakoi dpIAol, 6nwg ol Four Seasons,
Mandarin Oriental, One&Only kar Aman, evioxUouv 1o npo@i\ Tng EA-
\adag w¢ naykoopiou npoopiopol noAuteholc piAoeviag.

Ol TIMEZ KATOIKIQN AKOAOYOOYN
THN ANIOYZA ZTA NOTIA

AkolouBwvtag tov vopo tng npoapopdc kai tng {Atnong, n ABnvaikn
PiBiépa nouhder akpiBd to Ovopd tng, KaBWE yvwpilel 0TI éxel e€ehixBei
o€ évav ano toug nio EAKUGTIKOUC enevbUTIKOUG NPoopIopols otny Eu-
pwnn. To anotéAeopa eival ol TIPEG TwV aKIVATWV Va GNPEIWVOUY GUVE-
xf Avodo pe tnv avanAaon tou EAAnvikoU va anoteAel kataAutn yia tnv
augnon twv aflwy, eVe n NEPIOPICPEVN NPOGPOPA VEWV Kdl MOIOTIKWY
KATOIKIOV EVIEIVEI TNV avigopponia petacl npoo®opds kai {Atnang.

01 tipéc nwAnong ota votia npodotia éxouv au€nBei katd
7,10% 10 TeAeUTaio €106, VK Ta €VOIKIQ €XOUV ONPEIWaEl Gvodo
8%, pe tn TAupasda, tn BoUAa kal tn Bouhiaypévn va npwitoota-
T00v. Kdtoikol and to Hvwpévo Baailelo, T leppavia, tig HMA, thv
Kiva kal Tic Apapikég xwpeg, Sivouv yneo epnigtoolvng otnv Abn-
vaikn PiBiépa kal eivar diateBeipévol va BaAouv Babid to xépr atny
T0£NN yIa TNV andkTtnon NOAUTEAWY KATOIKIWV Kovid oth 6dAacoa.

AkoAoubwvtag ta oUyxpova apxitektovikd npétuna, ol Katol-
Kieg Ba lakpivovTal yia To poviépvo design kai tnv ugnAn aiodnti-
kn. KaBapég ypappés, peyaheg yudhiveg enipdveleg nou Ba enitpé-
nouv dnAeto QUOIKO WS, KaBWC Kal UAIKA nou Ba evappovilovral
L€ TO Pegoyelako Tonio, 6a anoteAéoouv To oNpa Katatebey.

I61aitepn éppacn Ba d00¢ei atn BrokAipatikn npoaéyyian, pe
npaoiveg 0TEYES, evepyelakd anodotikd cuothpata Kal é§unveg
TEXVOAOYIEG nou Ba pelwvouy 10 nepIBAAAoviiKG anotunwpa.
MapdAAnAa, o1 Katoikieg Ba diabétouv 161WTIKOUG KAMOUG, Ni-
oivec Kal peyaheg Bepdvies, npoogépovtac pia aicbnon noAu-
Té\elacg kar Gveong.

H ouvoAiki aioBntikn 6a cuvdualel minimal kal high-end otol-
xeia, dnpioupywvtag évav kooponoAitiko xapaktipa nou 6a avia-
MoKPIVETAl 0TIC ANAITAGEIC TWV SIEBVAOV ENEVOUTWV KAl KATOIKWV.

‘0oov apopd tov NANBUGHG, CUPPWVA PE TIC NPWTES EKTIUNTEIG
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Tou AleuBuvovtog ZupBouAou tng EYAAN, XapdAapnou Zaxivn, 10
EAAnvIKG Ba eival pia ndAn 40.000 katoikwv, kal yia tTnv 0AoKAN-
PwWaoN TN¢ UdPodATNENG Tou Ba xpelaoTtolv névie pe 6¢ka €.

MOAOZ EAXZHZ IA IAIOKTHTEZ ZKA®QN

Tnv idi1a otiypn, n avaBaduion tou napaAiakoy YETWMOU Kal n dn-
poupyia Brwoipwy unodopwv Ba odnyngouv otn dnploupyia evog
VEOU KOMBOU YIa TOUG IGI0KTNTEG KA WY, 01 onoiol avTipeTwniouv
ooBapd npofAnpata eAAIHeVIOHOU Twv NAEOUHEVWY TOUG Kal ava-
ykaZovtal va nave o€ YEITOVIKEG XWPES, EAAEIPEI unodopwv.

Na onpelwbei 0t To eAAnvikd yachting ouvelo®épel nepinou
1,5% oto AEM tng Xwpag, anoteAwviag évav onpaviiko nuAwva
tou Baldaoaiou Toupiopou. O KAAG0G eVIGXUEI TNV TOMIKA 01KOVORia,
dnpioupywvtag B€celg epyaciag kal unootnpidovtag, katd kUpio
\OY0, ENIXEIPNTEIG OE VNOIWTIKES KAl NAPAKTIEC NEPIOXEC.

TUVoAIKd, otn xwpa pag Aertoupyolv 39 papiveg pe 13.000
Béoei¢ eAAipeviopoU, NpooPEPOVTAg UNNPeaie uwnAol eminé-
dou, evw, 6nwg unoypappiel n'Evwaon MAoloktntwv EAANVIKGOV
TKapwv Toupiopou (EMEZT), nepinou 3.000 okden avayuxng
unopoUv va @ido€evnBolv otoug eAAnvikoUg Alpéveg, aplbpog,
Opw¢, OXI 1KAVOMOINTIKGG GUYKPITIKA Pe AAAEC XK)pES nou b1abé-
TOUV XaunAdtepo apiBPd vnolwv Kal PAKOG aKToypappng, onwg
yia napadeiypa n Kpoatia, n onoia €xer 167 papiveg pe 18.179
B¢aeic eAAipeviopou.

TO ZTOIXHMA TQN AIEONQN ZYNEAPIQN

H dnpioupyia peydAwv ouvedpIaKWY KEVIPWY, IKavwv va QiAofevn-
00UV EKONAWTEIG e nepioadtepa and 5.000 dropa, eival eniong éva
oevaplo, 1o onoio e€eTalouv copapd ol appodIol TOUPIGTIKOI POPEIC,
kaBw¢ ektigolv 0T pia tétola kivnon pat Ba BaAer tnv EAAGSa oto
ENIKEVTPO TOU EUPWNATKOU ouvedpIakoU xdptn.

H Mpdedpog tou HAPCO & DES, CEO kai Avtinpdedpog tng AFEA
S.ATravel & Congress Services, Zioou Ayvou, éxel enaveiAnppévwg on-
Awael 6t n EANGSa xdvel nepioadtepes and 20 dieBveic diopyaviaoelg
kai neploodtepa ano 100 corporate events, nou a pnopodoav va npo-
oeAKUoOUV KoIvG Avw Twv 4.000 - 5.000 GUVESPWV/GUPHETEXOVTWY
ava 610pyavwaon, Koivo uywnoU eniNESOU Kal £1008APATOG, OI ONOIEC
avtiotoixa Ba pnopouoav va dnpioupyncouv €ppeao tipo otn Xweda,
€we Kai 1 810. eUpw £TN0IWS, aAAd kKal noAAanAdoia dAAa opéAN.

YOpgwva pe v Zioou Alyvou, o «ouvedpiakdc» toupiotag enev-
dUgl TN XWPaA £wGE Kal entd Gopég Ndvw and Tov ToupioTa avayuxng,
eival eniokéntng uwnAoU 1006ApATOG Kal ENINESOU, EVIOXUEN TNV TOMI-
KN olkovopia, cuvbuddovag Tnv enayyeApatikn dpactnpidtnta pe tn
dlaokédaon Kal pnopei, avtiotoixa, va anoteAégel 15avikd npeapeutn
NG XWPAS HAC 0TO EEWTEPIKO.

Mépog tou npoPAnpatog avapévetal va AUoel 1o EAANVIKO, KaBwg
0 Mpoypappatiopog ival va eihogevnBolv oTi¢ alyxpoves Unodopég
T0U 61€BvN ouvédpia nou Ba evioxUoouv Th BEon TG NEPIOXAG WG Na-
YKOGHIOU EMIXEIpnpatikoU Kal TouplaTikol hub kai 6a npooeAkugouy
Kopu@aioug enayyeApatieg and Ao Tov KAGO.
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““MONACO”

THE INTERNATIONAL “COMPETITIVE ADVANTAGE” OF THE
SOUTH AND HOW THE TRANSFORMATION OF THE ATHENIAN
RIVIERA IS CHANGING THE REAL ESTATE LANDSCAPE.

// TO AIEONEX «<ANTATQNIXTIKO IIAEONEKTHMA» TOY NOTOY
KAITIQY H METAMOP®QXH THX AGHNAIKHY. PIBIEPAX
AAANAZEI THN AKTINOI'PA®IA TOY REAL ESTATE.

by Konstantina Chelidoni I:a illustration Carte Blanche
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..OF THE
SOUTHERN
SUBURBS

HE ATHENIAN RIVIERA is rising in

the international rankings, as it has

now acquired its own place on the

map of the international real estate

market, resulting in a steady increase
in purchasing interest from Greece and abroad. At
the same time, the radical transformation of the
coastal front of the southern suburbs into one of
the most sought-after prime locations globally
worldwide has strengthened investment confi-
dence, a fact proven by the ease with which prop-
erties worth hundreds of millions of euros are be-
ing sold. As a result, the area is being constantly
“fed” with new tourist investments, commercial
properties, urban regeneration projects and the
presence of an unprecedented private construc-
tion activity.

In this context, there is no doubt that the southern
suburbs of Athens are entering a new era of growth
and prosperity, with LAMDA Development’s pro-
ject in The Ellinikon acting as a lever for this change,
bringing with it a new philosophy of urban develop-
ment that combines landscapes of high aesthetics,
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sustainability and modern infrastructure. Thus, the
area is being transformed into a multidimensional hub
where residences, businesses and tourism coexist har-
moniously, with this mix creating new opportunities
for investors by upgrading its overall image. A striking
example is the image of domestic real estate, which is
undergoing a remarkable increase in property values
in the southern suburbs, at approximately 8%, while
forecasts indicate a continuous, albeit slower increase
of around 3% for this year. The estimates of the largest
international real estate players for the development
of the region are more than optimistic, speaking of an
Athenian Riviera that by 2035 will have transformed
into a world-class destination for housing, investment
and tourism, making the region one of the most pre-
mium real estate spots in Europe. Despite recent price
increases, today the Athenian Riviera is still more af-
fordable than other Mediterranean hotspots, such as
the French, Italian and Spanish Rivieras, with prices
for luxury newly built properties ranging between
6,800 and 13,000 euros per sq m., compared to prices
of 30,000 to 60,000 euros per sq m. in areas such as
the French Riviera.
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A “hub” of luxury services

Among the most important factors that make
the southern suburbs highly attractive are the
high-quality infrastructure, the proximity to the sea
and the extensive development initiatives. As ex-
plained by high-ranking executives of the domestic
real estate sector, investments in hotels, marinas and
tourist complexes in the coming years will lead to a
significant increase in the value of the area. Hence,
some of the biggest names in real estate, such as Ten
Brinke, TERNA, Prodea Investments and AVAX
Development, are already actively engaged in the
southern suburbs, undertaking more and more pro-
jects, while new players in the industry are constant-
ly entering the game with new construction projects.
“The Riviera will be transformed into a hub for lux-
ury yachting, gastronomy and international confer-
ences, while the demand for short-term rentals and
second homes by European, American and Arab
investors will increase. It is equally important that
emphasis has been placed on the development of the
region based on the principles of sustainability and
the standards of the new smart world that is being
created (Smart & Sustainable Urban Development),
giving even greater added value,” the same sources
explain. At the same time, they explain that a spe-
cial category is made up of ultra-luxury residential

7 )

“The Ellinikon” project
in the area of Elliniko, is the
largest urban development
project in Europe.

DY

TO PROJECT «THE ELLINIKON» XTO EAAHNIKO

ANMOTEAEI TO MEFTAAYTEPO AXTIKO
ANATTYZEZIAKO EPIFO XTHN EYPQMH.
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properties, the “super prime” residences, expected
to further fuel the market dynamics. “The purchas-
ing interest for these assets remains very strong,” the
same sources point out.

The transformation of the coastline

At the same time, the upscaling of the coastal front
is changing the nature of the area in terms of the
living conditions of the residents. The new devel-
opments will have green infrastructure, smart
buildings and sustainable transport, the improve-
ments on the Public Transport network connecting
The Ellinikon will make the area more accessible,
the remodeling of the coastal Avenue will improve
traffic and create new pedestrian and cycle lanes,
while the marinas, such as those of Vouliagmeni
and Alimos, will become international centers of
marine tourism with the coastal zone from Faliro
to Saronida offering a resort-style living for old
and new residents as well as for tourists.

In this context, public and private projects to
upgrade the infrastructure of the Attica coastline
have been put on track. The long-awaited private
projects include the redevelopment of the Ali-
mos Marina, the largest marina in the Balkans,
by Reds, with a budget of 100 million euros. Con-
struction work began in autumn on Voula Beach B,
which has been leased to a consortium owned by
the Konstantakopoulos group, the Kokkalis family
and George Prokopiou, an investment of 15 million
euros, while studies are underway for the former
Yabanaki beach in Varkiza. As for public projects,
anew effort to redevelop the Metropolitan Park of
Faliron Bay, which will bear the name “Aenaon”,
was recently announced. Also, agreements have
been reached for the unified bicycle lane and pe-
destrian path, with a total length of 18 kilometers,
which will connect Moschato with Vouliagmeni.

The Ellinikon as a “Game Changer”

An important factor that fuels housing values and
plays a leading role in the redevelopment of the
southern suburbs is “The Ellinikon” project in
the area of Elliniko, considered the largest urban
development project in Europe. Luxury homes,
five-star hotels, shopping centers and green
spaces will upgrade the image of the Riviera by
attracting, among others, international business-
es, high-net-worth individuals and high-income
tourism. The homes sold in The Ellinikon, as
stated by industry executives, drive demand and
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PHOTO: FLISVOS MARINA / ®QTOITPA®IA ANO APXEIO

Investments in hotels, marinas

and tourist complexes will lead to a
significant increase in the value of the
Athenian Riviera. // O1 enevéloeig o€
€evodoxeia, Hapiveg Kal TOUPIOTIKA
ouyKkpothpata Ba ektofeUoouv Tnv agia
tng ABnvaikng PiBiépac.
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The Athens
Riviera remains
more affordable
than other
Mediterranean
hotspots,

such as the
French, Italian,
and Spanish
Rivieras.

H ABnvaikn
PiBi€épa
e€akolouBei
va gival nio
npooitn

andé aAia
pecoyelaka
hotspots, énwg
gival n FaAAikn,
n ItaAikn kai

n lonavikn
PiBIépa.

prices overall, having also increased construc-
tion activity in the area and, as a result, today the
vast majority of new constructions concern luxu-
ry apartments of high aesthetics, complexes with
swimming pools, etc. It should be noted that the
average sale price of such properties is around
1 million euros, depending on the location and
specifications of each complex.

The real estate landscape

The demand for luxury homes in the southern
suburbs is already high and The Ellinikon project
is expected to boost it. Luxury homes in the wid-
er Elliniko area are sold at prices ranging from
7,500 to 17,000 euros per sq. m., with an average
price of 10,500 euros per sq. m., while the over-
all picture of the Athenian Riviera reveals a sig-
nificant increase in real estate demand in recent
years, with notable fluctuations in 2023 and 2024
and promising prospects for this year. Specifical-
ly, prices increased in 2023 by around 7.5%, while
in 2024 the increase fluctuated around 7.9% com-
pared to the previous year.

The prices of newly built luxury properties cur-
rently range between 6,800 and 13,000 euros per sq.
m. The area of Vouliagmeni leads with an average
property price ranging around 7,440 euros per sq.
m., highlighting the strategic value of the area, fol-
lowed by Sounio with 5,710 euros per sq. m., while
Voula takes third place with 5,680 euros. Glyfada
follows with an average sale price of 5,100 euros,
Elliniko with 5,039 euros and Vari with 3,820 euros
per sq. m. Paleo Faliro is a stone’s throw away with
3,800 euros and Kalyvia Thorikou is placed consid-
erably lower on the list with an average sale price of
2,520 euros per square meter.

Still a bargain at the European level

Despite recent price increases, the Athenian Rivi-
era remains more affordable than other Medi-
terranean hotspots. Prices for newly built luxury
properties are considerably lower, compared to
the prices of luxury homes on the French Riviera,
which range from 30,000 to 60,000 euros per sq.
m., in areas such as Nice and Cannes. The Spanish
Riviera is in second place with 15,000 to 45,000
euros per sq. m. with significant variations per sq.
m. between luxury homes and simple apartments,
followed by the Italian Riviera.

In Greece, market players note that the most
popular category is luxury residential properties

and super prime residential properties, and their
momentum is expected to continue. Buyers’ in-
terest for these assets, as they explain, remains
very strong and the properties of the Athenian
Riviera are considered attractive especially by
“visionary” foreign buyers who compare Athens
with other European markets. “The specific data
of the luxury real estate market, as well as the
arrival of branded residences, justify a possible
further but more reasonable increase, as values
still remain at lower levels than competing des-
tinations, such as the French Riviera, Sardinia,
etc.,” the same sources add.

Who is buying

Regarding the origin of the demand for real estate
in the Athenian Riviera, based on the same sourc-
es, Chinese, American, Arab and European inves-
tors figure high on the list, with these categories
relating to either investment funds and developers
who purchase properties for tourism development
or high-ranking executives and businessmen who
choose premium residences in areas such as Vouli-
agmeni, Kavouri and Glyfada in search of security,
privacy and luxurious lifestyle options. The inves-
tor pool is complemented by European retirees,
especially from Germany, the United Kingdom
and Scandinavia, as well as young professionals
and digital nomads.

The demand for
luxury homes in the
southern suburbs
is already high
and The Ellinikon
project is expected
to boost it.

H ZHTHXIH NNA NOAYTEAEIX KATOIKIEX
YTA NOTIA MPOAXTIA EINAI HAH AYEHMENH
KAl TO EPFO XTO EAAHNIKO ANAMENETAI
NA THN EKTOXEYZXEI.

‘ THE STORIES

WHITE PAPER « SUMMER - 2025 @



Avappixdtar otn 61bvi katdragn n ABnvaiki PiBiépa, kabwe

£xel anoktnoel NA€ov Tn dikA tng B€on aTov xdptn Tng dieBvoug
ayopdg akivATwy, Pe anotéAeapa va au€avetal 0tabepd 1o ayopaoTikd
evolapépov and tv EAAGSa kai to e€wtepikod. Tnv idia oTiypn, n pIdikA
HETAPOPOWaon Tou napahiakol petwnou twv Notiwv MpoacTiwv oe
éva and ta n\éov nepiZnTnta «PIAETA» 0€ NAyKOGIO ENiNedo, EXel Evi-
oxUogl TV enevoUTIKA eunioToolvn, yeyovag nou anodeikvietal and
TNV €UKOAIQ PE TV onoia anoppo®wvtal akivnta afiag ekatoviadwv
EKATOHHUPIWY EUPW. (¢ enakdAouBo Napatnpeital n GUVEXAG «TPOPO-
50TNON» TG NEPIOXNC IE VEEC TOUPIOTIKEG ENEVOUDEIS, EUNOPIKA AKi-
VNTd, AoTIKEG avanAdoelS Kal Pe napouaia piag ISIWTIKAG 0IKOSOIKAG
dpaotnpIdTNTAg nou v €xel NPonyoUEVo.

Y10 nAaiolo autd, avapiBoAa, ta Notia Mpodotia tng ABAvag
€10£pX0VTal 0€ Ia véa enoxn avantugng kar akpnc, Pe 1o £pyo tng
LAMDA Development oto EAANVIKG va Aertoupyel wg poxAd¢ au-
¢ TG aAlayng, pépvovtag padi Tou pia véa gIAocogia aoTikng
avantuéng nou ouvoudlel tonia uynAng alodntikAg, Biwoipdtnta
Kar oUyxpoves unodopéc. ‘Etal, n nepioxn Teivel va petatpanei oe
évav noAudidotato kOpPo, 6NOU KATOIKIES, EMIXEIPNTEIC Kal TOUPI-
OpOC oUVUNGAPXOUV APHOVIKA, PE TO Peiypa autd va dnpioupyei vEeg
eukalpieg yia enevbutég avaBadbuidoviac tn GUVOAIKA TNG €1KOVA.
Tpavd napadelypa, n eIkdva Tou eyxwpliou real estate mou paptu-
pd pa afloonpeiwtn alénon twv alwv Twv akivatwv ota Notia
MpodoTia, nepinou 010 8%, evw oI NPORAEWEIG UNOSEIKVUOUV OU-
vexA, av kal Bpadutepn al€non tng ta§ews Tou 3% yia th QeTIvA
xpovid. O1 eKTIPNOEIC, b€, TwWV PEYaAUTEPWY NAIKTWY TOU S1EBvoUg
real estate yia tnv avdntu€n tng nepioxng eival kdt napandvw and
€U0IWVES, Kavovtag Adyo yia pia ABnvaiki Piiépa nou to 2035
Ba éxel petouciwdei oe évav naykoopiag kKAGong npoopioud yia
Katoikieg, enevoUOEI Kal ToUpIopd, KaBIoTWVTAG TNV NEPIOXA €va
and ta nio premium real estate spots tn¢ Eupwnng. Qotdoo, on-
UEPQ, OTNV EUPWNAIKN OKNVA Napd TI¢ NPOoPATEG AUENTEIS TWV
Tigwv, n ABnvaikn PiBiépa e€akoAoubei va eivar nio npoaoith anod
dA\a peooyelakd hotspots, 6nwg eivar n TaAAIkA, n [TaAikn kai n
lonavikn PiBi€pa, Pe TIG TIHEG TwV NOAUTEAWY VEGSUNTWY AKIVATWY
va kupaivovtal petal 6.800 kar 13.000 eupw ava TETPaywviko
PETPO, o€ aUYKPIon pe TS TIPEG Twv 30.000 éw¢ 60.000 eupw avd
TETPAYWVIKO PETPO O NEPIOXES ONWG n TaANIKA PifIépa.

ENA «HUB» LUXURY YMHPEZIQN

Metafl twv onpaviikdtepwv napaydviwv nou kadiotolv ta Notia
MpodoTia Akpw¢ eAKUOTIKA €ival of UPNAAC NoIGTNTAG UNOBOLES, N
eyyutnta otn 6dAacoa, aAAG kal or EKTETAPEVES avanTugiakés Npw-
ToBouliec. ‘Onwe e€nyolv uynAdBabua oteAéxn Tou eyxwpiou real
estate, ol enevblioeig oe §evodoxeia, Papiveg Kal TOUPIOTIKG GUYKPO-
TAPATa ot S1ApKeIa Twv ENOPEVWY ETWV Ba €xouv ektofeuoel Ty atia
NG neploxng. ECou kai, ndn, kdnoia and ta peyaAltepa ovopara tou
real estate, 6paotnpionololvtal éviova ota Nétia Mpodotia avahap-
Bavovtag oAoéva Kal nepioadtepa projects, 6nwg n Ten Brinke, n TEP-
NA, n PRODEA Investments, n AVAX Development, €vw VEoI NAIKTEC TOU
kAd6ou pnaivouv GUVEXKG 0TO NaIXVidl Pe KaIVoUPYIEG KaTAOKEUES. «H
PiBIépa 6a petatpanei oe éva hub yia luxury yachting, yaotpovopia kai
dieBvi ouvédpla, evw n Zatnon yia evolkidoeig Bpaxuxpoviag pioBuw-
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ong (short-term rentals) kai second homes and Eupwnaioug, Auepi-
kavoug kai Apapeg enevéutéc 6a au€nbei. Eivar e€icou onpavtiko ot
€upaon €xel 60Bei kal oty avantugn g neploxng pe BAon TIg apxég
NG BIWOILOTNTAC KAl TwV NPOTUNWY TOU VEOU £EUNvou KOGHOU Nou dn-
pioupyeital (Smart & Sustainable Urban Development), 6ivovtag akdpn
peyaAutepn npooti®épevn agiay, €nyolv ol ibieg NnyEc. Eve, Sieukpl-
vidouv 6T €161kn Katnyopia anoteAolv Ta akivnta unepnoAUTEAGV Ka-
TOIKIWY, 01 “Super prime” Katolkieg, dnou ektiudtal 6t 6a oUVeXIoTei n
duvapikn tng ayopdg. «To ayopacTikd evalapépov yia ta GUYKEKPIPEVa
assets napapével oAU 10xup0o», eNonpaivouy ol idieg NnyEg.

H METAMOP®QXH THX AKTOTPAMMHZ

Tautoxpova, n avapabyion tou napahiakol petwnou aAAGlel ta de-
dopéva g NePIOXAC Kal 0T0 KopPdTl Tng S1aBiwong TwV KAToiKwv.
01 véeg avantugelg 6a éxouv npdoives unodopég, €§unva Ktipia Kai
Bicdaipeg peTapopée, ol BeAtINOEIC Twv MEéowv Madikng Metapopdg
npog 1o EAANVIKG Ba kdvouv tnv nepioxn nio npoapdaiun, n avadia-
HOpQwaon T napaliakng Aew@opou Ba BeAticdael TRV KuKAopopia
kal 6a dnpioupynael véous ned6popous kai nodnAatddpopous, EVe
ol papiveg, 6nwg tng Bouhiaypévng kai tou AAipou, Ba yivouv 61ebvn
kévipa 6aldoaiou Toupiopol pe th napaAiakn {wvn andé 1o ®aAnpo
€w¢ T Zapwviba va npoo@épel pia resort-style diapiwon yia na-
NioU¢ kal véoug Katoikoug, aANd Kal yia Toug TOUPIOTEG.

10 mAaiolo autd, oTig pdyeg €xouv pnel SnPGaIa Kal 1IBIWTIKG Epya
avapadpIong Twv unodopwy Tou NapaliakoU PETWNOU TG ATTKAC. Ita
noAuavapevopeva dlwtikd €pya avikel n avdnAaon tng papivag AAipou,
NG peyaAltepng papivag twv BaAkaviwy ané tn Reds, pe npoinoAoyi-
016 100 ekat. upw. And 10 PBIVONWPO EeKivnoav ol KATAOKEUAOTIKES
epyaoiec otn B’ MAal BoUAag, n onoia éxel ekpiobwoei oe kovonpagia
OUHQEPOVTWY TOU OpiAou Kwvatavtakdnoulou, TG olKoyEvelag Kok-
kaAn kai tou Micdpyou Mpokoniou, piag enévéuong UYoug 15 kat. EUpw,
evw o e€ENIEN BpiokovTal ol peAETEC yia To npwnv Yabanaki otnv nhal
BdpkiZag.'0cov apopd ta dnpdaia £pya, npodoPAta avakovwonke n ek
véou npoonddeia avanAaong tou MntponoAitikou Mdpkou ®ainpikou
‘Oppou, nou Ba eépel 1o dvopa «Aévaov». Eniong, unoypa®eg €xouv
NETE yIa TOV EVOMoINEVO NodnAatodpopo Kal nedddpopo auVoAIKoU
HAKoug 18 XIANIopETPWY, nou Ba evawvel 1o Mooxdro pe th Boukiaypévn.

TO EAAHNIKO QX “GAME CHANGER”

‘Evag onpavtikdg napdyovtag nou tpopodotel T¢ agieg Twv Katol-
KIGV Kl «NpwIaywviotel» otnv avadlapdppwaon twv Notiwv Mpo-
aotiwv eival to project «The Ellinikon» ato EAAnvIKG, T0 onoio Be-
wpEital wg 1o peyaAltepo aotikd avantuliako €pyo atnv Eupwnn.
MoAuteAeis Katolkies, Eevodoxeia NéVie aoTEPwy, EPNOpPIKA KEVTPA
Kal npdoivol xwpol 6a avapabpioouv tnv elkdvag tng Pifiépag npo-
oehkUovtag petafl aAhwv Siebveic emixeipnaelg, high-net-worth
individuals, aAAd kal ToupIop6 UYPNAWY €1006NPATWYV. OI KATOIKIEG
nou nwAolvtal péoa ato EAANVIKG, Onw¢ SNAWVOUV 0TEAEXN TOU
kAGdou, kaBodnyolv tn {ATnon kal TIC TIPEG oUVOAIKATEPQ, €X0-
viag au€noel kal Ty oIkoSopIKn dpactnpIdTNTa aTn NEPIOXN, He
anotéAeopa onpepa n peyaAn nAeiovoTnTa TwV VEWV KATAOKEUWV
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va apopoUlv oe noAuteAn dlapepiopata uPnAng aioBnTIkAg, ou-
YKpOTAPATA PE MOIVES K.A.. INPEIWTEOY, 0TI N P€on TIUA NWANONG
TET0IWV AKIVATWV KIVEiTal NépIE Tou 1 ekat. eupw, avdloya pe to
onpeio Kal TIg npodiaypagés Tou EKAGTOTE GUYKPOTNHATOC.

H AKTINOIPA®IA TOY REAL ESTATE

H Zhtnon yia noAuteAeis katoikieg ota votia npodotia eival nén au-
Enpévn kal To €pyo oto EAANVIKO avapévetal va tnv ektofeuoel. 01
noAuteAeic katoikiec nwAolvtal o€ TIPEG nou Kupaivovtal and 7.500
£w¢ 17.000 eupw ava TeTpaywvikd pétpo, pe péco dpo ta 10.500
€UPW ava T.., VK N GUVOAIKNA €lkdva tng ABnvaikng PiBiépag ano-
KaAuntel pia onpavtikn aténon tng JATNONG AKIVATWY Ta TEAeUTaia
xpovia, pe afloonpeiwteg diakupdvoelg 1o 2023 kai 1o 2024 Kai eA-
MISoQOPES NPOONTIKES YIa TN YETIVA XpovId. Luykekpipéva, ol TIPES
augnbnkav 1o 2023 yUpw 010 7,5%, eV 10 2024 n avgnon Kupdv-
Bnke yUpw 010 7,9% o€ axEan Pe To NPonyoUpEVo £T0G.

01 TIPES TV NOAUTEAWV VEGSUNTWY CKIVATWV Kupaivovtal auth
™ nepiodo petal 6.800 kai 13.000 eupw avd T.j.. Tnv NPWIOKa-
Bedpia otn Aiota €xel n neploxn tng Bouhiaypévng pe tn péon TipA
aKIvVATWY avd T.p. va kupaivetal ota 7.440 eupw avadeikviovtag t
otpatnyikn aia tng neploxng, akoAoubei o Lolvio pe 5.710 €Upw
ava t.p., evew Ty Tpitn Béon katahapBavel n Boula pe 5.680 eupw.

‘Enetal n FAu@asda pe péon tipn ndAnong 5.100 eupw ava t.j., 10

EAANVIKO pe 5.039 eupw kal n Bdpn pe 3.820 eupw. Le andéotaon
avanvong Bpioketal to NMaAaid daAnpo pe 3.800 eupw Kal apketd
o xapnAd tonoBetouvtal otn Aiota ta KaAUBia Oopikou pe péan
A nwAnong ta 2.520 eupw avad t.p.

MAPAMENEI EYKAIPIA
ZE EYPQMNAIKO EMINEAO

Qot600, napd g npoéopateg au§naelg Twv TIPWY, n ABnvaikn Piiépa
napayével no npooith and dAAa pecoyelaka hotspots. O TIHEC Twv
NOAUTEAWY VEOSUNTWV CKIVATWVY €ival apkeTd xapunAdtepeg, o€ ouU-
YKPION JIE TIG TIPEG NOU NwAoUvTal o NOAUTEAEIG Katolkieg atn TAAAIKA
PiBiépa, o1 onoieg kupaivovtal and 30.000 éwc 60.000 eupw avd T.p.,
o neploxé€s onwe n Nikaia kai o1 Kavves. H lonavikn Piiépa Bpioketal
otn 6eltepn B¢on pe 15.000 £w¢ 45.000 T0 T.J. e ONPAVTIKEG SlaKU-
pavoelg Petacl noAUTEAWV KAToIKIWV Kal anAwyv S1auepIoUATwy, Ve
akohouBei n ltahikn Pifiépa.

Ttnv EANGSa, napdyovieg tng ayopdg dieukpivi(ouv 6Ti n mio dn-
HOQIANG Katnyopia eival Ta akivnta unepnoAUTEAWY KATOIKIWY Kal Ol
super prime Katolkieg, 6nou ekupdtal 6t 6a oUVEXIOTEl N duvapikn
T0UC. To ayopacTikd evoIaGEPOV yIa Ta GUYKEKPIPEVA assets, Onwg
e€nyolv, napapével noAU 10xup6 kai ta akivnta tng ABnvaikng PiBiépag
Bewpouvial EAKUOTIKG €I61KG and Toug Evoug «dlopatikoUcy ayopa-
OTEC NOU GUYKpivouv Ty ABAva e Tig AAAeG ayopég Tng Eupwnng. «Ta
ouykekpIpéva dedopéva tng ayopds unepnoAUTEAWV AKIVATWY, KaBwG
Kal n apign twv branded residences, dikaiohoyoUv kai pia mavn ne-
paitépw, aAAd nio Aehoyiopévn at€non, kabwe akéun ol afiec napa-
pévouv o€ xapnAdtepa enineda and aviaywvioTikoug npoopiopoug,
onwe n TaAAIkn PiBi€pa, n Zapdnvia K.a.», npocBETouy ol idieg nnyEg.

Molol AFOPAZOYN

Avapopika pe tnv npogéAeuon tng {ATNONG akivitwy otnv ABnvai-
ki PiBiépa, KivéQol, Apepikavoi, enevoutég and tic ApapIkéS XWpEg,
aMAd kal Eupwnaiol, giyoupdpouv ynAd otn Aiota, pe TI¢ Katnyopi-
£ QUTWV va agopouv enevbutikd funds nou ayopadouv akivnta yia
TOUPIOTIKA EKPETAAAEUDN, Kal UYNAGBABUA OTEAEXN - ENIXEIPNUATIES
nou emIA€youv premium Katolkieg o€ NepIoxEg Onwe n Bouhiaypévn,
10 KaBoUpr kar n TAupasda, avalntwviag acpdAeia, 1I810TIKOTNTA Kal
noAuteeic emAoyég. To enevbuTIKG KoIve cupnAnpwvouv Eupwnaiol
ouvtaglouxol, 1dlaitepa and tn feppavia, 1o Hvwpévo BaaiAeio kai tn
IkavbivaBia aAAd kai véol enayyeApaties, kabwg kar digital nomads.

GREEK LUXURY MARKET

According to recent data from Sotheby’s regarding
our country, luxury real estate sales in Greece over
the past 5 years have exceeded 500 million euros.
For 2024, a significant increase in domestic demand
was recorded, with Greek buyers accounting for 16%
of total purchases. According to Sotheby’s, “The rise
can be attributed to two key factors: the increase
in new luxury residential projects in the southern
suburbs of Athens, particularly along the Athenian
Riviera, and the return of many Greek expatriates
who had left the country during the economic crisis
a decade ago.”

GR // ZUppwva pe npdéopata otoixeia tng Sotheby’s
yid TN XWpea pag, ol NTWAACGEIG MOAUTEAWY AKIVATWY
otnv EAAGSa ta teAeutaia 5 xpdvia éxouv Eenepdaosl
1a 500 ekat. eupw. Ma 10 2024 kataypd@nke onpa-
VTIKN av€naon Tng eyxwplag ZATnong, Ue Toug EAANVEG
ayopaocTéG va €XoUV T0 16% TwV GUVOAIKWYV ayopwV.
YUu@wva pe tnv Sotheby’s, «n dvodog ynopei va ano-
500¢i og 6U0 onpavtikoU¢ napdyovieg: otnv avén-
oNn TwV VEWV £€pYwV MOAUTEAWV KATOIKIWV 0Ta voTid
npodotia tng ABnvag, 18iwg atnv ABnvaikn PiBiépa,
Kal 0TV €MIoTPO®N NOAAWYV EAAAVWY OpOoYEVWV Nou
€ixav eykataAeipel In xwpa Katd tn 8idpkeia tng ol-
KOVOMIKNG Kpiong npiv ano pia sekastia.»
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The new

(spor)

of Retail

ATHENIAN
RIVIERA

The Athenian Riviera “mesmerises” retail giants, luxury brands, fashion retailers, M A ,_ ,_
supermarkets and sportswear chains. // H AOnvaixkn Pii£pa «payvntilen
K0A0o0o0UC tou retail, moAuteAn brands, Miavikéc emxeipnogic podac,
oourtep pdpket kat alucidec aBAntukav e1dwv.

by Konstantina Chelidoni I:a illustration Carte Blanche
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ITH ALL EYES on the major ongoing projects and the hundreds of millions of euros of investments that have

been launched along the entire 70-kilometer coastline from Piraeus to Cape Sounio, the Athenian Riviera is

W increasingly attracting the interest of domestic and international investors. The explosion of real estate and

investments in general, the increase in tourism, as well as the mega project of The Ellinikon, where the con-

struction of three large shopping centers (The Ellinikon Mall, Riviera Galleria and Retail Park) is underway,

are ushering in a new era for the coastline of the capital and yet another sector, that of retail, putting the southern suburbs

on its radar. It is indicative that the management teams of commercial enterprises, both domestic and foreign, seem to give

a “vote of confidence” in the prospects of the southern suburbs in a period, as they report, of exceptional challenges that
require, among other things, adaptability, flexibility and a correct reading of the environment.

TARGETING THE “SOUTH”

In this context, smaller and larger “players” are
already rushing to take a good position in the
new “shopfront” of retail that is being set up on
the Athenian Riviera, hoping to strengthen their
share of the “golden pie”, as they characterize it,
of the coastline, while current estimates that the
series of investments will continue - from retail gi-
ants, luxury brands, fashion retailers, supermar-
kets and sportswear chains - succeed one another.
“Greece is a small market, but the fact that in re-
cent years it has recorded a significant increase in
tourism, and indeed almost throughout the year,
has now made it the target of international chains.
The upcoming development of The Ellinikon
complex will change the economic and business
geography of the area and will attract many in-
vestments in the retail sector, mainly within The
Ellinikon complex and secondarily in the regional
markets. In a latter phase, however, the creation
of new retail markets is also expected, most like-
ly further south of Vouliagmeni”, Makis Savvidis,
vice president of the Athens Trade Association,
representative of Greece in the European Feder-
ation of Electronic Commerce (Ecommerce Eu-
rope) and vice president of the Greek eCommerce
Association (GR.EC.A.), tells White Paper.
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THE ELLINIKON PROJECT

With commercial leases in two of the three retail
and entertainment destinations under development
in The Ellinikon, for which Heads of Terms (HOT)
have been agreed with tenants amounting to 63% of
the total gross leasable area (GLA) in The Ellinikon
Mall and 76% of the GLA in Riviera Galleria, and
indeed at higher prices compared to the operating
shopping centers of LAMDA Development, the in-
creased business interest is confirmed. Trade Es-
tates of the Fourlis group is designing the Retail
Park of approximately 30,000 sq. m., which will in-
clude four large complexes with commercial spaces,
one of which will be occupied by the IKEA Elliniko
in an area of 10,000-12,000 sq. m. and will be the
flagship of the park, while it will also host Leroy
Merlin and Intersport stores. The Ellinikon Mall,
with an area of 100,000 sq. m., will host 350 shops
and restaurants and, once operational, will be the
largest shopping mall in Greece and one of the larg-
est in Southern Europe, while the Riviera Galleria
with a total area of 23,000 sq. m., for the construc-
tion of which METKA (Metlen Group) has been se-
lected and will bear the signature of the award-win-
ning Japanese architect Kengo Kuma, is the seaside
shopping center that will host international luxury
brands and premium boutiques.
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The Ellinikon Mall will be a shopping center
with over 100,000 square meters of leasable
space. // To Ellinikon Mall 6a sivar éva
EUNOPIKO KEVIPO Ue €VOIKIAZOUEVO XWPO
ndvw andé 100.000 teTpaywvVvika pyétpa.

y H __al_-."rl.'_'.;l . S
e o
RN oY T
HES e
Lk -+
T
: -
; 5 B
dut e
s =iy
h
P L
3 S Tl

141



N

A

THE
STO
RIES

<

One of the
largest
commercial
moves by the
inditex group in
our country was
the opening of
the largest Zara
store, spanning
5,000 square
meters, in the
Piraeus Tower.

Among the companies that will “set up camp”
in the shopping centers that will be developed in
The Ellninikon, according to information, is Dell
-through its official partner and distributor of its
products in Greece, Oktabit- establishing a third
Dell Exclusive Store in our country, this time in
The Ellinikon. Public Group will also be located
“inside” The Ellinikon, as according to the group’s
management, an agreement has been reached for
the creation of a three-story Public store in an area
of almost 3,000 sq. m., which will include the en-
tire range of products of the chain. The Spanish
fashion giant Inditex (Zara, Zara Home, Massimo
Dutti, Pull & Bear, Stradivarius, Oysho and Bersh-
ka) is also moving in the same direction, through
the group’s Greek subsidiary, ITX Hellas, with
the preliminary lease agreement for the group’s
chain stores in The Ellinikon having been signed.
In fact, one of the group’s latest and biggest com-
mercial “hits” in our country was the opening of
the largest Zara store of 5,000 sq. m. in the em-
blematic Piraeus Tower. This is one of the brand’s
largest sales points across Europe, confirming the
strong interest in the Southern Suburbs. It seems
that Attica Department Stores will also be present
in The Ellinikon, with the company’s main share-
holder, Ideal Holdings, having confirmed the ex-
istence of preliminary lease agreements for spaces
in LAMDA Development’s new shopping centers.
Among other things, the shopping centers in The
Ellinikon will host luxury brands from the cloth-
ing, electrical-electronic goods, toys and super-
markets sectors.

REGIONAL RETAIL IS ALSO BEING
STRENGTHENED

The Polish clothing and home goods chain, Sin-
say, made a strong start this year, with its devel-
opment plan including the opening of eight new
stores in the Greek market for the beginning of
the year alone, two of which are located in the
southern suburbs. The Polish affordable fashion
chain, which has completed two years of pres-
ence in the domestic market, is aiming for an even
greater share in an attempt to further strengthen
its position in the retail sector. More specifically,
LPP Greece, the Greek subsidiary of the Polish
group, opened a new store in Daphne (on Vouliag-
menis Avenue), while a month ago the new store
in Alimos was opened. It should be noted that the
course of the Sinsay brand in 2025 is expected to
determine the arrival of the other brands of the
LPP group, such as the Reserved chain.

GRAND MASOUTIS

Masoutis opened its first large store, Grand Masou-
tis, in Attica, specifically in the southern suburbs (on
Vouliagmeni Avenue), a year ago. The supermarket
chain opened a state-of-the-art point of sale in Glyfa-
da, which covers an area of 2,000 sq. m. “Grand Ma-
soutis” is the company’s store model that offers more
services and product codes, while to date there are
14 other similar stores operating throughout Greece.
However, this is the first time that such a store has
been opened in the capital, with the second Grand
Masoutis opening soon in Treis Gefyres in Athens.
In the southern suburbs, according to reliable infor-
mation, the next step in strengthening Grand Ma-
soutis’ presence will be in the Nea Smyrni area. The
northern Greek supermarket chain aims to further
strengthen its footprint in the Attica market, with
Masoutis’ organic growth plan for last year includ-
ing, in addition to new stores in Attica, investments
of around 25 million euros for store renovations. It
should be noted that in the southern suburbs, D. Ma-
soutis S.A. has stores in Piraeus, Palaio Faliro, Argy-
roupoli, Kallithea and Agios Dimitrios.

HOLLAND & BARRETT

The stores of the British health and wellness chain
Holland & Barrett, which the Fourlis group has
brought to our country, are expanding dynamical-
ly. It is no coincidence that the first store opened
in Glyfada with the group “betting” on the south-
ern suburbs market. It is noted that the collabo-
ration between the Fourlis Group and Holland &
Barrett began in 2022, while in early 2023 the first
six physical stores in Greece were created, as well
as the online store offering nationwide coverage.
The company, founded in 1870, is the most famous
chain in the vitamins & supplements sector in Eng-
land and one of the largest companies in Europe in
the health and wellness sector, with a network that
reaches 1,600 stores in 24 countries.

JD / COSMOS SPORT

The British sportswear retailer, JD Sports, is in-
creasing its footprint in the Greek market, both
through the homonymous network and through
the acquired Cosmos Sport, expressing support
for the Attica coastline. In addition to the store
that it has in the emblematic Piraeus tower, it
has presence in Glyfada and in the central mar-
ket of Kallithea. It should be noted that the JD
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group has acquired the majority of Cosmos Sport
shares from the Tsiknakis family (which retains
management), as well as the percentage held by
EOS Capital Partners of Apostolos Tamvakakis.
In fact, Cosmos Sports and its management team
have set a goal of further developing the network
by adding new stores, as well as doubling the fi-
nancial figures by 2028. JD Sports operates over
3,400 stores in 38 markets around the world,
while in Greece it opened its first store in the fall
of 2022 at Smart Park and the second on Metaxa
Avenue in Glyfada. Also, the Cosmos Sport
chain opened a new store in Glyfada, with a new
sport-driven strategy, reducing its “footprint” in
street fashion and athleisure, categories that are
being developed through the JD chain, which
managed to quickly acquire a significant share
among younger GenZ and GenA consumers.

Me 10 BAéppa dAwv va eivar oTpappévo ota peydia ev

eCeli€er projects kal TI¢ enevoUoeI¢ eKaTOVIAbWY €Ka-
TOPPUPiwV €Upw nou €xouv dpopoAoynBel katd Pnkog 6Ang
TNG AKTOYPappNG Twv 70 xIAlopETpwv and tov Melpald péxpi 1o
akpwtApIo Tou Louviou, n ABnvaikn Pifiépa npooeAkUer OAo Kal
Mo €vIova T0 evOIapEPOV EYXWPIWV Kal S1EBVAV enevoutwv. H
ékpngn tou real estate kal twv enevéuoewyv yevikdtepa, n avgn-
ON TOU TOUPIoPoU aAAd Kal To mega project tou EAAnvikoU, 6nou
dpopoloyeital n KATAOKEUN TPIWV PEYAAWV EUNOPIKWV KEVIPWV
(The Ellinikon Mall, Riviera Galleria kal Retail Park) @épvouv
yia véa €noxn oTnv aKTtoypappn tng npwielouoag kar o€ vav
akopn kAddo, auté tou retail, pafovtag ta votia npodaotia 010
pavtdp tou. Eival xapaktnpiotikd 011 01 SI0IKAGEIC TWV EUNOPI-
KWV ENIXEIPAGEWY, TOGO 0l EYXWPIEG 000 Kal TOU eCWIEPIKOU,
Qaivetal va divouv «PAeo eunioTooUvne» 0TI NPOONTIKES TWV
Notiwv MpoacTtiwv ot pia nepiodo, dnwe avapépouy, e€aipeti-
KWV npokAnoewv nou npolnobétouy, petall AAAwv, npooap-
pooTikdTnTa, euei€ia kal cwoth avdyvwaon tou nepiBaAAovTog.

ZTO ZTOXAZTPO TA «NOTIA»

Y10 nAaiolo autd, noén pikpOTEPOI Kal PeYAAUTEPOI «NAIKTEC
oneldouv va AdBouv pia kaAn B€on otn véa «Bitpiva» Tou Aia-
vepnopiou nou athAvetal atnv ABnvaikn Pifiépa npooBAénovtag
0TNV EVIOXUON TWV PEPISIWV TOUC OTN «XpUON NiTa», ONwg tnv
XapakInpifouv, TNG aKTOYPAPPNG, EVW 01 TPEXOUCEC EKTIPATEIS
011 10 0€pi TwV eNeVOUOEWV Ba OUVEXIOTE - and KOAOGOOUC TOU
retail, noAuteAn brands, Miavikég enixelpioeig podag, oolnep
papket aAAd kar aAucibes abAnTikwv €16wV - dladéxovtal n pia
Tnv GAAn. «H EAANGSa eival pev pia pikph ayopd, Opwg, To yeyo-
vo¢ 0TI Ta teAeutaia xpovia kataypdgel anuavtikn avodo o€ 0,11
agopd tov touplopd, kar pdAiota oxedov kab’ 6An tn didpkela
NG Xpovidg, tnv €xel BaAel mAéov 0T0 0TOXAGTPO TWV HIEBVWY
aAuoidwv. H enikeipevn avantuén tou ouykpotapatog tou EA-

AnvikoU, &€, 6a aAAAgel TNV 0IKOVOUIKA Kal ENIXEIPNUATIKA YEW-
ypagia tng neploxng kai 6a npooeAkioel NoAAEC enevoUaEIC Kal
0Ttov kKAG60 Tou Alavepnopiou, KUpPiwG evidg Tou oUPNAEypatog
10U EAANVIKOU Kal SEUTEPEUOVTWE OTIC NEPIPEPEIAKES AYOPEC.
Ye 6eltepn @don, 6UwC, avapévetal Kal n dnpioupyia vEwv
ayopwv Alavepnopiou, niBavotata, votidtepa tng BouAiaypé-
vney», dnAwvel oto White Paper, o avtinp6edpog tou Epnopikou
TUANOYOU ABnvadv, eknpdownog yia tnv EANGSa otnv Eupwna-
ikn Opoonovdia HAektpovikoU Epnopiou (Ecommerce Europe)
kal avtnpdedpog tou EAAnvikoU Zuvééopou HAektpovikoU
Epnopiou (GR.EC.A.), Mdkng Zappidng.

ZTO EAAHNIKO

Me TI¢ epnopikéc PioBwoelg otoug 6U0 and Toug TPeic und avd-
ntu€n npoopiopolc AlavikoU egnopiou kal yuxaywyiag oto EA-
Anvikd, yia toug onoioug éxouv cup@wvnbei Heads of Terms
(HoT) pe toug piobwtég va avépxovtal 610 63% TG GUVOAIKAG
HIKTAG ekpiowpévng empdvelac (GLA) oto The Ellinikon Mall
Kal 010 76% tou GLA oto Riviera Galleria, kal pdAiota o€ ugn-
NOTEPEG TIPEC O€ OXEON PE TA €V AEITOUPYIa EUNOPIKA KEVIPA
¢ LAMDA Development, enifepai@vetar n au€npévn enixel-
pnuatikn kivnuikdtnta. H Trade Estates tou opihou Fourlis oxe-
6141 1o Retail Park emdvelag nepinou 30.000 t.p., T0 onoio
Ba nepihapBavel t€ooepig peydAoug GyKOUG EUNOPIKWY XWPWY,
évav ek Twv onoiwv Ba kataAdBer to IKEA EAAnvIKoU peyéBoug
10.000 - 12.000 t.p. kai Ba eival n vauapxidba 10U NAPKOU, VR
Ba gihoevel kataotnpata Leroy Merlin kai Intersport. To The
Ellinikon Mall, em@daverag 100.000 t.p. 6a @idoevei 350 kata-
othpata Kal eotiatépia kar 6tav Aeitoupynoel Ba eival to peya-
AUtepo epnopikd tng EAAGSac kal éva and ta peyalitepa otn
Notia Eupwnn, eve 1o Riviera Galleria pe ouvolikn emdvela
23.000 t.j, NOU yIQ TNV KAtackeun tou €xel eniAeyei n METKA
ATE (Opihog Metlen) kai Ba @épel tnv unoypagn tou Bpapeupé-
vou lanwva apxitéktova KEvyko Kolpa, eival to napadaldoaio
€UNOPIKO KEVTPO mou Ba @ilogevel dieBvn luxury brands kai
premium boutiques.

Metall twv etaipeldv nou Ba «otpatonedeloouv» ota
€UNopIKA KEvipa nou Ba avantuxBolv oto EAANVIKG, oUpwva
pe nAnpogopieg, eival n Dell - p€ow tou enionpou ouvepydtn Kai
dlavopéa Twv nNpoidviwy tng¢ otnv EAAGSa - tng Oktabit, eyka-
B10T0vTag ot xwpa pag kai tpito Dell Exclusive Store, auth tn
@opd oto EAAnvIKO. «Eviog» EAAnvikoU 6a Bpioketar to Public
Group, Kabw¢ oUppwva pe tn dloiknon tou opilou €xel undp-
€el oupQwvia yia tn dnpioupyia €vog TPIWPOPOU KATACTAPATOS
Public, oxed6v 3.000 t.j., nou Ba nepthapfaver 6An v ykdpa
npoidviwv ¢ aAucidag. Itnv idia katelBuvon Kiveital kal o
onavikd¢ kohooo6g podag Inditex (Zara, Zara Home, Massimo
Dutti, Pull & Bear, Stradivarius, Oysho kai Bershka), péow tng
eAAnvikng Buyatpikng Tou opidou, ITX EAAGS, pe T0 NpocUHQWVO
piobwong yia kataotApata Twv aAucidwv Tou ykpoun oto EA-
Anviké va éxel unoypagei. MaAiota, éva and ta teAeutaia Kal
peyaAUtepa epnopika «xtunnpata» tou opilou oTn Xwpa pag,
ntav 1o dvolypa tou peyaAltepou kataotnpatog Zara 5.000 T.p.
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otov eufAnpatiké Mupyo tou Meipaid. Npdkeital yia éva ano ta
peyalltepa onpeia nwAnong tou brand naveupwnaikd, eniepai-
wvovtag 1o €viovo evdlapépov yia ta Notia Mpodotia. Mapou-
oia gaivetal 0t Ba €xouv 0to EAANVIKO Kal ta Attica Department
Stores, pe tov Bacikd pétoxo tng etaipeiag, tnv Ideal Holdings,
va éxel eniBepaiyoel tnv Unap€n NPoouUPPWVWY PicBwaong yia
XWPOUC ata véa eunopikd kévipa tng LAMDA Development. Eve,
petagl aAAwy, ota epnopikd kévipa tou EAAnVIKoU 6a giAogevn-
BoUv kataothpata luxury brands ané tov xwpo tng évbuong, TwV
NAEKTPIKWV-NAEKTPOVIKWV EI6WV, NAIXVISIOV Kal goUnep JAPKET.

AYNAMQNEI KAl NEPI®EPEIAKA
TO AIANEMIOPIO

Auvatd nobapikd €kave otn véa xpovid n noAwvikn aucida év-
duong kal e16wv onitioy, Sinsay, pe To avantu€iakd tng nAdvo va
nepIAapBaver povo yia Tig apxeg Tng Xpovidg T Gvolypa 0KTw VEWV
KATaoTtnpdtwv otnv eAANVIKN ayopd, €k Twv onoiwv ta d0o Bpi-
okovtal ota Notia Mpodotia. H noAwvikn aAucida npooitng pédac,
n onoia €xel oupnAnpwaoel 600 xpdvia napousiag aTnv eyxwpia
ayopd, Baler nAwpn yia akopun peyalitepa pepidia eNIXEIPWVIAC
va 10xuponoinael nepaltépw t B€on tng 0tov kAAG0 Tou Alavikou
epnopiou. Mo avaAutikd, n LPP Greece, n eAAnvikn Buyatpiki tou
noAwvikoU group, avoi€e véo katdatnpa otn Adgvn (eni tng Aew-
@Opou Bouhiaypévng), eved npiv and €vav pnva dvoi€av ol nUAES
TOU Kataothpatog otov ANipo. Inpelwtéoy, 0Tl n nopeia tou onpa-
106 Sinsay péoa ato 2025, avapévetal va kpivel Kal tnv EAeuan kal
TV undAoinwv brands tou opidou LPP, dnw¢ n ahucida Reserved.

GRAND MAZOYTHZ

To npwto ToU peydho katdotnua, Grand Macoutng, nyiolpyn-
o¢ otnv ATTKA Kal ouykekpipéva ota Notia Mpodotia (eni tng
Aew@opou BouAlaypévng) n Maoodtng, npiv and €vav xpovo.
H aAuciba colnep papket €Beoe e Aeitoupyia €va unepouly-
Xpovo onpeio nwAnong otn MAu@ada, to onoio avantiooetal
o enigavela 2.000 t.p.. To «Grand MaogoUtng» eival To HoviéAo
Kataotnpdtwy Tng €Taipeiac nou NpooPEPEl NEPICTOTEPES UMN-
peaies Kal KwdIkoUG NPoioVIwy, VW £we onPepa AeItoupyouv
GAAa 14 opoeldn kataotApata avd tnv EAAGSa. Qotéoo, eival
n npwIn gopd nou avoiyel T€1010 katdotnpa oTn Npwielouaa,
e 10 deutepo Grand MaooUtng va eykaividZetal oUviopa oTig
Tpeig Tépupeg otnv ABAva. Ita Notia Mpodotia, cUpgwva pe
€YKUPEC MANPOPOPIeC, TO ENOGUEVO BApa TG evioxuong tng na-
pouaiag twv Grand MaooUtng Ba eival otnv neploxn tng Néag
Tuopvng. Zt0x0¢ tng BopeloeANaditikng ahuaibag colnep pdp-
KET €ival va eVIoXUOEl NEPAITEPW TO ANOTUNWUA TNG 0TNV ayopd
¢ ATtkAg, pe To nAdvo Tng opyavikng avantugng tng Maoou-
NG yIa TNV NEpacpévn xpovid va nepiAdppave ektog and ta véa
KataotApata otnv ATTKA Kal eneviUoEIS, Nepi ta 25 eKat. eUPw
yia avakaivioelg kataotngdtwy. Na onpeiwbei 611 ota Notia
Mpodotia, n A. Macoutng A.E. S1a6€tel kataotnpata oe Nerpaid,
Mahaid ®dinpo, ApyupounoAn, KaAAhiB€a kal Ayio Anpntplo.

HOLLAND & BARRETT

Ta kataothApata tng Ppetavikng aAuacidag npoidviwy eueiag kal
uyeiac Holland & Barrett, nou éxer gépel o 6pihog Fourlis otn
XWpa pag enekteivovtal duvapika. Aev eivai AAAwaote tuxaio, 0TI
10 NPWTO Katdotnpa dvoi€e otn TAuQAda pe tov OpIA0 va «mno-
vtapel» otnv ayopd twv Notiwv Mpoaotiwv. Inpeivetal 6Tl n
ouvepyacia tou Opidou Fourlis pe tn Holland & Barrett §ekivnoe
10 2022, €V 0TIC apxé Tou 2023 dnpioupynbnkav ta npwrta
£€1 pUOIKA Kataothpata otnv EAAGSA, KaBwE Kal T0 NAEKTPOVIKO
katdotnpa nou npoopépel naveAhadikn kGAuyn. H etaipeia, nou
16pUBnKe t0 1870, eivar n mo &idonpn aAuciba atov Topéa TwWV
BItapivev kal twv ocupnAnpwpdtwv otnv AyyAia kal pia ané tig
peyahltepeg etalpeiec otnv Eupwnn atov kKAGS0 uyeiag kal euedi-
ag, pe éva diktuo nou ayyicel 1a 1.600 Kataothpata o€ 24 XwWPEG.

JD/COSMOS SPORT

Au€dver 10 anotunwpd tou otnv eAANVIKn ayopd, o Bpetavikog
naiktng twv abAntikwv €1d6wv, JD Sports, 1000 PE€ow TOU OPW-
vupou SIkTUou, 600 Kal péow tng e€ayopacBeioag Cosmos Sport
«yneifovtac» 1o napaAiakd pétwno tng Attikng. Mépav and to
katdotnpa nou SiaBéter otov epfAnpatikd nupyo tou Melpaid,
Bpioketar otn FAuQAda aAAd kai otnv Kevipikh ayopd tng KaA-
M6éac. Na enionpavOei, 0t o 6pihog tng JD €xer e€ayopdoel Tnv
nAeloynoia Twv peToxwv tng Cosmos Sport ané tnv oikoyévela
Toikvdkn (n onoia diatnpei to management), aAAd Kai 10 10G0GTH
nou kateixe n EQS Capital Partners tou Anéotohou TapBakdkn.
MdAiota, n Cosmos Sports kal To management team tng éxouv
B€0€el w¢ 0TOX0 TNV NEPAITEPW avantugn Tou SIKTUOU PE TNV NPo-
00nKn VEWV Kataotnpatwy, kabwe eniong kai Tov diNAaciacuo
TWV 0IKOVOUIKWV PeYeBWV péxpl to 2028. H JD Sports Aertoupyei
ndvw and 3.400 kataothpata oc 38 ayopéc oe OAO TOV KOGHO,
eve) otnv EANGSa dvoi€e To NpwTo Tou Katdotnpa 1o pOIvonwpo
Tou 2022 oto Smart Park kal 10 6e0tepo otn Aewopo Metafa
otn Mueada. Eniong, n aluaiéa Cosmos Sport eykaiviace véo
katdotnpa otn FTAupasda, pe pia véa sport-driven otpatnyikn,
HEIOVOVTAG TO «anotunwpda» tng o€ street fashion kar athleisure,
Katnyopiec nou avantuooovial péow g aAuaidag JD, n onoia
Katdgpepe va anoktnoel ypAyopa éva onpavtikd pepidio petagld
TWV VEaPOTEPWY KaTavaAwIwyv tng Gen Z kai tng Gen A.
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GREECE HAS BECOME one of the most attractive
tourist destinations in the Mediterranean in re-
cent years, while our country is the most impor-
tant “port” for large recreational boats. The de-
mand comes from the global market, while part
of it is also due to Greek travelers, who choose to
spend their holidays either on their own boat, or
by renting one to meet their needs. Approximately
1.5% of the country’s GDP and 40,000 jobs are di-
rectly linked to coastal tourism and cruising.

As stated by the president of the Association of
Greek Marinas, Stavros Katsikadis, the increased
activity regarding the construction of new mari-
nas, especially in the southern suburbs, is related,
in addition to demand, to the financing arising
from the Recovery and Resilience Fund. “Out of a
total of 41 operational plans for the marinas, ap-
proximately 20 have been approved by the Min-
istry of Tourism and its competent committees.
Projects are currently being developed that, ac-
cording to the Recovery Fund deadlines, should be
completed by 2025”.

THE ROLE OF THE INVESTMENT
IN ELLINIKON

The role of the investment in the Metropolitan Pole
of Ellinikon is decisive. The project and resulting
outcome will be inextricably linked to marine and
coastal tourism in the Athenian Riviera in the com-
ing years. As Mr. Katsikadis points out, “marine and
coastal tourism is not only the marinas and tourist
ports, the beaches and the hotels, but also a set of
activities that will be developed in the region on
the occasion of the great project of The Ellinikon,
which will focus even more on the Southern Sub-
urbs. Let us also not forget that the regeneration of
the coastal front is underway, from Neo Faliro to
Tzitzifies, with the regeneration project of Faliro
Bay implemented by the Region of Attica. This spe-
cific investment will connect the urban landscape
with the beach. The entire set of projects, starting
from Piraeus and reaching Lavrio, will bring revolu-
tionary changes, with an upgrade of infrastructure
and services. I believe that we will see new activi-
ties related to coastal tourism, such as watersports,
which are very developed in Western Europe, while
in Greece that is not the case. Also, activities relat-
ed to private coastal transport with pleasure boats,
diving tourism and many more will be developed.

“A GREAT OPPORTUNITY THAT WE MUST
CAPITALIZE ON”

When asked why the Southern Suburbs attract the
majority of investor interest in the marina sector,
he explains that the privileged zone of the Atheni-
an Riviera had remained untapped for many years.
“Now, it has become obvious both to the Greek State
and to potential investors that there is a great op-
portunity that we must capitalize on in the coming
years. The new Vouliagmeni Marina has already
been completed, a radical renovation of the Agios
Kosmas Marina is about to be carried out, and up-
grade works are underway at the Flisvos and Zea
Marinas. What I predict is that there will be an up-
grade in the quality of infrastructure and services
in the Southern Suburbs in the coming years. The
total resources available for the marinas, through
the Recovery Fund, amount to 140 million euros, of
which I hope that a large part will be utilized”.

He points out that the Southern Suburbs offer
access to the islands of the Argosaronic Gulf, which
have experienced significant growth as a tourist
destination in recent years, while this specific ge-
ographical area provides natural protection for
pleasure boats from the weather. “The entire coast-
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line of Argolida, as well as further south in the rest
of the Peloponnese Region, are also popular choices
for visitors,” he adds.

Recently, the Association of Greek Marinas pre-
sented the spatial planning study that has been car-
ried out jointly with the University of Piraeus and
the University of Athens. According to Stavros Kat-
sikadis, this study dealt with the spatial planning
of marinas and their prospects. “Our aim, through
market research, is to highlight areas based on ob-
jective criteria, such as the development of new
infrastructure, the existence of urban activity and
tourist growth, as well as existing networks and in-
frastructure, such as airports, ports and highways.
In the same study, we also examined the configura-
tion of waste networks and the entire spectrum of
services required for a marina. The conclusion was
to determine which municipalities already have the
specifications required and where the creation of
marinas is suggested in the coming years”.

According to Mr. Katsikadis, approximately
30 marinas with high-quality specifications and
services operate throughout Greece. “In total, 39
licensed and designated marinas operate through-
out the territory with approximately 13,000 moor-
ing spaces. These do not include marinas that are
already designated, but for various reasons the re-
quired projects have not been implemented or com-
pleted. At the same time, there are approximately
60 shelters and tourist anchorages, which operate
with a varying degree of quality”.

MARNET: THE COMPANY BEHIND
THE FOUR MAJOR MARINAS
OF THE SOUTHERN SUBURBS

Nikolaos Florios, co-founder and managing partner
of Marnet S.A., a consulting engineering company
behind a large number of marinas in the South-
ern Suburbs and in Greece as a whole, points out
that “we were lucky enough to be involved in all
four marinas in the Southern Suburbs. It started
with Flisvos marina, that we worked on during the
Olympic Games and we are still working on its new
form, expansion and further development. It is a
recreation center of decisive importance for Attica”.

“Next is the development of the Alimos Mari-
na, where we also undertook the study. This too has
been granted by the Hellenic Republic Asset Devel-
opment Fund to a private individual in recent years
and its reconstruction is expected to begin. This is
a large land zone, which for many years remained
undeveloped and its area exceeds 200 decares. It is
going to be developed with the prospect of becom-

STAVROS KATSIKADIS
PRESIDENT OF THE
ASSOCIATION OF
GREEK MARINAS

"Marine and coastal tourism
is not only the marinas and
tourist ports, the beaches and
the hotels, but also a set of
activities that will be developed
in the region on the occasion
of the great project of The
Ellinikon, which will focus even
more on the Southern Suburbs”.
// «0 6aAdociog kal 0 napdktiog
TOUpPIoPOG 6ev eival povo ol
papiveg Kal ol TOUPIGTIKOT
Aipgévec, ol napalieg kal ta
€evodoxeia, aAAd €éva alvoAo
8pactNpIOTATWVY NoOU
6a avantuxBolv atnv nepioxn
ue aQoppn To peyaro
£pyo tou EAAnviKoU,
10 0M0OI0 Ba ENIKEVIPWOEI T
aKOja neplocidtepo “-
ta’Notia Mpodotiar. i
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NIKOLAOS FLORIOS,
CO-FOUNDER AND

MANAGING PARTNER
OF MARNET S.A.

"The Vouliagmeni Marina
has already been completed
and the result is evident.
We were responsible for
preparing the master plan,
the environmental studies and
the port works studies, and
securing the-permits”. // «H
Mapiva BouAiaypévng éxel nén
ohokAnpwBei kal to anotéAeopa
eival eppavég. Eixape tnv
guBuvn gkndvnong Tou master
plan, Twv nepiBaiAoviikwv
PEAETWV KAl TWV PEAETWV
AIHEVIKQOV €pywV
Kal tng dracpdAiang
TWV adel0dotNoEWV».
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Out of a total of
41 operational
plans for

the marinas,
approximately
20 have been
approved by
the Ministry of
Tourism and
its competent
committees.
And ta
OUVOAIKA 41
enixelpnolakd
ox€dla yia tig
Mapiveg, €xouv
eykpiBei ta
20 ano to Yn.
ToupiopoU Kal
TIG aAppobIeg
EMITPONEC TOU.

ing a hub for recreation and activities, while simul-
taneously supporting the chartering activity”.

Among the marinas for which Marnet has under-
taken to prepare the study is that of Agios Kosmas.
“It has already entered a development trajectory in
order to be transformed into a modern facility. This
is the point where the Greek Sailing Center was lo-
cated, for which we also carried out the study about
20 years ago. It is now being transformed into a
modern marina with infrastructure for the hosting
of mainly large vessels. I hope that one of the best
marinas in the country will be created”.

“The Vouliagmeni Marina has already been
completed and the result is evident. We were re-
sponsible for preparing the master plan, the envi-
ronmental studies and the port works studies, and
securing the permits,” adds Mr. Florios.

DEVELOPMENT PLANS AND NEW
MARINAS SOUTH OF VOULIAGMENI

Referring to the landscape, as it is expected to
take shape in the coming years, he notes that,
“there are already proposals and projects under-
way for the development of new marinas, further
south of Vouliagmeni”.

“The entire project,
starting from Piraeus and
reaching Lavrio, will bring

revolutionary changes”.

- Stavros Katsikadis

«TO ZYNOAO TON EPIFQN MOY EZEKINOYN AMO
TON MEIPAIA KAl ®TANOYN EQX TO AAYPIO,
OA ®EPOYN ANATPENTIKEXZ AAAATEZ».

-XTAYPOX KATZIKAAHX

On the other hand, Mr. Florios also points to the
example of Eastern Attica, where the expected moves
or investments in marinas have not been made, even
though it offers access to the Cyclades and the Aegean
islands. “Although there are plans, and while we have
also prepared some studies, the projects have not pro-
gressed in this area for different reasons. On the one
hand, due to bureaucracy, and, on the other hand, due
to the prejudice with which local communities often
treat marinas. However, these are recreational poles
that can offer many positive features, not only to those
who own boats. One does not need to have a 30-meter
boat to take a stroll in Flisvos, drinking their coffee. I
hope that the benefit that arises for society as a whole
from the creation of a marina will be more widely rec-
ognized in the coming years”.

MARINAS BRING ADDED
BENEFIT TO LOCAL COMMUNITIES

TEKAL is one of the most important actors in the
construction industry, with profound expertise in
port projects. It recently completed the construction
of the Vouliagmeni Marina while, as an investor, it
has undertaken the concession and operation of the
Nafplio Marina. TEKAL Vice President, Iro Psaltak-
ou, states that, “in recent years, the development of
maritime tourism, but also of tourism in general, has
created the need to utilize existing marinas, as well
as to create new ones, in areas where this is feasible.
What we have also found out from our experience as
an investor in Nafplio is that there are several obsta-
cles to the licensing of these projects”.

“The new marinas that are being created re-
quire the development of both port and land infra-
structure. The aim is to build an integrated venue
in which visitors will enjoy not only basic docking
services, but also high-level combined services,
bringing additional income to investors. At the
same time, it is necessary to harmonize new devel-
opments with the requirements of local communi-
ties. Let me remind you that, in the case of Vouliag-
meni Marina, there were appeals by residents to the
Council of State against the implementation of the
investment. However, when a business plan is com-
prehensively designed and licensed, the obstacles
are sooner or later removed,” says Mrs. Psaltakou.

“The construction of a marina leaves its mark
on the local community by creating new jobs and
attracting revenue that can benefit a destination as
a whole. At the same time, with the construction of
new or the upgrading of existing facilities, in addi-
tion to upgrading port infrastructure, a large part
of the land area is completely renewed”.
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‘Evag and toug nio eAKUGTIKOUG TOUPIGTIKOUG NPOOPIGHOUG

¢xel kataotei n EANGSa ta teheutaia xpdvia otn Meadyeio,
€V N XWPA Pag anoteel 1o onpavtikdtepo «Aipdvi» yia peydia
oKapn avayuxng. H ¢ntnon npoépxetal and tnv naykoouia ayopd,
eVW €va PEPoc Tng opeiletal kal oe EAANVES TagISITES, 01 onoiol
eNIAEYOUV va KAVOUV TIC S1aKONEG TOUC €TE PE BIKO TOUC OKAPOG,
eite PloBvovtag éva yia va 1kavonoingouv Ti¢ avdykeg toug. Me-
pinou 10 1,5% tou AEN kai 40.000 Béoeig epyaaieg ouvdéovtal
dpeoa pe Tov napdktio Toupiopd Kal thv kpouadiépa.

Onwe¢ avagépel o npdedpos g Evwong Mapivwv EAAGSag,
Ytaupog Katoikadng, n KIvntikdtnta nou napoucialetal pe Ty Ka-
TAOKEUN VEWV Papivay, 16iwg ota Notia NMpodotia, oXeTieTal eKTO¢
and tn ¢ATNON Kal Pe TIC XpNPAatodoTAaEIS Nou anoppéouv anod to
Tapeio Avakapyng kal AvBektikdtntag. «And ta ouvoAikd 41 enixel-
pnaolakd ox€dia yia T papiveg, €xouv eykpiBei and to unoupyeio
ToupiopoU Kai TI appddiee entponég Tou, nepinou 20. Auth T oTIy-
un avantiooovtal épya nou oUPPwva pe Tig npobeapieg tou Tapeiou
Avakapync Ba npénel va £xouv 0AokANpwOEei wg Kai 1o 2025».

O POAOZ THZ ENENAYZHZ
ZTO EAAHNIKO

KabopioTtikog eivar o poAog tng enévduong atov MntponoAitiko Moo
EAAnviKoU. To épyo kai To anotéAeopa nou auté Ba @éper Ba eival
dppnkta ouvdedepévo e Tov BaNA0OI0 Kal NApPAKTIo TOUPIoHO oTnV
A6nvaiki PiBiépa ta endpeva xpdvia. Onwg enionyaivel o kKUpiog Ka-
T01KA6NC, «0 BaAdoolog kal 0 NAPAKTIOE TOUPICHOS SeV eival HOVO ol
papiveg Kai o1 TouploTikoi AIPEveg, o1 napaieg kai ta Eevodoxeia, aAAd
éva oUvoAo Spactnplotntwy nou Ba avantuxBouv oTnv NEPIOXN LE
apopn 1o peydAo €pyo tou EAANVIKOU, T0 onoio Ba pépel oTo enike-
VIO akopa nepioodtepo ta Notia Mpodotia. Ag pnv Eexvdpe, eniong,
ot Bpioketal oe eEAIEN n avanAaon tou napahiakou PET@NoU, and 1o
Néo OAaAnpo £we Tig TYUTQPIEC, e TO £pyo avaniaong tou daAnpikol
‘Oppou nou uAonotei n Mepipépeia AttikAg. H ouykekpipévn enévbuon
Ba ouvbéael Tov aoTikd 10T6 e Ty napahia. To alvoAo TwV Epywv nou
€ekivolv ano tov Meipaid kai ptavouv €wg to Aaupio, Ba pépouv ava-
TPENTIKEG AAAQYEC, Pe avaBadpIon Twv UNOSOHWY Kal TWV UNNPETIGV.
«EKTIHW 611 Ba Solpe vEeg HpaoTNPIGTNTEG NOU OXETICOVTA JUE TOV Na-
PAKTIO TOUPIOHO, ONWG Ta watersports, nou atnv Autikn Eupwnn eival
noAU avantuypéva, eve otnv EAAGSa bev ouppaivel to id10. Eniong, Ba
avantuxfolv 6pactnpIGTNTEG MOU OXETICOVTAI HE NAPAKTIES IBIWTIKEC
LETAPOPES PE OKAPN avayuxnc, Tov KataduTiko ToUPIoUO Kal ApKETES
akOpN», GUPNANPWVEI 0 KUPIOG Katalkadng.

«MIA MEFAAH EYKAIPIA NMOY MPENEI NA
KE®AAAIOMOIHZOYME»

Y10 eptnpa yiati ta Notia MpodoTia UYKEVIPWVOUV T0 HEYAAUTEPO
UEPOG TOU ENEVOUTIKOU EVEIAPEPOVTOC OTOV TOPEX TWV HAPIVWY, EEN-
yei 0T n npovopiakn {wvn tng ABnvaikng PiBiépag eixe napapeivel
eni noAAd €tn avagionointn. «MAEov, éxel yivel npopaveg kal and v
eAnviki MoAiteia, aAAd kal and unoYnPIoug enevoutés, 0TI UPioTa-
Tal pia peydAn eukaipia nou npénel va kepahalonoinooupe ta end-

Heva xpovia. Hon ohokAnpwBnke n véa papiva tng Bouhiaypévng,
npokeItal va npaypatonoin®ei piikn avakaivion otn papiva Ayiou
Koopd kai epyacieg avapabpiong oti papiveg tou ®Aoiofou kal Tng
Z¢ac. Autd nou npoBAénw eivar ot Ba undper avapabpion otnv
noldTNTA TWV UN0dOPWY Kal Twv unnpeaiwv ota Notia Mpodotia ta
enopeva xpovia. 01 suvolikoi S1aBéaipol nopol yia Tig papiveg, PEow
tou Tapeiou Avakapyng, avépxovial ota 140 ekatopplpla eUpw, €K
WV onoiwv euehniotw 0t Ba aflononbei éva peyaho pépogy.

0 i610¢ emionpaivel 611 ta Notia Mpodotia npoo@Eépouv npod-
oBaon ota vnaoid tou ApyooapwvikoU, Ta onoia ta teAeutaia xpovia
yVwpiouv onpavtikh avantuén wg TouploTikOg NpoopIopdc, v n
ouyKekpIpévn yewypaikn Zovn eac@alilel pualkn npopuAagn
yia ta okden avayuxng and tig kaipikég ouvenkeg. «OAn n akto-
ypappn tng ApyoAidac, aAAd kar votidtepa ato undAoIno Koppdati
g Nepipépeiag Mehonovvaoou, anoteholv eniong dnpoPIAE(S
€NIAOYEC TWV EMIOKENTWV», NPOTOETEL

NMpdopata, n'Evwon Mapivov EAAGSag napouaiace th xwpo-
tafikn peAETN nou €xel yivel and koivou pie to Maveniotnpio Meipaid
kal To Maveniotapio ABnvwv. H auykekpipévn peAén, oupQwva pe
oV I1aupo Katoikadn acxoAnBnke e 10 Xwpotagiko Twv Hapivav
Kal TIG NPOONTIKEG TOUG. «ZKONAG Pag, H€oa and tnv épeuva ayopdg,
eival va avadeifoupe neploxéc PATEI AVTIKEIPEVIKWV KPITNPIWV,
onw¢ n avantuén véwv unodopwv, n Unapén actikng dpactnpiod-
TNTAG Kal TOUPIOTIKAC avdntuéng, kabwe Kal ta ugploTapeva diktua
Kal unodopés, Onwe agpodpopia, Aigavia kar 0d1kEG aptnpieg. Ltnv
id1a peAétn e€etdoape eniong T S1apdPPWon dIKTUWV AnoPANTWY
Kal T0 6UVOAO TWV NAPOXWV Nou anaitouval yia pia papiva. Q¢ ou-
unépaopa npogKUYE nolol dNPoI €Xouv RAN TIG NPodiaypapes Kal
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Approximately 1.5%
of the Greek GDP and
40,000 jobs are directly
linked to coastal tourism

and cruising.

MEPINOY TO 1,5% TOY AEN KAl 40.000
OEXEIX EPTAXIEYX XYNAEONTAI AMEXA ME TON
NMAPAKTIO TOYPIZMO KAI THN KPOYAZIEPA.
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nou npoteivetal ta endpeva xpovia n Snpioupyia papivav».

T0pewva pe tov KUplo Katolkddn, nepinou 30 papiveg Ael-
TOUPYOUV e Npodiaypapec Kal unnpeaieg uPnAng noidTntag oe 6An
v EAAGSa. «Zuvolikd avd tnv enikpdteia Aertoupyolv 39 papiveg
abe1060TNPEVES Kal XwpoBetnpéveg pe nepinou 13.000 BEaels eANI-
peviopoU. e autés bev nepihauBavovial papiveg nou eivar non xw-
poBetnpévec, alld yia Slapopetikolg Adyoug dev €xouv uhonoinBei
i ohokAnpwOei ta anartotpeva épya. Tautdxpova, unapxouv nepi-
nou 60 kata@Uyia kal ToupIoTIKA aykupoBoAia, Ta onoia Aeitoupyolv
GAAote pe kaAUTePN Kal GANOTE e unode€atepn NolGTNTAN.

MARNET: H ETAIPEIA NIZQ ANO TIZ
TEZZEPIZ MEF'AAEZ MAPINEZ TON
NOTIQN MPOAZTION

0 NikéAaog ®Awpiog, ouvidpUTAG Kal managing partner tng Marnet
S.A., etaipeiac peletwv nou Ppioketal niow and €vav peyaho
ap1bpé papivev twv Notiwv Mpoactiwv aAAd kar tng EANGSag,
enionpaiver 0T «eixape Ty TUXN va epnAakoUpe Kal 0TI TE0OEPIC
papiveg twv Notiwv Mpoaaotiwv. H apxn €yive pe tov ®AoioBo, pe
™ papiva tou onoiou aoxoAnBnkape katd tnv nepiodo twv OAu-
pnIak@v Aywvev Kal aoxoAoUpaote €0¢ Kal OnPEPA e TN vEa TNG
Hop@N, TNV €NEKTACN Kal nepatépw avantu€n tng. Eivar évag no-
\o¢ avayuxng kaBoploTikAg onpaciag yia tnv ATTIKAY.
«AKoAoUBWG enikertal n avantuén tng papivag AAipou onou eni-
ong avaAdBape tn peAétn. Kai autn éxel napaxwpnBei and to TAIMEA
0€ 1610t Ta TeAeutaia xpdvia kai avapéveral va ekiviael n avakata-
okeun tng. Mpodkertar yia pia peydAn xepoaia {wvn, n onoia yia noAAd
xpovia napépeve adiapodppwn Kai n €ktaon tng fenepvael ta 200
otpéppara. Kar auth npokertar va avantuxbel Pe tv npoontikn va
Kataotei NOAOC avayuxng kar 6pactnploTATwy, unootnpidoviag Tau-
T6Xpova Tn 6pacTNPIOTNTA TWV EVOIKIAOUEVWY 0KapwV (chartering)».
TT¢ papiveg mou éxel avaAdBer va eknovacel Tn peAétn n
Marnet, eival kar auth tou Ayiou Koopd. «Exel nén €loéABel oe
Tpoxid avdntu€ng nmpokelyévou va petatpanel oe pia olyxpovn
eykatdotaon. Mpokeital yia 1o onpeio nou Ppiokdtav 1o EAANVIKG
Kévtpo laTionhoiag, yia To onoio eniong eixape kavel T peAETn npiv
and nepinou 20 xpovia. MAEov petatpénetal o€ pia olyxpovn pa-
piva pe unodopéc unodoxng KUPiwG yia peyaAa okdgn. EVEANIOT®
ot 8a SnpioupynBei pia and tIg kKaAUTePES Papives TN Xwpagy.
«H papiva Bouhiaypévng €xel ndn oAokAnpwBei kai To anotéle-
opa eival epgavéc. Eixape Ty euBlivn ekndévnong Tou master plan, Twv
nePIBAANOVTIKWV HEAETWV Kal TwV PEAETWY AIHEVIKQV €PYWV Kal TNG
81a0pAaAiong Twv adelod0tNaEwV», cUPNANPWVEI 0 KUPIog DAWPIOC.

MAANA ANAMNTYZEHZ KAl NEQN MAPINQN
NOTIOTEPA AINO TH BOYAIArMENH

Avapepopevog oo tonio, 6nw¢ autd avapéveral va diapopwoei
Ta eN6pPEVa Xpovia, ONUEIWVEl 0TI, «UNApXouv NON NPOTATEIS Kal
dpopoloynpéva épya yia Tnv avdntugn kal vEwv Hapivay, votidte-
pa tng Bouhiaypévne.

And v dAAn o KUplog ®AWpIoG oTéKETal Kal 0To napddelypa

¢ AvatoAikng AtTikng, dnou dev €xouv yivel ol
avapEevOHEVEG KIVATGEIG 1 eNevOUCEIC O Hapiveg,
napd 1o yeyovos o0t Npoo®épel npdapacn oTig
KukAGdeg kai ta vnoid tou Aiyaiou. «Mapd to ye-
yovog 0TI undpxouv 0x€61a, Kal EVW EXOUNE €K-
novnoel Kal epeic kdnoleg peAETes, ta épya bev
€XOUV NPOXWPNCEI O AUTA TNV NEPIOXN, APEVOS
Ayw NG ypagpelokpatiag, aQetépou Adyw g
npokatdAnyng pe tnv onoia avuipetwnidouv
OUXVG 01 TONIKEC KOIVWVIES TIC papives. QoT600,
npoKeITal yia n6Aoug avayuxng nou pnopoulv va
npoo®épouv NoAAG BeTikd, 6xI povo o€ 0ooug
diaBétouv okaen. Aev xpeidletal va €xel Kaveig
okG@oc¢ 30 pETpwy yia va Kavel pia BoAta otov
®AoioBo, nivovtag tov kagé tou. EAniw 6t Ba

IRO PSALTAKOU
TEKAL VICE
PRESIDENT

"In recent years, the
development of maritime
tourism, but also of tourism in
general, has created the need to
utilize existing marinas, as well
as to create new ones, in areas

where this is feasible. What we

avayvwploTel eupltepa ta enodpeva xpovia to
OpeA0G Mou MPOKUNTE! yia TO KOIVWVIKG aUvVoAo
and tn dnpioupyia piag papivacy.

have also found out from our
experience as an investor in
Nafplio is that there are several

obstacles to the licensing of
these projects”. // «Ta teheutaia

xpovia pe tnv avantuén tou
Baldoaiou Toupiopol, ahAd Kal
TOU TOouplopol eupltepa, €Xel
npokUwel n avdykn a§lonoingng

TWV UQIOTAPEVWY PHapIVAV,

Ol MAPINEZ ®EPNOYN
MPOZTIOEMENO O®EAOZ
A TIZ TONIKEZ KOINQNIEZ

KaBw¢ Kal tng dnpioupyiag véwy,

H TEKAA anoteAei pia and 1ig no onpaviikeg
SUVApEIC OTOV KATAOKEUAOTIKO KAAGO, €xo-
vtag Babid eCeidikeuon oe Aipevika €pya. Tov
TEAEUTAIO KaIPO OAOKANPWOE TNV KATAOKEUN
¢ papivag Bouhiaypévng, evw €xel avahdpel
WC ENEVOUTAG TNV NAPAXWPNON KAl EKPETAA-
Aeuon g papivag Naunhiou. H avtinp6edpog
¢ TEKAA, Hpw Waltdkou, avagéper 0TI, «ta TeAeutaia xpovia pe
v avantu€n tou Badooiou Toupiopol, aAAd Kal Tou Toupiopou
eupuTEPQ, €XEI NpoKaAéael TV avaykn aflonoinang Twv uQIoTape-
VWV Japivay, Kabwg kai tng dnpioupyiag véwv, ae neploxeg onou
efval eQIkTd. Autd nou SlanioTwoape Kai and tnv epnelpia pag we
enevbutng oto NaunAio, eivar 6t ugiotavtal apketd eunddia yia
v ad€1060TNON AUTWV TWV £PYWV».

«01 véeg papiveg nou dnpioupyolvtal anaitodv thy avantuén
NUEVIKQOV Kal Xepoaiwv unodopwv. I1éxog eival va dopeital évag
0AOKANPWUEVOC XWPOC, 0TOV onoiov ol eniokéNTeg Ba anoAappa-
VOUV 0UVOUAOTIKEG unnpeaieg uynAoU eninédou, GEépvoviag eni-
nAéov €006a yia Toug enevbuTés. Tautdxpova, eival anapaitnto va
evappovidovtal o1 VEEG avantugelc Pe TIC analtNoeic Twv TOMIKWY
KOIVWVIWV. Lag Bupilw 0Tl otnv nepintwaon tng papivag Bouhiaypé-
vng unnpgav npoouyEC Katoikwv oTo XupBoUAio Tng Enikpateiag
yia T gn uhonoinon tng enévéuong. Qotdoo, 6tav £va enixelpnpa-
TIKO 0X£610 €ival OAOKANpwHEVO PEAETNTIKG Kal adelotodnpévo, Ta
eunoédia apyd n ypnyopa aipovtai», Aéel n kupia Yaitdkou.

«H Kataokeun piag papivag apnvel 10 anotunwpd g otnv
TONIKA KOIVWVia e T dnpioupyia véwv BEoewv epyaaiag kar tnv
npogéAkuon £006wv nou SUvavial va wPEANCOUV GUVOAIKA Evav
npoopiopd. Tautéxpova, Je TNV Kataokeun véwv n tnv avafdduion
UQIOTAPEVWY €YKATAOTAOEWV avavewvetal NAApwS €va peydlo
PEPOC TNC XEpaaiag {vney.
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0€ NEPIOXEC OMOU Eival EQIKTO.
Auté nou dianictwoaye
Kal ano tnv epneipia pag
w¢ enevdutag ato NadnAio,
eival 0TI upiotavtal apketa
eunddia yia tnv adeloddétnon
AUTWV TWV £PYWV».
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The highly significant investment opportunities
and the benefits of the most unique coastline inthe
Mediterranean, // O11I0AU ONJIAVTIKEC EMEVOUTIKEC

€UKAIPIEC KA1 TA OQEAN TNC M0 HOVASIKNAC
aktoypappng otn Meoodyeto.

——
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by Sophie Emmanouil




ITH A VIEW TO THE VAST BLUE of the Ae-

gean Sea, luxury villas and apartments

designed by famous Greek and inter-

national architects, as well as tourist

accommodation and suites next to The
Ellinikon Park and the beach, are becoming an at-
tractor for foreign institutional investors, business
groups and high-income individuals.

The standard of living of residents and visitors
of the wider Athenian Riviera is being upgraded
through a combination of green development and
high-level infrastructure, resulting in a world-
class destination for residence, investment and
tourism by 2035.

LAMDA Development’s extensive urban re-
generation in The Ellinikon, with the addition
of modern properties of high bioclimatic stand-
ards that incorporate cutting-edge technologies,
attracts investments contributing to the trans-
formation of the entire coastal zone. The iconic
Riviera Tower sets new architectural standards,
with unlimited view and luxury by the sea. At
the same time, a series of residential develop-
ments and five-star hotels within and outside the
boundaries of The Ellinikon are combined with
unique beaches, bars and award-winning restau-
rants, offering an exceptional living experience
overlooking impressive sunsets.

Preserving the natural beauty of the surround-
ing area, residential projects are underway in the
wider area of the Southern Suburbs; on a coastline
of almost 70 kilometers from the port of Piraeus
to Sounio, with integrated cycle and pedestrian
lanes in six municipalities, the Athenian Riviera
is changing day by day. A barrage of investments
in luxury residences, hotel units, marinas, large-
scale regenerations, with sports and recreation ar-
eas, will offer a multitude of choices to residents
and visitors, combined with shops, restaurants,
yachting and wellness facilities. And all this is tak-
ing place at a distance of just 10 minutes from the
center of the capital and 30 minutes from the “El
Venizelos” airport.

The most important achievement, however,
which is expected to be visible after a decade,
when all these investments will have matured and
the development of sustainable transport in the
region will have progressed, is the entry of the
Athenian Riviera on the international map, in a
position equal to competitive destinations. This is
also demonstrated by the growing interest of indi-
viduals and investors in purchasing, which acts as
an accelerator of the region’s development.

Today, with prices ranging from 7,200 euros/
sq m. to 13,000 euros/sq m. or even 17,000/sq m.

on average, depending on the location, the newly
built residences of The Ellinikon and the wider
Athenian Riviera are attractive investment op-
tions, compared to the standards of other destina-
tions that attract fund managers, developers and
wealthy individuals.

For example, in Monaco, values exceed 51,000
euros/sq m. on average, according to the Monaco
Statistics (IMSEE) statistical service. They even
reach 100,000 euros/sq m. in extremely popular
areas, such as Monte Carlo, especially for prop-
erties offering sea views and proximity to iconic
landmarks, such as the Casino de Monte-Carlo.
Property prices in the small Principality of the
Cote d’Azur have increased by 45% in the last dec-
ade, while expectations are being raised for des-
tinations such as Cote d’Azur, Cannes and Saint-
Tropez on the French Riviera. According to the
local office of Sotheby’s, despite a significant drop
in transactions for properties over one million eu-
ros between 2022 and 2024 (-45%), 2025 promises
to be ayear of recovery for the real estate sector on
the French Riviera. This emblematic region, with
a unique heritage and an unparalleled lifestyle, is
regaining its vitality, while remaining one of the
most expensive regions in the world, with proper-
ty prices ranging from 18,000 to 30,000 euros/sq
m. on average, reaching 60,000 euros/sq m. for vil-
las in some cities. Also in Spain, in all autonomous

The extensive urban
regeneration in The Ellinikon
attracts investments
contributing to the
transformation of the
entire coastal arc.

H EKTETAMENH AXTIKH ANATAAXH
ZTO EAAHNIKO NMPOXEAKYEI EMENAYZEIX
ZYNEIZOEPONTAX YTH METAMOP®QXH
OAOY TO MAPAAIAKOY TOZXOY.
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communities, prices are increasing, although at
different speeds, while in the Italian Riviera the
interest of foreign investors is steadily increasing.

The buyers are large investors and funds, as
well as individuals, retired business people or ex-
ecutives seeking security, privacy and luxurious
lifestyle options, coming mainly from Germany,
Switzerland and the United Kingdom. These na-
tionalities also play a leading role in the Greek
luxury real estate market, where the dynamics are
shaped by a set of factors that include the stability
of the macroeconomic environment, the availabil-
ity of quality real estate and the increased demand
for locations that offer both investment value and
a high standard of living. As Savvas Savvaidis,
President and CEO of Greece Sotheby’s Inter-

e~
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national Realty, indicatively states, commenting
on the sales record registered in Greece in 2024
by the well-known real estate company that pro-
motes Greek real estate in foreign markets, there
is strong demand for luxury properties, especial-
ly in the Athenian Riviera, and the Greek luxury
housing market remains at the top of the choices
for high-income buyers.

In conclusion, the major development in The El-
linikon, with Riviera Tower as a reference point, is a
catalyst as ademanding, large-scale project for Greek
and European standards. LAMDA Development has
cultivated great expectations, with The Ellinikon,
establishing the country on the international invest-
ment map by upgrading the tourism development of
awider area, far beyond its scope of control.
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The standard of living of the
Riviera area is being upgraded
through a combination of green
development and high-level
infrastructure. // To Blotiké
eninedo tng ABnvaikng PiBiépag
avaBabpiletal péow evdg
ouvduaopoU npdoivng avantuéng
Kal ugnAoU eninéSou unodouwy.
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The newly built residences
of The Ellinikon and the wider
Athenian Riviera are attractive
investment options, compared
to the standards of other

destinations.

Ol NEOAMHTEXZ KATOIKIEX TOY EAAHNIKOY
KAl EYPYTEPA THX AOGHNATKHE PIBIEPAE,
ATMMOTEAOYN EAKYZTIKEY EMENAYTIKEX

PHOTO: ALIMOS / SHUTTERSTOCK

EMIAOTEX, “YTKPITIKA ME TA STANDARDS

AANANQN MPOOPIZMQN.

Me Béa to anépavto yaAddio tou Aiyaiou, noAuteAeic Bikeg

Kar Siapepiopata oxediaopéva and didonpous EAANVES Kai
d1ebveic apxitéktoveg, aAAd Kal ToupIoTIKA KataAUpata Kal GouiTeg
dinAa ato Mdpko tou EAANVIKOU Kai atnv napaAia, yivovtar ndAog
EAENC EEvwv BEopIKWY ENEVOUTAV, ENIXEIPNPATIKWY OPfAWY Kal 161-
WTWV uPnhoU €1008NpatoC.

To BI0TIKG €ninedo TwV KATOiKWV, AAAA Kal TWV ENIOKENTWV TNG
eupUtepng neploxng tng ABnvaikng Pifiépac avapabpiletal péow
evdc ouvbuaopoU npdaivng avantu€ng kar uynAol eninédou uno-
dopwv, pe anotéAeopa, péxpl to 2035, va eival £vag naykoopiag
kAGong NpoopIoPOG yia Katolkia, enevouoel§ kal TOUPITNO.

H ektetapévn aotikn avaniaon tng LAMDA Development oto EA-
AnVIKO, e NPooBNKeG oUYXPOVWY AKIVATWY UPNAGV BIOKAIHATIKWY
npodiaypagwv Nou EVOWHATWVOUV TEXVOAOYIEG QIXUAG, NPOGEAKUEI
€nevOUOEIG OUVEIOPEPOVTAG OTN PETAPOPPWON OAOU TOU napahi-
akoU t6€ou. O eppAnpatikdg Riviera Tower B€tel véa apxitektovikd
npotuna, pe anepidpiotn B€a kar noAutéAela dinka otn BAdAacoa.
MapdAAnAa, pia oglpd ané oikioTIKEG avantUgelg kal nevidotepa ge-
vodoxeid, VIO Kal eKTO¢ opiwv Tou EAAnVIKoU, ouvduddovtal e po-
vadikéc napahieg, pnap kar Bpapeupéva eotiatdpia, NPOsPEPOVTAG
pia e€apetikn epnelpia {wng pe BEa eviunwaolakd nAiooIAépata.

AlaTnP@VTAg T QUOIKA OHOP@IA TOU avayAupou tng nepIoxnc,
0IKIOTIKG project Tpéxouv atnv eupUtepn neploxn twv Notiwv Mpo-
aotiev Kal n ABnvaikn PiBIépa, o€ pia aktoypaupn oxedov 70 xiAio-
HETPWV and to Aipdvi Tou Melpaid péxpi 1o Lo0vio, Pe eviaio nodnAa-
106popo Kal ne¢ddpopo oe 6 dnpoug, ahAdler pépa pe tn pépa.Eva
pnapaq enevoloewv oe NOAUTEAEIG KaToIKieg, EEVODOXEIQKES HoVA-
6e¢, papiveg, avanAdoeig peydAng kAipakag, pe xwpoug dBAnong kai
avayuxng, Ba npoo@épouv NANBWPaA eNIAOYWV OE KATOIKOUC Kal ENI-
OKENTES, 0€ oUVOUaopO e KataoTnpata, eotiatopia péxpl yachting
kal napoxég euegiac.'OAa autd oe andatacn PoOAIC 10° and 1o KEVIPO
¢ npwtedouaag kal 30 Aentwv and 1o aepodpdpio EA. BeviZEAogy.

To Mo oNPAvTIKG €NITEUYHA, OPWG, TO 0Noio avayévetal va ei-
val opatd petd and pia dekaetia, dtav OAeg autés ol enevduaeig Ba

€XOUV WPIHACEI Kal N avantuén BIOCIHWY HETAYOPWY OTNV NEPIOXN
Ba éxel npoxwpnael, ival n efioodog tng Abnvaikng Pifiépag atov
d1eBvn xaptn, oe BEon epAPAAN AVTAYWVIOTIKWY NPOOPICHWY. AUTO
KatadelkvUel kal To au€avopevo ayopaoTikd evolapépov I51WTWV Kal
ENEVOUTWY NOU AEITOUPYEN WG ENITAXUVTAG AvANTUENG TNG NEPIOXAG.

TApepa, e TIPEC and 7.200 eupw/T.p. péxpi 13.000 eupw/T.p.
N ka1 17.000/1.p. katd p€oo 6po, avdloya pe tnv tonobeaia, ol veo-
dunteg katolkieg tou EAANVIKOU Kai eupUtepa tng ABnvaikng Pii€-
pac, anoteAolv eEAKUGTIKEG ENEVOUTIKEG EMIAOYEC, GUYKPITIKA PE T
standards dAAwv npoopiopwv nou npooehklouv fund managers,
developers Kar I61WTEC e OIKOVOUIKA ENIAVEIQ.

MNa napadelypa, oto Movako, ol agieg Eenepvouv ta 51.000
EUPW/T.U. KaTd Péco 0po, oUPPWVA e TNV OTATIOTIKA UNNpEdia
Monaco Statistics (IMSEE). MdAiota @tdvouv kal ta 100.000 €u-
pw/T.. o€ e€alpetikd dnpoiAeic nepioxég, onwg to Monte Carlo,
161aitepa yia akivnta nou npoo®épouv B€a otn BGAacoa Kai eyyu-
nta o€ euPAnpatika tondonpa, 6nwe to Casino de Monte-Carlo. O1
TIUEG TWV AKIVATWV 0T0 WIKPO Mpiykindto tng Kuaving AKTAG éxouv
augnBei katd 45% tnv Teheutaia HekaAETia, EVK) NPOTHOKIES KaA-
Nigpyouvtal yia npoopiopoug, 6nwe Cote d’Azur, Cannes kai Saint-
Tropez otn TaANikn PiBiépa. ZUp@wva Pe 1o Tonikd ypageio tou
oikou Sotheby’s, nap@ tn onpavtikA NTWoN Twv GUVAAAAYWV yid
aKivnta avw Tou £VOG eKaT. eupw petal 2022 kal 2024 (-45%), 10
2025 undoxetal va ival £€10¢ avakapyng yia tov KAAS0 Twv akiva-
1wV oTn TaANIKA PIBIEpa. AuTh n epBANPATIKA NEPIOXA, Pe ovadikn
kAnpovopid kar anapdpiAho tpéno wng, avaktd t {wTKoTnTa Ing,
€V Napapével pia anod T nio akpiBég NepIoxég Tou KOGPOU, PE
TIpéc akivatwy and 18.000 £wg 30.000 supw/T.. Katd péao 6po,
nou gtavouv kal ti¢ 60.000 eUpw/T.p. yia eNaUAEIC O€ 0pIoPEVES
noAeig. Eniong, otnv lonavia, o€ OAEG TIC AUTOVOHES KOIVOTNTEG, Ol
TIPéG au€avovtal, av kal ge Slapopetiki taxutnta, vy otnv Itai-
Kn PiBiépa 1o evdiagépov EEvwv enevdutwy augavetal otadepd.

Ayopaotéc eivar peyahol enevoutég kar funds, kabwe kal 1510)-
1€¢, ouvtaglouxol enxelpnpatiec n ateAéxn nou avalntouv aopd-
Aeiq, 161wTikdTnTa Kal noAuteAeig lifestyle emidoyég, npoepxdpevol
Kupiwe and tn feppavia, tnv EABetia kai 1o Hvwpévo Baailelo, eBvi-
KOTNTEG NOU NPWTAywWVIOTOUV kal oty EAANVIKA ayopd noAuteAwv
aKIVATWY, 0nou n duvapikn diagoppwvetal péoa and éva oivoho
napayoviwv nou nepiAappdvouv tn 0TabepdTnta T0U PHAKPOOIKOVO-
HikoU nepIBaAAovTog, Tn 81aBe0IHGTNTA NOIOTIKWV AKIVATWY Kal TV
au¢npévn Zntnon yia tonoBeaies nou Npoopépouv T000 enevoUTIKN
aia 600 Kar upnAd eninedo Siapiwong. ONwWS eVOEIKTIKA avapEpel 0
YAdppag Xappaidng, Mpoedpog kal AieuBivwv XupBoulog tng Greece
Sotheby’s International Realty, oxohidovtag 10 pekdp nwAnoewy
nou katéypawe 1o 2024 otnv EAAGSa n yvwoth peaitiki eTaipeia nou
npow6ei 10 eAANVIKO real estate oTiC ayopég Tou e€wTEPIKOU, Kata-
ypdoetar évtovn {ATnon yia noAUTEAR akivnta, €181Ka otnv ABnvaikn
PiBi€pa kai n eAAnVIKN ayopd NOAUTEAWV KATOIKIWV NAPAUEVEl OTNV
KOPUPN TWV EMIAOYWV YIa ayopacTtés uynAoU €1006APATOC.

Ev katakAeidl, n peydAn avantu€n oto EAAnVIKG, pe onpeio
avapopdg tov Riviera Tower, anoteAei kataAUtn w¢ €pyo peydAng
KAipakag kal uPnAwv anaitnoewy yia ta eAANVIKG kal eupwnai-
kG dedopéva. H LAMDA Development €xel kaAAiepynoel peyaAeg
npoadokieg, pe 1o The Ellinikon va edpaiwvel Tn xwpa otov S1eBvA
enevduTIKG xdptn, avaBabpidovtag tnv toupioTikh avdntugn piag
eupUtepng neploxng, noAu népa and 1o nedio eAEyxou Tng.
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Eight unique business case studies that are transforming the city
and the way we live. // Oxtd povadikd emxeipnuatikd case studies
mou aAAdouv tnv méAn aAldd kat tov tpdmo mou (oUHE.

BUSINESS SUCCESS STORIES
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ELIA KENTROTA

Female leadership
In modern luxury
hospitality

The mastermind behind the communicative identity of
FOUR SEASONS ASTIR PALACE is ELIA KENTROTA,
Director of Communications and Public Relations

- a woman with a modern outlook and exceptional
creativity. // Miow and tnv enikoivwviakn tTautétnta
Tou FOUR SEASONS ASTIR PALACE Bpioketal

n EAIA KENTPQTA, Director of Communications

and Public Relations — pia yuvaika pe oUyxpovn

patid kal SnploupyikoTnTa.

HE FOUR SEASONS Astir
I Palace Hotel Athens, which
is synonymous with the
concept of luxury destination, has
been linked to the renaissance
of the Athenian Riviera, plac-
ing Greece on the map of leading
global destinations. A decisive role
in shaping its modern commu-
nicative image is played by Elia
Kentrota, the hotel’s Director of
Communications and Public Re-
lations, who has many years of
experience in the hospitality in-
dustry and deep knowledge of the
international market. She belongs
to the new generation of women
who hold leadership positions in a
demanding industry, with profes-
sionalism, sensitivity and a clear
understanding of what modern
hospitality means. She shares with
us all those features that consist-
ently shape the presence of the
emblematic resort on the interna-
tional scene of luxury hospitality.

e The Four Seasons’ big-
gest competitive advantage is its
unique location. It is located half
an hour from the center of Athens

and the world’s greatest histori-
cal monuments, as well as just 20
minutes from the airport, which
is connected to most countries by
direct flight. The most impressive
thing, however, is that while it is
located within the city, it gives you
the feeling of being on an island.

e Our next steps involve the
arrival of two new hotels, in
Mykonos in 2026 and in Porto
Heli in 2027. We will inaugurate
the new hotel unit on the island
of Mykonosin June 2026. The ho-
tel is located between Ano Mera
and Kalo Livadi, in a unique bay
with its own beach and marina.
It will be quite inclusive for the
hotel guests, enabling them to
experience the island vibe, but
also to isolate themselves and
enjoy the impeccable service of
the Four Seasons.

¢ Our daily challenge is to high-
light the combination of a five-star
product with the authenticity of
the Greek element and to commu-
nicate it in the right way globally.
The good thing is that there is ex-
troversion, which the country, the

A

“We all
understand
that tourism
and hospitality
always need
the care of a
woman.”
«Mavtote o
TOUPICUOG Kal
n @iAo€evia
xperafovtal tn
ppovTida piag
yuvaikag.»

government and local bodies have
substantially contributed to.

e We are fully aligned with
everything related to sustainabil-
ity, which defines the hospitality
industry. Specifically, regarding
the environment, the hotel follows
a zero-plastic policy, has installed
solar panels and applies compost-
ing, reinforcing the “zero-waste”
philosophy. Regarding our broad-
er social contribution, we sup-
port and collaborate with many
local organizations, such as SOS
Chidren’s Villages, Shedia and
the Elpida Association, through
integrated actions to strengthen
them. All of these sustainability
initiatives and the ESG actions of
Four Seasons play a decisive role in
creating relationships of trust with
the modern, demanding traveller.
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To Four Seasons Astir Palace Hotel

Athens, ouvwvupo tou luxury npo-
oplopou, éxel ouvbeBei pe tnv avayévvnon
¢ ABnvaikng PiBiépag, TonoBetwvTag v
EANGOa oTov xdptn Twv Kopupaiwv na-
yKkOopIWY npoopiopwv. Kabopiotikd poho
0tn §1apopewaon tng oUyxpovng ENIKOIVW-
VIGKNG TOU €IKOvag €xel n'EAla Kevipwd,
Director of Communications and Public
Relations tou €evodoxeiou, n onoia Si1adé-
€1 NOAUETA Nopeia 0Tov XWPo TG PIAoge-
viag kai Badid yveaon tng S1evous ayopdg.
H id1a avakel otn véa yevid yuvalkwy nou
KATaKToUV NYETIKEG BEEIC o€ Evav anaitn-
KO KNGO, pe enayyeApatiopod, euaiobn-
oia kal €ekdBapn avtiAnyn Tou TI onpaivel
oUyxpovn @iAogevia. Moipdletal padi pag
OAa 6oa S1apopPWVOUV PE GUVENEID TNV
napousia tou epPfAnpatikoU resort otn
d1edvn oknvi tng noAuteAoug GiAogeviag.

+ To peyaAUTEPO avIaywvioTIKG nAe-
ovéktnua tou Four Seasons oe oxéon pe
dA\oug noAutedeic npoopiopols tng Me-
ooyeiou eival n povadikn tonobeaoia Tou.
Bpioketal pion wpa and 1o kévipo tng ABA-
vag kal ta peyaAltepa 10Topikd pvnpeia
T0U KOOpOU, KaBWE Kal HoAIG 20 Aentd and
10 aepodpopIo, He To 0Mmoio ol Nepioadte-
PEC XWPEG ouvbéovtal péow ancubeiag
nthong. To Mo eVIUNWOIakd, dpwg, eival
nwe¢ evw Bpioketal evidg tng noOAng, oou
divel tnv aioBnaon 6t Bpiokeoal o vnoi.

« Eneibn 10 Four Seasons yvwploe
geydAn enituxia otnv ABnva, ta endpeva
pac Brpata eivar n é\euon 800 vEéwv Ee-
vodoxeiwv: otn MUkovo to 2026 Kal 010
Moépto XA 10 2027. LT0 VNOi TWV AVERWY,
Ba eykaividooupe tn véa Eevodoxelakn
povada tov louvio tou 2026. To €evodo-
xelo Bpioketar avapeoa otnv Avw Mepd
kal 1o KaAd AiIBddi, oe évav povadikd
kOAno pe GIkA Tou mapahia kal papiva.
0a eivar apketd inclusive yia Toug guests
Tou fevodoxeiou, Sivoviag tn duvatodtnia
va {noel Kaveic to vibe tou vnaloU, ahAd
Kal va anopovwOel kal va anoladoel 10
impeccable service tou Four Seasons.

+ H kaBnpepivi pag npdkAnan eivai va
avadei€oupe tov ouvbuaopo evog nevid-
0TEPOU MPOIGVTOG pe Tnv auBeviikdtnta
T0U eAANVIKOU OTOIXEIOU Kal va TO €MIKOI-
VWVAGOUPE PE TOV 0woTd TpONo npog ta
€€w, naykoopiwg. To kaAo eival 6t undpxel
eCWOTPEPEIA KAl 0€ aUTO €Xel OUPPAAE
0UOIAoTIKA N OTAPIEN TNC XWPAC, TNG KU-
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“Our daily challenge
is to highlight the
combination of a
five-star product with
the authenticity of
the Greek element.”

«H KAOGHMEPINH MAX MPOKAHZH
- EINAI NA ArN__AA'EIEOYME TON XYNAYAZMO

BEPVNONG Kal TWV TONIKWY POPEWV.

« Eipaote andAuta eubuypaypiopévol
pe 0,1 oxeticetal pe tn Plwolgétnta, nou
KaBopilel Tov kKAAS0 TNC PIAOEeViag. Tuyke-
Kpipéva yia to nepifdAAov, 1o Eevodoxeio
akoAhouBei pia NOMTIKA PNGEVIKAG XpNong
nAaotikoU, €Xel eykataotnoel nAiakd nave
Kal epappolel kopmoatonoinon, €vioxuo-
viag ™ @IAocogia tou “zero waste”. ‘0cov

POIONTOZ ME THN
IKOY XTOIXEIOY.»

agopa aTnv KoIVWVIKA pag npoapopd uno-
otnpifoupe Kai ouvepyaldpaote pe noAAoug
TONIKOUG POPE(C, ONwG ta Xwpid SOS, n Ixe-
bia kar o LUANoyog EAnida, péoa and oho-
KAnpwpéves dpdoeic. ‘OAeG QUTEG ol NPpw-
ToBoulieg Blwaludtntac kal ol ESG dpdoeig
Tou Four Seasons nai¢ouv kaBoploTiké poAo
0Tn dnpIoUpyia OXECEWV EUMIGTOGUVNG WE
OV 0UyXpOovo Kal anartntikd tagidin.

. BUSINESS SUCCESS STORIES

WHITE PAPER

« SUMMER « 2025



VASILIS VASILEIADIS & GIANNIS VELONIAS

Rewriting the rules
of luxury hospitality

The founders of BILL AND JOHN identified the gaps in the hospitality
market and invested in a hybrid model that combines the know-how
of the hotel experience with the flexibility of short-term rentals. //
O116putég tng BILL AND JOHN eviénioav ta Kevd otnv ayopd tng
pIAoeviag Kal enévduoayv og €va UBPISIKO HoVTEAD Nou ouvdudlel
TNV TEXVOYVWOia tnNG EEVOSOXEIAKNG EPNEIpiag pe tnv eueAi€ia tng

Bpaxuxpoviag pioBwong.

n

From left:
Vasilis
Vasileiadis
kal John
Velonias. //
6 aplotepa:
BaaiAng,

Baaoihe1adng

ai Ndvvng
BeAWviag.

TARTING WITH an apart-
S ment in Athens and reach-

ing over 400 luxury prop-
erties throughout Greece, Bill and
John has evolved into one of the
fastest growing hotel and high-
end accommodation manage-
ment companies. Starting in 2017,
founders - and cousins - Vasilis
Vasileiadis and Giannis Velonias
managed to turn a personal ven-
ture into a leader in the hospitali-
ty space. The company stands out
for its commitment to the quality
of personalized service, ensuring
top ratings on all platforms. Bill
and John is redefining luxury
hospitality in Greece, creating ex-
periences that exceed the expec-
tations of both leisure and busi-
ness travellers. Talking to White
Paper, they describe the evolu-
tionary path of their business:

* GV.. When we started, it
was just the two of us, Vasilis and
1. And we went to every arrival
and departure - even at dawn.
The turning point was in 2019,
when we were managing 15 ac-
commodations and we began
to notice that the owners were
finding us on their own, by word
of mouth, wishing to collaborate.
It was the first time that we be-
gan to see a prospect of growth.

* G.V.: We noticed that many
apartments did not meet the
high quality standards offered by
five-star hotels, while there were
weaknesses in the way they were
displayed and promoted. So, we
applied the know-how that we
had from our experience in hotels
and brought this quality to small-
er accommodations, offering ser-
vices that combine the luxury of
large hotel units with the warmth
and personal service.

e VV.. At Bill and John we
have managed to combine the
standards of the hotel experi-
ence with short-term rentals. The
main difference is that we treat
all customers in the same way.

e G.V.: Our company’s philos-
ophy is summarized in the prom-
ise we made when we hired our
first employee: that no matter
how big the company grows, the
quality of service will remain
excellent. The team is the key to
success, which is why we take
care of our people, who in turn
take care of our customers. So,
when someone thinks about do-
ing business, they should choose
something for which they have a
real passion and interest.

e VV.: The Athenian Riviera
is now a tourist attraction, as is
the center of Athens. Large and
serious investments are being
realised and we want to be an ac-
tive part of these developments.
The visitor to this specific area is
different from the visitor to the
center of the city. Usually, they
have visited our country in the
past, know its history and come to
the Riviera to relax and enjoy the
sun, the sea and the food.

* VV.: The new offices in Gly-
fada ensure even greater immedi-
acy in responding to the needs of
our clients. The Athenian Riviera
is and will continue to be one of
the main destinations we aim to
expand to, as it fits perfectly into
our broader growth plan in major
tourist spots in the country.
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“The Athenian
Riviera fits
perfectly into
our broader
growth plan in
major tourist
spots in the
country.” V.V.
«H ABnvaikn
PiBiépa
taipldalel
andéAuta oto
eupltEpPO
ox€810
avdantuéng
pag oe peydia
TOUPIOTIKA
onpeia tng
Xwpag.» B.B.

Tekivwvtag and €éva Giapépiopa

otnv ABnva kar gtdvoviag o€ ndvw
and 400 noAuteAn akivnta oe OAn tnv EA-
\dda, n Bill and John éxel e€ehixBei o€ pia
anoé Ti¢ Taxytepa avantuooOpEVES €Tal-
peieg diaxeipiong fevodoxeiwv kal high-
end kataAupdtwv. Fekivwvtag to 2017, ol
16pUTEG - Kal Eadéppia - BaoiAng BaaiAel-
@éng kar NMdvvng BeAwviag katapepav va
HETATPEWPOUV €va NPOCWMIKG e€yxeipnpa
o€ €vav nyétn 0Tov Xwpo tng piAogeviag.
H etaipeia Eexwpilel yia Tnv npooniwaon
NG 0TNV NOI6TNTA TNG NPOCWNONOINUEVNG
e€unnpétnong, e€aopalioviag kKopugai-
€¢ aglohoynoeig o€ OAEG TIC NAATQOPHES.
H Bill and John enavanpoadiopilel tnv
noAuteAn @ido€evia otnv EAAGSa, npi-
0UPYWVTAC EUNEIPIEG MOU EENEPVOUV TIC
npoodokieg 1000 Tou leisure 600 Kal Tou
business ta&idiwn. O1 idiol nepiypdpouv
010 White Paper tnv e€eNikTIKA nopeia tng
€NIXEIPNONG TOUC:

« I.B.: 0tav Eekivhoape npaatav ol 6Uo
pag pe tov Baoiln. Kal nnyaivape oe kabe
aeI€n kar avaxwpnaon - akoun Kai ta npe-
pwpata. Inpeio-«otadudc» ntav 1o 2019,
otav gracaye nAéov va Siaxelpi{dpaote 15

KataAupata kai apxioaye va S1anioTwvoupe
0Tl pag €Bpiokav ol 1810KTATEG HoVol TOU,
and otépa oe otopa, embupwvag va ou-
vepyaoToupe. ‘Htav n npwtn ¢popd nou ap-
xioape va BAénoupe tnv npoontikA eEEAIENG.

- I.B.: Mapatnpioape 6t noAAG Siape-
piopata 6ev nAnpoloav ta uygnAd npétuna
noIdTNTAac NoU NPOCPEPOUV Ta NEVIAOTEPA
gevoboxeia, evey unnpxav aduvapieg atov
1p0no npoBoAng kai nPowONoNg Toug.
Epappéoape Aoindv tnv texvoyvwaia nou
efxape and tnv epneipia pag ota fevodoxeia
Kal p£page autn TNy No16TNTa o€ PIKkpdTEPa
kataAupata, npooeépPovVIac UNNPEGieg Nou
ouvéuddouv tnv NoAUTéAEID TWV PeYAAwy
€evodoxelakwy povadwv pe tn leotaold
Kal thv npoownikn e€unnpétnan.

- B.B.: Zn Bill and John éxoupe Kata-
pépelva «navipéWouper ta standards tng
€eV0BOXEIAKNAC EUNEIPIAc Pe Tn Ppaxuxpo-
via pioBwaon. H e1donoidg dlapopd eival
0t aviipetwnidoupe OAoug TOUG MEAATES
JIE TOV 610 TPONO.

- I.B.: H gihocogia tn¢ etalpeiac pag
ouvoyiletal oTnV UNOOXEON MOU dWOayE,
étav anacxoAngaye Tov MPWTO pag epya-
(Opevo: 611 600 KI av HeyaAwaoel n etaipeia,

n noidtnta tng e€unnpétnong Ba napapei-
vel apiotn. H opdda eival 1o «kAeidi» tng
enituxiag, yia autd kal ppovtioupe Toug
avBpwnoug pag, o1 onoiol e T 0€IpA TOUG
@povTi(ouv Toug neAdteg pac. 0tav Aoindv
Kanolog okEPTETAl va aoxoAnbel e o eni-
Xelpeiv, npénel va enIAEEEl KATI yIa TO 0Noio
€xel npaypatikd pepdki kai nddoc.

« B.B.: H ABnvaikn Piiépa eival nAéov
noAog €AEng ToupIoTWV 000 Kal TO KEVTPO
¢ ABnvag. Mivovtal peyaAeg kar ooBapég
enevdloelg kal BENoupe va eipaote evepyod
pépog tng e€ENIENG. O emiokénTng TG ne-
pioxng eival Slapopetikdg and autdv tou
KEVIPOU. ZUVABWC EXE ENIOKEPTEI TN XWPA
pag €avd, yvwpidel Tnv 10Topia Tng Kai €p-
Xetal oTn PIBIEPA YIa va XAAAPWOE! Kal va
xapei tov AAIo, Tn BdAacoa Kal o paynto.

+ B.B.: Me ta véa pag ypageia otn
FAupada, Slacpahifoupe akdpn nio ue-
on avianékpion oTIC avAyKes TwWV neAa-
TV pag. H ABnvaikn Pifiépa eival kal Ba
eival andé toug BacikoU¢ mpoopiopous
nou otoxeloupe va enektafolpe, KaBwg
TalpIGer andAuta oto €UpUTEPO OXEHIO
avantu€ng pag o€ peyaAa touplotikd on-
JEia TNG XWPAg.

“Our secret
recipe is
listening.

We listen and
understand the
guests’ needs and

what their visit
means to them.”

«H MYXZTIKH MAX YYNTATH
EINAIJH KATANOHXH. AKOYME
KAl KATANOOYME TIX ANATKEZXZ

TON EMNIXKENTON KAI TI THMAINEI
FIA AYTOYXZ H ENIZXKEWYH TOYZX.»

. BUSINESS SUCCESS STORIES

WHITE PAPER

« SUMMER « 2025



iz

by L

gay w

*o M

= .*-_' T'_ly.-'-' 1

e

INAHOS PAPPAS

“End-to-end” insurance
loss management with
transparency and speed

Analyzing the company’s business model, VICE VERSA claims
consultant and manager INAHOS PAPPAS shares his strategic
perspective on specialized insurance loss management and the role

of insurance for the sustainability of businesses. // O Claims Consultant
kal Siaxelpiotng tng VICE VERSA, INAXOZ MAMMNAZ, avaAUel 1o
enIXeIpnUatikd POVIEAO TNG ETAIPEIAG KAl KATABETEI TN OTPATNYIKNA TOU
patid otnv e€e18ikeupévn Siaxeipion acPaAioTKWV {NUIWYV, KABWG

Kal oToVv pOAO TNG aoPAAiong yia Tn BIWOIPOTNTA TWV EMNIXEIPACEWV.
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“Insurance
companies
operating in
Greece are
healthy and
have proven
this in the
recent natural
disasters in
Thessaly.”

b PR

[

g i I el M

|
L

«O1 aocpaAioti-
KEG eTAIPEieg

nolovvtal

otnv EAAGSa
anodeixbnkav
UylEig Kal
anoteAeopa-
TIKEG, 181aitepa
oTIC NPOOPATES
Beopnvieg otnv
Oeooalia.»

nou épaoctnplo-

ITH OVER THREE dec-
ades of active presence in
the insurance market, Ina-

hos Pappas has charted a path that
began with senior management
positions in insurance companies,
continued with his experience as
General Manager and Vice Pres-
ident in one of the largest insur-
ance brokerage companies in the
country, and culminated with the
co-founding of VICE VERSA - an
innovative comprehensive insur-
ance loss management company
that serves the interests of policy
holders, in full collaboration with
their insurance advisor. Its mis-
sion? End-to-end loss manage-
ment with expertise, transparency
and speed. Inahos Pappas shares
his insights with the White Paper:

* At VICE VERSA, co-founded
by Nikos Karathanasis, we have
created a business model based
on the deep technical knowledge
we have acquired from our many
years of active presence in all sec-
tors of insurance, which allows us
to document our views with clar-
ity, transparency and fairness for
all parties involved. As a result,
the agreement for compensation
is reached within a period not ex-
ceeding 6 months from the date
that VICE VERSA will take over
the management of the loss.

» The result of this business
model was the successful manage-
ment of losses - within 6 months
- of the disasters caused by the
Daniel and Elias storms, where
our company collaborated with
JUMBO S.A., ENTEC, ATRAX
ENERGY, GEOAPODOSI S.A. The
same happened in the Aspropyr-
gos fires where we collaborated
with SYNERGY S.A., in the PAL
S.A. fire and many more cases.

» VICE VERSA partner Nikos
Karathanasis has been an adjuster
(diploma in Mechanical Engineer-
ing) for twelve consecutive years
in one of the largest companies
in the industry, which allows us
to evaluate all the parameters of
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the case we undertake. Also, since
01.01.25, the company’s staff in-
cludes Philippos Pappas, holder of
a Chemistry degree from Sheffield
and an MBA from EUC Cyprus.

e Insurance is the protection
of a business from risks that can
harm its balance sheet and results,
its possible expansion plans, and
even its viability. When loss of
profit coverage is also provided, it
also protects its employees, creat-
ing an additional level of security.
It is, therefore, important that in-
surance programs are designed
by industry professionals who are
able to quickly identify the needs
of their customers and create the
appropriate program.

MetpwvTag navw and tpei¢ dekaeti-
€¢ evepyng napouaiag otnv acpai-
oTKn ayopd, o lvaxog Manndg éxel xapdgel
pia nopeia nou §ekiva and avwtepes diol-
KNTIKEG BE0EIC 0 aoPAAIOTIKEC ETAIPEIES,
OUVEXICEl Pe TNV epnelpia Tou wg levikag
AiguBuving kar Avtinpdedpog o€ pia and
¢ peyaAitepes etaipeiec aopaMoTIKAg
d1apecoAdBnaong TG XwWpag Kal KOPUPWVe-
tal pe ™ ouvidpuon tng VICE VERSA - piag
KaIVOTOHOU ETAIPEIAC GUVONIKAG BIAXEIPIONG
aoQaMIoTIKOV {npIcdv nou e€unnpetel ta
OUPQEPOVTA TWV aoQaMopévwy o€ ano-
AUTN ouvepyacia pe Tov acpalioTikd Toug
oUppoudo. Anoaton tng; H end-to-end &1-
axeipion tng {npiag pe texvoyvwaia, Slagpd-
vela kal taxutnta. 0 lvaxog Manndg poipd-
Cetal ta 61k tou insights pe to White Paper:
- Ytn VICE VERSA, pe ouvidputh tov
Niko KapaBavdon, éxoupe dnpioupynael
€va eNIXeIPNPAtikd povtého, To onoio Pa-
oiCetal otn Babid texvikn yvwaon, nou ano-
KTtnoape and tnv noAUETA evepyn napouaia
pag oe 6Aoug Toug Topel Tng acpdAiong,
n onoia pag eMITPENEl va TEKUNPILVOUPE
¢ andyels pag e oapnvela, drapdveia
Kar  dikalioolvn yia 0Aa ta epnAekopeva
pépn. Q¢ ek t00TOU, EMITUYXAVOUUE OUY-
Qwvieg anolnpiwong evidg 6 pnvev and
v avdAnyn tng Slaxeipiong tng {npiag
and tn VICE VERSA.
+ AnotéAeopa autol Tou EMIXEIpNpa-
TKoU HOVIEAOU ATAV N ENITUXAG dlaxei-
pion ¢npiwv og didotnpa 6 pnvev and Tig
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“VICE VERSA stands out in
a competitive market thanks
to its profound expertise.”

«H VICE VERSA TEXQPIZEI XAPH XTH BAOIA TEXNOINQXIA THX
KAl THN MOAYETH EMNOEIPIA TQN ZTEAEXQN THX ZTHN ATOPA.»

KaTaoTpoPEC NOU MPOKAAETAV 01 KAKOKAI-
pieg Daniel kai Elias, 6nou n etaipeia pag
ouvepydotnke pe tnv JUMBO A.EE., tnhv
ENTEC, tnv ATPAT ENEPTEIAKH kai tn TEQ-
ANOAOXH A.E.. To i610 GUVERN OTIC NUPKA-
yI€¢ oTov Aonponupyo, onou ouvepyaotn-
kape pe v etaipeia SYNERGY A.E., otnv
nupkayid tng etaipeiac PAL A.E, kabwg Kai
o€ NOAAEC akOPa NEPINTWOEIG.

+ 0 etaipog pag, Niko¢ KapaBavaong,
nou unnpge npaypatoyvwpovag (SinAwpa-
T00X0¢ MnxavoAdyos Mnxavikog) eni 6w-
deka ouvantd €tn o€ pia and g peyaute-
PEG €TaIpEieC TOU KAAGOU, pag enitpénel va
agloAoyoUpe NAAPWE OAES TIC NAPAPETPOUG
KaBe undBeong nou avahapBdvoupe. Eni-
ong, and tnv 01 lavouapiou 2025 oto 6u-
vapikoé tng etaipeiag aviker kar o GIAinnog

Manndg, Katoxo¢ ntuxiou Xnpeiac ano 1o
Naveniothpio Sheffield kar MBA and 10
EUC Cyprus.

« H aopdhion anoteAel kpioiyo pn-
xaviopd npoaotaciag yia ke enixeipnon,
Kabw¢ KaAuntel KIvUVoug nou pnopouv
va nAREOUV ToV 1I00A0YIOHO, Ta 0IKOVOUIKA
anoteAéopata, ta oxEdia avantugng n ako-
ln Kai tn ouvoAIkA Blwalpétntd tng. ‘Otav,
e, nepthapBdver kar tnv - kGAugn anwAel-
ac kepdwv, e€aopalilel emnAéov éva bi-
XTU PO0Taciag yia toug epyaldpevols tng.
Eival, Aoindv, {wtikA¢ onpaciag o oxedia-
Opd¢ TWV aoQaAIoTIKWY NPOYPAUUATWY va
avatibetal o enayyeApatieg tou kAadou,
ol onoiol eival o B€on va avixveloouv
YPAYOPa TIG avayKeS Twv NEAATWV TOUC Kal
va dnpioupynoouv to avdAoyo npdypappa.
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“With the
increase in
population
and intense
residential
development,
new
opportunities
are gradually
arising for more
restaurants.”
G.M.

‘f

| From left: Panos Politis, Giorgos
Melissaris. // An6 apiotepd: Mavog
MoAitng, Mwpyog MeAicodpng.

PANOS POLITIS & GIORGOS MELISSARIS

Leaders in the Athenian
gastronomic scene

GIORGOS MELISSARIS and PANOS POLITIS are behind the most
beloved hangouts in Athens. With a shared philosophy around what
“good food” and “holistic experience” mean, they join forces at OX
and CINAPOS.

IORGOS Melissaris and
GPanos Politis are two en-

trepreneurs who have me-
thodically created, each with their
own identity, a set of restaurants
that do not go unnoticed. From
Brunello and Spitjack, to Ovio and
Cupola, they have linked their
names to hangouts that gain a fa-
natical audience and steady mo-
mentum. Their collaboration at
OX and Cinapos was born natural-
ly, through a long-standing friend-
ship of mutual appreciation. For
them, success is not just a matter
of reservations, but of experiences
that last. This personal bet unfolds
through their thoughts, which
they share with the White Paper.

e P.P.: The first thing I notice
as a customer in a restaurant is the
quality-price ratio. It doesn’t mat-
ter whether I pay a lot or a little -
as long as what I get corresponds
to the cost. Unfortunately, today
we often encounter expensive
restaurants with services that do
not justify their prices. The next
crucial element is the atmosphere,
the feeling you get and the overall
experience, from reception and
service to respect for the customer
and the environment.

¢ G.M.: A real success story in
hospitality today is not based only
on skills or ideas, but on a com-
bination of things. The modern
restaurateur needs knowledge,
from accounting to philosophy.
Although we see many successful
endeavours that stand out mo-
mentarily, the biggest challenge
is durability. Stability in quality,
constant evolution and the right
quality-price ratio are the ele-
ments that build true success and
not merely a temporary success.

 P.P.: My philosophy is based
on creating strong teams. Re-
gardless of how good a concept
is, no business endeavour can
progress without a strong foun-
dation. Daily operation, manage-
ment and financial management
require proper staffing.

WHITE PAPER -
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“Without a strong team
that inspires trust and
functions as a single whole,
there can be no growth;
only stagnation.” P.P.

«AN AEN YNAPXEI H BAZH AMO IKANOYXZ YNEPFATEZ,
AEN EXEl NOHMA NA MPOXQPHZXEI KANEIX
E EMOMENA BHMATA.» M.M.

e P.P.: Hospitality today is
being attacked from all sides —
financially, tax-wise, labor-wise
— and this creates enormous
challenges. However, the biggest
obstacle is not the ideas, the con-
cept, or the collaborations, but
the lack of qualified staff.

e G.M.: Authenticity will
be the dominant trend in the
coming years. I see that people
today are looking for genuine
elements and a substantial ex-
perience. They don't want the
product to be a mix of ideas.

Giorgos Melissaris is the own-
er of Brunello, Brasserie Lorraine,
Brutus, Smash ‘n Bun, Spitjack,
Ami, Taratsa, Woowoo summer,
and Panos Politis is the owner of
Ovio and Cupola. Together, they
own Ox and Cinapos.

0 Nwpyog Mehioadpng kai o Mavog

MoAitng eival emixelpnypatieg nou
£xouv xtioel peBodIkd, o kaBévag pe tn dikn
TOU TAUTOTNTA, éva Tonio payadiwv nou ev
nepvoUv anapatipnta. Ané to Brunello kal
10 Spitjack, péxpi to Ovio kai to Cupola, ta
ovopatd toug eivar ouvbedepéva e Xw-
pOUC Mou PIAOUY 0TO KOIVO- Kal TO KOIVO
anavtd, yepidovtag tpanédia pe evbouaia-
opd. H ouvepyaaia toug ota OX kai Cinapos
ATaV 10 PUOIKG N6pEVO piag nahidg gihiag
kal apoifaiag ektipnong. Madi, «piholv tn

YAwooa» tn¢ otabepng noldtntag Kar tng
auBevtikng @Ihogeviag- kar €pouv kald
nw¢ pia enituxia dev petpiétal povo oe
Kpatnoelg, aAAd o€ epnelpies nou PEVOUV.

« [1.M.: To np®to npdypa nou napatn-
pPW WG neAdng o€ éva eotiatoplo eival av
undpxel value for money. Aev €xel onpacia
av Ba nAnpwow noAAd n Aiya - apkei autd
nou Ba Ndpw va avianokpivetar otnv TIpA.
AuoTUXWCE, €ival Gaivopevo TN ENoXng va
BAénoupe akpIBd payalid pe unnpeaieg
nou 6ev SikaloAoyouv 10 kdatoG. To HeU-
TEPO MI0 ONUAVTIKO XapAKTNPIOTIKG €ival T0
mood, n atpdoPaipa, 10 NWS VIWOEIG EKEI.

Towg kanou aAlol va pac KaAUtepo kpéag

an’ 6,1 oto Ox f va Bpeis nio e€eAypéva
nidta and 0,11 ato Cinapos. Opw¢ autd nou
petpdel eival n 0An epnelpia. And tnv uno-
50xn, 10 service Kai t0 nepiBAAov péxpi
TOV 0€Baopd npog tov neAdrn.

- 'M.: Tia va yiver éva payadi npaypa-
TIKO success story onpepa, xpeldletal évag
ouvbuaopog e€I0TATWV: 0 aUyXpovog £0TI-
dtopag npénel va €xel yvwaoeig and  Aoyi-
oTIKA WG QIAocoia. Notdoo, BAENw 0TI oI
“enituxieg” eival noAU nepioodtepes and
OUVEXEID Kal ouvénela evog payadiol. AAAG
n aAnBiva npékAnon eivai n Sidpkeia. H ota-
Bepotnta oTo NPoidy, n guvexng eEEAIEN, n
KaAn oxéon noldtntac-tiyng, 0Aa autd eivai
nou TeAIKA xTiCouv TNV aAnBiva enituxia kai
OXI P10 MPOCWPIVA ENITUXIA TG ENIXEIPNONG.

« MM Exw w¢ @IAocopia va dnpi-
oupyw duvatég opddec. Xwpic autég, dev
unopei va npoxwpnael kapia enixeipnyat-
Kn npoonddeia, 600 Kakd kal av eival 1o

concept. H kaBnpepivia Aertoupyia, n dia-
Xeipion, akoua Kal 10 0IKOVOUIKG Koppdr,
anaitolv owoth oteAéxwaon.

« M.N.: 0 XwWpog TNC €aTiaong duoko-
AeUel kABe xpovo 6o kal neploadtepo. Ma-
T eivar évag xwpog nou BAAAetar and 6Aeg
116 nAeupéc. Eival 0to 016xaotpd, va 10 Nw
€101- €ite and oIKkovopIkn, GopoAoyIki A
epyactakn danoyn. To peyalitepo npdpAn-
pa otnv eotiacn dev eival oUTe o1 16€€C,
oUte T0 concept, oUTE 01 oUveEpPYaoieg, eival
n éAAEIYn (KatapTiopévou) NPoownikoU.

« [.M.: Zav tdon nou Ba Kuplapxnoel ta
endpeva xpovia BAENw tnv aubevikdtnta.
Oewpw. 0 K6opoC onpepa avalntdel To yvA-
010. O¢Ael nepioadtepo BABOC Kar pnelpia.
Aev 6€Ael T0 npoidv va eival éva pig 16ewV.

0 lwpyog MeAioodpng eivar 1610KTA-
n¢ twv Brunello, Brasserie Lorraine, Bru-
tus, Smash n’ Bun, Spitjack, Ami, Taratsa,
Woowoo summer kai o 1dvog MoAitn¢ twv
Ovio kai Cupola. And koivou éxouv 10 Ox
Kai 1o Cinapos.
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ROMANOS GEORGIOU & DIMITRIS BEIS

Introducing
barefoot luxury

ROMANOS GEORGIOU and DIMITRIS BEIS are actively
involved in the regeneration of the Athenian Riviera with
THE C BEACH RESTAURANT: an all-day destination

in Voula that combines beach, Mediterranean cuisine
and the feeling of vacation. // O PQMANOZ FEQPrioy
kal o AHMHTPHZ MMEHZ cuppstéxouv evepyd otnv
avadiapdppwaon tng ABnvaikng PiIfi€pag pe 1o THE C
BEACH RESTAURANT: €vav all-day npoopiopd otn
BoUAa nou ouvduddlsl napalia, peooyesiakn koudiva

Kal Tnv aicdnon twv SIakonwv.

gins to fade and nature takes

over again, two friends, Ro-
manos Georgiou and Dimitris
Beis, decided to set up something
of their own. A place where you
can spend the whole day, without
being touched by the intensity of
the “urban jungle”; where you
can dive early in the morning,
stay for lunch on the sand, drink
a glass of wine with a view of the
sunset and feel, at least for a mo-
ment, that you are on an island.
The C Beach Restaurant intro-
duces us to barefoot luxury that
leaves room for the experience
to speak for itself. They talk to us
about their venture and goals!

¢ R.G.: With The C Beach
Restaurant, we wanted to create
a new spot on the Athenian Rivi-
era, in harmony with nature that
will offer us the entrepreneurial
opportunity to highlight our aes-
thetics and what we can offer to
the hospitality industry.

¢ D.B.: We are next to tourism
giants, but we are not entrepre-
neurs engaging in other activ-
ities. We created this business

I N VOULA, where the city be-

based exclusively on our own
aesthetic criteria, with the aim
of covering our own needs, first
and foremost. We follow what we
want to witness as an experience:
arelaxed space without pressure;
an unpretentious luxury.

e R.G: I grew up in the
southern suburbs. I started in
Nea Smyrni and later moved to
Voula, which has been boom-
ing rapidly in the last five years
and will continue to do so. So,
together with my partners, we
decided to utilize the untapped
venue and put it on the map.

 D.B.: Thanks to the config-
uration of the space as a continu-
ation of the natural environment
and its special decoration - vege-
tation, wooden elements, targeted
selection of furniture - one feels
that they have moved away from
Attica and are enjoying their holi-
days on an Aegean island.

e R.G.: We have put a lot on
emphasis on the “culinary experi-
ence”. We wanted the flavors to be
familiar to our foreign guests, but
also to include the Greek way of
creation. The menu is not fine din-

“The restaurant
is based on
Greek cuisine
with diversified
and modern
recipes,
inspired by the
Mediterranean
Sea.”

«To gotiatépio
BaoiCetal

otnv eAANVIKN
kouliva pe
dlapoponoin-
MEVEG Kal
oUYXPOVEG
ouvtavyég,
EUMNVEUOUEVEG
and tn
Meodyelo.»

ing. It is simplified with “products
from the farm” and creative dish-
es at good and competitive prices.
This year we added fresh fish - both
as sashimi and on the grill. The
kitchen is overseen by chefs Dori-
na Demai and Lazaros Stamoulis,
with many years of experience and
deep knowledge of gastronomy,
while the premium drinking expe-
rience is ensured by Dimos Lytras
- our third partner - and Vagelis
Siafakas, owners of Bar Flies.

e D.B.: At The C Beach Res-
taurant we host private events,
such as pre-wedding and af-
ter-wedding parties. We are
soon launching themed days and
evenings, with variations in the
menu and music, such as the Full
Moon Dinner - a unique expe-
rience with dinner on the sand
under the light of the full moon.
Our immediate plans include the
addition of a purely evening res-
taurant experience, as we cur-
rently operate from10:00to 22:00.
Our philosophy is constantly
evolving, aiming to offer some-
thing authentic, spontaneous and
meaningful to our guests.
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“The key element that makes

The C Beach a destination and

not just a beach is the feeling

of escaping the city.”

«AYTO NOY KAOGIXTA TO THE C BEACH NPOOPIXMO
KAl OXI AMMAA MIA MAPAAIA, EINAI TO AIZOHMA
Ny TECGEYFEIZ ANMO THN NMNOAH.»

i

LT

Ytn BoUAa, ekei mou n noAn apxicel

va opnvel kai n guon naipvel §avd
tov Adyo, 800 @ilol, 0 Pwpavog Mewpyiou
Kar o Anpntpng Mnéng, anogdoioav va
oTAcOUV KATI 81KO TOUC. Eva Pépog, onou
unopeic va nepdoeic oAdkAnpn tn pépa,
XWpic va e ayyi€el n €vtaon ¢ «aoTIKAG
CoUykAacy». Na BoutAels vwpic T0 npwi,
va peivelg yia lunch otnv dppo, va nieig
gva notnpl kpaoi pe 6€a 1o nAiopacilepa
Kal - €0Tw yia Aiyo - va vopiZeig nwe Bpi-
okeoal o€ vnai. To The C Beach Restaurant
udg ouotivel to barefoot luxury, auth tnv
avenitndeutn noAutéNela, nou dev kpau-

1|
1= ""H1||

yaZel, aAMd agnvel xwpo otnv epnelpia va
piAnoel and pévn tng. Mag evayolv 1o
gyxeipnpd toug Kar poipadovial to opapd
TOUG 0€ NPWTO Npdowno.

« P.I.: Me 1o The C Beach Restaurant,
BéNape va pépoupe otnv ABnvaikn Pifié-
pa, éva véo spot nou va evappoviletal e
10 QUOIKO nepiBdAAov, v tautdxpova
pag divel tn duvatdInta va EKPPAcoulE
v aloBnTIkA pag kal va dei€oupe T pno-
poUpe va Npoo®Epoupe otn Bropnxavia
¢ giAoeviac.

« AM.: Bpiokopaote dinAa o€ peyabn-
PIC TOU TOUPIOHOU, OUWG, NI eV eipjacte

From left:
Romanos Georgiou,
Dimitris Beis.
// Ané apiotepa:
Pwpavog Mrewpyiou,
AnPnTpNg Mnéng.
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enIxelpnpatieg pe diaonaptes 6paotnpio-
TNTEC. Anploupynoape autn v enixeipn-
on Baciopévol anokAEIoTIKG ota SiKa pag
aio0ntikd kpitipia, pe okond va KaAlyou-
JE NPWTa an’ 6Aa T¢ SIKEG pag avaykeg.
AkoAouBoUpe autd nou npaypatika 6€Aou-
e va BIWOOUNE WG EPNEIpia: €vav Xxwpo
xahapd, xwpic nieon. Mia avenmitideutn
noAutéAela.

« PT.: MeydAwoa ota Nétia Mpodotia -
€ekivnoa and t Néa Zulpvn kal apydtepa
petakopioa otn BoUAa, n onoia akpdder pe
Taxei¢ pubpolc ta teAeutaia névie xpovia
Kal ouvexiCer duvapikd. ‘Etol, padi pe toug
OUVETAIPOUG Hou anopacioape va aflonol-
Aooupe €vav avekPETAANEUTO XWPO Kal va
ToV BaAoupe otov xdptn.

« AM.: 0 X®POG, WG OUVEXEID TOU
QuolkoU nepiBdAlovtog, padi pe tnv 161-
aitepn Slakéopnon kal BAdotnon, ta U-
\lva 0TOIXEia Kal TNV Npooeypévn enidoyn
eninAwv, dnpioupyolv tnv aioBnon 4t
Bpiokeoal kanou pakpid and tnv Attikn,
o€ Kanolo vnoi tou Alyaiou.

« PI: Exoupge Swoel éupaocn 010
“culinary experience”. @éAape ol yeUoelg
va €ival YVOPIPEG 0Toug EEVOUC EMIOKE-
nteg pag, aAAd va diatnpoulv tnv eAANVIKA
dnploupyikotnta. To pevol Gev eivar fine
dining, aAAd every day kal anAonoinpévo,
lE «npoidvTa and tov aypo» kai dnpioupyl-
K@ nidta oe npooItég tpég. OETog Npoodé-
oape 10 ppETKO Yap! - 1600 0€ 0aadipl 600
Kal otn oxdpa. Tnv kouZiva emipeholvtal ol
oe¢ Ntopiva Ntepd kal AdZapog Itapou-
Ang, pe noAuetn epneipia kai fadid yvoon
TNC YAOTPOVONIAg, EVE TNV premium eunel-
pia tou notou diacaliouv o Anpog AU-
TpAC - 0 TPITOG GUVETAIPOG HaG - Kal 0 Bay-
YEANG Ziagdkag, 1610kTTEC TG Barflies.

« A.M.: Zto The C Beach Restaurant
@Ihogevolpe Kal 161WTIKEG EKONAWOTEIC,
onwg pre- kal after-wedding parties. XU-
viopa Ba eykaividooupe Bepatikég nué-
peG Kal Bpadiég, pe Sexwplotd pevol Kal
Houolkn, onwg to Full Moon Dinner - pia
povadikn epnelpia deinvou ndvw otnv
dppo und 10 PWC TNG navoeAnvou. Xta
dueoa ox€614 pag eival kal n enéktaon
T0U wpapiou yia Bpadivég dining epnel-
piec, kaBwg Npo¢ to napdv Acitoupyoupe
and tg¢ 10:00 éwg 1i¢ 22:00. H @ilogo-
ofa pag eSeliooetal diapkwe, pe oToxo va
nPooPEPOUE KATI auBevTiko, auBopunto
K 0UCIA0TIKG OTOUG EMIOKENTES HAG.

. BUSINESS SUCCESS STORIES
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MANOLIS MOUTSOS

Establishing all-day entertainment

MANOLIS MOUTSOS, entrepreneur and principal founder of MOMENTUM GROUP, is behind some
iconic southern suburbs hangouts, such as Akanthus, Nalu, Istioploikos, Posidonio and Romeo Club,
which have been setting the “beat” of nightlife for years.

EFORE “ALL-DAY” became
B a trend, Manolis Moutsos

and his associates had
already established it. He was
one of the first entrepreneurs
to transform dining venues
into clubs after midnight, giv-
ing a new dimension to Athe-
nian entertainment. “We saw
that people wanted it”, he tells

us. A southerner by origin and
soul, with basketball in Paleo
Faliro as his starting point and
Akanthus as his first “court”, he
managed to connect everyday
life with nightlife, offering an
experience that lasts from the
first coffee of the day to the last
drink of the night. He speaks to
“White Paper” about his jour-

<

“The Athenian
Riviera has the
potential to
establish itself
as a global
model city and

beach lifestyle.”

ney and the habits of the South-
ern Suburbs - the ones that no
one sees behind every full table.

* The southern suburbs are
my “home”. I was a basketball
player in Paleo Faliro, but due to
some injuries and two surgeries,
I stopped playing professional-
ly. This change was the reason
for me to turn to hospitality, at
a conjuncture that proved to be
decisive. I happened to meet my
future partners and together we
opened Akanthus. That’s how
my journey began. Hospitality
became my passion.

e In some areas we outper-
form cities like Barcelona and
Miami, while in others we still
have room for improvement.
However, the necessary ele-
ments - high-level investments,
quality services and constant-
ly good weather - are already
there, providing a strong foun-
dation for further growth.

 Sports and hospitality are
linked through core values: dis-
cipline and cooperation. At the
same time, there is a great cor-
relation between them, given
that through sports you meet a
lot of people, which helps to at-
tract people to hospitality.

¢ Momentum Group’s suc-
cess is based on the balancing
of different concepts — from
restaurants and clubs to bou-
zouki - which is achieved by
selecting very capable partners.

@ WHITE PAPER -
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These professionals are ded-
icated entirely to each venue,
demonstrating experience and
flexibility. Although the types
of venues differ, the basis of
hospitality remains non-nego-
tiable: excellent customer ser-
vice. From the quality of prod-
ucts and services to the trained
and polite staff to the overall
experience you will offer.

o After the pandemic, the way
Greeks have fun has changed
significantly. When Akanthus
“moved” to the seaside, there
were twelve clubs - today there
are only two left. However, we
were not affected, because while
nightlife in clubs has been lim-
ited, live bouzouki music halls
have witnessed a great boom in
the last three to four years.

Mpiv 10 «all day» yivel tdon, o Mave-

Ang MoUto0g Kai 01 guvepydTeg Tou T0
eixav nén kabiepwael. Hrav and toug Npw-
TOUG EMIXEIPNUATIEG MOU PETETPEYPAV XWPOUC
eotiaong o€ club petd ta peodvuxta, divo-
vtag véa didotaon atnv abnvaikn SiackEda-
on. «<BAénape 611 0 kKOGOC, T0 NTOUTEY, Pag
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; Tﬁe way of having
fun in the Southern

Suburbs is different.
The sea and the good
weather make life
H outdoors a «<must»”.

L1

I<'<H AIAZKEAAZH TA NOTIA MPOAZTIA EINAI
AIA®DQPETIKH. H ©AAAZZA KAl O KAAOZ KAIPOX
# KANEI TH ZQH EXQ NA EXEI' TON NPQTO AOTO.»

Aéel. NOTIog 0Tnv Kataywyn Kar otnv Yuxn,
Je apetnpia to pndoket oto Nalaid ®aAnpo
Kal npwto «ynnedd» tou to Akanthus, ka-
Tapepe va ouveéael Tnv kabnyepivotnta pe
™ VUXTEPIVA {WN, NPooQEpovTas euneipia
nou Kpatd and Tov NPWTo KAPE NG NPEPC,
HExpI To TEAeuTaio noto tng voxtag. MiAG o€
npwto npéowno oto “White Paper” yia
diabpopn tou kal TIg ouvnBeleg Twv Notiwy
MpoaoTiwv - autd nou dev BAENEl Kaveig
niow ano kabe yepdro tpanédl.

« Ta véua npodotia €ival T0 «oniti»
pou. Hpouv pnacketunoAiotag oto MaAaid
®dAnpo, aAld AOyw kdmoiwv tpaupat-
opwV Kal 600 xelpoupyeiwy, otapdtnoa
va naidw enayyeApatkd. Auti n aAhayn
oTdbnKe N aQoOpPUN yia va oTpagw otnv
€0Tiaon, o€ pia oUyKupia nou anodeixbnke
kaBopIoTIKA. ‘ETUXE VA YVWPIow Toug peA-
AOVTIKOUG GUVETaipous pou kal padi avoi-
€ape 1o Akanthus. ‘Etol, ekivnoe n nopeia
pou. H eotiaon €yive 10 nadog pou.

+ Y€ Kanola onpeia uneptepoupe o€
oxéon pe AAAec moAeig, onw¢ n Bap-
keAwvn kal 1o Maidpl, eve) oe dAAoug
éxoupe akopa nepibwpla PBeAtiwong.
Qot600, Ta anapaitnta otoIXeia - Ol
uynAou eninédou enevouoelg, n no1dtnta
UMNPECIKV Kal 0 OUVEXAG KAAGG Kaipog
- eival nén 6w, npoopépovtag 1oxupn
Bdon yia va avantuxBei nepaitépw.

+ 0 aBAntiopdc kal n egtiaon ouvoé-
ovtal péoa and Baaoikég agieg: neibapxia,
Kal ouvepyaoia. NMapdAAnAa, undpxer pe-
yaAn ouoxétion petagl Toug, Kabwe PEow
ToU abAntiopol yvwpicelc noAl kdaopo,
kau nou BonBdel oto va npooeAkUoelg
KOOHO OTNV e0Tiaon.

« H emituxia tou Momentum Group otn-
piCetal otnv 100pPONIA TWV BIAPOPETIKWV
concepts - and eotiatépia kai clubs péxp
unoudoUKIa - Nou ENITUYXAVETal e TV EMIAO-
YA MoAU Ikavwy ouvepyatwv. EnayyeAparieg
apoolwpévor € 0AOKANPOU 0TOV KABE XWPO,
enideikvuovtag epnelpia kai euehigia. Mapdt
01 TUMOI TWV XWPWV dlapépouy, n Bdon g
eotiaong napapéver adianpaypdteutn: n
dpiotn e€unnpétnon tou neAdmn - and v
noIoTNTA TV NPOIGVIWV Kal UNNPECIQV, TO
KATAPTIOHEVO KAl EUYEVIKO NPOCWIKG £WC TN
OUVOMNIKA epnelpia nou Ba NPooPEPEIC.

+ Metd tnv navénpia, o tponog nou di-
aokedddlel o’EAAnvag dAAage onpavtika. To
Qaynté 0Ta £0TIATOPIA ONUEIWVEl PEYAAN
dvodo, evw n Slackédaon ota clubs éxel
pelwBel aioBntd. ‘0tav 1o Akanthus «peta-
KopIoe» 0Tn napaAiakn, unnpxav dwoeka
clubs - onpepa €xouv peivel poAig Suo.
001600, Hev ennpeacTtnkaye, yiati eve n
vuxtepivn {wn ota clubs nepiopiotnke, ta
unoudoUkia ta teAeutaia tpia pe téooepa
Xpovia £xouv yvwpioel peydAn dvenon.
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From left: Tolis Marakakis, Yiannis
Marakakis, Etien Topalian.

-l ®// Ano apiotepd: TOANG Mdp ak Gk,
mavvng MapaKc’nKnc,'E'r'l'év TonaAiav.

TOLIS MARAKAKIS, YIANNIS MARAKAKIS, ETIEN TOPALIAN

Three entrepreneurs,

a common instinct
for success

DOT BEACH VIBES, by ETIEN TOPALIAN and the MARAKAKIS

BROTHERS, elevates the concept of the beach to a hub of taste,
hospitality and authentic connection with the visitor. // To DOT
BEACH VIBES twv ETIEN TOMAAIAN kai AAEPOQN MAPAKAKH
avaBabpilel Tnv €vvola tng napaAiag os €vav Koupo yeuong,

PIAoeviag kal auBevtikng oUvSeong PE TOV EMICKENTN.

demands authenticity, identity

and consistency, Etien Topa-
lian and Yiannis and Tolis Mar-
akakis have charted their own
unique course. With businesses
that cover a wide range of gas-
tronomic and entertainment ex-
periences, they contribute to the
development ofthe Athenian Rivi-
era into a modern, high-standard
destination that meets the mod-
ern demands of the public. At
the seaside Dot Beach Vibes, the
carefreeness of the beach meets

I N AN ERA WHERE hospitality

flavors that are in themselves a
reason to visit. The name “Dot” is
no coincidence: it is the geograph-
ical location of Voula, the heart of
this pioneering venture. The trio
of success speaks of its own sub-
stantial hospitality-related con-
tribution to the evolutionary path
of the Athenian Riviera:

e Y.M.: At Dot Beach Vibes,
our people make the difference.
We deeply believe that human
presence and authentic hospital-
ity are what stand out, especially
when the natural environment
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generously offers sea and sky.

e ET.: The kitchen is a key
part of Dot Beach Vibes. We want
the visitor who comes to swim, to
stay with us for the food experi-
ence as well. Our goal is not just
to meet the needs of the beach,
but to offer flavors that will be a
reason to visit in themselves.

e Y.M.: The different charac-
ters of our venues reflect our de-
sire for experimentation and cre-
ation. Each venue expresses us,
although it has its own unique
concept and identity.

e T.M.: The basic “must” for
anyone who wants to invest in
hospitality is the ability to please
people. The customers have a say
when they choose to leave the
house and dedicate their time
and money. They want to feel
comfortable, to associate the
venue, the flavors and the sounds
with a special experience.

e ET.. The Athenian Riviera
is changing rapidly and the busi-
ness environment is extremely de-
manding. There is a flood of infor-
mation, but also an unprecedented
increase in prices. Consistent
quality is what can keep the rela-
tionship with the customer strong.

e T.M.: We strongly believe
in the development of the Athe-
nian Riviera, as long as it is done
moderately, so as not to alter
the genuine characteristics of
the area. If the masterplans are
implemented on time and as
planned, southern Attica will not
resemble the cinematic images of
previous decades. However, the
world is moving forward and it is
our responsibility to maintain or
even enhance the characteristics
of this little paradise we live in.

e Y.M.: Our connection with
the local community of the South-
ern Suburbs is meaningful, even
though our customers do not
come exclusively from the area.
The proximity to the sea and the
special character of the coastline
are sources of inspiration.
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Ie pia enoxn énou n eotiaon anai-

1ef aubeviikdtnta, tautétnta Kal
ouvénela, ol Etiév Tonahidv, Midvvng Kal
ToAn¢ Mapakdkng €xouv xapacel tn dikA
T0UC EeXxwpIOoTh nopeia. Me enixelpnoeig
nou kaAuntouv éva eupl Gdopa tng ya-
OTPOVOUIKNG Kal PUXAYWYIKAG epnelpiag,
oupBaihouv otnv e€ENIEN Tng ABnvdikng
PiBiépag oe €va oUyXpovo npoopIopod
UPNAWV Npodlaypapwy, nou avianokpi-
VETAl 0TI OUYXPOVEC ANAITAGEIS TOU Kol-
vou. Ito napabaAdoaio Dot Beach Vibes,
n avepeAid tng napaAiag ouvavtd yeuoeig
nou anoteAoUv and poves Toug Adyog eni-
okeyng. To dvopa “Dot” dev eivar tuxaio:
€ival 10 yewypapiko otiypa tng BoUAag,
n Kapdid autol Tou NPWTonopIakol ey-
xelpApatog. H tpimAéta tng emituxiag pIAd
yia T SIKA TNG 0UGIACTIKA OUVEITPOPQ
@Ihogeviac, otnv e€ehiKTIKA nopeia Tng
ABnvaikng PiBiépac:

« M.: Ito Dot Beach Vibes, o1 dv-
Bpwnoi pag kavouv tn diagopd. Miotel-
oupe Badid nwe¢ n avbpwnivn napouaia
Kal n auBevtikn @idogevia eival autd nou

“Our goal is to combine the memories
of our childhood with the development

Eexwpidouy, €I161Ka dTav 10 YUOIKG nepl-
BaAAov npoopépel anhoxepa Odlacoa
Kar oupavo.

« ET.: H kouCiva anoteAei Baaikd kop-
pdu oto Dot Beach Vibes. @éAoupe o eni-
OKEMTNG MOU £PXETAI YIA PNAVIO, VA HEIVE
padi pag kai yia tv epneipia tou gayntou.
0 o16x0¢ pag dev eival anAwg va kaAiyou-
pe TI¢ avdykeg tng napaAiag, aAAd va npo-
opépoupe yeloelg mou Ba anoteAolv and
HOVES TOUC AOYO ENfOKEYNG.

« [.M.: 01 610 opETIKOf XAPAKTAPESG TWV
payadiov pag avkatontpi{ouv tnv enibu-
pia pag yia neipapatiopd kal dnpioupyia.
KdBe xwpog pdg ekppalel, napotl €xel 1o
61kd ToU §exwpIaTd concept kal TAUTOTNTA.

« TM.: To Bacikd «must» yia 6nolov
Béher va enevoloel otnv eotiaon eival n
IKavoTnTa va euxaplotei Tov Koopo. O me-
Adtng €xel Aoyo otav emiAéyel va Byel and
0 ONiTI Kal va aglepwWogl ToV XpOvo Kal Ta
xpnpatd tou. OéAel va viwoel dveta, va
OUVOEDEI TOV XWPO, TIGC YEUOEIC Kal TOUG
NXOUG e Pia EEXwPIOoTh eunelpia.

« ET.: H A6nvaikn Piiépa aAAadel pe

ypAyopoug pubpoug Kal To enIXelpnuatikd
nepiBdAdov eival e€alpeTikG  anaitniko.
Yndpxel katalyiopog nAnpogopiag, aAAd kai
gia npwWIoPavng avgnon twv TPwv. Autd
nou pnopei va kpatnael Suvati th oxéon e
ToV neAdtn eival n otabepn noidtnta.

« TM.: Motetoupe noAU atnv e€ENIEN
¢ ABnvaikng PiBIépag, apkei va yivetal pe
PETPO, WOTE va Pnv aAAoiwBolv ta yvhaia
XAPAKTNPIOTIKA TNG NePIOXAC. Av Ta master
plans ulonoinBolv éykaipa Kai ONWG
€xouv Npoypappatiotel, n votia Attikn dev
Ba Bupiel o TINOTA TIC KIVNPATOYPAPIKES
EIKOVEG mponyoUpevwy deKaeTiV. QoTo-
00, 0 KOOHOG NPOXwPa Kai Sikn pag eudbuvn
eival va 61atnpRooupE h Kal va evieivoupe
10 Xapaktnplotikd autol Tou pikpoU napa-
deioou atov onoio Colpe.

.M.: H oUvdeon pag pe tnv TonikA Kol-
votnta twv Notiwv Mpoactiwv eival ouoia-
oTIKn, napoAo nou ol neAdteg pag 6ev npo-
€pxovial anokAEIoTIKG and tnv neploxn.
H eyyutnta otn 6dAacoa kai o 1d1aitepog
XAPAKTAPAG TNG AKTOYPAMUNAG €ival nnyég
gunveuong kal npokAnon yia epdg.

and comfort of today.” T.M.

«ZTOX0X MAX EINAI NA XYNAYAZOYME TIX ANAMNHZEIX TQN NAIAIKQN
MAXY XPONQN ME THN EXEAIEH KAl THN ANEXZH TOY THMEPA.» T.M.

v

“Our connection
with the local
community of
the Southern
Suburbs is
meaningful,
even though
our customers
do not come
exclusively from
the area.” Y.M.
«H ouvdeon pag
HE TNV TOMIKNA
kolvétnta

Twv NoTiwv
Mpoaotiwv
givail
oucIaoTiKn,
napoAo nou

ol neAdteg

pag dev
npoépxovrtal
anokKAEIOTIKA
and tnv
nepioxn.» M.M.




NIKOS SKREMPOS

The bon viveur

of small,

big pleasures

At VIBO BISTROT in Glyfada and Piraeus, owner and
entrepreneur NIKOS SKREMPOS introduces us to the
philosophy of Vita Bona - the art of living every moment
through everyday pleasures and experiences that
connect people. // X1a VIBO BISTROT tng MNupadag
kal Tou Melpaid, o 1810KTATNG Kal enixeipnpatiac NIKOZ
ZKPEMMOZX pag puei otn giAoco®ia tng Vita Bona - tng
1éxvng va ZeIg TNV KABe oTIyun péoa and KabnpepIveg
anoAauoElC Kal EPMEIPIEC MOU oUVSEOUV avBpwroug.

0-OWNER of the Miche-
‘ lin-starred Hytra, Nikos

Skrempos  has  trans-
formed the “special occasion”
into an everyday affair at Vibo
Bistrot in Glyfada and Piraeus.
In the following interview, he
shares the philosophy behind
the "Vita Bona” concept, the art
of creating all-day experiences,
and the significance of local en-
trepreneurship in contemporary
dining. A narrative about spaces
that live and evolve alongside the
people who visit them.

e While at Hytra we create
award-winning culinary moments
for special occasions, with Vibo I
wanted to make the “special oc-
casion” an everyday affair. “Vita
Bona” is the art of living every day
to the fullest. It is the glass of wine
that becomes a memory, the coffee
that turns into a conversation, the
meal that connects people. I cre-
ated Vibo as a diary of daily pleas-
ures written among friends.

« Local entrepreneurship is the
fabric that connects the past with
the future of a city, without elimi-

nating its special identity. When a
restaurant opens, it does not sim-
ply occupy a space; it converses
with a neighborhood. We did not
come to Piraeus as a foreign body
but as the continuators of a story
that has been written for centu-
ries. Ports have always been meet-
ing points of ideas and flavors. In
Glyfada, the seaside character that
hovers everywhere in the air gave
us the freedom to create.

e Instead of dividing the day
into compartments - morning for
coffee, lunch for dinner, evening
for drinks - we create a continu-
ity in the experience. At 8 am the
space breathes differently than
at 6 pm. Instead of «secrets», we
have empathy: we listen to what
the moment they chose to visit us
means to someone. Balance comes
when you recognize that your
space lives and grows with the
people who visit it.

e Wine is history in liquid
form. Each bottle is a narrative
that starts in a vineyard, passes
through the hands of a wine-
maker and ends up on our table.

A

“A group of
people who
turned their
slow coffee
into an all-day
meeting gave
us the idea

to create a
menu between
meals.”

«Mia napéa nou
UETETPEYE TOV
apyo Kagpeé toug
o€ oAonpepn
guvdavinaon, pag
€dwoe tnv 16€a
va dnyloupyn-
ooupEe €va
pevou

petagu
YEUHATWV.»

Wine Stories was born from the
realization that these narratives
are often lost in impersonal con-
sumption. When you share a
wine in the presence of its crea-
tor, something magical happens:
the winemaker becomes a fellow
diner, the aromatic notes gain a
voice, and knowledge is trans-
formed into a living experience.

e For me, the members of our
team are fellow travellers on a
personal adventure. The chef tells
us about his relationship with
gastronomy. The bartender plays
with the senses. Our waiters con-
vey the story behind each taste.
Success is not just a matter of tal-
ent, but of coordinating people
who share the same aesthetic per-
ception of what hospitality means.

e The southern suburbs are
a paradox that enchants me -
so Greek yet so cosmopolitan.
However, the inspiration does
not come from the region but
from its people. When I say «in-
spired by you», I mean the un-
predictable dialogue with those
who visit us. Every comment,
every look of satisfaction, even
every complaint, becomes an el-
ement of growth.

WHITE PAPER -
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« In the case studies of Vibo,
we study each gastronomic en-
counter as a separate event.
When we bring in a winery, we
create a map of senses. The way
we place the wines, the order of
the flavors, even the music that
dresses the event, are notes that
turn into knowledge for our next
events. It is our lifelong educa-
tion in the art of experience.

TUVIBIOKTATNG  TOU  Bpapeupévou

eotiatopiou pe aotépr Michelin,
Hytra, o Niko¢ ZKp€unog €xel Jetatpéyel
v «eldikn nepiotaon» o€ Kabnpepivia
undBeon ota Vibo Bistrot tng FAuQasdag kai
Tou Melpald. Ltn ouvéVTeUEn nou akoAou-
B¢i, poipadetal ™ gIAocoia niow ano to
"Vita Bona" concept, tnv téxvn tou va dnpi-
oupyeic all-day experiences kal tn onyacia
NG TONIKAG ENIXEIPNPATIKOTNTAG 0Th OUY-
Xpovn egtiaon. Mia agnynon yia Xwpoug
nou {ouv kai avantlooovtal padi pe Toug
avBpwnoug nou Tou¢ ENICKENTOVTAL.

+ Evd otn Hytra, dnpioupyolpe Bpa-
BeEUpEVEC YAOTPOVOUIKEG OTIVHEC Yia €161-
KEC neplotdoelg, e 1o Vibo nbeha va Kavw
v «&I81KA nepiotaon» kadbnpepiva undOe-
on. «Vita Bona» eivar n téxvn tou va Zeig
010 €nakpo v kabe pépa. Eivar to notApl
Kpaoi nou yivetar avapvnon, 0 Kagég nou

petatpénetal o oudntnon, To yelpa nou
ouvdéel avBpwnoug. Anpiolpynoa to Vibo
WG €va nuepoAdyIo kaBnpepivav anohal-
oewv nou ypdgetal petagl gpilwv.

+ H tonikA enixelpnpatikétnta eivar o
10T0¢ nou ouvdEel To napeABov e 1o PEA-
Aov piag noAng, xwpic va e€aleiper v
1d1aitepn tautotntd tne. ‘Otav €va eotia-
10pi0 avoiyel, 6ev katahapPdver anAwg
€vav Xwpo, CUVOUIAET Pe pia yertovid. ITov
Nelpaid dev NpBape wg Eévo owpa, ardd
WG OUVEXIOTEG JIag 10Topiag nou ypagetai
€6 Kal alwveg. Ta Aipdvia ntav navia on-
peia ouvavinong 186wV Kal yeEUOEWV. LTn
FA\updda, o napabaldooiog Xxapaktnpag
nou aiwpEital naviou aTov agpa, Pag £dw-
o€ tnv eAeuBepia tng dnpioupyiac.

« Avti va Siaxwpioupe TV npépa oe
oteyava - npwi yia kagé, peonpépl yia
@ayntd, Bpasdu yia notd - dnuioupyolpe
jia ouvéxela otny epnelpia. I1g 8 1o npwi
0 XWPOC avanvéel dlapopeTikd ano Tic 6
10 anoyeupa. Avi yia «UOTIKGY, EXOUE
evouvaiobnon: agouykpaldpacte T on-
paivel yia kdnolov n oTiyun nou enéAe€e
va pac enioke@Oei. H 10opponia €pxetal
otav avayvwpilels 0Tl 0 Xwpog oou el Kal
avantiooetal padi pe toug avlpwmnoug
nou ToV EMICKENTOVTA.

+ To kpaoi eival i0Topia o€ uypn pop-
@n. Kabe pnoukdAr ival pia apnynon nou
€ekivd ano6 évav apneAwva, nepva and ta
XEPIa £VOC 01VOMOIOU Kal KATAANYEl 0TO Tpa-
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néQ pac. Ta Wine Stories yevvnBnkav and t
ouvelbntonoinon 6t QUTEG oI apnyNoelg Xd-
vovtal ouxvd otnv anpoownn katavaAwon.
‘Otav polpddeoal éva kpaoi pe Tnv napousia
TOU dnpioupyol Tou, oupBaivel KATI payiko:
0 0lvonolog yivetar cuvdaitupévag, ol apw-
HATIKES VOTEG ANOKTOUV PWVA Kal N yvwon
petatpénetal og Blwpatikn epneipia.

- Ma epéva, ta péAn g opddag eival
ouv0d0INGPOI O€ HIA NPOCWNIKA NEPINETEIC.
0 e Pag dinyeital tn oxéon Tou He Tn ya-
otpovopia. O bartender naiCel pe 1 aiobn-
oelg. 01 oepBitdpol petadidouv v 10Topia
niow and kdbe yeton. H enituxia dev eival
pévo Bépa takéviou, aAAd kar cuvtoviopou
avBpwnwv nou polpddovtal v idia aiobn-
TIKA avTiAnyn yia to T onpaivel gihoevia.

« TaNoua Mpodotia eival éva napado-
€0 nou pe payevel - 1600 eAAnvIKA pa Kai
1600 KooponoAitika. H éunveuon, Opwg,
dev €pxetal and tnv meploxn aAAd and
Toug avBpwnoug tng. Otav Aéw “inspired
by you”, evvow tov anpoBAento &idhoyo
e 6ooug pag eniokéntovtal. KaBe oxoAlo,
BAéupa 1kavonoinong, akéua kar napdano-
V0, Petatpénetal o€ atoixeio eEAIENG.

« Ita case studies tou Vibo peletdpe
K@Be yaotpovopIkiA ouvavinon oav Eexwpl-
0106 yeyovoc. 0tav GEPVoupe £va 0IVONoIgio
dnpioupyolpe évav xdptn aiobnoewv. 0
TpONo¢ nou tonoBetoUpe Ta Kpaaid, n oelpd
TWV YEUOEWY, AKOUA Kal N JOUGIKNA NOU VTU-
VEI T0 PWHEVO, AnoTEAOUV GNPEIDTEIC NOU
UETATPENOVTAI OE YVWON YId TIC ENOUEVES
ekdnAwoeIc pac. Eivar n diapkng pag eknai-
deuon atnv TéXvn NG epnelpiag.

“I want our

patrons to leave

feeling like they’ve

just come back to
themselves.”

«OEANQ Ol GAMONEXZ MAZX

NA ®EYTOYN ME THN AIXOHXH OTI MOAIX

ENMEZTPEWYAN ZTOYXZ EAYTOYX TOYZXZ.»

. BUSINESS SUCCESS STORIES
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Some of Athens’ most refined dining destinations are found along the Athens Riviera:
discreet, elegant, and defined by exceptional taste. // Mepikd ané ta nio ekAektd
yaotpovopika spots tng A6nvag Bpiokovtal atnv ABnvaikn Pifiépa: diakpitikd,
KOPWA Kal aplepwpéva otnv anéAauon tng auBeviikng yeuong.

by Yiota Panagiotou
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DELTA

DELTA NEEDS no introduction: it
is the only contemporary Greek
haute cuisine restaurant in Ath-
ens, holding two Michelin stars.
It was created by Dipnosofistiri-
on in July 2021, at the initiative
and with a donation of the Stav-
ros Niarchos Foundation (SNF),
with the aim of becoming a model
gastronomic destination worthy
of the high standards of the SN-
FCC. Its imposing hall with its
floating garden and golden bar
steals the show, while chef George
Papazacharias’ naturalistic gas-
tronomy finds here its ultimate
expression: the yellow-black bees
with transparent wings resting on
flowers, foliage or the “soil” are ac-
tually a lobster-based dish, while
the “Crisp Sunflower” dessert
with baked puff pastry cream and
chestnut praline is equally impres-
sive. Dimitris Zannikos’ incredible
wine list includes over 1000 la-
bels from Greek and international
vineyards, and the well-tuned ser-
vice has the necessary theatrical-
ity to make your evening magical.

To Delta dev xpeldletal 161aitepeg
OUOTAOEIG: Eival TO PHOVO £0TIATOPIO
oUyxpovng €AANVIKAG Koudivag uynAng

yaotpovopiag atnv Abnva, To onoio Katé-
xel U0 aotépia Michelin. Anpioupynfnke
and to Aeinvooo®iotipiov tov loUAI0 ToU
2021, pe npwtoPoulia kar Swped tou 16pU-
patog rtavpog Nidpxog (IZN), pe atoxo va
anoteAéoel €vav nMpoTuUNo yaoTpovouIKO
npoopIoud avtdlo twv uynAwv npodi-
aypagwv tou KMIIN. H emPAntkn odla
TOU € TOV alwPOUKEVO KNAMO Kal TO XpUao
unap KAEBouv TIC EVIUNWOEIG, EVW N va-
ToupaAioTikn yaotpovopia tou chef Mwp-
you MNanadaxapia Bpiokel €6w TNV anoéAutn
€KPPAoN TNC: Ol KITPIVOPAUPES PENIOOEG
pe ta didpava @tepd akoupniopéveg oe
aven, oe pUAAWpata h 0To «xwWpa» eivai
oTnV npaypatikotnta éva nidto e faon tov
a0TaKo, £V €€i00U EVIUNWOIAKO €ival TO
enidopnio «Tpayavog nAiavBog» pe kpépa
Wnpévng opoAidrag kal npaliva and kd-
otavo. H anfoteutn Aiota kpaoiwv tou An-
pntpn Zavvikou, nepihapfdver ndvw and
1.000 etkéteg and tov eAANVIKO Kal Tov
d1eBvn apneAwva Kai 10 KaAoKoupdIopEVo
0épPig draBétel tnv anartolpevn Beatpikd-
1A, WOTE va Kavel T Bpadid oou payikn.

H Info

DELTA /Stavros Niarchos
Foundation Cultural Center, 364
Syngrou Ave., Kallithea, (5th floor,
National Opera building), Kévipo
MoAltiopoU 16pupa «Xtalpog
Nidpxog», Aew®. Zuyypou 364,
KaAAiB€a, (506 6popog KTipio
EOVIKNG AUPIKAG ZKNVNG), Tel:
6986657553

BEEFBAR

FOR PREMIUM MEAT in the south-
ern suburbs, what springs to mind
is this magical spot, within the area
of the Four Seasons hotel. The con-
cept combines fine-dining with a
comfort feel and here you will find
top steaks from all over the world.
Favorite choices include the restau-
rant’s signature street food dishes,
such as the explosive Lobster Tacos
and the playful mini Big K Burgers
with Kobe beef and crispy bacon,
while from the comfort main dish-
es on the menu you will love the
Black Angus striploin, the stir-fried
Pepper Beef, but also the Unagi
salmon with aromatic Asian aro-
mas - either way, everything flirts
with the essence of unpretentious
gastronomy. Don't forget that here,
on weekends, you will try one of
the best brunches in the city.

Av piIAGpe yia premium  kpeatopayia

ota vota npodotia, TOTE T0 PUAAD
nder kateuBeiav €56) 0TO HAYEUTIKO Spot,
€VIOC TNG €MIKpdTelag Tou «Four Seasonsy.
To concept ouvbualer to fine-dining pe tv
comfort aioBnon kai €6 Ba Bpeig kopupaia
steaks and 0Ao tov KOGHO. ITIC ayannpéveg
enAoyés nepidauBavovtal XxapaktnploTika
street food nidta tou eotiatopiou, ONwWE ta
eKpNKTIKA Lobster Tacos kal ta naixvididpika
mini Big K Burgers e kobe beef kai tpayavo
unéikov, eved and ta comfort main dishes tou
pevol Ba Aatpépelg o Black Angus striploin,
10 stir-fried Pepper Beef, aA\d kal Tov 6oAop6
Unagi pe apwpatikd aoiatikd apwpata - 1ol
KI aAIwG OAa pAeptapouv e TV ouaia Tng
QVENITNOEUTNG yaoTpovopiag. Mnv Eexvdg
nwe €6, Ta oappatokipiaka Ba GokIpdoelg
¢va and ta kaAutepa brunch tng noANG.

BEEFBAR
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H Info
BEEFBAR /
Four Seasons
Astir Palace
Hotel Athens,
40 Apollonos
Street,
Vouliagmeni,
fev. «Four
Seasons Astir
Palace Hotel
Athensy,
AnoAlwvog 40,
BouAlaypévn,
Tel:
2109670700

CAPTAIN'S HOUSE
LAGONISSI

IN A UNIQUE NATURAL environ-
ment and with a wooden deck
that seems to literally float above
the water, this particular restau-
rant is a good reason to get in the
car and take a short trip to Lago-
nisi. If you catch the sunset, you
will feel twice as happy and full.
The menu is an ode to both the
land and the treasures of the sea.
The crayfish with burnt corn,
dashi broth and passion fruit is a
dish with nice intensity, the spa-
ghetti grossi with crab, truffle,
miso and smoked egg impresses
with its deep umami flavor, while
if you want to order something
meaty, the wagyu Kagoshima A5
with dumplings, wild mushrooms
and dates will make you exuber-
ant. The extensive wine list curat-
ed by Christos Saliveros is worthy
of the choices on the menu.

@
APT’N'.SHousyGONISSI
» a

PAPAIOANNOU RESTAURANT
VOULIAGMENI

¥’ éva povadiko, puaiko nepIBAaA-

Aov kal pe éva EUAvo deck nou
poiGer va intatal KUPIOAEKTIKG MAVW
anod 1o vepd, T0 OUYKEKPIUEVO €0TIATO-
plo anoteAei éva kaAd Adyo va Pneig ato
QUTOKIVNTO Kal va KAVEIG pia PIKPN «EK-
dpopn» péxpl 1o Aayoviol. Av pdAiota
npoAdpeig to nAiopacilepa, tote Ba viw-
o€I¢ dInAG eutuxiopévog kal nAfpng. To
pevoU anoteAei pia wdn 1600 oTn 0TEPIA,
0600 kal otoug Bnoaupolg tng BdAao-
0ag. H kapaBida pe kapévo kahapnokl,
{wpo dashi kal passion fruit eival midto
HEe wpaieg evidoels, to spaghetti grossi
pe kaBoupl, TpolPa, miso Kal Kanviotd
auyod eviunwolddel pe tn Babid umami
yeuon tou, €ve) av BEAEIC va napayyei-
\ei¢ kAT o€ kpéag To wagyu Kagoshima
A5 pe dumblings, dypia pavitdpia kai
xoupuadec Ba oe 1kavonoinaoel NANPWSG.
H nAnBwpikn wine list nou éxer enipeAn-
Bl o Xpnoto¢ Zahipepoc eival avtd€ia
TV €NIAOYWV TOU KataAdyou.

H Info

CAPTAINS HOUSE LAGONISSI /
Grand Resort Lagonissi, 40th km.
Athens-Sounio Ave., Lagonissi,
Tev. «Grand Resort Lagonissiy,
4006 xAu. Aew®. ABnvwv-Zouviou,
Aayovnaol, Tel: 2291076000

H Info

PAPAIOANNOU
RESTAURANT
VOULIAGMENI
/ 2 lliou Street,
Vouliagmeni,

HAfou 2,

BouAlaypévn,
Tel: 2111001117
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PAPAIOANNOU
RESTAURANT
VOULIAGMENI

THIS IS THE TOP destination for
those who love top-notch fish,
are obsessed with the raw ma-
terial, just like George Papaio-
annou himself, and can't resist
romantic sunsets — if you dine
at the minimalist, linen-cov-
ered tables on the wooden deck,
you will immediately under-
stand what we mean. The fish
list, depending on the weath-
er the fishing boats encounter,
is sometimes overflowing and
sometimes sparse. However,
everything offered will always
be top quality. Perfectly cut and
freshly raw, abundant seafood
pasta, masterfully "tied”, large
grilled fish, but also the famous
steamed grouper are the sug-
gestions you must try. The wine
list, which features “gems” from
the Greek and international
vineyards, curated by the expe-
rienced sommelier Vasiliki Gi-
annarou, will be unforgettable.
As will the “pampering” offered.

E6w, wAdpe yia tov top npoopiopod

00wV AatpelouV TIG KOPUPQIES Ya-
PIEG, €XOUV EPUPOVA PE TNV MPWTN UAN ONwE
AdAwate kal 0 16106 0 Nwpyog MNandiwdv-
vou Kal 6€v pnopolyv pie Tinota va avtiota-
Bolv ota popavtika nAiofaciAépata - av
deinvioelg ota pivipal, otpwpéva pe Aiva
Tpanédia, ndvw oto €UAIvo deck, Ba ka-
TaNdBelg apéows T evvoolpe. H papiépa,
avdloya pe Tov Kaipd mou cuvaviolv ta
Kaikia, dAAote EexelNiCel kal KaAnoleg @o-
péc eival AitA. Mavia épwe, 0t Ba Bpelg,
Ba eival npwtng noidtntag. Ayoya Kopuéva
Kal 0AOQPETKA WG, MANBWPIKES PakKapo-
vades BalaooIvey, «OepEVEC» aPIOTOTE-
XVIKG, peydha wapia wnpéva otn oxdpa,
aAAd kal o d1donpog axviotos popag, ival
0l NPOTACEIG NOU NPENEl va doKIpAoel. H
Niota kpaoiwv pe dlapdvtia tou EAANVIKOU
Kai Tou 61€6volc apneAwva nou €Xel enipe-
AnBei n éunelpn copehié Baaihikn Tdvva-
pou Ba oou peivel aknopdvntn. ‘000 Kai n
nepinoinon nou Ba o€ kKaAopddel.

FINE DINING REPORT 2025
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PELAGOS

THE EXCEPTIONALLY talented
chef Luca Piscazzihas managed
to make this cosmopolitan res-
taurant a Michelin-star-win-
ner since its first year of opera-
tion. Apart from the incredibly
elegant turquoise-toned hall
that impresses the guests or the
terrace with the panoramic sea
view, the cuisine here is always
maintained at a high level and
is the main reason to book a ta-
ble. From the menu, the signa-
ture cold caviar pasta and the
surf n’ turf rabbit with lobster
will remain in your memory
forever. Plus, the experienced
wine pairing from an excellent
list and the professional atti-
tude of the smiling staff will
excite you as well.

0 1diaitepa tahavtouxog chef Luca

Piscazzi katagepe and tnv npwin
Xpovid Aeitoupyiag tou va Kavel aotepdto
auto To KooponoAiTiko eotiatdplo. Mépa and
v anioteuta Kopyn odAa otoug Tvoug Tou
TIPKOUAZ mou KAERe! Kapdiég kal BAEppata n
n Bepdvia pe tnv navopapikn 6éa otn BA-
\aooa, n KouZiva €8 Slatnpeital navia oe
upnAo eninedo ki eival o Bacikdg Adyog yia
va kAeioeig tpanédl. And to pevol 6a oou pei-
VOUV yia ndvta oth gvapn n- signature kpua
caviar pasta kai 1o surf n’ turf kouvéAl pe
aotakd. Ki 6xi povo. To €unelpo wine pairing
ano pia €€oxn Aiota kai n enayyeApatikin ou-
UNEPIPOPA and To xapoyeAaotd NPoowniko
Ba o evBouaidoouy 1o bio.

H Info

PELAGOS / Four Seasons

Astir Palace Hotel Athens, 40
Apollonos Street, Vouliagmeni
fev. «Four Seasons Astir Palace
Hotel Athens», AndAAwvog 40,
BouAlaypévn ,Tel: 2108901192

W Info

BEASTALIS
/ 9 Kyprou

Street, Glyfada

(DINNER

ONLY), Kunpou

9, Mueada
(DINNER

ONLY),
Tel:

6947217771
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BEASTALIS

THE HIGH-END steak house in
Glyfada, housed in an elegant
detached house dating back to
around 1930, belongs to Giannis
Bastalis. The latter has perfect-
ed the asado, the Argentinian
slow-roasting technique with up-
right grills, with the meat hung on
skewers over the fire. The special
dishes that will steal your heart
are the beef tartare served with
the marrow inside the baked, split
bone, the juicy burger, the beefliv-
er and the rib eye that is smoked
over the fire for hours and then is
finished on the grill. The restau-
rant operates from 6:30 PM and
beyond the main hall and the gar-
den there is a private room with
a monastery table, which can ac-
commodate up to 14 people for
private dining, corporate events,
tastings and wine pairing.

To high end steak house tng lNu-

(@adac, nou oteyadetalr oTnv Kopwn
HOVOKaToIKia nou xpovoloyeital nepinou
o010 1930 avnkel otov Mdvvn MnaotaAn. O
teAeutaiog €xel teAelonoinael 10 aoddo, Ty
APYEVTIVIKN TEXVIKA apyol ynoipatog pe
0pBieg oxdpeg, Ye 10 Kpéag va eival kpepa-
Opévo o€ TalykéAI Ndvw and tn ewtd. 01
oneoaAité nou Ba oou KAEWouv TNV kapdid
eival 10 taptdp pooxapiol aepPipIoUEVO
padi pe to pedoUAl, péoa 0to Ynuévo, avoly-
pévo ota 600 Kokkalo, To Joupepd burger,
10 J00Xapiol0 OUKWTI YAAaKTog Kal To rib
eye, nou Kanvietal ndvw and t Qwtid yia
WPEC, KAl TN OUVEXEID OAOKANPWVETAI TN
oxdpa. To eoTiatoplo Aeitoupyei and Tig
18:30, eved népa and tnv Kupiwg odAa Kai
oV KNAMo, pia npiBé aibouaa pe povaotnpl-
aKo6 Tpanéd pnopei va gpiogevnaoel £w¢ Kal
14 dropa yia private dining, etaipika events,
YEUOIYVWOia Kal wine pairing.

ABRA OVATA

AT LAST, Lake Vouliagmeni hosts
a restaurant that is completely
in line with its vibes. The char-
ismatic chef John Skotidas is
managing the kitchen from the
beginning and can now boast
that things are going through
their best phase. The fusion
menu balances intelligently be-
tween the Mediterranean, Asia
and Latin America, emphasiz-
es the raw material and is not
afraid of cosmopolitanism. It
is divided into the Land, Sea
and Farm sections and includes
suggestions such as smoked
eggplant with yogurt and sof-
rito miso, squid with aioli, tar-
ragon and togarashi, tuna with
olive oil, yuzu and jalapeno,
and the umami porterhouse
with padrén peppers and mar-
row. Its doors open early in the
morning with a snack menu
and inspirational finger foods,
while you will enjoy its most
“cinematic” scenery at dusk
during early dinner. Service,
wine and cocktails will satisfy
you completely.

H Aigvn BouAiaypévn €nitéAoug

@INo€evei otnv aykalid tng éva
€oTiatoplio mou oupPadicel andAuta pe
1a vibes tng. 0 xapiopatikég aep John
Skotidas €xel avaldfel tnv kouliva and
v apxn kal nAéov pnopei va nepnga-
veletal 0t ta npdypata Siaviouv tnv
kaAUtepn @don toug. To fusion pevou
100pponei é€unva avapgeoa otn Meod-
yelo, tnv Acia Kal tn Aativikn Apepikn,
6ivel éppaon otnv npwin UAn kal 6ev
@opdtal Tov KooponoAiTiopd. Xwpiletal
otI¢ evotnteg Land, Sea kai Farm kai ne-
pIAapBdvel npotdoeic 6NwW¢ N Kanvigtn
pehit¢ava pe yiaolptl Kal sofrito miso,
10 KaAapdpl pe ayloAi, €0Tpaykov Kkai
togarashi, o Tévo¢ pe eAaidAado, yuzu kai
xahanévio kalr n umami porterhouse pe
nineplég padron kal pedoUAl. 01 ndpteg
TOU avoiyouv anod vwpic 1o npwi pe snack
menu kal epnveuopéva finger foods, eva
10 M0 «KIVNUATOYPa®IkO» OKNviKG Ba
10 anohaloelg to colpouno e 1o early
dinner. Z¢pBic, kpaoi kai cocktails 6a o€
IKavonolngouyv andAuta.

H Info

ABRA OVATA / Vouliagmeni Lake,
Athens, Afyvn BouAlaypévng,

Abnva,
Tel: 2108962220
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THE C BEACH

IT IS RIGHTLY considered the
ideal spot for summer gather-
ings and stands out thanks to
its minimalist aesthetics. Plus,
it emerges as a strong player
also in terms of taste. And this
is thanks to chefs Lazaros Sta-
moulis and Dorina Demai who,
for the third consecutive year,
are investing in a menu with
a Mediterranean character.
Their strong point is raw food
and especially fish in sashimi
form. Do not hesitate to order
the signature fava with caper
chutney and the calamarata
with the catch of the day. Its

“ABRA OVATA

N

THE C BEACH

wine list is carefully struc-
tured, while if you want a cock-
tail, both the refreshing Garden
Paloma with aromas of green
apple and watermelon, and the
Filoxenia Highball with vodka,
mastic, thyme syrup and fig leaf
soda have been made for you.
Of course, you will find many
choices in breakfast smoothies
and juices.

Oewpeital, dikaiwg, To 16avIKO

spot yia summer gathering kai e-
Xwpi¢el xdpn oth PIVIPAAIOTIKA aloBnTIKN
ToU. Kar 0x1 povo, kaBws kal oe Bépata
yeuong avadelkvietal oe duvatd naixtn.
Ki autd xdpn otoug oe® Adlapo XtapoUAn
kal Ntopiva Ntépai nou yia tpitn ouve-

XOUEVN Xpovid enevdliouv oe éva pevol
e PEOOYEIKO Xapakinpa. Auvatd toug
Xapti ta wyud Kai €161kd To Ydpl o€ popPn
sashimi. Mn 610tdo€ig eniong va napay-
yeiheig tnv signature @dpa pe chutney
Kanapng kal tnv calamarata pe Qpéoko
wap! nuépag. H Aiota kpaoiwv tou eival
NPOCEKTIKA dopnpévn, evw av eniBupeic
cocktail, 1600 n 6pooepn Garden Paloma
ye apwpata and npdoivo Ao Kal Kap-
nouq1, 600 kal to Filoxenia Highball, pe
Botka, paotixa, oipdni and Bupdpl kai fig
leaf soda, éxouv @uaxtei yia oéva. Ev-
voeital 0t Ba Ppeic noAAEC enihoyég o€
npwivé smoothies kal xupgoug.

H Info
THE C BEACH / A" Akti, Voula, A’
AKTh BoUAag, Tel: 2102202890

FINE DINING REPORT 2025

WHITE PAPER

«+ SUMMER - 2025



WHITE PAPER

N

N
SUMMMER 2025

NouPou Life

S

Exciting cocktails and renowned bartenders transform fine drinking and entertainment in the
Southern Suburbs in a wander through the world of sophistication and elegance. // Zuvapnaotikd
cocktails ka1 kataflwpévol bartenders petatpénouv to fine drinking kai tn diackédaon ota Notia

Mpodotia o€ pia nepinAdvnon 0ToV KOGHO TOU EKAENTUOPEVOU Kal TOU EKAEKTOU.

by Yiota Panagiotou
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AVRA BAR

IS THE COMBINATION of fine
drinking for demanding peo-
ple and incredible views for ro-
mantics possible? Yes, of course
it is possible, as Avra bar of the
top Four Seasons Astir Palace
hotel in Vouliagmeni is the ulti-
mate destination that excites all
the senses. Bar manager Manon
Kapfer and her team are bet-
ting heavily on cocktails that
honor seasonality, sustainabil-
ity and innovation. Among the
“alchemies” of the constantly
evolving menu, the refreshing
Orange, based on gin and spar-
kling wine with characteristic
aromas of orange blossom and
pistachio stands out, as well as
the Pear with tequila, pear, pe-
can and lemon at its heart. Of
course, there is no shortage of
classics, as well as elevated bar
snacks - try the flatbreads with
tomato and basil or the sliders
with Serres buffalo meat and
you will remember us.

AVRA BAR

Fine drinking yia anartntikoUg Kal

anioteutn 6€a yia popavtikoug yi-
vetal; Nai, evvoeital nwe yivetal, kabwg 1o
Avra bar tou Kopugaiou €evodoxeiou Four
Seasons Astir Palace atn Bouhiaypévn eival
0 anoAUToC NPoOoPIGHAC Mou EEITAPEI OAEG TIG
aioBnoeig. H bar manager Manon Kapfer kai
n opdda tng novrdpouv duvard oe cocktails
nou TIPOUV TNV €MNOXIKOTNTA, TN BIwoIHoTNTa
Kal TNV KaIvoTopia. Avapeoa oTiG «aAXnpeie»
T0U lapKws e€eAloodpevou pevol Eexwpi-
Touv 10 6poaepd Orange pe BAon To gin Kai 10
aPPWOES KPAOT Kal XapakInpIoTIkd apwyata
ano6 avBd noptokaAiou kar PIoTikl, KABWG Kal
10 Pear nou kpUPel otnv kapdid tou Tekila,
axAddi, pecan kai Aepovi. Qualkd, dev Aei-
nouv ta classics, 0nw¢ Kar ta elevated bar
snacks- 6okipaoe ta flatbreads pe viopdra
kal BaciAikd i ta sliders pe Boupaliolo kpéag
Leppwy Kal 6a pag BupnBeic.

H Info

AVRA BAR / Four Seasons
Astir Palace Hotel Athens, 40
Apollonos Street, Vouliagmeni,
Tev. «Four Seasons Astir Palace
Hotel Athens», AndéAAwvog 40,
BouAlayuévn, Tel: 2108901197

ISLAND

IT IS THE ALL-TIME classic brand
of the Athenian Riviera, as it has
contributed to the building of its
legend. Thanks to its unique lo-
cation and its cosmopolitan style
with clear Greek chic influences,
it is the hit of every summer. Be-
yond the endless clubbing with
DJ sets, among its highlights are
the signature dishes of Nikos Skli-
ras, the well-made sushi, the ex-
tensive wine list with exquisite la-
bels from Greek and international
vineyards, many vintage cham-
pagnes and rare spirits, top-notch
service and, of course, unique
cocktails from the experienced
team of mixologists, involving
both signature drinks and very
strong classics.

Anotelei 10 all time classic brand

g Abnvaikng PiBiépag, kabwg éxel
OUPBAAEI 0TO «XTiOIHO» TOU PUBOU TNE. Xdpn
010 povadikd location Tou kai 10 Koopomno-
Aitiko oTUA Tou pe EexdBapeg Greek chic
enippoég anoteAel to hit kdbe kahokaipioU.
Mépa and 1o ateAeiwto clubbing pe dj sets,
avdpeoa ota high lights tou Eexwpidouv ta
nidra pe v unoypan tou Nikou IkAnpa, 10
kahogriaypévo sushi, n ektevig wine list pe
EKAEKTEG ETIKETEG and Tov EAANVIKO Kal Tov
dieBvn apneAwva, noAAEG vintage capndvieg
Kal onavia spirits, 10 G€pPIG eMNEGOU Kal
QUOIKA ta povadikd cocktails, and tnv éunel-
pn opdsda twv mixologists, €ite piAdpe yia ta
signatures eite yia ta noAU duvard classics.
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H Info
ISLAND /
27th km.
Athens-Sounio
Ave., Varkiza,

270 XAU. New®.

ABnvwv-
Youviou,
Bdpkica,

Tel:
2108925000
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ACE HOTEL

Undoubtedly, the Ace Hotel &
Swim Club Athens is among the
most beautiful boutique hotels in
the southern suburbs. With the
classic charm of a 1970s resort
combined with the aesthetics of
today, the innovative infrastruc-
ture of the future and above all,
Art, it is a unique hospitality pro-
posal. But you will also come here
for the cocktails, as this year the
resort collaborates with Quixotic
Projects, a creative cocktail label
that has put its stamp on some
of the most recognized bars in
the world (with positions in the
World’s 50 Best Bars). Led by Ca-
rina Soto Velasquez, Josh Fontaine
and the “general” of the mixology
team Chris McNulty, it creates a
tailor-made menu for each area of
the hotel. This means that at the
pool you can enjoy light composi-
tions such as the Sunset Negroni
with gin, and Campari with pine-
apple, coconut oil and sweet ver-
mouth, while at the Lobby bar you
will be seduced by an Athenian

ACE HOTEL

version of the Dirty Martini with
vodka with olive oil, olive brine
and bay tincture, which they have
named Chrysanthemum. Finally,
at the restaurant, you can indulge
in a Medi Margarita that mingles
Mexico with the Mediterranean.

Avapgiopntnta, avdpyeoa ota nio

Opopga boutique Eevodoxeia Twv
VOTiwV npoactiwv cuykataAéyetal 1o Ace
Hotel & Swim Club Athens. Me tnhv kAaaikn
yonteia evog Bepétpou Twv 70s nou ouvdu-
Ggetal pe TNV AI0ONTIKA TOU ONPEPA, TIG Kal-
VoTOpEG unobopés Tou PEAAOVTOG Kal ndvw
and 6Aa tnv Téxvn, anoteAel pia povadikn
npotacn @iAogeviag. E6w, pws Ba €pBeig
kal yia ta cocktaills, kaBw¢ 1o resort PETog
ouvepyaletal pe o Quixotic Projects, éva
dnpioupylkd cocktail label nou éxel BaAer
™ oppayida Tou o€ PepIKa and ta nio ava-
yvwplopéva bars atov kapo (ue Béaeig ata
World’s 50 Best Bars). Me enike(paAng toug
Carina Soto Velasquez, Josh Fontaine kai
0V «0Tpatnyd» tng opddag mixology Chris
McNulty, gridxvel éva tailor-made menu yia
KGBe xwpo Tou Eevodoxeiou. Autd onpaivel
ot otnv migiva pnopei¢ va anoAhadoeig ava-
Aappeg ouvBEaels onwe to Sunset Negroni
pe tQiv, Campari pe avavd, Ad1 kapudag Kai
YAUKO BeppoUt, evw oto Lobby bar 8a EeAo-
yiaoTeic and pia abnvaikn ekdoxn tou Dirty
Martini, pe vodka pe eAaiéAado, dApn eAidg
kal Baupa 6agvng, Tv onoia £Xouv ovopd-
oel Chrysanthemum. TéAog, 0To eatiatoplo,
unopei¢ va apebeic oe pia Medi Margarita
nou «navipevel» 10 Me€iko pe tn Meadyeio.

ua

'"DOT BEACH VIBES

H Info

ACE HOTEL /
1 Artemisiou

Street, Glyfada,

Aptepioiou 1,

rAugada,

Tel:

2100220188
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DOT Beach Vibes

The bar restaurant whose motto
is “slow living by the sea” is lo-
cated a stone’s throw away from
the waves on Voula’s first beach.
It starts with coffee and brunch
in the morning, while its sun
loungers are the meeting point
of the weekend. As the day goes
by, things get interesting in the
restaurant area with the sunset
solemnly marking the time for
cocktails. The list, which has
been curated by Marios Mar-
maras, includes a section with
cool aperitivi, among which
Sunkiss with dry vermouth and
peach liqueur and the non al-
coholic Zestini stand out. The
list also includes five signature
drinks, each better than the
other. However, we “surren-
dered” to the refreshing acidity
of Fluffy Paloma and the sophis-
tication of D’ Estate Negroni.

To bar restaurant nou éxel kdvel

olvBnpa 1o «slow living by the
sea» Bpioketal pia avdoa and 1o KOpa
otnv A’ nha BoUAag. Eekiva pe kagé kal
brunch and 1o npwi, v o1 EaNAWOTPES
TOU anoteAolV T0 oNpeio ouvavinong tou
oappatokupiakou. KaBwe n pépa nepvd,
Ta npdypata yivovrar evélagépovia atov
XWPO TOU €0TIATOPIOU e TO NAIoBaadilepa
va onpatodotel navnyupika Ty pa twv
cocktails. H Aigta, tnv onoia €xel emipe-
AnBei o Mdpio¢ Mappapdc, nepiAappavel
pia evotnta pe 6pooepd aperitivi  and
1a onoia Eexwpidouv to Sunkiss pe dry
vermouth kal Aikép poddakivo Kal To non
alcoholic Zestini. 0 katdAoyog nepiAay-
Bdvel, eniong, kal mévie signature, TO
éva kaAutepo and to GANo. Epeic ndviwg
«napadobnkape» otnv avalwoyovntikn
o€0tnta tng Fluffy Paloma kal atnv noAu-
nhokdtnta tou D’Estate Negroni.

H Info

DOT BEACH VIBES / A' Plaz
Voulas, 4 Alkyonidon Ave., Voula,
Aew®. AAKUOVISwV 4, BoUAaq,
Tel: 2108958872
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BAGATELLE

IT CARRIES all the glamour of
its name, but Bagatelle Athens
has a completely unique Medi-
terranean finesse. The menu is
curated by executive chef Jo-
seph Kahat, always under the
high supervision of the group’s
corporate chef, Rocco Semi-
nara. If you like French fusion
with Mediterranean twists, you
will find your paradise here. We
loved the whole chicken baked
in a salt crust and of course the
award-winning, signature pizza
of Bagatelle, which is one of the
best sellers on the menu thanks
to the three-day-aged dough
and the topping of fior di latte
mozzarella, truffle béchamel
and aromatic fresh truffle. As
for the wine section, the cellar
is “equipped” with suggestions
both domestic and internation-
al, while the signature cocktails
are not only gastronomic but
also uplifting. Start with a fresh
and refreshing Coquelicot Sour
with liqueur, pineapple and its
exotic tones. Of course, the mu-
sic from resident DJs and guest
performers contributes deci-
sively to the joie de vivre feeling.

BAGATELLE

KouBaAdel 6An tnv aiyAn tou

ovopatdc tou, aAAd to Bagatelle
Athens 61a0€tel pia evieAwe Eexwpi-
0Th peooyelakn givétoa. To pevou eni-
peheital wg executive chef o Joseph
Kahat, ndvta und tnv uynAn enigtacia
tou corporate chef tou opihou, Rocco
Seminara. Av oou apécel 10 YaAAikd
fusion pe peooyelaka twists, €6w Ba
Bpeig tov napddelod oou. Epeic, Aatpé-
gape 10 0AGKANpO KOTOMOUAO WnpEVO
o€ kpouota ahatiol kal Gpualkd tn Ppa-
Beupévn, signature nitoa tou Bagatelle,
n onoia ouykataAéyetal ota best seller
T0U pevou, xdpn ato {uudpl TpINPEPNG
wpipaong kal to topping and potoapéAa
fior di latte, unecapéA 1polQac kal apw-
HATIKA QPEOKIa TpoUPA. L€ OTI APOpa 10
0IVIKO Koppdti n kdBa eivar “eonAigué-
vn” e NPoTAcels 1000 and TovV £yXwpIo,
000 Kal anoé Tov d1eBvn aunelwva, Ve
ta signature cocktails népa and yaotpo-
VOpIKA, eival kal feonkwtikd. Eekiva
pe éva péoko kal 6pooepd Coquelicot
Sour pe Aikép, avava kal e€WTIKOUC T0-
voug. Evvoeital nw¢ otnv joie de vivre
aiobnon ocupBdAAouv ol poucikéc and
resident DJs kar guest performers.

H Info

BAGATELLE / 77 Apollonos Street,
Vouliagmeni, 166 71, ANOAAwWVOG
77, Bouhiaypévn 166 71,

Tel: 2144448240
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H Info

SWELL
VOULIAGMENI
/ 17 lasonos
Street,
Vouliagmeni,
ldcovog 17,
BouAiaypévn,
Tel: 2111188935

SWELL VOULIAGMENI

SWELL
VOULIAGMENI

THE COOLEST roof garden of Vouli-
agmeni by far, belongs to two
brothers, George and Angelo. It has
become a talk of the town both for
the magnificent 360° view of the
sea that will easily relax you after
a tiring day, and for its very good
sushi. Along with the bake crab dy-
namite, the california happy rolls,
the naruto rolls and the new style
sushi, you should definitely choose
one of the special signature cock-
tails: Mamarita, Swell 22, Pineap-
ple Lovers and Angelo, each with
a different spirit as a base, have
gained fans and if you try them,
you too will join the club.

To nmio poaepd roof garden tng Bou-

Niaypévng pe diapopd, avikel ae 6Uo
adéppia tov NMwpyo Kai tov Avileho. Exel
yivel talk of the town td00 yia Tn payeut-
kn Béa 360° npog tn BAAacoa nou eUKoAa
Ba oe xaAapwoel PeTd and pia KoUPaoTIKN
HEPa, 600 Kal yia T0 NoAU kaAd sushi Tou.
Madi dpwg pe ta bake crab dynamite, ta
california happy rolls, ta naruto rolls, aAAd
kai ta new style sushi rolls nou kukAoo-
poUv o€ peydAn noikiAia, npéner va dlaAé-
€eIc onwadnnote Kal Kanolo ano ta 1diaite-
pa signature cocktails Ta onoia QTIGXVOUV
€6w Kal yivovtal avdpnaota: Ta Mamarita,
Swell 22, Pinapple Lovers kai Angelo, 10 Ka-
Béva pe dlapopetikd spirit wg Paon €xouv
anoKTnoel pavatikoug onadoug Ki av ta 6o-
KIuGoeig Ba pneig ki eou ato club.

188
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MANKO ATHENS

THE CULINARY universe of the
iconic chef Juan David Ocampo
has been transferred to the sea-
front in a venue with a boho chic
aesthetic, bespoke furniture and,
of course, a sea view. The menu
here plays smartly with nikkei
(Japanese-Peruvian) options, but
also with chifa (Chinese-Peruvi-
an) proposals, while it does not of-
fer any sushi at all. Here you will
enjoy a series of tiradito, fried rice
in the “aeropuerto” with grilled
pork belly, shrimp and juicy ome-
lette with scallops, lomo saltado
(traditional Peruvian stir fry) and
addictive bocado criollo, a mini
tortilla with seared veal heart and
smoked mayonnaise. For dessert,
we highly recommend the choc-
olate with aji Amarillo pepper
ganache. The wine list, the cock-
tail list and the service are simply
“smashing”, and the beach opens
at noon while the incredible sun-
set parties begin in the afternoon.
Every Thursday to Saturday from
11:30 PM, the dance music of the
DJs dominates and lifts the mood
to new heights.

To vyaotpovopikd clunav ToU

epuBAnpatikol chef Juan David
Ocampo petapépbnke 6inAa oto KUpa
o¢ €vav xwpo pe boho chic aioBntikn,
bespoke éninAa kal guaoika 6¢a otn Bd-
Aacoa. To pevou e6w nailel €€unva pe
nikkei (Japanese-Peruvian) eniloyéc,
aAAd kai pe chifa (Chinese-Peruvian)
npotdoelg, eve) dev €xel kaBoAou sushi.
E6) BOa anoAavoete pia oeipd and
tiradito, tnyavnté pUdI oto “aeropuerto”
ge Yntn xolpIvh KolAid, yapieg kar ou-
pepn opehéta pe xtévia, lomo saltado
(napadoaiakd nepouBiavé stir fry) kai
eBioTikd bocado criollo, pia pivi toptiyia
pe kawahiopévn pooxapiola kapdid, Kai
kanviotn paylovéla. MNa 1o KAEioIpo oou
npoteivoupe avenigUAakta tn gokoAdra,
pe ykavdal minepidg aji Amarillo. H wine
list, n Aiota twv cocktails kar t0 g€pPig
anAd ta «ondver, eV ONPEIWOE NWE N
nAal avoiyel T0 peonpépl Kai 1o anoyeupa
€ekivoUv ta aniava sunset party. Kabe
Népntn pe rdppato and tc 23:30 ol xo-
PEUTIKEC HOUTIKES TWV d.j. KuplapxoUv Kal
aveBddouv tn d1a6ean ata Lyn.

N Info

MANKO ATHENS / Asteria, 110
Poseidonos Ave., Glyfada, Aewo.
Mooeldwvog 110, TAu@dda,

Tel: 2166861900
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BUNGALOW 7

IT OPENED last summer and sud-
denly Glyfada regained the glam-
our it had when Asteria was fre-
quented by international jet set
personalities and glamorous mov-
ie stars. The ultra-elegant beach
restaurant bar features an impres-
sive bar in its lounge, large tables
with comfortable seats with direct
contact with the beach, as well as
quieter corners, while in the pool
with day beds there is also a sepa-
rate area for their excellent sushi.
Chef Dinos Fotinakis directs the
kitchen, creating a comfort idio-
syncratic menu, with roots in the
Mediterranean and cosmopolitan
influences. His raw dishes are a
feast for the eyes and taste buds,

while in the main courses meat
dominates with a wide variety of
origins and cuts. In addition to the
evening menu, they of course have
delicious suggestions for break-
fast and lunch, a comprehensive
wine list and well-made cocktails,
with unexpected ingredients, by
Dimitris Karapanos and Vasilis
Sgouromallis.

Avoie népal To Kahokaip! kar Eagvika

n MAupdada avéktnoe tnv aiyAn nou
eixe otav ota Aotépia oUxvalav npoowni-
kotnteg tou 61EBvolg jet set kar Aapnepol
NPWIAYWVIOTEG TOU  Kivnpatoypdgou. To
unépkopyo beach restaurant bar d1a6étel pia
EVIUNWOIaKA pndpa otn odAa tou, peydia
Tpanéqia pe dveta kabiopara pe dueon enagn
pe Tnv napaia, aAAd Kai o NOUXES YWVIES,
eV oTnv nioiva pe ta day beds, Aertoupyel

BUNGALOW 7

KI €vag SeEXwPIoTOC XWPOG yia To ealpeti-
K0 Toug sushi. Ta nvia tn¢ kouZivag kpatd o
0e® Ntivog DwTeIvakng, dnpioupywvag va
comfort 16100UyKpaciakd pevou, pe pideg
0tn Mealdyelo Kal KoOHOMOAITIKES EMIPPOES.
Ta wpd tou eival éva xdppa o@BaAUWV kal
YEUONG, EVW 0TA KUPIWG TO KPEAG KUpIapxel
je peydAn noikiAia npogAeUoEWY Kal KOMGV.
Ektdg and tn Bpadivi kapta, EVVoETtal Nwg
€XOUV YEUOTIKEG NPOTaoelS yia breakfast ka
JeonpepIavo, pia epneplotatwpévn  Aiota
Kpaoiwv nou dev Tng Ainel Tinota, aAAd ka
Kahogriaypéva cocktails, pe anpoopeva ui-
kd, ané tov Anpntpn Kapandvo kai tov Baoi-
An ZyoupopdAAn.

H Info

BUNGALOW 7 / Asteria, 110
Poseidonos Ave., Glyfada,

ANew@. Mooeidwvog 110, FAupdda,
Tel: 2111907001
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Athenian Riviera’s finest tables, where summer unfolds in bites
of effortless elegance. // Ta ekAektd tpanédia tng ABnvaikng Pifi€pac,
onou to KaAokaipl oepPipetal pe aBiaotn KopyadTnta.
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Abra Ovata

The effortless cosmopolitan escape by the lake.

CAN COSMOPOLITAN charm
be effortless? At Abra Ovata, it
can. Nestled on the lake’s edge,
this serene escape blends gas-
tronomy, design, and relaxation
in a spellbinding setting.

Executive Chef John Skoti-
das crafts a fusion menu rooted
in Greek simplicity, with bold
South American and Asian influ-
ences, masterfully executed by
Vaggelis Dagdelenis.

Signature dishes like the
“Athenian” crab salad, red
prawn and mussel paella, and
pistachio-filled Paris Brest cap-
tivate every palate.

The experience extends to
herb-infused cocktails, post-
swim snacks, and the elegant
Deck that bridges the restaurant
and the lake. With refined aes-
thetics, touches by Zeus+Dione,
and a cinematic blue-hour back-
drop, Abra Ovata isn’t just a place
— it’s a multisensory journey.

Mnopei T0 kooponoAitiko va eival
avenitndeuto; Xto Abra Ovata, n
andvinon eivar «var. OwAiaopévo otnv
aykaAid tng Afuvng, anoteAei évav npoopi-
0l6 MOU EVGVEI Th yasTpovopia, To design
Kal Tn xaAdpwaon, o€ €va Jayeutikd oknVIKO.
0 Executive Chef John Zkotibag dnpi-
oupyei éva fusion pevou pe piceg otnv -
Anvikn KouZiva kai pe enippoég and t Notia
Apepikn kal Aoia, v o BayyéAng AaydeAé-
vng avalapBavel v dyoyn ektéAean.

Mdta nou eviunwoldlouyv, 6nNw¢ n
«ABnvaikn» caldta pe kapoupl, n nagyla
e yapibeg kar pudia kai to Paris Brest pe
ndota QIoTIKIOU.

H epneipia ouvexiCetal ota signature
cocktails pe Botava, ota snacks peTd tn
Boutid kai oto Deck nou evwvel Aipvn Kal
eoTiatoplo. Me elegant aiobntikn, Aentég
nivehI€g Zeus+Dione Kkal OKnvikO nou pa-
yeUel To coupouno, To Abra Ovata ev eival
anAwgs xwpog - eivar euneipia.

H Info

Vouliagmeni Lake, Athens,
Afpuvn BouAlaypévng, ABnva,
Tel: 2108962220
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BlueFish Vouliagmeni

A Mediterranean culinary experience.

IN THE HEART of the Athenian
Riviera, BlueFish Vouliagmeni re-
defines seafood gastronomy, with
a magical view of the blue waters
of the Saronic Gulf. The freshness
of the ingredients meets high art
in dishes that take the taste to the
next level, while respecting the
raw material.

Fresh fish and the exquisite
Mediterranean Bluefin Tuna,
which arrives fresh daily, occu-
py a central place on the menu.
The raw preparations - from
sashimi and ceviche to carpac-
cio - reveal its authentic taste
and delicate texture.

The kitchen is run by Exec-
utive Chef Panagiotis Sakeliou
and Chef George Economides.
What makes BlueFish unique
is the “Head to Tail” concept,
which for 7 years has been high-
lighting the mastery and deep
deliciousness of the fish. Every
part of the fish is fully utilized,
revealing flavors that we rarely
come across on a dish.

The wine list, curated by Dim-
itris Gorilas, includes over 300 la-
bels from Greek and international
vineyards. BlueFish Vouliagme-
ni belongs to the VS Hospitality
Group, known for its unique gas-
tronomic experiences that it of-
fers on the Athenian Riviera.

ztnv kapdid tng ABnvaikng PIipag,
10 BlueFish Vouliagmeni enava-
npoadiopicel Tn Balaooivh yaotpovopia,
pe payikn 6éa ta yahddia vepd tou Za-
pwvikoU. Ta gpéoka UNIKA ouvavtolyv tnv
UYNAN Téxvn o€ NIATa NOU ANOYEIWVOUV TN
yelon, pe oefaopd otnv npwtn UAN.
Kevipikn B€on 010 pevou KAtéxouv
Ta ppEoKa Yapia kal o eKAekTOG Bluefin
Tuna Meooyeiou, mou kata@Odavel Ka-
Bnpepiva ohdppeakog. 01 wuég napa-

oKeUEG - and sashimi kai ceviche péxpi
carpaccio - anokaAUuntouv tnv auBevtikn
yelaon Kal tn Aenth uQn tou.

Tnv kouCiva dieublvouv o Executive
Chef Mavayidtng Zakehiou kai o Chef
Npyoc Olkovopidng. Autd mou KAvel 1o
BlueFish povadiké eivar 1o concept “Head
to Tail”, 10 onoio €6w kal 7 xpovia avadel-
KvUel Tn pagotpia kal tn Badid vooTipid tou
wapiou, kabe Pépog Tou onoiou afionolei-
1al NARpwG, anokaAlntovtag yeUoeig nou
ondvia ouvavidpe ato nidro.

H Aiota kpaoiwy, enipeAnpévn and tov
Anpntpn Tkopiha, nepiAapBaver ndvw anoé
300 etikéteg and tov eAANVIKG Kai S1eBvn
apnelwva. To BlueFish Vouliagmeni avnkel
otov Opiho VS Hospitality Group, yvwoté
Y10 TIG HOVASIKES YAOTPOVOUIKEG EUMEIPiEC
ToU 0TV ABnvaikn Pifi€pa.

H Info

4 Poseidonos Ave.,

Vouliagmeni, Aew@. Mooeidwvog 4,
BouAiaypévn, Tel: 2109671778
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Bungalow 7

Flavors, flair and seaside ambiance, all in perfect
harmony. // levoeig, atudéogaipa Kai oTIA,

o€ andAutn appovia.

WHATEVER TIME you choose
to visit Bungalow 7, one thing
is certain: the experience will
exceed expectations. With its
stunning backdrop and effort-
less blend of atmosphere, fla-
vor, and understated elegance,
the restaurant offers a uniquely
memorable setting.

The cuisine—crafted by re-
nowned chef Dinos Fotinakis—
fuses Mediterranean finesse
with international flair, featur-
ing standout dishes from fresh
seafood and crisp salads to pool-
side bites and cocktail pairings.

Signature drinks by Dimitris
Karapanos and Vassilis Sgouro-
mallis elevate the experience,
while resident DJs provide the
perfect summer soundtrack. Set
on the most elegant stretch of the
Athenian coastline, Bungalow
7 is relaxed, cosmopolitan, and
unmistakably summery. More
than just a restaurant, it’s a place
youwll never want to leave.

‘Onola wpa g npéPag Ki av emAéEel
kaveig va Bpedei oto Bungalow 7, éva
eival aiyoupo: n epneipia nou Ba ¢noel Eenep-
va KaBe npocodokia. Me @AvVIo TN payeutikn
B€a Tou, T0 £0TIATOPIO EXEI KATAPEPEI VA OUV-
dudoel o 16avIKEG I00ppONieS atpoopaipa,
YeUOEIG Kal QvEMITASEUTN KopWoTNTa.
H kouCiva tou Bungalow 7 guvéudalel
N pecoyelakn @ivétoa pe GieBveic enmip-
po€g, napouacidalovtag mata nou Eexwpi-
Zouv 100 yia TNV NoIGTNTA TOUG 600 Kal
yia th @iva npooéyyion toug. To pevou
unoypdoel 0 yvwotos aep Ntivos dwrel-
vakng kai and ta gpéoka Balacaoiva ka
TIC 6po0epEC oardteg PEXPI TIC EMIAOYES
nou pnopei va anohatoel kaveig dinAa
otnv mioiva n padi pe to cocktail Tou, kabe
unoukid eival pia éknAngn.

Y10 Bungalow 7 o1 wpaieg yeuoeig
ouvbuadovtal pe 6poaioTikG cocktails nou
€xouv enipeAnBei o Anpntpng Kapandvog
Kal 0 BaoiAng LyoupopdAAng. H ekAektn
LOUGIKNA Nou Npoa®épouv ol resident DJs
Katd tn Sidpkela Tou kalokaipioU, dnpi-
0UPYEl T0 16aVIKO OKNVIKG 0TO NI KOPYO
onpeio tng abnvaikng aktoypappne.

To vibe eival auté nou Ba ae kdvel va
BéNeig va peivelg Aiyo napandvw. Xalapo,
KOOHOMOAITIKO Kal auBeviikd Kalokal-
pIvd — 10 Bungalow 7 6ev eivalr anAwg
€va e0Tiatoplo, aAAd pia epneipia nou o€
anolnpivel and v npwtn aTiyun.

H Info

Asteria, 110 Poseidonos Ave.,
Glyfada, Aew. Mooeidwvog 110,
FAupdada, Tel: 2111907001
www.bungalow7.gr
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Helios

The vibrant spirit of South America returns to the Athens Riviera.

// H Cwvtavia tn¢ Notiag Apepikng enioTpéPel otnv ABnvaikn PiBi€pa.

LED BY GUATEMALAN chef
Manuel del Campo, Helios has
reopened for the summer sea-
son, serving bold, shareable
dishes inspired by flavors from
the Andes to the Amazon.

Think refreshing ceviches,
smoky grilled meats, tiraditos,
and flavorful tacos, all perfectly
paired with chilled margaritas.

Join us at the poolside every
day from 1:00 to 8:30 pm for
sun-soaked afternoons and au-
thentic flavors.

Me enikepaAng tov oep Manuel

del Campo ané tn louatepdAa, 1o
Helios dvoi€e €avd yia tn Oepiva aeldv,
npooPEPOVIAc Niata pPe EVioves yeUoelg
nou polpdadovtal kai egnvéovtal ano Tig
Avbelg péxpl tov Apalovio.

Ta kahokaipiva pag anoyevpata a
nepiAappavouv dpoaepd ceviche, kanvi-
0td Yntd kpéata, tiraditos kal yeuotikd
tacos, 0Aa téAela ouvbuacpéva pe dpo-
OI0TIKEG Hapyapitec.

Ané 1i¢ 13:00 €w¢ T 20:30, n niai-
va tou Four Seasons Astir Palace Hotel
Athens Cwvtavelel pe 10 €0TIATOPIO TNG
yia anoAauoTikES YeUOEIC, 5pOTId Kal an-
peia pe okid yia xaAdpwon kal Eekolpaon.

N Info

Four Seasons Astir Palace Hotel
Athens, 40 Apollonos Street,
Vouliagmeni, AnoAAwvog 40,
BouAiaypévn, Tel: 2108901188
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Island Club
& Restaurant

High gastronomy and iconic summer nights by the sea

ISLAND CLUB & Restaurant is
back for another season, ready
to offer unique moments of gas-
tronomy, entertainment and
absolute summer luxury in the
heart of the Athenian Riviera.

From early afternoon, with
the colors of the sunset as a back-
drop, until the early morning
hours, Island is a point of refer-
ence, a cosmopolitan destination
that combines high aesthetics,
refined cuisine and signature
nightlife experiences.

At Island’s restaurant,
award-winning Executive Chef
Nikos Skliras and his team pres-
ent a renewed menu with Medi-
terranean and international fla-
vors that respect seasonality and
highlight the finest ingredients.
At the same time, Island’s experi-
enced mixologists continue to set

the standards in cocktails with
creations that impress, combin-
ing technique and imagination.

As the sun sets, the atmos-
phere changes. Island Club hosts
top DJs and international names
in a setting that combines the nat-
ural landscape with the ultimate
sound of the summer. Every night
at Island is an experience — a hymn
to freedom, joy and life by the sea.

With more than 30 years of
presence, Island Club & Res-
taurant remains the ultimate
international destination of
the Athenian Riviera, creating
memories that last.

To Island Club & Restaurant ené-

otpewe oSuvapikd yia akdpa pia
0elov, £T0IH0 va NPOOQPEPEl HOVASIKEG
OTIYHEC yaotpovopiag, &lackédbaong Kal
andAutng kahokalpivia¢ MOAUTEAEIQG OTNV
Kapd1d tng ABnvaikng PiBiépag.

And vwpic T0 andyeupa pe GOVIO Ta
XpWHata tng 6Uang PEXpI TIC NPWTES NPW-
IVEC Wpeg, 1o Island anoteAei onpeio ava-
(Qopdg, Evav KooponoAitiko NpoopIopo nou
ouvouaZel upnAn aioBnTIKN, ekAenTuopévn
KouZiva kai signature nightlife epneipieg.

110 €oTiatoplo tou Island, o Bpapeu-
pévog Executive Chef Nikog IkAnpag kai n
opdda tou napoucialouv éva avavewpévo
pevoU pe JETOYEITKES Kal blEBVEIC yelaelg
nou céBovtal TNV ENOXIKOTNTA Kal avadel-
KvUouv ta nio ekAektd UAikd. MapdAAnAa,
ol éunelpol mixologists tou Island ouvexi-
Couv va B€touv ta uynAd standards ota
cocktails pe dnpioupyieg nou eviunwaid-
Couv, ouvbuadovtag TEXVIKN Kal paviaoia.

KaBwe o nAiog 6Uel, n atpdogaipa
petapoppwvertal. To Island Club @iAogevei
Kopugaioug DJs kai 61eBvn ovopata o€ Eva
OKNVIKO Mou ouvUAdel 1o UOIKO Tonio pe

Tov andAuto nxo tou KahokaipioU. Kdbe
Bpadid oto Island eival pia epneipia - évag
Upvoc otnv eAeuBepia, Tn xapd kal tn wn
dinAa otn 6dAacoa.

Me nepioodtepa and 30 xpovia na-
pouaiag, o Island Club & Restaurant na-
papével o andAutog dieBvng npoopIopos
¢ Abnvaikng PiBiépag, dnuioupywviag
UVAPES MOU G1apKOUV.

W Info

27th km Athens-Sounio Ave.,
Varkiza, 270 XAy ABnvwv-Zouviou,
Bdapkica, Tel: 2108925000
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ORA By

Ettore Botrini

Modern Mediterranean gastronomy by Michelin-starred
chef Ettore Botrini, at One&Only Aesthesis.

THE NAME OF the restaurant
ORA comes from the Greek
word “ora” (hour), which means
“now” in Italian, highlighting the
Greek-Italian heritage of Miche-
lin-starred chef Ettore Botrini.
His menu is also multicultural,
inspired by the chef’s treasured
family recipes and childhood in
Corfu, Italy and beyond. It in-
cludes dishes where rich flavor
and local, fresh ingredients are
the protagonists, and are de-
signed to be shared with diners.
With his imaginative culinary
proposals, chef Botrini redefines
Mediterranean flavors through
a modern perspective, based on
seasonality and the simplicity of
the raw material. The result is
a nostalgic sensory experience
that evokes intimacy, while at the
same time revealing unexpected
flavor explosions and combina-
tions that make each dish unique.
In parallel, the particularly de-
licious cocktails, as well as the
restaurant’s up-to-date wine list,
ideally complement the menu.

ORA’s extremely elegant and
sophisticated setting, next to
the magnificent central pool of
One&Only Aesthesis, exudes an
atmosphere of tranquility and un-
pretentious luxury. Its modern aes-
thetics with special retro referenc-
es, combined with the wonderful
view of the Aegean Sea, creates a
warm and welcoming environment
that turns the lunch or dinner into
an unforgettable experience.

To 6vopa tou eotiatopiou ORA npoép-
Xetal and v eAANVIKN AEEN «wpay,
EVW 0Ta ITAAIKG Onpaivel «Tepa», avadel-
Kviovtag tnv eAAnvoitaAikn kKAnpovopid tou
BpaBeupévou pe aotépl Michelin oeg, Ettore
Botrini. To pevou tou €ival, eniong, noAunoAl-
TIOHIKO, EUNVEUOHEVO and TI¢ NOAUTIUEC OIKO-
VEVEIAKES OUVTAYEC Kal TNV NaISIKN NAIKIa Tou
oeg otnv Képkupa, tTnv Itakia kai 6x1 povo.
MepiAauBdver mdta onou Mpwrtaywviotolv
n nAodola yelon Kal ta tonikd, oAOQpETKa
UNIKA kai eival oxedlaopéva yia va ta poipa-
{ovtal ol GUVHAITUOVEC.
Me TG €UQAVIAOTEG YAOTPOVOUIKEG
npotacelg Tou, 0 6eP Botrini enavanpoadi-

0piCel TIC YeooyelakES yelaelg péoa ano pia
olyxpovn ontikA, Baciouévn aTnv ENOXIKO-
TNTA Kal Thv anAdtnta g npwtng UANG. To
anotéAeopa ivar pia vootalyikn aioéntnpi-
akn epneipia nou NPoKaAel olkeIdTNTa, €V
TAUTOXPOVaA anoKAAUNTEI avandviexeg yeu-
oTIKES eKpNEEIC kal ouvbuaopoUg nou Kadi-
otoUv 10 KABe mdto povadikd. MapdAAnAa,
1a 161aitepa elyeuota cocktails, kKaBwe kal n
EVNPEPWHEVN ANiOTA KPACIWV TOU €0TIATOPI-
0U, GUPMANPKVOUV 16aVIKA TO pevou.

0 xwpo¢ Tou ORA, €€aIpeTIKA KOPWOS
Kal ekAentuopévog, dimAa otnv unépoxn
kevipikn nioiva tou One&Only Aesthe-
sis, anonvéel pia atgoéo@aipa npepiag Ka
avenitndeutng noAutéAeiag. H olyxpovn
aI0BNTIKA Tou e TIG 181aitepeg peTpd ava-
(QOPEC, 0€ oUVOUAoHO Pe TN payeutikn 6€a
oto Aiyaio dnpioupyolv €va {eato Kal QIAO-
€evo nepiBdAdov nou avaBabyicel to yelpa
N 1o 6einvo oe pia avenavdAnntn epneipia.

oneandonlyaesthesis.com

. SUMMER PREMIUM DINING

H Info
Poseidonos
Avenue 110,
Glyfada, Aewo.
Mooeldwvog
110, TAupada,
Tel:
2166861310




Sebastian

A vibrant Bistro at Ace Hotel & Swim Club Athens. //
‘Eva bistrot yepdto {wvtdvia oto Ace Hotel & Swim Club

Athens.

SEBASTIAN IS A VIBRANT
bistro at Ace Hotel & Swim Club
Athens. Led by acclaimed chef
Elvi Dimitris Zyba, Sebastian
embodies the sun-dappled spirit
of seaside life and its emphasis
on fresh, natural ingredients,
drawing influence from Greece,
Italy and France. Open daily for
breakfast, lunch, and dinner,
the restaurant invites guests to
enjoy its lively energy across in-
door and outdoor seating, over-
looking the hotel’s pool.

Named after Saint Sebas-
tian - a symbol of resilience and
care - the bistro is a place where
wine, conversation, and connec-
tion flow freely. The menu, built
on seasonal ingredients sourced
from across Greece and the Med-
iterranean, balances refined
comfort with creativity. Wheth-
er you're grabbing a solo burger
and glass of wine or feasting with
friends, Sebastian offers flexibil-
ity and flavor in equal measure.

Signature dishes include the
Fritto Misto and Lobster Orzo.

The design, by renowned
French firm Cigué, features blue
terracotta tiles, custom lighting,
and poolside terrace seating that
channels effortless Mediterra-
nean elegance.

The culinary experience is
perfectly complemented by a
range of cocktails by Quixotic
Projects — the internationally cel-
ebrated team behind some of the
world’s top bars. Expect Mediter-
ranean twists on classics like the
Chrysanthemum Martini and the
frozen Baywatch.

With its elevated menu,
unique cocktail menu, and trans-
portive atmosphere, Sebastian is

poised to become a summer hot-
spot and a year-round favorite.
Visit sebastianathens.com and
follow @sebastianathens for up-
dates, menus and reservations.

To Sebastian €ivai éva... {wnpo bistrot

oto Ace Hotel & Swim Club Athens. Me
ENIKEPAANG ToV Kataflwpévo aep EABI Anpn-
PN Z0pna, to Sebastian evoapkwvel 1o nAio-
Aouoto nvedpa tng {wng nAal otn BdAacoa
Kal tnv éupacn nou divel 0Ta pPETKa, PUOIKA
UNIKA, avtAqvtag enippo€s and tnv EANGSa,
v ltahia kai tn FaAAia. Avoixté kabnpepivd
yia npwivo, peanpepiavo yelpa, kai deinvo, 10
€0TIATOPI0 NPOOKAAEI TOUG ENIOKENTEG Va ANO-
Aadoouv Tn {wnpn Tou evépyela T000 GTOUG
€0WTEPIKOUG 000 Kal 0TOUG EEWTEPIKOUC XW-
POUC TOU, e B€a TNV nioiva Tou Eevodoxeiou.

AvtAwvtag 10 6vopd tou and tov Ayio
Yepaotiavo - éva oUpBolo avBekTiKkOTNTag
Kal ppovTidag - 1o GUYKEKPIPEVO bistrot eival
€va PEPOG OMou TO Kpaoi, n ouZhtnon Kai n
avBpwnivn olvdeon péouv eAelBepa. To pe-
voU, oxe61a0PEVO e enoxiakd UAIkd nou npo-
€pxovtal and 6An tnv EAAGSa kai tn Meadyelo,
100ppONEl aVapEDa aTNV EKAENTUGPEVN Gvean
Kal Tn dnpioupyikotnta. Eite anoAappdvete
éva solo burger kai éva notnpl Kpaol, efte
yioptdlete pe @iloug, 0 Sebastian Ba oag
npooépel 1000 eueAigia 6ao kal yeuan.

I1a signature midta nepiAapBavovtal o
Fritto Misto kai to Lobster Orzo.

To design, and tn didonpn yaAAIkn €1al-
peia Cigué, nepihapBavel ynie nAakdkia and
TEPAKOTA, NPOCAPUOOUEVO PWTIOUO Kal Ka-
Biopata 6inAa otnv nigiva nou avadeikviouv
v afiaotn peooyeiakn kopydtnta.

H yaotpovopikn euneipia oupnAnpw-
vetal and pia oelpd and cocktails ané tv
Quixotic Projects - tn 81€Bvm¢ avayvwpl-
opévn opdda nou Bpioketal niow anod pepi-
kG and ta Kopupaia pnap Tou Kéapou. Etol-
JaoTE(TE yIa pecoyeIaka twists oe kAaoika
cocktails, 0nw¢ to Chrysanthemum Martini
Kal 1o naywpévo Baywatch.

Me 10 €KAENTUOUEVO WEVOU, TO pOVadIKO
cocktail menu kai gia ouvapnactikn atpé-
ogaipa, 1o Sebastian eival €toigo va ava-
deIxBei oe kahokalpivo hotspot aAAd kal o€
ayannpévo aag npoopiopo yia 0Ao tov xpo-
vo. EniokepBeite 1o sebastianathens.com
Kal akoAouBnoTe pag oto @sebastianathens
yia updates, pevou Kal Kpatnoelg.

W Info

1 Artemisiou Street, Glyfada,
Aptepioiou 1, TAupdada, Tel:
2100220188
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Taverna 37

A taste of authenticity at the seaside.
// Mia yeuon auBevtikotntag nAdi oto Kupa.

FROM DRINKS of the future to
dishes of the past, Taverna 37
showcases the rich traditions of
Greek cuisine under the guid-
ance of Chef Alexandros Koski-
nas, the “custodian of flavor.”
In a setting filled with warmth
and authentic Greek hospitality,
guests can enjoy everything from
energy-boosting Mediterrane-
an breakfasts to mouthwatering
mezzes, juicy grilled lamb, chick-
en souvlaki, and crispy fried ca-
lamari - each dish with its own
story of origin and tradition.
Guests inspired by the cre- B Info
ations of Chef Alexandros and Four Seasons Astir Palace Hotel Athens, 40
his team can also gain new Apo\lonos' Street, Vouliagmeni, AndAAwvog 40,
X . BouAiaypévn, Tel: 2108901037
skills through cooking classes
that reveal family recipes and
kitchen secrets.

Ané notd tou pEAAOVTOG uEXPI

nidata tou napeABoviog, n Taverna
37 avabelkvUel TIC anoAauoTiké napa-
500¢1¢ TN AANVIKNAG Koudivag, und tnv
kaBodnynan tou oep AAéSavopou Kookl-
vd, Tou «pUAaka tng yevong».

0 xwpo¢ anoteAeital ané tpia dia-
QOPETIKA eNineda, o€ €va OVEIPIKO OKN-
VIKO mou ouvéudlel tn BdAacoa pe ta
nelvKa Kal 0€ «PUETAPEPEI» OE VNOi.

Ye éva nepifdAlov yepdro leota-
01G kal auBeviikn eAAnvikn @Iloevia,
0l ENIOKENTEG pnopolv va anoAalioouv
and pecoyelakd npwiva nou yepidouv
eVEPYEID PEXPI Aaxtapiotolg pel€deg,
Coupep6 apvi otn oxdpa, Kotonoulo
oouBAdkiI kal tpayavo tnyavntd kahapd-
pl - kGBe midto kail pia 10Topia NpogAeu-
ong kai napddoaong.

EninAéov, ol €NIOKENTEC MOU EPNVE-
ovial and TI¢ SnpIoUpYieG TOU GEQ Kal
¢ opddag tou, UMopouv va anokInoouv
véeg 6e€10tnte péoa and pabnpata pa-
YEIPIKAG, MOU anoKaAUNTOUV OIKOYEVEIQ-
KEG OUVTAYEG Kal HUOTIKA TNG Koudivag.

WHITE PAPER « SUMMER - 2025

. SUMMER PREMIUM DINING



THE C — BEACH RESTAURANT

THE C - BEACH Restaurant, in
the heart of the Athenian Rivi-
era, in Voula, offers a unique, ho-
listic experience of summer en-
joyment. An elegant destination
that combines high gastronomy,
aesthetic excellence and cosmo-
politan aura, next to the sea.
Exclusive events, creative
cuisine with Mediterranean ref-
erences and decoration in a min-
imalist chic style compose an
environment of relaxation and
enjoyment. With absolute re-
spect for the senses, The C offers
a barefoot luxury experience,
aimed at those seeking unpreten-
tious luxury, authentic flavors
and high-level hospitality, in a
landscape of natural beauty.
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To The C - Beach Restaurant, atnv
kapdid tng ABnvaikng Pifiépac,
otn BoUAa, npoo@épel pia povadikn, oAl-
OTIKN eunelpia KaAoKalpIva¢ andAauaong.
‘Evag kopwds npooplopdg nou ouvoualel
UWNAN yaotpovopia, aiobntikn aptidtnia
Kal kooponoAitikn apa, 6inAa oto KUua.
Exclusive  events,  dnuioupyikn
Kouliva pe peooyelakég avapopég Kal
dlakdopnon oe minimalist chic Ugog
ouvBétouv éva mepifdAlov xaAdpwong
kal andlauong. Me andAuto oePacud
oti¢ aioBnoelg, o The C npoopépel pia
barefoot luxury epneipia, nou aneudu-
vetal og 6oou¢ avadntolv avenitndeutn
nohutéheia, auBevtikég yeloels Kal @i-
Mo€evia uynloU enimédou, oe €va tonio
(QUOIKAG OHOPPIAG.

\;:;,‘
SUMMER GUIDE -
2025

Make space in your summer calendar — these are the food & drink
destinations worth going out for, anytime, day or night. // Kave xdpo
010 KaAokaipivo cou mpdypappa — autol eivat o1 mpoopiIoHol ¢ayntou

kat motoU mou afitouv kdbe ¢€odo, kdbe otrypn tne nuépac.

H Info

A’ Akti, 4 Alkyonidon Ave., Voula,
A AT, Aew®. AAKUOVIS WV 4,
BoUAa, Tel: 2102202890
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ROYAL BEACH o
VOULIAGMENI CLUB

VS HOSPITALITY Group created
the Royal Beach Vouliagmeni Club
with love and passion, in the most
beautiful spot of Vouliagmeni - a
modern all-day destination that
combines high aesthetics, excellent
quality and high-level services.

From morning to night, Royal
Beach is the ideal choice for mo-
ments of relaxation under the At-
tic sky, with the sea as a backdrop
and just a stone’s throw away from
the urban rhythm of the city. In an
exceptional, atmospheric setting,
you can enjoy carefree summer
moments, beautiful musical selec-
tions and selected events that are
organized regularly.

After 19:00, the experience
takes on a new character with
the arrival of Goya Gastrobar at
the Royal Beach. The restaurant
serves bold and sophisticated fla-
vors from Japan and Latin Amer-
ica, in a unique fusion approach.
The menu has been curated by
chef Antonis Kourkoutas, execu-
tive sushi chef of the iconic Ithaki
restaurant, offering guests a jour-
ney of flavors accompanied by sig-
nature cocktails, in an impressive
setting by the sea.

From the light of the day to the
magic of the night, the Royal Beach
Vouliagmeni Club x Goya Gastrobar

H Info

28 Apollonos
Str.,
Vouliagmeni,
AnoAAwvog 28,
BouAiaypévn,
Tel:
2108960650
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welcomes you to a summer concept E 1
of high aesthetics and hospitality. 1}. J

0 oo VS Hospitality Group Snpiolp-

ynoe e aydnn kai nd6og to Royal Beach
Vouliagmeni Club, 6t0 opop®41epo onjgio Tng
Bouhiaypévng — évav alyxpovo all-day npoo-
PIoP6 nou ouvbualel uynAn aioBnTIkA, ApIoTn
noldtnta kai unnpeaieg uPnAol eNINESOU.

And 10 npwi péxpl 10 Ppddu, to Royal
Beach anoteAei tnv 16avikh emAoyn yia oTy-
péc xahdpwong kdtw and tov attikd oupavo,
e povTo T 6dAacoa kal poAIC pia avaoa and
OV aoTIKO pUBPO TNG NOANC. L€ €va npooey-
évo kal atpoapalpikd nepiBaAAov, pnopeite
va anohavoete EEyvoIaoTteS KaAOKaIPIVES
OTIYHEG, OHOPPES HOUTIKEG EMIAOYES Kal €NI-
Aeypéva events nou 610pyavwvovTal TakTikd.

Metd uig 19:00, n epneipia anoktd véo
Xapaktnpa pe v aeign tou Goya Gastrobar
otov xwpo tou Royal Beach. To eotiatdpio
oepPipel TOAUNPEG Kal EKAENTUOUIEVEG YEU-
0€I¢ and tnv lanwvia kai th Aativiki ApepIKn,
o€ pia povadikn fusion npoaéyyion. Tnv eni-
péAela Tou pevou €xel avalapel o oep Aviw-
vng Koupkoutag, executive sushi chef tou
euPAnpatikol eotiatopiou Ithaki, npoogé-
POVTAC 0TOUC EMIOKENTEG Eva Tagidl yeloewv
nou ouvodeletal and signature cocktails, o€
€va EVTUNWaIakd oknvikd nAai otn BdAacoa.

And 10 PWC NG NPEPAG PEXPI TN payeia
¢ vixtag, 1o Royal Beach Vouliagmeni
Club x Goya Gastrobar oag unodéxetal o€
€va kahokalpivd concept uynAng aioBnti-
KNG Kal gIAogeviag.
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RABIOSA

AT RABIOSA, AUTHENTIC Mexi-
can cuisine has a soul and aname:
Héctor Olivera. The acclaimed
Mexican chef brings true Mex-
ican flavors to your plate, with
unique tacos, fajitas, burritos and
many other delicious options that
stand out. Every bite is a journey
through the neighborhoods of
Mexico City — full of intensity,
aroma and passion. The menu is
rooted in Mexican cuisine, yet in-
fused with broader Latin Ameri-
can influences — notably from
Peru — featuring authentic leche
de tigre ceviche and meat mari-
nades enhanced with aji panca.
Here, tradition meets creation,
and food becomes an experience
that, combined with the imagi-
native cocktails and the wonder-
ful classic and frozen margaritas,
makes it a must-visit destina-

tion in the south of the city. Be-
hind the cocktail creations are
the multitalented Michalis and
Manolis — passionate about
tequila, mezcal, and ‘cooking’
every flavor on the menu. Their
workshop blends seamlessly
with the kitchen, crafting each
cocktail as if it were a dish. What
youw’ll drink here is made fresh
every day, with love, artistry,
and a whole lot of soul.

210 Rabiosa, n auBevukn pe€ikd-

VIKN koudiva €xel Yuxn Kal ovopa:
Héctor Olivera. 0 katafiwpévog Me€ikavog
o PEpvel aTo nidto oag aAnBIvég yeuaelg
Me€ikou, pe povadikd tacos, fajitas, burritos
Kkal NoAAEG AAAEG AaxTtapioTég enIAoyEC nou
Eexwpitouv. KaBe pnoukid eivar éva tagidi
0TIG YeITovIEG TG MOANG Tou Me€ikou — ve-
patn éviaon, dpwpa kal ndbog. To pevou
eival katd paon pe€ikavikn koudiva, aAld

Kal e kdnoleg enippo€g and Aativikn Ape-
pIKA - 6Nw¢ o Mepou - pe auBevtika leche
de Tigre ceviche kai papivada ota kpéata,
onw¢ aji panca. E&, n napddoon ouvavtd
™ dnpioupyia kal To gpayntd yivetal epnel-
pia, n onoia oe ouvbuaopo pe Ta euQpd-
viaota cocktails kar ¢ unépoxeg classic
kal frozen margaritas, 10 kafiotolv must
npoopiopd ota votia tng noAng. Miow and
TI¢ dnploupyieg Twv cocktails Bpiokoval ol
noAutdAavtol MixdAng kai MavoAng twv
onoiwv ta ndén eival n tekila kai 1o peokaA
Onwe Kal 1o va «payeipeuouve» OAES TIG
YEUOEIC MOU €XEI 0 KATAAOYOG, KABWGE £XOUV
T0 £pYACTAPI TOUG GUVGANA PE TV Koudiva Kal
1a cocktails Toug 6a oag apnoouv payepé-
voug. 0T nieite €6 guidxvetal kaBnpepivd
je MoAU aydnn kai nddog.

M Info

17 Poseidonos Ave., Aew®.
Mooeidwvoc 17, Bouhiaypévn,
Vouliagmeni, Tel: 2108900216
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RIVIERA
COAST

IN ONE OF THE MOST emblematic
spots of the coastal area, Riviera
Coast in Voula is re-introducing
itself in 2025 as the must-vis-
it destination of the summer.
With architecture that balanc-
es between luxury and minimal
design, the multi-level all-day
café-restaurant wins you over
from the first moment.

Its location is truly unbeata-
ble: right next to the waves and
within a natural setting full of
greenery and impressive palm
trees, reminiscent of an exotic
resort. From a relaxed brunch
in the sun to a signature cock-
tail under the stars, Riviera
Coast is the definition of a sum-
mer escape in the city.

The menu bears the signa-
ture of top chefs and combines
Mediterranean flavors with
modern European influences.
Ideal for any time of day, wheth-
er for coffee, fine dining, or af-
ter-hours drinks with lounge
music and a light breeze.

And if you’re planning an
event, you’ve found the perfect
canvas here. With upscale aes-
thetics, tailor-made amenities
and a breathtaking background,
Riviera Coast hosts weddings,
baptisms, corporate gatherings
and private parties with a dis-
tinct character.

This summer, you don’t have
to go far to feel like you’re trav-
elling - Riviera Coast brings the
resort experience to the heart
of the Riviera.

H Info

18 Konstantinou Karamanlis
Ave., Voula, Aew@. Kwvotavtivou
KapapavAn 18, BoUAa,

Tel: 2108992453
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Te €va and ta nio ePPAnpatika on-

peia tng napaAiakng, 1o Riviera Coast
otn BoUAa enavacuotivetal 1o 2025 w¢ 10
must-visit destination tou kahokaipioU. Me
APXITEKTOVIKNA MOU 100pPONEl avapeoa oty
noAutéAela kai o minimal design, To noAu-
eninedo all-day cafe-restaurant o€ kepdilel
anod tnv NpwIN oTiyun.

H tonoBeaia Tou eival npayuatika aou-
vaywviotn: akpiBwe dinka oto kdpa kai
H€oa o€ €va QUOIKG OKNVIKO yeudto npaaivo
Kal EVIUNWOIakoUs Qoivikeg, nou Bupicouv
e€wtkd resort. And éva xahapo brunch otov
nAio péxpl éva signature cocktail kdtw and ta
aotépia, 1o Riviera Coast eival 0 0pIop6G TG
kaAokaipivig anédpaaong atnv noAn.

To pevoU pEpel TV unoypapn Kopupai-
WV OEQ Kal OUVOUGLEI HEOOYEIAKES YEUTEIG
He oUYXPOVEC EUPWNAIKES EMPPOEC. 16aVIKO
yla kdBe pa tng npépag, €ite yia kagé, eite
yia fine dining, €ite yia after-hours drinks pe
lounge pouaikég kar avdAagpn avpa.

Kar av oxed1aZeic event, €86 €xeic Ppel
tov TéAelo kapPd. Me upscale aioBntikn,
tailor-made napoxég kai éva background nou
kOBel Tnv avdoa, To Riviera Coast gIAogevel
yapoug, Bagrioeig, corporate gatherings kai
private parties pe Eexwpioté xapaktipa.

To @etvo Kahokaipl, dev xpeldletal va
nag pakpid yia va viooeig nwe tagidevels
— 10 Riviera Coast @épvel tnv epneipia tou
resort otnv kapdid tg PIBIEpagc.

WHITE PAPER « SUMMER + 2025
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EN PLO

IMAGINE A CULINARY desti-
nation by the sea, where Italian
cuisine is harmoniously married
with a modern comfort experi-
ence. En Plo in Vouliagmeni is the
restaurant that combines authen-
tic Italian flavors, creative brunch
dishes and a breathtaking view.

Chef Giannis Kouteranis has
curated a menu that honors the
traditions of Italy with fresh in-
gredients, homely care and detail
in presentation. From al dente
pasta and fluffy gnocchi to au-
thentic pizza and aromatic risot-
ti, each dish exudes the feeling of
an Italian journey.

En Plo’s brunch has become
a reference point for those seek-
ing flavors with character: eggs
benedict, focaccia sandwiches,
Ttalian coffees and sweets remi-
niscent of Nonna.

From early morning until
late at night, enjoy the hospital-
ity and atmosphere that make
En Plo unique. Ideal for friendly
brunches, romantic dinners or
relaxed evenings with wine and
Mediterranean flavors.

Come and experience Italian
cuisine, as inspired by Giannis
Kouteranis - by the sea, with pas-
sion, imagination and authenticity.

|l

davraoteite €vav yaoTpovopikd

npoopiopd &inAa oto kUua, énou
n Italikn koudiva navipeletal appovika
pe tn oUyxpovn comfort epnerpia. To Ev
MAw otn Bouhiaypévn eival to €oTiatd-
pI0 Nou ouvoualel auBevtikES ITAAIKES
yeuaoelg, dnploupyikd mdta brunch kai
6¢a nou payevel.

0 o€ Mavvng Koutepavng €xel enipe-
AnBei éva pevol nou Tipd ti¢ napadooeig
e ItaNiag pe PPEOKES NPWTEG UAEG, OMITI-
KA QpovTida Kal Aentopépela oty Napou-
ofaon. And upapikd al dente kar appdra
VIOKI, J€XpI aUBEVTIKA Nitoa Kal apwpatikd
risotti, kGBe mdto anonvéel v aioBnon
€vOG ITaAikoU tagidiov.

To brunch tou Ev MAw €xel yivel onpeio
avapopds yia 6ooug avalntolv yeloelg
Je xapaktnpa: auyd benedict, focaccia
sandwiches, ItaAikoi ka@édeg Kkar yAuka
nou Bupilouv Nonna.

And vwpic o npwi péxpl apydto Ppadu,
anolauote T QIAogevia kal Tnv atpdopaipa
nou kavouv 1o Ev MAw povadiko. 16avikd yia
@INIKA brunch, popavtika einva n xakapég
Bpadiég pe kpaoi kal JEoOYEIAKES YEUTEIC.

EAdte va yvwpioete Ty ITAAIKA KOU-
Civa, 6nwg tnv epnvéetal o Ndvvng Kou-
1epavng - 6inAa otn 6dAacoa, pe nddog,
(gavtacia kar aubevtikotnta.

W Info

4 Poseidonos Ave., Vouliagmeni,
New@. Mooeldwvog 4,
BouAlaypévn, Tel: 2109671770
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CINAPOS

CINAPOS IS HOUSED in a magnificent neoclassical building built in
1845, with stone walls, wooden beams and an impressive olive tree
in the center of the venue. Panos Ioannidis signs a menu inspired
by Greek and Asia Minor cuisine, with authentic flavors and care-
ful execution. Leek pie with fine phyllo, pepper salad with walnuts
and pomegranate, mussels with soutzouki and delicious lamb chops
create a taste experience with intensity and character. The meal is
completed with desserts such as orange pie and frozen yogurt, in a
venue that combines the past with the present.

To Cinapos oteydletal oe €va unépoxo VEOKAAoIKO Tou 1845,

e METPIVOUC ToiXoUG, EUNIVa Bokdpia Kal pia eviunwaolakn
€Nid 070 KEVTPO TOU XWpou. O Mdvog lwavvidng unoypagel €va pevol
eunveuopévo ano tv EAANVIKA Kal tn pikpaolatikn koudiva, e yeloeig
auBeVTIKEG Kal eKTEAEDEIG Npooeypévee. Mpaodnita Pe gpivo GUAAO,
ninepocaAdta pe kapUdi kai podi, pudia pe ooutoUki kal Aaxtapiotd
apviola naidakia SnpioupyoUv pia YEUGSTIKA EPNEIIa PE EVTAON Kal Xa-
paktipa. To yedpa oAokAnpwvetal ge yYAUKA 0nw¢ noptokaAdnita kai
naywpévo yiaoupti, o€ évav Xwpo nou ouvbudlel To XBeg e To onpepa.

H Info

10 Herakleidon Street, Athens, HpakAei§wv 10,
ABnva, Tel: 2107103030

OX

IN THE CENTER of Athens, OX offers an authentic gastronomic expe-
rience with a focus on fine meat and Greek flavors. A modern mixed
tavern that honors tradition with a modern perspective, offering deli-
cious first courses - such as handmade pie, eggplant salad and sagana-
ki with flower pollen - and top meat dishes: pasha meatballs, spare
ribs, tzigerosarmas and lamb fillets. All are grilled with mastery and
served in an elegant and welcoming venue. The meal is ideally com-
pleted with ekmek pistachio.

270 KEVTPO TNG ABAvVaC, T0 OX NPoopEPE! Hia AUBEVTIKA yaoTpo-

VOIKN eUnelpia pe eNiKeVIpo T0 EKAEKTO KPEAS Kal TIC EAANVIKEG
yeuoelg. Mia povtépva mixed taBépva nou tipd tv napadoon pe oly-
Xpovn patid, npoteivovag Aaxtapiotd npwta nidta —6nwg xeiponoin-
T nita, pehitdavooaidra kai oayavaki pe yopn AouAoudiwv—- kal Kopu-
(paia Kpeatika: naod keptédeg, naiddkia, tdiyepooappd kar QIAETdkia
npoBatou. OAa Yhvovtal e pagotpia Kal oeppipovial oe vav kopyo
Kkal PIAGEEVO xwpo. To yeUpa oAokAnpwvetal 16aviKd Je EKUEK PUOTIKI.

W Info
9 Hatzigianni Mexi Str., Athens,
Xatlnyiravvn MEEn 9, ABnva, Tel: 2107107070

NOUPOU SUMMER GUIDE .

PERE UBU

PERE UBU, at 74 Kyprou Street in
Glyfada, is an all-day destination
that combines high gastronomy,
fine coffee and modern entertain-
ment. From early morning with a
special brunch, to evening with a
full menu for lunch and dinner, it
covers every moment of the day.
Every Friday, Saturday and Sun-
day, the venue acquires a more
intense rhythm, attracting those
looking for quality entertain-
ment. Guided by the motto “we fit
so well together”, Pere Ubu offers
a unique experience, connecting
people through the atmosphere,
flavors and energy of the venue.

To Pere Ubu, otnv 066 Kinpou 74 otn
Mu@ada, anotelei évav all-day npo-
0pIoHO MOU EVWVEI TNV UYPNAR yaoTpovoia,
TOV €KAEKTO KAPE Kal TN POVTEPVA BIAOKE-

daon. Ano vwpic pe Eexwplotd brunch, £wg
10 Bpddu pe éva nAnpeg pevol yia lunch kai
dinner, kaAdntel kdBe oTypn g npépac.
Kdbe Mapaokeun, rdppato kai Kupiakn, o
XWPOG ANOKTG Mio £VIOVO puBPO NPOsEAKU-
ovtag 6oouc avadntolv noloTikn diackédaon.
Me motto to «we fit so well together», To Pere
Ubu npooépel pia povadikn epnelpia, ouv-
déovtac avBpwnoug péaa and v atuéopal-
pa, TIC YEUOEIS KAl TNV EVEPYEIL TOU XWPOU.

N Info
74 Kyprou Str., Glyfada, KUnpou 74,
rAugada, Tel: 2108941450

BELLA VESPA

BELLA VESPA, in the heart of
Glyfada, leaves its own mark on
Italian-fusion cuisine, marry-
ing Mediterranean flavors with
global influences. Since 2015, it
has been a favorite destination
for those looking for fine din-
ing in a beautiful setting. Its
garden offers a pleasant option
for dining outside, creating ide-
al conditions for romantic din-
ners or relaxed meetings with
friends. Bella Vespa combines
authentic Italian flavor with
a romantic atmosphere and a
sense of intimacy that makes
you want to try it again.

To Bella Vespa, otnv kapdid tng
FAupasag, divel to 61k6 Tou otiypa
otnv 1tahikn-fusion koudiva, navipevo-
V1aG HECOYEIQKES YEUOEIG JE MAYKOOUIES

enippoc. And to 2015, anoteAei ayann-
pévo npoopiopd yia 6ooug avalntolv
npooeypHévo payntd ae 6HopPo NePIBAA-
Aov. 0 KANOG TOU NPOOPEPEI {ia EUXAPI-
otn eniloyn yia gayntd £€w, kar dnpi-
oupyei 16avikéG oUVONKES yia popavtika
deinva n xahapég ouvavinoelg Pe piloug.
To Bella Vespa ouvbudler aubevtikn Ita-
AIKA yelon pge popavtikn atpdogaipa Kai
pia aiobnon oIkeIGTNTAG NOU O€ KAVEI Va
BéAeic va Eava dokipdoelc.

W Info

11 Kyprou Str., Glyfada,
Kunpou 11, TAu@dada,
Tel: 2108982880
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VIBO BISTROT
GLYFADA

VIBO BISTROT GLYFADA is a leading
gastronomic and wine destination,
with an emphasis on modern Med-
iterranean cuisine and an extensive
wine list of 100 selected wine la-
bels. From fine coffee in the morn-
ing to signature cocktails in the
evening, Vibo offers a full-fledged
experience. In collaboration with
renowned wineries, it regularly or-
ganizes themed tasting evenings,
on a fascinating journey through
the Greek vineyard. It even gives
patrons the opportunity to pur-
chase the wine of their choice at lig-
uor store price for off-premise con-
sumption. The atmospheric venue,
combined with carefully selected
music, creates the ideal setting for

special moments of enjoyment.

To Vibo Bistrot MAupadag anoteAei ko-
pu@aio Mpoopiopd yaotpovopiag kai
oivou, pe €upacn otn oUyXpovn HECOYEIAKN
Koudiva kai pe pia nhovola wine list and 100

EMIAEYPEVES ETIKETEC KPATIWV. And TOV EKAEKTO
KaQ€ 10 npwi Péxpl Ta signature cocktails 10
Bpddu, to Vibo npoapéper pia oAokAnpwpévn
elneipia. e ouvepyaoia pe kataflwpéva ovo-
noleia, d10pyavwvel TaKTIKA BePATIKEG BPadIES
Yeualyvwaiag, oe €va ouvapnaotiko Tatiol
dlapkeiac otov eAAnvIKG apneAqva. Aivel pd-
Niota t Suvatdtnta oToug Bapwveg va npo-
UnBeUTOUY TO Kpaoi TN EMAOYAG TOUG OE TIPNA
kapag yia katavaAwaon ektog tou Vibo. O atpio-
0PAIPIKGS XWPOG, CUVEUATHEVOC [E NPOCEKTI-
KA EMAEYUEVEC HOUTIKEG, SNPIOUPYES TO 16aVIKO
OKNVIKO Y1a EEXWPIOTEC OTIYPEG andAauong.

H Info

16 Lambraki Str., Glyfada,
Mp. Aapnpdkn 16, MAuedda,
Tel: 2108948202

VIBO BISTROT PIRAEUS

VIBO BISTROT PIRAEUS, housed
on the ground floor of the Athe-
narum Portus Life & Style bou-
tique hotel, marks a new era for
the port city. It is strategically lo-
cated a few steps away from the
port and the Metro, redefining
the concept of modern gastrono-
my in ever-expanding Piraeus. It
offers a fine wine list, signature
cocktails and delicious creations
inspired by the Mediterranean
tradition. It operates from ear-
ly in the morning, with a rich
breakfast and brunch menu that
is worth trying. It is an ideal des-
tination for both business lunch-
es and after-work meetings, as
well as for relaxed evening out-
ings, with select music and a
unique atmosphere.

To Vibo Bistrot Melpaid, oteya-

opévo oto 100yelo Tou boutique
€evodoxeiou Athenarum Portus Life
& Style Hotel, onpatodotei pia véa
enoxn yia tnv noAn-Aipdavi. Bpioketal
otpatnyika tonoBetnpévo 600 BRpata
ané to Alpdvi kal to Metpo, enava-
npoadiopidovtag tnv €vvola tng ouy-
XPOVNG yaotpovopiag oTov avaniuo-
obuevo Melpald. Mpoo@épel ekAektn
Aiota kpaolwv, signature cocktails
Kal YEUOTIKEG &npioupyieg epnveu-
opéveg and tn peooyelakn napddoon.
Aeitoupyei and vwpic to Npwi, pe éva
nAoUaolo pevou yia npwivd kal brunch
nou a€ilel va dokipdoete. AnoteAel
16avik6 NpoopIoud 1600 yia enayye-
patka yevpata kal after-work ouva-
VINOEIG, 600 Kal yia xaAapég Ppadivég
€€060uUC pe emAeypévn POUGIKA Kal
povadikn atpéopaipa.

H Info

10 Navarinou Str.,
Nauapivou 10, Meipaidg,

Tel: 2104220422

Piraeus,

NOUPOU SUMMER GUIDE .

NALU

NALU CAFE is an “all-day”
café-restaurant at Akti tou Il-
iou in Alimos, ready to fulfill the
needs of the most demanding
customers. This sanctuary wel-
comes all who wish to find peace
in a space blessed with magical
surroundings. The atmosphere is
stylish, yet relaxed and effortless.

At Nalu cafe you can enjoy
your coffee or your beverage gaz-
ing at the unique seaview. You can
taste fine gourmet creations with
fusion elements, starting with our
unique brunch and continue with
Mediterranean flavors and more.
Our chef Giannis Kosmadakis
creates with inspiration from the
Mediterranean sea.

Nalu invites you to gaze at a
magical sunset while enjoying a
glass of wine. As it gets darker

you can cool-off with the unique
cocktails or have your favorite
drink among your friends, while
listening to your favorite music.

To Nélu cafe eival éva all-day ka-
@é-e0TIaTOPI0 oTNV AKTA Tou HAloU
otov AAilo, €T01H0 v I1KAVOMOINGEl TIG
avaykes akopa Kal Twv nio anaitntikwy
nehatwv. Mpdkertar yia éva «kataguyioy,
nou KaAwoopilel 6oouc enBupolv va
Bpouv npepia oe €vav euloynpévo xwpo
nou neplotoixietal and éva payikd ne-
piBdAhov. H atpdogaipa eivar otuldrn,
aMd tautéxpova xahapn kar apiaotn.
Y10 Nalu cafe pnopeite va anohatoete

%
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H Info

Poseidonos Ave., Alimos,
New@. Mooeldwvog, ANIPOG,
Tel: 2109880990

va dokipdoete eKAEKTEG gourmet dnpioup-
yieg pe fusion otoixeia, Eekivivtac and to
povadikd tou brunch kar ouvexidovtag pe
HECOYEIKES YeUOEIG Kal MOANA dAAa. O ogg
Mdavvng Koopaddkng, dnuioupyei midta nou
avtAoUv éunveuon and tn Meaoyelo.

To Nalu odg npokaAei va ayvavieloete
éva payeutikd nhioBacilepa anohappavo-
viag éva notApl kpaoi. KaBwe vuxtwvel,
unopeite va 6poacioteite pe ta povadika
KOKTEIA i va nigfTe 10 ayannpévo oag noto
e TV napéa oag, akoUyoviag tnv ayann-
pévn 0ag HouaiKn.

PIZZA GR

PIZZA GR is a modern pizza shop
that combines traditional recipes
with fresh ingredients and creativ-
ity. We are located in four malls -
three in Attica and one in Larissa
- and we are the ideal choice for a
quick meal, a family outing or de-
livery to your home and office. You
will choose us for our delicious
dough, freshly cut vegetables, au-
thentic cheeses, and high-quali-
ty cold cuts, the pure virgin olive
oil we use AND of course for our
friendly service and affordable
prices. Also, at Pizza GR you will
find: club sandwiches, peinirli,
calzone, hot dogs and freshly baked
baguettes. For those who take care
of their diet, and not only, we serve
fresh salads with the largest vari-
ety of dressings, as well as wraps
and, of course, vegan options.

H Pizza GR eivai éva oUyxpovo katdotnpa nitoag nou ouveuddel

napadoolakeg ouvtayeg pe GpEoka UAIKA kal Snpioupyikdtnta.
Bpioketal oe 1éooepa malls, Tpia otnv Attika kai éva otnv Adpioa kai
anoteAei tnv 16aviki enIAoyn yia yprnyopo yelpa, oikoyevelakn €€060
delivery oto onit kai tnv epyacia. Oa to emAéEETE yia TV vooTipétatn
C0pn ToU, Ta PPECKOKOHPEVA Aaxavikd, Ta yvaala tupid, Ta eyyunpéva
aMavikd, To ayvo napbévo eAaidhado nou xpnaoiponolei KAl puaika
yiatnv QIAIKA eUNNPETNON Kal TIC NPOoITéS TIPEC. Akdpa otnv Pizza GR
oag nepipévouv: club sandwiches, neivipAi, kaAtaove, hot dog kai ppe-
oKoWnpéves pnaykétes. Ma autols nou NPosEXouV T dIatpoen Toug
kai Oxi povo, epéakiec oaAdreg pe T peyalutepn noikihia dressings,
wraps Kal QUOIKG eMAOYEG yia vegan.

H Info

« Athens Metro Mall, 276
Vouliagmenis Ave., Agios Dimitrios
« The Mall Athens, 35 Andrea
Papandreou Str., Marousi « Village
Shopping & More, 228 Thivon Ave.,
Rentis « Fashion City Outlet, 4th
km Karamanlis Ave., Larissa

« Athens Metro Mall, Aew.
BouAlaypévng 276, Ay. Anpntpiog
« The Mall Athens, Avépéa
Manavépéou 35, Mapoual « Village
Shopping & More, Aew@.OnBwv
228, Péving - Fashion City Outlet,
40 xApuAew@. KapapavAin, Adpioa
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‘Evag vEOC TTAYKOOLOC TIPOOPIOOC

‘ ‘ . To The Ellinikon, to peyaAutepo épyo AOTIKAS avamAacng otnv

LAM DA Eupwtn, Taipvel Lopen LEPA JUE TN EPA KAl AAAALEL TNV ABNValKr
DEVELOPMENT PBiEpa. 2Xedlaoévo aTtd TO TIAYKOOKIOU QHMNG QPXITEKTOVIKO
ypapeio Foster + Partners, 1o £pyo autod B£tel vEa TIPOTUTIA BLUWOGCING

AVATITUENG KAL £PXETAL YIA VA SNIOUEYACEL £VA VEO TPOTIO (NG,

To The Ellinikon sival jia véa, «Tipdoivn» TIOAN TwvV 15 ASTITOWVY, e TO
MEYAAUTEPO TIAPAKTIO TIAPKO TNS EUPWTING Kal £EUTIVEG UTIOOOUES
TIou 8a aAAAAEOUV TNV ACTIKY {wh. Evag UTIEpOUYXPOVOS TIROORIOIOG
vyl OAO TOV XPOVO, HE KOPUPAIES TPOTACELS ayOopwY, UWNARG
YAOTPOVOLIAG Kal puyxaywyiag.

MdaOste nepioodtepa oto:  TheEllinikon.com.gr





