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One Coastline.
The Whole Story

HE FIRST ISSUE of the
By White Paper was published
PANOS in the summer of 2025,
KOKKINIS with a basic premise: that the
Athens Riviera is not just a coast-
line, but a structural, business
event. That what is happening
in South Athens is not a series of
random investments, but some-
thing systematic that deserves a
precise narration.

A year later, the premise has
been confirmed and has become
a fact that continues to acquire
ever greater dimensions.

The second issue of the
White Paper does not just look
south. It looks at the entire
coastal corridor, from Western
Attica to Lavrio. It looks at Pi-
raeus, which is reinventing it-
self; The Ellinikon, which is be-
ing built before us at a pace that
no one expected; Faliro, which
is becoming the new public fa-
cade of Athens; Lavrio, which is
preparing itself to host the next
generation of investments.

This is a coastline that, for the
first time in its history, is treated
as a single development system.

The idea of the Greater Rivi-
era is not just a communication
strategy, but the essential de-
scription of a change that is hap-
pening in real time.

In the current issue, you will
find the people who are driving
this change: entrepreneurs, local
government leaders, investors,
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architects, executives who be-
lieve in the area’s future.

You will also find those who
are asking the right questions
about its sustainability. Because
the development of South Athens
will have no long-term effect if it
does not concern everyone. In the
case of the Athens Riviera, the
coastis notjust halfof everything,
but the final destination itself.

To npw1o TeUx0¢ Tou White Paper ku-

kAo@dpnae 10 kahokaipr Tou 2025,
pe pia paaikn undBeon. 0TI n napdktia Aén-
vaikn Piiépa dev eivar anAog pia akto-
ypappn, aAld éva Sopiko, enixelpnpatikd
yeyovdg. 011 auté nou oupBaivel otn Notia
Abnva bev eival pia oeipd tuxaiwv enevéu-
oewv, aAAd kATl ouaTnpatikd, kAt nou agi-
Cel va apnynBei kaveic pe akpipela.

‘Evav xpdvo apyoétepa, n undBeon éxel
enBepaiwdel kar €xer yivel debopévo nou
OUVEXICel va anoktd ohoéva Kal peyaAlte-
PEC 51A0TACEIC.

To deUtepo telxog Tou White Paper Sev

KoItd pdvo votia. Koitd 6Ao 10 mapdktio
1680, and tn Autikn Atukn €w¢ 10 Aaupio.
Kortd tov Melpaid nou enavepelpel 10 npo-
0wno Tou, 1o EAANVIKG nou xTidetal pnpootd
pag pe pubuod nou Kaveic Sev nepiyeve, 1o
®dAnpo nou yivetal n véa dnpéaia npdooyn
g Abnvag, to Aalpio nou etolpddetal va
dextel TV endpevn yevid enevoUoEwv.

Mia aktoypappn nou, yia npwIn Gpopa
0TnV 10Topia NG, aVUIHETWNIZETal W¢ €va
eviaio avantu€iakd olotnya.

H 18éa tn¢ Greater Riviera dev eivai
anA@¢ pia oTpatnyikn enikovwviag, aAd
N 0UCIACTIKA NEPIYPa®n piag aAAayng nou
ouppaivel o€ {wvtavd xpovo.

Y€ autd to teuxog Ba Ppeite Toug av-
Bpwnoug nou odnyolv autiv tnv aAAayn:
ENIXEIPNPATIEC, AUTOSIOIKNTIKOUG NYETEC,
€NEVOUTEC, APXITEKTOVEG, OTEAEXN NOU £XOUV
BaAel 10 51KO TOUG OTOIXNKA OTNV NEPIOXNA.

Oa Bpeite Kal ekeivoug nou BETOLV TIG
OWOTEG EPWINCEIC YIa TN PIwoIPOTNTA Tng. Ma-
1 n avdntuén tng Notiag ABnvag ev Ba éxel
kavéva pakponpoBeapo anotéAeopa, av Hev
apopd oAouc. Ltnv nepintwon g ABnvdikAg
PiBiépag, n aktn dev eival anAd to APIOU Tou
navtdg, aAAd o i610¢ o TeAikds npoopIopoc.
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Marina Residences by Kengo Kuma

Where the garden meets the sea

There is a moment, just before the sun sets over the Saronic
Gulf, when the light turns golden and the air carries the
scent of salt. It is the moment when the gardens of Marina
Residences come alive: the water of the private pool
mirrors the olive trees, fragrant plants sway gently

in the breeze, and the sea becomes the natural horizon

of your home.

Set in a prime seaside location next to the Marina of Agios
Kosmas, on one of the most coveted stretches of the
Athenian Riviera, these exclusive maisonettes combine
sweeping sea views with private gardens and elegant
pools, creating a refined setting for outdoor living

and absolute privacy.

Internationally acclaimed Japanese architect Kengo Kuma
designs always with an eye for harmony between the built
and the natural.

"Our projects are always a dialogue between architecture
and nature," he says. At Marina Residences, this philosophy
translates into outdoor spaces that are not merely

an extension of the home, they are the very heart

of the experience.
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NIKOS HARDALIAS //

“We are creating the largest
green front in the Mediterranean”

From AENAON and the new coastal front to Tae Kwon Do Stadium and the integrated
bicycle path of the Riviera, Nikos Hardalias, Governor of Attica, describes to the White
Paper the plan for a more resilient, more functional and more humane Attica by 2030.

TASOS
ZACHOS

S —

ca, with the aim of swiftly turning it into one

of the most powerful metropolitan poles in the
Mediterranean, is one of the biggest growth-related
bets of the coming years. And the role of the Attica
Region in winning this bet is crucial, with Nikos
Hardalias, Governor of Attica, telling the White
Paper that his vision is a coastal Attica that is open,
accessible to all, functional and humane.

Mr. Hardalias highlights the importance of
unified metropolitan planning, through a net-
work of 300+1 projects that are being implement-
ed in Attica. He makes particular reference to
the emblematic AENAON project, with a budget
of €370 million, which is now entering the final
stretch, while also pointing out that Attica
requires investments, but at the same time needs
rules and proper planning.

The Governor of the Attica Region asks citi-
zens to judge the outcome of his strategy “strict-
ly”, emphasizing that the major projects currently
underway are not designed to make an impression or
attract votes, but to achieve substantial improvement
of people’s everyday lives. “Besides, I have made it
clear that if the citizens of Attica entrust me with a
second term, this will be my last in local government,
but also in public affairs”, he concludes.

T HE DEVELOPMENT of the coastal zone of Atti-
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Attica Regional
Governor Nikos
Hardalias
speaks to White
Paper.

Below is his interview:

* Inrecent years, Attica seems to be redefining its rela-
tionship with its coastal front. What is the Region’s
vision for the future of the coastal zone?

Attica has been turning its back on the sea for
decades. Today, this is changing. And it is chang-
ing in an organized way, with a plan and specific
projects. Our vision is a coastal Attica that is open,
accessible, functional and human. A coastline that
will not serve the cliché of the city’s “image”, but
will be 100% adapted to the everyday life of citi-
zens. Development in words and in announcements
that refer to sums of money is a project that citizens
have seen many times. Development acquires real
meaning on a microscale, in the everyday life of
the citizen who walks out the door of their house
and sees something changing towards something
more humane and more functional. The projects
that we are implementing in coastal Attica have
clear goals: to create better living conditions in a
few years from now, to create more public space and
greenery, and to generate multiple opportunities
for decent work, contact with culture and entrepre-
neurship. The coastal zone will soon be one of the
most powerful metropolitan poles of the Mediter-
ranean. First and foremost, however, it will offer a
breath of fresh air to all the inhabitants of the basin
and free access to the sea.

» From Eleusis and Piraeus to the Athens Riviera and
Lavrio, we see different areas with distinct identities
and dynamics. How can this extensive coastline func-
tion as a single and interconnected growth ecosystem?

This is exactly the meaning of metropolitanism.
Let us stop seeing Attica as a mosaic with fragment-
ed zones and start planning it as a unified ecosystem.
Eleusis has a strong industrial and cultural foot-
print. Piraeus is a port of international scope. The
Riviera is evolving into a modern hub of tourism,
sustainable everyday life and investments. Lavrio is
acquiring a new geostrategic role. All of this must be
functionally connected with infrastructure, trans-
port, joint planning and synergies. We cannot have
everyone operating alone. That is why we constantly
talk about unified metropolitan planning. Because
development today is not limited to administrative
boundaries. It goes through networks, partnerships
and a common strategy to address major challenges,
such as, first and foremost, climate change. And this
is exactly what we serve through the comprehensive
program of 300+1 projects that we are implementing
throughout Attica.

» What do you consider to be the most important inter-
ventions or projects that are fundamentally changing
the image of coastal Attica today?

The largest and most emblematic project is obvious-
ly the new “AENAON” Metropolitan Park in Faliro Bay.
We are talking about one of the largest urban regen-
eration projects in the Mediterranean. A 741-decare
project, with more than 4,000 trees, hundreds of
thousands of new plantings, cultural and sports infra-
structure, cycling and hiking trails. It is a project that
has been carefully designed to reconnect Attica with
the sea after more than 60 years of arbitrary interven-
tions and mistakes. At the same time, the utilization of
Tae Kwon Do Stadium and the Water Square creates
a new supra-local core of culture, exhibition activity
and conference tourism. And of course, the thread
that will unify the coastal front will be the integrated
coastal bicycle and pedestrian paths, which will con-
nect Kallithea with Hellinikon and Voula, completely
changing the experience of the coastal route.

o The development of the Athenian Riviera is attract-
ing increasing investment interest and international
attention. How can the Region ensure that this devel-
opment remains sustainable and balanced for resi-
dents, visitors and the business community?

We completely agree that development is not just
about real estate and numbers. Balance, resilience
and sustainable everyday life - this is the triptych for
us. Because if you do not protect the quality of life of
residents, in the end you cancel the investment itself.
That is why we place such great emphasis on greenery,
public spaces, accessible infrastructure and sustainable

“Our vision is a
coastal Attica that
is open, accessible,

functional and

humane”

«TO OPAMA MAZX EINAI MIA MAPAKTIA
ATTIKH ANOIXTH, NMPOXBAXIMH,
AEITOYPIIKH KAl ANOGPQMNINH».

‘ INSIGHTS
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transportation. “AENAON” is a typical example of this
philosophy. We are not creating a closed zone for the
few. We are creating an open public space for all. Atti-
ca needs investments, but it also needs rules. It needs
a plan. Which, in order to be implemented, requires
responsible cooperation and coordination among the
State, the Local Government, and the market. This is
a difficult but very important part of the work that is
being done but is not visible, because citizens will judge
the result. And I would like them to judge it strictly.

 To move on to the most tangible part of coastal devel-
opment, at what stage is “AENAON” currently and
what is the timetable for the start of works?

The project is now fully on track for implemen-
tation. I want to say it clearly: when we took over,
we essentially took it on the verge of disintegration.
Within a few months, with hard work and con-
tinuous interventions, we managed to restore the
credibility of the Region towards the European insti-
tutions and to make the completion of the project an
absolute priority. After the positive development that
came from the Council of State, we are proceeding
normally. The goal is to have a contractor by Sep-
tember and to have a construction site established
in the area by the end of the year. This is a project
worth €370 million from European funds. And the
most important thing is that in about two and a half
years from now, citizens will be able to enjoy a new
metropolitan green space by the sea.

¢ Another important development is the official con-
cession of Tae Kwon Do Stadium and Water Square to
the Region of Attica. How do you plan to functionally
integrate these spaces into the broader vision of the
Metropolitan Park “A ENAON” and what will their role
be in the future of the coastal front?

Tae Kwon Do and Water Square are not sepa-
rate projects. They are an integral part of the over-
all design for the new coastal front. We are talking
about a space with enormous potential, which for
years remained essentially untapped. Our goal is to
transform it into a modern conference, exhibition
and cultural center of international standards. A
space of extroversion that will be able to host major
cultural events and business activities. At the same
time, it will operate complementary to “AENAON”,
creating almost 1,000 decares of unified coastal
green and recreational space by 2030. This is what
changes the overall dynamics of the Athens Riviera.

* Beyond the park itself, there is also particular interest
in the integrated bicycle and pedestrian paths of the
Athens Riviera that will connect “AENAON” with The
Ellinikon. Given that the project has been postponed

“With AENAON,
we are not creating
a closed zone for the
few. We are creating
an open public space
for all”

«ME TO AENAON AEN AHMIOYPITOYME MIA
KAEIZTH ZQNH A AITOYX. AHMIOYPIFOYME
ENAN ANOIXTO AHMOZIO XQPO IN'A OAOYZI».

for 2027, while there have been changes in the layout
in certain places, how do you respond to citizens’ con-
cerns regarding the implementation process and the
overall experience of the coastal route?

I completely understand the citizens’ concerns,
because we are talking about a project that affects
the everyday lives of thousands of people. But I
want to be honest: in my 32 years in public life, I
have learned - through and from the mistakes that
were inevitably made - to prefer proper planning,
rather than a haphazard project that will create
problems in the future. The bicycle and pedestri-
an paths of the Riviera are an extremely complex
intervention of approximately 17.5 kilometers in
length, which connect different Municipalities,
infrastructure and land uses. The changes in the
layout were made precisely to ensure better func-
tionality, safety and accessibility. Our goal is not
just a beautiful route. It is to create a new experi-
ence of living and moving by the sea. The project
will be completed immediately, even if T have to
make difficult decisions.

e In a period when cities are being re-evaluated based
on their quality of life, infrastructure and resilience,
what do you consider to be the greatest competitive
advantages of Attica?

Attica has unique comparative advantages. It
combines history, culture, the sea, entrepreneurship,
tourism and much more: universities, innovation
and our geostrategic position. It is the heart of the
country’s real economy, producing almost 48% of the
national GDP. The bet is that these advantages will
translate into a better quality of life for the citizen.
That is why we are investing in infrastructure, flood

WHITE PAPER « SUMMER - 2026
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protection projects, greenery, culture and modern
transport. Let me repeat it once again in the con-
versation that we are having. Attica in 2030 must be
more resilient, more functional and more humane.
With an emphasis on the humane.

« Coastal development is now directly linked to issues
of sustainability, climate resilience and public space.
How are these priorities integrated into the planning
of the Region?

For us, these are not separate matters. They are
the core of our planning. Today, you cannot talk
about development without a plan for the climate
crisis and without protecting public space. Climate
change forces us to plan differently. With more
greenery, modern water management infrastruc-
ture, sustainable transportation and an emphasis on
prevention. The major projects currently underway
are not being built in order to make an impression or
attract votes. They will be judged by whether they
truly improve people’s lives. After all, T have made
it clear that if the citizens of Attica entrust me with
a second term, this will be my last one in local gov-
ernment, but also in public affairs.

v

AENAON is
a 741-decare
project, with
more than
4,000 trees.
To AENAON
eival éva
€pyo 741
OTpEPHATWY,
Ue navw and
4.000 &¢vipa.

H S1apépewon tng napdktiag {ovng Tng ATTIKAG PE 0TOX0

va anoteAéoel ouvTopa évag and Toug mo IoXxupouc UnTpo-
noAitikoUg néAoug tng Meooyeiou, eival éva and ta peyaiutepa
oToIXAPATA avantuéng Twv eNOPEVWY Xpovwv. Kal o poAog tng
Nepipépeiag ATTIKAG yia va kepdnBei auto To otoixnpa eival Koy-
Bikdc, pe tov Nepipeperdpxn Niko XapdaAid va tovilel oto White
Paper 6t 6papd tou eival pia napdktia ATtikn avoixth, npooBacipn
yia 6Aoug, AeIToupyIkn Kai avbpwnivn.,

0 k. XapdaAidg avadeikviel Tn onpacia tou eviaiou pntpono-
MTikoU oxedlaopou, péoa and éva nAéypa 300+1 £pywv nou uho-
nolouvtal atnv Attikn. Idiaitepn ava@opd kavel ato epPAnpatikod
£pyo AENAON, npoinoloyiopoU 370 eKatoppUpPiwV EUPW, TO OMOI0
pnaivel nAéov otnv TeAikA eubeia, evey napdAAnAa emonpaiver 6Tl
n Attkn anaitei enevoioeig, aAAd tautoxpova xpeldletal kavoveg
Kal 0WoTo 0XEdIaopo.

0 Mepipepeidpxng ATtKAC {nTtdel and Toug NOAITEC va Kpivouv To
anotéAeopa TG 0TPATNYIKNG TOU «auatnpdy, Tovidovtag 0t ta peyaia
£pya nou TPEXOUV autn T oTIypn 6ev oxedidovTal yia TIG EVIUNWOEIS
N ug Wnpoug, aAAd yia tv ouclaotikn eAtiwon tng kabnpepivétntag
TV avBpwnwv. «ANwaTe, £Xxw Eekabapioel nwe av ol NONITEC TNG
AttikAc pe epnioteutoly yia pia dedtepn Bnteia, autn Ba eival kai n
Teleutaia pou otnv autodioiknon, ahAd Kai ota KoIvay, KAataAnyel.

AkoAouBci n guvévteuén tou:

« Ta teAeutaia xpovia n Attikn @aivetal va enavanpoadiopilel
oxéan tng e to napabaAdooio pétwnd tng. Moio eivai to 6paya tng
Mepipépeiag yia tnv endpevn npépa tng napdktiag wvng;

H Attikn yopiZe eni 6ekaetieg tnv nAdtn otn 6dAacoa. Inpepa
autd aAAacel. Kar aAAadel opyavwpéva, Pe oxE10 Kal GUYKEKPIPEVA
€pya. To Opapd pag eivar pia napdktia Attikn avoixti, npoofdoiyn,
AetoupyIkn kai avBpnivn. Mia aktoypappn n onoia dev Ba e§unn-
PETEI T0 KAIOE TNG «€1KOVaC» TNG NOANG, aAAd Ba ival npooappoopé-
vn 100% otnv kaBnpepivotnta twv noAitwv. H avantugn ota Adyia
Kal 0TIC avakoIvWael§ Je abpoiopata noowv eival éva €pyo nou To
€xouv b€l NOAAEG popég o1 moAites. H avantugn anoktd npaypatikd
vonua otn PIkpokAipaka, otnv kabnpepivotnta tou noAitn nou pyai-
vel and tnv népta tou onitiol Tou Kai BAEnel kAt va aAAddel npog
10 NIo avBpwnivo Kai To nio Aeitoupyiko. Ta €pya nou uAonoloupe
otnv napdktia ATtikn éxouv EekaBapoug aTdxoug: va dnpioupynBolv
oe Aiya xpdvia and onpepa kahitepeg ouvOnkeg {wng, va undpEel
nePIoOOTEPOG dNPOGIOG XWPOC, NEPIGTOTEPO NPATIVO Kal va dnpioup-
ynBoUv noAAanAdaieg Suvatdtntes yia aflonpenn epyacia, Enagn e
oV NoAITIopd Kai tnv enixelpnpatikdtnta. H napdktia eovn 6a eival
oUvtopa €vag and Toug nio 10XupoUc UNTPOMOAITIKOUC NOAOUC TNG
Megoyeiou. Mpwtiotwg, dpwg, 6a npoopépel avdoa o€ GAoug Toug
Katoikoug Tou Aekavonediou kal eAeuBepn npdaopacn otn BAkacoa.

» Ané tnv EAcuciva kai tov lMeipaid péxpi tnv A@nvaiki Piiépa
Kkai o Aaupio, BAénoupe 61aPoPETIKES NEPIOXES PE EeXwplaTh
tautotnta Kai uvapiki. Mw¢ pnopei autn n eKTETapévn aKto-
ypappn va Asitoupynoel w¢ €va eviaio kai 51acuv8ebepEvo olko-
guotnya avdantuéng;

Autd eival akpIBwg o vonpa tng untponoAitikdtntag. Na otapa-
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ThooupE va BAENoUpE TNV ATTIKN WG €va PWOAiKO e ANOONAoPATIKEG
{WVEG Kal va apxiooupe va T oxedidfoupe we eviaio oikooUoTnpa.
H EAeuaiva €xel 1oxupd Bropnxavikd kai noAitiotiké anotinwya. 0
Melpaidg eivar Aipdvi 61eBvoug eppéleras. H PiBiépa e€ehiooetal
o€ évav oUyxpovo ndAo toupicpou, BIwalung kabnpepivotntag Kal
enevdlioewv. To Aalpio anoktd véo yewatpatnyiké poro. OAa autd
npénel va ouveBolv Aeitoupyika pe unoSopég, HETapopEc, KoIvo
oxedlaopo Kal ouvépyeleg. Aev pnopei o kabévag va Aeitoupyei
pdvoc tou. 1" autd pIAGUE OUVEXWG YIa EVIaio UNTPONONITIKG OXEDI-
aopd. Nati n avantu€n onpepa dev neplopidetal o€ SI0IKNTIKG 6pla.
Mepvdel péoa and diktua, cuvepyacieg kal KoIvA aTpatnyikn yia tnv
AVTIPETWNION PEYAAWY NPOKANTEWY, ONWE, NPWTIOTWE, N KAIPATI-
kn ahhayn. Kal autd akpiBw¢ unnpetolpe péaa and 1o ouvoAikd
npoypappa twv 300+1 £pywv nou uAonoloUpe o€ OAN TNV ATTIKA.

« [Toie¢ Bewpeite 0TI eival oREPA o1 GNUAVTIKOTEPES NapepPAoEIS
n épya nou aAAdJouv oucdiactikd Tnv gikova tng napdktiag ATTikig;

To peyaAUtepo kai nio epBAnpatiké €pyo ival npoeavag 1o
véo MntponoAitiké Mdpko « AENAON» atov ®aAnpiké Oppo. MiAdpe
yia pia and tg peyaAltepes aotikég avanAdoels otn Meadyelo. Eva
€pyo 741 oTpeppdtwy, pe neploodtepa and 4.000 d€vipa, ekatovid-
5eC xINGdEG vEEC QUTEUOEIC, NONTIOTIKES Kal aOANTIKEG UNOSOpES,
nodnAatikég kal nedonopikég dladpopéc. Eivar éva eyxeipnpa nou
€xel oxeblaoTel NPooEKTIKA yia va enavacuvoéael Tnv ATTIKN e TN
BdAacoa petd and 60 kal nA€ov xpovia aubBaipetwv napeppdocwv
kar AaBwv. MapdAAnAa, n aflonoinon tou Tae Kwon Do kal tng MAa-
teiag NepoU Snpioupyei évav véo uneptonikd nupnva noAitiopou,
ekBeaIakng dpaotnpidTnTag kar ouvedpiakol toupiopoU. Kai BéBaia,
10 vApa nou Ba evonolei to napdktio pétwno 6a ival o eviaiog
napaiakos nodnAatddpopos kai ne{0dpopog, o onoiog Ba ouvdEel
v KaAAiB€a pe o EAAnvIKG Kal Tn BoUAa, aAAadovtag ouvoAika tnv
EUNEIpia NG Napaliakng d1adpopng.

“Attica needs
investments, but
it also needs rules.
It needs a plan that
requires responsible
cooperation and
coordination”

«H ATTIKH XPEIAZETAI ENENAYXEIZ,
AANNA XPEIAZETAI KAl KANONEZX.
XPEIAZETAI XXEAIO MOY ANMAITElI YOEYOYNH
ZYNEPFAXZIA KAl ZYNTONIZMO».
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« H avdntuén tng A@nvaikii¢ PiBiépac npoaeAkiel aufavope-
Vo enevouTIKO evbiapépov kai 61e0vi npodoxn. Mw¢ pnopei n
Mepipépera va diaopalioel 6t autn n avdntuén Oa napapeiver
Biwaiun kai 16opponnpévn yia Katoikoug, ENICKENTES Kal EMIXEI-
PNPATIKA KOIVOTNTA;

TupQwvoupe andAuta 6t n avantu€n Gev eivar pdvo real estate
kal apiByoi. loopponia, avBekTikGTNTa Kal Biwolpn kaBnpepivotnta.
Autd eival 1o TpinTuxo yia epdc. Mati av 6ev npootateloelg Ty
noidtnta {wNg TWV Katoikwy, 010 TEAOG AKUPWVEIS Kal TV idia tnv
enévbuon. " autd divoupe 1000 peyaAn Eupaocn To Npacivo, gToug
SNpPAOI0UG XWPOUE, OTIC NPOORATIHES UNOSOPES Kal OTIC BIWOIHES
petakivioelg. To k<AENAON» eival xapaktnpioTiké napaderypa autng
¢ @IAocoiag. Aev dnpioupyoupe pia kKAeIoTh {wvn yia Aiyoug.
AnpioupyoUpe évav avoixtd Snpoaio xwpo yia 6Aoug. H Attikn xpel-
GCetar enevbloelg, ahAd xpeldletal kal kavoves. Xpeldletal oxé-
610. To onoio, yia va uhonoin®ei, anaitei uneubuvn cuvepyacia Kai
ouvtoviopd petagl tng MoAiteiag, tng Autodioiknong, akopn Kai tng
ayopdg. Kal auté eivar éva 5UokoAo aAAd noAU onpavtikd Koppdt
¢ 60UAEIGE nou yivetal aAAd 6ev gaivetal, yiati ol noAiteg 6a
Kpivouv To anotéAeopa. Kai 6a eniupoloa va to kpivouv auatnpd.

« [1a va nepdoouye Kai aTo nio XEIPoniacto Koupdtl Tng napdktiag
avdntuéng, o€ noio atdéio Ppioketal oripepa to «KAENAON» Kai noio
eivai to xpovodidypappa yia tnv évapén Twv £pyaciwv;

To €pyo onpepa Ppioketal nAéov ae nAApn tpoxid uhonoinong.
Kai BéAw va 1o nw EekdBapa: dtav avardpape, 1o napardpape oual-
aotikG ota 6pia tng anéviagng. Méoa oe Aiyoug pAveg, pe okAnph
S0UAeI kal ouvexeic napepPAoelc, kKatapEépage va anokataotNooupe
v agloniotia tng Mepipépelag anévavtl aTous eupwnaikols Beapolg
Kal va enavapépoupe To £pyo o€ andAutn npotepaidtnta. Metd kai
and t Betikn e€EAIEN and to ZupBoUAio Tng Enikpateiag, npoxwpdaye
Kavovikd. 0 otoxog eival éwg Tov LentépPpio va undpxel avadoxog
Kal éw¢ 10 TEAOG TOU £TOUG va €xel eykataotabei epyotdgio otnv nepl-
oxn. Mpokertal yia €pyo 370 ekatoppupiwy EUpw and eupwnaikous
népoug. Kai to onpavtikotepo eival 6Tl g€ nepinou dudpiol xpdvia and
onpepa, ol noAiteg 6a pnopolv va anoAapBdvouv évav véo Pntpomno-
Aitiké nveUpova npacivou dinAa otn BdAacoa.

« Mia akpn onpavtkn e€€AiIEn eival n enionpn napaxwpnan tou
Tae Kwon Do kai tn¢ MAateiac NepoU atnv lMepipépeia ATTiKNA.
Ma¢ oxebidlete va evidEete Agitoupyikd autoUc TOUS XWPOUS 0TO
eupUtepo opapa tou MntponoAitikou Mdpkou «AENAON» kai noiog
a ivai 0 pdAog Touc TNV ENGUEVN NPEPA TOU NAPAKTIOU LIETWOU;

To Tae Kwon Do kai n MAateia NepoU dev eival éva Eexwploto
project. AnoteAoUv opyavikd koppdti Tou GUVOAIKOU oxediaapol yia
10 vEo napaAiako pétwno. MiAdpe yia évav xwpo pe tepdoties duva-
10TNTEC, 0 0M0I0G yia Xxpdvia napépeve ouaiaoTika avagionointog. O
0TOX0C pag eival va petatpanei o€ £va oUyxpovo ouvedpiako, ekbe-
01ako6 Kal NONTIoTIKG KEVTIPO 1BV npodiaypadwv. Evav xwpo
e€wotpépelac nou Ba pnopei va iAoevei peyaieg Slopyavwoels,
noMitioTikd yeyovdta kai enixeipnpatikég dpdoeig. Tautdxpova,
Ba Aeitoupyei oupnAnpwpatika pe 10 «<AENAON», Snpioupywvtag
oxedov 1.000 otpéppata eviaiou napaAiakol xwpou Npacivou Kai
avayuxng éwe 1o 2030. Autd eival nou aAAadel ouvoAika tn duva-
ikn tng ABnvaikng PiBi€pac.
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« [1épa and to i610 10 ndpko, 161aitepo evoiapépov undpxel kai yia
Tov eviaio nodnAatédpopo kai nelobpopo tng ABnvaikng Pipié-
pag nou Ba ouvééouv to «<AENAON» pe to EAAnviKG. Me bebopévo
011 10 £pyo petatiBetal xpovikd npog to 2027, v Exouv undpéel
kar aAAayéc otn xdpaén ge opiopéva onyeia, NS anavidie otic
avnouxies Twv MoAITWV oXeTIKd pe Tnv nopeia uAonoinang kai tn
ouvoAiKki euneipia tng napaliaknc diadpoync;

Katavow andAuta tnv avnouxia twv NoMTwy, yiati pIAGPe yia
éva épyo nou agopd tnv kabnpepivétnta xINddwy avBpwnwv. Opwg
B€Aw va eipal eINIKpIVAG: 0Ta 32 Xpovia TG nopeiag Hou ota Koivd
éuaba - péoa kal and ta Adén nou avand@eukta £yivav - va npotijw
T0V 0WOTO 0xedlaopo, napd éva npoxelpo £pyo nou Ba dnpioupynoel
npoPAnpata oto péAAov. 0 nodnAatddpopog kai o neCd6popog Tng
PiBiépag eivar pia e€alpetikd oOvOeTn napéupacn PAKOUS NePinou
17,5 xINOpETpwV, 01 onoiol cuvdéouv SlapopetikoUg Afpoug, uno-
dopég kal xpnoeig yng. O ahhayég otn xapagn yivav akpiBwe yia
va e§aopaliooupe kaAltepn Aeitoupyikotnta, acpdAela kar npo-
oBacipétnta. 0 ot6x06 pag dev eivar anAwg pia 6popen diadpopn.
Eival va dnpioupynooupe pia véa epnelpia {wnc kal petakivnong
dinka otn BdAacoa. To £€pyo Ba ohokAnpwBei dpeoa, £0Tw KI av
XpeIaoTei va ndpw dUokoAeg ano@doeic.

« Le pia nepiobo énou ol noAeic enavaéloAoyouvtai pe Bdon tnv noi-
otnta {wng, TIc unodopEc Kai Tnv avBeKTIKOTNTA TOUG, Nola Bewpeite
ot eivai ta peyaAitepa avtaywviotikd nAsoveKThpata tng ATTIKAG;

H Attikn €xel povadika cuykpITIKG nAeovekTapata. Tuvoudel
v 10Topia, Tov noAitiopd, th 6dAacoa, Tnv ENIXEIpNPAtIKOTNTA,

QUOIKG TOV ToupIoPG aAAd kal NoAAG akdun: Ta navenioTApia, TNV
Kaivotopia Kar tn yewotpatnyikn pag 6€on. Eivar n kapdid tng
npaypatikng olkovopiag tng xwpag, napdyoviag oxedov 10 48%
10U €BvikoU AEN. To otoixnpa eivar autd ta nAeovekTnpata va
petagpactolv o€ kaAUtepn noldtnta {wAg yia tov noAitn. N’ autd
Kal enevoUoupe o€ UNodopES, avunAnppupika €pya, npdoivo, noAl-
TIOHO Kal oUyxpoveg Petaopéq. Ag to enavaldBfw yia pia aképn
QOopaG oTnv Koupévta nou kavoupe. H Attiki tou 2030 npénel va
eival mo avBektikA, nio AertoupyikA kai nio avBpwnivn. Me éppaon
OpWGC 0TO «avlpwmivny».

» H napdktia avdntuén ouvbéctal nAéov dueoa kai pe {ntnpata
Biwaipdtntac, kAipatiki¢ avlekTIkoTNTag Kai SNPGGI0U XWPOU.
¢ evowparwvovral autég ol NPOTEPAIGTNTES GTOV OXESIATHO
¢ lMepipépeiac;

Ma epdc autd dev eival Eexwplotd kepataia. Eivar o nupnvag
T0U oxedlaopol pag. Aev pnopeic onpepa va PIAGg yia avantugn
Xwpic 0x€610 yia TNV KAIPATIKA Kpion Kal Xwpi¢ npootacia Tou
dnpéaoiou xwpou. H kAipatikn aAlayn pdag unoxpewvel va oxe-
d1aloupe dlapopetikd. Me nepioodtepo Npaacivo, Pe oUYXPOVEC
unodopég dlaxeipiong udatwy, pe BIDOIPES HETAKIVATEIG KAl PE
éupaon atnv npoAnyn. Ta peydAa £pya nou TPEXOUV AUTN TN OTIYHA
dev puidxvovtal yla eVviunwoelg kal yngoug. Oa kpiBoUlv and to
av BeAtiovouv npaypatika t {wn twv avipwnwv. AAAwOTE €xw
€ekabapioel nwc av o1 NoAiTeg TNG ATTIKNAG Pe eUNIOTEUTOUV YIa pid
deutepn Bnteia, autn Ba eival kal n teAeutaia pou otnv autodioi-
knon, aAAd kar ota koivd.

A

Nikos Hardalias
has served as
Governor of the
Attica Region
since January
2024, following
his victory in
the regional
elections of
October 2023.
O Nikog
XapdaAidg
unnpetei wg
Mepipe-
peIapxng
Attikng and tnv
1n lavouapiou
2024, éxovtag
EKAEYEI OTIC
AUTOSIOIKNTIKEG
EKAOYEG TNG
8n¢ OKTwRpiou
2023.
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How Notia Medcare is redefining
the concept of longevity

Health is becoming a strategic life investment and Notia Medcare aspires to place
the Athens Riviera on the global map of longevity care.

now moved from the realm of wellness to a

new, rapidly growing ecosystem that connects
prevention, technology, personalized medicine and
quality of life. Internationally, the longevity centers
are evolving into a key pillar of holistic health opti-
mization, attracting people who are looking not just
for treatment, but for a more conscious and long-term
sustainable lifestyle.

Within this new environment, Notia Medcare
attempts to create a different model of healthcare
services in the Athens Riviera, connecting advanced
prevention with modern medicine, health data and
the philosophy of “healthy longevity”.

The company’s Founder and Member of the

T HE CONVERSATION around longevity has

VASILIS
SAMOURKAS

Board of Directors, Karim Smaira, and Scientific
Director, Dr. Ioannis Kalaitzis, speak to the White
Paper about how people’s relationship with preven-
tion is changing, why health is now treated as per-
sonal capital, and what role Greece can play in the
new longevity care market.

o Inrecent years, we have been hearing the term “lon-
gevity” more and more. But what does “healthy lon-
gevity” mean in practice and how does it differ from
the classical medical approach?

Dr. I. Kalaitzis: Healthy longevity does not sim-
ply mean living longer. It means remaining func-
tional, active, mentally and physically healthy for
as long as possible.
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Red and
near-infrared
light therapy
designed

to support
and enhance
cellular
function.
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Classical medicine is excellent when it comes to
dealing with a disease. However, longevity begins long
before the disease appears. It is a more preventive, per-
sonalized and dynamic approach based on early detec-
tion of risks, continuous monitoring of the organism,
and optimization of the overall function of the body.

The goal is not only to prevent disease, but also
to maintain a high quality of life and performance
over time.

o The Athens Riviera is evolving into a high-end des-
tination. What role does Notia Medcare aspire to play
within this growth ecosystem?

Karim Smaira: The Athens Riviera is evolving
into an international hub of quality life, investments
and modern lifestyle. With projects such as The
Ellinikon, but also with the overall upgrade of the
area, a new ecosystem is being created that connects
residence, hospitality, wellness and health.

Our ambition is for Notia Medcare to become a
reference point in this new health ecosystem. Not
just as another clinic, but as a model center for pre-
vention, longevity and health optimization that
meets the highest international standards.

o What is the profile of people who turn to a longevity
center today? Are they mainly patients, people who
want prevention, or a new audience that sees health
as an investment?

Karim Smaira: The interesting thing is that
most of the people who turn to us are not necessar-
ily “patients”. They are mainly people who under-
stand that health is the most important personal
capital that they have.

We see businessmen, executives, people with
demanding lifestyles, active sports people, but also
families who want a more comprehensive and pre-
ventive approach for all their members.

There is now a new audience that is not satisfied
with an annual check-up. They want to know their
biological age, understand their genetic and meta-
bolic risks, improve their energy, sleep, cognitive
function and overall performance.

e What is the difference between a traditional check-up
and what is offered by a longevity center? What are the
key tools and measurements that change the way we
perceive our health?

Dr. I. Kalaitzis: A traditional check-up usually
assesses whether there is already a problem. A lon-
gevity center examines how to maintain and opti-
mize our health before the problem occurs.

The big difference is the depth of information
and personalization. At Notia Medcare, we do not
only examine basic biochemical indicators. We

“At Notia Medcare,
biological age,
genetic an
epigenetic
ﬂredl.sp051.t10n,
the microbiome,
metabolic function,
sleep, stress
and cognitive
performance
are placed at the
heart of a truly
personalized
approach to
ealth”

«XTH NOTIA MEDCARE H BIOAOTIKH
HAIKIA, H TENETIKH KAI ENITENETIKH
NMPOAIAGEXZH, TO MIKPOBIQMA,

H METABOAIKH AEITOYPIIA, O YNINOZX,
TO STRESS KAI H ITNQXTIKH AMNOAOZXZH
EINAI XTO ENIKENTPO.»

% 4 Q
e

Karim Smaira, Surgeon, Scientific
Founder & Member Director Notia
of the Board. Medcare.
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analyze biological age, genetic and epigenetic pre-
disposition, microbiome, inflammation, metabolic
function, cardiometabolic status, sleep quality, stress
load and cognitive performance.

Then, all of this is transformed into a personal-
ized therapeutic roadmap with measurable goals and
continuous monitoring.

Health is no longer seen as the “absence of disease”,
but as a level of functionality, energy and quality of life.

e In an environment like the Southern Suburbs,
where lifestyle is associated with quality of life,
well-being and activity, how crucial is prevention
for long-term health?

Karim Smaira: Prevention is perhaps the most
important factor for long-term health, especially in
an environment like the Southern Suburbs, where
quality of life is a key priority.

Today we know that health is influenced daily by
sleep, nutrition, movement, stress management and
the environment in which we live. If these are not
evaluated and scientifically supported, it is essen-
tially difficult to talk about prevention.

 We see internationally that health and wellness are
increasingly being integrated into residential and tour-
ism projects. Do you believe that the existence of facil-
ities such as Notia Medcare can affect the value and
attractiveness of an area?

Karim Smaira: Absolutely. Internationally, we
see that health and wellbeing infrastructure is
now a key factor in evaluating an area, both for
residents and investors.

I believe that areas such as the Athens Rivi-
era will evolve into integrated quality-of-life eco-
systems, where health optimization will be an
integral part of everyday life. The existence of
facilities such as Notia Medcare reinforces this
international identity.

¢ If you had to single out four basic principles that
everyone can apply in their daily lives to invest in their
long-term health, what would they be?

Dr. I. Kalaitzis: First, sleep. It is perhaps the most
underestimated factor in health and longevity. The
quality of sleep affects the immune system, cognitive
function, hormones and biological aging.

Second, daily movement and muscle strengthen-
ing. Muscle mass is one of the most important indi-
cators of healthy aging.

Third, stress management. Chronic stress accel-
erates inflammation and aging more than we realize.

And finally, prevention through data. Let us
not wait for the symptom in order to engage with
our health.

H ouZhtnon yOpw and tn pakpolwia éxel nepdoel nAEov and t
opaipa tou wellness o€ éva véo, TAXEwG avantuooopeVo OIKo-
oUoTnpa nou cuvdEel Ty NnpAANYN, TV TEXVoAoyia, TV eEATOpIKEUPEVN
1atpiki kal tnv noidtnta {wnc. AieBvacg, Ta Aeyopeva longevity centers
e€ehiooovtal o€ Bacikd nuwva piag oMoTIKAG BeATIOTON0INGNG TNG
uyeiag, npoaeAkuovtag avbpwnoug nou dev avalntolv aniwg Bepa-
neia, aAAd €vav nio ouveldnto kai pakponpodeapa BIwaipo Tpono {wne.
Méoa o€ autd to véo nepiBdAAov, n Notia Medcare enixelpei va dnpi-
oupynael £va d1apopeTIKd PHOVTEAD UNNPETIV Uyeiag otnv ABnvaikn
PiBiépa, ouvbéovtag tnv nponypévn NpOANYN Le T aUyXxpovn IaTpIkA,
1a dedopéva uyeiag kal T IAocogia tg «uylols pakpolwiagy.

0 18putng kar MéAog tou AL tng etaipeiag, Karim Smaira, kal 0
Eniotnpovikdg Aleubuvtng, Ap. lwdvvng KaaitZig, pidolv ato White
Paper yia 10 nw¢ aAAadel n oxéon twv avBpwnwv pe tnv npoAnyn,
yiati n uyeia avtipeTwnicetal nAéov w¢ Npoowniko kepaAalo Kal nolov
poAo pnopei va naigel n EAMGSa otn véa ayopd tou longevity care.

« Ta teAeutaia xpovia akoUpe 6Ao Kal NEPIGAGTENPO TOV GPO
“longevity”. Ti anpaivel dpw¢ otnv npdén «uyin¢ pakpolwia» Kai
nw¢ diapoponoieital ané tnv KAAoIKN 1ATPIKA NPOCEYYIoN;

Ap. I. KaAaitgng: H uying pakpolwia 6ev onpaivel anAwg va
CoUpe nepioadtepa xpdvia. Inpaivel va napapévoupe AEItoupyl-
KOf, EVEPYOI, NVEUPATIKG Kal cwpatikG uyieic yia 600 to duvatov
peyaAutepo S1dotnpa.

H kAaoikn 1atpikn eival e€aipeTikn dtav KaAeital va aviipeTwni-
oel pia acbévela. H pakpolwia dpwe Eexkiva noAl npiv eppaviotei
n vooog. Eival pia nio npoAnntikn, e€ATOPIKEUPEVN Kal SUVApIKA
npoaoéyyion nou BaciCetar otnv €ykaipn avixveuon KIvoUuvwy, otn
ouvexn napakoAouBnon tou opyaviopoU kal otn BeAtioTonoinon tng
OUVOAIKAG A&ITOUpYiag ToU 0KHAto.

Ytn Notia Medcare avuipetwnidoupe tn pakpolwia we cofapn
kAIVIKn undBean kar 0x1 wg wellness trend.

« H ABnvaikn PiBiépa s€eAiooctal og évav npoopioud uynAwv
npodiaypapav. Moiov podo pirodoéei va nai€er n Notia Medcare
uéaa og auto to avantuéiako oikooUaTnua;

Karim Smaira: H ABnvaikn PiBiépa e€eliooetal o €va d1BVEC
hub ugnAng noidtntag wng, enevoloewv Kal cUyXpovou TpOnou
diapiwong. Me €pya 6nwg to The Ellinikon, aAAd kai pe Tn ouvoAIKR
avapadyion tng neploxnc, dnpioupyeital €va véo 01kooUaTnPa NoU
ouvdéel katolkia, ihogevia, euetia kai vyeia.

Motedoupe 0T onpepa n nolétnta {WNAG PIag NePIoXng dev
kabopiletal povo and tg unodopéc n to real estate, aAAd kar and
10 €NiNESO TV UNNPETIWV UYEIQg Kal NpOANYNG NouU NPOOPEPE.

A

Notia Medcare
Founding and
Management
Team:
Konstantinos
Tzoutzourakis,
CEO / Dr
loannis
Kalaitzis,
Scientific-
Director

/ Karim
Smaira, Kamel
Ghammachi,
Ziad Makhzoumi
- Founders
and Board
Members.
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©¢éAoupe n Notia Medcare va oupBdAer akpIBwe o€ auth tn véa
tautotnta tng PIIEpac.

« [Toio givai To npoid twv avBpwnwv nou ancubivovtal o éva
Kévipo pakpolwiac anpepa; Mpokeital kupiwg yia acBeveis, yia
avBpwnouc nou BEAouv npdAnyn 1 yia €va véo koivo nou BAénel
v uyeia w¢ enévéuon;

Karim Smaira: To evbiagépov €ival 0Tl ol nepioodtepol AvBpwnol
nou aneuBuvovtal o€ epdg ev eivar anapaitnta «aobeveicy. Mpo-
KeItal kupiwg yia avbpwnoug nou avulappavovtal 0Tl n uyeia eival
T0 ONPAVTIKOTEPO NPOOWNIKG KePAAalo nou S1abETouv.

BA£noupe emixelpnpaties, oteAéxn, avBpwnoug e anaitntikd tpono
{wnc, abAnTIKG evepyoug avBpwnoug, aAAd kal 0IKoyEvelEg nou BEAoUV
pia nio oAokAnpwpEvn kal npoANNTIKA NPooéyyion yia OAa ta PEAN Toug.

Yndpxel nA€ov €va véo kolvo nou dev apkeital og éva e1nalo check-
up. O€Ael va yvwpilel Tn BIoAOYIKA TOU NAIKIG, va KATAVOE( TOUG Yeve-
TIKOUG Kal petaBolikoUs Tou kIvoivoug, va BeATIwveE Tnv evéEpyeld, Tov
Unvo, TN YVWOTIKA AEITOUpYia kal T GUVOAIKN Tou anddoaon.

« Ti 61apopetikd npoopépel éva longevity center o€ axéan pe éva
napaboaiako check-up; Moia eivai ta Baaikd epyaleia kai ol petpii-
oei¢ nou aAAddouv tov tpéno nou avtidauPavopaocte tnv uysia pag;

Ap. I. KaAaitgng: Eva napadoaiakd check-up ouvnbwg agiohoyel
av undpxer nén kanolo npdBAnpa. Eva longevity center e€etadel
nwe Ba diatnpnooupe kal Ba PeATIGTONOINGOUNE TNV UYEia pag npiv
eppaviotel 10 npoBAnpa.

H peydAn diapopd eival to Ba6og tng nAnpopopiag kai n e€a-
topikeuon. Itn Notia Medcare dev e€etdloupe pdvo Baaikolc Bo-
XnpIKoUg deikteg. AvahUoupe tn BroAoyikn nAikia, Tn yeveETIKA Kal
€NIyeveTIKA Npodiadeon, To pikpoBiwpa, Tn Aeypovn, Tn petapoAikn
Aeitoupyia, Tnv kapdiopetaBolikn katdaotaon, Tnv noidtnta Unvou,
10 stress load kal T yvwoTikn anddoaon.

Yn ouvéxeld, OAa autd petatpénovial o€ éva eSatopikey-
pévo therapeutic roadmap pe PETPACIHOUC GTOXOUC KAl GUVEXNA
napakoAouBnan.

H uyeia nAéov 6ev avtipetwnidetal we “absence of disease”, aAAd
w¢ eninedo Aertoupyikdtntag, evépyeiag kal noldtntag {wAg.

« X¢ éva nepifdAAov onwe ta Nétia Mpodotia, 6nou to lifestyle
ouvbéetal pe noiotnta {wiig, veéia kai dpactnpiotnta, néco kabo-
pIgTIKA gival n npéAnyn yia tn pakponpoOsopn vyeia;

Karim Smaira: H npoAnyn eival iowg 0 onpavikdtepog napayoviag
yia tn pakponpdBeapn uyeia, 16ikd oe éva nepifdAlov dnwg ta Nétia
Mpodatia, 6nou n noiétnta {wng anoteAel Bacikn npotepaidTnTa.

Inpepa yvwpidoupe 6t n uyeia ennpeddetal kabnuepivd and tov
Unvo, Tn dlatpo@n, TNV Kivnon, Tn dlaxeipion Tou stress Kai 1o nepIBAr-
Aov a0 onoio {oupe. Av autd ev afloAoyouvtal ka bev unoatnpidovtal
€MIOTNHOVIKA, 5UOKOAA PnopoUpe va PIAAE oualacTikd yia npoAnyn.

H @idooogia pag eival 6t n npdAnyn dev eival pia e€étaon pia
@opd Tov xpdvo. Eival pia ouvexng diadikacia health management
nou Bon6d tov dvBpwno va napapével AEIToUpyIKOG, EVEPYOS Kal
avOekTIKOC o€ PABoG xpovou.

« BAénoupe 61€6v¢ ot n uyeia kai to wellness evowpatwvovtal
6Ao Kai nepIoaGTEPO O€ 0IKIGTIKA Kal ToUpIoTIKd projects. MioTey-

Heat & Ice Protocol: The ultimate
bio-enhancement for longevity.

// Heat & Ice Protocol: HlanéAutn
Broevioxuon yia pakpolwia.

£te 6t n Unapén unobopwv onwc n Notia Medcare pnopei va enn-
pedael tnv aéia kal Tnv EAKUGTIKGTNTA LIAC NEPIOXAG;

Karim Smaira: AnoAUtw¢. AieBvwg BAénoupe 0TI 01 UNOBOUES
uyeiag kar wellbeing anoteAoUv nAéov Baaikd napdyovia a§loho-
YNONG piag NepIoxng, T000 yia KaToikoug 600 Kal yia eNEVOUTEC.

Miotelw 6T NePIoXEG Onw¢e n ABnvaikn PiBiépa Ba eSeAixBolv o€
ohokAnpwpéva ecosystems noidtntag {wng, 6nou to health optimization
Ba anotelei avandonaato Pépog tg kabnpepivotntag. H inapgn dopwv
onw¢ n Notia Medcare evioxuel autn th d1bvn tautdtnta.

ISul

Av énpene va Eexwpioete 4 Pacikéc apxéc nou pnopei va epap-
uooel o kaBévag atnv kabnuepivotntd Tou yia va encvéioel atn
Hakpoxpovia vyeia tou, noie¢ Oa ntav autég;

Ap. 1. KaAaitgng: Mpwrov, o Gnvog. Eival iow¢ o nio unotipnpévog
napdyovtag uyeiag kal pakpolwiag. H noidtnta Tou UNvou ennpe-
4Zer 1o avooonointikd, Tn yVWOTIKN Aeitoupyia, TIG 0ppoveS kal Tn
BroAoyikn ynpavon.

AeUtepov, n kaBnpepiva kivnon kai n puikn evbuvdpwon. H puikn
paga anoteAel évav and Toug onPavTIKATEPOUS SEIKTES UYIOUG yRpavong.

Tpitov, n S1axeipion Tou stress. To Xpovio stress enitaxuvel tn
@GAEYPOVA Kal T yApavon nepioootepo an’ 600 avudagpavopaote.

Kai téhog, n npoAnyn péow edopévwv. Na pnv nepigévoupe 1o
oUpnTwpa yia va acxoAnBoUye pe Ty uyeia pag.

SIY3
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Laser therapies
are applied at
Notia Medcare.
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A RIVIERA FORTHE CITY

and its People

“The Athens Riviera is not just a major regeneration project or a new tourist
destination. It is social infrastructure. A project that returns the sea to the everyday
life of the city and its people.” // «H AOnvaikn Piiépa dev etval povo £va peyalo £pyo
avdmrAaonc n €vac veog ToupioTiKOC mpoopiopdc. Etvar kowvwvikn unodopn. Eva épyo
ou emotpePel th 0dAaocoa otnv kaBnpeprvotnta tng mOANC Kai twv avlponnv tnc.»

-—

By
DOMNA
MICHAILIDOU

S —

sea is in its history, in its economy, in the jobs

and in the memories of its people. It is one of
the basic elements with which we, the residents of
Piraeus, describe our city.

However, there is a paradox. The sea is next to
us, but the city’s relationship with it has remained
fragmented. To date, no continuous, safe and free
public space has been formed where someone can
walk, exercise, rest or spend time with their fami-
ly. For Piraeus, the sea has been mainly associated
with the port and economic activity, but not —at
least, not to the same extent- with a unified public
space of everyday life.

This is precisely the paradox that lies in the social
dimension of the regeneration of the coastal front.

The value of such a project is not assessed
exclusively by the size of the investment, the eco-
nomic development that it promises or the image
that the new coastline will acquire. It is assessed
mainly on the basis of the improvement of people’s
daily lives, by the opening of public space to more
citizens and, ultimately, by the strengthening of
social cohesion.

A high-quality public space reduces barriers. It
provides more opportunities to the citizens to par-
ticipate in the life of the city for free. It may not in

P IRAEUS IS A CITY focused on the sea. The
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itself eliminate social inequalities, but it makes life
less dependent on income, age, or the neighborhood
in which one lives.

The Athens Riviera is not just a large regen-
eration project or a new tourist destination. It is
social infrastructure. A project that returns the
sea to the everyday life of the city and its people.

That is why its social value will depend mainly
on the way in which it will operate - on whether it
will become a place that will be truly accessible to
all. A place for meeting and coexistence of people
from different generations, with different social
backgrounds, interests and lifestyles.

This is the real challenge for our city: that the
new Riviera will be not only an upgraded place,
but also a common place. A place that will not only
serve different needs, but also enable different
people to share the same city.

The Athens Riviera is, of course, a project of
great economic significance. It creates invest-
ments, new activities and jobs. It upgrades Attica
and strengthens its international position.

Its social dimension, however, is not a comple-
mentary benefit added at the end. It is an equal
part of the value of the project and a necessary
condition for its success.

A great project succeeds in practice when
development reaches the lives of citizens. When
investments, jobs and economic indicators are
translated into tangible benefits for society. When
the residents of Piraeus do not remain spectators
of change, but participate in its benefits: in better
jobs, in open public space with access to the sea,
and in a better everyday life for their families.

The success of the Athens Riviera will, there-
fore, be judged both by the economic potential
that it will unleash and by the social value that it
will provide. Because the benefits of development
acquire real meaning when they reach everyone.

0 NMelpaidg eival pia néAn otpappévn otn 6dAacca. H

BdAaooa Ppioketal oty 10TOPIa TOU, GTNV OIKOVOHia TOU,
0TI¢ SoUAEIEC Kal 0TIC PvAPEC TwV avBpwnwv tou. Eival éva and
1a Bacikd otoixeia e Ta onoia ol id101 01 MelpaIOTES NEPIYPAPOU-
He Tnv noAn pag.

Yndpxel, Opwe, éva napadofo. H BdAaooa Bpioketal dinAa
pag, 6w n oxéon tng NOANG Pe autnv napépelve anoona-
opatikn. Aev S1apop@wBnke PéExpl onpepa £vag GUVEXOUEVOG,
ao®aAng kar eAelBepog SNPAGI0¢ XWPOG ONOU PNoPEi KANol0g
va nepnatnoel, va abAnbei, va ekoupaotei n va nepdoel xpovo
e TNV olkoyEveld tou. MNa tov Melpaid n Balacoa ouvHEBnke

KUPIWG pe To AIpdvi Kal tnv o1kovopIKA 6pactnpldtnta, Oxi OpwE
oTov 610 padbud pe £vav eviaio Snp6oio xwpo kabnpepivag (wnG.

Ye autd akpifwe to napddogo Ppioketal n KoIvwvIKh S1d-
0Tacn NG avanAaong t1ou napaiiakol PETWNOU.

H a€ia evog tétolou €pyou Sev kpivetal anokAeloTikd and to péye-
Bo¢ tng enévduong, and tnv oIkovopIkA avdntuén nou undoxetal h
and tnv 1Kkova nou Ba anoktnael n véa aktoypapun. Kpivetar kupiwg
and tn BeAtiwon g kaBnpepIvotnTag Twv avhpwnwy, and to avolypa
TOU dNPOCI0U XWPOU O€ NePIGTOTEPOUC MOAITES Kal, TEAIKG, and tnv
£VIOXUGN TNG KOIVWVIKAG GUVOXNC.

‘Evag norotikdg dnpdaoiog xwpog pelwvel epnodia. Aivel
nePIoOOTEPES HUVATOTNTEC CUPPETOXNAG 0TN {wh TNG NOANG XWpiC
01KOVOUIKO avtitipo. Mnopei and poévog Tou va pnv Katapyei Tig
KOIVWVIKEC avioOTnTEG, KAvel Opwe tn {wh Aiyotepo e€aptnuévn
ané o e1g6dnpa, Tnv nAikia n tn yeitovid otnv onoia {el kKANo10g.

H ABnvaikn Piiépa 6ev eival povo €va peyalo €pyo ava-
nAaong h €vag véog ToUpIoTIKGG NpoopIopdc. Eival Kolvwviki
unodopn. Eva £pyo nou eniotpépel Tn BAAacoa otnv Kadbnpepi-
voTNTa TNC NOANG Kal TV avpwnwv Ing.

" autd n KoIvwvikn Tng afia Ba gpavei Kupiwg aTov TpONo pe
Tov onoio Ba Aeitoupynaoel. to av Ba yivel évag xwpog npaypa-
TIKG NpoaBdoipog oe 6Aoug. Evag xwpog ouvavinong kal ouvu-
napéng avBpwnwv and d1aQopeTikég YEVIES, PE BIAPOPETIKES
KOIVWVIKEG apeTnpies, evdiapépovta kal tpéno {wng.

Aut6 eival 1o npaypatikd otoixnpa yia tnv noéAn pag: n véa
PiBiépa va pnv eival pévo évag avapadpiopévog tonog, aAAd évag
KoIvdg Tonog. Evag xwpog nou 6ev Ba e§unnpetei anAwg diago-
PETIKEG avaykes, aAAd Ba diver tn duvatdtnta o€ d1aPOPETIKOUC
avBpwnoug va poipddovtal tnv idia noAn.

H ABnvaikn PiBipa ival, aopalws, £va €pyo PEYAANG OIKOVOI-
k¢ onpaoiag. Anpioupyei enevbloeig, véeg 5pactnpIOTNTES Kal BEEIC
epyaoiag. Avapadpilel tnv ATtikn kal evioxUel T d1eBvi tng Béon.

H KoIvwvikn tng d1dotacn, 6pwg, dev eival pia cugnAnpwpya-
TIKA napoxn nou npoaotiBetal oto téAog. Eivar 160Tipo pépog tng
agiag tou épyou kar avaykaia npotndBeon yia tnv enituxia tou.

‘Eva peydho €pyo netuxaiver atnv npaén dtav n avantu€n gravel
otn {wn Twv noAitwv. 0tav ol enevbuaelg, o1 BE0eIg epyaaiag kai ol
0IKOVOHIKOI SeikTeg peta@pddovial oe antd OGEAOC yia TNV KOIVW-
via.'0tav o1 katoikol Tou Melpaid dev pévouv Beatég tng aAayng,
aAAd ouppetéxouv ota ogpéAN Tng: o€ kaAUtepec BEaeI epyaaiag, oe
avoIxté 6np6alo xwpo pe npdaBaon otn BAAacoa kal o€ KaAltepn
KaBnpepIvoTNTa yia TIC 0IKOYEVEIEG TOUC.

H emituxia tng ABnvaikng Pifiépag 6a kpiBei, enopévweg,
1600 and tnv olkovopikn duvapikn nou Ba avantuer 6o Kal
and tnv Kolvwvikn agia nou Ba anodwoel. Aidt ta opéAn Tng
avantu€ng anoktolv npaypatikd vonpa 6tav tdvouv oe 6AOUG.
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THE ATTICA SOUTH
in the 21st century

The need for a White Paper for the people of the area.
// H avdyxkn pac Aeuknc BifAou yia touc avBpamouc tng meploxng.

the Athens Basin are facing a historic turning

point. The region currently brings together
some of the most important developmental, environ-
mental and social challenges of the country, while at
the same time it has unique advantages that, with
the necessary consultation, can make it a model of
sustainable metropolitan development.

The investment in The Ellinikon, the regenera-
tion of the coastal front, the increasing value of the
land, new business activities and the international
interest in the region are already changing the map
of South Athens. However, all of these factors must
create benefits for everyone!

This development creates significant opportu-
nities for the economy and employment, but at the
same time highlights the need for a comprehensive
plan that will ensure social cohesion, environmental
balance and a high quality of life.

At the heart of this planning is the Attica Sea-
front and the opportunities created by the Blue
Economy. The sea is a strategic development asset
for South Athens. It is linked to marinas, port activi-
ties, maritime tourism, leisure services and shipping,
but also to critical infrastructure related to water,
sanitation, coastal protection and environmental
resilience to climate change. This is an area where
economic development, technology and environ-
mental protection must work complementarily.

The dynamics of real estate can also be an
important lever for progress, as long as it is gov-
erned by clear rules and a long-term strategy.
Development acquires real value when it translates
into better infrastructure, more greenery, upgraded
services and more opportunities for the people who
live and work in the area. Free access to the sea,
public spaces, pedestrian streets and bicycle paths
are key elements of a modern metropolitan identity.
I would put the protection of public spaces at the
heart of the options!

T HE MUNICIPALITIES on the Southern front of

By
ANNA
DIAMANTOPOULOU

S —

ISUl

SIY3

The experience of other areas also shows that
the success of major interventions depends on the
participation of local government. Municipalities
must be active institutional interlocutors, demand
infrastructure before pressures arise, protect public
space and contribute substantially to planning for
the future. This requires responsibilities, resourc-
es, institutional position and real decentralization...
something that unfortunately does not apply today.

A critical element for the future is the issue of
transport and mobility. The discussion on the Hyme-
ttus Tunnel, the Metro extensions and the interven-
tions on the main road axes only make sense within
a comprehensive metropolitan plan. South Athens
needs a unified plan that will connect major invest-
ments with the necessary public infrastructure,
strengthen fixed-track means of transport and sus-
tainable travel, effectively address traffic pressures
and protect the quality of life of residents.

The scale of the changes that are underway
makes a White Paper for the Attica Seafront neces-
sary. A common strategic framework that will con-
nect development, environment, transport, public
space and social infrastructure. A plan for the Attica
South of the 21st century, focusing on the people who
live and create in it.

01 Anpor oto NoTIo pétwno tou Aekavonediou Bpiokovtal

UNPOOTA O€ PIa I6TOPIKA KapnA. H NEPIOXN GUYKEVIPWVEI
OnpEPa PEPIKES and TIC onpavTIKOTEPES avantuiakég, nepifai-
ANOVTIKEG KaI KOIVWVIKEC NPOKANTEIC TNG XWPAG, EVW TAUTOXPOVA
51a0€tel povadikd nAeovektapata nou pnopoUv pe TNV avaykaia
S1aBoUAeuon va tnv KATAOTAGOUV NPOTUNO PBIWCIUNG PNTPOMO-
AITikng avantugne.

H enévbuon oto EAANVIKG, ol avanAdoelc 0to napaAiakd
pétwno, n au€avopevn agia Tng yng, o1 VEEC ENIXEIPNPATIKES pa-
otnpIdTNTEC Kal To S1EBVEG EVBIapEPOV yia TNV NepIoxn petapai-
Aouv nén tov xdptn tng Notiag ABAvag. Autd, dpwg, npénel va

WHITE PAPER « SUMMER - 2026

INSIGHTS ‘

A

Anna Dia-
mantopoulou

is President

of DIKTIO -
former EU
Commissioner -
former Minister
- Member of
the Political
Council of
PASOK.

H Avva Aia-
pavionoUAou
eival Npdedpog
AIKTYOY - np.
Enitponog EE

- np. Ynoupydg
- MéAog

M NAZOK.

dnptoupyoUv oQEAN yia 6Aoug! H eEENIEN dnpioupyei onpavTikég
euKalpies yia tnv olkovopia kal tnv anacxéAnon, aAAd tauto-
xpova avadelkviel Tnv avaykn evdg ouvoAikoU axediou nou Ba
81a0@aAiel Kolvwvikh ouvoxn, nepiBarloviiki icopponia Kai
uwnAf notétnta {wnAg.

Y10 €NiKEVIPO auToU Tou oxedlaopol Bpioketal To ATtk
Oaldooio Métwno Kal o1 Suvatdétnteg nou dnpioupyei n fraldldia
Oikovopia. H 6dAacoa anoteAei atpatnyikd avantugiakd Kepd-
Aaio yia tn Notia ABnva. TuvEetal Pe TIG Papives, TG MPEVIKEG
dpaotnp1étntes, Tov 6aAdoaio Toupiopo, TIC UNNPeaiec avayuxng
Kal tn vauTiAia, aAAd Kal pe Kpioipes unodopEG nou apopouv 10
vepod, TNV anox£Teuon, TNV NPOOTACIA TWV AKTWY Kal TNV Nep!-
BaAAovtikn avBektikdtnta anévavtl otnv kKAipatikn ahAayn. Mpo-
Keltal yia évav xwpo 6mou n olkovopikn avantugn, n texvoloyia
Kal n npootacia tou nepIBAAAOVIOS 0pEiAOUV va AEITOUPYNGOUV
oUUNANPWUATIKA.

H duvapikn tou real estate pnopei eniong va anoteAéoel
onpavtiké poxAd npoddou, apkei va diénetal and cageic kavoveg
Kal pakponpoBeopn atpatnyikn. H avantuén anoktd npaypatikn
agia 6tav petappaletal o€ KAAUTEPES UN0SOYES, NEPITAOTEPO
npdoivo, avaBabpiopéves UNNPECIEC KAl NEPICOOTEPEG HUVATO-
TNTEC yIa TOUG avBpwnoug nou {ouv Kal epyadovial aTnv nePIoxn.

H eAetBepn npdofacn atn 6dAacoa, o1 Snpdaiol xwpol, o1 nedo-
dpopol kar ol nodnAatikég dladpopég anoteAolv Bacikd otol-
xeia plag alyxpovng pntponoAitikng tautétntac. Oa épala oto
ENIKEVTIPO TWV ENIAOYWY TNV NPOOTACIA TWV SNPOTIWV XWPWV.

H epneipia AAAwV xwpwv deixvel eniong 0T n enituxia Twv
peyaAwv napepBdoewy e€aptdral and tn CUPPETOXNA TNG TOMI-
kng autodioiknong. 01 Anpor opeilouv va eival evepyoi Beapi-
Koi GUVOPIANTEG, va d1EKEIKOUV UNOSONES NPIV EPPAVIGTOUV Ol
nECEIG, va npooTatelouv Tov dnpdaio xwpo kal va cupfdAlouv
0UOIQOTIKG 0TOV 0Xedlaopo Tng endpevng npépag. Auto npoil-
nobétel appodidtnteg, népoug, Beopikn BEan kal npaypatikn
anoKEVIPWON... KATI Nou SUCTUXWC SeV 10XUEl oRpPEPQL.

Kpioipo atoixeio tng endpevng npépag anoteAei to {Athpa
TWV JETAQOPWV Kal TG KivnTikdTntag. H oudntnon yia tn onpay-
ya tou Yunttou, tig enektdoelg tou Metpd kal tig napeppdoeig
0T0UG BacikoUg 081koUG A€oveg anoktd vonpa povo péoa oe éva
oAokAnpwpévo pntponoAitikd oxé6io. H Notia ABnva xperddetal
évav eviaio oxedlaopé nou Ba cuvbéel Tic peydAeg enevdloelg
e TG avaykaieg dnpdoleg unodopég, Ba evioxuel Ta péoa ota-
Bepnc TPOXIAC KaI TIG PIWOIYES PETAKIVATEIG, Ba avTIpeTwNilel
anoteAeopatikd tIg KuKAopopIakég ni€aeig kal Ba npootatelel
TNV no10Tnta {wn¢ TWV KatoiKwy.

H kAipaka twv aAaywv nou Bpiokovtal oe e§€AIEN kabiotd
avaykaia pia Acukn BipAo yia 1o Attikd @aldooio Métwno. Eva
KoIvé atpatnyiké nAaioio nou Ba ouvééel avantugn, nepiBdAAoy,
HETAPOPES, SNUOTI0 XWPO Kal KOIVWVIKEC unodopég. Eva oxEdio
yia tov Attiké Ndto Tou 210U aiwva, Pe ENIKEVIPO TOUC avBpw-
noug nou Jouv Kai dnpioupyouv o€ autov.

“Free access to the
sea, public spaces,
pe(iestrlan streets
and bicycle paths
are key elements
of amodern
metropolitan
identity.”

«H EAEYOEPH NMPOXBAXH XTH OAAAXZIA,
Ol AHMOZXZIOI XQPOI, Ol NEZOAPOMOI KAI
Ol TOAHAATIKEYX AIAAPOMEXZ ANOTEAOYN
BAXIKA ZTOIXEIA MIAY YTXPONHZX
MHTPOMNOAITIKHE TAYTOTHTAZX.»
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ENTREPRENEURSHIP & DEVELOPMENT

South Athens

and the challenge

of growth for all

Major investments acquire lasting value when
linked to modern infrastructure, strong small
and medium-sized enterprises, quality jobs,
environmental resilience and better everyday
life. // O1 peydlec emevéuoeic amoktouv Stapkn
afia otav ouvo£ovtal e OUYXPOVEC UITOOOEC,
10XUPEC PIKPOPECAIEC EMXEIPNOEIC, TTOIOTIKN
epyaoia, mepifaldovtikn avlekTikotnta kai

KaAutepn kaOnpepvotnra.

a complex investment and urban transforma-

tion. The upgrading of the coastal front, the
development of tourism, hospitality and services,
and the dynamics of the local market create pros-
pects for the economy.

The crucial question is not whether southern
Athens will continue to grow. It is whether these
dynamics will gain depth, duration and a sound eco-
nomic basis. That is, whether they will boost produc-
tivity, create better jobs and improve everyday life.

Investments do not operate in a vacuum. They
require infrastructure, accessibility, energy efficiency,
resilience and a stable business ecosystem. Transport,
public space, energy, the environment and the opera-
tion of the market do not constitute parallel policies;
they form a common development background.

Infrastructure is not just public works; it is pro-
ductive capital. A city with better mobility reduces
time and costs for businesses and workers. A quality
public space increases the number of visitors. Green
and resilient infrastructure limits exposure to cli-
mate risks and protects property and investments.

Interventions in the coastal front, in mobility and
in public space (“Aenaon” Metropolitan Park, Urban
Promenade of the Athens Riviera) can expand access
to the southern coastline and activate new econom-
ic and social uses. Their value is not limited to the
image. It is linked to culture, leisure, sustainable
tourism and economic activity.

T HE SOUTHERN SUBURBS are at the heart of

-—

By
ALEXANDRA
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Development must have local roots

Behind the international image of the Athens
Riviera lies a network of small and medium-sized
enterprises: family businesses, shops, freelancers
and activities in the foodservice, hospitality, health,
culture and creative services sectors. They keep the
neighborhoods alive and support a significant part
of local employment.

The real challenge is to build stronger bridges
between investments and the local economy. New
activity must create partnerships, local supply
chains, new skills and quality jobs. It is not enough
for an investment to take place within an area. It has
to increase the value that remains in it.

In the Attica Region, we seek to transform
available resources into real market opportunities.
The “Attiki On” program supports small and very
small enterprises that invest in technological and
productive modernization, energy efficiency and
the development of new products and services. At
the same time, the “Athens Forward” Competitive-
ness and Entrepreneurship Observatory provides
the data and documentation required so that sup-
port policies can respond to the real needs of the
local economy.

The aim is for funding and data to meet in the
same policy: where small businesses can invest,
reduce costs and grow.

European planning acts as a bridge among pub-
lic policy, private investment and the needs of each
neighborhood. Therein lies the essence of the role
of the region: in creating conditions that enable
more businesses and people to participate in the
economic dynamics.

Energy and the environment are at the core of this
equation. Energy efficiency reduces operating costs.
Resource conservation and the circular economy
enhance competitiveness. Adapting to climate change
protects businesses, infrastructure and households.
These are not parallel environmental commitments;
they are conditions for economic resilience.

Today, sustainability is not a parallel corporate
function. It affects costs, risk exposure, employee
protection and, ultimately, the trust that a business
can maintain in society.

The success of the development transformation
in the Southern Suburbs will not be assessed based
only on the amount of investment. It will be assessed
on the basis of whether the new value diffuses into
the local economy, shares opportunities more widely,
and strengthens the resilience of the place.

Because substantial development is not meas-
ured only by the capital that comes in, but also by
the value that remains.
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Ta Nétia Mpodotia Bpiokovial 010 enikevipo evdg ouvOETOU

€NeVOUTIKOU Kal aoTIKoU petaoxnpatiopou. H avapadpion tou
napaAiakoU petwdnou, n avdntugn tou toupiopoU, Tng gpiAogeviag
Kl TWV UNNPECIWVY Kal N SUVARIKA TNG TONIKAG ayopdas dnpioupyolv
NPOONTIKES YIA TNV OIKOVORIa.

To kpioigo epwtnya dev ival av n votia ABAva Ba ouvexioel
va avantvooetal. Eivar av auth n duvapikn Ba anokthoel fa6og,
didpkeia kal oikovopikn Bdon. Av, 6nAadn, 6a evioxuoel Tnv napa-
ywylikotnta, Ba dnpioupynoer kaAltepes B€aeig epyaoiag kal Ba
BeAtiwaoel Ty kaBnpepivotnta.

01 enevoloelg dev Aertoupyolv o€ Kevo. Xpelddovtal unodopéc, npo-
oBaoipétnta, evepyelakn anodotikdTnTa, avBeKTIKOTNTA Kal £va 0Ta-
Bepd enixelpnuatiké olkooUotnpa. O1 HETAPOPEC, 0 SNPOTIOG XWPOG,
n evépyela, To nepiBAAlov kai n Agitoupyia tng ayopdg dev anoteAolv
napdAAnAeg noAtikeg. ZuvBETouv koivd avantuglaké unépabpo.

01 unodopés dev eivar anAwg dnpdaoia £pya. Eivar napaywyiko kepd-
Aaio. Mia néAn pe kaAUTepeg PETAKIVATEIG PEIVEI TOV XPOVO Kal TO
KOOTOG yIa enIXeIpnaelg kal epyalopévouc. Evag nolotikdg dnpdaiog
XWpOg evioxUel Tnv eniokeyipdtnta. 01 npacives kar avBeKTIKEG unodo-
€ neplopidouv T €kBean o€ KAIPATIKOUG KIVEUVOUG Kal NpooTatetiouv
nePIOUaies Kal ENEVOUTEIC.

Napeppaoceig 0to napahiakd PETwWo, oTIC PETAKIVATEIC KAl GTOV
dnp6alo xawpo (MntponoAitiké Mapko «Aévaovy, Aotikdc Mepina-
10¢ TN ABnvaikng PiBi€pag) pnopolv va Sieupivouv thv npdaopacn
01N VOTIA AKTOYPAPWA Kal va EVEPYOMOINGOUV VEES OIKOVOUIKES Kal
KOIVWVIKEG XpnaelG. H agia toug dev neplopiletal oTtnv e1kova. Luv-
déetal e Tov NoAITIoPo, TNV avayuxn, Tov BIGIH0 TOUPIoHd Kal TV
0IKOVOHIKA SpactnpidTnta.

H avantu€n npénel va anoktd tomkEg pidec

Miow and tn d1eBvn eikdva tng ABnvaiknc PIfiEpag Ppioketal éva
SIKTUO PIKPWV Kal HECAIWV EMIXEIPNCEWV: OIKOYEVEIAKES ENI-
XEIPNOEIG, EPNOPIKA Kataotnpata, eAeUBepol enayyeApaties kal
dpaotnpPIOTNTEC OTOUG TOWEIC TNG €aTiaong, tng IAogeviag, Tng
uyeiag, Tou NOAITIOPOU Kal TWV dNPIOUPYIKWY UNNPESIKV. AUTEG
KpatoUv {wvTaveg TIC YEITOVIES Kal 0TNPITOUV ONPAvVTIKG THAKA TNG
TOMIKAG anaoxoAnong.

To npaypatikd otoixnpa eival va olkodounBouv 10XupdTeEPEC
YEQUPES avapeaa oTig enevbUoeIS Kal aTnv TonikA olkovopia. H véa
dpaotnpidtnta npénel va Snpioupyel ouvepyacies, TONIKEG aAUTideg
npopnBelwy, véeg de§10TNTEC Kal MoIOTIKES BEOEIC epyaniag. Aev
apkei pia enévéuaon va npaypatonoleitar péoa o€ pia nepioxn. Xpel-
ACetal va au§aver tnv agia nou napapével og QUTAV.

rnv Nepipépeia ATTIKAG endiKoupe o1 diaBéaipol ndpol va
petatpénovial o€ npaypatikég duvatdtnteg yia tny ayopd. To npo-
ypappa «Attiki On» otnpilel pIKpEC Kal NOAD PIKPES ENIXEIPATEIS
nou enevoUouV GTOV TEXVOAOYIKG KAl NApaywylko EKoUYXpoviouo,
0TNV EVEPYEIQKA anoSoTIKOTNTA Kal TNV avantuén vEwv NpoiovIwv
Kar unnpealwv. MapdAAnAa, to Mapatnpntnplo AviaywvioTiKGTNTAg
Kal Enixelpnpatikotntag «Athens Forward» npoogépel ta dedopéva
Kal TV TEKUNPIwaon Nou anaitolvial, WoTe ol NOAITIKES 0TNPIENG va
avtanokpivovtal oTi¢ npaypuatikég avaykeg Tng TOMIKNG 01KOVOHIag.

To {ntoUpevo eival n xpnpatoddtnon kai ta dedopéva va ouva-

A
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VIWVTAl TNV i81a NOAITIKNA: EKEI ONOU N HIKPN ENIXEIpNON pnopei va
enevoUoEl, va PEIWOE TO KOOTOG Kal va HEYAAWOEL.

0 eupwnaikdg npoypappatiopdc Aeitoupyei we yépupa avdueoa
otn dnpdaia noAtikA, TV IBIWTIKN enévbuon Kal TG avaykes kABe
YEITOVIAG. Ekei BpiokeTal n oucia Tou nepipepelakol poAou: atn
dnploupyia ouVBNKWV Nou ENITPENOUV OE NEPIOTOTEPES EMIXEIPNTEIC
Kal avbpwnoug va GUPHETEXOUV GTNV OIKOVOUIKA SUVApIKA.

H evépyela kal 1o nepiBdAAov Bpiokovial oTov nupnAva authg
¢ e€iowong. H evepyelakn anodoTikATNTA PEIWVEI TO AEITOUp-
YIkO kK60106. H €€olkovOpnon ndpwv Kal n KUKAIKA olkovopia
EVIOXUOUV TNV avIaywvioTikdtnta. H npooappoyn otnv KAIpati-
kn aAAayn npootatelel EMIXEIPATEIS, UNOBOPEC KAl VOIKOKUPIA.
MpoKeITal yia 6pouc 01KoVOuIKAG avBeKTIKATNTAG, OXI yia napdA-
AnAeg nepiBarlovtikég Geapeloelg.

IApepa, n Biwoipotnta dev anoteAei napdAAnAn etaipiki Agi-
Toupyia. Ennpedder 1o kdatog, TV €kBean aToug KIVEUVOUG, TV NPo-
01a0ia Twv epyalopévwy Kai, TEAIKA, TNV eUnIcTooUvn Nou pnopei
va d1atnpnael pia enixeipnon oTny Kovwvia.

H enituxia tou avantu€iakou petaoxnpatiopou ota Notia Mpod-
otia 6ev Ba kpiBei povo and 1o UYog Twv enevoloewv. Oa kpiBei and
10 av n véa afia diaxéetal aTnv ToNIKA o1kovopia, poipadel eupUtepa
TIG eUKaIpieg Kar evioxUel Tnv avBektikdtnta Tou Ténou.

Mnati n ouclaotikA avantu€n dev PeTpI€Tal HOVo anod to KEPpaAaio
nou épxetal, aAAd kar and tnv a&ia nou PEVel.

‘ INSIGHTS
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One&Only Aesthesis:
Riviera, Reimagined

Gerald Krischek, General Manager of

One&Only Aesthesis, discusses the resort’s
leading role in elevating the Athens Riviera into
an international luxury destination. // O Gerald
Krischek, General Manager tou One&Only
Aesthesis, 11Ad y1a tov IpoTayeviotiko poAo
tou resort otnv avadeifn tne AOnvaikng

P1Biépac oe SieBvn luxury mpoopiopo.

¢ How do you see One&Only Aesthesis’s role in the
evolying Athens Riviera?

One&Only Aesthesis reflects the transformation of
the Athens Riviera into one of Europe’s most compel-
ling luxury destinations. The resort celebrates a new
way of experiencing Athens, where nature, culture,
wellbeing and contemporary luxury coexist effortless-
ly. We hope to contribute to a broader vision for the
Riviera as a vibrant, year-round destination defined
by meaningful experiences and a strong sense of place.

S —
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» What does One&Only’s presence contribute to Ath-
ens’ positioning as a global luxury destination?

One&Only brings a global perspective to a des-
tination with extraordinary natural and cultural
richness. Athens has long been admired for its his-
tory, but today it is also emerging as a sophisticated
lifestyle destination with incredible energy, gastron-
omy and creativity. What makes it truly unique is the
seamless move between cosmopolitan life and the
calm of the Riviera — ancient landmarks and world-
class culture, then a peaceful seaside retreat.

» Which elements are most central to the resort’s iden-
tity and how do they shape the guest experience?
The identity of One&Only Aesthesis comes from
the harmony between all these elements. There is a
strong sense of privacy and serenity, created through
generous space, lush gardens and a deep connection
to the sea. Wellness and gastronomy are central to the
experience, from Guerlain Spa to ORA and Manko
Athens. Equally important is the connection to the
city, allowing guests to experience both the spirit of
Athens and the relaxed elegance of the Riviera.

* How do you build and inspire a team capable of deliv-
ering the One&Only standard in a Greek setting?
True luxury is deeply personal. While beautiful
surroundings are important, it is human connection
that creates lasting memories. At One&Only Aesthe-
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sis, we focus on building a culture rooted in authen-
ticity, empathy and attention to detail. We encourage
our teams to deliver service that feels intuitive and
heartfelt rather than formal or scripted. Greek hos-
pitality naturally brings warmth and generosity, and
when combined with the excellence and precision
of the One&Only philosophy, it creates experiences
that feel both elevated and genuinely meaningful.

e How does your international background inform
your management approach at One&Only Aesthesis?
Working across different luxury destinations
has shown me that exceptional hospitality is always
shaped by the culture and character of a place. Every
destination has its own rhythm and emotional identi-
ty. At One&Only Aesthesis, our ambition is to combine
international standards with the authenticity and
warmth of the Athens Riviera. I also believe strongly
in empowering people and creating a shared sense of
purpose, because inspired teams are what ultimately
transform a stay into an unforgettable experience.

Ma¢ PAénete Tov podo Tou One&Only Aesthesis atnv eE€AIEn

tn¢ Abnvaiknc Pipiépac;
To One&O0nly Aesthesis avtavakAd tn petapéppwon tng ABn-
vaikng Pifiépacg oe évav and Toug nio yonteutikoUg luxury npo-
oplopolg tng Eupwdnng. To resort yioptadel évav véo tpéno va
Bicdvel kaveic tnv ABnva, onou n puon, o noAitiopdc, n eueia
kal n oUyxpovn noAutéAela ouvundpxouv afiaota. EAniCoupe
va oupBaloupe oe €va eupUtepo 6papa yia tn PiBiépa we évav
{wvtavo, year-round npoopiopd, nou opiletal and ouclacTIKES
eUNEIPiES Kal pia 10xupn aiobnon ténou.

« TI npoo@épel n napouadia tou One&Only atn 8ibvii tonobtnon
¢ Abrivac wg global luxury destination;

To One&Only @épver pia naykdopia ontikA o €vav npoopiopd e
e€alpeTIKO PUOIKO Kai noAItioTIkG nAouto. H ABrva Baupddetal e6w kai
XpOvia yia Tnv 10Topia tng, Opwe onpepa avadeikvietal kal we €vag
ekhentuopévoc lifestyle npoopiopdg, pe anioteutn evépyela, yaotpo-
vopia kar dnpioupyikoTnTa. AUTé nou TNV KAvel npaypatika povasikn
eival n apiaotn petdBaon and tnv kooponoAitikn wn atn yaAAvn tng
PiBIépag — and ta apxaia pvnpeia kai Tov noAtiop6 naykoopiag kAdong,
oe éva Npepo napabaAdooio katapuylo.

« [oia oToiXeia sival nio KEVIPIKA oTNV TAUTOTNTA TOU resort kai nw¢
b1apoppwvouV TV EUNEIpia Tou noKENTN;

H tautdtnta tou One&O0nly Aesthesis yevviétar and tnv appovia
OAwVv QUTWV TWV aToIXE(WV. YNdpxel pia éviovn aicbnon 161wTiKOTN-
tag kar yaAivng, nou dnpioupyeital péoa and toug yevvaiddwpoug
XWPOUC, TOUG Katanpaaivoug knnoug kal tn Badid ouvdeon pe tn
BdAacoa. H euedia kai n yaotpovopia Bpiokovtal gTov nupAva tng
eunelpiag, and to Guerlain Spa péxpi to ORA kai to Manko Athens.
E¢ioou onpavtikn eivar kal n oOvdeon pe tnv NOAN, Nou nItpénel
0TOUC ENIOKENTEC Va PIKIGOUV T000 TO Nvelpa tng ABAvag 600 Kai
™ xahapn kopwdtnta tng PiIfI€pag.

ISUI

SIY3

« [1dd¢ XTIfeTe KAl EPNVEETE pia opdda ikavi va npoopépel To
0ne&Only standard péaa o éva eAAnviké nepifdAAov;

H aAn6iva noAutéAeia eival Babid npoownikn. 000 onpavtiko Ki
av eivar 1o dpoppo nepiBaAiov, n avBpwnivn glvdeon eival ekefvn nou
dnpioupyel avapviaelg pe didpkeia. Lo One&Only Aesthesis, eatidloupe
oth dnpioupyia piag kouAtolpag nou Baaietal otnv aubevuikotnta, TV
gvouvaiodnon kai tnv npoooxn atn Aentopépeia. EvoappUivoupe Tig opd-
de¢ pag va npoapépouv service nou poidlel S1aiobntiko Kai eykdpdio,
Ox1 tunikd N npooxediacpévo. H eAAnvikn pihogevia pépvel and t gpuon
g {eataoid kal yevvalodwpia, kar 6tav ouvoudaletal pe tnv apioteia
kai tnv akpiBela tg giAocopiag tou One&Only, dnpioupyei epnelpieg
nou eival tautoxpova elevated kal aAnBiva oucIaoTIKES.

« id¢ ennpedder n 8igbvic pneipia oag tn S10IKNTIKA oag Npoosy-
yion oto One&Only Aesthesis;

H epneipia pou oe Slapopetikoug luxury npoopiopols Hou €Xel
bei€er ot n eCaipeTikn @IAogevia dlapopPwveral ndvia ané v KouA-
T0UPQ Kal TOV Xapaktnpa evog tonou. Kabe npoopiopdg éxel tov S1ko
T0U pUBUO Kal Tn SIkN TOU cuvaleBnpatikh Tautétnta. £1o One&0Only
Aesthesis, pilodogia pag eival va ouvbudooupe ta diebvn standards
Je Tnv auBevtikotnta kal tn {eotaold tng ABnvaikng Piiépag. Miotelw
eniong pabid otnv evuvapwon Twv avbpwnwy kai otn dnuioupyia
pIag kolviag aio®nong okonou, yiati ol PNVeUopEVES opdAdeg eival
TEAIKA €KEIVEG NOU JETATPENOUV pia Slapovi o€ Pia agéxaatn epnelpia.

“At One&Only Aesthesis,

our ambition is to

combine international

standards with the

authenticity and warmth

of the Athens Riviera.”

«XTO ONE&ONLY AESTHESIS, ®INOAOXIA MAX
EINAI NA YYNAYAXOYME TA AIEONH STANDARDS

ME THN AYOENTIKOTHTA KAI TH ZEZTAZXZIA
THX AOGHNATKHZ PIBIEPAZ.»

‘ INSIGHTS
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Designing the
New Life of the
Athenian Riviera

At a time when the Southern Suburbs and the
Athenian Riviera are shaping a new condition for
living, hospitality and investment, architecture is
called upon to create something deeper than the
image of a space: life experiences. // Z¢ 11a emnoxn
omou ta Notia ITpodotia kat n ABnvaikn Pifiépa
drapop@avouv pia véa ouvOnkn karoiknong,
@1doleviac kal emévouong, n APXITEKTOVIKNA
kaAettar va dnpoupynoet kat Pabutepo amod

TNV €1KOVA EVOC XWPOU: ERIEIPIEC (WONC.

E ARCHITECTURAL TANK is an Ath-
w ens-based architectural studio specializ-

ing in the architectural design of interior
and exterior spaces for private residential projects,
tourist accommodation, workplaces and food & bev-
erage spaces. With a philosophy rooted in detail,
materiality, clean design lines and a deep under-
standing of the human experience within space, the
studio creates environments that go beyond form —
they shape atmospheres.

Its experience ranges from large-scale hos-
pitality projects in the Peloponnese, covering
25,000 sq.m. and 9,000 sq.m., to private residenc-
es, professional spaces and smaller-scale projects
with a strong identity, such as a 20 sq.m. perfume
store that received a Gold Award at the Interior

| e
| 2
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Awards. The scale changes; the commitment to
detail remains the same.

Today, a significant part of the studio’s activity
focuses on high-end private residences in Voula, Gly-
fada and Elliniko. In these projects, WE Architectural
Tank undertakes the full architectural design, interior
design, material selection, coordination of construction
teams, timeline management and final delivery.

For owners living abroad, the studio acts as
their constant presence in Greece, safeguarding the
quality, timing and value of their investment. In this
context, the concept of turn-key acquires true mean-
ing: a space fully designed, executed, organized and
ready to be lived in.

Because the true quality of a space is not found
only in what one sees, but in what one feels when
inhabiting it.

Passion is found in every design line.
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SEALINE RESIDENCE

MORSHEDY
GROUP

H WE Architectural Tank eivar éva apxitektoviko ypageio pe €6pa

v A6nva, nou 6pactnplonoIEital 0TNV apXITEKTOVIKA PEAETN
E0WTEPIKWY KAl EEWTEPIKWY XWPWV YIa €pYa IBIWTIKAG KAToikNoN,
TOUPIOTIKA KATAAUPATa, XWPoug epyacias kai eatiaong. Me gpiAocopia
nou Bacicetal otn Aentopépela, TV UAIKOTNTA, TIG kaBapég xapdgeig kal
T Badid katavonon tng avBpwnivng epneipiag, To ypapeio dnpioupyel
XWPOUG nou dev neplopicoval atn pop@n, aAAd xtidouv atpdopaipes.

H epnelpia Tou ekteivetal ané peydaAng kAipakag hospitality
projects atnv MeAondvvnoo, enipaveldv 25.000 t.. kal 9.000 T.p.,
£WG I61WTIKEC KATOIKIEG, ENAYYEAPATIKOUC XWPOUG Kal Epya HIKPOTE-
png KAipakag pe évrovn tautdnta, 6nwe £va katdotnpa apwpdtwv
20t.p., nou anéonaoe Gold Award ota Interior Awards. H kAipaka
aAader- n npoonAwan oth Aentopépela napapever idia.

TAPEPA, ONPAVTIKO PEPOG TNC HpactnpldTNTAC TOU YpaPpeiou
EMNIKEVIPWVETAI O I181WTIKEG KATOIKIEG UYNAWY Npodiaypapwv
otn BoUAa, Tn FAu@ada kai to EAAnvIKG. Ze autd ta €pya, n WE
Architectural Tank avaAapBdver tnv nAfpn apXItektovikn peAén, Tov
oxedlaopd Tou interior, Tnv eNIAOYA UAIKWY, TOV GUVTOVIGHO GUVEP-
yeiwv, tn diaxeipion xpovodiaypappdrwy kal tnv tedikn napddoon.

Ma 1610kTATEC NOU {oUV 0TO £€WTEPIKO, TO YpaPEio AeIToupyel
w¢ n otaBepn napouasia toug atnv EAAAS, npootatedoviag tnv
noidtnta, Tov xpdvo Kai tnv enévéuan toug. H évvola tou turn-key
anoktd €6 ouaIaoTikG neplexopevo: évag Xwpos NARPwG oxedia-
opéVog, UNOMOINKEVOG, 0PYAVWHEVOC Kal £TOIHOG NPOG Katoiknaon.

Mati n npaypatikn noidtnta evog xwpou dev Bpioketal povo oe
autoé nou BA€nel kaveic, aAAd oe autd nou viwBel 4Tav ToV KATOIKEI.

Passion is found in every design line.

Info: WE Architectural Tank,
Louizis Riankour 64, Panormou, 11523, Athens, Greece
+30 210 69 80 783 / wearchtank.com / info@wearchtank.com
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GEORGE PETRAS //

The Conceptual Analyst

George Petras, CEO, Engel & Volkers Greece, analyzes the

redrawing of the Geography of Luxury in the Eastern Mediterranean.

// O CEO tn¢ Engel & Volkers EAAddoc¢, Tiwpyoc ITetpdc, avaluel tnv
enavaxdapacn tnc Tewypagiac te IToAutéAeiac otnv AvatoAikn Meodyeto.

rapid transformation of international mar-

kets, George Petras maps the new reality of
ultra-luxury real estate in Athens, placing it
among the most mature and safest investment
destinations in the world.

I N A TIME OF GEOPOLITICAL uncertainty and

The Capital Migration: From
Opportunity to Strategic Placement

The international high-end real estate market is
undergoing a period of substantial transformation.
For HNWI investors, luxury housing is a strategic
tool for preserving and protecting capital. As Engel
& Volkers Greece, we observe that geopolitical uncer-
tainty, inflationary pressures and changing global bal-
ances are leading more and more investors to seek
markets that combine security, stability and a high
quality of life. Today, international capital moves with
greater speed and selectivity than ever before.

According to Engel & Volkers data, Greece is
now among the top destinations for internation-
al high-income buyers, alongside mature markets
such as Italy, France, Switzerland, the UAE and
Spain. In our view, the most significant change is
not only about rising demand or prices. Ten years
ago, Greece attracted mainly investors looking for
attractive valuations and short-term opportunities.
Today, it attracts more and more investors looking
for long-term stability, quality of life and value reten-
tion. This is perhaps the most significant change we
have seen in the market in recent years.

Who is driving the Investment Fever?
The profile of the buyers driving this development can

be distinguished into three main categories. The first
concerns investors from the U.S. and Central Europe,

By
MAGDA
GEORGIADOU
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who choose Greece as a place of residence for a signif-
icant part of the year. The second includes investors
who prioritize the preservation of their capital, main-
ly from the Middle East, seeing the Greek luxury real
estate market as a stable and safe investment. The third
concerns the new generation of entrepreneurs and
executives in the technology sector, who are looking for
homes with advanced technological infrastructure and
direct connection to international business networks.

Eco-Resilience:
The New Markup of Global Luxury

A recent survey by Engel & Volkers Private Office
recorded a significant increase in buyers who place
stability and environmental resilience among their
main priorities. In our opinion, the concept of luxury
is changing. It is no longer defined solely by the loca-
tion or architecture of a property, but also by the qual-
ity of infrastructure, energy self-sufficiency, security
and the ability to maintain its value over time.

The Riviera Catalyst: The Ellinikon
as a Lever of International Maturation

Athens Riviera is at the heart of this development. The
Ellinikon project acts as a catalyst that repositions Ath-
ens internationally in the same debate as other major
Mediterranean coastal metropolises. Its importance is
not limited to new homes or new reference prices. Its
essential contribution is that it strengthens the inter-
national image of Athens as a high-quality destination
for residence, investment and business activity. Thanks
to our daily contact with international investors, we
see that Athens is evolving into a destination that is
now consistently included in the evaluation list of the
largest private equity and family offices internationally.
This has already started to positively affect the entire
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Athens Riviera. Areas such as Vouliagmeni, Kavouri,
Varkiza, Vari, Lagonisi, Lavrio and Sounio are attract-
ing increasing interest from investors who acknowl-
edge the long-term prospects of the wider coastline.

We believe that the next phase of development of
the Greek luxury real estate market will not be deter-
mined by the volume of investments, but by the quality
of investors who choose the country. Greece no longer
competes with other countries solely through climate
or cost of living, It increasingly competes through qual-
ity of life, political stability, security and the ability to
create long-term value. For this reason, we believe that
the Athens Riviera is still at the beginning of a long-
term development path and not at the end of an upward
cycle. In this new reality, access to unique properties,
off-market opportunities and professional asset man-
agement are becoming increasingly important. For
international investors, the Athens Riviera is steadily
evolving into a mature international capital destination
with strong prospects for the years to come.

Ev kaipw yewnoAtikng apepaidtntas kai paydaiou petaoxn-

patiopoU Twv SieBvwv ayopwyv, o NMwpyos Metpdc xaptoypa-
@ei Tn véa npaypatkotnta tou ultra-luxury real estate otnv ABhva,
T0N06ETWVTAC TNV AVAPEDA 0TOUG WPIHOTEPOUS KAl ACPAAETTEPOUG
€NEVOUTIKOUC NPOOPIGHOUC GTOV KOGHO.

The Capital Migration: Ané tnv Eukaipia
otn Itpatnyikn TonoB<tnon

H 81e6vin¢ ayopd akivatwv uynAwv npodiaypawv diavuel pia
nepiodo ousiaotikoU petaoxnpatiopou. NMa toug HNWI enevouTég,
n noAuTeANG Katoikia anoteel otpatnyikd epyaleio Siatipnong kai
npootaciac kepaAaiou. Q¢ Engel & Volkers EAAGS0G, napatnpolpe
0TI n yewnoAiikn aBefaidtnta, ol NAANBWPICTIKEG NIEGEIS KAl 01 PETA-
BaAAopeveg naykdopies 1Icopponieg odnyolv oAoéva kal nepIoooTe-
pOUG enevBUTEC aTnV avadAtnon ayopwy nou ouvdudlouv acpdAeia,
otabepdtnta kar uynAn noiétnta {wng. Apepa, ta Siebvn kepdiaia
HETaKIvoUvTal Pe PeyaAdTepn TaxyTnta Kar ENIAEKTIKOTNTA anod Note.
Y0pgwva pe otoixeia tng Engel & Volkers, n EAAGSa nAgov
OUYKATaAEyeTal 0TOUG Kopupaioug npoopiapolc diebvwv ayopa-
0TV UYPNANG €1006nPatIkAG katnyopiag, 6inka o€ WPIPEG ayopég
onwc n ItaAia, n faAAia, n EABetia, ta H.A.E. kai n lonavia. Katd tnv
dnown pag, n onpavtikdtepn arAayn dev apopd povo tnv atEnon
¢ {ATNONG N Twv TIPWV. Mpiv and 6¢ka xpovia, n EAAGSa npooéA-
KUE KUpiwg enevoutég nou avadntoloav EAKUCTIKES ANOTIUACEIG Kal
BpaxunpdBeopeg eukaipies. Znpepa npooeAkUel oAogva Kal nepio-
o0tepoug enevbuTéG nou avalntolv pakponpdBeaun atabepdnta,
noidtnta {wng kai dlatnpnon agiag. AutA eival iowg n onpavtikotepn
petapoAn mou napatnpoUpe otnv ayopd ta teAeutaia xpovia.

Molo1 o8nyouv to Investment Fever;

To npo@ik Twv ayopaotwv nou 0dnyolv auth tnv e€EAIEN pnopel
va 61akpiBei o€ Tpeig Paoikés katnyopieg. H npwtn apopd enevoutés
and ti¢ H.M.A. kar tnv Kevtpikn Eupwnn, ol onoiol eniAéyouv thv
EAAGSa w¢ téno diapovag yia onpaviiké pépog tou £1oug. H deltepn

“Athens Riviera
areas are attracting
Increasing interest
from investors who
acknowledge the
long-term prospects
of the wider
coastline”

«MEPIOXEZ THX AOGHNATKHZ PIBIEPAZ
NMPOXEAKYOYN AYEANOMENO ENAIAOEPON
AMO ENENAYTEX NOY ANATNQPIZOYN
TIZ MAKPOMPOGEXZMEXZ NPOONTIKEX
THY EYPYTEPHXZ AKTOTPAMMHX »
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nepthapBdver enevoutéc nou Sivouv npotepaldtnta otn diathpnon
TOU KEQAAQiou Toug, Kupiws and tn Méon AvatoAn, BAénovtag tnv
eAANVIKA ayopd noAUTEAQV aKIVATWY wG pia oTabepn kal acpain
tonofétnon. H Tpitn apopd tn véa yevia ENIXEIPNPATIWY Kal OTe-
AEX@V ToU TEXVoAoYIKoU kKAGdou, or onoiol avalntolv KaTtolkieg e
nponyuéVeg TEXVONOYIKEC UNoSopPEG Kal dpean olvdeon pe diebvA
enixelpnpatikd diktua.

Eco-Resilience: To Néo Markup tng Maykoopiag
MoAutéAeiag

Mpéogatn épeuva tou Private Office tng Engel & Volkers katéypa-
We onpavtikn avgnon Twv ayopastwv nou BETouv tn otabepotnta
Kar tnv nepiBailoviikn avBektukdtnta petagl Twv Bacikwv Toug
npoTeEPaoTATWV. Katd tn yvaun pag, n évvola tng noAutéAeiag
petaBdAAetar. Aev opicetal nAéov pévo and tnv tonoBeaia n tnv
APXITEKTOVIKN €VOC aKIVATOU, aAAd Kal and tnv noldTnta Twv uno-
dOpWV, TNV EVEPYEIAKN QUTAPKEID, TNV ACQAAEIT Kal TNV IKAVOTNTA
diatnpnaong tng agiag tou oe BaBog xpovou.

The Riviera Catalyst: To EAAnviké
w¢ MoxAdg AicBvouc Qpipavong

I10 enikevIpo autng tng e€EAIENG Bpioketal n ABnvaikn PiBiépa.
To €pyo tou EAANVIKOU AglToupyei w¢ kataAdtng nou enavatono-
Betei 61eBvc tnv ABnva otnv idia ouAtnon pe GAAeg peydleg
napabaidooieg pntpondAeig tng Meooyeiou. H onpacia tou dev

“For international
investors, the
Athens Riviera is
steadily evolving
Into a mature
international capital
destination with
strong prospects for
the years to come”

«MTA TOYXZ AIEONEIX EMENAYTEX,

H AOGHNATKH PIBIEPA EEEAIZIETAI STAOEPA
E ENAN QPIMO NMPOOPIZMO AIEONOYX
KEOAAAIOY ME IZXYPEX NPOONTIKEX

A TA EMOMENA XPONIA»

neplopidetal oTIg VEEG KATOIKIEG N 0TIC VEEG TIPEG avapopdg. H
0uUoIaoTIKA ToU cupBoAn givar 0T evioxuel Tn SieBvn eikdva Tng
ABAvag w¢ npoopiopol uYnAAg noidTnTag yia katolkia, enévéuon
Kal eNIXEIpNUATIKA dpaoctnpiotnta. Xapn otnv kabnyuepiva pag
enagn pe S1eBveic enevoutég, dlaniotvoupe 0TI n ABhva e€ehio-
oetal oe évav npoopiopd nou nAéov nepidapBdvetar otabepd otn
Aiota agloAdynong twv peyaAlTepwy ISIOTIKOV Kepalainv Kal
OIKOYEVEIQKWV Ypageiwv 81eBvws. Autd £xel nbn apxioel va enn-
pedlel Betikd to aUvolo tng ABnvaikng PiBiépac. Mepioxég dnwe
n Bouhiaypévn, to KaBoUpi, n Bapkila, n Bdpn, 10 Aayovnal, 10
Aalp1o kal 1o LoUvio npogeAkUouv augavopevo evdiapépov anod
€NEVOUTEC MOU avayvwpilouv TIC HakponpOBeopES NPOONTIKES
¢ eupUTEPNC AKTOYPAPHNAC.

Motedoupe 0TI n endpevn Gpacn avantuéng tng eAANVIKAC
ayopdg noAuteAwv akivatwy 6ev Ba kabopioTel and Tov 6YKo Twv
enevoUoewv, aAAd and tnv NoIdTNTa TWV ENEVOUTWY NOU EMIAE-
youv tn xwpa. H EAAGSa dev avtaywviletal nAéov AAAEG XWPES
HOVO PE0W TOU KAIPatog n tou kéotoug diapiwang. Aviaywviletal
oAoéva Kal neplocdTepo PEow TG noldtntag {wng, TNG NOMITIKAG
otafepdtntag, NG acQAAelag kal tng duvardtntag dSnpioupyi-
ag pakponpdBeopng agiag. Ma autd tov Adyo, Bewpolpe ot n
ABnvdikn PiBiépa Bpioketal akGpn oTnv apxn Piag Hakpoxpoviag
avantuglakng nopeiag kai 6x1 0o 1€Aog evog avodikoU kUkAou. Le
auti tn véa npaypatikdtnta, n npdofacn oe povadika akivnta, ol
eukaipieg ektdg ayopdg (off market) kai n enayyeApatikn Siaxei-
pion neplouciag anoktolv oAoéva peyalitepn onpacia. Ma toug
d1eBveic enevoutég, n ABnvaikn Pifiépa eSeliooetal otabepd o€
£vav WpIPo NpoopIopd d1eBvolc kepaAdiou e IGXUPEC NPOONTIKES
yia ta endpeva xpovia.
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GEORGE ZERDILAS //

Health is a strategic

pillar of Athens

Riviera’s new identity

George Zerdilas, Chief Managing Director of
the Athens Medical Group, speaks about the role
of health in the new growth identity of Attica,
the major investments in The Ellinikon, and the
vision of creating an international healthcare

hub in Athens.

extensive transformation that aspires to rede-

fine Athens’ position on the international map
of modern metropolises. Major investments in infra-
structure, tourism, housing and urban regeneration are
creating a new growth ecosystem, where quality of life
and advanced services are becoming critically impor-
tant. In this environment, health no longer functions
as an isolated service, but as an integral element of the
overall experience of residents, visitors and investors.

Athens Medical Group is actively participating
in this new era, investing in modern infrastructure,
digital services, cutting-edge technologies and new
patient-centered care models. The Healthcare Park
in The Ellinikon, one of the most important health-
care investments associated with the Athens Riviera
project, plays a central role in this strategy. The goal
is to create an integrated health and wellness ecosys-
tem of international standards, which will integrate
advanced medical services, artificial intelligence,
prevention, wellbeing and medical tourism.

In his interview with the White Paper, George
Zerdilas, Chief Managing Director of the Athens
Medical Group, explains how health can be a key
factor of international competitiveness for Athens,
which investments are considered critical for the

T HE ATHENS RIVIERA is at the heart of an

VASILIS
SAMOURKAS

S —

future of healthcare in Greece, and how Attica can
evolve into a world-class destination for innovation,
wellness and high-quality health services.

e This year’s White Paper examines the coastline of
Attica as a single growth ecosystem. How does health
fit into this new identity of the Athens Riviera?

Health is a fundamental pillar of the new identity
of the Athens Riviera. A modern international met-
ropolitan ecosystem cannot be based exclusively on
tourism, residential or commercial investments; it
requires the development of high-level health infra-
structure, capable of ensuring quality of life, safety
and seamless access to advanced medical services.

The Athens Riviera is being transformed into an
integrated destination that harmoniously combines
residence, work, tourism, wellness and sustaina-
ble development. In this new model, health does

not simply function supportively but emerges as a
strategic pillar. It is a key element of the overall life
experience and a crucial factor in attracting interna-
tional investments, high-quality tourism and highly
specialized human resources.

The Athens Medical Group, through its strategic
and exclusive partnership with LAMDA Development
in the health sector in The Ellinikon, actively partici-
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pates in shaping this new reality. Our goal is to create a
new healthcare destination model, fully integrated into
the urban fabric and the needs of a modern metropolis.

* What is the role of the Athens Medical Group in shap-
ing the future of Attica, in a period of major invest-
ments and urban regeneration?

Our role is twofold: on the one hand, to provide
leading health services and, on the other hand, to act
as a development catalyst for the new era of Attica.

Major urban regenerations create new require-
ments in terms of infrastructure, population cover-
age and quality of services. Health is one of the most
critical pillars of this new environment. The Athens
Medical Group has the know-how, experience and
operational dynamics to respond to these needs with
long-term planning.

We invest in new units, advanced medical technol-
ogy, digital services, specialized centers of excellence,
and new patient-centered care models. At the same
time, we strengthen the interconnection of health
with prevention, wellness and personalized medicine.

The future of Attica requires resilient and inter-
nationally competitive healthcare infrastructure.
Our goal is for the Group to become a benchmark not
only for Greece but also for the entire wider region of
Southeastern Europe and the Eastern Mediterranean.

* The Healthcare Park in The Ellinikon is one of the
most important healthcare investments associated
with the Athens Riviera project. What is the strategic
vision behind this development?

The strategic vision is to create an integrated,
world-class health and wellness ecosystem, which
will redefine the way healthcare services are pro-
vided in Greece.

The Healthcare Park in The Ellinikon is not being
designed as a conventional hospital unit but as a mod-
ern “healthcare hub” that will integrate advanced
diagnostic and therapeutic services, specialized
centers of excellence, digital and AI-enabled applica-
tions, integrated prevention and well-being services,
as well as international medical tourism services.

Our collaboration with LAMDA Development
enables us to place health at the core of one of
the most important urban regeneration projects
in Europe. This creates a unique opportunity to
design from scratch the healthcare ecosystems
of the future, with an emphasis on sustainability,
technology, patient experience and interoperability
of services. At the same time, this specific project
contributes significantly to the strengthening of the
international image of Athens as a modern “smart”
city that invests strategically in quality of life and
modern infrastructure.

“The future of
Attica requires
resilient and
internationally
competitive

_ healthcare
infrastructure”

«HEMOMENH HMEPA
THX ATTIKHXZ ANAITEI
ANOEKTIKEZ KAl AIEONQX
ANTATONIZTIKEX
YNOAOMEX YIFEIAZ»

¢ Athens is attempting to reposition itself interna-
tionally as a destination of high quality of life and
modern services. What role can the health sector play
in this transition?

The health sector can be one of the most impor-
tant factors of differentiation of Athens interna-
tionally. Today, cities that attract investments,
international visitors and human capital are those
that offer a comprehensive quality of life. In this con-
text, access to reliable, advanced and international-
ly competitive health services is a key criterion for
evaluating a modern metropolis.

Athens has significant comparative advantages,
such as high-level medical staff, strategic geographi-
cal location, favorable climate, strong tourism brand
and, now, significant investments in modern infra-
structure. The combination of these elements can
elevate it to a regional hub for healthcare services,
medical tourism and longevity/wellness services.

Athens Medical Group seeks to actively con-
tribute to this transition, developing services that
address both the Greek market and international
patients seeking high-quality care in a modern, safe
and people-centered environment.
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e In an era where technology is rapidly transforming
healthcare, what investments do you consider most
critical for the future of healthcare services in Greece?

The most critical investments concern three
main axes: technology, data, and patient experience.

First, the use of artificial intelligence, digital
health and advanced analytics will radically change
the way patients are diagnosed, monitored and man-
aged. The transition to data-driven healthcare sys-
tems is already underway internationally.

Second, significant investments are required in
modern medical technology equipment, robotic sur-
gery, precision medicine and personalized therapies.
Patients are now seeking more accurate, less invasive
and more personalized services.

Third, of equal importance is the investment in
the patient experience. The future of healthcare is
not only about medical practice but also about the
patient journey, speed of service, digital connectiv-
ity, prevention and continuity of care at every stage.

The Athens Medical Group invests systematically
in all three of these areas, with the aim of shaping
a healthcare model worthy of the most advanced
international standards.

e Looking at Attica ten years from now, how do you
envision the relationship among health, infrastructure
and the overall growth identity of the region?

In the next decade, health will have evolved into
one of the most critical indicators of quality, resil-
ience and international competitiveness for Attica.
It will not be an autonomous service sector, but an
integral part of the overall growth identity of the
region, along with transportation, housing, tour-
ism, technology, the environment and the overall
life experience of citizens and visitors.

For more than four decades, the Athens Medi-
cal Group has been actively involved in shaping the
future of healthcare in Greece, consistently invest-
ing in infrastructure, innovation and new models of
care. The Healthcare Park in The Ellinikon express-
es precisely this philosophy, a more modern, extro-
verted and human-centered approach, connecting
health with prevention, well-being, longevity and
overall quality of life.

With the strong development momentum cur-
rently taking shape in Attica, the region has the
potential to evolve into an international benchmark
for advanced healthcare services. Our goal is for
Attica to establish itself as a world-class destina-
tion for innovation and sustainable development. In
this process, the Athens Medical Group, with the
Healthcare Park in The Ellinikon as a pillar, is at
the forefront, defining the new healthcare model for
the Greece of the future.
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H ABnvaikn PiBiépa Bpioketal 0To enikeVIpO eVOG eKTE-
tapévou petaoxnpatiopol nou giAodogei va enavanpoo-

dlopioer tn 6€an tng ABAvVag atov diebvn xdptn Twv oUyxpovwv
pntpondAewv. 01 peydAeg enevbuaeIG o UNOSOPES, TOUPIOHO,
Katolkia kal aotikég avanAdoeig Snpioupyouv éva véo avantu-
€lak6 olkooUotnya, 6nou n no1dtnta {wNG Kal ol NPonypEVEC
unnpeoieg anoktouv kouBikn onpacia. Ze auté to nepiBdAiov, n
uyeia 6ev Aeitoupyei nAéov w¢ pia anopovwpévn unnpeaia, aAld
WG avandonaoto OTOIXEI0 TNG CUVONIKAG EUNEIPIAC KATOTKWY,
€NIOKENTWV KAl ENEVOUTQV.

0°0piAog latpikol ABNVKV CUPPETEXEI EVEPYE O€ QUTA TN vEQ
€noxn, enevéuovTtag o€ oUyXpoveC UNOBONES, YNPIAKES UNNPE-
oieg, Texvoloyieg aixpng kar véa povtéa patient-centered care.
Kevipiko poAo o€ auth tn otpatnyikn éxel 1o Healthcare Park
010 EAANVIKG, pia and Ti¢ onpavtikdtepeg enevouaelg uyeiag nou
ouvdéovtal pe o project tng ABnvaikng PiBiépag. Ltéxog eival
n dnpioupyia evog 0AOKANPWHEVOU 0IKOOUOTAPATOC UYEiag Kal
eue€iac 61eBvwv npodiaypagwy, nou Ha evowpatwvel nponyué-
VEG IATPIKEG UNNpPEaieg, Texvnth vonpooUvn, npoAnyn, well-being
Kal 1aTpIKG TOUPITHO.

Ytn ouvévteugn tou oto White Paper, o levikdg AleuBuving
Tou Opidou latpikoU ABnvav, NMwpyog Zépdihag, e€nyel nwe n
uyeia pnopei va anoteAéoel Baaoikd napdyovia 1e6volc aviayw-
VIOTIKOTNTAG YIa Tnv ABnva, noleg enevbuaoelc Bewpolvial kpiol-
peG yia to péAAov tou healthcare otnv EAAGSQ Kal Nw¢ n ATTKA
pnopei va e€ehixBei oe évav world-class npoopiopd kaivotopiag,
euegiag kar uYnAng no16TNTAC UNNPECIWV UYEiag.

« To White Paper péto¢ e€etdlel tnv aktoypayun tng ATTIKIG w¢
£va gviaio avantuéiako oikoauatnpa. Mw¢ evidooetal n uysia og
autn tn véa tautétnta tng «Abnvaikig PiBiépag»;

H uyeia anoteAei Oepedi@dn nuAva tng véag Tautétntag tng
ABnvaikng PiBiépac. Eva alyxpovo §1eBvEG unTtponoAitiké oiko-
ouotnya dev pnopel va Bacietal anokAEIOTIKG O€ TOUPIOTIKEG,
OIKIOTIKEG N epnoplkég enevoUoelg- npolno6Etel tnv avdntugn
unodopwv uyeiagc uynAol eninédou, Ikavwv va diacpaAifouv
nolétnta {wng, acpdAeia kalr anpéokontn npdofacn oe npony-
HEVEC 1ATPIKEC UNNPEDIEC.

H ABnvaikn Pifiépa petaoxnpatietal og évav 0AOKANPwWHEVO
npoopIop6 Nou cuvduadel appovikd katoikia, epyacia, TOUPIOHO,
euetia kal Bidaripn avantugn. Ze autd o véo poviélo, n uyeia dev
Aertoupyei anAws unootnpiktikd aAAa avadeikvietal e oTPatnyiko
nuAwva. Eivar Baoikd atoixeio TN oUVOAIKAG epnelpiag (WG Kal kpi-
alpog napdyovtag yia tnv npoagéAkuon dieBvwv enevoloewy, uYnAng
nolétntag toupiopoU kai avbpwnivou duvapikou upnAng €eibikeuanc.

0 'Opihog latpikoU ABnvwy, péoa and tn oTpatnyikn kai ano-
kAeloTikh ouvepyaoia pe tn LAMDA Development gtov topéa tng
uyeiac oto EAANVIKO, CUPPETEXEN EVEPYA OTN SIAPOPPWON AUTAG
NG véag npaypatkdtntag. Z1oxog pag eival va dSnpioupyncoupe
éva véo npotuno healthcare destination, nAnpw¢ evowpatwpévo
0TOV QOTIKO 10TO Kal 0TIC avAyKeg pIag olyxpovng UntponoAn.

« [oiog eivai o péAog Tou Opidou latpikoU ABnvav atn Siaudp-
PWaN TN¢ ENOUEVNG NPEPAS TG ATTIKAG, O pia nepiodo peydAwv
£NEVOUOEWY Kal aoTIKawV avanAdoswy;
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0 pdoAog pag eivar dITT6G, apevac va NAPEXOUNE KOPUPAIES
unnpeaieg Uyeiag kal apetépou va AeItoupyoUpe w¢ avantugiakdg
kataAdTng yia tn véa enoxn tng ATTIKAG.

01 peydAeg aotikég avanAdoeig Snpioupyolv vEEg anaithoelg
o¢ eninedo unodopwv, NANBUGPIAKAG KAAUYNC Kal noldTnTag
unnpeoiwv. H uyeia eivar évag and Toug Mo KPioIPoug NUAWVEG
autoU tou véou nepiBarAovtoc. O Opidog latpikol ABnvwv S1abEtel
TNV TEXVOYVWOIa, TNV EUNEIPIa Kal TNV EMIXEIPNGIAKNA Suvapikn va
avtanokpifei oe aUTEC TIC AVAYKES PE PakponpoBeapo oxediaouo.

Enevdloupe o€ véeg povadeg, nponypévn 1ATPIKA TEXVOAO-
via, ynerakéc unnpeoieg, e€e1bikeupéva KEVIPA apioTeiag Kal
véa poviéAa patient-centered care. MapdAAnAa, evioxtoupe tn
dlacUvbeon tng uyeiag pe tnv npdAnyn, v euefia kar tnv e€a-
TOHIKEUPEVN 1ATPIKA.

H endpevn npépa tng ATTIKAG analtel avBekTIKES Kal d1EBVWC
aviaywvioTIkEG unodopés uyeiag. Ltoxog pag eival o ‘OpiAog va
anoteAéoel onpeio ava@opdc Ox1 povo yia tnv EANGSa aAAd kal
yia tnv eupUtepn neploxn tng NotioavatoAikng Euponng kai tng
AvatoAikng Meooyeiou.

« To latpiko Mdpko ato EAAnvikG anoteAei pia and ti¢ anpavtiko-
1epec enevblUaeic uysiac mou auvbéovtal pe to project tng Aén-
vaikn¢ PiBiépag. Molo eival to otpatnyikoé dpaya nicw ané avtn
v avdntuén;

To otpatnyikd 6papa eival n dnploupyia evog oAOKANPwHE-
VOU 01KOOUOTAPATOG Uyeiag kal euegiag SieBvwv npodiaypapwy,
10 onofo Ba enavanpoodiopioel T0 POVIEAND NAPOXAC UNNPECIKV
uyeiag otnv EAAGSQ.

To latpikd Ndpko oto EAANVIKO Sev oxedidetal wg pia oup-
Batikn voookopelakn povada aAAd wg €va alyxpovo “healthcare
hub” nou Ba evowpatwvel nponypéveg SiayvwoTikES Kal Bepa-
NEUTIKEG unnpeaieg, eCe1dikeupéva kEVIpa aploTeiag, Ynpiakég
kal Al-enabled epappoyéc, oAokAnpwpEveg unnpeaieg npdAnyng
kal well-being, kaBw¢ kai S1eBveic unnpeaieg 1atpikol TOUPIOHOU.

H ouvepyaaoia pag pe tn LAMDA Development pdg Siver tn
duvatdtnta va 1onoBeThCOUNE TNV UyEia aTov nupAva evog and
10 ONPAvTIKOTEPA €pya aoTIKNG avaniaong otnv Eupwnn. Auto
dnuioupyei pia povadikn eukaipia va oxedidooupe and pundevikn

Development.

Bdon ta oikoouotApata uyeiag tou pEAAOVTOG, Pe EUpacn otn
Biwaoipdtnta, Tnv Texvoloyia, tnv epnelpia tou acBevoug kai tn
S1aAetoupyIkOTNTa TwV UNNPECIWV. NMapdAAnAd, T0 GUYKEKPIPEVO
€pyo oupPaAAel oualaotikd atnv evioxuon tng 61eBvolc elkovag
¢ ABnvag, we piag olyxpovng «é€unvng» nOANg nou enevbuel
otpatnyikd otnv noidtnta {WAG Kal 0TIG KAIVOTOHES UNOSOKES.

« H ABriva enixeipei va enavatonofetnOei 5166vad¢ w¢ npoopiouos
uynAi¢ noiotntac {wn¢ kai GUYXpovwv unnpeaiav. Moio poAo uno-
pei va diadpapatioei o topéag tng uyeiac o auti tn petdpaon;

0 topéac tng uyeiag pnopei va anoteAéoel €vav anod Toug
onpavIikétepous napdyovieg diapoponoinang tng ABAvag die-
Bvac. Inpepa, ol nOAeIC nou npoaeAkUouv enevdloelg, dieBveic
ENIOKENTEG Kal avBpwnivo KEQAAalo ival EKEIVEG NOU NPOTPE-
pouv oAokANpwpEvN nordtnta {wng. L& autd To nAaioio, n npo-
ofaon o€ afionNIoTEG, NPONYUEVES Kal H1EBVWE avTaywVIoTIKEG
unnpeaoie uyeiag anoteAei Baaiké KpitApio afloAdynong piag
oUyxpovng pntpdnoAng.

H ABnva 61aB€ter onpaviika ouykpITIKG NAgovekTApata,
Onwg¢ uwnAoU eninédou 1ATPIKG SUVANIKG, OTPATNYIKA YEWYPA-
QIkn B€an, eUVOiKO KAipa, 10Xxupd TouploTiKG brand, kai nAéov,
onpavIikeg enevouaoels e aUyxpoves unodopés. O ouvduaopog
aUTWV TWV OTOIXEIWV Pnopei va tnv avadeifel o nepipepeia-
K6 hub yia unnpeaieg uyeiag, 1atpikd Toupiopd kar longevity/
wellness unnpeaieg.

0'OpiAog latpikol ABnvav enidiwkel va oupBaAel evepyd oe
autn T petapaon, avantioooviag UNNPEcieg nou ansubuvovtal
1600 otnv eAAnvIKA ayopd 6oo kal o€ Siebveic aoBeveic nou ava-
¢ntoUv UPNARG nol1dTnTag Ppovtida oe £va olyxpovo aoParég
Kal avBpwnokevipikd nepipaiiov.

« Y& pia enoxn onou n texvoAoyia petaocxnpartilel paydaia to
healthcare, noie¢ enevéioeic Ocwpeite nio Kpioipeg yia to péAdov
Twv unnpeaiav vyeiac otnv EAAdéa;

01 nio kpioipeg enevbUoelc apopoUV Tpelc Baaikolc fovec:
Texvoloyia, dedopéva Kal egnelpia aoBevn.

Mpwtov, n aionoingn Tn¢ TEXVNTAC vonpooUvng, TNC Yn@ia-
KNG uyeiag kai tng nponypévng avdAuong dedopévwv Ba aAAdel

From left: George Zerdilas,
Chief Managing Director of the
Athens Medical Group, Odisseas
Athanasiou, CEO of LAMDA
Development, Dr. Vassilis G.
Apostolopoulos, President of
Athens Medical Group, and
Theodoros Gavriilidis, Chief
Investment Officer of LAMDA
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Athens Medical
Group is
systematically
investing in
new facilities
and advanced
technology.

ISUI

S1y3

pI7IKG Tov Tpono Sidyvwang, napakoAoUOnang kal diaxeipiong
Twv aobevv. H petdBaon npog data-driven healthcare systems
eival nén og e€€NIEN Siebvwc.

AeUtepov, anaitolvial onpgavtukes enevdlioelg og oUyxpovo
1aTPOTEXVOAOYIKO £E0NAIOUG, POUNOTIKA XEIPOUPYIKA, precision
medicine kal e€atopikeupéveg Bepaneieg. 01 aobeveic avadntolv
nA€ov nio akpiBeic, Aiyotepo enepPatikéC Kal nepIooOTEPO NPO-
CWMOMOINUEVEG UNNPETIEC.

Tpitov, e€ioou onpavtikn gival n enévéuon otnv epneipia
10U a06evoUs. To péAAov Tng uyeiag dev apopd povo tnv 1atpikn
npd€n aAAd ouvoAikad to patient journey, tnv taxitnta e§unnpé-
nong, TV Ynelakh Siacuvdeon, tnv npOAnYn Kal tn oUVEXeElQ
NG QppovTidac o€ kABe otadio.

0'0piAog latpikol ABnvv enevblel cuaTNUATIKA KAl 0TOUG
TPEIG AUTOUC TOWEIS, Je 0TOX0 va SlapopPwael £va HovIEAD UYEIOVO-
HIKAG NepiBaAyng avtd&io Twv nio nponypéVwV d1EBVAV Npotinwv.

« Av Koitd€ete tnv ATTIKi 8€ka Xpovia pnpootd, nw¢ pavidleote
n oxéan avdpeoa atnv uyeia, TI¢ unodopéc kar tn auvoAikn ava-
ntu§lakn TautoTNTa TG NEPIOXAG;

L€ opiovta dekaetiag, n uyeia Ba e€ehixBei oe Evav and toug
o kpioigoug deikteg noidtntag, avBektikdtntag kal S1€Bvolg
aviaywvioTikotntag yia tv Atukn. Aev Ba anoteAei évav autovopo
TOPEQ UNNPETIQV, AAAG 0pyaviKo PHEPOG TNG GUVOAIKAG avantugiakng
TAUTOTNTAG TNC NEPIOXNG, Hadi PE TIC HETAPOPES, TNV KATOIKIa, TOV
Toupiopd, tnv texvoloyia, To nepIBAAAov kal Th GUVOAIKA unelpia
{WNC TwV NONITWV Kal TwV ENICKENTWV.

MNa neploodtepes anod t€o0epig dekaetieg, o OpiAog latpikou
ABNVKV ouppETEXET EVEPYA OTN SIapOPPWON TNG ENOPEVNS NPEPQG
g uyeiag otnv EAAGSa, enevbUovtag pe ouvénela o€ unodopés, kai-
votopia kal véa poviéAa gpovtidag. To Healthcare Park ato EAAnVIKG
eKQPaLel akpIBws auth T gIAocoia, pia nio alyxpovn, £€WOTPEPN
Kal avbpwnoKevIpIkn NPoCEyyIon, MOU GUVOEEN TNV UYE(a e TNV
npdAnyn, Tnv euegia, Tn pakpolwia kal Tn GUVOAIKNA No16TNTA {WAG.

Me 10 10xUp0 avantu€iakd momentum nou dlapopPwVeTal
onpepa otnv ATTIKN, n NepIoXA anoktd tn duvapikn va petege-
Aix0ei oe 61€BVEG onpeio ava@opdg yia nponypEVES UNNPETIES
uyeiag. Xtoxog pag eival n Attikn va edpaiwbei wg €vag world-
class npoopiopdc kaivotopiac kar Brwaoiung avantuéng. e autn
v nopeia, o OpiAog latpikoU ABnvav, pe nudwva to Healthcare
Park ato EAANnVIKO, Bpioketal oTnv Npwtn ypauun, kabopidoviag
10 véo povtélo uyeiag yia tnv EAAAGa tou alplo.

“The Healthcare
Park in The
Ellinikon is

envisioned as a
modern healthcare
hub, integrating
_advanced
diagnostic and
treatment services”

«TO IATPIKO MAPKO XTO EAAHNIKO
IXEAIAZETAI QX ENA XYITXPONO
“HEALTHCARE HUB” NMOY 6A ENXQMATQNEI
MPOHITMENEX AIATNQXTIKEZX
KAl @EPANMEYTIKEZ YNHPEXZIEXZ»
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Kavouras Building
Management System

At Kavouras Constructions we offer high-end construction
solutions tailored for discerning investors and international
buyers.

With a strong focus on quality, timelines, and attention to
detail, we manage each project from concept to completion
with absolute precision.

Our developments are designed to combine architectural
excellence with long-term value, making them ideal for both
private ownership and investment purposes.

Technical Expertise

40+ Years

v Full Project Oversight
v/ Budget Control System

v/ Timeline Management

V. Paulou Str. 94, Voula, 16673, Greece
+30 899 4063 +30 693 661 6254

info@kavouras-constructions.com

v/ Quality assurance
v/ Long-term value

v/ Site Supervision

@ www.kavouras-constructions.com

View our
projects



GIANNIS REVITHIS //

Market Intelligence on the real estate

of the Athens Coastline

Giannis Revithis, Founder and General Manager of Revithis Real Estate and former
President of the Greek Real Estate Federation, with 37 years of experience in large

investments and negotiations, maps to White Paper the new geography of the Greater
Riviera.
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ens Riviera is not a mere real estate trend. It

redefines the investment DNA of Attica. In
an environment that is rapidly transitioning from a
fragmented character to the institutional maturation
of REICs and international funds, Giannis Revithis
presents a surgical Market Intelligence.

T HE GEOGRAPHICAL EXPANSION of the Ath-

e How does the term “Greater Riviera” redefine the
real estate market of Attica?

This is the new reality of Attica. The concept
of capital gain is no longer limited to the coast-
al front of Glyfada or Vouliagmeni, but extends
to a much larger growth axis. From Aspropyr-
gos, which is developing into a key logistics hub,
to Lavrio, which is being strengthened through
yachting, marine tourism and new tourist invest-
ments, a new investment ecosystem is being cre-
ated with different but interconnected markets.
Today, we clearly see that capital gain is created
mainly through infrastructure, connectivity and
the ability of an area to be integrated into a broad-
er investment narrative. The Ellinikon already
functions as a capital gain accelerator for the
entire southern zone of Attica. The ripple effect
has begun to be strongly transferred to areas that
until recently were considered “secondary”. We
see increased interest in Alimos, Argyroupoli,
but also further south, such as Anavyssos, Saro-
nida and Palaia Fokaia. At the same time, Lavrio
is gaining new momentum due to the port and its

“Anchored by
infrastructure, the
Athenian Riviera is
transforming from

a local propert
market into a global
Investment asset”

«ME EMNIKENTPO TIX YNOAOMEZ,
H AOGHNATKH PIBIEPA METAMOP®QNETAI
AMO MIA TOMIKH ATOPA AKINHTQN XZE ENA
AIEONEX EMENAYTIKO NMPOTON»

MAGDA
GEORGIADOU

S

N

Sy SIsul

connection to yachting and hospitality. The next
premium poles will not necessarily be the most
expensive areas, but those that will offer quality
of life, access, marina, hotel infrastructure and
the possibility of new development. This is where
international capital is now turning to.

e A shift towards institutional funds, REICs and
branded residences?

The market has entered a more mature and
institutional phase. Large deals no longer concern
simple purchases and sales, but complex struc-
tures such as branded residences, joint ventures
and mixed-use developments. Foreign institution-
al investors are mainly looking for transparency,
stability and the possibility of portfolio devel-
opment. They are not investing in just one asset;
they are investing in entire areas and in long-term
positioning. The Athens Riviera is now seen as an
international investment product and not as a local
summer house market.

¢ Can the industrial development of Aspropyrgos
and the luxury lifestyle of Lavrio be linked by a com-
mon b2b logic?

Yes, because in reality they are two distinct
aspects of the same development strategy. The west-
ern side serves the supply chain, trade and transport,
while the southeastern side is more associated with
luxury living, hospitality and yachting. The common
denominator, however, is infrastructure, interna-
tional capital flows and the upgrading of Attica as
an investment destination. This is precisely what
creates a single b2b logic for the “Greater Riviera”.

 Are we already at the peak of the investment cycle?

The market is more in a phase of maturation and
internationalization. Today, the value of a premium
property depends increasingly on the uniqueness of
the asset: the location, the view, the architecture and
the quality of the product. Truly exceptional prop-
erties still have significant margins for capital gain.
On the contrary, more “typical” assets are likely to
be more pressured in the coming years due to the
increase in new stock.

» What is the determining factor for the future of the
Greater Riviera?

Infrastructure. Marinas, roads, urban regenera-
tion and major transport projects are what ultimate-
ly create long-term capital gain. Prices can change
and the international economic climate can change
too. However, the right infrastructure is what deter-
mines which area will truly develop into a premium
destination in the coming years.
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H yewypagikn dielpuvon tng ABnvaikng PiBiépag dev ano-

tehei anAn real estate tdon. Enavanpoadiopilel to enevéu-
TIk6 DNA tng Attikic. Ze éva nepiBdAlov nou petafaiver taxutata
anoé Tov anoonacpatikd Xxapaktnpa otn BeopIKA wpipavon twv
REICs kal Twv 61e6viv kepahaiwy, o Ndvvng PeBubng katadétel
éva xelpoupyikd Market Intelligence.

« [1id¢ 0 6pog “Greater Riviera” enavanpoabdiopilel tnv kTtnpata-
yopd tng ATTIKAG;
Mpokeltal yia tn véa npaypatkotnta g Atukng. H évvola tng
unepaiag nAéov bev nepropiletal povo 0to napaAiakd pETwno tng
dag n tng Bouhiaypévng, aAAd enekteivetar og €vav noAu
peyaAitepo aova avdntugng. Ano tov Aanponupyo, nou egehio-
oetal o€ KopuBiko logistics hub, péxpr to Aadpio, nou evioxuetal
péoa ano to yachting, tov 6aAdoaoio Toupiopd Kal VEEC TOUPIOTIKES
enevbUoelg, dnpioupyeital €va véo enevOUTIKG 01KooUOTNHA PE
drapopetikés ahAd aAAnAévdeteg ayopég. Inpepa, PAEnoupe Eeka-
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Bapa 61 n unepagia dnproupyeital KUpiwg péoa anod Tg unodopég,
N ouvOEOIPOTNTA KAl Th SuvatoTnTa Piag NepIoxng va eviaxpei oe
éva eupUtepo enevbuTikd apnynpa. To EAANVIKG Asitoupyel non wg
eniItaxuving unepa&iwv yia oAdkAnpn tn votia ovn tng ATTikng. To
ripple effect éxel apxioel va peta@épetal £viova o€ nEPIOXEC MoU
péxpl npéopata Bewpouviav “deutepeliouaec”. BAénoupe au€npé-
vo evbiapépov ae ANipo, ApyupoUnoAn, aAAd kai nio votia, Onwg
n Avapuoooc, n Zapwvida kai n Naiaid ®wkaia. MNapdAAnAa, 10
Aalpio anoktd véa duvapikn Adyw tou Aipaviol kai tng aUvoeang
T0U e 10 yachting kar to hospitality. O1 endpevol premium noAol
6ev Ba eivar anapaitnta ol akpIBOTEPES NEPIOXES, AAAG EKEIVEG NOU
Ba npoopépouv noiétnta {wng, npdcBacn, papiva, EvoSOXeIAKES
unodopéc kar duvatdtnta véag avdntugng. Exei otpépetal nAéov
10 51€0VEG Ke@AAalo.

« Ztpogi npo¢ Bsopikd funds, REICs kai branded residences;

H ayopd €xel nepdoer o€ pia nio wpIpn kal Beopikn eaon. 01
peyAAes ouppwvieg nA€ov dev apopoulv anAég ayopanwAnaoieg,
aANd oUvBeteg Sopég dnwe branded residences, joint ventures kai
mixed-use developments. 01 €€vol Beapikoi enevdutéc avadntouv
Kupiwg dlapdveia, otabepdtnta kal Suvatétnta avantu§ng xaptopu-
Aakiou. Aev enevdliouv povo oe €va asset- enevolouv e OAOKANPES
nepIoxXEg Kal o€ pakponpoBeapo positioning. H ABnvaikh PiBiépa
nAéov avtipetwnidetal wg d1eBveég investment product kai 6x1 w¢
Hia Tonikh ayopd £€0XIKNG Katolkiag.

« Mnopouv n Biopunxavikn avdntuén tou Agnponupyou Kai to luxury
lifestyle tou Aaupiou va auvbeBodv pe pia koivii b2b Aoyikn;

Nai, yiati otnv npaypatikdtnta anoteAolv 800 S1aPOPETIKEG
owelg tng idiag avantugiakng otpatnyikng. H Sutikn nAeupd e€unn-
pETEl TNV £QOBIACTIKNA aAUGIBA, TO EUNOPIO KAl TIC HETAPOPES, EVK
n votioavatoAikn nAeupd ouvdéetal nepioodtepo pe o luxury living,
10 hospitality kal to yachting. Koivdg napovopaotic dpwg eivai ol
unodopEc, o S1eBveic poég kepalaiwv kai n avapadpion tng ATTIKAC
WG eNevoUTIKOU Npoopiopol. Autd akpIBWE dnploupyei pia eviaia
b2b Aoyikn yia tnv “Greater Riviera”.

« Bpiokopaate nén oto peak tou enevéuTIKOU KUKAOU;

H ayopd Bpioketal nepioodtepo oe paon wpipavong kai die-
Bvonoinong. Inpepa n afia evog premium akivatou e€aptdatal
0o Kal neploodTePo and tn povadikotnta tou asset: tn Béan, Tn
B€a, TNV apxITEKTOVIKA Kal TNV noidtnta tou npoiovtog. Ta npay-
patika €exwplotd akivnta e€akodouBolv va éxouv onpavtikd
nepibwpia unepagiac. AvtiBeta, ta nio “tunikd” assets nibavov
va nieaTolv NePIcOOTEPO Ta endpeva xpovia Adyw tng augnong
T0U VEOU anoBépatoc.

« loo¢ eival o kaBopiotikd¢ napdyovtac yia to péAAov tng
Greater Riviera;

01 unodopéc. O1 papiveg, o1 odikoi A€ovec, 01 aoTikEC avanAd-
0€I¢ Kal Ta peyaAa épya petagopwv eivar autd nou teAikd dnpioup-
youv iaxpovikn unepaia. 01 Tipé pnopolv va petapAnbouv kal
10 81€6VEG 01KOVOUIKG KAipa va aAAdgel. 01 0woTéG UNoSOpPES OPWG
eival autéc nou kaBopidouv nola nepioxn 6a e€eAixBei npaypatikd
g€ premium npoopioud ta endpeva xpovia.
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Shaping Contemporary Living on the Athenian Riviera

For over four decades, Pelargos Construction Company has been creating residen-
tial developments that elevate everyday living across the Athenian Riviera, guid-
ed by a commitment to architectural quality, thoughtful design, and enduring value.

Defined by clean geometry, natural light, and integrated green spaces, its proj-
ects create contemporary living environments tailored to modern lifestyles.

Built on lasting relationships and a commitment to excellence, Pelargos continues to
shape the future of residential living in Southern Athens.

Scan to explore
upcoming developments

info@pelargoscon.gr
210 9823207




The Riviera
Beyond Luxury

The future of the Athenian Riviera
will not be defined only by luxury
developments, but by vision, identity
and international-level experience.

ing destination. It is becoming one of Europe’s

most strategic luxury ecosystems, attracting
global attention from investors, hospitality groups,
developers and international brands. Yet true ultra
luxury is never built on construction alone.

Today, the Riviera stands at a defining moment.
Exceptional architecture, premium residenc-
es, marinas and five-star hospitality projects are
transforming the coastline. However, attracting
high-level investors requires something deeper than
infrastructure. Sophisticated capital seeks vision,
stability, discretion and emotional connection.

The new generation of international investors
is not only searching for assets. They are searching
for positioning, lifestyle and long-term value. They
invest in destinations capable of offering security,
elevated experiences, aesthetic identity and a sense
of belonging. This is where the Riviera has the
opportunity to differentiate itself globally.

Hospitality, service culture, strategic storytell-
ing and international branding now play an equally
important role to development itself. Luxury today is
defined by experience, trust and human quality. The
destinations that will dominate the future are those
capable of combining investment opportunities with
culture, authenticity and emotional intelligence.

The Athens Riviera is rapidly emerging as one of
Europe’s leading luxury and investment destinations.
But beyond investment, the real challenge is legacy: cre-
ating an ecosystem that investors, global personalities
and future generations will continue to choose not only
for business — but for life. - www.VickyBouzouni.com

T HE ATHENIAN RIVIERA is no longer an emerg-

ISUI

SIS

K

H ABnvaikn PiBiépa dev anoteAei nAéov évav avepxo-
pevo npoopiopd. Metatpénetal otadiakd oe €va and ta
onpavtikdtepa luxury olkoouothpata tng Eupwnng, npooeAkio-

VICKY
BOUZOUNI

v1ag 10 evoiagépov Hi1eBVwV eneviUTWY, EEVOSOXEIAKWY OHIAWY,
developers kai premium brands. Qot600, T0 npaypatiké ultra luxury
dev xtietal povo pe €pya avantuéng.

Inpepa, n Piiépa Bpioketal og €va kabopioTikd onpeio petapa-
ong. Néa apXITeKTovIkA projects, MOAUTEAEIC KATOIKiES, HapIveS Kal
gevodoxelakég enevduoels ahdddouv duvapikd to napaAiakd pétw-
no. Map’ 6Aa autd, yia va npooeAKUoEl kal va Siatnpicel nevouTES
uynAoU eminédou xpeldletar kat Pabutepo and unodopéc: dpapa,
otaBepodtnta, S1aKPITIKOTNTA KAl OUCIACTIKA EPNEIPIA.

H véa yevid d1eBvav enevdutwv dev avalntd povo assets. Ava-
{ntd positioning, 1pono {wng kai pakponpoBeopn aia. Enevouel oe

e ., npoopicuoUg nou NpoopEpouv acpaieia, upnAn aiobntikn, noid-

TNTA UNNPEDIQV Kal aio®npa tautdtntac. Ekel akpiBwe n ABnvaikn
PiBiépa éxel tn Suvatdtnta va SlapoponoinBei H1eBvag.

H @ilo€evia, n kouAtoUpa e€unnpétnang, To strategic storytell-
ing kal to international branding naiCouv nAéov e€ioou onpavtikd
pOAo pe tnv idia tnv avantuén. To alyxpovo luxury opiletal ano tnv
epnelpia, tnv epnigtoolvn Kai tnv avBpwnivn noiétnta.

H ABnvaikn PiBiépa e€eAiooetal nAéov oe €vav and Toug onpa-
VTIKOTEPOUG luxury kal investment npoopiopoUs tng Eupwnng. H
npaypatikn npdkAnan opwe dev eival povo n avantu€n — eival 1o
legacy nou 6a apnoel niow tng. - www.VickyBouzouni.com

“The élthens Riviera
is rapidly emerging as
one of Europe’s%:zaﬁlng
luxulc'ff and investment
estinations”

«H AOGHNATKH PIBIEPA EXEAIZZETAI MAEON
E ENAN ANO TOYXZ HMANTIKOTEPOYX LUXURY
KAl INVESTMENT MPOOPIZMOYXZ THX EYPQMNHZ»
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A Welcome from
Anna Gauthier,
Sales and
Marketing
Director
One&Only
Aesthe51s

An open invitation to the elegant
One&Only Aesthesis experience,
where the legacy of Asteria meets
the contemporary Riviera aesthetic.

places that already feel part of your story.
Asteria has always been one of them.

For generations, this legendary stretch of the
Athenian Riviera has been woven into the memo-
ries of the local community, a place of seaside sum-
mers, elegant evenings and timeless glamour. In the
1960s, icons such as Aristotle Onassis and Maria
Callas helped shape the mythology of this coastline,
turning Glyfada into a cosmopolitan Mediterranean
destination admired around the world.

Today, One&Only Aesthesis continues this leg-
acy as a sanctuary within the heart of Glyfada wel-
coming not only international travellers, but also
Athenians who return for moments of relaxation,
celebration and connection by the sea.

We invite you to discover a contemporary Rivi-
era retreat where nature, culture, gastronomy and
wellbeing come together effortlessly, creating expe-
riences designed to be revisited time and time again.

T HERE ARE PLACES that welcome you, and

ISUI

SIS

Yndpxouv ténor nou o€ unodéxoval, kai ténoi nou poidouv
@ va Atav ndvta pépog tng 10topiag oou. Ta Aatépia ntav navia
évag and autoug.

Ma yeviéc oAOKAnpeG, autd To Bpulikd Koppdtl tng ABnvaikng
PiBi€pac éxel upavOel oTIC PVAPES TNG TOMIKAG KOIVOTNTAG — £vag
10n0¢ yia kahokaipia 6inka otn BdAacoa, KopYES Bpadiég kal diaxpo-
vikn aiyAn. Tn 6ekaetia tou 1960, npoownikdTNTES ONWE 0 ApIoTO-
téAng Qvdong kai n Mapia KaAAag ouvéBalav otn puboloyia autng
NG aKTOypappng, petatpénovtag tn FAugdda o€ €vav kooponoAitiko
HEGOYEIaKO Mpooplopd nou Baupdotnke oe OA0 TOV KOGHO.

Inpepa, 1o One&O0nly Aesthesis uvexicel auth tnv kAnpovopid
wG €va katagpuylo otnv Kapdid tng MAupadag, kakwoopidoviag oxi
povo diebveic tagidiwteg, aAAd kai toug ABnvaioug nou enioTpEPOUV
yia oTIypéC xahdpwang, yioptAg kai cuvbeong dinAa otn BdAacoa.

Yag npookaAoUpe va avakaAUwete éva olyxpovo retreat tng
PIBI€pag, 6nou n gUon, o NOAITIONOG, N yaotpovopia kal n euesia
ouvavtiouvtal apiaota, SnploupywvIag EPNeIpies oTig onoieg agicel
va enioTpEPEl kaveic ava kal Eava.

“For generations,
this le ndar
stretch of th e
Athenian Riviera
has been woven into
the memories of the
local community.”

«FIA TENIEX OAOKAHPEXZ, AYTO TO
OPYAIKO KOMMATI THEX AOGHNATKHE
PIBIEPAY EXEl YOANOEI XTIX MNHMEZX
THX TOMIKHY KOINOTHTAZXZ.»
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12 hours at

One&Only Aesthesis

One&Only Aesthesis

A unique seaside resort at the Athens Riviera

that is a haven of modern luxury, high

gastronomy, premium shopping and absolute

summer relaxation.

order to feel as if you are on vacation is not

a suitcase or a ticket; rather, a destination
that knows how to take you out of the rhythm
of the city. At One&Only Aesthesis, in the heart
of the Athens Riviera, the day flows differently:
more slowly, more beautifully, almost like a scene
from a movie. From the first dips to the evening
cocktails by the sea, everything at this resort
seems to be there to make you stay a little longer
than you expected.

T HERE ARE DAYS WHEN what you need in

MARIA-10ANNA
SIGALOU

R

Cool dives at Manko beach

The ideal start is at Manko beach. Barefoot steps on the
warm sand, an ice-cold drink, and that first dip that
instantly relaxes the body. The cosmopolitan beach vibe,
oversized umbrellas and private cabanas create a high-
class resort setting that instantly transports you far
away from Athens. The first thing I notice here is that
no one is in a hurry. You can spend hours between dips,
music and small delicious stops for food by the water.

Premium shopping with a resort feel

Right after a swim, a stroll through Manko District
becomes a small resort ritual: not hurried shopping, but
a curated experience of fashion, design and aesthetics. At
Maison Zoulias, polka dots, florals and retro silhouettes
carry forward the glamorous 60s aura of One&Only Aes-
thesis. Kooreloo’s handmade bags bring a contemporary,
playful take on Greek timelessness, while at Eponymo,
international fashion brands meet the elevated spirit of the
resort. The Greek Designers Store acts as a hub for leading
Greek creatives, with resortwear, accessories and design
objects; KAMYEN, in the house’s first standalone boutique
in Europe, introduces a universe of precious stones, hand-
made enamel and sculptural forms, feeling more like an art
space than a classic jewelry store. At NEO Boutique, inde-
pendent international labels and Greek creations complete
the experience with pieces of distinctive identity.

‘ INSIGHTS
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After-shopping rituals
at the new Terrazza Campari

And as the day leans into its golden light, the rooftop of
One&Only Aesthesis welcomes the first Terrazza Cam-
pari in Greece. In collaboration with the iconic Italian
aperitif, the Athenian Riviera gains a new aperitivo
destination, where Campari’s signature red, carefully
crafted serves, cocktails and aperitivo pairings meet the
view, the sunset and effortless Mediterranean elegance.

A wellness ritual at Guerlain Spa

The time has come for even more me time. The first
Guerlain Spa in Greece is a place of absolute decom-
pression. From tailor-made treatments that meet
your every need to signature therapies inspired by
the French know-how, everything here is designed
to make you forget about the outside world for a
while. The scents, the sounds, the textures, the light
that subtly enters the venue - everything has been
carefully thought out. Perhaps this is ultimately the
greatest luxury: the feeling that someone has taken
care of every detail before you, for you.

The most delicious side of the Riviera

After several hours spent in the sea, the walks, the
fashion corners and indulgent spa treatments, a
stop for food is essential, especially as it involves
tasting the culinary choices available here.

At Ora by Ettore Botrini, Mediterranean cuisine
acquires a modern look through dishes that com-
bine Greek and Italian influences with simplicity
and creativity. The menu is based on seasonality
and clean flavors, while the all-day concept of the
venue starts from lunch and ends with a refined
dinner by the sea.

Sumosan, on the other hand, brings to the Ath-
ens Riviera the modern Japanese gastronomy that

Ora by Ettore Botrini

is hard to find in Athens. Sushi, sashimi, crispy tex-
tures, strong umami flavors and signature dishes
such as black cod with miso or sashimi taquitos are
served next to the resort’s pool. You quickly under-
stand why Sumosan has gained a fanatical audience
in every city where it is hosted.

A little further away, Manko, brings Peruvi-
an cuisine to the Athens Riviera through flavors
that combine fusion elements. The menu is full of
intensity, freshness, special spices and strong con-
trasts of flavors that balance between Peruvian
tradition and refined cosmopolitan gastronomy.
Every Friday, Saturday and Sunday, DJ sets pick

O Boutique

= ]

Terazza Campari
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up the tempo and Manko takes on the energy of a
real beach party spot.

By nightfall, T had already forgotten that I was
still in the city. As I left, I knew that One&Only Aes-
thesis is an all-around experience - an experience
that makes you come back again and again.

Yndpxouv pépeg nou dev xpeldeoal Baitoa n eigitnplo yia
@ va viwoelg 0Tl eioal diakonég. Movo évav npoopiopé nou
€épel va oe Byadlel and tov puBud tng ndAng. to One&Only
Aesthesis, otnv kapdid tng ABnvaikng PiBiEpag, n nuépa KUAd Sia-
QopeTIKA. Mo apyd, nio dpop@a, oxedOv oav oknvh and KIVnPato-
YPapIKo GIAY. And TI¢ npwteg BouTi€g Péxpl ta Bpadivd cocktails
dinAa otn 6dAacoa, o€ auto To resort 6Aa poidlouv griaypéva yia
va o€ KAavouv va peivelg Aiyo napandvw an’ 6t unoAdyiZec.

Apoaepec poutiéc atnv napalia tou Manko

H 16avikn apxn yivetar otnv napaAia tou Manko, relaxing npoo-
PIOHOC YIa pndvio Kal eEWTEPIKWY eNIoKeNTWV. FundAuta pnpata
otn {eoth upo, naywuévo podenua ato XépI Kal EKEIvR N NpwIn
Boutid nou xaAapwvel ap€owe 10 owWpa. To kooponoAitiko beach
vibe, o1 oversized opnpéAeg kai ol private cabanas dnyioupyouv éva
high-class resort oknvikd, GTiayuévo yia WPES avapeoa o€ BOUTIES,
LIOUGIKEG Kal PIKPES vOOTINEG 0Tdoelg dinAa aTo vepo.

Premium shopping pe resort §1Gd0son

Ap€owe peta to pndvio, n BoAta oto Manko District yivetal €va
UIkpO resort ritual: 0x1 Blactikd shopping, aAAd curated epneipia
podag, design kar alo®ntikng. £to Maison Zoulias, ta noud, ta
florals kal ol retro ypappég ouvexicouv tn glamorous 60s alpa
tou One&O0nly Aesthesis. 01 xelponointeg Kooreloo todvieg gép-
vouv pia oUyxpovn, playful ekdoxn tng eAAnvikng dlaxpovikotntag,
evw 010 Eponymo &1eBvn fashion brands ouvavtolv to elevated
nvelpa tou resort. To The Greek Designers Store Agitoupyei w¢
hub kopugaiwv EAAAVWV dnpioupywy, pe resortwear, afeooudp
kai design objects: to KAMYEN, otnv npwtn standalone boutique
T0U oikou atnv Eupwnn, npoteivel €va alpnav noAUTIHWY AIBwv,
XEIPOMOINTOU OPAATOU Kal YAUNTIKQV QpOPHWY, NEPICOOTEPO TAV
XWPOG TéXvng napd oav khaoikd jewelry store. Ztn NEO Boutique,

ISUI

SIS

Guerlain Spa

ave€dptnta S1€6vn labels kar eAAnvikéG dnpioupyiec oAokANPW-
VOUV TNV epnelpia pe koppdtia EexwpIoTAg TauToTNTAC.

After-shopping rituals otn véa Terazza Campari

Kal kaBwe n pépa yépvel npog To Xpuad TG Gwg, To rooftop Tou
One&O0Only Aesthesis unodéxetal tnv npwtn Terrazza Campari
otnv EAAGSa. Ze ouvepyaoia pe To euBAnpatiko italiko aperitif,
n ABnvaikn PiBiépa anoktd €vav véo aperitivo npoopiopo, 6nou
10 signature kOkkivo tou Campari, ta carefully crafted serves, ta
cocktails kai ta aperitivo pairings ouvavtouv tn 6€a, To nAioBaaci-
AEpa Kal tnv avenitndeutn Peooyelakn kopyotnta.

TeAetoupyia gueiag oto Guerlain Spa

‘HpBe n aTiypun yia aképn nepioootepo me time. To npwto Guerlain

Spa otnv EANGSa eival évag xwpog anéAutng anooupnieong. Ano
1a tailor-made treatments nou ouvavtoUv kabe avaykn cou PEXpI
TG signature Bepaneieg epnveuopéves and tn YaAAIKA TEXVOYV®-
ofa, 0Aa £6w eival oxedlaopéva yia va o€ Kavouv va EEXATEIS yia
Aiyo tov €€w kdapo. O1 pupwIES, 01 AX0I, 01 UPES, TO PWG MOV
pnaiver S1aKPITIKA 0TOUG XWPOUG, OAa eival peAeTnpéva. 10we autn
va eival teAika n peyaldtepn noAutéAeia: n aioBnon Ot KGNoiog
EXel ppovTioel kABe Aentopépela npiv and ecéva yia eo€va.

H nio véotipn nAcupad tng Pifipac

Metd and wpeg avapeoa otn BdAacoa, Tig BOATES, Ta fashion corners
Kal Ta spa treatments, pia otdon yia paynto eivar anapaitntn. EISIkA,
av npokKeITal yia autd to gaynto.

Y10 Ora by Ettore Botrini, n pecoyeiakn kouZiva anoktd cuyxpovn
patd péoa and nidra nou ouvéuddouv EAANVIKES Kal ITAAIKES ENIPPOES
e anAdtnta, aAAd ndvia Snpioupyikétnta. To menu Bacietal otnv
ENOXIKOTNTA Kal TIG kabapég yeuaels, v To all-day concept ToU XwWpPou
€ekiva ano lunch kai kataAnyel o€ refined dinner 6inAa otn 6dAacoa.

To Sumosan, and tnv dAAn, p€pvel atnv ABnvaikn Pifi€pa ekeivn
N olyXpovn 1aNwVIKN yaotpovopia nou dUokoAa Bpiokelg atnv ABnva.
Sushi, sashimi, crispy textures, duvatég umami yeUoelg kai signature
nidta 6nwe to black cod pe miso n ta sashimi taquitos oepBipovtal
dinAa otnv mioiva tou resort. Mpnyopa kataAaBaiveig yiati to Sumosan
€XEI ANOKTNOEI Pavatiko kolvo o€ kABe noAn nou gIAofeveital.

Aiyo mio népa, o Manko @€pver tnv nepoupiavn kouliva atnv
Abnvaikn PiBiépa péoa and yeloelg nou ouvdudlouy fusion atoixeia.
To pevou eival yepdro éviaon, ppeokada, 1dlaitepa spices kai Suvatég
aviBEoel yeloewy nou 100pponolv avayeoa otn nepouplavi napd-
doaon kai tn refined kooponoAitikn yaotpovopia. Kabe Mapaokeun,
Ydappato kal Kupiakn, ta DJ sets avepadouv pubuo kai to Manko ano-
Ktd tnv evépyela evog npaypatikol beach party spot.

Méxpl va néoel 10 Bpadu, eixa ndn Eexdoel 0TI PPIOKO-
pouv akoépn otnv noAn. ®edyoviag, nia nepa 6t 1o One&Only
Aesthesis, eival oA0kAnpn epneipia. And ekeiveg nou o€ kavouv
va emotpépels Savd kai §avd.
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THE ATHENS
RIVIERA

as an autonomous
tourism brand

Destinations do not win just with
images, but with stories that

create desire. // O1 1ipoopiopol Oev
KepOilouv POvo pe e1KOVeC, aAAd pe
10topiec mou dnpoupyouv emBupia.

route. It is a destination with a distinct iden-

tity, combining the sea, the sun, gastrono-
my, entertainment and a modern lifestyle. For this
reason, its communication must be treated as an
autonomous brand and not as part of the general
tourism promotion of Greece.

The strategy must start dynamically from April
to October, with a parallel presence in the remain-
ing months through targeted actions that keep the
public’s interest alive. The Athens Riviera should
be promoted not only as a destination, but also as
an experience based on the light, the sea and the
unique energy of the southern suburbs.

Particular emphasis needs to be given to the
city break visitor, who spends two or three days
in Athens. The goal is to naturally integrate the
Riviera into their travel program and make it an
integral part of their experience.

Communication must be based on a strong dig-
ital ecosystem, with a modern website, a dynam-
ic presence on all platforms, and partnerships
with people who express the younger generation.
Today, destinations do not win only with images,
but with stories that create desire.

With our experience in managing personali-
ties, restaurants and leading brands, we know that
success is built through strategy, consistency and
authenticity. The Athens Riviera has all the ele-
ments to evolve into the strongest lifestyle brand
in Athens and deserves a communication worthy
of its dynamics.

T HE ATHENS RIVIERA is not just a coastal

-—

By
NIKOS
MICHALOS™

S —

SJySIsur

H ABnvaikn PiBiépa dev eival anAwg pia napabaldooia ia-

dpopn. Eivar évag npoopiop6s pe EexwploTh TautéTNTd, NOU
ouvbuddlel tn BdAacoa, Tov NAIO, TN YAOTPOVOHIa, TNV Yuxaywyia
kal évav aUyxpovo Tpono {wng. NMa autév tov Adyo, n eniKoIvwvia
e npénel va avtipeTwnidetal ws éva autévopo brand kar 0x1 pévo
WG PEPOC TNG YEVIKAG TOUPIOTIKAG NpoBoAng tng EANGSaG.

H otpatnyikn opeilel va Eekiva duvapika and tov Anpilio £w¢
1oV OKTwApIo, Pe napdAAnAN napouaia Toug unoAoInoug PAve péaa
ano oToXeUpEVES eVEPYEIEG Mou Siatnpolv {wvtavo to evolapépov
T0U KoIvoU. H ABnvaikn PiBiépa dev npénel va npoBAAletal povo wg
€vag npoopiopdc, aAAd we pia epnelpia nou Bacifetal 010 PwC, Tn
BdAaooa Kal tn povadikn eVEPYEIT TWV VOTIWY NPOACTIGV.

I61aitepn éupaon xpeldletal va do6ei aTov eniokéntn Tou city
break, o onoiog nepvd 600 f tpeig nuépeg atnv ABAva. Ltéxog eival
va eviaxfei n PIfiépa puaikd oto TafidiwTikd Tou npdypapua kal va
anoteAéoel avanéonaocto PEPOG TNG ENEIPIag Tou.

H enikoivwvia npénel va otnpixBei oe éva 10xupd Ynelako
olkogUotnpa, pe duvapikn napoucia o€ OAEC TIC NAATPOPUES Kal
ouvepyaoieg pe npdowna nou ekppalouv tn véa yevid. Inpepa, ol
npooplapoi 6ev kepdiCouv povo Pe eIKOVES, AAAG pe 10TOpiEg Nou
dnpioupyolv emiBupia.

Me Tnv epnelpia pag otn diaxeipion NPooWNIKOTATWY, £0TIA-
T0piwV Kal kKopupaiwv brands, yvwpioupe 0TI n enituxia xtidetal
péoa and otpatnyikn, ouvénela kal auBeviikétnta. H ABnvaikn
PiBiépa €xel OAa ta otoixeia yia va e€eAixBei 010 10XUPOTEPO
lifestyle brand tng ABnvag kai aier pia emikoIvwvia avtagia
NG SUVANIKAG TNG.

* Nikos Michalos is co-founder of NouPou Media & founder
of FMN Agency.

* 0 Nikog Mixaloc eivar ouvibputric tng NouPou Media

& 16putri¢ Tou FMN Agency.
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Ertituyla slvat...

Va AEC «YELA» OTOUC
oUVASEAPOUC
KAL «QVTLO» OTNV

Klvnon.

EUEALKTOG, TTapaywyLKOG Kat
OLKOVOMLKOG XWPOG pyaciag
otn &Labeor) cou otnv ABnva.

Reg'us”‘

MéAoc tou Siktuou IWG

OL eUEALKTOL XWPOL ypaelwv TG

Regus, 0ag TIPOCPEPOLV EVa XWPO
gepyaociag wote va YeTATPEYPETE TO XPOVO
pETakivnong o€ xpoOvo avamtugng tng
eTxelpnong oag. AvakaAuyte oruepa
€va ypagelo otnv ABrjva. ©a oag xaploet
TIEPLOCOTEPEG WPEG HECA GTNV NUEPQA
oag.

Mpaweia
KowoxpnotoL xwpol epyaciag
AiBouoeg ocuvavtroswv

© Regus 2026



WHY SUSTAINABILITY
is assessed on the basis of implementation

The question that needs to be answered is no longer what strategy a company will
follow, but how it will implement it. // To epatnpa mou npenet va anavinbel mA£ov
dev agopd mmoia otpatnyikn akodoubnoet pa emxeipnon, aAAd moc Oa tnv vAomomnoe.

FEW YEARS AGO, the discussion around sus-
A tainability and ESG revolved around the ques-
tion of “what exactly they mean for a company”.
Today, the picture is different. Most large
companies have set goals, identified priorities,
adapted to new regulatory frameworks and mar-
ket demands, and have proceeded to publish their
relevant performance.
The question has changed. It is not what strate-
gy a company should follow. It is how it will manage
to implement it.

-—

S —

Sustainability

Strategy is not the biggest obstacle

Itis interesting that the term “strategy” is often used
in a different way. For some, it describes where a
company wants to go - its ambitions, commitments
and goals. For others, it describes how to get there —
the choices, the priorities and the action plan.

In sustainable development, this distinction is
particularly important. We often confuse strategy
with ambition. Goals, however ambitious they may
be, are not a strategy in themselves. They are a des-
tination. Strategy is how a company chooses to get
there. And this is where the biggest challenge lies.

It is not uncommon to find companies with ambi-
tious climate goals and specific action plans that do not
substantially influence the way day-to-day business
decisions are made. Despite commitments to responsible
sourcing and reduction of the environmental footprint,
sustainability criteria are rarely integrated effectively
into the final evaluation and selection of suppliers.

The commitments remain at headquarters. The
operating units continue to operate as before. Day-
to-day priorities prevail. And sustainability ends up
being treated as a side initiative, rather than part of
how the business operates. This creates a gap, not of
intent, but of implementation.

When sustainability really becomes part
of the business

More and more companies today know what they
need to do. The issue is no longer a lack of knowledge
or information. The real question is how strategy is
translated into daily decisions. The answer lies in
the extent to which sustainability influences the
decisions that determine the course of the business.
In many cases, ESG remains mainly associated
with corporate disclosures and meeting regulatory
requirements. Sometimes it is limited to a small group
of executives who are asked to promote an agenda
without having the necessary levers of influence.
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But true integration begins when sustainabili-
ty principles influence the decisions that shape the
course of a business, from product development and
supplier selection to capital allocation, risk manage-
ment and human resource priorities. Otherwise,
they remain a parallel narrative.

Implementation means changing
the way in which a company operates

Implementation is not just another project with a
beginning and an end. It is a change in the way an
organization operates.

It shows in the investment decisions that are
made. In the way a company manages its supply
chain. In the choices it makes regarding the effi-
ciency of its operations. In the way it assesses
opportunities and risks.

In other words, sustainability takes on real
meaning when it enters the difficult managerial
dilemmas and inevitable trade-offs that every man-
agement faces: Short-term cost or long-term value?
Speed or resilience? Lower price or a more responsi-
ble supply chain? Not when a company declares that
it has a strategy to address climate change. But when
that strategy impacts where the company invests,
how it sources, how it operates, and how it grows.
That’s where real value starts to be created.

Why many efforts “get stuck”

Market experience shows that, despite the will and
commitments, many efforts do not progress with the
speed or depth that is required. There is often a lack
of clear accountability for the outcome. ESG “belongs
to everyone” and ultimately belongs to no one.

Sometimes sustainability runs alongside core
business processes, rather than being part of them.
In other cases, the relevant objectives are not linked
to the evaluation and performance of executives.
And, often, teams know what needs to be done, but
not how to implement it in practice. Ultimately, the
issue is not the intention. It is the structure, mecha-
nisms and the ability to implement.

What sets those who succeed at it apart

In contrast, organizations that manage to turn com-
mitments into results are not necessarily those with
the most ambitious goals. They are those that have
managed to integrate sustainability into the way
they manage, decide and allocate resources.

While every organization is unique, those that
succeed in turning commitments into results seem
to share three common characteristics: they inte-
grate sustainability into decision-making, create
clear accountability for results, and track progress
through a few but meaningful indicators.

These companies do not treat sustainability as an
obligation. They use it as a tool for better manage-
ment and decision-making.

The new competitive advantage

The market has moved to a new level of maturity. The
commitments have been made and the direction is
largely known. The critical question is not whether
there is a strategy. It is whether it can be implemented.

The organizations that stand out today are not
those with the most ambitious commitments. They
are those that have managed to turn sustainability
into part of the way they manage, invest, and grow.
In an era where commitments are the starting point
rather than the goal, the real competitive advantage
lies in the ability to implement them.

Mpiv and Aiya xpdvia, n cuZntnon yupw and tn Brwaiun
avantuén kal to ESG nepiotpepotav yupw anod 1o epwIN-
pa «T akpIBWe onpaivouy yia pia enixeipnany.

Tnpepa, n eikdva eivar Siagopetikn. 01 NEPIOOOTEPES PEYAAES £TaI-
peieg €xouv BETEI GTOXOUG, £XOUV avayvwpioel NPOTEPAIOTNTES, EXOUV
NPOCAPHOOTEI 0€ VE KAVOVIOTIKA NAQIOIA Kal 0TIC ANaItnoEIg TnG ayopdg
Kal €X0UV NPOXWPNJEI TN SNLOCIONOINGN TWV OXETIKWV EMBOGEWY TOUG.

To epwtnpa éxel aAAAEel. Aev eival noia oTpatnyIkn NPENEl va ako-
Aoubnaer pia enixeipnan. Eival nwg Ba katagépel va v uAonoinael.

To peyaAutepo epnodio ev ival n oTpatnyikn

Eival evbiapépov 0TI 0 6p0O¢ «aTPATNYIKA» XpNOIHONOIEiTal GUXVA e
drapopetikd Tpono. Ma kdnoroug neplypagel 1o nou B€Ael va gtaoel
pia enixeipnon - 11 pIAodo€ieg, TI¢ SeoPEUOEIC KAl TOUG OTOXOUC
n¢. Mia GANoug nepiypdgel 1o Nw¢ Ba QTaoel ekel - TIG ENIAOYES, TIG
npoTEPAIOTNTES Kal TO 0X£HI0 Spdong.

I Biwaipn avdntun, n Sidkpion auth éxer 161aitepn onpaoia.
YUXVG oUuyXxEoupe Tn oTpatnyikn pe g gIAodogieg. 01 atdxol, 600
@IAdd0go1 kI av eival, 6ev anoteAoUv and pévol Toug oTpatnyikA.
AnoteAoUv NpoopIopG. LTpAtnyIKA €ival o TpONOG e TOV 0Moio pia
enixeipnon enidéyel va gtdoel ekel. Kar edw akpiBwe evionidetal
n peyalitepn npokAnan.

Aev eival acuvinBioTo va ouvavid kaveis etaipeieg pe PIAG60Eoug
KAIATIKOUG OTOXOUG Kal GUYKEKpPIPEVA 0xEDIA dpaonc, Ta onoia Opwe
dev ennpeddouv ouclaoTikd Tov TPONo pe Tov onoio Aappdavovial ol
KabnpepIvES enixelpnpatikég ano@doels. NMapd tig deopeloeis yia uned-
Buveg npopnBeles kai peiwon Tou nepIBAAAovTIKoU anoTUNWUATOG, Ta
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KpItnpia BIwolpdTnTag onavia EVOWHAT@vovTal ouoiacTikd otnv teNikA
a€loAdynon Kai eMAOYA Twv NPOPNOEUTWY.

01 deopeloeig napapévouv ota Kevipikd ypageia. O AEITOUPYIKES
povadeg ouvexicouv va Aeitoupyolv 6nwg npiv. 01 poTepaidTnTeg te kabn-
pepivétnTag uneploxtouv. Kai n Bioaipdtnta kataAnyel va avipetwnidetal
G pianapdAAnAn npwtoBoulia, avti wg PEPoC Tou TpONou AIToupyiag tng
enixeipnong.'Etal dnpioupyeital éva kevd, Oxi npdBeang, ahAd epappoyng.

Mote n fiwoipdtnta yivetal npaypatika
BEPOC TNG EMIXEIpNONC

‘0Ao Kal nepIooOTEPEC ENIXEIPNTEIS yVWPI{OUV OAPEPT TI NPE-
nel va kavouv. To ntolpevo dev eival nAéov n EAAeIYn yvwong A
nAnpo@opnaong. To npaypatiké epwInpa eivar nKg n atpatnyikn
petappadletar oe kabnpepivég anopdoeic. H andvtnon Bpioketal
otov Babpoé atov onoio n Biwaoludtnta ennpeddel TIC anoPAcel§ Nou
kabopiCouv tnv nopeia tng enIxeipnong.

Ye noAAég nepintwoelg, 10 ESG napapével ouvoedepévo kupi-
WG HE TIC ETAIPIKES SNPOCIONOINGEIG Kal TNV KAAUYN KAVOVIOTIKWV
anaithoewv. AANote neplopidetal o€ pia pikpn opada oTeAexwv nou
kaAeital va npowBnoel pia at¢évia xwpic va diabétel Toug anapai-
NTOUG HoxAoUg EMIPPONG.

H npaypatkn evowpatwon 0pws ekiva otav ol apxeg e Pied-
olgng avantugng ennpeddouv 1§ anopdceic nou kabopidouv thv
EMIXEIPNUATIKA NOPE(a, and Tnv avantuén Npoidviwv kai tnv enihoyn
nPOUNBEUTWY £WE TNV KATAvVOun KEQaAaiwy, Tn dlaxeipion KIVOUVwWV
Kal TI¢ NpoTepaldTNTEC ToU avlpwnivou duvapikou. Alagopetika,
napapévouyv pia napGAAnAn apnynon.

YAonoinon onpaivel aAAayn otov tpono Acitoupyiag

H uhonoinan Sev eival éva akopn £pyo pe apxn kai téhog. Eivar alhayn
otov Tpono Acrtoupyiag evog opyaviopou.

Oaivetal 0TI enevOUTIKES anopaceic nou Aappdvoval. LTov 1pono
nou dlaxelpietal pia etaipeia tnv epodiactikn tng akuacida. ZTig eniro-
YEG Nou KAvel yia TV anodoTIKOTNTA TwWV AEITOUPYILV TNC. XTOV TpONO
nou aglohoyel eukaipies Kai KIVEUvoug.

Me dAAa Adyia, n BiwaipdTnta anoktd npaypatikéd vonpa dtav
pnaiver ota 6UokoAa S101KNTIKA SIAAPPATA KAl 0TA avandQeuKTa
trade-offs nou avuipetwniler kaOe dioiknon: BpaxunpbBeapo
K60T0G N pakponpdBeopn agia; Taxdtnta h avBeKTIKOTNTA; XAUN-
AOtepn TIPA A mio unetBuvn epodiactikh ahuaiba; ‘Oxi dtav pia
etaipeia SnAwvel 0T d1aBETEl oTpATNYIKA yIa TNV QVTIPETWRION
¢ kAipatikng aAhayng. AAAG dtav auth n otpatnyikn ennpeddel
10 NoU enevoUel, NKC npopunBeletal, NS AEIToupyel Kal nwe ava-
ntiooetal. Ekei apxidel va napayetal npaypatikn adia.

Mati noAAég npoonadeic «<koAAGvE»
H epneipia tng ayopdg Seixver 611, napd t BouAnon kai Tig Seopeloelg,

noAAEG npoonadeleg Hev npoxwpoUv pe Tnv taxutnta h 1o aBog nou
anarteital. Luxva anouoiddel n oagng avaAnyn eubuvng yia to ano-
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téAeopa. To ESG «avnkel o OAoug» kal TeNIkd Sev avikel o€ kavévav.

‘AMote n Biwaoipétnta Aertoupyel napdAAnAa pe Ti¢ Bacikés eni-
XEIPNOIaKES Sladikaaieg, avti va anoteAei pEPOG Toug. Le GANEG nepi-
NTWOEIC, 01 OXETIKOI 0TOX0I Sev auvdEovTal e Tnv afloAdynon Kai tnv
anddoon twv oteAexwv. Kar ouxvd ol opddeg yvwpilouv T npénel va
yivel, aAAA Ox1 NG va 1o uhonoinaouv otnv npagn. To Zatnpa, teAikd, Sev
efvain npoBeon. Eivar n Gopn, or pnxaviopof kai n ikavotnta uhonoinong.

Ti §exwpidel 000UC TO KatapEpPvouv

Avtifeta, 01 0pyaviopoi NOU KATaPE£PVOUV Va PETATPEWYOUV TIG
deopeloelc oe anotehéopata dev eival anapaitnta ekeivol pe
T0UC NIo PINGS0EOUC aTOXOUC. Eival ekeivol nou €xouv Katagépel
Va EVOWHAT@WOoUV T Biwaipdtnta atov tpdno nou Sioikouv, ano-
(acidouv Kal Katavépouv nopoug.

Mapo6t kABe opyaviopdg xel TG SIKES TOU 181aITEPOTNTES, OOI
Katapépvouv va petatpéyouv Ti¢ Seopeloelc o anoteAéopata
@aivetal va poipddoval Tpia koIva XapakTnpIoTIKA: EVOWHATWVOUV
I Biwaoipdtnta oTn Ayn ano@dcewy, dSnploupyolv oapn eubivn
yia ta anoteAéopata kar napakoAouBoulv tnv npdodo péoa anod
Aiyouc aAAd ouciaotikoUg deikTeC.

AUTEC 01 eTalpeieg 6ev avTipeTwNiCouv T BIWOIPOTNTA WG
unoxp€waon. Tn xpnalgonoloUv w¢ epyaleio kaAutepng dioiknong
Kal AnYng ano@aoewv.

To véo avtaywvioTtiko NAEOVEKTNHA

H ayopd éxer nepdoer og éva véo eninedo wpipdtntag. O1 Seapeloeic
€xouv 1ebel kai n kateUBuvon eivar oe peydAo Badbud yvwotn. To
KpioIpo epwtnpa dev ival av undpxel otpatnyikn. Eival av pnopei
va AeItoupynaoel otnv npagn.

01 opyaviopoi nou Eexwpilouv onpepa dev eival EKEivol Nou EXouv
¢ Mo PIAGS08ec deapeloels. Eival ekeivol nou éxouv katagépel va
HETATPEWYOUV TN BIWOIHOTNTA OE PEPOG TOU TPOMOU JIE TOV OM0i0 101KOUY,
enevduouV Kal avantuooovtal. e gia nepiodo dnou ol deapeloeig ano-
TeAOUV TNV aeTnpia Kal 6x1 1o {NTOUKEVO, TO NPAYHATIKO aVIaywVIoTIKO
nAeovéKTnpa Ppioketal oTnv IKAVOTNTA EQAPLOYAG TOUG.
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What’s Next for Athens' Riviera

As the coastline continues to evolve, the future of its architecture will depend less on

grandeur and more on creating refined pockets of privacy, nature, and human-scale moments,

says Thanasis Ikonomou, founder of Studio Thanasis.

he Athenian Riviera is entering its next chapter: an era

in which buildings will need to look inward as much as

outward in order to create the feeling of summer living.
Designing homes as extensions of their surroundings by framing
sea views and creating a dialogue between interior and exterior
life will require a more eclectic type of architecture.

Rather than relying on glassy architecture that opens entirely to
its environment, the future of Attica’s southern coast will depend
on homes that use natural materials, spatial depth, and unique
geometries to frame specific views and shape moments of privacy,
shade, and retreat.

“We don’t believe in imposing architecture onto a site,” says
Ikonomou. “We are more interested in shaping spaces that
responds to topography, climate, and acknowledges the presence
of urban infrastructure around our properties.”

In an ongoing project in Anavyssos, Studio Thanasis came to
realise that the coastline is no longer the same place it was in
the 1960s, when architects such as Aris Konstantinidis and
Nikos Valsamakis were imagining architecture within the Greek
landscape. Today, we can no longer rely on placing pure, simple
volumes within a virgin landscape in order to create meaningful
spaces. Since the landscape is no longer untouched, architecture
must become a tool for curation: framing views, filtering light,
selecting materials, and creating pockets of calm within a more
complex coastal condition.

Studio Thanasis was founded by architect and biologist Thanasis
Ikonomou, who established the Athens-based practice in

2020. Having grown up in Canada, Ikonomou developed

his professional experience internationally before settling in
Greece later in his career, driven by a curiosity about the Greek
landscape and its strong relationship to architecture.

This curiosity gradually developed into a growing love for the
Athenian Riviera and beyond, where the studio now explores
custom, research-driven solutions to architecture.

Anavyssos Residence, main house (top), living space (below)

studiothanasis.com

contact@studiothanasis.com
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ELLAKTOR GROUP

A new era of investment and growth
In tourism and accommodation.

The Group is investing dynamically in the real estate sector, with projects
that redefine the way of life in Athens, and is shaping a new investment

footprint that combines sustainable development, modern infrastructure,
high aesthetics and new urban living experiences.

ELLAKTOR GROUP is advancing
with a renewed business strategy
focused on the sectors of real
estate development and manage-
ment, with an emphasis on the
tourism sector.

Combining deep know-how
and decades of experience with
innovative practices, the Group

strengthens its presence in the
real estate market through new
investment opportunities, with
an emphasis on the urban fab-
ric of Athens, which combine
high-standard infrastructure
with unique quality experiences.

In this new chapter, accom-
modation takes on a leading role.

|

At Fiction,
guests can
discover Lalane,
a brasserie
inspired by the
philosophy of
French tradition,
Mediterranean
flavours and the
signature touch
of chef Alexan-
dros Tsiotinis.

The Fiction Athens, another
major investment of the ELLAK-
TOR Group, which, through its
subsidiary REDS, undertook
the comprehensive renovation,
upgrade and repositioning of
the hotel, is a typical example of
the new strategy for investing
in properties with high growth
prospects and long-term value.

Following extensive archi-
tectural and functional redesign
work, as well as a comprehensive
energy upgrade, the property
was transformed into a modern
five-star hotel of high standards
and a dynamic destination in the
city center.

At the same time, the new
trend of “city living” finds its
ideal expression through Hestia
Luxury Apartments. With 182
apartments in 8 modern hotel
units, in the center of Athens,
Hestia redefines the city stay
experience, offering the comfort
of home combined with the qual-
ity of hotel services.

This strategy is not limited to
the city center. It is also dynam-
ically expanding to the coastal
front of Athens, with the emblem-
atic redevelopment project of the
Alimos Marina.

The new Alimos Marina
aspires to be a modern, integrated
tourist destination. A space that
unites the life of the city with the
sea, creating a natural continuity
between the urban landscape and
the coastal front.

The project is being carried
out with sustainable develop-
ment and the human experience
in mind. Low-rise buildings, inte-
grated into lush greenery, open
spaces, bicycle paths, commer-
cial and cultural uses, as well as
modern docking infrastructure,
constitute a living ecosystem that
will function as a meeting point,
as well as a hub of recreation and
entrepreneurship.

Itis a “green project” that rede-
fines the relationship of the city
with the sea, emphasizing biocli-
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matic operation, the preservation
and enhancement of the natural
environment and the creation of
open, accessible spaces for all.

In this new growth narrative,
the ELLAKTOR Group does not
simply invest in infrastructure. It
creates destinations. From mod-
ern hotels in the center of Ath-
ens to the transformation of the
waterfront, each project is part of
a broader vision of investing not
only in modern infrastructure but
also in experiences, in people and
in a future where quality of life
and innovation coexist harmoni-
ously, creating value for society,
the environment and the economy.

0°0pihog EANAKTQP eloépxetal oTnv
ENOUEVA TOU PEPQ, PE aVaVEWPEVN
ENIXEIPNOIAKA OTPATNYIKA ENIKEVIPWHEVN
0T0UG TOWEIG TNG avantugng kal dlaxeipiong
AKIVATWY, e EPPacn oTov TOUPIOTIKG KAGSO.

Yuvbuddovtag tn Babid texvoyvwaia
Kal EPNEIPIa SEKAETICOV PE KAIVOTOHES Mpa-
KTIKEG, 0 OpIN0G evioxUel Thv napouasia tou
0TNV ayopd Twv aKIVATWV Péoa and véeg
eNEVOUTIKEG EUKAIPIEC, PE EPpacn oTov
aoTiKo 1010 Tng ABAvag, nou evapuovidouv
UNodOPES UWNAWY MPOSIayPaPwY HE epnel-
pieg povadikng nordtntag.

Ze autd to véo kepdAaio, n Siapovi
anoKTa npwraywviotikd poAo. To The Fiction
Athens, pia aképa onpaviikn enévduon tou
Opidou EAAAKTQP, o onoiog, PEOW TNG
Buyatpikng tou etaipeiag REDS, avéAape thv
nAnpn avakaivion, avapabpion kai enavato-
noBétnon tou Eevodoxeiou, anoteAel xapa-
KTNPIOTIKO NApAdelypa tng vEag oTpatnylkng
yia enevoUoelg oe akivnta pe uPnA€ég npoo-
nTikée avantuéng kal pakponpdBeopn aia.

L€ OUVEXEIQ EKTETAPEVWY EPYAOINV
APXITEKTOVIKOU Kal AEITOUPYIKOU ENAVAOXE-
dlaopoU, kaBwe kal oAokAnpwHEVNG EVEPYEI-
akng avapabpiong, T0 aKivnto PETATPANNKE

H Info

ELLAKTOR GROUP

25, Ermou street, 145 64
Nea Kifissia, Athens

Lamia national road, Olympic
Village interchange, Greece
Tel: +30 210 8185000
e-mail : info@ellaktor.com
ellaktor.com

The new Alimos Marina

o éva aUyxpovo EEVodoxeio NEVIE aoTEPWY
uPNA@V NPodlaypapwv Kai oe £vav Suvapiko
npoopIod aTo KEVIPO TG NOANG.

Tnv id1a otiyun, n véa tdon tou “city
living” Bpiokel tnv 16avikn tng €kppaaon
péoa and ta Hestia Luxury Apartments. Me
182 diapepiopata o€ 8 alyxpoves Eevodo-
XEIAKEC HOVADEC, 0TO KEVIPO TNG ABNvag,
n Hestia enavanpoadiopilel tnv epneipia
10U city stay, npoo®épovtag tnv dveon tou
onitiol o€ ouvoUaopo pe tnv noldtnta Eevo-
BOXEIAKWV UNNPETIC)V.

H otpatnyikn auth 6ev neplopicetal
POVO 0TO KEVIPO TNG NOANG. Enekteivetal
duvapikd kal 0To napdkTio PEtwno tng A6A-
vag, pe 1o epPAnpatiké €pyo avaniaong tng
Mapivag AAipou.

H véa Mapiva AAigou @ihodogei va
anoteAéoel vav oUyxpovo, OAOKANPWHEVO
TOUPIOTIKO NPOOPIoHO. Evav XWPo Nou EVRVEI
n {wh NG NOANG pe tn BAGAacoa dnpioup-
y@WVTac pia puaolkn ouVvEXela avapeoa oto
aoTIKG TOMio Kal To NapaAiaké PEtwno.

To €pyo, avantiooetal P yvauova tn
Bicaipn avantugn kai tnv avbpwnivn epnel-

pia. XapnAng d6pnang ktipia, Evowpatwpeva
o¢ nhoUa10 Npdaivo, avoIxtof Xwpol, nodnAa-
T06p0p0I, EUNOPIKES Kal MOAITIOTIKEG XPATEIC,
aAAd kar oUyxpoveg unodopég EANIpEVIoUOU,
ouvBEtouv éva {wvtavo oikooloTnpa nou Ba
AeIToupyei WG onpeio ouvavinong, avayuxng
Kal ENIXEIPNHATIKOTNTAG.

Mpokeital yia €va «npaaivo £€pyo» nou
€navanpoadiopicel tn ox€on tng NOANG pe T
BdAacoa, divovtag Eppacn otn BIOKAIPATIKA
Aertoupyia, otn diatApnon kai evioxuon Tou
QuoikoU nepIBAAAOVTOC Kal aTn dnpioupyia
avoIXTQV, NPOORACIHWY XWPWV Yia OAOUG.

Y€ autd To véo agnynpa avantuéng, o
‘Opidog EAAAKTQP dev enevdlel anAwg oe
unodopEég. Anpioupyei npoopiapous. And ta
oUyxpova evodoxeia 0o kEvipo tng ABN-
vag £0¢ T PETAPOPPwan Tou napaiiakoul
peTwnou, kade épyo anoteAei pépog evog
€UpUTEPOU 0pApatos enévbuong Oxi HOVo
o€ oUyXpoveg unodopés aAAd kar o€ epnel-
pieg, e avBpwnoug Kai o éva pEAAov 6nou
n noldtnta {wng Kai n kavotopia ouvundp-
XOUV appovikd, dnuioupywvtag agia yia v
KoIvwvia, To nepIBAANov Kai Tnv oikovopia.
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The organizations that prove that business profit can - and must - go hand
in hand with a positive impact on the planet and society.

‘ THE SUSTAINABLES WHITE PAPER « SUMMER - 2026



The new
COMPETITIVE
ADVANTAGE

The “Sustainables” are redefining growth and
transforming sustainability into a competitive

advantage.

n this new edition of the White Paper that
you are holding in your hands, we describe
the formation of the coastal zone of Attica,
which is set to become one of the most pow-
erful metropolitan poles in the Mediterra-
nean. With an eye on 2030, the plan implemented
by the state and the private sector aims for an Atti-
ca that is more resilient, more functional and more
humane - i.e. more “sustainable”, in short.

This is also the central message conveyed by
the interview with Nikos Hardalias, Governor
of the Attica Region, who points out that most
of the 300 projects currently underway will be
assessed on the basis of whether they will truly
improve people’s lives. Today, one cannot talk
about development without a plan for the cli-
mate crisis and without protection of the public
space. As he states indicatively, “climate change
forces us to plan differently: with more greenery,
with modern water management infrastructure,
with sustainable transportation and with an em-
phasis on prevention”.

In today’s demanding environment, sustaina-
bility is no longer a simple communication narra-
tive or an exercise in regulatory compliance. It is

TASOS
ZACHOS™

e

becoming the main pillar on which long-term re-
silience and the competitive advantage of the fu-
ture are being built.

All of the above are now being incorporated
into their strategy by organizations that actively
invest in green transition, such as those includ-
ed in “The Sustainables” dossier, curated by For-
ward Media, the company that represents and
publishes Fortune Greece, and Nou Pou Media.
The “Sustainables” are those companies that
dare to change their operating model, demon-
strating that business profit can - and should -
go hand in hand with a positive impact on the
planet and society. They are the companies that
lead the change, bringing together the following
strategic characteristics:

Strategic integration of ESG: Environment,
society and corporate governance are situated
not just on a balance sheet, but at the core of deci-
sion-making.

Clear roadmap: A clear sustainable develop-
ment plan with strict priorities, realistic timelines
and measurable performance indicators (KPIs).

Green investments: Active reduction of their
environmental footprint, investing in energy effi-
ciency, “clean” solutions and responsible resource
consumption.

Transition to the Circular Economy: Adop-
tion of models based on redesign, reuse, recycling
and sustainable procurement.

Transparency and governance: Strengthen-
ing of corporate governance, cultivating a climate
of absolute trust with investors and shareholders.

Substantial social footprint: Implementation
of Corporate Social Responsibility actions that
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create real value for local communities and society
more broadly.

Green Innovation: Development of products
and services that not only accelerate green transi-
tion, but also generate new business value.

Protection against risk: Proactive manage-
ment of climate, regulatory and supply chain risks.

Culture and purpose: Building of a strong
corporate purpose, ensuring that sustainability is
reflected in every aspect of the company’s day-to-
day operations.

All of these strategic axes make up the “new
competitive advantage”. The market has moved
to a new level of maturity. The commitments have
been made and the direction is largely known. The
crucial question is not whether there is a strategy;
itis whether this strategy can work in practice. The
organizations that stand out are not those with the
most ambitious commitments. They are those that
have managed to turn sustainability into part of
the way in which they manage, invest and grow.

ITH NEA EKAOZH TOY WHITE PAPER nou kpartdrte ota
@ XépIa 0ag, NEPIYPAPOULE TN SIAPOPPWON TNG NAPAKTIAG
{wvng Tng ATTIKNG, e 0TOX0 va anoteAéoel aUvTopa évav and Toug
10 10XupoUg UntponoAitikoug ndAoug tng Meooyeiou. Me 1o BAEW-
pa oto 2030, T0 0xEdI0 Mou uAonoleital and tnv noAlteia kai Tov
1810TIKO TopEX €XEl WG 0TOXO0 pia ATTIKA NI0 AVOEKTIKN, Mo AEIToup-
YIKN Kai nio avepwnivn, nio «BIwaiuny e pia AEEn.

Auté GAAWOTE €ival Kal To KEVTIPIKG PAVULQA TNG CUVEVTEU-
€ng tou Mepipepeidpxn Attikng Nikou Xapdalid, o onoiog eni-
onpaivel 6t ta neploodtepa and ta 300 €pya nou TPEXOUV QUTh
™ oTIypn, Ba kpiBouv and to av BeAtiovouv npaypatikd t wn
TV avBpwnwv. Inpepa 6ev pnopeic va WAGG yia avantuén xw-
pic ox€610 yia tnv KAIPATIKA Kpion Kal xwpi¢ npoatacia tou on-
péaIoU XwWpou. 0Nweg avapeépel XapakInploTikd, «n KAIPAtiKn
alayn pdg unoxpewvel va oxedialoupe S1aQopeTikd: e me-
pI006TEPO NPATIVO, e aUyxpoveg unodopég Slaxeipiong udad-
TWV, € BIOCIYES PETAKIVATEIC KAl JE EUPAcn aTnv NPoANYN».

110 onpepIve anartntikd nepiBaAlov, n Piwoipdtnta naver
OPIOTIKA va anoTeAE Pia anAn ENIKOIVWVIAKN apnynan i pia dokn-
0N KavovioTIKAG CUPPOPPwonG. MeTatpénetal aTov Baciké NUAK-
va ndvw otov onoio XTideTal n HakponpoBeapn avOeKTIKOTNTA Kal
TO AVIAYWVIOTIKG MAEOVEKTNHA TG ENOPEVNG NPEPQC.

‘OAa ta napandve eVowuPatwvouv MAEOV aTn OTPATNyIKNA
TOUG Ol opyaviopoi nou enevbuouv éunpakta otnv npdoivn
petapaon, 6nw¢ autoi mou akohouBouUv oTo agiépwya «The
Sustainables», nou emipeAnBnke n Forward Media, n etaipeia
nou eknpoownei kal dnpoaielel to Fortune Greece, Kal n
NouPou Media. «Sustainables» €ival o1 etaipeiec nou ToApolv
va aAAdgouv to povtéNo Aeitoupyiag Toug, anodelkvioviag ot
T0 EMIXEIPNPATIKG KEPDOG pPNOpEi - Kal npénel - va oupBadicel
e tov BeTikd avtiktuno otov mAavAtn Kai Thv Kolvwvia. Eival
o0l €TaIpeie¢ nou nyolvtal TnG aAAayng, GUYKEVIPWVOVTAG Ta

S3ITAVNIVLISNS

napakatw oTpatnyikd xapaktnpioTiKa:

Lpatnyikn evowpdtwon twv ESG: To nepiBdAov, n kol-
vwvia kai n etaipikn dlakuBépvnon ev Bpiokovial anAwg o€
gvav anoloylopd, aAAd otov nupnva tng AMyng anopaoewv.

EekdBapog 081k6¢ xdptng: Lapég nAdvo Biwoiung avd-
ntuéng pe auotnpég npotepaldtntec, PeaMoTIkA xpovodia-
ypdupata kal getpnaipous deikteg anodoaong (KPIs).

Npdaiveg enevdloeig: Evepyn peiwon tou nepiBailovii-
KoU TOUG anotunwuatog, enevoloviag o€ evepyelakn anodo-
TKOTNTA, «kabap€g» AUoeIC kar unelbuvn katavaAwaon nopwv.

MetdBaon atnv KukAikn O1kovopia: YioB€tnon poviéAwv
nou Bacidovtal gTov avaocxediacud, Tnv enavaxpnaigonoinan,
Vv avakUkAwon Kal TS PIOGIPEG NPOUNBEIES.

Alapdveia kal diakuBépvnon: Owpdkion TG €TAIPIKAG
dlakupépvnang, kKaAAiepywvtag KAipa anéAutng eunioToolvng
He ENEVOUTEG Kal PETOXOUG.

0uclaoTikd KoIvwvIKO anotunwpa: YAonoinon 6pdocwv
Etaipikic Koivwviking YneuBuvotntag nou dnpioupyolv npaypa-
KN a&ia yia TIg TonIKES KOIVOTNTES Kal TV Kolvwvia eupltepa.

Kaivotopia pe «npdaivo» npdanpo: Avantugn npoidviwv
Kal UNNPEGIWV Nou Ox1 Pévo enitaxtvouv tnv npdaoivn petapa-
on, aAN@ yevvouv véa enixelpnuatikn agia.

Owpdkion anévavtl ato pioko: MpoAnntikn Slaxeipion
TV KAIPATIKWOV Kal KAVOVIOTIKWY KIVEUVWY, KAOWE Kal TV KIV-
dUvwv TG epodlacTikng aAuaidag.

KouAtoUpa kai «purposex»: XTioigo €vOg 10XupoU €Taipi-
KoU okonou, PpovTidovtag n BIwoIydTNTaA va anotunwveTal oe
kdBe €kpavon tng day-to-day Aeitoupyiag Toug.

‘OAa autoi o1 oTpatnyIkoi G§oveC GUVBETOUV TO «VED AVIAYW-
vioTikd mAeovektnpar. H ayopd éxel nepdoel o €va veo eninedo
wpIpéTNTag, ol deapeloel €xouv TeBel kal n kateUBuvaon eival o€
peyaho Badbud yvwotA. To kpioipo epwnpa ev eival av undpxel
otpatnyikn, aAAG av pnopei va Aertoupynael otnv npdén. O1 op-
yaviopoi nou §exwpilouv onpepa dev eivar ekeivol mou €xouv Tig
nio QINGS0EeG deapeloels. Eival ekeivol mou €xouv Katapépel va
HETATPEWYOUV TN BIWOIKOTNTA O€ PEPOG TOU TPOMOU PE Tov onoio &i-
oIkoUv, enevbUouv kai avantiooovtal. Maye va tous yvwpiooupe!

* Tasos Zachos is CEQ/Editor-in-Chief of Fortune Greece
**The companies that follow are in random order.
* 0 Tdoog Zdxoc eivar CEQ/Editor in Chief Tou Fortune Greece

**01 etalpeiec nou akoAouBouv eivai e Tuxaia oeipd.
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ELLINIKON
A world-class

DESTINATION
from the

FUTURE

HE REGENERATION of the former

airport in Hellinikon is not just a

major urban development project

but offers a new way of how we

can live in our city. In an area of
approximately 6.2 million sq. m., a new, modern,
anthropocentric environment is taking shape:
a neighborhood that connects residence, work,
recreation and public space, and makes everyday
life easier, more comfortable and happier. Based
on the principles of sustainability, resilience and
smart city, The Ellinikon aspires to be a reference
point for Athens and the Mediterranean.

At the heart of the design, green becomes an
everyday experience. In the area where runways,
concrete and scattered facilities dominated for
decades, a park of approximately 2 mil. sq. m. is
being created, along with additional open and

-—

By
MARIA CHRISTINA
GRIVA

S —

Senior Director
Corporate
Communi-

cations, Lamda

Development

green spaces of approximately 600,000 sq. m.
These choices translate into more shade, a bet-
ter microclimate and nature trails that unite the
neighborhoods — places for walking, playing,
exercising and tranquility. Thus, The Ellinikon
acquires the character of a living place, which
enhances well-being and offers quality of life to
residents and visitors.

The idea of the “15-minute city” acquires
practical meaning here: basic needs — housing,
work, education, health, recreation and daily
services — are organized so that they are close
by, without unnecessary travel. An extensive
pedestrian and bicycle network exceeding 50
km. encourages gentle routes and makes trav-
el simpler and more enjoyable. In this way, the
experience of the city shifts from the dominance
of the car in the neighborhood, to mixed use and
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public space — to an everyday life that gains
time, tranquility and freedom.

However, quality of life is also built with
safety — especially in an era of extreme weather
events that are already affecting the southern
suburbs. In The Ellinikon, resilience is built in
from the start, with the strengthening of flood-
proof infrastructure and solutions that make
use of nature (such as the restoration of water-
ways and better management of rainwater). At
the same time, the rational use of water for irri-
gation, with an emphasis on reuse and circular
management, ensures that more greenery will
not mean greater pressure on the water utility
networks. This is an approach that protects the
area and serves people, every day.

The project of The Ellinikon is aligned with
European guidelines for green transition and the
restoration of nature. Initiatives such as the Euro-
pean Green Deal and the New European Bauhaus
highlight that sustainability has value when it
meets aesthetics, quality and social cohesion. In
this context, The Ellinikon can function as a mod-
ern case study on how a large-scale transformation
project produces public space, enhances economic
activity and reduces the environmental footprint.

“From Europe’s
largest urban

regeneration project

emerges a new

model for living:

greener, more

human-centered
and closer to the
needs of tomorrow”.

«AMO TO METAAYTEPO
EPFrO AXTIKHXZ ANATIAAXHX
THX EYPQMNHX TENNIETAI ENA
NEO MPOTYNO ZOQHX: NIO NMPAXINO,
Mo ANOPQMINO, MIO KONTA
ZTIX ANATKEZ TOY AYPIO».

S3IT9dVNIVLISNS
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Maria Christina Griva

H ANATNAAZH TOY NMPQHN aepodpopiou ato EAANVIKG

dev eival anAwg éva peydlo €pyo aotikng avantuéng
aAA npooépel Evav vEo TPOMO yIa T0 NKG Pnopoupe va {olpe
otnv NOAN pag. Ie pia KTaon nepinou 6,2 EKAtoppupiwy TETpa-
YWVIKQV PETPpWVY, dlapoppwvetal éva véo, alyxpovo nepiBaAlov
JIE €NIKEVTPO TOV AVOPWNO: Pia YEITOVIA NOU GUVSEEI TV KATOI-
kia, Tnv epyacia, TNV avayuxn kai t1ov 6npdaoio XwWpo, kal kdvel
TNV Kabnpepivotnta nio 0KOAN, N0 AVETN Kal Nio XapoUpevn.
Baaiopévo oti¢ apxég tng Biwaipdtntag, tng avBekTIkATNTAG Kal
g €€unvng noAng, To EAANVIKO iIAodoEei va anoteAéoel onpgio
avagopdg yia tnv ABava kai tn Meadyelo.

LTV Kapdid tou oxediacpou, To Npaaivo yivetar kabnpepivi
eunelpia. Ekei dnou yia dekaeties kuplapxoloav agpodiddpopiol,
oKupOdepa kal Sidonaptes eykataotdoelg, Snploupyeital €va
ndpKo NePinou 2 eKATOPPUPIWY TETPAYWVIKWY PETPWY, padi pe
enNA£oV avoIKToUg Kal npdaivoug xwpoug nepinou 600 xiAid-
BV TETPAYWVIKQOV PETPWV. AUTEG 01 eniAoyég petappdlovtal o€
nepioodtepn okid, kaAUtepo PikpokAipa kai d1adpopés péoa atn
@UON NOU EVWVOUV TIG YEITOVIEC — XWPOI YId NEPNATNYA, NaIXVi-
b1, @@Anaon kai npepia. ‘Etol, 10 EAANVIKO anoktd 1o xapaktnpa
evdc {wvtavou ténou, nou evioxUel TV eUeia Kal NPooQEPEl
no10tnta {wNG 0€ KATOIKOUC Kal EMOKENTEC.

H 16€a tng «ndAng twv 15 Aentwv» anoktd €5 Npaktiko
vonpa: ol Bacikég avaykeg —katolkia, epyacia, eknaideuan,
uyeia, avaguxn kar kabnpepivég unnpeaiec— opyavwvoval
£101 WOTE va PpiokovTal KOVIQ, XWPIG NEPITTES HETAKIVATEIC.

v

The Ellinikon
places nature
at the heart of
a new urban
experience.

‘Eva extetapévo diktuo yia nedous kal nodnAdteg nou unepBaivel
ta 50 xIAiOpeTpa evBapplvel TIG AMIEC H1adPOHES Kal KAVEI TN
petakivnon nio anAf kar nio euxdpiotn. Me autd tov tpéno, n
epnelpia tng nOANG petatonideTal and tnv KUplapxia Tou autoki-
VATOU 0TN YEITOVIA, TN WIKTA XpAON Kal 0ToV Snpdaio XwWpo — o€
pia kaBnpepivotnta nou kepdilel xpovo, npepia kal eAeubepia.
H noidtnta {wng, dpwe, xticetal kal pe acpdiela — €161kd
0€ |10 ENOXN AKPAIWV KAIPIKWV QAIVOPEVWY Nou ennpealouv
nén ta véuia npodotia. £to EAAnvIKG, n avBektikdTnta evowpa-
TQVETAl and Tnv apxn, Pe eVioxuon aviinANPPUPIKWY unodo-
PV Kal AUoeig nou agionololy tn eUon (nwg n anokardotaon
ubddtivwv diadpopwv Kal n kaAUtepn Siaxeipion Twv opppiwy).
MapdAAnAa, n opBoAoyikn xpnon vepou yia tnv dpdeuon, pe
£(pacn o€ enavaxpnalgonoinon kal KUKAIKA diaxeipion, dia-
o@aliel 6t to neploodtepo npdaivo 6ev 6a onpaivel peya-
AUtepn nieon ota diktua. MpoKeItal yia pia npoagyyion nou
npootatelel Tov TOno Kai unnpetei Tov avBpwno, kabnpepiva.
To £€pyo Tou EAANVIKOU euBuypappiletal pe TIC eUpwnaikég
KateuBUvoelg yia tnv npdaoivn peTaBacn kal v anokatdotaon tng
@Uong. MpwtoBouliec onws n Eupwnaikn Mpdoivn Tupgwvia Kal
10 New European Bauhaus avadeikviouv 0Tl n Biwoipdtnta €xel
aia 6tav ouvavtd tnv aiedntikn, TNV NoIGTNTA KAl TNV KOIVWVIKN
ouvoxn. e autd to nAaiolo, 1o EAAnvIKG pnopei va Aeitoupynael
w¢ éva alyxpovo case study yia 1o nw¢ évag peydAng kAipakag
petaoxnpatiopdg napdyel dnpdoio xwpo, EVIOXUEN TV 0IKOVOUIKA
dpaotnpIdTnTa Kai PEIVE To nepIBarAoviikd anotinwpda.




Innovation with
GREEN
INVESTMENTS
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Motor Oil Group is at the forefront of energy transition with strategic
INVESTMENTS OF €4 BILLION. //'OpiAoc Motor Oil: Ot otpatnyikéc
EITENAYZXZEIX 4 AIX. EYPQ, kai To HETPNOIJO KOIVOVIKO ATOTUIIONA.

HE YEAR 2025 WAS PIVOTAL for

Motor Oil Group, accelerating its

transition towards an integrated

and diversified energy portfolio.

Last year’s ESG performance is
not just a formal commitment to compliance,
but demonstrates in practice that sustainability
is now at the core of the organization’s strategy
and operating model.

GREEN INVESTMENTS
AND EUROPEAN TAXONOMY

The Group is steadily progressing with the
implementation of its ambitious investment
plan, amounting to over €4 billion by 2030,
with the main goal of creating a renewable
energy portfolio exceeding 2 GW. Through its
subsidiary MORE, it already manages 847 MW
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of contracted RES projects, generating 1.7 TWh
of “green” electricity annually — a figure that
prevents the emission of more than 400,000
tons of greenhouse gases.

On the micromobility and electromobil-
ity front, the “incharge” network expanded
dynamically, exceeding 2,200 electric vehicle
charging points throughout the territory. At
the same time, the commitment to energy inno-
vation is confirmed by the start of operation
of three new energy storage facilities (BESS),
with a total capacity of 144 MWh. It is worth
noting that 65.31% of the total capital expendi-
ture (CapEx), corresponding to €379 million, is

SHAPING
the energy
future through
RESPONSIBILITY,
innovation
and SOCIAL
IMPACT.

AHMIOYPIFOYME TO ENEPITEIAKO
MEAAON ME YNEYOYNOTHTA, KAINOTOMIA
KAl KOINQNIKO ANTIKTYMNO.

S3TAVNIVLISNS

fully aligned with the strict requirements of the
European Taxonomy.

CIRCULAR ECONOMY
AND PROTECTION OF THE ECOSYSTEM

During 2025, LPC recycled 36,411 tons of used lubri-
cants, while VERD produced 29,834 tons of biodies-
el from waste cooking oils, preventing the release of
64,000 additional tons of greenhouse gases.

In addition, the Group’s environmental
commitment is reflected in its extensive For-
estry Program. Last year, more than 1 million
plants (1,045,862) were cultivated, of which over
520,000 were allocated for reforestation. This
initiative recorded an impressive social return
on investment (SROI 1:3.71), indicating that for
every 1 euro invested, 3.71 euros are returned in
social and environmental value.

HUMAN CAPITAL
AND STRONG GOVERNANCE

Behind the business figures lies the non-nego-
tiable investment in people and transparency. In
2025, the Group offered 126,498 hours of train-
ing to 3,511 employees, while the high level of
engagement was confirmed by a participation
rate of 95% in the biennial Employee Survey.
The overall impact on society and the economy
is absolutely measurable: the social contribution
reached €11.2 million, creating a total social
product exceeding €1.2 billion.

Responsible entrepreneurship is further rein-

WHITE PAPER « SUMMER - 2026

THE SUSTAINABLES .

forced by a strict corporate governance frame-
work. During the reporting period, there were
zero breaches of business ethics, no fines for
corruption incidents and no breaches of customer
data or privacy. At the same time, €24 million was
budgeted for the Group’s digital transformation.
In 2025, the Motor Oil Group received the Eco-
Vadis Gold Medal distinction, ranking among the
top 5% of assessed companies worldwide. This
recognition confirms the effectiveness of the
Group’s corporate governance framework, as well
as its commitment to the principles of transpar-
ency, accountability, business ethics, and respon-
sible supply chain management.

Through this performance, Motor Oil Group
is not simply adapting to the new era, but con-
tinues to build a future where strong economic
growth, social contribution and environmental
responsibility go hand in hand.

TO 2025 ANMOTEAEZE ¢va koppiko £106-0tabpo yia tov

‘OptAo Motor Qil, enitaxtvovtag th PeTGBacnh Tou Npog
€va 0AOKANPWHEVO Kal S1apOPONOINKEVO EVEPYEIAKO XAPTOPU-
Adkio. O1 emiddoeig ESG tng nepacpévng xpovidg dev anoteAolv
anAwg pia Tunikn 6€0PEUCN GUPHOPPWONC, AAAA anodeIkvUouy
éunpakta ot n Biwolpdtnta Bpioketal nA€ov aTov NUpAva TnG
0TPATNYIKAG Kal TOU A£ITOUpYIKOU PHOVIEAOU TOU 0pyaviopoU.

MPAZINEZ ENENAYZEIX KAI EYPQMAIKH TAZINOMIA

0'0Opihog npoxwpd pe otabepd BRpata otnv uhonoinan tou
@INGd0Eou enevbuTIKOU TOU NAAvou, UPoug Avw Twv 4 dio.
eupw €wg 10 2030, pe Bacikd otoxo Th dnploupyia evog
XapToPUAAKiou avavewaiung evépyelag nou Ba enepvd ta 2
GW. Méow tng Buyatpikng MORE, diaxelpietal nén 847 MW
ouppacionoinpévwy Epywv AME, napayovtacg 1,7 TWh «npa-
01VNG» NAEKTPIKAG eVEPYelag eTnoiwg — éva PéyeBog nou
anotpénel TV eknopunn neplocotepwy and 400.000 tovwv
agpiwv tou Beppoknniou.

210 PETWNO TNG PIKPOKIVATIKOTNTAG Kal TNG NAEKTPOKIVN-
ong, o diktuo «incharge» enektdBnke duvapikd, Senepvwvag
1a 2.200 onpeia pOpTIONS NAEKTPIKWY OXNPATWY 0€ OAN TNV
enikpdrtela. MapdAAnAa, n npoonAwaon otV EVEPYEIAKN KaAIVO-
Topia eniBeBaiwvetal and tnv £vapn Aeitoupyiag TPIOV VEWV
eykataotdocwv anobnkeuong evépyelag (BESS), ouvoAikng
xwpntikotntag 144 MWh. A€iCel va onpelwbei 0t 10 65,31%
TWV OUVOAIKWV kepaAalouxikwv danavwv (CapEx), nou avti-
oToIXel o€ 379 eKat. eUpw, eival NANPWC euBUYpappIoPEVo e
TG auotnpég anaitioelg tng Eupwnaikng Tagivopiag.

KYKAIKH OIKONOMIA KAI MPOXTAZIA

TOY OIKOXYLTHMATOZX

¥tn didpkeia tou 2025, n LPC avakUkAwoe 36.411 1ovoug
xpnolgonompévawv Ainaviikwy, eva n VERD napnyaye 29.834

tovoug BrovtiCeA ané anéBAnta payelpikd €Aaia, anotpénoviag
v ékAuon 64.000 eminAéov TOVWV agpiwv Tou Beppoknniou.
Emnpdobeta, n nepiBaAdoviikn euaioBnaoia tou Opidou ano-
TUNWVETAl 0TO EKTEVEC AaaIkd Mpoypappd tou. To nepacpévo
€10¢ kKaAAiepynBnkav neplocdtepa and 1 ekatopplpio Qutd
(1.045.862), ek 1wV onoiwv ndvw ané 520.000 diatédnkav yia
avadaowaoeic. H npwtofoulia autn katéypaye €vav eviunwal-
aKo Seiktn KoIvwvikng anddoang enévbuong (SROI 1:3,71), uno-
dnAwvovtag 0Tl yia kGBe 1 eupd nou enevdletal, enoTpépovial
3,71 eupw o€ KoIvwVIKA Kal nepiparAoviikn aia.

ANOPQIINO KEQOAAAIO KAI IZXYPH AIAKYBEPNHZH

MNiow ano ta enixelpnuatika peyedn Ppioketal n adianpaypdreu-
T enévbuon atoug avBpwnoug Kai atn diagaveia. To 2025, o

‘Opidog npocépepe 126.498 wpeg eknaidbeuong ae 3.511 epyalo-

HEVOUG, EVW TO 10XUPO KAipa epnioToolvng eniBefainBnke and
10 N0000TO oupPEToXng 95% atnv ava dietia Epeuva Epyalopé-
vwV. 0 GUVOAIKOG QVTIKTUMOG GTNV KOIVWVIa Kal TNV 0IKOVOia
eival anéAuta PeTPAGIPOG: N KOIVWVIKNA GuveEIopopd dyyige ta
11,2 eKat. EUPW, S1IAUOPPWVOVTAC VA GUVOAIKO KOIVWVIKO Npo-
idv nou §enepva o 1,2 d10. EUPW.

H unetBuvn enixelpnpatikdtnta Bwpakidetal nepatépw and
éva auotnpd nAaiolo taipikng SiakuBépvnaong. Katd tnv nepiodo
avapopds kataypdgnkav undevikég napaBdoeic enixeipnpati-
Kng deovtohoyiag, kavéva npooTipo yia neplotatika SiapBopdg
Kai kapia napaBiaon dedopévwy N 161wTIKOTNTAC NEAATWV. Tnv
id1a oTiypn, 24 ekat. eupw npolnoAoyioTnkav yia Tov Ynelako
petaoxnpatiopo tou Opidou. To 2025, 0 ‘Opihog Motor Oil €éAape
n 61akpion EcoVadis Gold Medal, katataooopevog aTo Kopupaio
5% twv afioAoyoULEVWV ETAIPEIMV NAYKOOUIWG, YEYOVOG nou
eniBeBaiwvel tnv anoteAeopatikdtnta tou NAaiciou £TaIpIKAG dia-
KuBépvnong tou Opihou, KabBwe kal T SECPEUCN TOU OTIG APXES
g Slapdvelag, Tng Aoyodoaiag, Tng ENIXEIPNPATIKAG NBIKAG Kal
N¢ unebuvng Slaxeipiong Tng podIacTiknG akuaidac.

Méoa and autécg g enidoaoeilg, o Opihog Motor QOil ev
npooappdletal anAwe ota dedopéva tng véag enoxng, aAAd
ouvexicel va xticer éva péAAov 6nou n IoXupn oIKOVOuIKA ava-
ntuén, n KOIVWVIKN GUVEIOPOPE Kal n nepIBaAlovTikin euBlivn
npoxwpouv adidppnkta padi.
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Motor Oil’s
environmental
commitment
is reflected in
its extensive
Forestry
Program:
1,045,862
plants,
520,000 for
reforestation.



https://www.moh.gr/el/
https://www.moh.gr/el/

CORPORATE

OVERNANCE
as a driver
of growth,
trust and value

The transformation of the GROWTHFUND into a modern investment
and development institution. // O petaoxnpatiopoc tou YITEPTAMEIOY
O€ €Vav oUYXpPOovo €MEVOUTIKO KAl AVAITUCIAKO popéd.

EN YEARS AFTER its establish-

ment, the Growthfund is undergo-

ing a new phase of development.

From a holding organization that

was created as a forced institutional
condition in a demanding period for the country,
it is being transformed into a modern investment
and development institution, with the mission of
creating economic and social value for the benefit
of the Greek economy and citizens.

This transition, in addition to the expan-
sion of the portfolio and the assumption of new
responsibilities, concerns the way in which the
organizations are managed, decisions are made
and results are produced. For the new Growth-
fund, corporate governance is an essential devel-
opment tool and a basic prerequisite for the
creation of sustainable value.

S —

By
YANNIS
PAPACHRISTOU

-—

CEO,
Growthfund

Following the absorption of the Hellen-
ic Republic Asset Development Fund and the
Hellenic Financial Stability Fund, and the
development of a comprehensive platform of
investment tools, the Growthfund is evolv-
ing into a National Investment Fund in line
with international Sovereign Wealth Funds.
It currently manages a portfolio worth over
€12 billion, has more than 20 subsidiaries and
operates in 11 strategic sectors of the economy,
from transport, infrastructure and energy to
innovation and technology.

In the context of our expanded role, our mis-
sion is to build a sustainable production model,
leveraging public assets, modernizing the opera-
tion of public enterprises, attracting investments
and accelerating the implementation of projects
of strategic importance.
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To serve our upgraded mission, we have devel-
oped a clear strategic model based on 3+1 axes:
transformation of subsidiaries, development of
national infrastructure, investments in the New
Economy, and acceleration of projects of strategic
importance through the Strategic Contracts Unit.

This strategy produces measurable results.
Indicative examples are the structural upgrade
of Athens’ urban transport that has been under-
way recently, the mapping of all Hellenic Public
Properties Co. real estate, the radical restruc-
turing of Hellenic Post, and the repositioning
of GATAOSE as a body for the development of
railway real estate.

At the same time, important projects and
tender procedures related to the development of
critical infrastructure and the attraction of pri-
vate investment are progressing. These include

N
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the exploitation of regional airports and port
infrastructure, the entry of a strategic investor
in Hellenic Saltworks and the redevelopment of
the Thessaloniki International Fair, a project that
is expected to become a reference point for Thes-
saloniki and Northern Greece as a whole.

Through our investment tools, such as the
Hellenic Innovation and Infrastructure Fund,
PHAISTOS, the Hellenic Center for Defence
Innovation and PHAROS AT Factory, invest-
ments are being launched in critical sectors of
the New Economy, such as digital transforma-
tion, energy transition, the Blue and Circular
Economy, and defence innovation. These are
investments that will enhance the productiv-
ity of businesses and the economy as a whole,
contributing to the interconnection of academic
research with the real economy.
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However, no strategy can deliver without the
appropriate governance framework. Interna-
tional experience shows that organizations that
operate with clear rules, measurable objectives
and effective accountability and transparency
mechanisms achieve better performance, attract
high-level executives and create greater value for
citizens and the economy.

For this reason, the establishment of modern
corporate governance standards is a strategic
priority for the new Growthfund. Transparency
in procedures, meritocracy in the selection and
evaluation of executives, and accountability in
decision-making are fundamental principles that
now govern the operation of the Group and its
subsidiaries, sending the message that Greece is
changing in practice.

The results of this reform are already vis-
ible. In the last year alone, 60 new members
of Boards of Directors - Chairmen, Managing
Directors and non-executive members — were
appointed through open, meritocratic and
transparent selection procedures. Additional-
ly, for the first time, the Managing Directors
of public companies operate with specific per-
formance indicators (KPIs) and clearly defined
objectives, while employee evaluation and
motivation systems have been established and
substantial steps have been taken for the con-
vergence of remuneration with the standards
of the private market.

Executives with significant international
experience are opting to return to Greece and
take up positions of responsibility in the Growth-
fund, recognizing that a modern and unified
corporate governance framework has now been
established that promotes transparency, meritoc-
racy and professional management, while ensur-
ing the independence of companies.

Two such examples are Stelios Frangos,
CEO of the Hellenic Innovation and Infrastruc-
ture Fund, and Andreas Mavrommatis, CEO of
TIF-Helexpo.

The next phase of the country’s development
path will be determined by the implementation
of strategic projects but also by our ability to
build institutions and organizations that operate
with consistency, transparency, meritocracy and
accountability.

At the Growthfund, we are working in this
direction on a daily basis. Because trust is the
most valuable asset of any modern economy and
good corporate governance is the foundation on
which growth, competitiveness and long-term
prosperity are built.

Yannis Pap
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“The establishment
of MODERN
CORPORATE
GOVERNANCE
standards is a
STRATEGIC
PRIORITY for the
new Growthfund”.

- Yannis Papachristou
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«H KAGIEPQXZH XYITXPONQN NMPOTYNQN ETAIPIKHZ
AIAKYBEPNHZIHX ANMOTEAEI XTPATHTIKH
NMPOTEPAIOTHTA A TO NEO YNEPTAMEIO.»

- TITANNHX MANAXPHXTOY

WHITE PAPER « SUMMER - 2026

THE SUSTAINABLES .

AEKA ETH META THN IAPYZH TOY, 1o Yneptapeio dia-
m vOel pia véa paon e€€AIENG. And évav opyaviopd ocuppe-
TOXWV NMoU dNpIoUpYNBNKE WG avaykaoTikn Beapikn ouvenkn oe
pia anaitnTikn nepiodo yia th xwpa, petacxnyati¢etar oe ovy-
XPOVO €NEVOUTIKO Kal avantugiakd popéa, e anooToAn th dnpi-
oupyia 0IKOVOUIKNG Kal KoIvwVIKNG afiac npo¢ 0peAog Tng
€AANVIKAG 01KOVOIag Kal TwV NOAIT@V.

H petdBaon autn, ekt and t S1elpuvon Tou XapTopuAa-
Kiou Kal tnv avaAnyn véwv appodiothtwy, apopd atov Tpdno e
TOV 0M0i0 d101KOUVTal 01 0pyavicpoi, AapBdavovial ol anopdoeig
Kal napayovtal anoteAéopara. Na to véo Yneptayeio, n €Taipikn
dlakuBépvnan anotelei ouaiaotikd avantuglakd epyaleio kal
Baaikn npoindbeon yia tn Snpioupyia Biwaipng agiag.

Metd tnv anoppdpnaon tou TAITIEA kai tou Tapeiou Xpn-
PatonioTWIIKNG Xtafepdtntag, kabwe kal tnv avdntugn piag
oAokAnpwpévng nAatQpopuag enevbuTIKwY epyaAeiwy, To Ynep-
tapeio eSehiooetal oe EOvIKG Enevdutikd Tapeio ota npdtuna
Twv d1eBvwy Sovereign Wealth Funds. Alaxeipidetal onpepa xap-
TOQUAGKIO agiag dvw Twv 12 810. eUpw, d1aBETel NEPICOOTEPES
ano 20 Buyatpikég kal dpactnplonoleital o€ 11 aTpatnyikolc
TOWEIG TNG OIKOVOpiag, and TI¢ PETAPOPES, TIC UNOSONES Kal TNV
eVEPYEID £WC TNV KAIVOTOWIA Kal TNV TEXVoAoyia.

210 nAaio10 Tou S1EUPUPEVOU Pag pOAOU, N ANOCTOAN PG OUVO-
Yitetal aTnv 01kod6pUNoN VAC BIK)GIHOU NAPaywyIkoU HOVIEAOU,
alonolwvtag th dnpdaia neplouaia, ekouyxpovicovtag tn AeItoup-
yia twv 6npdoiwv eNIXelpnoewy, npooeAkuovtag enevouoels Kal
enitaxuvovtag tnv uhonoinon £pywv 0Tpatnyikng onpaciag.

Ma va unnpeTNooUpE TNV avapaduiopévn pag anootoAn,
€xoupe dlagopwael éva EekABapo aTpatnyiké PoviéEAo nou
ebpadletal oe 3+1 GEoves: PETAOXNUATIONOC TWV BUYATPIKWY,
avantugn eBvikwv unodopwv, enevdloeig otn Néa Oikovopia
Kal eNITaXuvon £pYwv aTpatnyikng onpaciac p€ow e Movasag
ITpatnylkwv Zuppacewv.

H otpatnyikn auth napdyel petpnoipa anoteAéopara. Evoel-
KTIKA napadeiypata anoteholv n Sopikh avaBadpion twv aoti-
KWV OUYKOIVwVIwV Tng ABAvag nou eival o e€EAIEN To TeAeuTaio
didotnya, n xaptoypdenaon tou cuvoAou TG akivntng neplouaiag
g ETAA, n pidikn avadidpBpwaon twv EATA kal n enavatonodé-
tnon tng TAIAOZE w¢ gopéa aflonoinaong tng a1dnpodpopIKNg
akivntng neplouaiac.

MapdAAnAa, npoxwpoUv onpavtikd épya kar diaywvioti-
KEG S1adikaoies nou ouvdEovtal Pe TV avantu€n KpioIpwy
unoSopWY Kai tnv NPooéAKUON 1I61WTIKWV enevoUoewy. Ze autd
nepidapBdvovtal n aflonoinon nepIPEPEIAKWY AEpOSPOiwY
Kal NIPEVIKQOV UnodopwV, n €i6060¢ oTpatnyikoU enevuth oTIg
EAAnVIkEG AAUKEC kal n avanAaon tng AEO, éva £pyo nou ava-
pévetal va anoteAéael onpeio avapopdg yia tn Oeooalovikn kal
n Bopeia EANGSa auvoAika.

MEow TwV eNEVOUTIKWY pag epyaAeinv, Onwg to EAANVIKO
Tapeio Kaivotopiag kai Ynodopwvy, 1o PHAISTOS, 10 EAANVIKO
Kévipo Apuvtikng Kavotopiag (EAKAK) kai to ®APOZ Al Factory,
dpopoloyouvral enevoUoelg oe kpiolpoug Topeic Tng Néag Oiko-
vopiag, 6nwe¢ aTov YnPiakd PETaoxnpatiopd, Tnv evepyeiakn
petdBaon, tn faAddia kar KukAikn Oikovopia Kai Tnv apuvtikn
kaivotopia. Mpdkeitar yia enevéuoeig nou Ba evioxioouv tnv

S3ITAVNIVLISNS

napaywykotnTa twv ENIXEIPAGEWV Kal TNG 0IKOVOIag oUVOAIKd,
ouppaAlovtag otn d1aclvoean TNG akadnpuaikng €peuvag pe tv
npaypatikn olkovopia.

001000, Kapia oTpatnyikn Sev pnopei va anodwoel Xwpig
10 katdAAnAo nAaiolo S1oiknong. H 61eBvAC epneipia deixvel ol
01 opyaviopoi nou AeItoupyoUv Pe oageic kavoveg, Petpnal-
JoUG 0TOX0UG Kal anoteAeopatikolc pnxaviopoug Aoyodoaiag
Kal Slagpavelag enituyxdvouv kaAUtepeg enidOOEIC, TPOaeAKUOUV
uwnhoU eninédou ateAéxn Kal dnpioupyolv peyaiitepn agia yia
TOUG MOAITEG Kal TV 0IKovopia.

Ma tov Adyo autd, n kabiépwan cUyXpovwy NPOTUNWV 1al-
PIKNG S1akuBEPVNONC anoTeAel oTpaTnyIkA NPOTEPAIOTNTA YIA TO
véo Yneptapeio. H diapdveia otig diadikaaies, n aflokpatia otnv
enhoyn kai a€loAdynon Twv ateAexwv Kai n Aoyodoaia atn Ayn
ano@doewv anoteAoUv BepehiddeIg apxég nou diénouv nAéov
™ Aertoupyia tou OpfAou Kal TwV Buyatpikwy Tou, EKNEUNOVTAG
10 pnvupa ot n EAAGSa aAAdcel otnv npdén.

Ta anoteAéopata autng tng petappulBbpiong eival Adn
opatd. Movo tov teAeutaio xpdvo tonobetnbnkav 60 véa péAN
AoiknTikwv ZupBoudiwv - Mpdedpol, AicuBivovieg ZUpBouol
Kal pn eKTEAEOTIKA PEAN — p€oa and avoixtég, aglokpatikeS
Kal dlagaveic diadikacieg emhoyng. MapdAAnAa, yia npwn
@opd o1 AlcuBUvovteg ZOPBOUNOI TV SNPAGIWY EMIXEIPATEWY
AeitoupyoUlv pe ouykekpipévoug Seikteg anodoang (KPIs) kai
0aQWS KabopIoPEVOUG 0TOXOUG, EVK €Xouv BeonioTel ouatn-
pata a€loAdynong Kal KIVNTpodotnong Twv pyalopévwy Kal
€X0UV Yivel ouolaoTikd papata oUYKAIONG Twv anoAapwv pe
ta 6edopéva tng 161WTIKAC ayopdc.

Itehéxn pe onpavtikn d1eBvn epneipia enIAéyouv va eni-
otpéyouv otnv EAAGSa kal va avaldBouv B£ceic euBlivng ato
Yneptapeio, avayvwpidovtag 6t éxel nAéov diapoppwbei éva
oUyxpovo kal eviaio nAaiolo eTaipikng diakuBépvnong nou npod-
yel tn S1a@dveia, Tnv aflokpatia kal tnv enayyeApatikn dioiknan,
dlaopaAifovtac napdAAnAa tnv ave€aptnoia TwV ETAIPEIWV.

Xapaktnpiotika napadeiypata anoteholv o XtéAiog Opd-
yko¢, AieuBivwv ZupBoulog tou EAAnvikoU Tapeiou Kalvotopiag
Kal Ynodopwv kai o AieuBuvwv ZopBoulog tng AEG-Helexpo,
Avépéac Maupoppdrng.

H endpevn @don tng avantugiakng nopeiag tng xwpag Ha
kp1Bei and tnv uhonoinon aTpatnylkwv €pywv aAAd kar and tnv
IKavoTNTa pag va oikodopnooupe Beapolc kal 0pyaviopoug nou
Aeltoupyouv pe ouvénela, dlapavela, aflokpatia kai Aoyodoaia.

Y10 Yneptapeio epyalopacte kabnpepiva npog auth tnv
kateUBuvon. MNati n epnioTooUvn anoteAei T0 NOAUTIHOTEPO
Ke@AAalo kabe aUyxpovng OIKOVOIAG Kal N XpnoTh €TAIPIKA
dlakuBépvnon 1o BepéAio ndvw 0Tto onoio olkodopoUuvial n
avdntuén, n avtaywvioTikdtnta Kal n gakponpoBeopn eunpepia.
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—PIRAEUS CONTAINER TERMINAL-

Port Infrastructure
Driving the
GREEN TRANSITION

PCT S.A.: Investing in a port development model focused on RESILIENCE,
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SUSTAINABILITY and LONG-TERM VALUE.

HE DEBATE on sustainability usu-
ally focuses on energy-generating
companies, industrial complexes or
financial markets. Much less often,
it turns to the infrastructure that
allows the global economy to operate every day.
And yet, few sectors are today as close to the

ments exceeding €600 million since the start of
its operations, the company has contributed deci-
sively to transforming Piraeus into one of the most
important maritime transit hubs in Europe. Today,
however, what is at stake is not just growth. It is
how this growth can remain sustainable in an
environment that is changing faster than ever.

great challenges of our time as ports.

Energy transition, the decarbonization of
shipping, the resilience of supply chains, the dig-
italization of transport and the growing need for

ll

3

FROM LOGISTICS HUB TO ENERGY HUB

responsible corporate governance all have a sin-
gle meeting point: modern port ecosystems.

For decades, the success of a port was measured
in terms of capacity, speed, reliability and connec-
tivity. Today, these criteria remain necessary, but
they are no longer sufficient. Climate crisis, geopo-
litical upheavals, energy uncertainty and increas-
ing transparency demands are redefining the role
of ports as critical infrastructures of the economy.

Piraeus Container Terminal (PCT), a subsid-
iary of COSCO SHIPPING Ports, and operator of
Piers II and III of Piraeus Container Terminal, is
right at the heart of this transition. With invest-

S3ITdVNIVLISNS

The decarbonization of shipping is one of the
greatest challenges of the global economy. The
discussion often focuses on ships and fuels of the
future. In reality, however, this transition cannot
be achieved without the involvement of ports.

Modern container terminals are gradually
evolving into energy platforms, where electro-
mobility, energy efficiency, digital technologies
and new infrastructures make up a single tran-
sition ecosystem.

PCT’s strategy reflects exactly this logic.
The full electrification of the terminal’s core
equipment, the continuous upgrade of energy
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monitoring systems, the development of projects
that enable further reduction of the carbon foot-
print in the future and the preparation for the
next generation of port infrastructure are part
of a broader plan that links operational efficiency
with environmental performance.

These are not just technical interventions;
they are investments that affect the competitive-
ness, operating costs and the ability of a port to
meet the demands of the next decade.

SYNCHRONIZATION
AS THE BIGGEST CHALLENGE

The transition to a lower carbon economy is not
a single organization’s effort. Shipping is invest-
ing in new fuels. Energy providers are developing
new networks. Logistics companies are accel-
erating their digital transformation. Ports are
upgrading their infrastructure.

The critical question is whether all of this
can evolve at a common pace.

For PCT, sustainability is directly linked to
this need for coordination. The development of
the ports of the future requires cooperation at the
supply chain level, joint investment planning and
greater alignment among shipping, ports and the
energy sector. The challenge is not only techno-
logical but also systemic.

THE HUMAN FACTOR
AS A STRATEGIC ASSET

At the same time, sustainability in ports is not
only about infrastructure.

As the industry becomes more automated, digi-
tal and technologically complex, human resources
become even more important. The development of
new skills, safety, lifelong learning and adaptability
are now factors of operational resilience.

PCT treats human resource management as a
long-term and systematic investment. Continuous
training, strengthening the safety culture and cre-
ating a modern work environment are key priorities,
as the success of any technological transformation
depends primarily on the people who implement it.

THE VALUE OF SOCIAL CONNECTION

Major ports do not operate in isolation from their
environment. They are an integral part of local
economies and societies.

S3IT9dVNIVLISNS

The social dimension of sustainability is
becoming increasingly important. PCT, through a
multi-year support program exceeding €850,000,
invests in training, supporting local initiatives,
strengthening social cohesion and maintaining
an open dialogue with social partners. These are
elements that directly affect the long-term sus-
tainability of an infrastructure.

The organization’s experience confirms that
social acceptance is not a complementary element of
development. It is a prerequisite for its maintenance.

BEYOND COMPLIANCE

For organizations that manage critical infra-
structure, sustainability is no longer a matter of
reporting indicators or regulatory compliance.
It is a strategic management tool. A mechanism
that allows for early identification of risks,
improved decision-making and the creation of
more resilient organizations.

In this context, next-generation ports will
not be assessed only by throughput. They will be
evaluated by their ability to function as hubs of
connectivity, energy, technology and social value.

The case of PCT shows that this transition
is not a future scenario. It has already begun.

H LYZHTHZH TIA TH BIQZIMOTHTA ouvnbwg enike-
@ VIPWVETAI OTIC ENIXEIPATEIC MOU NAPAYOUV EVEPYEID, 0TA
Bropnxavikd ouykpotApata A oTIC XPNUATONICTWTIKEG AYOPEC.
MoAU Aly0TePO GUXVA OTPEPETAI OTIC UNOSOUES NOU ENITPENOUV
otnv naykdopia oikovopia va Asitoupyei kabnpepiva.

Kal 6pwg, Aiyol kAddor Bpiokovtal onpepa 1000 Kovid oTiC
peyaAeg npokANGEIC TNG ENOXNG 600 Ta Aipdvia.

H evepyeiakn petdpaon, n anavBpakonoinan tng vautiAiag,
n avBeKTIKOTNTA TWV EQOBIA0TIKWY aAucidwy, n ynpionoinan
TWV PETAYOPWV Kal n au§avépevn avaykn yia unelbuvn etaipi-
Kn A€IToupyia ouvaviwval oe £Va Koivo onpeio: ata olyxpova
NIJEVIKA 01KOOUOTApATA.

MNa 6ekaeties, n enituxia evag Aipéva petpiotav pe 6pous
xwpntikdtntag, taxutntag, afloniotiag Kal ouveEaIPoTNTaC.
IApepPa, Ta KpIthpla autd napapévouv anapaitnta, aAAd dev
eival nA€ov apketd. H KNIHatikn kpion, o1 YewNOMITIKEG avaka-
Tatagelc, n evepyelakn apeaidtnta kal ol au§avopeves anati-
oeig dlapdverag enavanpoadlopifouv Tov pOAO TV AIPEVWV WG
KpioIgWV UN0dOPWVY TNG 0IKOVORIag.

H Piraeus Container Terminal (PCT), Buyatpiki tng COSCO
SHIPPING Ports, kai diaxeipiotpia twv MpofAntwv Il kai Il tou
Ytabpou EpnopeupatokiBwtiov Meipaid, Bpioketal akpiBwg 0To
€NiKEVTPO autng tng petapaong. Me enevblaoeig nou Eenepvoly ta
600 ekat. eupw and tnv évapén tng 6pactnpIdTNTAg TG, n €Taipeia
ouvéBahe kaBoploTika ot petatponn Tou Melpaid oe £vav and Toug
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onpavtikdtepous SlapeTakopioTikoUg kOpBoug tng Eupwnng. Zpe-
pa, Opwe, 1o dlakUPeupa dev eival povo n avantugn. Eivar o tponog
pe Tov onoio autn n avdntu€n pnopei va napayeivel Biwaipn o €va
nepIBaAAov nou petafdAletal taxutepa and note.

ANO LOGISTICS HUB XE ENEPTEIAKO KOMBO

H anavBpakonoinon tng vautiAiag anoteAei pia and tig peyaAu-
TEPEG NPOKANGEIG TNG NAYKOTHIAG OIKOVORIAG. uxva n oulntnon
ENIKEVTIPWVETAI 0TA MAOIA KAl 0Ta Kauaolpa Tou PéAAOVTOG. ZTnv
npaypatikotnta, Opwe, n petdpaocn dev pnopei va eniteuxOei
XWPIC TN GUPPETOXN TWV AIPEVQV.

Ta oUyxpova container terminals e€eAiooovtal otadiakd o€
EVEPYEIAKES NAATOOPHES, OMOU N NAEKTPOKIVNON, N EVEPYEIAKN
anodotikOTNTA, 01 YNPIAKES TEXVONOYIEC Kal 01 VEEG UNOBOUES
ouvBEtouv éva eviaio olkooUatnpa petdfaon.

H atpatnyikn tng PCT anotunwvel akpiPwe autn th Aoyikn.
0 nAnpng e€nAektpiopdg tou Baaikol e§onAiopou Tou atabpou,
n ouveXNg avapadpion Twv ouoTNPATWY EVEPYEIAKNG NAPAKO-
AouBnang, n avdntu€n £pywv nou Ba enitpéyouv peAAoVTIKA ThV
nePAITEPW Weiwan Tou avBpakikoU anotunwpatog Kai n npoe-
ToIpacia yia tnv enépevn yevid AIPeVIKQOV unodopwv anoteAolv
HEPOG EVOC EUPUTEPOU OXEDIATPOU NMOU GUVOEEI TN AEITOUPYIKA
anodotikdtnta pe tnv nepiBarAoviiki enidoon.

Aev npokeital anAwe yia texvikég napeppdoeic. Mpokeital
yia enevoaeig nou ennpeddouv TV aviaywvioTikOTNTa, T0 A€l
TOUPYIKO KOOTOC Kal Tn Suvatdtnta evoc Aipéva va avianokpiOei
0TIG ANAITAOEIG TNG ENOPEVNG HEKAETIAG.

H MEFTAAYTEPH NMPOKAHZH EINAI O ZYTXPONIZMOZX

H petdpaon npog pia oikovopia xapnAdétepou avbpaka dev
anoteAei pepovwpévn npoonddeia evog opyaviopou. H vautiAia
enevoUel o véa kataipa. 01 ndpoxol vépyelag avantiooouy véa
diktua. 01 etaipeieg logistics enitaxivouv Tov Ynpiakd peta-
oxnpatiopo toug. Ta Aipdvia avapadpidouv tig unodop£c Toug.

To KpioIpo epwINpa eival katd n6eo 6Aa autd Pnopouv va
e€eAIxBo0v e KoIvO pubpo.

Ma tnv PCT, n Biwoipdtnta ouvdéetal Guesa Pe auth tnv
avaykn ouvtoviopoU. H avantu€n twv AIpévwy Tou PEANOVTOGC
npolinoBétel ouvepyacia o eninedo epodiaotikng ahuaidag,
KoIvo oxedlaopo enevoloewy Kal peyalutepn euBuypdppion
petagu vautiag, Aipévwy kal evepyelakol topéa. H npokAnon
dev eival ovo Texvoroyikn aAAd Kal cuaTnpiKA.

0 ANOPQMINOX MAPATONTAL QX XTPATHIIKO KEOAAAIO
MapdAAnAa, n Biwoipdtnta ota Aigavia ev apopd Povo Tig
UNodopES.

KaBw¢ o kAA6og yivetal nepioodTepo autopatonoinpévog,
YnQIakos Kar Texvohoyika oUvBeTog, 10 avbpwnivo Suvapiko
anoktd akéun peyaAutepn onpacia. H avantuén véwv 6e€iotn-
Twv, N aopdAeia, n dia fiou pddnaon Kai n NPocappooTIKOTNTA
anoteAoUv nA€ov Napdyovieg ENIXEIPNOIAKAG avBEKTIKOTNTAC.

H PCT avuipetwnicel Tn dlaxeipion Tou avBpwnivou duvapikol
WG Hakpoxpdvia kal cuoTnpatikn enévbuan. H ouvexng exknaideu-
on, N evioxuon Tng KoUATOUpag ac®AAeiag kai n dSnpioupyia evog
oUyxpovou epyaaiakoU nepiBaAAoviog anoteAolv BacikEG Npote-

paIdTNTES, KabwWG n enituxia kGBe TexVOAoYIKOU PETAOXNPATIONOU
e€aptdtal npwTioTws and Toug avbpwnoug nou Tov uAomnolouyv.

H AZIA THZ KOINQNIKHE XYNAEXHX

Ta peydAa Aipdvia dev AertoupyouUv anokoppéva anoé to nepi-
BaAAov Touc. AnoteAoUv avanéonacto KOPPATI TV TONIKWV
O0IKOVOHIGV Kal KOIVWVIGV.

H kolvwvikn 8idotaon tng Biwoipdtntag anoktd oAoéva
peyaAltepn onpaoia. H PCT, péoa and éva noAuetég npdypappa
otnpi€ng nou Eenepva ta 850.000€, enevbuel atnv eknaideuan,
™ oTAPIEN TONIKWY NPWTOBOUAIGV, TNV EVIGXUGN TNG KOIVWVIKNG
oUvVOXNG Kal Tn dlatipnaon evog avoixtol S1aAdyou Pe TOUG Kol-
vwVvIkoUg etaipouc. Autd anotelolv atoixeia nou ennpedalouv
Gpeoa tn pakponp6Beapn BiwaoipdTnta piag unodoung.

H epneipia tou opyaviopoU emiBefaiwvel 0TI n KOIVWVIKNA
anoboxn dev anoteAei oupnAnpwpatikd oToixeio Tng avantugng.
Anotehei npolindBeon yia tn diatnpnon tng.

MEPA ANO TH ZYMMOP®QZH

Ma opyaviopoUg nou diaxeipidovial Kpiolues unodopée, n
Biwaoipgdtnta dev eival nAéov {ATnpa ava@opdg SEIKTWV n
KavovIoTIKAG oUPPOp@wang. AnoteAel epyaleio atpatnyikng
dloiknong. ‘Evav pnxaviopé nou enitpénel Tnv €ykaipn ava-
yV@pIon KIVEUVwY, T BeEATiwGn Tng ANYng ano®Aacewy Kar tn
dnpioupyia avBeKTIKOTEPWV 0PYAVICHWV.

Y€ auto To mAaiolo, Ta Aipdvia tng endpevng yevidg dev Ba
aglohoyouvtal pévo and Tov 6yKo Twv popTiwv nou diakivolyv. Oa
a€lohoyoUvtal and tnv IkavOTNTA TOUG va AEITOUPYOUV w¢ KOpBOI
ouvdeaIpdTnTag, EVEpyelag, TEXvoloyiag kar KoIVwvIkAg agiag.

H nepintwon tng PCT &eixvel 0TI auth n petdBacn Sev ano-
telel peAAovikd oevdplo. Exel nén ekIvaael.

The %orts of
the FUTURE
connect energy,
technology and
social value through
SUSTAINABLE
growth.

TA AIMANIA TOY MEAAONTOX YNAEOYN
ENEPFEIA, TEXNOAOTIIA KAl KOINQNIKH
AEIA ME BIQZIMH ANANTYZXH.
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-QUEST

GROUP-

Measurable

ESG PROGRESS
with a real

BUSINESS
FOOTPRINT

QUEST GROUP proves sustainability drives growth, reporting
lower emissions, stronger inclusion and strong profitability.
// O OMIAOX QUEST amode1kvuel 0Tl n fioo1pdtnta eVIoXUEl
TV avamntucn, pe XapnAOTEPEC EKTIOUIIEC, LeEyAAUTEPN
oupmepiAnyn Kai 10xupn Kepdogopia.

OR QUEST GROUP, sustainability is

not a distinct initiative; it is a way of

operating. It permeates every aspect

of its business, from investments and

technology to the daily operations
of its 14 companies, which employ 3,500 people
and are active in 30 countries, with consolidated
sales of €1.47 billion in 2025.

The Group is systematically implementing
its ESG 2025-2030+ strategy, which is organ-
ized around four pillars: Environment and Cli-
mate Change, Human Resources, Responsible
Entrepreneurship, and Sustainable Products and
Services. In 2025, it made steady progress on all
annual targets that it has set and is monitoring.

ENVIRONMENT AND CLIMATE CHANGE:
TARGETED ACTIONS FOR A SMALLER
FOOTPRINT

Quest Group reduced absolute emissions from its
own activities (Scope 1 & 2) by 24% compared to
the base year 2022 - the result of combined inter-
ventions such as: reducing fuel consumption, imple-
menting optimal energy efficiency systems and
purchasing green certificates for renewable elec-
tricity, as well as new investments in photovoltaic
systems and electric charging points at its facilities.
At the end of 2025, 63% of the vehicle fleet is now
hybrid or electric. At the same time, Scope 3 emis-
sions are measured on an annual basis throughout
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the supply chain of its companies, with the aim of
reducing any negative footprint. Also, an important
environmental goal is the effective management
of electrical waste. The Group is also strengthen-
ing the circular economy model, where in 2025,
through take-back programs, more than 8,600 used
devices were returned, while ACS, in collaboration
with APPLIANCE RECYCLING S.A., contributed
to the collection of 18 tons of electrical waste.

EMPLOYEES: INVESTMENT
IN TRAINING, AI SKILLS AND INCLUSION

Investing in its human capital remains a constant
priority for the Group. In 2025, the average training
amounted to more than 18 hours per employee, with
an emphasis on digital skills and artificial intelli-
gence. 36 employees graduated from the Quest
Group mini MBA in its 6th cycle, while 161 execu-
tives were selected for the Group Talent Program.
At the same time, the Group is accelerating
its equality and inclusion initiatives through its
participation in the UN Women’s Empowerment
Principles (WEPs). It created the Better Together
program, which focuses on supporting women
in the Group, through specialized training pro-
grams. In 2025, the new ALLYship program was
also launched, where Group employees voluntar-
ily collaborate to establish a participatory culture
that promotes diversity and inclusion with tangi-
ble results. The Group places particular impor-
tance on the health and safety of its employees
and five subsidiaries have ISO 45001 certifica-
tion for occupational health and safety, while the
Armonia wellness program actively supports the
mental and physical health of employees.

RESPONSIBLE ENTREPRENEURSHIP:
TRANSPARENCY AND ACCOUNTABILITY

The integration of ESG criteria into governance is
a structural element of Quest Group’s operations.
15% of the variable remuneration of the Managing
Directors is directly linked to the achievement of
ESG objectives. In 2025, zero incidents of serious
data breaches were recorded in the Group’s sys-
tems, a result of systematic investment in cyber-
security and the training of all employees.

The responsible integration of the Group’s ESG
strategy into its operations has also received exter-
nal recognition. For 2025, the Group’s Sustainability
Report was published for the second year in com-
pliance with the European ESRS standards and
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received independent external assurance. Two of
its companies, Info Quest Technologies and ACS,
received a Silver rating from EcoVadis, one of the
most recognized international rating bodies for
sustainable value chains, while Quest Holdings
was included for the second consecutive year in the
FTSE4Good Emerging Markets index, as one of 14
Greek companies that meet its strict ESG criteria.

SUSTAINABLE PRODUCTS:
POSITIVE FOOTPRINT
AS A COMPETITIVE ADVANTAGE

In 2025, over 13% of the Group’s revenues come from
products and services with a positive environmental
and social impact — the ESG target is to steadily
increase this percentage beyond 10% by 2030. The
Group’s companies systematically strengthen their
portfolio with solutions and services that help their
customers to reduce their own carbon footprint.
Indicative examples are ACS’s Smartpoint Lockers
and electric-powered deliveries, Uni Systems’ cloud
solutions, Info Quest Technologies’ electric mobility
and energy storage products, and the energy-effi-
cient heating and cooling solutions of air condition-
ing companies Clima Quest and G.E. Dimitriou.

RESPONSIBLE LONG-TERM GROWTH

With EBITDA of €107 million and net profit after
tax of €52.4 million in 2025, Quest Group proves
that sustainability and profitability are not contra-
dictory, but mutually reinforcing. The long-term
commitment to responsible entrepreneurship
remains a firm position of the Group and continues
as a signatory member of the UN Global Compact.

Quest Group moves forward into the future,
committed to its development and the continuous
improvement of its ESG performance, with the
aim of creating long-term value for shareholders,
employees, the market and society.

T'1A TON OMIAO QUEST, n Bicdaipn avantu€n 6ev anoteAel
gexwpIoT NpwtoPouAia, ival tponog Aeitoupyiag. Aiatpé-
X€l KABe NTUXA TG 6pacTNPIOTNTAC TOU, and TG ENEVOUTEIS Kal TV
TEXVOAOyia £wG TNV KaBnpepiva AeIToupyia Twv 14 €TaIpEIWV ToU,
nou anacxoAoUv 3.500 epyalopévous kal Spastnplonolouvial o€
30 xwpeg, Pe evonoinpéves nwAnaeig €1,47 610. 10 2025.
0°0p1ho¢ epappolel cuoTNUATIKA Tn aTpatnyikn ESG 2025-
2030+, n onoia opyavwvetal yUpw and t€00€pIC NUAWVEG:
NepiBaAlov kar kAipatikn aAhayn, AvBpwnivo Suvapiko, Yneu-
Buvn enixelpnpatikdtnta kal Biwalpa npoiévia kal unnpeaieg.

S3T9VNIVLISNS

To 2025 onpeiwoe otabepi npdodo o€ 6AoUC TOUG ETAGIOUG
0TOX0Ug nou xel BEael Kal napakoAouBei.

NMEPIBAAAON KAI KAIMATIKH AAAATH:
LTOXEYMENEX APAZEIZ A MIKPOTEPO ANOTYNOMA

0'Opidog Quest peiwoe TIC andAuTeEC EKNOPNES ano TIG SIKEC Tou
dpaatnpidtnteg (Scope 1 & 2) katd 24% o€ oxéon pe 10 £10¢ fAong
2022, anotéAeopa ouvduaoTiKwy napepPdoewy 6nwe: n peiw-
on KatavdAwong Kauaoipwy, n epappoyn cuotnpdtwy BEATIOTNG
EVEPYEIOKNG anddoong kal n ayopd npdoivwv nigTonoInTikwy
avavewolung NAEKTPIKNG EVEPYEING KABWG Kal VEEC ENEVOUTEIS
0¢ pwToBoATaiKA cuoThpata kal BEaeIC NAEKTPO-POPTIONG OTIC
eykaraotdoeig Tou. Ito téAog tou 2025, 10 63% T0U GTOAOU TV
oxnpdtwv eival nAéov uBpISIKG N nAekTpIKO. MapdAAnAa, ol kmo-
unég Scope 3 petpolvtal o€ £tnaia Baon o€ OAn TNV QOSIACTIKA
aAuoia Twv ETAIPEIOV TOU, JE OTOXO TNV JIEIWCN ONOIOU APVNTIKOU
anotunwpatég tou. Eniong, onpavtikg 6toxog yia 1o nepipaAiov
elval n anoteAeopatikn S1axeipion Twv NAEKTPIKWY anoPANTwY Kal
napdAAnAa evioxietal and tov OpIAo T0 HOVTEAD TNG KUKAIKAG
olkovopiag, onou péoa ato 2025, pEow npoypappdrwv take-back,
eniotpdenkav neploadtepeg and 8.600 PETAXEIPIOUEVEG CUOKEUES
evw n ACS, o€ ouvepyaoia pe Tnv ANAKYKAQZH ZYIKEYQON AE.,
ouvéBaAe otn gulAoyn 18 TOVWV NAEKTPIKWY anoBANTwY.

EPFAZOMENOI: EMENAYZH XTHN EKMAIAEYZH,
XTIZ AEZIOTHTEZX Al KAI TH ZYMNEPIAHWH

H enévbuon oto avbpwnivo ke@dAaid Tou napapével atabepn
npotepaidtnta yia tov OpiAo. To 2025, 0 P€cog 6pog ekNaAideUoNg
avnABe oe Avw Twv 18 wpwv avd epyaldpevo, Pe EUpacn oTIg
PnPIakeg 6€EIOTNTEC Kal TNV TEXVNTA vonpooUvn. And to Quest
Group mini MBA anogoitnoav 36 pyaldpevol 6To 60 KUKAO ToU,

“With EVERY
STAGE OF
GROWTH, we
create VALUE FOR
SOCIETY, the
environment and
the economy”.

«FA KAGE ZTAAIO ANATNTYIHZ,
AHMIOYPIFOYME AZIA TIA THN KOINQNIA,
TO MNEPIBAAAON KAl THN OIKONOMIA.»

WHITE PAPER « SUMMER - 2026

THE SUSTAINABLES .

evw 161 oteAéxn emAéxBnkav yia to Group Talent Program.
Tautoxpova, 0 ‘OpiAog entaxvel TI¢ NPwWIoPoUAieg IodTnTag
Kal oupnepiAnyng péoa and th oupPEToXn Tou oTig Apxég Evouvd-
Hwong Twv Muvaikev tou OHE (WEPS). AnpioUpynoe 10 npoypag-
Ja Better Together nou e0TiGZel 6TNV UNOOTNPIEN YUVAIKWY TOU
Opilou, péoa and e€eibikeupéva eknaibeuTika npoypappata. To
2025 Eekivnae, eniong, To véo npdypapua ALLYship, 6nou epya-
C6pevol Tou Opihou ouvepydlovial eBeloviikd yia va otnbei
JIa GUPPETOXIKA KOUATOUPA Nou Npodyel T SlapopeTikdtnTa Kal
T oupnepiAnyn pe antd anoteAéopata. 0 Opihog Sivel 1diaite-
pn Baputnta oTnV uyeia Kar ac@aAeia twv epyalopévwy Tou Kal
névie Buyatpikég drabétouv niotonoinon ISO 45001 yia tnv uyeia
Kal aopdaAela otnv epyacia, eve o npdypapua evegiag Armonia
0Tnpiel eVEPYA TNV YUXIKA KAl CWHATIKA UYEIT TWV EPYALOPEVWV.

YNEYOYNH ENIXEIPHMATIKOTHTA:
AIA®GANEIA KAl AOTOAOZIA

H evowpdtwon ESG kpitnpiwv otn SiakuBépvnon anoteAei
dopiké atoixeio tng Aertoupyiag tou Opidou Quest. To 15% Ttwv
petapAntwy apoIBwy Twv AieuBuvoviwy LupBoUlwy cuvdéetal
aneuBeiag pe tnv eniteugn ESG otdxwv. To 2025, pndév nepiota-
TIKG 0oBapng napapiaong dedopévwv kataypdpnkav ota cuoTA-
pata tou Opilou, anotéAeopa ouoTNPATIKNG ENévduang atny
KuBepvoao@dAeia kal atnv eknaideuan OAwv Twv epyalopévay.

H unedBuvn evowpdtwaon tng ESG atpatnyiking tou OpiAou
otnv Aeitoupyia tou €xel AdBel kal e€wtepikn avayvwplon. Ma
10 2025, n'EkBeon Biwaipdtntag tou Opilou dnpocielbnke yia
deltepn xpovid oe cuppdpewan pe ta Eupwnaikd npdtuna ESRS
Kal éAape ave€aptntn e§wteplkn diaopdalion. Auo etaipieg tou,
n Info Quest Technologies kai n ACS éAaBav Silver agioAdyn-
on and tnv EcoVadis, évav ané toug nAéov avayvwplopévoug
diedveic popeic aflohdynong Biwoipwy alucidwyv agiag, evw

n Quest Holdings eviaxénke yia deUtepn ouvexdpevn xpovid
otov Seiktn FTSE4Good Emerging Markets, w¢ pia and tig 14
eAANVIKES eTalpeies nou nAnpoUv ta auotnpd ESG kpitpid tou.

BIQZIMA MPOIONTA: TO OETIKO AMOTYNQOMA
QX ANTATQONIZTIKO MAEONEKTHMA

To 2025, ndvw and 1o 13% twv £066wv Tou Opilou npoépxetal
and npoiovta kal unnpeaieg pe BeTIKO NePIBAANOVTIKO Kal Kol-
VWVIKO avtiktuno — ESG atoxog ival n atabepn av€non autol
TOU N0o0oToU népa and 1o 10% Ewg 1o 2030. 01 eTalpeieg Tou
Opiou, evioxUouv cuotnuatikd to portfolio Toug pe AUoeig kal
unnpeaieg nou BonBouv Toug neAGTEG TOUC Kal TO ayopacTik Toug
KoIVO va PEIDTOUV T0 S1KO TOUG avBpakikd anotinwpa. EvOeIKTKa
napadeiypata eival ta Smartpoint Lockers Kal o NAEKTPOKIVNTES
napadooeig tng ACS, ol cloud AUoelg tng Uni Systems, ta npoid-
vIa NAEKTPOKIvNONG kal anobnkeuong evépyelag tng Info Quest
Technologies kal o1 evepyelaka anodotikég AUoelg Pugng-0¢p-
Havong twv taipeiv kKAipatiopou Clima Quest kai LE.Anpntpiou.

YNEYOYNH ANANTYEH ME AIAPKEIA

Me EBITDA €107 ekart. kai kaBapd képdn petd popwv €52,4 ekar.
10 2025, 0°0piAog Quest anodeikvuel 6TI n BIwoIPOTNTA Kal N KEP-
dopopia dev épxovtal o€ avtiBeon, aAAd aAAnAoevioxUovtal. H
pakpoxpovia d€apeuan atnv unedbuvn eNIXelpnpatikdTNTa napa-
péver otabepn B€on tou Opiou Kal ouvexicel wg unoypdPwv PEAOG
Tou UN Global Compact.

0'0OpiAog Quest npoxwpd oto alplo NPOoNAWLPEVOS OTN
avantu€n tou Kai tn ouvexn BeAtiwon twv ESG eniddoewy tou,
lie 0TOX0 T pakponp6Beapn dnpioupyia agiag yia petdxoug, epya-
Copévoug, TV ayopd Kai tnv Kolvawvia.

v

H ESG
oTPATNYIKNA TOU
Oupihou Quest
avayvwpiletal
ané
Kopu@paioug
51eBveig
POpPEIG.

Quest Group's
ESG strategy
has been
recognized by
leading global
sustainability
bodies.



The next
generation of

ESG
SOFTWARE
PLATFORMS

The Sustainability Operating System
for businesses // H oAokAnpopévn mAat@opua
draxeipionc PrwopdTnTac yia emxepnoeic.

OR MANY COMPANIES, their first

exposure to ESG began -and for many

it still begins- with a regulatory man-

date: a new disclosure requirement, a

CSRD readiness exercise, an annual
sustainability report, or a request from investors,
banks, customers, and auditors.

And that makes perfect sense. Regulation has
been one of the key catalysts accelerating the dig-
italization of sustainability. However, ESG can no
longer be treated as just a compliance or reporting
issue. It is evolving into a critical management
operation, connecting financial performance,
operational resilience, risk management, supply

-—

By
DR. NIKOLAS CHR.
KAKOGIANNIS

.

Co-founder
and Managing
Director,
ResNovae

chain, climate strategy, biodiversity, corporate
governance, people, and long-term value creation.

The new era of sustainability requires more
than just reporting tools. It requires systems
that help businesses manage sustainability as a
real business operation. It requires unified, reli-
able and auditable data. It requires connectivity
between financial and non-financial indicators.
It requires automation, documentation, trace-
ability, interoperability and the ability to make
more comprehensive and effective decisions. In
other words, the future does not belong just to
ESG reporting tools. It belongs to Sustainability
Operating Systems.
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A modern Sustainability Operating System
must act as a single point of truth for an organi-
zation’s financial and non-financial data. It must
connect ESG data, KPIs, documents, workflows,
responsibilities, objectives, risks, strategies and
reporting deliverables in an integrated digital
environment. It must allow businesses to not only
capture the past, but also manage the present and
plan the future, guided by past experience.

Today, one of the biggest challenges facing
organizations is not a lack of ESG awareness. It is
information fragmentation. Data is scattered across
departments, spreadsheets, emails, ERP systems,
HR files, energy invoices, environmental permits,
supplier questionnaires and operational databases.
This creates a significant administrative burden for
sustainability teams, finance departments, Internal
Audit, Management and external consultants.

The value of technology is not just in faster
data collection. It is in transforming ESG data into
a documented, auditable and usable asset for deci-
sion-making. For CFOs, this means better control,
traceability and efficiency. For sustainability teams,
less time spent on spreadsheets and more time spent

S3T749dVNIVLSNS

“ESGenius! was
not designed
as 'ust another
Xortln
SOFTW RE, but
as a co rehensive
TAL
infrastructure
for sustainabilit
MANAGEMEN

«TO ESGenius! AEN IXEAIAXTHKE QX AKOMH
ENA ESG REPORTING SOFTWARE, AAAA
QX MIA ONAOKAHPOMENH WH®IAKH YMOAOMH
FMATH AIOIKHZH THXZ BIQXIMOTHTAZXZ.»
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on creating value. For Management, access to reli-
able and comparable information. For auditors and
assurance providers, stronger evidence, clearer data
ownership and higher transparency.

It is in this very logic that ESGenius! — The
Sustainability OS was created.

ESGenius! was not designed as just another ESG
reporting software, but as a comprehensive digi-
tal infrastructure for sustainability management.
A platform that enables organizations to collect,
manage, control, analyze and ultimately leverage
sustainability data across their entire operation.

Through real projects, complex customer
needs and continuous development, ESGenius!
has already supported organizations in manag-
ing projects with more than 10,000 data points
per company, transforming time-consuming and
fragmented processes into structured, controlled
and repeatable data management.

At the same time, it is a Greek story of tech-
nology, science and entrepreneurship. An inno-
vative platform developed in Greece, based on
Greek scientists, consultants, engineers and peo-
ple with deep knowledge of sustainability, reg-
ulatory compliance, the environment, data and
technology. A bootstrap effort, without external
funding in its early stages, built with persever-
ance, vision, reinvestment and daily contact with
the real needs of the market.

ius!
enius:
The Sustainability OS

v

ESGenius!
has already
supported
organizations
in managing
projects with
more than
10,000 data
points per
company.

This path led ESGenius! to a leading position
in the Greek market, with a presence in listed
companies, financial institutions, banks, large
business groups, public bodies, Ministries and
Municipalities. The platform has been tested in
demanding environments, where accuracy, relia-
bility, data security and scientific documentation
are not an option, but a prerequisite.

But ambition does not stop in Greece.
ESGenius! was born in the Greek market, but
was designed with international standards. The
future involves extroversion, artificial intelli-
gence, automation, deeper data analysis, climate
resilience, biodiversity and the strategic use of
sustainability as a lever for competitiveness.

After six years of innovation, implementation
and continuous evolution, ESGenius! is prepar-
ing for the next big step: ESGenius! 2.0. A more
powerful, intelligent and integrated version of the
Sustainability Operating System, which aspires to
redefine what businesses should expect from an
ESG software. Not a static reporting tool. Not a
fragmented compliance base. Not yet another
administrative burden. But a strategic digital core
/ acentral digital nervous system for sustainability
management.

This is the journey of ESGenius!: from Greece,
with a Greek scientific signature, high technology
and faith in its people, to Europe and the world.
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FIA MOAAEZ EMIXEIPHZEIZ, n npcdtn enagn pe to ESG

€ekivnoe - Kal yia apketég e€akohouBei va Eekiva - ano
1@ KavovIoTIKA Unoxpéwan: pia véa anaitnon dnpoaionoinang,
pia doknon toipdtntag yia 1o CSRD, €vav €Tn010 anoAoyiopo
Biwaipng avdntugng n éva aitnpa ané enevouteg, tpdneleg,
neAATeC Kal EAEYKTEG.

Kar autd eival anoAltwg Aoyikd. H piBpion unnp&e évag and
TOUC BacikOTEPOUG KATAAUTEC NOU ENITAXUVAV TNV YNPIONoinan
¢ Brwaoipétntac. Opwe to ESG dev pnopei nA€ov va avipeTw-
nicetal povo w¢ ¢ntnpa cuppop@waong n reporting. E€eNicoetal
o€ pia kpioipn Aeitoupyia S1oiknong, n onoia ouvoéel Th xpn-
LaTooIKOVOHIKA andboan, TNV ENIXEIPNOIAKA avOEKTIKOTNTA, TN
diaxeipion KIVUvwy, Tnv epodlactikn akuaiba, Thv KAIpatiKn
otpatnyikn, Tn BIoNoIKIAGTNTA, TNV ETAIPIKA SIAKUPBEPVNON, TOUG
avbpwnoug kal tn pakponp6Beapn dnploupyia agiag.

H véa enoxn tng BlwalpoTnTag analtel kAt nepioodtepo and
epyaAeia napaywyng avagopwv. Anaitei ouothpata nou fon-
Bo0v TIG enIXEIPAOEIC va §101Ko0V TN BIWOINOTNTA WE NPAYHATIKA
eniIxelpnpatikn Aertoupyia. Anaitei eviaia, aidéniota kai eAéy€ipa
dedopéva. Anaitei ouvoeoIPOTNTA AVAPEDTA OE 0IKOVOUIKOUC Kal
un o1kovopIKoUG Seiktes. Anaitei autopatonoinan, Tekunpiwaon,
IxvnAaoipdtnta, SialeitoupyikoTnTa Kal duvatdtnta Anyng nio
0AOKANPWUEVWY Kal anoTeEAETPATIKWY anopAdcewy.

Me dAAa Adyia, to péANov dev avikel anAwe ota ESG
reporting tools. Avnkel ota  Sustainability Operating Systems.

‘Eva oUyxpovo Sustainability Operating System npénel va
AeIToupyei wg eviaio onpeio aANBEIAg yia ta XpNUATooIKovouIKa
Kal gn Xpnpatoolkovopikd dedopéva evog opyaviopoU. Na ouv-
b€l ESG dedopéva, KPIs, tekunpia, poég epyaciag, appodiotn-
TEG, TOX0UG, KIVOUVOUG, 0TPATNYIKES Kal napadotéa reporting
o€ éva oAokANPWHEVO Yniakd nepiBdAlov. Na enitpénel oTIg
€NIXEIPAGEIC OXI PHOVO Va anoTunwvouv 1o napeAdov, alAd va
diaxelpidoval to napdv kai va oxedidouy, pe yvwpova ta npo-
nyoUpeva, To pEAAoV.

Inpepa, pia and tig peyaltepes NPOKANGEIG TWV 0pya-
viopwv dev eivar n éEANAeryn ESG awareness. Eival 0 katakep-
patiopdc tng nAnpogopiag. Aedopéva Bpiokoviar didonapta
o¢ Tunpata, spreadsheets, emails, ERP ouotipata, HR apxeia,
evepyelakd TipoAoyia, nepIBaANoviikéG adelEg, pwINpAtoAdyla
nPoUNBEUTWV Kal AeitoupyikéS Bdaelg dedopévwy. Autd dnpi-
oupyel anpavtiko d101knTIKG BApog yia Ti¢ opddeg flwalpotntag,
T 0IKOVOIKA TPNpata, Tov EowTtepikd EAeyxo, Tn Aloiknon Kal
T0UG €EWTEPIKOUG GUUPBOUAOUG.

H a€ia tng texvoloyiag Gev Bpioketal HOVO TN ypnyopotepn
ouloyn otoixeiwv. Bpioketal otn petatponn twv ESG dedo-
pévwv oe éva Tekpnpiwpévo, eAéyEINo kal aflonoinaipo nepi-
ouaclakd atoixeio yia tn Anyn ano@doewvy. MNa toug CFOs, autd
onpaivel kaAGtepo EAeyXo, IXVvNAaoIpdTNTa Kar anodotikoTnta.
MNa 1 opddeg Biwaipdtntag, Aiydtepo xpovo o€ spreadsheets
Kal nepiogotepo xpovo atn dnpioupyia agiac. Ma tn Aioiknon,
npoofacn o€ agidniotn Kar cuykpioiun nAnpogopia. fMa toug
eNEYKTEC Kal TOUG assurance providers, 10XupOTepaA TEKUNPIA,
oap€atepn 1d10kTnoia dedopévwv kal uPnAdtepn Slapaveia.

T€ auth akpiBwe tn Aoyikn dnploupyndnke T0ESGenius! -
The Sustainability 0S. To ESGenius! 6ev 0xe6140TNKE WG AKGWN

S3ITAVNIVLISNS

éva ESG reporting software, aAAd w¢ pia oAokAnpwpEVn Ynei-
akn unodopn yia tn d1oiknon tng Pliwaipdtntag. Mia nAatpoppa
nou eMITpénel 0TOUG opyaviopoUs va oUAAEYOUY, va Slaxelpi-
Cov1al, va eAéyxouv, va avaAuouv Kal teAIkd va aflonololv ta
dedopéva Brwaipotntag o€ 6Ao 1o EUPOG TNG AEITOUPYiag TouC.

Méoa and npaypatikd €pya, oUvVBETEC avaykeg NEAATQV Kal
ouvexn e€€NIEN, To ESGenius! €xel ndn unoatnpi€el opyaviopolc otn
diaxeipion épywv pe nepioodtepa and 10.000 data points avd etai-
peia, petatpénoveag xpovoPOpES Kal anoonacpatikég d1adikaoieg
o€ Sopnpévn, EAeyXOpEVN Kal ENavaARYIEN Slaxeipion Se50EVV.

NMapdAAnAa, anoteAei pia eAAnviki 10Topia texvoAoyiag,
€NIOTAPNG Kal ENIXElpnpatikdtntag. Mia kaivotopog nAatpoppa
nou avantixénke otnv EANGSa, Baciopévn oe EAANVEG enioTA-
oveg, oupBouloug, pnxavikoUc kal avbpwnoug e padid yvwaon
NG BIWOINOTNTAG, TNC KAVOVIOTIKAG CUMHGPPWANG, TOU NEPI-
BdAAovtog, Twv dedopévwv Kai tng texvoAoyiag. Mia bootstrap
npoonabeia, xwpic e§WTEPIKA XpnPatoddtnon 0Ta NPWIA TNG
BrApata, nou XTIOTNKE e eMPovA, 6papa, enavenévouon Kal
Kabnpepivh enagn pe TG Npaypatikég avaykeg tng ayopdg.

Auth n d1adpopn odnynoe 1o ESGenius! o€ nyetikn B€on
otnv eAANVIKA ayopd, e napouasia o 10Ny UEVES ETAIPEIES, XpN-
HatonioTWTIKOUG opyaviopous, Tpdneleg, peydloug enixelpnya-
TIKoUG opfAoug, ®opeic tou Anpoaiou, Ynoupyeia kal Afpoug. H
nAatpoppa éxel dokipaotel oe anartntikd nepiBaliovia, kel
onou n akpiBeia, n afloniotia, n ac@daAeia 6edopévwy Kal n
€NIOTNPOVIKN TEKUNpPiwaon Sev eival enthoyn, aAAd npolindBeon.

‘Opwe n @IAodogia dev otapard otnv EAAGSA. To ESGenius!
yevvinBnke otnv eAAnVIKA ayopd, aAAd oxedidotnke pe diebveig
npodlaypapéc. H endpevn npépa apopd otnv e€watpépela, TV
TEXVNTA vonpoaoUvn, Thy autopatonoinan, tn aditepn avaAuon
dedopévay, Tnv KAipatikn avBektikdtnta, th flonolkIAGTnTa Kal
™ otpatnyikn aionoinon tng PIwoIPOTNTAC WG HoxAou avia-
YWVIOTIKOTNTAG.

Metd and €€ xpdvia Kaivotopiag, EQappoyns Kar guvexolc
e€eNIENG, 1o ESGenius! etoipddetal yia to endpevo peydAo Bhpa:
10 ESGenius! 2.0. Mia nio 1oxupn, £€unvn kal oAoKANpwHEVN
ekdoxn tou Sustainability Operating System, nou @IAodogei va
€NavanpoadIopioe! To T NPENEI VA NEPILEVOUV 01 EMIXEIPATEIS
and éva ESG software. 0xI éva otatikd epyaieio avagopwv. Ox
pia anoonacpatikn Bdon cuppdpewanc. 0xi akoun €va d1oiknTi-
KO0 Bapog. AAAG €vav oTpatnyikd Ynpiako nupnva / €va KEVIpIko
YNQIakKo veupikd oUotnpa yia tn dloiknon g BIwaolpoTnTag.

Autd eivar to tagidl tou ESGenius!: and tnv EAAGSa, pe
eAANVIKA ENIGTNROVIKA unoypagn, UPnAn Texvoloyia kal niotn
0TOUG avBpwnoug Tou, MPog Tnv Eupwnn kai Tov koapo.

‘ THE SUSTAINABLES
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BEYOND
DEVELOPMENT

The new ECONOMIC GEOGRAPHY of the GREATER RIVIERA and the role
of sustainable business intelligence. // H véa OIKONOMIKH I'EQT'PA®IA tn¢
GREATER RIVIERA xai o poAoc ¢ PBiooing emxepnpatikng vonpoouvng.

HERE ARE MOMENTS when a
region stops evolving in pieces
and begins to acquire a new, uni-
fied economic identity.
This is exactly what is hap-
pening today in the Greater Attica Riviera.

From Eleusis and Aspropyrgos to Piraeus,
leading towards the southern suburbs, Hellinikon
and Lavrio, coastal Attica is gradually being
transformed into a new business and investment
ecosystem for the Mediterranean. An ecosystem
that is linked not only to real estate and tourism,
but also to a much deeper change in the way busi-
nesses develop, collaborate and operate.

For years, the public debate around the region
has focused mainly on the large, high-profile pro-
jects: The Ellinikon, Lemos, the new hotel units,
the upgraded marinas, the mixed-use develop-
ments, the new retail and leisure destinations.

And indeed, these investments are already
changing the image of the Athens Riviera.

But the real transformation is much greater
than what we see on the surface.

Because, at the same time, an equally impor-
tant wave of change is unfolding further west: in

By
GEORGE
CHATZILEONTIS

-—

Director,
Corporate
Credit & ESG
- Ratings &
Services /
“Synesqy”.

Eleusis, Aspropyrgos, the port zones of Piraeus
and the areas linked to industry, logistics, ship-
ping, energy and freight flows.

THE NEW ECONOMIC GEOGRAPHY
OF THE ATTICA RIVIERA IS NOT ONLY A
COASTAL LIFESTYLE TRANSFORMATION

It is the gradual creation of a unified business
ecosystem that starts from:

e infrastructure,

e industrial activity,

e transportation,

* logistics,

* shipping,

* energy,

and reaches:
e tourism,
* hospitality,
e premium real estate,
e urban regeneration,
* international investments,
 and new experiences of modern urban life.

‘ THE SUSTAINABLES
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THIS IS WHAT MAKES
THE CURRENT SITUATION SO SPECIAL

For the first time in decades, Attica is not devel-
oping in isolation. It is gradually creating a new,
interconnected economic ecosystem with inter-
national ambitions. And that is precisely where a
much more substantial discussion about sustain-
ability begins.

Because today, large investments are no
longer evaluated exclusively on the basis of their
size, architecture or location. International in-
vestors, financial institutions, hospitality oper-
ators, developers and multinational partners are
increasingly examining how resilient, transpar-
ent and sustainable the business ecosystem be-
hind an investment is.

And this is where the role of ESG is changing.

For years, sustainability was treated by many
companies as just another compliance obliga-
tion. A reporting exercise that was mainly relat-
ed to regulations and mandatory disclosures.

But the reality has changed.

MARKETS HAVE EVOLVED FASTER
THAN LEGISLATION

Even in today’s European environment of sim-
plified actions and the redefinition of specific
regulatory requirements, investment capital
continues to seek:

e transparency,

* accountability,

» resilience,

* responsible value chains, and

e mature business ecosystems.

BECAUSE SUSTAINABILITY IS NO
LONGER JUST ABOUT ENVIRONMENTAL
FOOTPRINT

It is directly linked to:
e financing,
e access to international partnerships,
* risk management,
e the reputation of an organization,
* operational continuity,
but also the overall competitiveness of a business.

A luxury hotel today is not only evaluated by
its aesthetics or the hospitality experience that it
offers. Investors and operators now examine the
sustainability profile of partners and suppliers,

ol =

energy efficiency, labor practices, transparency
in procurement and resilience to operational and
climate risks. The same applies to:

e large construction ecosystems,

« logistics hubs,

e port activities,

e energy infrastructures,

e retail destinations,

e tourism ecosystems, but also

e complex networks of suppliers

and partners.
Because ultimately, sustainable development
cannot exist without sustainable business eco-
systems behind it. And this is precisely where
ESG intelligence plays a crucial role.

In this environment, organizations like ICAP
CRIF are called upon to function not simply as
data providers, but as partners of transparency,
trust and sustainable business interconnection.
As business relationships become increasingly
complex and interconnected, businesses need
greater visibility within their ecosystem. They
need to know:

e who they are working with,

e how sustainably their networks operate,

» where ESG and operational risks lie, and

e how ESG maturity can impact their fund-

ing, partnerships and long-term growth.
ICAP CRIF, through its broader ESG framework
and platforms such as Synesgy, supports busi-
nesses seeking to create this new level of visibil-
ity and accountability. The approach is not limit-
ed to compliance. It extends to:

e sustainable assessment of partners

and suppliers,

e sustainable procurement,

¢ ESG risk mapping,

e creating more resilient supply chains, and

e strengthening trust between businesses,

investors and financial institutions.
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And this is particularly important in areas such as
the Attica Riviera, where different business worlds
are now beginning to connect with each other.

From the transformation of Barcelona’s wa-
terfront to the Cote d’Azur, Lisbon’s urban regen-
eration areas and the new mixed-use destinations
developing in the Gulf, international investment
ecosystems are now shaping themselves around
a common denominator: sustainable credibility.

ATTICA RIVIERA ENTERS THIS
DISCUSSION AT EXACTLY THE
RIGHT TIME

Because in today’s international investment en-
vironment, sustainability is no longer a branding
exercise. It is the language through which in-
vestment capital evaluates:

« resilience,

e operational maturity,

e quality of partnerships,

e risk management capability, and

* long-term value creation.
And this may ultimately be the region’s great-
est opportunity. Not just to attract more invest-
ment. But to create a new development model for
the Mediterranean — one that combines:

e economic growth,

e international competitiveness,

e operational resilience, and

* sustainable business development.
Because in the end, the success of the new coast-
al economy will not be judged only by the build-
ings that will be erected or the capital that will
be invested. It will be judged by how responsibly,
transparently and sustainably the entire ecosys-
tem created around them operates. And this is
perhaps the most important investment of all.

YNAPXOYN ETIFMEZ 6nou pia nepioxn navel va e€e-
Aooetal anoonaopatikd kai apxicel va anokta pia véa,
eviaia o1kovopIKn tautdtnta. Autd akpIBws oupBaivel onpepa
otnv EupUtepn Atukn Riviera. And tnv EAeuaiva kai tov Aonpo-
nupyo £€w¢ tov Melpaid, 0dnyoupevol npog ta votia npodoria, To
EAAnVIKG kal To Aalpio, n napdktia Attikn petaoxnpatietal ota-
dlaka o€ €va vEo EMIXEIPNPATIKG Kal ENEVOUTIKO 01KOGUGTNYA YIa
n Meadyelo. Eva olkoouotnpa nou ev ouvdéetal povo pe to real
estate 1 Tov Toupiopo, aAAd pe pia noAl Badbutepn aAlayn atov
Tpono pe Tov onoio avantiooovial, cuvepyalovial Kal Aeitoup-
yoUV 0l ENIXEIPATEIC.
Ma xpévia, n dnpéaia cuZhtnon yupw and thv neploxn eatiale
Kupiws ota peyda €pya uynAng npoBoAng: to EAANVIKO, Tov Aaipo,
TG VEEG evoboxelakés Povadeg, TIg avaBabuiopéves papiveg, Ta

mixed-use developments, ta véa retail kai leisure destinations.

Kai npdypati, autés ol enevolioeis aAAddouv ndn tnv ikova
g ABnvaikng PiBiépag. Opws n npaypatikn peTapépewaon eival
noAU peyalltepn and autd nou BAEnoupe otnv enipavela.

MNati tnv idia otypn, éva e€icou onpavtikd kpa aAAayng
e€eAiooetal Sutikdtepa: otnv EAeuaiva, atov Aonponupyo, oTig
Aipevikég {wveg Tou Melpaid kal oTi¢ NEPIOXEG NoU ouvdEoval
ue tn Bropnxavia, ta logistics, tn vautiAia, Tnv evépyela kal TG
EUNOPEUNATIKEG POEC.

S3IT9dVNIVLSNS

H NEA OIKONOMIKH FEQrPA®IA THZ ATTIKHZ RIVIERA
AEN EINAI MONO COASTAL LIFESTYLE TRANSFORMATION

Eivar n otadiakn Snpioupyia evog eviaiou enixeipnpatikol o1ko-
ouUeTAPATOC Nou EeKIva ano:

* TIC UNOBOYE,

« Tn Blopgnxavikn dpactnpidtnta,

* TIC HETAPOPES,

- 1a logistics,

« Tn vautiAia,

- TNV EVEPYEIQ,

* Kal QTAVEl EWG:

+ TOV TOUPIOUO,

« T INogevia,

- 10 premium real estate,

* TNV A0TIKA avdnAaon,

- TI¢ S1eBveic enevduoelg,

* KaI TIC VEEG epnElpiec oUYXpovng aoTikng {wNG.

AYTO EINAITIOY KAOIZTA TH ZHMEPINH ZYTKYPIA
TOZO IAIAITEPH

Ma npwn opd petd and Sekaetieg, n Attikn dev avantiooetal
anoonacpatikd. Anpioupyei otadiakd éva véo, dlacuvoedepévo
0IKOVOUIKO olkooUaTnpa pe diebveic pIAodogieg.

“SUSTAINABLE
growth cannot
exist without

sustainable business
ECOSYSTEMS».”

«BIQXIMH ANANTYXIH AEN MMNOPEI
NA YNAPIEI XQPIXZ BIQXIMA
EMIXEIPHMATIKA OIKOXYZTHMATA".»

‘ THE SUSTAINABLES
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Kar akpIBwe ekei §exivd pia noAu nio ouciactikin guAtnon
yUpw and tn Biwoipdtnta. Nati onpepa ol HeYAAeg enevouoelg
dev aflodoyolvtal nAéov anokAeioTikd and to pEyedog, tnv
apxITeKToviKn N 1o location toug. AleBveic enevbutéc, xpnpa-
TonIoTWTIKOI 0pyaviopoi, hospitality operators, developers kai
noAueBvikoi cuvepydteg e€eTalouv oAoéva nepioadTENO T0 NGO
avBekTiko, drapavés kal BIaIpo eival To enixelpnpatikd olkooU-
otnpa nou Ppioketal niow and pia enévéuan. Kar €6 akpIBwg
aAAader o poAog tou ESG.

MNaxpovia, n Biwoipdtnta aviipetwniddtav and apketeg eni-
XEIPNOEIG WG Hia ak6un unoxp€wan cuppdpewang. Eva reporting
exercise nou oxeti{oTav KUpiwg e KavoviopoUg Kal UNOXPEWTIKES
dnpoaionoioelg. H npaypatikdtnta Opwe €xel aAAdEel.

Ol ATOPEZ EEEAIXOHKAN TAXYTEPA A0 TH NOMOOEZIA

Akopn Kai péoa 0to onpepIvo eupwnaikd nepiBaAlov anhonoinpé-
VWV EVEPYEIWV Kal ENAVANPoadiopioHol OUYKEKPILEVWY Kavovi-
OTIKWV anaitnoewy, 10 ENevOUTIKO kepdAalo ouvexilel va avalntd:

- dlagavela,

- Aoyodoaia,

- avBekTIKdTNTA,

- unevBuvec auaideg afiag, kal

* OPIPA ENIXEIPNPATIKA 0IKOOUOTAPATA.

AIOTI MAEON H BIQXZIMOTHTA AEN A®OPA
MONO TO NMEPIBAAAONTIKO ANOTYMQMA

Yuvééetal Gueoa pe:

« Tn Xpnpatodotnon,

- tnv npdaBaon oe SieBveic ouvepyaaieg,

- Tn Slaxeipion KIVEUVWY,

* TN PAPN £V6G opyaviopou,

+ TN AEITOUPYIKN GUVEXEIQ,

+ aAAG Kal T GUVOAIKN avTaywvioTIKkOTNTa piag enixeipnong.
‘Eva luxury hotel onpepa 6ev aflooyeital pévo and tnv aiocbntikA n
v epneipia eIAogeviag nou npoo®Eépel. Enevbutég kal operators
e€etaouv nA€ov o sustainability profile Twv ouvepyatwv kai npo-
HNBEUTAY, TV EVEPYEIaKN anodoTikdTnTa, TIC EPYACIAKES NPAKTI-
KEG, Tn Slagpdvela oTiC NpopnBEIES Kal Tnv avBeKTIKOTNTA anévavtl
o€ AeItoupylkoUG Kal kAipatikoug Kivauvoug. To id10 10xUel yia:

« peydAa construction ecosystems,

« logistics hubs,

« MIPEVIKEC pacTnpIdTNTES,

* EVEPYEIAKEG UNOBOUEC,

- retail destinations,

+ TOUPIOTIKG OlkoouoTApata, aAAd Kal

- oUvOeta SiKTua NPOUNBEUTWY Kal GUVEPYATWV.
Nati tehikd, Bioipn avdntu€n dev pnopei va undpger xwpic
Biwalpa enIxelpnpatikd 01koouoTAPATA NIoW and autnv.

Kai akpiBwg €5 n ESG intelligence anoktd kpioipo poAo.

Ye auto to nepipdrlov, opyaviopoi onw¢ n ICAP CRIF
kaloUvtal va Aeitoupynoouv 0xi anAwg wg ndpoxol dedopévwy,

S3IT9dVNIVLSNS

aANd w¢ ouvepydteg diapaveiag, pnioTooUvng Kal BIGIUNG
ENIXEIPNPATIKNG d1aclvoeang.

Kabag o1 enixelpnpatiké ox€aelg yivovial ohogva nio oUvee-
TEC Kal B1aoUVOESEPEVEC, 01 EMIXEIPNTEIG XPEIAlovTal PEYAAUTEPN
oparétnta péaa ato olkoouotnpd Toug. Xpeidlovtal va yvwpidouv:

- Ji€ Noloug ouvepyadloval,

+ n6oo Biwaipa AeitoupyoUv ta Siktud toug,

- o0 evtoni¢ovtal ESG kai operational risks, kal

» Nw¢ n ESG wpipdtnta pnopei va ennpedoel T xpnparo-
d0TnoN, TIC CUVEPYATIES Kal Th pakponp6Beapn avantu€n toug.

H ICAP CRIF péoa and to eupUtepo ESG framework tng Kai
nAatQOpUES ONWE T0 Synesqy, unootnpilel EMIXEIPNTEIC NOU
eNGIKOUY va dnpioupynoouv autd to véo eninedo opatdtntag
Kal uneuBuvotntag. H npooéyyion dev neplopiletal otn oup-
udppwon. Enekteivetar:

+ 0Tn BIWoIPn afloAdynon cUVEPYATWV Kal NPOUNBEUTWY,

- 070 sustainable procurement,

- 0Tn Xaptoypapnon ESG KIvoUvwy,

« 0Tn dnpioupyia nio avbektikwv supply chains, Kal

+ 0TNV €VIOXUON TNG EUNIOTOOUVNG PETAED ENIXEIPATEWY,

ENEVOUTWY Kal XpNUaTonioTWTIKWY 0pYavioHGV.

Kal auté anoktd 161aitepn onpacia o€ nepIoxeg Onwe n ATTIKA
Riviera, 6nou Siapopetikoi enixelpnuatikoi kdapol apxidouv
nAéov va ouvdéovtal petagu Toug.

Ano tn petapdppwaon tou waterfront tng BapkeAwvng péxpl
v Cote d’Azur, TiC nepIoXEG aoTiKAG avayévvnong tng Aloapovag
Kal ta véa mixed-use destinations nou avantiooovtal atov KoAno,
1a 61eBvN eneVOUTIKG 0IKooUGTANATA SlapopPwvovTal MAEOV YUPw
and évav koivé napovopaoth: T Biwaiun afloniotia.

H ATTIKH RIVIERA EIZEPXETAI
XE AYTH TH ZYZHTHXZH AKPIBQX TH XQXTH XTIF'MH

MNati oo onpepivo d1eBVEG enevbuTikd nepIBaAdov, n Biwaipo-
tnta 6ev anoteAel nAéov éva branding exercise. Eival n yA\ooa
péoa ano tnv onoia to enevouTIKG Ke@AAalo afloAoyei:

« TNV avBekTiKoTNTa,

« TNV ENIXEIPNOIAKN WPINOTNTA,

+ TNV N0IOTNTA TWV GUVEPYATIWY,

- tn duvatotnta Siaxeipiong KIvoUvwy, aAAd kal

- Tn dnpioupyia pakponpoOeopng agiac.

Kai iowg auth va ival tehikd n peyalUtepn eukaipia tng NePIOXNG.
‘0x1 anAw¢ va npooeAKUoEl NEPIOOOTEPES ENEVOUTEIG.
ANG va dnpioupynaoel éva véo poviého avantugng yia tn

Meadyelo — éva poviéAo nou ouvoualer:

* 0IKOVOUIKN avantugn,

- 81Bvn avtaywvioTikdtnta,

- eNIXelpnolakn aveektikdtnta, kai
« BIwolpn enixelpnpatikn eEEAIEN.

MNati 0o téAog, n enituxia tng véag napdktiag oikovopiag dev 6a

Kp16ei povo and ta ktipia nou Ba uywBouv i Ta kepdAaia nou 6a

enevdubouv. Oa kpiBei and to ndoo unelbuva, Slapavawe Kai Pical-

pa Ba Aertoupyei 0AGKANPO T0 0IKOGUGTNWA NOU SnpIoUpYEiTal yUpw

ToUG. Kal auth eival iowg n onpavtikdtepn enévouaon ano OAEG.
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The Greater Riviera and the role of local government in the
new identity of South Athens.

5 Mayors of the Southern Suburbs write in the White Paper about the
Greater Riviera that is being shaped today through the daily respon-
sibility of local government. Starting from the priorities of each
municipality -development, waterfront, public space, sustainability,
investments and quality of life- they shed light on the role of local gov-
ernment in the new identity of South Athens.

5 Anpapxol wv Notiwv Mpoactiwv ypdpouv ato White Paper
@ yia tn Greater Riviera nou diagoppwvetal oApepa péoa ano v
kaBnpepiva euBlvn Tng autodioiknong. Me agetnpia TIG NPoTeEPaIdTn-
1€¢ KaBe 6npou —avantugn, napaliaké pétwno, Snpdalo xwpo, Plw-
oIpotnta, enevoloelc kal noldtnta {wng— ewtidouv To pOA0 TG ToNI-
k¢ SlakuBépvnong otn véa tautétnta tng Notiag ABnvag.
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MAYOR OF HELLINIKON ARGYROUPOLI

IOANNIS

KONSTANTATOS

“The Ellinikon as the core of the new Athens
Riviera and citizen-centered development”.

OUTH ATHENS IS FACING the biggest urban
and developmental change of the last dec-
ades. The new Athens Riviera, centered on
the investment in The Ellinikon, is creating
a dynamic that goes beyond the boundaries of the
region and concerns the country as a whole. The
coastal front is being transformed into a modern
international destination, with new infrastructure,
more greenery, a better quality of life and significant
prospects for economic and social development.

In this transition, Local Government cannot have
the role of a spectator. Municipalities must plan,
demand and ensure that development will not remain
only in large projects and investments, but will return
to society, to everyday life, to the needs of citizens.

In the Municipality of Hellinikon - Argyroupolis,
we supported the investment in The Ellinikon from
the very beginning, because we believe that it can
definitively change the image of our region and the
country. At the same time, however, we have given
and continue to give a firm fight for substantial recip-
rocal benefits. With persistence and systematic advo-
cacy, we secured the ownership 0f 164,000 sq m and
33 plots of land for public and social infrastructure,
strengthening municipal property and creating pro-
jects for future generations.

The new state-of-the-art building for the disabled
is already in operation, while the new sports center,
the municipal nursing home, the new City Hall and
important social facilities are progressing. At the
same time, the municipality is acquiring its own
coastal front for the first time, through the regen-
eration of Agios Kosmas beach and the creation of
new public spaces. This development is not merely
an urban planning matter; it constitutes a change of
identity for a city that gains access, breath and per-
spective by the sea.

The crucial challenge is for development to

SIOARW )

remain balanced, people-centred and functional.
Traffic, transportation, infrastructure and sustain-
ability require constant pressure to and cooperation
with the State. The new Riviera must become a profit
for all, not a privilege for the few.

H Notia ABnva Bpioketal pnpootd otn peyaAdtepn aotikn
@ Kar avantu€iakn aAAayn twv teAeutaiov dekaeticv. H véa
ABnvdikn PiBi€pa, pe enikevipo tnv enévéuon ato EAANVIKO, 6n-
Hioupyei pia duvapikn nou §enepva ta 6pia tng NEPIOXNG Kal apo-
pd ouVOAIKG Tn XKpa. To napaAiakd PETWNO PETAOXNATIETAI OE
évav aUyxpovo d1eBvn npoopIopd, Je VEEG UNOBONES, NEPIOOOTE-
po npdacivo, kaAutepn noldTnta {WNC Kal ONPAVTIKEG NPOONTIKEG
0IKOVOUIKNAG KaI KOIVWVIKAG avantugng.

Ye auth T petdBaon, n TonikA Autodioiknon 6ev pnopei va €xel
pdAo Beatn. 01 6npor opeilouv va oxedidlouy, va diekdikoUv Kal va
diaopaifouv 011 n avantu€n v Ba peivel povo ota peydia Epya kal
otig enevduoelg, ahld Ba enioTpéwel oV KoIvwvia, 0Ty Kabnpepl-
VOTNTA, OTIG AVAYKES TWV MOAITWV.

Ttov Anpo EAAnvikoU - ApyupoUnoAng atnpi§ape and tnv npwin
oTiypn tnv enévbuan oto EAANVIKO, yiati nioteloupe 0TI pnopei va al-
AGEe1 0pIoTIKA TNV EIKOVA TG NEPIOXNG HAG KaI TNG XWPAg. Tautéxpova,
Opwe, dwoape Kal ouvexifoupe va divoupe €vav otabepd aywva yia
0UCIaoTIKA avTanodotikd oGEAN. Me enipovi kal ouoTnpatikn Siekdi-
knon, e€aopalioape 164 otpéppata kal 33 olkoneda Katd KupIoTNTa
YIa KOIVWOEAEIC Kal KOIVWVIKEG UNOSOKES, EvioxUovTag T SNUOTIKA
nepIoUaTia kal SNEIoUPYWVTAg £pya e opidova YEVEWV.

'H6n Acitoupyei T0 vEo unepalyxpovo Ktipio ApeA, eved npo-
XwWPoUV 10 VEo aBANTIKO KEVIPO, TO SNPOTIKO YNPOKOpE(o, TO VEO
Anpapxeio kal onpaviikeg KoIVWVIKEG dopég. MapdAAnAa, o 6Apog
anokTa yia npwtn Gopd 1o b1k Tou napaliakd PETwWo, P€oa anod
v avdnAaon tng napaAiag tou Ayiou Koopd kai tn dnpioupyia véwv
dnpooiwy Xwpwv. Auti n e€ENIEN dev eival anAwg NoAeoSopiKN.
Eival aAhayn tautétntag yia pia ndAn nou anoktd npdopacn, avdoa
Kal npoontikn dinAa otn Bdlacoa.

To kpiolpo otoixnpa eivar n avdntugn va napapeivel isdpponn, av-
Bpwdnivn kai AIToupyIkn. KUKAO(QOPIaKd, HETAKIVACEIG, UNOSOHES Kal
Biwalpdtnta anartolv ouvexn nieon kai cuvepyaoia pe tnv MoArteia. H
véa PIBIEpa npénel va yivel kEpog yia 6Aoug, Oxi npovopio yia Aiyoug.
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MAYOR OF ALIMOS

ANDREAS
KONDYLIS

“Our mission is to ensure balanced
and sustainable development”.

N EVERY DEVELOPMENT project that concerns

the present and future of the city and our citizens,

our central mission is to ensure that development

will be sustainable and balanced. In other words,
the developments that are underway will bring a new
everyday life for all citizens that will be as good as -or
even better than- the one today.

Often, in Greece, investment projects are designed by
the State or private investors without taking into account
their interaction with the already existing city or with
the neighboring projects of other investors. This creates a
“mosaic” of interventions that are not connected to each
other by a single master plan. This carries the risk of caus-
ing adverse side effects for the quality of life of citizens, but
also for the functionality of the investments themselves.

We, the local authorities, are called upon to manage
this situation in practice, in order to ensure the quality
of life of residents, the minimization of externalities
from the projects during their execution phase, but
also the sustainable coexistence of all new uses with
each other and with the city, immediately after their

completion. And, of course, the connection of invest-
ments with the local community and the extraction of
benefits from them for the entire region, so that there
is a diffusion of benefits throughout South Athens.

This requires a culture of cooperation among the State,
the Local Government and Investors, which unfortunately
does not exist in our country. Thus, we often find ourselves
in the unpleasant position of having to insist on issues such
as excessive environmental burden, traffic and the car-
rying capacity of public infrastructure. In other words,
we have to defend the obvious: that “development” is not
simply about building as if there were no tomorrow, but
also about reminding of the fact that infrastructure (roads,
public utility networks, etc.) cannot serve an infinite num-
ber of people (residents and tourists) in perpetuity, without
its constant upgrading and timely planning for it.

Maintaining quality and functionality in
everything we do, the harmonious connection of the
new with the old, safeguarding our identity and at the
same time “opening up” to new horizons is a difficult
equation that we are called upon to solve daily, so that
our cities will be able to proudly move forward.

Mag evbiagéper va diacpaliooupe 6Tl n avantu¢n 6a eival «Bi-
@ woIEn» Kai «iaopponny. Me dAAa Adyia, o1 e€eAi€eic nou dpopio-
Aoyolvtal va p€pouv yia 6Aoug ToUG NOAITEG pia véa kabnpepivotnta,
e€ioou KaAN 1 Kal KAAUTEPN 0€ OXEON i€ TO ONKEPA.

Yuxva otnv EANaSa ta enevoutikd €pya oxedialovial and to Kpatog
N T0UG 1BIKTEC ENEVOUTEG XWpIC va AapBdvetal undyiv n aAAnAenidpacn
TOUG pE TNV 6N u@IoTdpevn noAn n e ta SinAavd €pya dAAAwv enevou-
T0V. Anpioupyeital €101 éva «PnIdwtd» napepPdoewy, nou dev ouv-
déovtal petagl toug pe éva eviaio master plan. Autd evéxel Tov Kivouvo
va npokANBoUV eNIBapuvTIKES NAPEVEPYEIES Yia TNV MOIOTNTA {WNG TWV
noAITtwV, aAAd Kal yia T AEITOUpYIKOTNTA TwV 610V TwV ENEVOUTEWV.

Tnv katdotacn auth nou SlapgopPpwveTal KAAOUPAOTE va Slaxelpi-
0ToUHE 01 TOMIKEG APXEC, MPOKEIPEVOU va dlacpalicoupe Thv noldtnta
{wNG, TNV EAAXIOTONOINON TwV NAPEVEPYEIWV aNd Ta £pya atn pacn
NG EKTEAEONG TOUG, AAAG Kal Tn Biwalpn ouvinapgn OAwV TwV VEWV
XpNOEWV PETAEU TOUC Kal Pe TNV NOAN, apéowg PETd Tnv 0AoKANPWON
T0UG. Kai, pualkd, tn oUvbeon twv enevbioewy e TV TonikA Kolvwvia
Kal TNV AvtAnon w@EAEIOV and autég yia OAn Tnv NEPIOXN.

Auté npolno6étel pia vootponia cuvepyaaiag petacl Anpoaiou - Au-
10610iKnONG - ENEVOUTWVY, Nou SUOTUXWE 0T XWpa pag dev undpxel. Etal,
Bpioképaote ouxvd atn duadpeatn BEan va empévouie yia {nTpata onwe n
empapuvon tou nepIBAAAoVTOS, T0 KUKAO(GOPIaKd Kai n GEpouaa Ikavotnta
WV dnpdolwv unodopwy. AnAadn va unepacmfOpPaoTe 10 aUTOVONTo: OTI
«avantu€ny» bev eival anAwg to va xtidoupe oav va pnv undpxel adpio, alAd
kai To 6T 01 unodopéc (Gpdpol, diktua AEKO k.An.) dev €xouv T duvatdtnta
va €unnpeToUV aneipo apibud avBpwnwy (Katoikwy Kal TOUPITKV), XWPIG
n dlapkn avaBadyion toug. H diatnpnon thg noidtntag kai tng AEtoupyiko-
NTag o€ 0,11 yivetal, n appovikn 6uvean Tou VEou Jie To naAig, n diatipnon
NG TAUTOTNTAC Pag Kal Tautdxpova to «Avorypax» ae Kavoupioug opidovieg
eival pria 60okoAn e€iowan nou kahoUpaote va enIAUOULE KaBNpEPIVA, WOTE
01 MOAEIC Pag va nepacouV e To Ke@AA YnAd otV «endpevn PEPan.

‘ THE MAYORS

WHITE PAPER « SUMMER -

2026



MAYOR OF PALAIO FALIRO

YIANNIS

FOSTIROPOULOS

“Our cities must evolve without losing
the elements that make them stand out™.

OUTH ATHENS IS CHANGING dynamically

and the so-called “Grand Riviera” is shap-

ing a new reality for the entire coastal

front of Attica. In this great transition, our
Municipalities must be present in order to demand,
plan and ensure that development will go hand in
hand with the quality of life of the residents.

For Palaio Faliro, a modern and people-centred
city, the coastal front is an integral part of its identity
and, above all, it is part of the everyday life of the peo-
ple of Faliro. That is why our main priority is to main-
tain an open and accessible public space, with respect
for the environment and the needs of the citizens.

In recent years, we have been moving forward
with interventions that enhance greenery, accessi-
bility, cleanliness, sports and cultural infrastructure.

At the same time, with the renovation of

Flisvos, our iconic Round Pavilion, we are return-
ing a timeless jewel to the coastal front and to
Palaio Faliro, with renewed spaces open to all. At
the same time, the climate crisis has set as our
first priority the need to protect our coastal front.
All of this requires modern planning, close coop-
eration among the Municipalities and with all the
competent bodies. We are, therefore, planning the
transition of our city to a more resilient and envi-
ronmentally responsible development model.

The new prospects in connection with the Ath-
ens Riviera can be a great opportunity for Palaio
Faliro and the Southern Suburbs, as long as the
development remains people-centred and with a
positive footprint for everyone. Our cities must
evolve without losing their character - without
moving away from the needs of their residents
and from the elements that make them stand out.

This is the role of Local Government today
- to shape cities that are modern, sustainable
and open to all.

H Notia ABnva aAAader Suvapika kai n Aeyopevn «MeydAn

PiBiépa» S1apopPWVEl pia véa npaypatikdtnta yia 0AGKAn-
PO T0 NAPAAICKO PETWNO TNC ATTIKAG. £€ AUTA TN PeyaAn petdpaon,
ol Anpol pag ogeilouv va eival napdvieg, va diekdikouv, va oxe-
d1alouv kai va dracpaAifouv 6t n avantu€n Ba ouppadicel pe Ty
no1dtnta {wNng TWV KAToiKwV.

Ma to MNaiaid ®dAnpo, pia ndAn adyxpovn Kai avBpwnivn,
10 napaliaké PETwno eivar avanéonaocto Koppdtl tng TautéTnTag
TOU KaI KUPIWG €ival Koppdtl tng kaBnpepivotntag twv ®ainpi-
wtwv. [1” autd kar Bacikn pag npotepaidtnta eivai n diathpnon
€vOc avoixtol kai npoaBdaipgou Snpdaiou Xwpou, ie oeBacpd oTo
nepIBAANOV Kal 0TI aVAYKES TV MOAITWV.

Ta teAeutaia xpovia npoxwpoulpe o€ napepPAceIc nou evioxu-
0UV T0 NPGaivo, Thv npocBacipyétnta, tnv kabapiéTnta, KABWE Kal
TG aBANTIKEC Kal NONITIOTIKEG UNOSOpEC.

Tautoxpova, pe Tnv avakaivion tou ®AoicBou, ToU «XTpoyyu-
AoU» pag, emotpépoupe 010 napaliakd pétwno kar 0o Maaid
®dAnpo €va oToAISI ETWV e aVaveEWPEVOUG XKWPOUG AVOIXTOUG
o€ OMouG, eve) napdAAnAa n KAIPATIKA Kpion €6€0€ WG NPWTN
pag npotepaldTnta tnv avaykn npootaciag Tou napaAiakol pag
HETWNOU Kal autd analtei aUyxpovo oxediaopo, aTevh ouvepyacia
petagl Twv Anpwv aAAd kal pe 6Aoug Toug app6d1oug Gopeic. Ixe-
d1adoupe, Aoindv, tn petapacn tng nOANG pag o€ Eva nio avOeKTIKO
kal nepiBaAdovtika unelBuvo poviélo avantugng.

H véa npoontikn atnv ABnvaikn PiBiépa punopei va anoteAéoel
pia peydAn eukaipia yia ta Notia kai to MaAaid ®dAnpo, apkei n
avdntuén va napapéver avBpwnivn Kal pe BeTIKG npoonpo yia
6Aouc. 01 noAelg pag npénel va e€eAioooval Xwpic va xdvouv tov
XapakTnpa Toug, Xwpic va anopakpUvovial and T avaykes Twv
KATOiKWV TOUG Kal ano Ta oToIXeia Nou TG Kavouv va §exwpifouy.

AuToG eivar kal 0 poAog tng Autodioiknong onpepa: va bi-
ApopPPWVEI NOAEIC GUYXPOVEG, BIWOIUES KAl AVOIXTEG GE OAOUG.
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MAYOR OF GLYFADA

GIORGOS

PAPANIKOLAOU

“It is our firm position that new investments

should be integrated into society and not constitute

“oated” areas.”

N RECENT YEARS, the development of the Athens
Riviera has become a constant point of reference
for the country as a whole. Visionary projects,
from Faliro Bay and The Ellinikon to Asteria in
Glyfada and Sounio, are transforming Southern Atti-
ca. Our own Riviera is rapidly transforming into a des-
tination on par with those of France, Italy, and Spain.
This rapid development, however, creates massive
challenges. The influx of thousands of new residents and
visitors raises pressing issues regarding infrastructure,
waste management, and, primarily, traffic congestion.
The road network is already severely congested and
insufficient. The Mount Hymettus tunnel, the grade-sep-
arated interchanges on Vouliagmenis Avenue, and the
extension of the Metro must be urgently set in motion.
The challenge for Local Government is balanced
and sustainable development. It is our firm position
that new investments must be integrated into the
community and not become “gated” areas. We are
concerned by the delays in The Ellinikon and the lack
of a timetable for the delivery of free green spaces.
Furthermore, unilateral changes to the initial
planning pose risks of overburdening neighboring
areas, which is why the Municipality of Glyfada and
the Municipality of Alimos have taken legal action.
In Glyfada, we respond to challenges with tangible
public works. We are completing the holistic regenera-
tion of our coastal front with a unified pedestrian walk-
way, a 4.5 km bicycle path, and modern sports facilities.
In contrast to expensive organized beaches, our
“Blue Flag” awarded coastal front remains free and a
top choice, with complimentary amenities for everyone.
At the same time, we are addressing the parking issue
by constructing underground facilities and initiating the
creation of a grand Esplanade, a new landmark that will
organically connect the beach with our commercial center.
From the sea to the mountain, we are moving for-
ward with urban regenerations, roadworks, and innova-
tive supra-local infrastructure, such as the model special
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education school and, soon, the municipal nursing home.

As a Municipal Authority, we proceed with vision
and determination, balancing development with our
residential identity, and handing over to future gen-
erations a model city—a truly human-centred and
welcoming place for all.

Ta teeutaia xpdvia, n avantugn tng ABnvaikng PiBiépag ano-
@ telei 01abepd onpeio avapopdg yia th xwpa ouvoAikd. Epya
nvong, and tov ®aAnpikd Oppo kal 1o EAAnVIKO péxpl Ta Aotépia
FAupasag kai to Louvio, petapoppwvouy tn Notia Attikn. H Si1kn pag
PiBIépa petapgop@vetal he ypnyopoug pubpolc oe évav npoopiopd
avta€io ekeivwv tng faAAiag, Tng ltaiag kar tng lonaviag.

Auth n paydaia e€€NIEN, wotdoo, yevvd Tepdatieg npokAnaelg. H
€\euon XINAS WV VEWV KATOIKWV Kal ENIOKENTwY BETEI {nTnpata unodo-
WV, anoppIppatwy Kar kukAogopiakou. To undpxov 0dIKo Siktuo dev ap-
kel. H onpayya Yunttou, ol aviodnedol kOpol atn Aewpopo Bouhiaypé-
VN¢ Kal n enéktaon tou Metpd npénel va dpopoAoynBolv Katenelyoviwg.

To otoixnpa yia tnv Autodioiknan €ival n 16dpponn Kai BIKSIUN
avdntugn. Eival otaBepn BEon pag ol véeg enevbUoEI§ va EVOWHAT®-
VOVTQl 0TNV KOIV@VIa kal va pnv anoteholv «nepikAEIoTEG» NEPIOXES.
Mag avnouxoUv ol kaBuatepnaelg ato EAANVIKG kai n anouaia xpovo-
dlaypduparog yia v anédoon eAEUBEPWY XWPWV NPACIVOU.

EnmnAéov, ol povopepeic aAhayég oTov apxikd oxediaoud dnpi-
0UpyoUV KIVEUVOUG EMIBAPUVONG TWV YEITOVIKWV NEPIOXWV, Kal Y1’ AUTO
0 Anpoc MNueasag kai o Afpog ANipou €xouv npoaUyel dIKaoTikd.

Ytn FAupada anavidpe otic npokANGEIS pe £pya. OAoKANPWVOUpE
v oMo TIKA avdnAaon Tou napaAiakoy ag HEToU pe eviaio nelodpo-
110, nodnAatddpopo 4,5 xAp. kal oUyXpoveg aBANTIKEG EYKATAOTAOEIC.

Ye avtiBeon pe Ti¢ akpIBEG opyavwpéveg nAal, to BpaBeupévo
e «faAadiec Inpaieg» napaliakd pag pEtwno napapével eAeUbe-
po, He dwpedv unodopég yia 6houc. MapdAAnAa, aviipetwnioupe
10 {ATNPA TNG OTABPEUONG PE TNV KATAOKEUN UNOYEIWY XWPWV Kal
dpopoloyolpe tn dnploupyia piag peydAng EonAavasag.

And tn 6dlacoa péxpl 1o fouvo, npoxwpdpe o€ avanAdoelg,
081KA £pya Kal KAIVOTOWES UNODONES UNEPTONIKAG EUPEAEIAG, ONWG
10 NPOTUNO €181KO GXOAEIO KAl GUVTOHA TO SNUOTIKO YNPOKOpEID.

Q¢ Anpotiki Apxn nopeuduacte e 6papa kai anoaclioTiketn-
10, €€100pPONWVTAC TNV AVANTUEN JUE TV OIKIOTIKA Jag TauTdTNTa Kal
napadidéovtag oTig eNOPEVEC YEVIES pia noAn-npdtuno, Evav aAnbivd
avBpwnivo Kar pIAGEevo oMo yia OAoug.

‘ THE MAYORS




MAYOR OF AGIOS DIMITRIOS

STELIOS
MAMALAKIS

“The Grand Riviera as a catalyst
for balanced development: The
role of the local government and
the vision of Agios Dimitrios”. //
«H MeydAn Pifiépa o¢ kataAumng
100pporng avantuéng: O poAoc tne
auTtoo10iKNoNG KAt To Opapd Tou
Ayiou Anpntpiou».

HE REGENERATION of the coastal front and

the emblematic investment in Hellinikon

are radically redefining the identity of

South Athens. In this new era, the Local
Government and the neighboring municipalities
cannot be mere observers. On the contrary, they
must have a leading and substantial role, both in
strategic planning and in the implementation of
major infrastructure projects, ensuring the bal-
anced development of the entire region.

A typical example is the Municipality of Agios
Dimitrios. Although it does not have a coastal front
and, thus, does not directly enjoy the privileges of the
Athens Riviera, it is the main road connection with
Hellinikon. This entails a huge traffic burden for our

city. To address it, there is an urgent need for a spe-
cial provision for decongestion, with the creation of
modern pedestrian bridges and infrastructure that
will guarantee road safety and the quality of life of
the residents.

At the same time, our Municipality is already
planning important projects, with the aim of trans-
forming itself into an attractive cultural and recre-
ational stop, integrating the dynamics of broader
development. At the heart of this vision is the need
to highlight the Pikrodafni Stream as an integral part
of the new Riviera. An ecosystem that, from a point
of “risk for flooding phenomena”, will be transformed
into a model green space. With absolute respect for
the natural landscape and urban biodiversity, its
regeneration will bridge the urban environment with
nature, essentially uniting the mountain with the sea.

The Grand Riviera will be successful only if it
functions as a catalyst for overall development and
prosperity. The Local Government has the knowledge
and will to guarantee that the new identity of the
Southern Suburbs will include every neighborhood,
in terms of sustainability and social cohesion.

H avanAaon tou napahiakol PETWNOU Kai n PPANpATIKA enév-
duaon oto EAAnvIKG enavakaBopidouv pidikd tnv TautdTnTa tng

Notiag ABnvag. e auth tn véa enoxn, n Tonikn Autodioiknan kai ol
oOpopol 6npor bev pnopouv va eivar anAoi napatnpntés. Avtibeta, opei-
Aouv va €XouV NPWTAYwWVIOTIKO Kal 0uaIacTikd pOA0 TOC0 OTOV 0TPA-
TNyIKO 0xed1aop6 600 kal aTnv uAonoinan Twv peydAwv €pywv unodo-
png, dlaspaAidovac tv 1o6pponn avantu€n oAdkAnpng tNg NePIOXNC.

Xapaktnpiotiké napdderypa anoteAei o Anpog Ayiou Anpntpiou.
Av kal 6ev 61a6€tel napakiakd PEtwno, Wote va anolapfdver dpeoa
1a npovopia tng PiBiépag, anoteAei tn Bacikn odikn olvdeon pe 1o
EAANVIKO. Autd ouvendyetal pia tepaotia KukAo®oplakn enipapuvon
yia tnv noAn pag. Ma tnv avuipeT@nion tng, ival NITakTikn n avdykn
yia e161kn npOBAEYn anooupopnang, e T dnpioupyia cuyXpovwy
nedoyEPUPWV Kal UN0dopWY Nou Ba eyyuwvral tnv 081k acpdaieia
Kal tnv no10tnta {wng TwV Katoikwv.

MapdAAnAa, o Afpog pag oxediddel Aén anpavtikd €pya, pe o1o-
X0 va pete€ehixBei o€ Evav eAKUOTIKO evoIapEco oTadpd noAitiopou
Kal avayuxnc, EVoWHAtwvovIag th duvapikn tng eupitepng avantu-
€nc. I10 enikevipo autol tou opdpatog Bpioketal kal n avaykn va
avadeixBei to Pépa tng Mikpodapvng w¢ avandonaocto PEPOG TNG
véag PiBiépag. Eva oikooUotnpa nou and onpeio «kivouvou yia nAnp-
HUPIKG @aivopevayr, 6a petagop@wbei oe €vav npdtuno nveldpova
npacivou. Me anéAuto oefacyd oto GUGIKO TONIO KAl TNV ACTIKA
BronoikiAdtnta, n avdnAaon tou Ba yepuPwael 1o aoTiko nepiBdAiov
HE TN GUON, EVWVOVTAG 0UCIacTIKG TO Bouvo pe Tn BdAacoa.

H MeydAn PiBiépa 6a eival emituxnpévn pévo av Aertoupynaoel
WG KataAutng ouvoAikng avantuéng kar eunpepiac. H Autodioiknon
€Xel Tn yvwon kal T BouAnon va eyyunBei 0TI n véa tautétnta twv
Notiwv Mpoactiwv Ba cupnepidapBdver kGbe yertovid, pe 6poug
BrwaIpgdTNTaAg Kar KoIVWVIKNG GUVOXAG.
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ASTERIA GLYFADA The Iconic

Landmark of the Athenian Riviera
// To EppAnpatiko Tonéonpo
tn¢ AGnvaikng Pifigpac

On the sunny coastline of Glyfada, “Asteria” continues its
timeless presence on the Athens Riviera. // Ztnv nhiohovotn
aktoypappn tme FAupdadac, ta «Asteria» e€eAicoouv tnv
draxpovikn touc¢ napouvoia otnv ABnvaikn Pifigpa.

A MAGNET for the international
elite since the 1950s, the historic
landmark has been masterfully
reborn, harmoniously balancing
mid-20th-century nostalgia with
modern, ultra-luxurious, sophis-
ticated aesthetics.

Its newest crown jewel is
Asteria Rooftop - an elevated
oasis where panoramic views of
the Saronic Gulf meet the high
art of mixology.

Picky guests discover, again
and again, the elegant Bunga-
low 7 and the award-winning
Ark restaurant where, for the
past ten years, gastronomy has
been meeting the sea in its pur-
est form.

For those seeking high-end
event venues, seaside Domus is a
model of modern and functional
aesthetics. The Niki Papatheo-
chari Cultural Center of Art and
Letters, located in the heart of
Asteria, highlights the cultural
pulse of the Riviera.

Asteria does not simply honor
the golden age of Athenian soci-
ety - it writes its brilliant next
chapter with sustainability and
zero-waste practices in mind.

AnoteAwvtac noAo €AEnG yia tn bie-

Bvn eAit, Ndn and tn dekaetia Tou
1950, 10 10TOPIKO 0pOONHO avayevvnonke
apIOTOTEXVIKG, 100pPONWVTAG APHOVIKA TN
voOoTaAyia Twv PECWY TOU NEPACHEVOU
alwva pe tn alyxpovn, unepnoAuteAn
EKAENTUOPEVN @I0ONTIKA.

H vedtepn kopwvida toug eivar 1o
Asteria Rooftop—pia unepuywpévn 6aon
onou n navopapikn 6¢a tou Lapwvikou KoA-
nou GUVavTa thv UYPnAn T€Xvn ToU mixology.

EkAekTikoi eniokénteg avakaAlntouv
€avd kar €ava to kopwo Bungalow 7 kai o
BpaBeupévo eatiatopio Ark, dnou 6w Kal
déka €tn, n yaotpovopia cuvavtd tn BdAac-
0a 6TV MI0 ayvh HoP®A TNG.

Ma 60oug avalntolv XwWPOoUG EKONAWOE-
WV UYPNA@V Npodlaypapwv, o napabardocio
Domus anoteAel éva unddelypa ouyxpovng
Kal AeItoupyikng aioBntikng. To MoAITIoTIkG
Kévipo Téxvng kal Adyou - Nikn ManaBeoxdapn
nou Bpiketal otnv kapdid twv Aotepiwv ava-
deikvUel Tov NoAITIoTIKG naApd g PIBIEpag.

Ta Asteria 6ev TigoUv anAw¢ th xpuon
€noxn tn¢ abnvaikng kolvwviac—aouyypd-
(QOUV T0 Aapnpd enopevo kepAAaid tng pe
yV@pova T BiwoipdTnTa Kai Ti¢ zero waste
NPAKTIKEG.

M Info

asteriaglyfada.gr
info@asteriaglyfada.gr
(+30) 2111907000
instagram: @asteria.glyfada
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THE UN IFIED COASTLIN E: Public interventions meet private investments and architectural
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HE COASTAL ZONE of Attica is entering
a phase of profound reorganization,
as public regeneration, large private
investments, infrastructure projects,
tourist developments, marinas and
new architectural approaches gradually constitute
a unified narrative for the capital’s coastal front.
From Piraeus and Faliro to Hellinikon, Glyfada,
Vouliagmeni, Saronida, Elefsina and Lavrio, Attica
is attempting to reestablish its relationship with the
sea, leaving behind decades of fragmented inter-
ventions, urban discontinuity and limited access
for citizens to the coastline.
The sea is no longer seen as the city’s boundary, but
as a key element of its metropolitan identity. The
“Athens Riviera” is not a mere promotional term
anymore and is transformed into a field of invest-
ment, infrastructure and urban redesign. The new
narrative is not only about high-income tourism or
luxury housing. It includes public spaces, parks, bicy-
cle paths, flood control projects, port infrastructure,
new commercial developments and interventions
that shift the city’s centre of gravity towards the sea.
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Piraeus is

the country's
largest port
and one of the
Mediterrane-
an's leading
economic
centers.

0 Meipaidg
eival to peya-
AUTEPO Alpdvi
NG XwWpPag Kal
¢vacg and toug
IOXUPOTEPOUG
0IKOVOUIKOUG
noAoug tng
Meagoyeiou.

THE NEW READING OF THE COASTAL
FRONT BEGINS IN PIRAEUS

The starting point of this transition is in Pirae-
us, the largest port in the country and one of the
strongest urban and economic poles in the Med-
iterranean. The upgrading of the port, the inter-
ventions in the cruise industry, the creation of new
recreational areas and the repositioning of Piraeus
on the map of modern investments operate as the
first part of the unified coastal chain.

The regeneration of the Piraeus Tower is mov-
ing in the same direction; from a building-symbol of
abandonment, it was transformed into a “green” and
digital landmark of offices, commerce and services.
The investment by the DIMAND, EBRD and Pro-
dea consortium offered a new image to the entrance
of the port, while the area around Agios Dionysios,
Drapetsona, Mikrolimano, Kastella and Piraiki is
gradually attracting new investor interest. At the
same time, the regeneration of Mikrolimano, the
strengthening of catering and leisure uses, as well
as the new residential developments in the wider
Piraeus, led by DKG Development’s investment
with the Piraeus Port Plaza at the entrance to the
city, confirm that the seafront is no longer limited
to commercial port activity.

At the same time, Piraeus Port Authority S.A. is
proceeding with interventions within the port zone,
with an emphasis on cruising, improving accessibil-
ity and creating spaces that better connect the port
with the city. Piraeus is not only the gateway to the
islands; it is becoming the starting point of a single
coastal axis that ends in Lavrio.

THE RADICAL REFORM OF THE FALIRO
FRONT AND “AENAON”

Atthe heart of public planning is the Faliro Front, where
the creation of the “AENAON” Metropolitan Park is
underway, the budget of which is approaching €370
million. As Christos I. Theodoropoulos, member of the
Coordinating Body for Strategic Planning of the Attica
Region, regional councilor and former deputy governor
of the Southern Sector of Athens, points out, Faliro is at
the absolute epicenter not only of Attica, but also of the
country, as emblematic urban regeneration interven-
tions are concentrated there. “AENAON” is planned to
extend from the outskirts of the Peace and Friendship
Stadium to the Tae Kwon Do stadium, transforming a
crucial section of the coastline into a space of greenery,
recreation and public life. The significance of the project
is extensive, as it pushes the Faliro front to function as a
point of reorientation of the city towards the sea.
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In this context, the concession of the wider area
of Water Square by Hellenic Public Properties Co.
to the Region of Attica for 40 years, with the aim
of radically regenerating and transforming it into
agreen, sports, cultural and light commercial area,
is also included. This is an intervention that aspires
to provide an upgraded public space to citizens and
to functionally connect Faliro with the broader
changes that have already taken place in the area,
from the Stavros Niarchos Foundation Cultural
Center to the Hellinikon.

Faliro, however, is not changing only through
“AENAON”. Other interventions are also taking
place in the wider area, strengthening its charac-
ter as a new metropolitan front. These include the
dredging, cleaning and arrangement of the Ilissos
River, with a budget of €12.8 million, which is linked
to the flood protection of the area. At the same time,
the complete renovation and regeneration of the
surrounding area of the “Flisvos” Cultural Center
is progressing, while the coastal bicycle path, which
will run through a significant part of the Athenian
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Astir and
Astir Marina
have already
formed one of
the strongest
luxury tourism
cores in
Greece.

O Aotépag kail
n Astir Marina
£€xouv nén
Silapoppwoel
évav ano toug
1I0XUPOTEPOUG
nupnveg luxury
tourism otnv
EANGSQ.

Riviera, is also part of the same network of interven-
tions, reinforcing the logic of gentle movement and
the continuity of public space.

THE ALIMOS MARINA
AS A NEW YACHTING HUB

Further south, the Alimos Marina is another
crucial piece of the puzzle. The investment under-
taken by REDS, a company of the Ellaktor group,
through the concession of the marina, aspires to
upgrade one of the largest marinas in the coun-
try and transform it into a modern destination for
marine tourism, recreation and commercial uses.
The intervention is not limited to the berthing posi-
tions. It includes the upgrade of the land area, green
spaces, shops, catering, service infrastructure and
functions that can highlight Alimos as an interme-
diate hub between Faliro and Hellinikon.

The Alimos marina is particularly significant for
another reason: it is a link between the urban fabric
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and the marine tourism network. At a time when
yachting and high-quality experiences are acquir-
ing more importance in the Greek tourism product,
the marina’s upgrade complements investments in
Glyfada, Vouliagmeni and Lavrio.

THE ELLINIKON: THE CATALYST
FOR TRANSITION

At the same time, The Ellinikon functions as a key
catalyst for transition. For Michalis Mavroleon,
CEO and founder of A&M Architects, this is one of
the most important urban projects that the coun-
try has seen in recent years. The firm is actively
involved in individual projects in The Ellinikon,
including the commercial hub of approximately
200,000 sq. m., as well as residences in Little Ath-
ens, on two plots of 12 and 14 decares. As Michalis
Mavroleon notes, participation in these projects
concerns the shaping of the face of a new Athenian
neighborhood, with an emphasis on sustainability,
human scale and urban cohesion.

The distinctive difference of The Ellinikon is
that it is a large “greenfield” development - that is,
an urban area that is planned from the beginning,
without being founded on the problems of an exist-
ing urban neighborhood. This, according to Mr.
Mavroleon, constitutes a reversal in relation to the
usual architectural and urban planning standards
in Greece. Architecture is no longer limited to aes-
thetic intervention, but is shifted to the creation of
“place character”.

In The Ellinikon, one of the largest mixed pro-
jects in Europe is being developed, with residences,
offices, hotels, shopping centers, green spaces, sports
facilities, a marina and recreational infrastruc-
ture. The Riviera Tower, the Riviera Galleria, The
Ellinikon Mall, Little Athens, the Integrated Resort
Casino, the new educational infrastructure and the
coastal park form a network of projects that changes
the scale of the Athens Riviera. The undergrounding
of part of Poseidonos Avenue is also a crucial inter-
vention, as it attempts to restore the city’s contact
with the sea and reduce the barrier that the road
axis has created for decades.

THE COMMERCIAL HUB
AND THE NEW NEIGHBORHOODS

In the commercial hub, where A&M Architects oper-
ate as architects of record in collaboration with the
international office AEDAS, the goal is to create a
landmark that will combine technology, modern

design and sustainable building principles. Accord-
ingly, in the residential projects of Little Athens and
the Sunset Groves complex, the goal is to develop a
modern residential complex that incorporates nat-
ural surfaces, permeability, proper orientation and
substantial greenery, not as a branding element, but
as an organic part of the design.

The development of new residences, commercial
uses and recreational areas is shaping a more mod-
ern image of the city and is creating new expecta-
tions for the quality of the urban environment. At the
same time, however, this dynamic trend is accompa-
nied by significant challenges. Traffic, pressure on
infrastructure and the need to balance development
with the public character of the coastline remain
open issues. Mr. Mavroleon notes that even inter-
ventions such as the undergrounding of Poseidonos
Avenue are not sufficient on their own to fully solve
the urban planning and traffic needs of the area.

GLYFADA, VOULA AND VOULIAGMENI
ON THE MAP OF HIGH-END HOSPITALITY

Glyfada, Voula and Vouliagmeni constitute the
most mature zone of the Athenian Riviera in terms
of leisure, housing and high-end tourism. Grivalia
Hospitality’s investment in One&Only Aesthesis
in Glyfada, amounting to approximately €300 mil-
lion, brought the historic area of Asteria back to the
forefront and placed it on the international map of
luxury hospitality.

However, the focus is also on the development
of the coast, as in the case of the B’ Voula Beach
under the investment scheme of Athens Beach Club,
with the participation of TEMES, a company of the
Konstantakopoulos and Olayan groups, the ship-
owner George Prokopiou and Dinos Kokkalis. The
Vouliagmeni Coast, which has also been included in
the regeneration plan, has been undertaken by the
scheme of the Evergood and Gevsinous companies
as a contractor-lessee.

In Vouliagmeni, Astir and Astir Marina have
already formed one of the strongest luxury tourism
cores in Greece, while their acquisition by George
Prokopiou, who has developed one of the largest real
estate portfolios in the country, is of key importance.
The upgrade of the marina, the presence of the
Four Seasons Astir Palace and the complementary
dining and leisure uses reinforce the international
identity of the area. Vouliagmeni now functions as
a reference point for the upper segment of the mar-
ket, while the demand for high-end residential and
tourist properties is gradually spreading to Varkiza,
Saronida and Anavyssos.
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The Ellinikon
project is one
of the largest
mixed-use
developments
in Europe. It is
a large-scale
greenfield
development.
Y10 EAANVIKO
avantvooetal
éva ano ta
geyaAutepa
UIKTA projects
¢ Eupwnng.
Mpokeltal yia
gia peyaan
“greenfield”
avantuén.
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Christos Theodoropoulos,
member of the Strategic
Planning Coordinating
Body of the Attica Region.

SARONIDA AND LAVRIO:
THE EXPANSION OF THE NARRATIVE
TO THE SOUTHEAST

The next development zone extends beyond Vouli-
agmeni. In Saronida, the Saronida Olympos Golf
Project, with a budget of approximately €840
million, is one of the largest tourism development
projects in Attica. The project includes tourist facil-
ities, residences, commercial spaces, a golf course
and interventions on the coastal front, attempting
to create a new organized destination in the south-
east of the capital.

Even further south, Lavrio is entering a new
phase through the development of its port. The
international tender for the acquisition of a major-
ity stake in the Lavrio Port Authority has attracted
strong investor interest, while the port is gradual-
ly strengthening its role in cruising, yachting and
coastal ferry connections. The prospect of upgrad-
ing Lavrio is also linked to the tourist development
of southeastern Attica, the better utilization of the
distance from the airport and the emergence of a
second important maritime hub that will be com-
plementary to Piraeus. With the new reality brought
by the successive investments in the entire coastline,
Piraeus, Faliro, Alimos, Hellinikon, Glyfada, Vouli-
agmeni, Saronida and Lavrio are gradually forming
a unified front. In this environment, public inter-
ventions meet private investments and architectural
identity meets sustainability.

Le pdon Babidg avadidtagng eloépxetal n napdktia Kvn tng

Attikng, kabw¢ dnpudoieg avanAdoels, PeyAAes IBIWTIKES
enevoUoelg, £pya unodopwy, TOUPIOTIKEG avantugels, papiveg Kai
VEEC APXITEKTOVIKEG NPOCTEYYioel¢ ouvbETouv otadiakd éva eviaio
agnynpa yia 1o napaliakd pEtwno g npwtedouoas. And tov MNel-
paid kai 1o ®aAnpo £we o EAANVIKG, Tn TAU®Ada, Tn BouAiaypévn,
™ Zapwvida, tnv EAeuaiva kal 1o Aadpio, n ATTIKN eniXelpei va ena-
vaouotoel Tn ox€on Tng e T BAlacoa, agnvoviag niow dekaeti-
€C ANOONACPATIKWY NapePfAcewy, a0TIKAG ACUVEXEIQS Kal
NeEPIOPIOHEVNG NPOORACNG TV NONITWV 0TNV AKTOYPappn.

H 8daAaooa dev avtipetwnicetal nA€ov wg 0p1o tng ndAng, aAAd
w¢ Bacikd aToixeio TnG PNTPonoAITIKAG Tng Tautdtntag. H «ABnvaikn
PiBiépa» naver va eival anAwg €vag 6pog npoBoAnG Kai petatpénetal
o€ nedio enevbuoewvy, unodopwy Kai actikou enavaocxediacpou. To
vEOo apnynpa 6ev apopd Povo Tov Toupiopo UPNAwY €lcodnpdtwy n
v Katolkia noAuteAeiag. MepidapBaver dSnpdaious XWPoug, Napka,
nodnAatodpdpoug, avTinANPPUPIKA £pya, MUEVIKEG UNOSOUES, VEEG
€UNOPIKEC avantuEelC Kal NapeUPATEIG NOU HETAKIVOUY TO KEVIPO
Bdpoug tng ndAng npog tn BAAacoa.

ANO TON MEIPAIA EEKINA
H NEA ANAINQXZH TOY METQMNOY

H apetnpia autig tng petaBaong Bpioketar otov Meipaid, 1o peyaiu-
1Ep0 AIPGVI TNC XWPAg kal £vaw and Toug IoXUPOTEPOUS aoTIKoUC Kal
olkovopikoUg ndAoug tng Megoyeiou. H avaBdBpion tou Aipaviou, ol
napeppdoeic otnv kpouadiépa, N SNPIOUPYIA VEWY XWPWV AVAYUXAC
kal n enavatonoB£tnon tou Meipaid aTov XAPTN TWV GUYXPOVWY ENEV-
dU0EWV AEITOUPYOUV W NPWTO KoPPAT TG eviaiag napdktiag aAuaidag.

Ytnv id1a katevBuvaon Kiveital kal n avayévvnon tou NMipyou
Melpaid, o onoio¢ and éva ktiplo-oUPBoA0 eykatdAelPng petatpa-
nnke o€ «npdaoivox» Kal yneiakd tondonyo ypapeiwy, epnopiou
Kal unnpealwv. H enévbuon tng koivonpagiac DIMAND, EBRD kai
Prodea €dwae véa eikdva atnv €i0060 Tou Aipaviou, Ve n nepioxn
yUpw and tov Ayio Aioviaio, Tn Apanetowva, T0 MikpoAipavo, thv
KaotéAa kal tnv Melpaikn anoktd otadlakd véo enevouTiké evoia-
@épov. Tautoxpova, n avdniaon tou MikpoAipavou, n evioxuon Twv
XpNoewV €0Tiaong Kar avayuxng, aAAd kar o1 véeg 0IKIOTIKEG ava-
ntugeic otov euputepo Melpaid, npoe€apxoviog Tng eNEVEUONG TNG
DKG Development pe to Piraeus Port Plaza otnv €i0060 tng ndAng,
eniBeaiyvouv 0ti 10 Bardoaio pétwno dev e€avileital nAéov otnv
€UnopIKN Aipevikn dpactnpidtnta.

MapdAAnAa, n OAM A.E. npoxwpd oe napepBaceig eviog tng
Aipevikng {wvng, ge égpacn otnv kpouadiépa, otn BeAtiwon tng
npooBaciydTNTac Kal 6Tn SNPIoUPYIa XWPWV NoU GUVHEOUV NEPID-
061EPO T Aipavi pe tnv ndAn. O Meipaidg dev anoteAei povo tnv
nuAn £€660u npog ta vnoid. Metatpénetal o€ onpeio Kkivnong evog
eviaiou napdaktiou Ggova nou kataAnyel ato Aadplo.
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AENAON

is a major
infrastructure
project of
significant
technical and
financial scale,
with a budget
of €370 million.

~genaon

H PIZIKH ANAMOP®QZH
TOY ®AAHPIKOY METQIOY
KAI TO «<cAENAON»

¥10 enikevipo Tou dnudalou oxedlaopol Ppioketal 1o Dainpikod
Métwno, dnou dpopoloyeital n dnpioupyia Tou MntponoAiTikol
Mapkou «<AENAON», o npolnoAoyiopdg Tou onoiou npoaeyyicel ta
370 ekat. eupw. Onwg enionpaivel o Xpnotog . Oe0dwpdnoulog,
péog Tou ZuvtoviatikoU Opydvou Ltpatnyikou Ixediaopou tng Mepl-
QEépelag ATTKNG, NEPIPEPEIAKOC CUIBOUAOC Kal TEWC aVTINEPIPE-
peidpxng Notiou Topéa ABnvawv, 10 ®aAnpo Bpioketal 0To anéAuto
€NIKEVTPO OXI HOVO TG ATTIKAG, aAAd Kal TNG XWPag, KaBwg ekei
OUYKeVTIpWVoVTal eUBAnpatikég napepPaoelg actikng avaniaong. To
«AENAON» npoBAénetal va ekteivetal and Ti¢ napuPEg tou rtadiou
Eipnvng kai ®iAiag €we 1o yanedo Tae Kwon Do, petatpénoviag éva
KPioIPo TUAKA TNC AKTOYPAWKNG O€ XWPO NPAcivou, avayuxng Kai
dnpdolag {wng. H onpaaia tou épyou eival dieupupévn, kabwg woei
0 AANPIKO PETWNO Va AEITOUPYNOEI WC ONJEID ENAVANPOOAVATo-
ANigpoU tng ndAng npog th BdAacaa.

Y& auto o mAaiolo evidooetal kal n napaxwpnon yia 40 xpo-
via otnv Mepipépeia ATTIKAG TG eUpUTEPNG NEPIOXNG TG MAateiag
NepoU and tnv ETAA, pe otoxo th pidikn avdnAach tng kai tn dia-
HOPQWON TG o€ XWPO Npaaivou, abAntiopoU, NoAItIoHoU Kal AWV
epnopikwv xpnoewv. Mpokertar yia napéupacn nou gihodotei va
anodwaoel avapadbpiopévo dnpdaio Xwpo 0Toug MOAITES Kal va ouv-
d€ael Aertoupyikd 1o AAnpo pe TIG eupUtepes ahAayEg nou €xouv
nén ouvteAeotei otnv nepioxn, and to Kévipo MoAitiopol 16pupa
Ttatpog¢ Nidpxog €wg 10 EAANVIKO.

o R A

TERRANEAN PARK -

To ®aAnpo, wat6ao, 6ev aAAdler pdvo péoa and 1o «kAENAON».
rtnv eupUtepn neploxn e€eAiooovtal kar dAAeC napepPaceis nou
€VIOXUOUV TOV XAPAKTAPA TNG WG VEOU UNTPONOMTIKOU JETWNOU.
Meta€l autwv nepidapBdvetar 1o €pyo ekBabuvang, kaBapiopou
kar dieub€tnong tou INioou notapou, npodnoAoyiopol 12,8 ekart.
€UPW, TO 0MOi0 OUVBEETAl e TNV avTINANPPUPIKA NPoaTacia tng
neploxng. MapdAAnAa, npoxwpd n nAnpng avakaivion kar avanAaon
ToU nepIBAAAoviog xwpou tou MoAitioTikoU Kévipou «DAoioBocy,
€Vw 0710 610 NAéypa napeppaoewy evidooetal kal o napabardoaiog
nodnAatédpopog, nou Ba diatpéxel onpavtiko tuApa g ABnvaikng
PiBi€pag, evioxovtag tn AoyIkn TG ANIAG PETAKIVNONG Kal TG oUVE-
XE1AG TOU SNPOTIOU XWPOU.

H MAPINA AAIMOY QX NEOZ NMOAOZ
TOY YACHTING

Notidtepa, n papiva AAipou anoteAei éva akoun Kpioipo Kopudt
1ou nad\. H enévbuon nou €xel avaAdper n REDS, etaipeia tou opi-
Aou EAAGKTWP, PEOW TNC NAPAXWPNONG TG Hapivag, piAodoei va
avaBabpioel pia and ti¢ peyaAltepeg papiveg Tng Xwpag kal va tn
petatpéyel o€ oUyXpovo npoopiapd Bardoaiou toupiopoy, avayu-
XAC Kal ePnopIKwV xphoewv. H napépfacn dev neplopiletal otig
Béaeig eAhipeviopoU. NMepidapBdvel avaBddpion tng xepoaiag wvng,
XWPOUG Npacivou, Katastapara, eatiaon, unodopés e€unnpétnong
Kal AeIToupyieg nou pnopoUv va avadei€ouv tov AAIPo o€ evbidueco
KopBo avapeoa ato ®aAnpo kal 1o EAAnvIKO.

H papiva AAipou éxel 181aitepn onpacia Kal yia €vav akopn
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Adyo: anotelei oUvoeTPo avdpueoa oTov aoTikd 10T Kal 010 diKTuo
10U BaAdoaiou Toupiopou. Ze pia nepiodo katd tnv onoia to yachting
Kal ol epnelpieg uynAng noidtntag anoktolv peyaAitepo PApog aTo
eAANVIKO TOUPIOTIKG NPoidy, n avaBdduion tng Aeitoupyel cupnAn-
pwpatikd npog 1ig enevbioelg oe MAu@ada, Bouiaypévn kal Aalpio.

EAAHNIKO: O KATAAYTHZ
THZ METABAZHZ

Tnv i61a oTiypn, 1o EAAnVIKO Aertoupyei wg o kaipiog kataAUtng tng petd-
Baonc. Na tov MixdAn MaupoAéwy, Sieubivovia aUpBoulo kar 16puTh
Twv A&M Architects, npokertal yia éva andé ta onpavtikotepa aotika
EYXEIPAHATA NOU €XEI YVWPITE! N XWPa Ta TeAeuTaia xpovia. To ypageio
OUPPETEXE evepya o€ empEPoug £pya tou EAAnvIKoU, petagl Twv onoi-
WV 10 £Unopikd hub twv nepinou 200.000 T.4., aAAG Kal KATOIKIEG OTO
Little Athens, o€ 600 o1koneda 12 kai 14 oTpeppdtwv. Onwe onYPEIOVEI
0 MixdAn¢ MaupoAéwvy, n ouppetoxn og autd ta épya agopd otn dia-
HGPPWAN TOU NPOCWNOU Piag véag abnvaikng yerrovidg, pe ppaon otn
Biwaipdtnta, Tnv avBpwnivn KAaka kai tnv acTikA guvoxn.

H e160n016¢ diapopd tou EAANVIKOU eival 0TI npdkeltal yia pia
peydAn “greenfield” avantugn, 8nAadn yia pia aotikA nepioxn nou
oxedlaletar and tnv apxn, Xxwpi¢ va natd ndvw otig naboyeveleg
HIag uQIoTApevng NOAE0SOpIKAG YEITOVIAC. AUTO, GUNPWVA HE TOV K.
MaupoAéwv, GuVIoTA avatponn o€ oxéon e Ta GUVABN APXITEKTO-
VIKG kal noAeodopika dedopéva otnv EANGSA. H apxitektovikn Sev
neplopi¢etal nAéov atnv aloOnTikn napéupacn, aAAd petatonicetal
0TN dNPIoUPYIa «XaPaKTINPa TONOUY.

Yto EAAnvIKG avantuooetal éva and ta peyaAltepa HIKTa projects
¢ Eupwdnng, pe Katolkieg, ypapeia, Eevodoxeia, epnopikd kEvipa,
XWPOUG npacivou, aBANTIKES EyKATAOTACEIS, Papiva Kal Unodopég

iy

v avayuxng. O Riviera Tower, n Riviera Galleria, to The Ellinikon Mall,
10 Little Athens, 10 Integrated Resort Casino, 01 VEEG EKNAISEUTIKEG
unodopEg kal To NapdkTio NAPKO GUYKPOTOUV £va NAEYHA £pYWV NoU

Riviera Galleria , , . , , ,
v I aAAdZel tnv kAipaka tng ABnvaikng Pifiépag. H unoyeionoinon tun-

spans a total

built area patog tng Mooedwvog anoteAel eniong kpioiun napéppaon, Kabwe
of 23,000 eMIXEIPEl va anokataothael v enagn tng nOANG pe tn OGAacoa kai va
sg m and is . , , , , L
expected to HEIWOEN TO PPaypa nou eni dekaetieg dnpioupyoloe 0 0dIkGG dSovag.
accommodate

more than 100
retail brands
and stores.

TO EMIMOPIKO HUB
KAI Ol NEEZ FEITONIEZ

H Riviera
Galleria 61a-
B€tel oUVOAI-
KN emipaveia
KTipiwv 23.000
T.J. Kal 6a
@IAo€evei ndvw
ano 100 kata-
othpara.

10 epnopikd hub, 6nou o1 A&M Architects AeitoupyoUv w¢ architects
of record oe ouvepyaoia pe 1o S1eBvEC ypapeio AEDAS, atoxog eival
va énpioupynBei €va tondonpo nou Ba ouvoudlel texvoroyia, oly-
Xpovo design Kar apxég PIoIUnG S0UNonG. AVTioTolxa, 0Ta OIKIOTIKA
projects tou Little Athens kal oto ouykpdtnua Sunset Groves, 10
{ntoUpevo eival n avantu€n evog oUyXpovou KATOIKNPUEVOU GUVO-
A\OU NOU EVOWUATWVEI QUOIKES EMIPAVEIEC, dianepatdtnta, 0wWoTo
npooavatoAiopo Kal ouaiaotiké npdaivo, 0x1 wg atoixefo branding,
AN w¢ opyaviké Pépog tou oxedlacpou.

H avdntuén véwv KATOIKIWY, EUNOPIKWV XPATEWV KAl XWPWV
avayuxng dlapop@wvel pia nio oUyxpovn elkéva ndANG kai dnpioup-
vei véeg npoadokieg yia tnv No16TNTa ToU aotikoU nepifailovioc.
Tautéxpova, WS, n duvapikA auth ouvodeUeTal and oNUAvIIKES
npokANoeIC. To KUKAOQOPIAKO, N Niean 0TI UNOSOKES Kal N avaykn
100pponiag avdpeoa otnv avantuén kai tov 6npdalo xapaktipa
NG AKTOYPappng napapévouv avoixtd ¢ntnpata. O k. Mauporéwv
onpelwvel 0TI akoun kal napepPacelc 6nwe n unoyeionoinon tng
Mooeldwvog dev apkolv and POVeS ToUg yia va AUoouV NANPWG TIC
noAeoSOpIKES Kal KUKAOPOPIAKES AVAYKEG TNG NEPIOXAG.
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FAY®AAA, BOYAA KAl BOYAIATMENH
ZTON XAPTH THZ YWHAHZ ®INOXENIAZ

H MAu@ada, n BouAa kai n BouAiaypévn anoteAoldv Thv Mo wpipn
Cwvn g ABnvaikng PIfIEpag oe dpoug avayuxng, Katolkiag Kai
TOUPIoHOU UYNANG otadpng. H enévduon tng Grivalia Hospitality
010 One&O0nly Aesthesis otn MAu@ada, tyoug nepinou 300 ekart.
€UPW, ENAVEPEPE OTO NPOTKAVIO TNV IGTOPIKA NEPIOXN TWV ACTEPIOV
Kal tnv tonoBétnae atov d1eBVA xdptn tng noAuteAoug iAogeviag.

110 €NikeVIPo OpWE TiBetal kar n aflonoinon Twv aKTwY, Onwe
otnv nepintwon tng B’ MAa¢ BoUAag und 1o enevoutikd oxnua tng
Athens Beach Club, pe tn ouppetoxn tng TEMEL oup@epOvIwy Twv
opiAwv KwvotavtakdnouAou kar Olayan, Tou eponAioth MNwpyou
Mpokoniou kai Tou Ntivou KOkkaAn. £to nAdvo avanhaong €xel te0ei
kai n Akth BouAiaypévng, tnv onoia €xel avaAdpel wg avadoxog-pi-
00wTNE, T0 oXNpa Twv taipelwv Evergood kai Meuonvouc.

Ytn Bouhiaypévn, o Aotépag kai n Astir Marina éxouv nén
dlapopewaoel évav anoé Toug 10xupdTePOUC NUpNves luxury tourism
otnv EAAGGa, eva kopPikng onpaciag efvar n eayopd toug and tov
MNwpyo Mpokoniou, 0 onoiog £xel avantUgel éva and ta peyalitepa
XapToQUAdKIa akivitwy otn xwpa. H avaBdduion tng papivag, n
napoucia tou Four Seasons Astir Palace kal 01 GUPNANPWHATIKES
XPNOEIG €0TIAONG Kal avayuxng evioxtouv tn dieBva tautdtnta tng
nepioxng. H Bouhiaypévn Aertoupyei nAéov wg onpeio avapopdc
yIQ TO QVWTEPO TPAKA TNG ayopdc, vy n {ATNON yia KATOIKIES Kal
TOUPIOTIKA aKivnTa uwnAwv npodiaypagwv diaxéetal otadiakd npog
Bdpkila, Zapwvida kar AvdBucco.

ZAPQNIAA KAI AAYPIO:
H ENEKTAZH TOY AOHTrHMATOX
MPOZ TA NOTIOANATOAIKA

H enépevn Zovn avantuéng ekteivetar népa and tn BouAiaypévn.
Itn Zapwviba, to Saronida Olympos Golf Project, npoinoAoyiopou
nepinou 840 ekat. eupw, anoteAei éva and ta peyaAitepa oxédia
TOUPICTIKAG avantugng atnv Attikn. To project nepiAapBdvel tou-
PIOTIKEG EYKATAOTAOEIG, KATOIKIES, EPNOPIKOUC XWPOUC, yAnedo
YKOAQ Kal napepPacelc oto napaliakd PETwno, ENIXEIPWVIAC va
dnuioupynaoer évav véo opyavwpévo npoopioud ota votioavato-
Aikd Tn¢ npwtelouaoac.

Akopn voti6tepa, To Aalpio eigépxetal o€ véa gpdon péow tng
a€ionoinong tou Aipaviot tou. 0 d1€BVAC SlaywvIopog yia TV ano-
Ktnon nAeloyn@ikoU nogoatol atov Opyaviopd Aipévog Aaupiou
OUYKEVIPWOE I0XUPO ENEVOUTIKO EVOIAPEPOV, EVK TO AIPGVI EVIOXUEI
otadiakd tov poAo tou otnv kpouadiépa, aTo yachting Kai oTIg akTo-
nAoikéc ouvdéaels. H npoontikn avapaduiong tou Aaupiou ouvoé-
€101 Kal Y€ TNV TOUPIOTIKA avantugn tng votioavatoAikAg ATTIKAG,
v KaAUtepn alonoinon tng anéotacng and 1o agpodpopio Kai tnv
avasdeign evog deltepou onpavtikol Baldoaiou kouBou, cupnAn-
pwpatikol npog tov Meipald. Me ta véa dedopéva nou PEPVOUV ol
diadoxikég enevbuoelg aTo oUVoAo TG aktoypappnc, o Meipaidg, To
®dAnpo, 0 AAipog, To EAAnVIKO, n FTAugdda, n Bouhiaypévn, n Zapw-
vida kai to Aalpio cuykpotoUv otadiakd éva eviaio pétwno. Le autd
10 nepIBAAAov, ol dnpdoles napePPAcel§ ouvavioly Ti¢ IBIWTIKEG
enevoUOEIG Kal N ApXITEKTOVIKA TAUTATNTA 6UVAVTA Tn BIwaoIPoTNTa.

Grivalia
Hospitality’s
investment

in One&O0Only
Aesthesis

in Glyfada,
amounting to
approximately
€300 million.
H enévduon
tng Grivalia
Hospitality
oto One&Only
Aesthesis

otn MAudsda,
Uyoug nepi-
nou 300 ekart.
EUPW.
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- ATHENS
" RIVIERA
S AS N

GLOBAL
~ 'INVESTMENT
. DESTINATION

The Ellinikon and large-scale coastal developments are transforming Athens
into a’high-value international investment and residential destination. // To "The Ellinikon"
Kal ol pey@AeE napabardooiec avantUEelc PETAUOPPUVOUY Thy ABhAva ot S1EOVhH
ENEVOUTIKO Kal OIKIOTIKO MpoopIopd uwnAng agiag.

by Maria Akrivou



THE ATHENS RIVIERA is currently one of the most
attractive seaside investment and lifestyle proposi-
tions in Europe, as it is based on a rare combina-
tion of macroeconomic recovery, large-scale urban
regeneration and comparative value. Greece’s return
to investment grade status, thanks to fiscal disci-
pline, political stability and a strengthened banking
system, has substantially improved the country’s
investment risk profile and has repositioned it on
the global investment map.

“Its primary advantage is that it stands out as a
quality Mediterranean destination, offering a high
level of seaside living at a competitive cost, compared
to other international metropolitan cities with a coastal
front, including more mature markets such as Lisbon,
Barcelona and Tel Aviv, while maintaining a lower cost
of living. What also differentiates Athens is that it is at
the beginning of a dynamic upward trajectory, with
substantial room for development, combined with its
strategic position as a connecting point between East
and West and its rich historical and cultural tradition”,
Apostolos Zafolias, Chief Strategy & Investor Relations
Officer of LAMDA Development, tells White Paper.

LAMDA plays a pivotal role in the implemen-
tation of one of the most important projects ever
undertaken in our country, ensuring that the
major developments —from Ellinikon to the coast-
al zones— create a single and integrated “coastal
innovation district”.

THE ELLINIKON REDEFINES
THE EXPERIENCE
OF SEASIDE LIVING

The transformation of the Athens Riviera is char-
acterized by the creation of an integrated sea-
side ecosystem and not by isolated projects. The
Ellinikon redefines the experience of seaside liv-
ing, both for its residents and visitors, combining
leisure, entertainment, education, sports, shop-
ping, social gathering and communication in a
space open to all, centered on one of the largest
urban seaside parks in Europe, The Ellinikon Park.
According to Apostolos Zafolias, “It will be a new,
modern, green city, part and a continuation of the
existing urban fabric.

The Ellinikon will function as the main hub
around which other investments will unfold,
while some are already paving the way. The clearly
defined master plan and existing collaborations
with internationally renowned architects, as well
as with other stakeholders in the southern sub-
urbs, contribute to the creation of a single develop-
ment zone, with coordinated planning, functional
interconnection and consistently high urban and
environmental standards”.

“Essentially, this is a “coastal innovation dis-
trict”, where tourism, housing and investment
meet and merge in a single environment. This
vibrant, modern ecosystem will include a shopping
center, as well as other commercial destinations,
schools, a university and a health center, offering
residents and visitors a multitude of experiences
and choices.”

THE PROJECTS OF THE NEXT
TWO YEARS THAT WILL ACT
AS “GAME CHANGERS”

A series of projects within The Ellinikon will act
as real catalysts for change: the Riviera Tower,
the Riviera Galleria, the upgraded Agios Kos-
mas Marina, The Ellinikon Mall, The Ellinikon
Sports Park and The Ellinikon Park are some
typical examples. At the same time, outside
The Ellinikon, major hotel brands and a series
of beach upgrades, from Voula to Varkiza, will
highlight the natural beauty of the Athens Rivi-
era in combination with the superior quality of
life that it offers.

“This is a set of investments with a strong multi-
plier effect, accelerating the transition of the Athens
Riviera into an internationally competitive high-val-
ue destination”, says Apostolos Zafolias.
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BALANCED DEVELOPMENT
IS ALSO REQUIRED
IN THE SURROUNDING AREAS

“For the Ellinikon, the reality that we are already
beginning to experience and will be established in the
coming years is that it is an entire new city that is being
created from scratch. It is a continuation and extension
of the city of Elliniko and Argyroupoli, which previ-
ously, due to the airport, had been divided into two,
Upper and Lower Elliniko. With modern infrastruc-
ture, greenery and a high quality of life, the Ellinikon
will become an international reference point for the
Mediterranean and not only for Greece in the coming
years,” states the Mayor of Hellinikon- Argyroupolis,
Yiannis Konstantatos, to the White Paper.

According to him, the biggest institutional obsta-
cle that the municipality faces in implementing
the Riviera vision is the possibility that this huge
investment will develop without substantial return
benefits for the municipality and its residents. “We
wanted to ensure institutionally that the Municipali-
ty of Hellinikon - Argyroupolis will not be left out of
the next day of Elliniko. Our municipality has been
historically linked to the site of the old airport for 75
years. For decades we operated there with munici-
pal services and facilities that had been granted to
us only for use and not by ownership,” he explains.

With persistence and constant advocacy, they
managed, as he says, to acquire 164,000 sq m with
33 plots by ownership, significantly increasing the
municipal property. These spaces are now being
returned to society through important projects of
reciprocity. The Care Center for People with Disa-
bilities is already operational, while the new sports
centre, the Global Center Of Pontic Hellenism, the
municipal nursing home, the new Town Hall and
several other projects are progressing.

However, the most underestimated risk is that
there will not be timely balanced development in the
surrounding areas that are directly affected by the
project. The road networks and the daily life of the
residents in general are expected to be under great
pressure in the coming years. Issues such as traffic
congestion and transportation must be addressed
in a timely manner, so that the development of
Ellinikon works positively for everyone.

Comparing the Athens Riviera with correspond-
ing international models, Mr. Konstantatos believes
that Tel Aviv is closer to our identity: a modern seaside
metropolis with intense innovation and a high quality
of life. He even estimates that Athens can surpass it
thanks to the unique combination of climate, history,
culture and urban development by the sea — charac-
teristics that few cities in the world possess.
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Apostolos Zafolias,
Chief Strategy & Investor
Relations Officer

of LAMDA Development

"The Ellinikon
accelerates
the transition of the
Athens Riviera into
an internationally
competitive
high value
destination”
- Apostolos Zafolias

«TO "THE ELLINIKON" EMITAXYNEI THN
ANAAEIETH THZ AOHNATKHZ PIBIEPAX E ENAN
AIEONQXY ANTATQONIXZTIKO MPOOPIZMO YWYHAHZ

NMPOXTIOEMENHXZ AXIA».
- AMMOXZTOAOX ZADOOAIAZ
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“Riviera Galleria: The new water

eotiaong Kal yuxay
anoteAécel onueio a
F

H A6nvaikn PiBiépa anoteAel onpepa pia and Tig nio EAKUCTIKES
@ npotdoelg yia enévduaon kai tpéno {wng o€ napabardoaio
nepiBaAov otnv Eupwnn, kaBwg otnpidetar oe évav onavio ouvdu-
aoHO HaKPOOIKOVOHIKAG avakapyng, peydAng kAipakag aoTikng ava-
nAaong kai ouykpItikng aiag. H eniotpo®n tng EAAGSAG o€ kabeatwe
enevoUTIKAC Babpidag, xapn atn dnpoaiovopikn nebapxia, Ty nol-
KN 0tabepdtnta kal éva evioxupévo tpanedikd ouotna, €xel PeATi-
WOEI 0UCIAOTIKG TO ENEVOUTIKO NPOQIA KIVEUVOU TNG XWPag Kal Tnv
éxel enavatonoBeTnael oTov naykdopIo ENEVOUTIKG Xxaptn.

«To "duvartd xapti” g eival 0T Eexwpilel WG €vag noloTIKAg
UECOYEIaKOG NPOOPIoHGG, NOU NPoaPEPEl UYPNAS eninedo napaba-
Adoolag d1apiwong oe aviaywvioTikd KOoTog, o€ oUyKpIon e AAAES
dieBveic untponoAitikég ndAEIC Pe napdktio pEtwno, cupnepiAappa-

o

ew. shopping,
dining, and entertainment destination is
expected to become a landmark for the
Mediterranean region. // Riviera Galleria:

0 véog napa®ardooiog NpoopIopos ayopwy,

fag avapéveral va
0pag yia tn Meodyelo.

B

VOEV@V MI0 WPIHWY ayopwv 6nwe n AicaBéva, n BapkeAwvn Kai 1o
Teh ABIB, diatnpwvtag napdAAnAa xapnAdtepo k6oTo¢ {wng. Auto
nou Siagoponoiel eniong tnv ABAva eival 0T Bpioketal oty apxn piag
duvapikng avodikng nopeiag, pe ouoiaotika nepiBwpia eEENIENG, oe
ouvbuaopd pe th atpatnyikn tng B€on w¢ onpeio ouvoeang AvatoAng
kal AUong kal tnv nAouola 10TOPIKA Kai NOAITIOTIKA TNG napddoony,
enionpaivel oto White Paper o AndotoAog ZagpoAiag, Chief Strategy
& Investor Relations Officer tng LAMDA Development.

Koppiké poAo atnv uhonoinon €vog ek Twv oNPAVTIKOTEPWV
€pywv nou €xouv yivel noté otn xwpa pag dradpapaticer n LAMDA
Development, n onoia diac@aAiler 0Tl o1 peydAeg avantigeig —and
10 "The Ellinikon" €w¢ 1I¢ napahiakég {wves— dnpioupyolv €va
€viaio kal oUVEKTIKG «coastal innovation district».
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Yiannis Konstantatos,
Mayor of Hellinikon-Argyroupolis

"The Ellinikon
will become an
international
reference point for
the Mediterranean
and not only for
Greece in the
coming years"

- Yiannis Konstantatos

«TO EAAHNIKO ©A AMOTEAEZXZEI
TA EMOMENA XPONIA ENA AIEONEX
HMEIO ANAO®OPAX I'A TH MEXOTEIO
KAl OXI MONO IT'lA THN EAAAAA».

- FTIANNHXZ KQZTANTATOX

TO "THE ELLINIKON"
EMANAMPOZAIOPIZEI THN EMMEIPIA
THZ NAPAGAAAZZIIAZ ZOQHZ

0 petaoxnpatiopdg tng ABnvaikng PiBIépag xapaktnpietar and tn dnpi-
oupyia evo¢ ouvektikoU napabardoolou 0IKOGUOTANATOS Kal OXI and
pepovwpéva épya. To The Ellinikon enavanpoadiopiel v epnelpia tng
napadaidooiag {wng, 100 yia TOUG KATOIKOUG OG0 Kal YIa TOUC EMIOKE-
nteg Tou, ouvouddovtag avayuxn, yuxaywyia, eknaibeuon, ddAnan,
ayopEC, KOIVWVIKA GUVEUPEDN Kal ENIKOIVWVIA OE £vav XKWPO avoIxto
yia 6Aoug, pe enikevipo €va and ta peyaAitepa aotikd napabaidoaia
napka g Eupwdnng, to The Ellinikon Park. «@a eivar pia véa, alyxpovn,
npaaivn noAn, KOPUATI Kal GUVEXEIQ TOU UPIOTAPEVOU AOTIKOU 10TOU,
enionpaivel ato White Paper o AndatoAog Zapoiag, Chief Strategy &
Investor Relations Officer tng LAMDA Development. Onw¢ avagépel, «To
the Ellinikon 8a Aertoupynoel wg o Bacikds kdpBos yipw and tov onoiov
Ba avantuxBoUv kai AAAeg enevbUaEIg, eV opIopEveS AN avoiyouv Tov
dpopo. To capwe kabopiopévo master plan kai ol UPIOTAPEVES GUVEP-
yaoieg pe 51e6voug npng apxItéktoves, kaBwe kar pe AANoUg epnAexd-
HEVOUG POPEIC TWV VOTIWV NPoacTiwy, cupBailouv otn dnpioupyia piag
eviaiag avantugiakng wvng, Pe UVTOVIOHEVO OXeSIaoHO, AEIToupyIKn
dlacuvoeon kai 0taBepd uPnAd aotikd kai nepIBaroviika npoétunay.

«QualaotikG», npooBétel, «npokeital yia éva “coastal
innovation district”, 6nou ToupIopdG, Katolkia Kar eNevoUoeIg
oguvavtwvtal kal ouvéudlovtal o€ éva eviaio nepiBdAdov. Autd
10 {wvtavo, cUyxpovo olkooUotnpa Ba nepiAapBavel epnopiko
KEVTPO, KaBWG kal GAAoug epmopikolc Nnpoopiopols, oxoAeia,
naveniotApIo Kal KEVIPO Uyeiag, Npoo®Eépoviac o€ Katoikoug Kal
eNIoKENTEG MANBOG EUNEIPIAV KAl EMIAOYWV».

TA EPFA THZ ENOMENHZ
AIETIAZ NOY OA AEITOYPIrHZOYN
0 «GAME CHANGERS»

Mia oe1pd €pywv evidg Tou "The Ellinikon" 6a Aeitoupynoouv we npay-
patikoi kataAUteg aAAayng: o Riviera Tower, To Riviera Galleria, n ava-
Babuiopévn papiva Ayiou Koopd, to The Ellinikon Mall, To The Ellinikon
Sports Park kai 1o The Ellinikon Park eivai pepikd xapaktnpiotikd napa-
deiypara. MapdAAnAa, kai ektdg tou The Ellinikon, peydAa Eevodoxelakd
brands kal pia oeipd avapaduioewv napaAiwy, ané  BoUAa £wg t
BapkiZa, 6a avadei€ouv T QuaIKn opop@Id tng ABnvaikng PiBiépag
o€ ouvbuaopo pe tv avapadpiopévn noldtnta {WAG Nou NPOCoPEPEL.

«Mpokertal yia éva o0voAo enevélioewy pe 10xupd noAAanAa-
0laoTtikéd anotéAeopa, nou enitaxtvel tn petdpacn tng ABnvai-
KnG PiBI€épac oe évav 81€BVWE aviaywvioTikd npoopIopd uPnAng
a&iagy, Aéel xapaktnplotikd o Anéatolog ZapoAiag.

ANAITEITAI IZOPPOINH ANANTYZXH
KAI ZTIZ NEPIMETPIKEZ MNMEPIOXEZ

«a to EAAnvIKG, n npaypatikétnta nou Adn apxifoupe va Biw-
voupe Kal Ba edpaiwbei Ta endpeva xpovia eivar 0TI npokeItal yia
ia oAdkAnpn véa noOAn nou dnpioupyeital and tnv apxn. AnoteAei

A

The Ellinikon
Park lies at

the heart of a
new coastal
ecosystem
combining
housing, leisure
and investment.
To The Ellinikon
Park Bpioketal
otov nupn-

va evog VEou
napdktiou ol-
KOOUOTAPATOG
nou cuvéua-
(el Katolkia,
avayuxn kal
enevdloelg.
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OUVEXEID Kal enéKTaon tng noAng tou EAAnviKoU kal tng Apyupou-
noAng, nou naAaiétepa, AGyw Tou aepodpopiou, €ixe XwpIOTEl 0Ta
800, og Avw kal Katw EAAnvIKG. Me aUyxpoveg unodopéc, npdoivo
Kar uynAn noidtnta {wng, To EAANVIKG Ba anoteAéoel ta endpeva
xpovia éva 61eBvéc onpeio avapopdgs yia tn Meadyelo kal Ox1 Jovo
yia tnv EAA@da», 6nAcvel ato White Paper o Afpapxog EAAnviKoU
- ApyupounoAng, Navvng Kwvotavidrog.

Ma tov i610, 10 peyaAltepo Beapikd eunddio nou avuipeTwnicel
0 6npog otnv uAonoinon Tou opapatog tng PiBiépag ivar n miba-
votnta n tepdotia auth enévéuon va eSehixBei xwpig ouaiaotika
avtanodotika opEAN yia tov Snpo Kal Toug SnpdTeg Tou. «OEAape va
diacpaliooupe Beapika 6ti o Afpog EAAnvikoU - ApyupoUnoAng Gev
Ba peiver €€w and tnv endpevn npépa tou EAAnviKou. 0 8Apog pag
eival 10TopIka ouvoedepévog e Tov Xwpo Tou nahiol agpodpopiou
€6w Kal 75 xpovia. Na dekastieg AeIToupyoUoape kel e SNPOTIKES
UNNPETIEC Kal EYKATAOTATEIC MOU pag eixav napaxwpnbei povo yia
XpAoN Kal OxI Katd Kupidtntar, S1EUKPIVICEL.

Me enipovn kal diapkn diekdiknon, katdpepav, Onwe Aéel,
va anoktnoouv 164 otpéppata pe 33 oikéneda katd kupidtnta,
augdvovtag onpavtikd tn SnpotikA nepiouaia. O xwpol autoi eni-

oTp£Pouv NAEOV 0TNV Kolvwvia péoa and onpaviika épya avia-
nodotikdtntag. 'Hon Aeitoupyei 10 unepolyxpovo Ktipio ApeA,
£V NPOXWPOUV 10 vEo abANTIKG kEvipo, To Méyapo Maykoopiou
MovtiakoU EAAnviGpoU, To Snpotikd ynpokopeio, To véo Anpapxeio,
10 KEIPNAIapxeio kal oAAG akopn €pya.

001600, TO NI0 UNOTIPNPEVO pioko eival va unv undpgel Eykaipa
100pponn avantugn Kal oTIG NEPIUETPIKES NEPIOXES MOU ennpeddovTal
dpeoa and 1o €pyo. 01 0dikoi G§oveg kai ouvoAikd n kaBnpepivotnta
TWV Katoikwv avapévetal va dexBouv peydAeg ni€oeig ta endpeva
Xpovia. ZntApata 0nwe to KUKAOYOPIAKO Kal ol HETAKIVATEIG NPENEI
Va avTIPETWNIoTo0V éykaipa, wote n avantuén tou EAAnviKoU va
Aeitoupynaoel BeTika yia 6Aouc.

Yuykpivovtag tnv ABnvaikn Pifiépa pe avtiotoixa diebvn
HovtéAa, o K. Kwvatavtdtog Bewpei 0TI nio Kovid otn SikA pag
Tautotnta Bpioketal to Teh ABiB: pia olyxpovn napabaldoaoia
pntpdnoAn pe évtovn kaivotopia kal ugnAn noidtnta (wNgG.
Ektipd, pahiota, 6t n ABnva pnopei va to enepdoel xdpn otov
povadikd cuvbuacuo kAipatog, 10topiag, noAItiopoU Kal aoTikAg
avantuéng 6inka otn BAAacoa — xapakInpIoTIkG nou EAAXIOTEC
noAeig aTov KOopo d1abétouv.
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The emblematic projects,

the urban development interventions,
and the upgrading of the marinas.

// Ta epPAnpatikd épya, ot
napepfdoeic aoctikng avdmrung

kal n avapfdadpion twv papivov.

HE COASTAL FRONT OF ATHENS is

entering a new phase, with Palaio Fal-

iro emerging as one of the key links in

the wider chain of interventions that

are changing the physiognomy of the
Athens Riviera. From Flisvos Marina to Vouliagmeni
and from Alimos to Elliniko, a unified coastal system
of public spaces, marinas, cultural infrastructure
and urban regeneration is gradually taking shape,
which concerns not only the tourist image of the
capital, but also the daily life of the residents. “The
new outlook for the Athens Riviera can represent a
major opportunity for the southern suburbs and for
Palaio Faliro, provided that development remains
people-centered and delivers positive outcomes for
everyone. Our cities must evolve without losing their
character, without drifting away from the needs of

their residents, and without abandoning the ele-
ments that make them unique,” states the Mayor of
Palaio Faliro, Yiannis Fostiropoulos, in his contri-
bution to the White Paper.

Faliro is at the heart of this transition. It has
not only a coastal zone, but one of the most direct-
ly accessible fronts of Athens towards the sea. As
the Deputy Mayor of Culture and Administration of
Palaio Faliro, Giorgos Prapas, points out, the special
feature of the area is that the city almost directly
touches the sea, as it is essentially separated from it
by only one road. “In contrast to other areas of the
coastal zone, where residential buildings or larger
building zones are interposed between the urban
fabric and the beach, in Palaio Faliro the relation-
ship between residents and the coastal front remains
direct and daily,” he notes indicatively.



The concept of Metropolitan Waterfront no
longer concerns only large emblematic projects. It
also concerns the connection of smaller and larg-
er interventions, which together can transform the
coastal zone into the new public facade of Athens.
However, the largest urban intervention in Palaio-
Faliro concerns the creation of the AENAON Met-
ropolitan Park, under the responsibility of the Attica
Region. The project, with a total area of 541,000 sq
m and a budget of €370 million, is the largest urban
regeneration project in the Attica Region and is
expected to completely upgrade the coastal front of
the Athens Riviera, offering citizens a modern green
space, culture, sports and recreation.

THE COASTAL BIKE PATH PROJECT
IS IN PROGRESS

In Palaio Faliro, the project agenda includes inter-
ventions that move along three axes: leisure time and
sports, culture, and the upgrading of public space.

At the same time, the bike path that will con-
nect the southern front is in progress, with part of
the project also involving Palaio Faliro. Its comple-
tion is set to be postponed for after the summer, as
the works on the coastal front significantly burden
daily traffic. However, the significance of the project
is strategic as the bike path can function as infra-
structure that shall unify the individual points of
the coastal axis, offering continuity to an area that
remained fragmented for decades.

Of particular importance is the restoration of the
historic “Round” building of Flisvos, an emblematic
building for the area, which is currently undergo-
ing renovation and is expected -provided that the
deadlines are met- to be ready in November 2026.
“The project envisages its conversion into a space for
exhibitions, cultural events and activities, with the
use of the surrounding area for concerts and open-
air events. At a cost of approximately 3 million euros,
the intervention aims to bring a building associated
with the identity of Faliro back into active use,” Gior-
gos Prapas points out.

The new skatepark in the area of Agia Skepi, next
to the Flisvos Marina, has already been completed.
According to Giorgos Prapas, it is a large and mod-
ern space aimed mainly at youth and combined with
outdoor fitness and calisthenics infrastructure. The
importance of such interventions is not negligible.
In a city where free public space has always been
desired, the creation of sports areas near the sea
enhances the everyday character of the coastal front
and prevents its transformation into an exclusively
tourist or commercial zone.

In Palaio Faliro,
the project
agenda includes
interventions that
move along three
axes: leisure time
and sports, culture,
and the upgrading
of public space.

DY

ZTO NMAANAIO ®AAHPO, H ATZENTA
TON EPFQN NEPINAMBANEI MAPEMBAZXEIX
NMNOoY KINOYNTAI YE TPEIX AZIONEX: EAEYOEPOX
XPONOX KAl AOGAHZH, MOAITIZMOXZ KAI
ANABAOMIZH TOY AHMOZIOY XQPOY.
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ModerAumarinas operate as hubs
for leisuge, tourism and urbanvalue
creatign: // 01 oUyXpovegudpives

Aslto@yoUv w¢ KOUBor avayuxng,

TOUPIGLIOU Kal aoTIKNG UNepagiacg.
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THE FOCUS IS ON UPGRADING
THE MARINAS ON THE COASTAL FRONT

At the same time, the key challenge for the wider
Athens Riviera remains the upgrading of the mari-
nas. Nikos Florios, co-founder and Managing Part-
ner of Marnet S.A., a company behind the design of
many marinas in Greece, describes this development
as crucial for the image and operation of Athens as
a seaside metropolis. The Vouliagmeni Marina has
already been completed and is fully operational,
while the next major project is considered to be the
Alimos Marina, for which Marnet has prepared a
master plan. He estimates that, if the licensing issues
are resolved, the interventions in the Alimos Marina
could be completed in about two years.

The completion and operational upgrading of the
Flisvos, Alimos, Elliniko and Vouliagmeni marinas
creates, according to Mr. Florios, a new network of
high-value infrastructure for Athens. It is not just
about moorings. “Modern marinas function as hubs
for recreation, commercial activity, tourism pro-
motion and urban added value. They enhance the
prestige of the city, attract higher-income visitors
and even influence the housing market in the sur-
rounding areas.”

MAINTAINING THE BALANCE
BETWEEN THE NEIGHBORHOOD
AND URBAN DEVELOPMENT

IS A KEY ISSUE

In Palaio Faliro, however, the upgrading of the
waterfront coexists with a different concern - intense
housing pressures. Giorgos Prapas describes an area
that still maintains the character of the neighbor-
hood, with small shops, squares, schools and human
interaction, but is at the same time pressured by the
replacement of single-family homes with multi-story
buildings. The increase in residents, vehicles, waste
and cleaning needs creates, as he says, an environ-
ment that is approaching saturation point.

This is perhaps the main dilemma for the future
of the Metropolitan Waterfront. How will Athens
acquire a modern, extroverted and functional water-
front without sacrificing the social, neighborhood-like
character of the areas that host it? Palaio Faliro shows
that the answer lies not only in large projects, but also
in maintaining the daily relationship of residents with
the sea, culture and public space.
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Ye véa gpaon €loépxetal To napaAiakd pétwno tng ABN-
@ vag, pe to Malaié ®dAnpo va avadelikvietal e évav and
T0UG Bacikolc kpikoug tng eupUtepng ahucidag napeppdocwy
nou ahAdadouv tn pualoyvwpia tng ABnvaikng PiBiépac. And tn
Mapiva ®AoioBou €wg tn BouAiaypévn kai and tov AAIpo €w¢ 10
EAANVIKO, Slapop@wvetal otadiakd éva eviaio napdktio cuotnpa
dNPOCIWV XWPWY, HAPIVWY, NOAITICTIKOV UNOSOPWY Kal A0TIKWV
avanAdoewy, nou 6ev apopd POVo TNV TOUPIOTIKA €1KOVA TNC
npwtelouoag, aAAd kal tnv KaBnpepIvotnta Twv Katoikwv. «H
véa npoontikn atnv ABnvaikn Pifiépa pnopei va anoteAéoel pia
peyaAn eukaipia yia ta Notia kai to NMakaid ®aAnpo, apkei n
avdntuén va napapével avBpwnivn kal ge BeTIkG npdonpo yia
6Aouc. 01 ndAeig pag npénel va e€eAiooovial Xwpig va xavouv
TOV XApaKTIAPQA TOUC, XWPIG va anopakpUvovtal and Ti¢ avaykes
TWV KATOIKWV TOUG Kal and ta aToixeia nou Ti¢ kAvouv va §exw-
piCouv» avapEéper XapakInpioTika atnv napéppacn tou ato White
Paper o Anpapxog NMaiaiot ®aAnpou, NMdvvng Pwatnpdnouog.
To ®dAnpo Bpioketal otnv kapdid autng tng petapaong. Aev
d1abétel anhwe napaAiakn {wvn, aAAd €va and ta nio Aueca npo-
ofdoipa pétwna tng ABnvag npo¢ tn 6dAacoa. Onwe enionpaivel
andé tnv nAeupd tou o Avtidnpapxog MoAitiopoU kar Aloiknong
MaAaioU ®aAnpou, Niwpyog Mpdanag, 10 161AITEPO XApaAKTNPICTIKO
n¢ neploxng eivar 6t n ndAn akoupnd oxed6v aneubeiag otn

, co-founder and

tner of Marnet S.A.

¥

8dAaooa, KaBwe tn xwpilel ouolactikd pdévo évag dpopog anod
authv. «Ze aviibeon pe AAAEG neploxég Tng napaliakng {wvng,
onou avapeoa otov actikd 10T6 kal tnv napaAia napepfaArovrai
Katolkieg n peyalitepes {wves dopnong, oto MNakaid ®dAnpo n
0x€on Katoikou kal napaAiakoy petwnou napapéver dueon Kai
KaBnuePIVA», GNUEIDVEI XAPAKTNPIOTIKA.

H évvoia tou Metropolitan Waterfront 6ev agopd nAéov pévo
peyaAa egpAnpatika €pya. AQopd tautéxpova kal tn olvdeon
HIKpOTEPWV Kal peyallTepwv napeppdocwy, nou and koivol
pnopoUlv va petatpéPouv tnv napaliakn {wvn oe véa dnpdaoia
npoooyn tng ABnvag. Qotdéoo, n peyaltepn aotikA napéppacn
oto Nalaid ®daAnpo, agopd otn Snpioupyia Tou MntponoAiti-
KoU Mdpkou AENAON, pe sublvn tng Nepipépeiag Attikng. To
£pYy0, GUVOAIKNG £KTaong 541 otpeppdtwy Kal npodnoAoyiopol
370 ekat. eUpw, anoteAei Tn peyaAltepn aotikn avaniaon tng
NMepipépeiag Attikng kar avapévetal va avapadpioer nANpwg 1o
napaAiakd pétwno tng ABnvaikn PiBiépac, npoopépoviag oToug
noAiteg évav oUyxpovo Xwpo npacivou, noAitiopou, abAntiopol
Kal avayuxng.

ZE EXEAIXZH TOY EPro 10Y
NMAPAAIAKOY MOAHAATOAPOMOY

Ito Makaid ®dAnpo, n atdévia twv £pywv nepiAapBdvel napep-
Bdoeig nou KivoUvtal oe Tpel¢ GEoveg: eAeUBEPOG XPOVOGS Kal
@6Anaon, noAitiopdg kar avapabuion tou Snpéaiou xwpou. NapdA-
AnAa, oe e€€MiEn Bpioketal o nodnAatddpopog nou Ba ouvdéoel
10 vOTIO P€TWNO, e éva onpavtike TuApa Tou €pyou va diépxetal
and to Nalaié ®aAnpo. H oAokANpwaon tou ektipdtal 0Tl Ba peta-
1efei petd to kahokaipl, kaBwg ta épya 010 napaAiakd pétwno
enipaplvouv onpavtikd tnv kabnpepiva kukAopopia. 0oT1000, N
onyacia Tou €pyou eival atpatnyikn kabwe o nodnAatddpopog
pnopel va AeIToupynaoel we ypappikn unodopn evonoinong twv
enipEPouC onpeiwv Tou napaAiakol dgova, divoviag ouvéxela oe
£VaV XWPO Mou yia HEKAETIE NapEPEVE aNOONACHATIKOG.

I61aitepo BApog €xel kal n avactNAwaon Tou 16ToPIKoU
«ZTpoyyuloU» KTipiou Tou OAoioBou, evog epfAnpatikol tond-
onpou yla thv nepioxn, To onoio Ppioketal o€ diadikaoia avakai-
viong Kal avapévetal, epdoov tnpnBolv ta xpovodiaypappara,
va eivar étorpo tov NoéuBpio tou 2026. «To €pyo npoBAénel tn
HETATPONN TOU 0€ XWPO EKBETEWV, NOANITIOTIKWOV EKONAWTEWV Kal
dpaotnplotAtwy, pe agionoinon kai Tou nePIBAANOVIOC XWPOU
yia ouvauAiec Kal avoixtég ekdnAwaelg. Me kOOTOG Nou Kiveital
nepinou 0ta 3 ekat. eUPW, n napéuBacn Epxetal va enavapepel
0€ EVEPYO XPNON £V KTipIO MOU GUVOEETAI € TNV TAUTOTNTA TOU
®aAnpouy, enionpaiver o Miwpyog Mpdnac.

'H6n éxel ohokAnpwBei 10 véo skatepark otnv nepioxn tng
Ayiag Zkénng, dinha otn Mapiva ®AoioBou. Mpdkeital, clppwva
pe tov NMwpyo Mpdna, yia évav peydlo kar 6UyXpovo XwWPo nou
aneuBuvetal Kupiwg otn veoAaia kal ouvouadetal pe unodopEg
unaifpiag yupvaotikng kar kaAAioBevikng doknong. H onpacia
tétolwv napepfdocwyv dev eival apeAntéa. e pia néAn énou o
elelBepoc dnpdaoiog xwpog anoteAei diaxpovikd ntolpevo, n
dnpioupyia xwpwv d6Anong kovid otn BdAacoa evioxUel Tov
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PHOTOS: NPOXZQXMIKO APXEIO

Kabnpepivd xapaktApa Tou napariakou PHETWNOU Kal anoTpEnel
N JETATPONN TOU 0€ ANOKAEIOTIKA TOUPIOTIKA A epnopikn wvn.

ZTO EMNIKENTPO
H ANABAOMIZH TQON MAPINQN

Tnv i61a pa, T0 peydlo otoixnpa yia tnv euputepn ABnvaikn
PiBiépa napapéver n avapadpion twv papivav. 0 Nikog OAwpi-
o¢, co-founder kar Managing Partner tng Marnet A.E., etaipeiag
nou Bpioketal niocw andé tov oxediaoud NOAAWV papivov otnv
EANGS @, nepiypdel Tnv e€ENIEN aUTh WG KPIOIPN yIa TNV €1KOvVa
kal tn Aeitoupyia tng ABAvag w¢ napabardooiag PntponoAng.
H Mapiva Bouhiaypévng éxel ndn ohokAnpwBei kal Aeitoupyei
nApWG, eve enduevo peydaio épyo Bewpeital n Mapiva AAipou,
yia tnv onoia n Marnet éxer eknovaoel master plan. 0 i610¢ ekTipd
0t, epooov emAuBolv Ta adelodotika {ntApata, ol napepfdoeig
otn Mapiva ANipou Ba pnopodaoav va ohokAnpwBouv oe d1doTn-
ga nepinou 600 €TwV.

H oAokAnpwan kal Aeitoupyikn avaBadpion twv papivov
®AoiaBou, AAipou, EAAnvikoU kal BouAiaypévng dnpioupyei, olp-
Qwva pe Tov K. DAwplo, Eva véo nAéypa unodopwv uynAng agiag
yia tnv ABnva. Aev npokertal povo yia 8€oeic eAAipeviopou. «01
oUYXpOVEG Hapiveg AEITOUpyouv we KOPROI avayuxng, EUNoPIKAG
dpaotnpidtntag, ToUPIOTIKAG NPoPOANG Kal aoTikNAG unepagiag.
EvioxUouv 1o KUpog¢ Tng NOANG, NPOoEAKUOUY ENIOKENTEG UYN-
Aotepou eloodnpatikol npo@il kal ennpeddouv akopn Kar tnv
ayopd Katolkiag oTIc yUpw NePIOXECH.

H IZOPPOTMIA THZ FEITONIAZ
KAI THZ AZTIKHZ ANAMNTYZXHZ

210 NMalaid ®aAnpo, wotdco, N avaBaduion Tou HETWNOU GUVU-
ndpxel pe évav 61aQopeTik6 NpoBANPATIOPG, TNV EVIOVN OIKICTIKA
nieon. 0 NMwpyo¢ Mpdnag nepiypagel pia nepioxn nou diatn-
pei akOun TOV XapakTNpa TNG YEITOVIAC, UE PIKPA KataoThpata,
nAateieg, oxoAeia kar avbpwnives oxEoelg, aANG Tautéxpova
nié¢etar and tnv avtikatdotaon PovoKatolKIWV HE NOAUWPOPES
01K0d0PEG. H av€non Katoikwy, oxnpdtwy, anoppIippdatwy Kai
avaykwv kabapiotntag dnpioupyei, 6nwg Aéel, éva nepipdaAov
nou nAno1ddel ota 6pia KOPEGHOU.

Autd eival iowg to Baoikd diAnppa yia to péEAAov tou
Metropolitan Waterfront. Mw¢ n ABnva 6a anoktnoel éva ouy-
XPOVo, EEWOTPEPEC KAl AEITOUPYIKG NAPAAIaKG PETWNO XWPIG va
XaBei N KOIVWVIKNA KAl YEITOVIKA QUOIOYVWHIA TV NEPIOXWV NOU
10 QIAogevolv. To Makaid ®daAnpo Seixvel 6T n andvinon dev
Bpioketal pévo ota peydAa épya, aAAd kar otn diatnpnon tng
Kabnpepivag ox€ong Twv Katoikwv pe tn BdAacoa, Tov noAitiopd
Kal Tov dnpoaI0 XWPO.

Development
and neighborhood life
are not opposites—they
are the new challenge
of the Athenian Riviera.

ANAMTYEIH KAI FTEITONIA AEN EINAI
ANTIOETEX ENNOIESZ — EINAI H NEA NMPOKAHZH
THZ AOGHNATKHZ PIBIEPAX.

Yiannis Fostiropoulos,
Mayor of Palaio Faliro
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Piraeus Tower
symbolizes the city’s
transition into a new era
of investment and urban
renewal. // O Mupyog
Melpald cupBoAilel tn
pyetdBaon tng noAng

o€ pia véa enoxn
eNevOUOEWY Kal AOTIKNG
avaBabuiong.

PIRAEUS

The New

6
GATEWAY

ECOl}I, OMY

of the

MEDITERRANEAN

Piraeus is turning the page and is claiming a leading
role on the investment and urban map of Southeastern
Europe, as it is being transformed from a traditional port
into a multidimensional development hub that combines
infrastructure, real estate and modern urban experiences.
// O TTewpaidc aAAddet oeAida kar SiekOIKel IPOTAYOVIOTIKO
POAO OTOV £MEVOUTIKO KAl AOTIKO Xdptn tnC NOTIOAVATOAKNAC
Euponng, petaoxnpatidopevoc amnod £va napadootako AMpdavi
oe évav moAudidotaro kopPo avamtuéng mou ouvoudalet
unodop£c, real estate kar OUYXPOVEC AOTIKEC EPTIEIPIEC.

[a by Maria Akrivou
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DESPITE THE LONG HISTORY and popularity that
characterizes Piraeus, the region has been slow to
find the place that it deserves on the global invest-
ment map. The time has come and the area is now in
a phase of radical transformation: from a traditional
port, it is being transformed into a destination port
and a metropolitan urban hub, combining logistics,
cruises, real estate, tourism, shipbuilding and repair
zone and modern infrastructure.

The completion of major transportation projects,
such as the extension of metro line 3 with three new
stations (Maniatika, Piraeus, Municipal Theater), the
upgrading of port facilities and the entry of large-
scale private investments are creating a new devel-
opment narrative: Piraeus as a “gateway economy”
of Greece and SE Europe.

Piraeus Port Authority (PPA) investments are
expected to exceed €1.4 billion, with the added value
of the port of Piraeus for the Greek economy estimat-
ed at 1.56% of GDP. The most recent moves include
the start of work on the creation of a new park with
amodel playground and bike path, marking the cre-
ation of a modern recreational area in the heart of
the Piraeus port area.

The investment, with a budget of €3.25 million
and a 24-month implementation horizon, is part of the
strategy to strengthen the social footprint of the port
and its connection with the city. The launch of the
project also coincides with the tenth anniversary of
the start of collaboration between COSCO SHIPPING
and the PPA, which has contributed significantly to
the upgrading of the international position of the port.

The new park, which is being developed in the
cruise area, will be fully accessible and designed
for all ages, with the main core being the 2,200 sq.
m. standard playground and a two-way bike path.
In addition, it includes a 50-space parking lot, a
health-regulated establishment, an outdoor gym
and multi-purpose areas.

URBAN REGENERATION
AND AN “ATTRACTIVE CITY”

With regard to urban regeneration and the real
estate market, the Piraeus Tower has been leased
at a rate exceeding 80%, while the Piraeus Gate,
with a total area of 105,000 sq. m. and a budget of
€250 million, is under construction. At the same
time, the new Piraeus Courthouse, a PPP project
worth €80 million, is expected to be delivered in
2026-2027, the Salamis-Perama underwater road
tunnel, worth €500 million, is in the tender process,
while the Skaramangas triple junction, worth €55
million, is also in the works.

Fotis Gioftsios, CEO & Vice President of Ten
Brinke Hellas, the company that is currently behind
some of the country’s most prominent developments,
confirms the intense construction activity record-
ed in the area. “The city has stoically waited for an
opportunity to reintroduce itself, both to Greeks and
to its foreign visitors. It has the capacity, in terms of
location, to evolve into a modern cosmopolitan “gate-
way” of the country, as the largest port in Greece
and the seaport of the capital. And it should not
lose its identity by imitating successful examples of
other cities abroad or Municipalities of the Athenian
Riviera. However, the long-standing structural chal-
lenges facing Piraeus make the movements of devel-
opers even more difficult. Inadequate management
of urban mobility, chaotic street planning, an out-
dated road network that is unable to serve citizens
and visitors, lack of green spaces. To make the city
more attractive, elegant buildings are not enough,”
he points out.

He believes that the greatest “untapped value” for
Piraeus today is not in a single use, but in strategically
planned mixed-use development, with logistics and
housing operating complementarily, with tourism as
a catalyst. He adds that it is the largest port of entry
in the Eastern Mediterranean, with a huge flow of
transit passengers, but also with an insufficient stay
experience, involving the risk of mono-theme tourism
based on cruises and short-term stays. Quality, ener-

“Development
creates value when
it elevates a place’s

identity”
- Fotis Gioftsios, CEO

& Vice President
of Ten Brinke Hellas

«H ANANTYEH ANMOKTA AZIA OTAN ANAAEIKNYEI
THN TAYTOTHTA TOY TOMOY.»
- OQTHX NroO®TXIOX, CEO & VICE PRESIDENT
OF TEN BRINKE HELLAS.

>

Fotis Gioftsios,

CEO & Vice
President of
Ten Brinke
Hellas.

DWING
rnéetoiog,
CEO &
Avtinpoedpog
wn¢ Ten Brinke
Hellas.
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Konstantinos
Petridis,
President &
CEO of DKG
Development.
Kwvotavtivog
Metpidng,
Mpodedpog &
AleuBuvwv
YUuBoUAOG TNG
DKG
Development.

gy-efficient housing, which is linked to value-added
services and is integrated with parallel uses, seems to
have the greatest “untapped value”, especially when
integrated into a broader concept.

“Now is the opportunity for Piraeus, with the
help of serious developers, to create a strong nar-
rative, highlighting its special identity and to
transform itself from an “operational port” into
a comprehensive city-destination. Our portfolio
includes tourism development and student housing
projects, with some of these projects potentially
starting in 2026”.

Fotis Gioftsios concludes by saying that the map
of the region will change through a thorough, solid
collaboration between the public sector and develop-
ers who have a long-term strategic perspective. “No
private project is sufficient if the numerous prob-
lems identified are not first addressed. In an inte-
grated manner. Strategically. With vision. Because,
you know, Piraeus today does not suffer from a
lack of interest or capital. It suffers from institu-
tional fragmentation among authorities, with each
investment being dealt with on a case-by-case basis,
costing time, resources and often, quality terms of
inter-agency coordination”.

SUSTAINABILITY, QUALITY
OF LIFE AND INVESTMENT VALUE

But what are the critical urban projects that can
upgrade the quality of life and create a sustainable,
modern urban ecosystem? And how is this tran-
sition connected with the needs of residents and
businesses? As Konstantinos Petridis, President &
CEO of DKG Development, points out, a new gen-
eration of urban developments that operate as inte-
grated ecosystems is required for Piraeus to turn
the page. The projects that really make a difference
are those that combine housing, work, hospitality
and commercial uses, while incorporating green-
ery, modern infrastructure and upgraded public
and communal spaces.

“Quality of life and investment value are not
contradictory concepts - on the contrary, they are
mutually reinforcing. Residents are looking for
functional, sustainable neighborhoods with high
aesthetics, while businesses choose environments
that offer resilience and efficiency with stable
growth prospects.”

DKG Development’s management focuses on
creating integrated urban experiences rather than
individual properties. It approaches Piraeus with
an emphasis on clear gaps in the market: modern,
high-standard housing for the middle-income class,

flexible hospitality formats that address internation-
al visitors and professionals and that meet the needs
of international mobility, as well as modern profes-
sional spaces that are functionally connected to the
dynamics of the port.

A typical example of this approach is Piraeus
Gate, a development of over 105,000 sq. m., which
transforms a former industrial area, at the entrance
to the city, into a modern, mixed-use, urban environ-
ment with residences, offices, hospitality, commer-
cial uses and many green spaces, designed with the
aim of securing LEED Neighborhood certification.

“These developments are not designed as isolated
buildings, but as coherent totalities, where the archi-
tectural quality, the design of the facades and the
choice of materials contribute to the overall upgrade
of the urban landscape. Particular emphasis is placed
on the shared spaces, which are designed as an inte-
gral part of everyday life rather than as leftover areas
between buildings. Open green spaces, movement
routes and meeting points are created that enhance
social interaction and the sense of neighborhood. At
the same time, the integration of extensive plantings
contributes substantially to the improvement of the
microclimate, reducing thermal load and enhancing
natural shading, while at the same time promoting
biodiversity within the urban fabric”.

Today, a significant number of projects are under
construction, including residential buildings, hos-
pitality units and mixed-use developments with
active commercial exploitation. At the same time,
new developments are entering the preparation or
design stage, while individual commercial build-
ings have already secured the necessary permits.
The first deliveries are expected within the period
2027-2028, with the overall development evolving
over time, gradually shaping an integrated and func-
tional urban environment.
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Mapd tn pakpaiwvn 10topia Kai t dnpo@IAia nou xapaktn-
@ piCel Tov Meipaid, n neploxn dpynae va Bpel tn BEan nou tng
aiCer atov naykdopio enevdutikd xdptn. To NARpwua Tou xpdvou
€ptaoe kal nAéov Bpioketal o€ pia pdon piIZikAC petaydpewang: and
éva napadoaiakd Aipdvi, petaoxnpaticetar oe éva AMipdvi-npoopiopd
Kal o€ €vav PUntponoAitiké aotikd kouBo, nou ouvoudder logistics,
kpoualiépa, real estate, Toupiopo, vaunnyoeniokeuaoTikA {wvn Kal
oUyXPOVEG UNOBOLEC.

H oAokAnpwan PeyaAwY GUYKOIVWVIAKWY £PYWV, ONWG N Ené-
KTaon Tng ypappng 3 tou Petpo pe tpeig véoug atabpous (Mavidtika,
Melpaidg, Anpotikd O€atpo), n avaBaduion Twv AIPEVIKQV £yKata-
0T1doewWV Kal n £/00606 161WTIKWV eNeVOUOEWY PeYAANS KAIpakag
dnpioupyouv éva véo avantu§iakd apnynua: o Meipaidg wg “gateway
economy” tn¢ EAAGSag kai tng NA Eupwnng.

01 enevouoelg tou OAN extipdral 6t Ba unepBoulv ta 1,4 dio.
€UpW, e Tnv npootiBéuevn aia tou Aipaviol tou Merpaid yia v
eAAnvikn oikovopia va anotipdral oto 1,56% tou AEM. It nio
npdoPateC KIVAOEIC oUYKataAéyetal n €vapén Twv £pyaciwv yia
dnpioupyia evdg véou ndpkou pe npétunn naldikA xapd kar nodn-
Aatddpopo, onpatodotwvTag tn Snpioupyia evog GUYXpovou Xwpou
avayuxng atnv kapdid tng Aipevikng Zovng tou MNeipaid.

H enévbuan, pe npolinoAoyiopo 3,25 ekat. eupw kal opidovia
ulonoinong 24 pnvev, EVIAooETal 6TN 0TPATNYIKA EVIOXUGNG TOU
KOIVWVIKOU GnoTun®patog Tou Aipaviol Kar tng 6UvOeonc Tou pe
tnv néAn. Eniong, n ekkivnon tou épyou oUPNINTEl PE Th GUUNANA-
pwon 6éka etwv and tn cuvepyaaoia tng COSCO SHIPPING pe tov
OAM, n onoia éxel oupBdAel kabBoploTika otnv avaBaduion tng
d1eBvoug B€ang Tou Aipéva.

To véo ndpko, nou avantlooetal aTny NePIOXn TN kpouadiépag,
Ba eival nAnpw¢ NpooBdaaipo kai oxedlaopévo yia OAEC Tig nAIKIEC,
e Baaiké nupnva tnv npdtunn naidikn xapd 2.200 T.4. Kal nodn-
Aatédpopo dinAng kateubuvong. MapdAAnAa, nepidappdver xwpo
0tdBpeuong 50 BEaewy, KTipIo UyEIOVOpIKOU EvVBIapEPOVTOG, unai-
Bp10 yupvaotnpIo Kal XWPoug NOAAANAWVY XpAOEWV.

Ol AZTIKEZ ANANAAZEIZ
KAI MIA «<EAKYZTIKH MOAH»

I€ 0,11 apopd TG OIKIOTIKEG NApEPPATEIC Kal TNV ayopd aKIVATWY,
o Mupyog tou Nelpaid eival piobwpévog o€ nocoatd nou Eenepvd
10 80%, evw 10 Piraeus Gate cuvoAikng empdveiag 105.000 T.p.
kai npodnoAoylopoU 250 ekat. eupw Bpioketal oe €ENIEN. MapdA-
AnAa, péoa oto Sidotnua 2026-2027 avapévetal va napadobef
10 v€o AikaoTikd Méyapo Meipaid, éva épyo LOpnpagng Anpoaiou
Kal 181wtikoU Topéa (ZAIT), 80 ekat. eupw. Tnv idia oTIypn, nuno-
BaAdooia (elEn Zahapivag-Nepdpatog, Uyoug 500 ekat. EUPW
Bpioketal oe Slaywviotikn Sladikaaia, eved ata okapld efval kai o
TpINAGG KOUBOG ZKapapaykd, nou ayyiel ta 55 ekat. eupw.

0 ®wtng NMogtalog, CEO & Avtinpdedpog tng Ten Brinke Hellas,
NG eTalpeiac nou auth tn oTiypn BAel tnv unoypagn tng o€ PEPIKA
and ta nio euBAnpatika Ktipia Tng xwpag, eniBeaiwvel tnv éviovn
KATAOKEUATTIKN KIVNTIKOTNTA MOV Kataypa@etal atnv nepioxn. «H
noAn nepipeve oTwIKA pia eukaipia va enavacuatnbei, 1060 0TOUG
‘EAAnveg 600 kal atoug §évoug emokénteg tng. Exer To undpabpo,

and dnown Béaong, va pete€eAixBei o€ pia alyxpovn KOGHOMOAITIKN
“nUAN" TNG XWPAC, WG T0 eyaAutepo Aipdvi tng EAAASAG Kai enivelo
¢ npwtelouoag. Kal 6ev npénel va xaoel tnv tautotntd tng pipou-
pevn enituxnpéva napadeiypata GAAwv ndAewv tou e€wTepIkol A
YEITOVIKWOV 6APwV Tng ABnvaikng Pifi€pag. Qatdao, o1 51aXPOVIKES
nadoyéveleg nou "kouBadel” o Meipaidc SUoKOAEUOUV TIC KIVATGEIG
twv developers akdpn nepioadtepo. EAAINAG Slaxeipion tng aoti-
KNG KIVNTIKOTNTAG, Gvapxn pupotouia, napwxnpévo 081k Siktuo
nou aduvatel va e§unnpetnoel SnpdTeg kal EMIoKENTES, avunapgia
npacivwv xwpwv. MNa va yivel e\kuatikdtepn n noAn, Sev apkouv ta
kaAaiobnta Ktipia», enionpaiver.

Oewpel 6 Nwg To peyalutepo “untapped value” yia tov Melpaid
onpepa dev Bpioketar o€ pia xpnon, aAAd otn otpatnyikd oxedia-
opévn mixed-use avantugn, pe logistics kar katoikia va Aeitoupyolv
oupNANPWUATIKA, €X0oVTag ToV ToUPIoHd w¢ kataAltn. MpooBEtel
nw¢ anotehei 1o peyaitepo Aipdvi e10660u atnv Avatohikn Mego-
YEIO, JE TEpAOTIa pon dlepxdpevwy enifatwy, aAld avenapkn
€UNEIpia NapapovAg, eUNePIEXoVTac Tov kivouvo Tou povoBepatikol
ToupiopoU nou Baciletal oTnv Kpouadiépa Kal T PIKPAG dIGPKEIAG
diapovn. H 6 nolotikn, evepyelakd anoSoTikA Katolkia, ekeivn nou
ouvdéetal Ye unnpeaieg npootiBépevng agiag kar ouvappoletal pe
napdAAnAec XxpAoeI§ Qpaivetal va ouykevipwvel tn peyaAutepn agia,
16iw¢ dtav evowpatwvetal o€ éva eupitepo concept.

«Twpa eivar n eukaipia yia tov Melpaid, pe tn fondeia twv
ooBapwv developers, va dnpioupynael €va iIoxup6 agiynua, ava-
delkvliovTag tnv 161aiTepn TAUTOTNTA TOU KAl va PETAOXNPATIOTE!
ano “Aertoupyiko Aipdvi” o€ pia oAokAnpwpévn noAn-npoopiouo.
10 portfolio pag Ppiokovtal €pya ToUpIGTIKAG avdntuéng Kal gol-
NTIKWV £0TIOV XWPI¢ va anokAeioupe kanola and autd ta projects
va EEKIVATOUV EVTOG TOU 2026».

0 ®wtng Néetalog katahnyel Aéyoviag nwg o xdptng tng
neploxng Ba aAAd€el péoa and pia evéehexn, aupnayn ouvepyaoia
petagu dnpdaiou topéa kal developers nou €xouv pakponpdBeopn
otpatnyikn ontikn. «Kavéva Is1wTikd €pyo dev enapkei av dev avtl-
HETWNIOTOUV NPpWTa Ta noAudpiBua npofAnpata nou evionidovtal.
TUVOAIKG. Ztpatnyikd. Me dpapa. Mati, §épete, o Melpaidg onpe-
pa 6ev ndoxel and EAAeiyn evdiapépovtog n kepaiaiwv. Naoxel
and Beapiko Katakeppatiopd petagl twv apxwy, kabiotwvtag €10l
KaBe enévbuon pepovwpévn, nonoia avtipetwnidetal case-by-case,
kooTifoviag o€ xpovo, N6POUG Kal GUXVG NoIGTNTA OTN PETAPPATN
HETAgU TWV POPEWV Y.

BIQZIMOTHTA, MOIOTHTA ZQHZ
KAI EMENAYTIKH AZIA

Mola eival 6pwe Ta Kpiolpa aoTika projects nou pnopouv va avapad-
pigouv tnv nolétnta {wng kai va Snpioupynaouv éva Biwaipo, aly-
XPOVO aoTIKO 0lkooUoTnpa; Kal nw¢ ouvdéetal auth n petapaocn pe
TG AVAYKEC TWV KATOIKWV Kal TwV ENIXEIPROEWY; ONw¢ enionpaivel
0 Kwvatavtivog Metpidng, NMpdedpog & Aleubuvwv LiuBoulog tng
DKG Development, anaiteitar pia véa yevid aotikwv avantigewv nou
Aeltoupyolv w¢ eviaia olkoouoTApata yia va gnopéael o Meipaldg
va yupioel oehida. Ta €pya mou npaypatikd kdvouv tn dlapopd eival
ekeiva nou ouvduddouv katolkia, epyacia, pIAogevia kar ePnopIkeEg
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New mixed-use
developments
aim to combine
quality of life,
sustainability
and investment
value.

Ta véa projects
UIKTAC Xphong
enixeipolv va
ouvéudoouv
noiotnta {wng,
Biwoipdtnta
Kal ENEVOUTIKN
a€ia.
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XPNAOEIC, EVOWPATWVOVTAC TaUTdXpova npdaivo, cUYXPOVES Uno-
dopéc kar avapabuiopévoug Snudaious Kal KolvOXpnaoToug XWpPOUg.
«H notétnta {wng kai n enevdutikn agia bev ival aviikpoudpe-
veg Evvole — avTIBETWE, aAAnAoevioxUovtal. 01 katoikol avadntolv
AEITOUPYIKEC, BIWOINES YEITOVIEG PE UYNAR AIOBNTIKA, EVW O ENI-
Xelpnaelg enAéyouv nepiBaAlovia nou npoo@épouv avhektikdTTa,
anodotikdtnta, pe 0TaBePEG NPOONTIKES AVANTUENGY.

H 810iknon tng DKG Development enikevipwvetal atn dnpi-
0UpYyia 0OAOKANPWHEVWY AOTIKWV EUNEIPIQV KAl OXI HEHOVWHEVRV
akivatwv. Mpooeyyiter tov Nelpald pe éppacn oe oapn kevd
NG ayopac: oUyXPOveG KATOIKIEC UYNAWY Npodlaypapwy yia
I peoaia olkovopikn tagn, euéAikta oxnpata giogeviag nou
aneuBlvovtal o€ S1€BVEIG ENICKENTEG KAl ENAyYEAUATIES KAl MOU
KaAlntouv TI¢ avaykeg tng S1€Bvolc KivntikdTtntag, Kabwe Kal
oUyXpovoug enayyeAPatikoUg Xwpoug nou auvdéovtal Aeitoup-
YIKA e T duvapikn tou Aipaviod.

Xapaktnpiotikd napadelypa autng tng npoaéyyiong anoteAei
10 Piraeus Gate, pia avantugn dvw twv 105.000 T.p. nou petatpé-
nel pia npwnv Bropnxavikn nepioxn atnv £/0060 g NOANg, o€ éva
oUyxpovo, JIKTAG XpAang, acTikd nepiBAAAov e katolkieg, ypapeia,
hospitality, epnopikég xpnaeig kar noAAoUg npdoivous Xwpoug, oxe-
diacpévo pe atéxo tnv miotonoinan LEED Neighborhood.
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«01 avantuels autég 6ev oxediddovial wg anopovwpéva
Ktipia, aAAd w¢ ouveKTIKA gUvoAd, OMou n apXITEKTOVIKA Nold-
NTa, 0 0XEHIAOPOG TWV OWewVv Kal n emiAoyn UAIKWV oupBaAlouv
otn ouvoAikin avaBdduion tou aotikoU tonfou. I6iaitepn éupacn
divetal 0TouC KOIVOXPNOTOUG XWPOUG, 01 onoiol avtipeTwnidovial
WG BacikO 0TOIXEIO TNG KABNPEPIVAC EPNEIPIAG KAl OXI WC UMO-
Aelppatikn enipavela. AngioupyoUvtal avoixTtoi Xwpol npasivou,
81a6popEG KIVNONG Kal onpeia ouvavinang nou evioxUouv Tnv Kol-
vwVIikh aAAnAeniépaon kai thv aioBnon yertovidg. MapdAAnAa, n
eVOWPATWaon eKTETaPEVWY QUTEUoEWY OUPBAAAEI 0UGIAGTIKG OTN
BeAtiwon Tou pikpokAipatog, peiwvovtag tn Beppikn emipdapuvon
Kal evioxUovTag th UaOIKA okiaon, v Tautéxpova npodyel
BronoikIAdtnta p€oa oTov aoTIkG 10T,

IApepa, évag onpavtikos apiBuos Epywy Bpioketal oe paon
Kataokeung, nepiAapBavovtag katolkieg, povadeg grAogeviag kai
HIKTEG XpNoeIg pe evepyn epnopikn aflonoinon. MapdAAnAa, véeg
avantugelg eioépxovtal o€ 0Tadlo Npoetolpaciag h oxedlaopou, eVe
eMPEPOUG KTipla enayyeApatikwv xpAoewv €xouv nén eacpahioel
TI¢ anapaitnteg ddeleg. 01 NpWTEG Napadooelg avapévovtal eviog
¢ nepiddou 2027-2028, pe tn cuvoAikn avantu€n va e€eliooetal
o€ BdBog xpovou, Siapoppwvovtag otadiakd Eva oAokAnpwuévo
Kal AeItoupyikd aotikd nepiBaAiov.

‘ THE STORIES

WHITE PAPER « SUMMER - 2026 @



> e sy S
L‘, a2 (e e e~

Port infrastructure, tourism, real estate, industry and technology make up
a new investment hub in the southeastern coastal zone of Attica. // Aipevikéc
UoOOEC, TOUPIOPOC, AKIVITA, fropnxavia Kai teXvoAoyia ouyKpoTouv
£vav v€o emevOUTIKO KOpPo otn voTioavatoAikn mapdktia {Ovn tnc ATTIKNC.

@ by Konstantina Chelidoni



FROM SOUNIO, with the emblematic Temple of Posei-
don, to Lavrio and the wider Lavreotiki region, an
emerging investment ecosystem is gradually taking
shape in the southeastern zone of Attica. At the heart
of this growth path is Lavrio, which, taking advantage
of its strategic location, operates as a key hub based
on four axes: the development of the port and its
connection with the cruise industry, significant real
estate developments and urban regeneration plans,
investments in high-tech and research infrastructure,
as well as the upgrading of transport infrastructure.

A NEW PROSPECT FOR THE PORT

For the port of Lavrio, the third largest in Attica
after Piraeus and Rafina, development plans are
being prepared that are linked to the strengthen-
ing of coastal shipping and the growth of cruises.
A decisive role is played by the process of the utili-
zation of the Lavrio Port Authority by the Growth-
fund, which is promoting the transfer of a majority
stake in the company with the aim of attracting a
strategic investor. In the June 2025 tender, five
bids were received for the acquisition of 51% of
the Organization, which demonstrates the strong
interest that the port is attracting from investment
schemes active in the shipping, cruise and port
infrastructure sectors. These are the GEK TERNA
- Celestyal Cruises, Olympic Marine - Cruise Ter-
minal Investment (MSC), Interkat — Beaufort Sea
Shipping - Newsphone Hellas, Israel Shipyards and
Jet Plan Shipping (Seajets) schemes.

The process, however, is experiencing delays
due to appeals by the participating investment
schemes, with the case pending before the Council
of State. According to information of White Paper,
the Growthfund expects that the process will be
unlocked in the coming period, with the aim of
declaring a preferred investor by the end of 2026.

STRATEGIC ADVANTAGES

The objective of the process is to upgrade the port
facilities and strengthen the international presence
of the port. Lavrio’s proximity to the Cyclades makes
it an attractive starting point for cruise itineraries,
while easy access from the airport creates conditions
for the development of home porting activities, espe-
cially for small and medium-sized cruise ships.

At the same time, infrastructure upgrade pro-
jects are underway at the port that enhance its abil-
ity to serve more ships and passengers. Interventions
such as the deepening of the port basin, the improve-
ment of the land zones and the installation of mod-
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Port and
marina
development is
strengthening
Lavreotiki’s
role as a new
investment
gateway.

ern electric lighting enhance its overall operational
potential. The Lavrio Port Authority has already
proceeded with the upgrade of the marina, creating
more than 100 safe berths for boats and strengthen-
ing yachting activity in the area.

Interventions in the field of energy transition are
also gaining particular importance. The Authority
is among the four ports that secured funding of €10
million from the European Commission’s Connecting
Europe Facility (CEF) program for the development
of cold ironing infrastructure and the preparation of
relevant studies. At the same time, activities related to
maritime tourism are developing in the wider area of
the port. A typical example is Olympic Marine, owned
by shipowner George Prokopiou, which has made sig-
nificant investments in upgrading the marina’s infra-
structure since 2020. These interventions enable the
servicing of larger pleasure boats and strengthen the
prospects of yachting in Lavreotiki.

REAL ESTATE AND REGENERATION

The overall activity recorded in recent years in
Lavrio is also expanding into the real estate and
urban regeneration sector. Old industrial facilities,
abandoned factories and areas that remained unused
for decades are gradually becoming the focus of

Lavrio is emerging
as a meeting point
for investment,
technology
and the sea.

TO NAYPIO EXEAIXZETAI YE XHMEIO
SYNANTHXHXZ ENMENAYXEQN,
TEXNOAOTIAYX KAl OANAZIAL.
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development plans that aspire to change the image
of the city and create new activities.

An important role in this process is played by
the collaboration of the DIMAND real estate devel-
opment company with Piraeus Bank for the devel-
opment of a large area of approximately 100,000 sq
m, adjacent to the port of Lavrio, which is part of
the philosophy and physiognomy of the city. This is
the regeneration of the historic Karella factory, also
known as the Aigaion Textile Factory.

“We are currently in the urban planning phase,
with the aim of regenerating the area and develop-
ing the necessary infrastructure, along with new
buildings that will primarily accommodate resi-
dential units, small office spaces, small-scale hotel
uses, dining venues and leisure facilities” explains
DIMAND?’s Chief Public Affairs & Land Develop-
ment Officer, Michalis Anastasopoulos, in the White
Paper. The aim is to create a new seaside destination
that will combine residential and complementary
uses, with absolute respect for the urban and res-
idential environment of Lavrio, while contributing
to the revitalization of the wider port and city area.

Premia Properties is also present in the area, which
has a plot of land of approximately 33,000 sq m in a
prime location, on the new ring road that connects
Keratea with Lavrio and the port. According to what
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the company’s CEO, Kostas Markazos, told the White
Paper, the project is in the urban maturation phase,
with the aim of optimal utilization, in an area that, as
he says, is experiencing increased investment activity.
In the Althea area, near Sounio, the development of
a hotel unit by HIG Capital through its hospitality arm,
Ella Resorts, is also underway, with the aim of operat-
ing it by 2028. The utilization of the historic property,
where the former “Ilios” hotel was housed, foresees its
conversion into a 5-star resort, with a capacity of 805
beds, which will operate on a twelve-month basis. This
investment is part of the overall strengthening of the
tourist footprint of the area, highlighting the role of the
coastal axis in the field of high-standard hospitality.

PHARMACEUTICAL PRODUCTION
AND RESEARCH

The investment activity of the Greek pharmaceuti-
cal company ELPEN, owned by the Pentafraga and
Tryfon families, in Keratea is also part of the wider
development ecosystem of the region. The group,
having already developed and put into operation
a state-of-the-art production unit with research
infrastructure, is proceeding with the construc-
tion of a second plant in the same area, creating an
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The ELPEN
factory in
Keratea exports
100% of its
production.

To epyootdalo
tn¢ ELPEN otnv
Kepatéa e€ayel
10 100% 1Nng
napaywyng tou.

integrated industrial complex.

The first plant, covering an area of 10 thousand
sq m, has two production units and research and
development laboratories, while the second plant in
Keratea, covering an area of approximately 8,000
sqm, is currently under construction and is expect-
ed to be completed by the end of 2027, as company
executives explain in the White Paper. The ELPEN
factory in Keratea exports 100% of its production,
mainly to EU countries, but also to markets in the
Middle East and Asia. At the group level, over 70% of
total production is directed to international markets,
confirming its strong export orientation.

This presence strengthens the role of the region
as a hub for pharmaceutical production and inno-
vation, expanding the growth footprint of the zone
beyond port activities and tourism, as Keratea func-
tions as the “inland” and the main connection hub of
the Sounio-Lavrio axis with the rest of Attica.

INNOVATION HUB

In the field of technology, Lavrio acquires a particular-
ly important role with the installation of the national
supercomputer “Daedalus” in the Lavrion Technologi-
cal Cultural Park of the National Technical University
of Athens. The supercomputer will start operating in
the fall of 2026. “Daedalus” and the new data center

Lavrio acquires

a particularly

important role with
the installation of the
national supercomputer

TO NAYPIO AMMOKTA ENAN IAIAITEPA
HMANTIKO POAO ME THN EFKATAXTAZH TOY
EONIKOY YNEPYMOAOTIZTH «AAIAAANOZ».

Kostas Markazos, CEO
Premia Properties

will be installed in the historic building of the former
Power Station, a registered monument of modern
industrial heritage, with an area of 1,500 sq.m.

“Daedalus” will be the most powerful comput-
ing system installed to date in Greece and one of the
most advanced in Europe. With a computing power
reaching 89 petaFLOPS, it will be able to perform
extremely complex simulations and data analyses
that until now required weeks or even months. Its
capabilities extend from artificial intelligence and
big data analysis to medical research, meteorology,
energy and transportation systems.

The installation of “Daedalus” is expected to
transform Lavrio into a major digital technology
hub in southeastern Europe, attracting interna-
tional investments and collaborations in the field
of innovation. In combination with the Lavrion
Technological Cultural Park, the foundations are
being laid for the formation of a new high-tech eco-
system in the region, strengthening the city’s tran-
sition from its industrial past to a new productive
and technological model.
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And 1o ZoUvio pe tov euBAnpatikd Nad tou Mooeidwva €wg 1o

Aaupio kai tnv eupUtepn AaupewtikA, va avaduopevo enevou-
TIKO 01KooUaTnpa dlagop@wvetal atadlakd otn votioavatoAikn {wvn
NG ATTIKAG. IT0 €NKEVIPO TG avantu€iakng nopeiag Ppioketal 1o
Aaupio, 1o onoio aflonolwvtag tn otpatnyiki tou B€on Asitoupyel
w¢ BacIKOG KOpBoG otnpIldpevog e téaoepi G€oveg: tnv aflonoinon
ToU AipavioU kal tn aUvoeon Tou pe Tov kKAASo tng kpouadiépag, Tig
onpavtikéG avantUEelc akiviatwy Kal ta oxéd1a aoTikng avaniaong, Tig
enevoUoelg o unodopES UYNANG TexvoAoyiag kal épeuvag, Kabwe kal
NV avaBaopion Twv GUYKOIVWVIAKWY UNOSOHWV.

NEA NMPOONTIKH lNA TO AIMANI

Mato Aipdvi tou Aaupiou, 1o TpiTo peyaAltepo TN ATTIKAG PETA TOV
Melpaid kar tn Pagnva, eknovouvial oxédia afionoinang nou ouv-
déovtal pe Tnv evioxuan Tng aktonAoiag kai tnv avantugn tng kpou-
afiépac. Kabopiatikd poho otig e€ehieig Siadpapatiler n Siadikaoia
agionoinang tou Opyaviopoul Aipévog Aaupiou (OAA) and to Ynep-
Tapeio, 10 onoio npow6ei tn petapifacn nAeloPnPikol NoGoaTOU
NG ETaIPEiag Pe 0TOX0 TNV NPOTEAKUGN aTpatnyikoy enevouth. Ltov
d1aywviopo tou louviou Tou 2025 napaAn@onkav NEVIe NPOGPOPES
yla tnv anoktnon tou 51% tou Opyaviopou, yeyovog nou katadeikvu-
€170 £VIOVO EVOIAPEPOV NOU GUYKEVTPWVEI TO AIPAv and enevoutikd
oxnpata nou 6pactnplonololval 0TOUS TOWEIG TNG vauTIAiag, Tng
KpouadIEpac Kal Twv MPEVIKOV UNodopwv. Mpokeital yia ta oxnpata
['EK TEPNA - Celestyal Cruises, Olympic Marine - Cruise Terminal
Investment (MSC), Interkat — Beaufort Sea Shipping - Newsphone
Hellas, Israel Shipyards kai Jet Plan Shipping (Seajets).

H 61adikacia, wot6o0, napouaidalel kabuotepnaels AOyw npo-
OQUYQV PETAEU TWV CUPPETEXOVTWV ENEVOUTIKWY OXNUdTwy, PE TNV
undBean va ekkpepei 0To LupBouAio Tng Enikpateiag. ZUpQwva pe
nAnpogopieg tou White Paper, 1o Yneptapeio ekppadetal n npoo-
dokia 6t n diadikacia 6a npoxwpnaoel 10 endpevo didoTnya, Pe
0T6X0 TNV avakApugn NPoTIUNTEOU ENEVOUTN £wC T0 TEAOG ToU 2026.

ZTPATHIIKA MNMAEONEKTHMATA

Y10x06 TG Sladikaciag eival n avapaduion Twv AIPEVIKWOV eykataotd-
OEWV Kal n evioxuon tng dieBvolg napouaiag tou Aipaviou. H eyyutnta
10U Aaupiou pe TIc KuKAABEC To kab10Ta EAKUGTIKG GnpEio ekkivnong yia
dpopoAdyia kpoualiépag, eved n e0koAn npdafacn and 1o agpodpopIo
dnpioupyei npolinoBéaeig yia tnv avdntugn dpactnpiotntwv home
porting, 161aitepa yia pikpoU Kai peaaiou peyéBous kpouadliepdnioia.
MapdAAnAa, oto Aipdvi npoxwpolv épya avaBddpiong twv unodopwv
nou evioxUouv Tnv Ikavotntd tou va e§unnpetei neploadtepa nAoia
Kal emiBates. Napeppdoeis 6nwe n ekPaduvan tng Aipevolekavng, n
BeAtiwon Twv Xepoaiwv {WVWV Kal n eyKataotacn oUyxpovou nAe-
KTPOPWTIOHOU €VIOXUOUV TN GUVOAIKA ENIXEIPNOIAKN TOU SUVApIKN.
0 OAA €xel ndn npoxwphael otnv avaBdduion tng papivag, dnpi-
oupywvtag neploadtepeg and 100 B£aeic acparoug eANIpevVIopoU
OKAQV Kal EVioxUovtag T 5pactnpidtnta Tou yachting atnv nepioxn.
IS1aitepn onpacia anoktouv Kai ol napepPPAceIc oTovV Topéa TNg
evepyelakng petdpaong. O Opyaviopdg ouykataAéyetal ota téooepa

Nipdvia nou eaopdAioav xpnpatodétnon Uyoug 10 ekat. eupw ano
10 npdypappa tng Eupwnaikng Enitponng «Mnxaviopdg Tuvbéovtag
v Eupdnn / Connecting Europe Facility» (CEF) yia tnv avantuén
unodopwv cold ironing Kai Tnv €kNGVNON OXETIKWV HEAETQV. Thv iia
otiypn, 6paotnpidtnteg nou ouvdEovial e tov 6ardocio Toupiopod
avantuooovIal TNy eupuTeEPN NEPIOXN TOU Aiaviol. XapaktnploTi-
k6 napaderypa anoteAei n Olympic Marine tou eponAioth Mwpyou
Mpokoniou, n onoia and 1o 2020 £€Xel NPOXWPNTEI 0€ GNPAVTIKEG
enevouoelg avapabpiong twv unodopwv tng papivag. O1 napep-
Bdoeic autég emtpénouv TNy e€unnpétnon PEYaAUTEPWY OKAPWY
avayuxng Kar evioxuouv tn duvapikn tou yachting otn Aaupewtikn.

REAL ESTATE KAI ANAMNAAZEIX

H Kivntiktnta nou kataypdgetal ta teAeutaia xpovia ato Aaupio ene-
KTEIVETAI Kl 0TOV TOPEX TWV AKIVATWV Kal TNG AoTIKAG avayévvnang.
MaMiég Blopnxavikeg eykataotdoels, eykataleAelupéva epyootaoia kal
eKTdoeIg nou yia dekaetieg napépevay avagionointeg unaivouv otadi-
aKa 010 enikevipo oxediwv avantuéng nou eIAodofolv va aAlagouv
NV IKGVa TNG NOANG Kal va SnpIoupynoouV vEES 5paotnpIdTNTES.
Tnpavtikd poAo oe auth T Siadikacia diadpapaticel n ouvepyacia
g etaipeiag avantugng akivatwv DIMAND pe ty Tpdneda Melpaiwg
yia tv aflonoinon peydaAng éktaong nepinou 100 oTpeppdrwy, napa-
keipevng Tou Aipéva Aaupiou, n onoia evidooetal otn QIAocoQia Kal
N PUOIoYVWHia T nOAng. Mpdkertal yia TV avanAaon Tou 16TopIKoU
epyoataciou KapéAa, yvwatol kai wg KAwatoipavioupyia Alyaiov.
«AuTA TNV Nepiodo BpIokoPacTe oTn GAcN TG NOAEOSOIKAC WPI-
gavong pe okonod tnv anokatdotacn tng NePIOXAG Kal tnv avdntugn
NOAE0SOHIKWY UNOSOHWV Kal TWV VEWV KTIPIAKWY EYKATAOTATEWY NOU
Ba PIA0EeVOUV KUPIWG KATOIKIES, HIKPES YPAPEIAKES N HIKPES EevodO-
XEIAKEG XPNOEIG, XWPOUG E0TIAGNG KAl SpATTNPIOTNTES AvVaYUXNAC», €€n-
yei ato White Paper o Chief Public Affairs & Land Development Officer
¢ DIMAND, MixdAng AvaotacdnouAog. LToxo¢ ival n dnpioupyia
€voG véou napabaAdaaiou npoopiopol nou Ba ouvoualer -pe andAuto
oeBaop6 0To NoAe0dOpIKG Kal 0IKIOTIKG nepIBAAAov Tou Aaupiou- TV
Katolkia pe ouPNANPWHATIKEG XpNOEl§, oupdBaAAovtag napdAAnia
otnv avalwoydvnon Tng euputePnG WVNG Tou Aipaviol Kai tng nOANG.
Mapouaia otnv nepioxn €xel kal n Premia Properties, n onofa 61a8€tel
o1KonedIKN €ktaon nepinou 33 oTpePPATWY OE NPOVOUIaKG onpefo, eni
T0U VEoU nepipepeiakol popou nou ouvoéer tnv Kepatéa pe 1o Aal-
P10 Kai 1o Aipdvi. Z0ppwva pe ta 6oa avépepe ato White Paper o CEO
¢ etaipeiag, Kwotag Mapkadog, 1o €pyo Bpioketal o pdon noAeo-
dopIKAC wpipavong, pe 0téxo tn BEATIOTN a&lonoinan, o€ pia NePIOXn
nou, 0nwg Aéel, napouaidder evioxupévn enevutikn Spaotnpiétnta.
Ytnv neploxn tng AABEac, kovtd ato Louvio, Spopoloyeital Kai
n avantu€n fevodoxelakng povadag and tnv H.1.G. Capital péow
Tou EevodoxelakoU tng Bpaxiova, Ella Resorts, pe 010x0 T Ael-
Toupyia tng éwg to 2028. H aflonoinon tou 10TOPIKOU AKIVA-
T0U, 6nou ateyaddtav to npwnv Eevodoxeio «HAIOC», NpoPAénel
I petatponn tou o€ €va resort 5 aotépwy, duvapikotntag 805
KAIv@v, 10 onoio Ba Asitoupyei o€ dwdekdapunvn Bdon. H enév-
duon auth evidooetal 0Th GUVOAIKA EVIGXUGN TOU TOUPIOTIKOU
anotunwatog tNg NEPIOXnG, avadelkviovtag Tov poAo Tou napd-
KTiou a§ova kal oTov Topéa TG PIAogeviag uwnAwv Npodiaypagav.
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OAPMAKEYTIKH NMAPATQrH
KAI EPEYNA

110 eupUtepo avantu§iaké oikooUotnpa tng neploxng evidooetal
Kal n enevbutikn dpactnpidtnta tng EAANVIKAC pappakofiopnxaviag
ELPEN, ouppepOviwv Twv olkoyevelwy Meviagpayka kal Tpugwva,
otnv Kepatéa. 0 6piAog, £xovtag nén avantugel kai O€oel oe Aeitoup-
yia pia unepalyxpovn napaywylkn povada ge peuVnTIKEG UNOSONEC,
npoxwpd oTnv Kataokeun deUTEPOU €pYOaTaATioU OTNV idia nepio-
XA, dnploupywvtag €va oAokAnpwpévo Blounxavikd olunAeypa.
To npwto epyoatdalo, éktaong 10 XIA. T.Y., d1ab€tel 500 povades
napaywyng kai epyactipia €peuvag kar avantugng, eva 1o 6e0-
TEPO €pY00TATIO TNG Kepatéag, Ektaong nepinou 8 xiA. T.p., Bpi-
OKeTal 0€ (paon uhonoinong kal avapévetal va oAoKANpwOEl £w¢
10 TéA0g Tou 2027, Onw¢ €nyolv oteAéxn Tng etalpeiag oto White
Paper. To epyoatdaio tng ELPEN otnv Kepatéa e§ayel o 100% tng
napaywyng tou, Kupiwg oe xwpecg tng E.E., aAAd kal o€ ayopég Tng
Méang AvatoAng kai tng Aciag. Ze eninedo opidou, ndvw and to
70% 1tn¢ ouvoAikng napaywyng kateubovetal oe d1ebveic ayo-
péc, emBepalcivoviag Tov Eviovo e§aywylkd npooavatoAiopo tou.
H napoucia auth evioxlel Tov pOAO TNC NEPIOXAC WG KOU-
Bou QappakeutikKA¢ Napaywyng kair kaivotopiag, dieupl-
vovtag to avantu€iakd anotinwpa tng {wvng népa anod Tig
Alpevikéc 6paotnpldTINTEC Kal Tov ToUpiouo, kabwe n Kepa-
t€a Aeltoupyel w¢ n «evboxwpa» Kal 0 acikoc KOPBoG ouv-
deong Tou d€ova Zouviou-Aaupiou pe tnv undAoinn AtTKA.
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KOMBOXZ KAINOTOMIAZXZ

YTov Topéa tng texvoloyiag, to Aalplo anokta €vav idiaitepa
onpavtikd poAo pe tnv eykardotacn tou €Bvikol unepunoloyi-
ot «AAIAANOL» 1o Texvohoyikd MoAtioTiké Mapko Aaupiou Tou
EBVikou Metadpiou MoAutexveiou. H Aertoupyia tou unoAoyiotikol
ouothparog 6a Eekivioel 10 PBIVONwpo Tou 2026. 0 «AAIAAAOL»
Kal 10 véo kévipo dedopévwy Ba eykataotabolv oTo 10TOPIKO
KTip1o Tou npwnv HAEKTPIKOU Xtabpou, €va avayvwpIopévo pvn-
peio olyxpovng Bropnxavikng kAnpovopidg, eufadou 1.500 t.p.
0 «AAIAANOL» Ba anoteléael T0 10XUPATEPO UNOAOYIOTIKO cUoTNpa
nou éxel eykataotadei péxpl onpepa otnv EAAASa kar €va and ta nAéov
nponypéva otnv Eupwnn. Me unoAoyioTikn 100 nou tavel ta 89
petaFLOPS, Ba eival o€ B¢on va ekteAel e§aipetikd oUvBeTEC Npocopiol-
WOEIC Kal avaAioeig Sedopévwv o€ XpAvo nou PExpl oRPEPa anaitoloe
eBdopddec N kar prves. 01 duvatdTnTéG ToU EKTEIVOVTAI And TNV TEXVN-
A vonpoaUvn Kal Tnv avaAuon peyaAwv 5e5opEvmv Ew TNV IATPIKA
€peuva, T HETEWPOAOYIa, TNV EVEPYEIQ KAl TA CUGTAPATA HETAPOPWV.
H eykatdotaon tou «AAIAAAOL» avapévetal va petatpéel 1o Aalpio
o€ €vav onpavtikd KOPBo Yn@Iakng Texvoloyiag atn voTioavatoAlki
Eupwnn, npooehkUovtag diebveic enevolioeI Kal ouvepyaaieg oTov
TOpEa TNG Kaivotopiag. e ouvbuaopo pe 1o TexvoAoyikd MoATIoTIKO
Mapko Aaupiou, Snyroupyouvtal o BACEIS yia Th Slapépewan evog
VEOU 0IKOOUGTNPATOG UYNANG TEXVOAOYIAg aTnv nepIoxn, evioxUovtag
T petaBaon tng ndAng and to Brognxavikd tng napeAdov oe €va véo
napaywyikd kai texvoloyikd npdtuno.
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THE RISE
OF A NEW DIGITAL
LANDSCAPE

EAST ATTICA is emerging as a technological hub with investments in data

centers, biotech and innovation.

[a Konstantina Chelidoni

ROM HYPERSCALE DATA CENTERS and

cloud infrastructures to biotechnology,

space-tech and the creator economy, East

Attica is gradually being transformed

into a new growth pole of the Greek econ-
omy. The wider area of Spata, Paiania, Koropi and
Pallini has been attracting investments that connect
energy with data, innovation with infrastructure,
and technology with the new productive identity of
the country. International technology giants, hyper-
scalers and Greek companies are co-shaping a new
ecosystem of digital infrastructure and technological
innovation of high added value.

DIGITAL PORTAL

Microsoft’s presence in Eastern Attica is one of the
strongest signals of the region’s transition to a new
digital infrastructure map for Southeastern Europe.
The approximately 1-billion-euro investment con-
cerns the creation of three data centers that will form
the Greek “Azure Cloud Region Greece”, the compa-

ny’s first integrated cloud region in the country.

The project is unfolding on schedule, with work in
the Spata area progressing and the full activation of
the infrastructure scheduled for early 2028. The first
data center is already being built by Microsoft itself,
while the second is being developed in Paiania by the
French Data4 and will be leased by Microsoft. Final
announcements are expected for the third facility.

The importance of the project is not limited to
the size of the investment. Greece is now part of the
core of Microsoft’s strategic digital infrastructures,
with Eastern Attica becoming a critical data process-
ing, storage and movement hub for SE Europe. The
geographical location of the region, the proximity to
the airport, the energy infrastructure and access to
international telecommunications networks create
the conditions for the formation of a new digital cor-
ridor between Spata, Paiania and Koropi.

At the same time, Microsoft has committed that
all its facilities will be powered by zero-carbon foot-
print energy. The investment is part of the company’s
international strategy for the development of cloud
infrastructures, as the explosive growth of artificial
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is evolving into
a strategic
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infrastructure
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Southeastern
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intelligence increases the demand for high-process-
ing power infrastructures.

The project also acquires a strong social dimen-
sion. In Spata, actions are being undertaken that con-
nect technology with education and local identity.
Students participate in programs through Minecraft
Education, redesigning their city and familiarizing
themselves with the concepts of sustainability and
innovation. In total, 17 schools and approximately
1,500 students have already been involved.

In collaboration with the Municipality of Spata,
basic and advanced digital training programs are
also being implemented for residents of the region,
while through the “Cloud Stories” initiative, with
Istorima, oral testimonies and cultural traditions of
the region are being recorded.

“The momentum that is currently building in
Greece in the field of digital infrastructure is not
temporary. The development of infrastructure, such
as data centers, is a crucial step for the country’s tran-
sition to a high-demand digital economy, but for us the
investment is not limited to technology. It concerns
the entire ecosystem - from innovation in businesses
and the public sector to the creation of new employ-
ment opportunities and the strengthening of digital
skills,” says Yanna Andronopoulou, CEO of Microsoft
Greece, Cyprus and Malta, to the White Paper.

ENERGY AND DATA

The data center in Spata of EDGNEX Data Centers,
a joint venture between PPC and the DAMAC
group from the United Arab Emirates, is also on
track for implementation. Through the Data In
Scale joint venture - in which PPC participates
with a 45% stake - the goal is to create state-of-
the-art digital infrastructure for cloud services
and artificial intelligence.

The investment, which in its first phase reach-
es 150 million euros, concerns the creation of a
12.5 MW data center, with a strategic plan to dou-
ble the capacity to 25 MW in the coming years.
The project is in full construction progress by Ten
Brinke through its subsidiary TenTec, with a com-
pletion horizon of 2027.

The project serves as a typical example of PPC
Group's transition from a traditional electricity pro-
vider to an integrated digital infrastructure player.
The company's strategy is based on the convergence
of energy, telecommunications and data infrastruc-
ture, leveraging both the Renewable Energy Portfo-
lio and the fiber optic networks that it is developing
across the country. Of particular interest is the sus-
tainability dimension of the investment. With state-
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of-the-art cooling systems and clean energy supply,
the Spata data center aspires to be a model of "green”
digital infrastructure.

THE BUILDERS OF THE
DIGITAL TRANSITION

Behind the new generation of data centers being
developed in Eastern Attica, a new construction pil-
lar is gradually emerging that specializes in highly
complex digital infrastructures. Large construc-
tion groups are redefining their strategy towards
projects of high technological specialization and
increased energy requirements.

Among them is Ten Brinke, which, through its
subsidiary TenTec, is building a strong footprint in
the rapidly growing data center sector in Greece. The
DAMAC-PPC project in Spata is the starting point of
the company’s strategy, while the development of new
data centers in the country is already being planned.

Through the White Paper, TenTec CEO Nikos
Nikolopoulos emphasizes the importance of social
acceptance and the environmental dimension of
new digital infrastructures. “TenTec applies inter-
national quality standards, collaborates with public
authorities and European partners and develops
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Yanna Andronagpoulou,
CEO of Microsoft Greece, Cyprus and Malta
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infrastructures that meet the high demands of
hyperscalers, while reducing the environmental
footprint,” he points out. According to the company,
the noise levels at the Spata project are significantly
below the permitted limits.

STRONG FOOTPRINT

Long before Eastern Attica found itself at the heart
of new investments in data centers, US company Dig-
ital Realty — through Lamda Hellix — had already
created one of the country’s first organized data
interconnection hubs in Koropi.

Today, the company operates a cluster of three large
data centers in Eastern Attica and one in Heraklion,
Crete, bringing together the highest density of hyper-
scale infrastructure in the Greek market, with a total
investment of over 400 million euros. From Athens 1 and
Athens 2 to the flagship Athens 3, the Koropi campus
has evolved from a local telecommunications facility into
acritical digital infrastructure with a regional footprint.

An important milestone is also Athens 4, the
company’s new investment in Koropi, of over 100
million euros. This fourth building is in the final
stages of completion, adding an additional 6.8 MW
of capacity to the campus.

Digital Realty’s advantage is not limited to its
infrastructure, but also to the ecosystem of customers
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and telecommunications providers that it hosts. With
more than 70 connectivity providers and over 135 cus-
tomers, the campus functions as a critical hub for the
development of the country and the wider region.

“Greece is emerging as a digital hub of the
Eastern Mediterranean, connecting Asia and
Southeast Africa with Europe through Crete and
Athens. The country’s strategic geographical loca-
tion, combined with its constantly strengthened
infrastructure, creates an increasingly dynamic
ecosystem of digital services,” states Alexandros
Bechrakis, President and CEO of Digital Realty in
Greece, to the White Paper.

MEGA PROJECT

In the wider area of Spata, Apto, a subsidiary of
Pimco, in collaboration with Dromeus Capital, is
planning one of the largest data center investments
announced to date in the Greek market. The pro-
ject, called “Data Center Olive”, concerns the devel-
opment of a hyperscale complex that, when fully
developed, is estimated to reach 770 million euros.
The project includes two large data center
buildings with a total computing load of 46 MW
and a total power requirement from the electrical
grid that can reach 80 MW. During the construc-
tion period, it is estimated that approximately 400-
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500 jobs will be created.

The first phase of the investment, amounting to
approximately 300 million euros, aims to develop
the first 18 MW by 2028, while the second phase
concerns the development of the second plot with
a completion time horizon after 2030.

Apto is Pimco’s investment vehicle in the field
of hyperscale data centers, developing correspond-
ing projects in strategic markets in Europe, such as
Spain and Italy. For its part, Dromeus Capital has
developed a significant presence in the Greek real
estate and infrastructure market.

NEW INNOVATION ECOSYSTEM

Beyond investments in data centers and digital
infrastructure, East Attica is gradually evolving
into a broader ecosystem of innovation, content
production and technological development.

In Kantza, Dimand is transforming the historic
Kampas property into a new mixed-use destination
that will combine office space, commercial uses,
cultural functions and modern infrastructure to
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host business activities.

At the same time, Akis Petretzikis is developing
a new production hub in Mesogeia that is expected
to be completed by the end of 2026, combining tele-
vision and digital content production studios, event
hosting facilities and infrastructure for the creation
of new-generation digital content.

At the same time, ELPEN has already developed
Athens LifeTech Park, the first biotechnology park
in Greece and one of the first life sciences ecosys-
tems in SE Europe, creating a new hub for research
and pharmaceutical innovation.

The new technological innovation ecosystem also
includes the British-Spanish group Open Cosmos,
which is strengthening the footprint of space-tech
activity in Greece. In Pallini, Open Cosmos Aegean
is building one of the most ambitious microsatellite
production bases, with the aim of creating a fully ver-
tically integrated microsatellite production in Greece.

Through this transition, Eastern Attica ceases to
function as a simple regional zone around the airport
and evolves into a critical hub of the country’s new
digital economy, with an increasingly strong role in
Southeastern Europe.
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Nikos Nikolopoulos, CEO of TenTec

An¢ ta hyperscale data centers kai g cloud unoSopég péxpi
@ ™ BlotexvoAoyia, To space-tech kai tnv creator economy, n
AvatoMiki Attiki petaoxnpaticetal otadiakd oe évav véo avantuglako
noAo Tng EAANVIKAG 0IKOVOHIaG. LTnv eupUTEPN {WVN TWV INATWY, TNG
Maiaviag, tou Kopwniou kai tng MaAAAvng ouykevIpwvovtal enevou-
O€IC NOU OUVOEOUV TNV EVEPYEIQ HE Ta SEdOPEVA, TNV KAIVOTOHIA e
TG UNOSOKES Kal TNV TEXVOAOYIA pE TN vEa napaywylkn tautdtnta tng
xwpag. Aiebveic texvoloyikoi kohooooi, hyperscalers kal eAANVIKES
ENIXEIPAOEIG GUVOIAHOPPWVOUV £va VED 0IKOGUOTNPA YNPIAKWV UMO-
SOHWVY Kal TEXVOAOYIKAC KalvoTopiag uynAng npoatiBépevng agiag.

WYH®IAKH NYAH

H napouaia tng Microsoft otnv AvatoAikn Attikn anoteAei €éva and ta
10XUPOTEPA ONPATA TNG PETARATNG TNC MEPIOXNC O€ £vav VED XApTn
ynpiakwv unodopwv yia tn NotioavatoAiki Eupann. H enévéuon
Opoug nepinou 1 610. eupw apopd tn dnpioupyia tpiwv data centers
nou Ba ouykpotnaouv thv eAAnvikn “Azure Cloud Region Greece”,
v npwtn ohokAnpwpévn cloud region tng eTaipeiag otn xwpa.

To project e€ehiooetal eviog xpovodiaypdupatog, Pe Tic epya-
ofeg 0TNV NEPIOXA TWV INATWV Va NPOXwWPOUV Kal Tnv NARpN evep-
yonoinan tng unodopng va tonoBeteital 0TI apxég tou 2028. To
npwto data center kataokeualetal non and tnv idia tn Microsoft,
evw 10 6eltepo avantuooetal otny Maiavia and tn yaAAikn Datad
kal Ba pioBwBei and tn Microsoft. Ma to tpito facility avapévovtai
01 TENIKEG QVAKOIVATEIG.

H onpacia tou épyou dev neplopitetal ato péyeBog tng enév-
duong. H EAAGSa evidooetal nAéov aTov nUPAVA TWV GTPATNYIKWV
Pnelakwv unodopwv tng Microsoft, pe tnv AvatoAikn ATTikA va
petatpénetal o€ kpiolpo kOpBo eneepyaciag, anoBnRkeUong Kai
diakivnong dedopévwv yia tn NA Eupwnn. H yewypa@ikn 8€on tng
nePIOXNG, N eyylTnta oto agpodpopIo, o1 EVEPYEIAKES UNOSOLES Kal

n npdéoBaon oe dieBvn tnAenikovwviakd diktua dnpioupyoulv Tig
npolinobéaeig yia tn Siaudpewaon evog véou digital corridor petagl
Indtwy, Maiaviag kar Kopwniou.

MapdAAnAa, n Microsoft éxel 6eopeutei 0TI OAEC 01 eykataotd-
oelg tng Ba tpoodotolvial pe evépyela Undevikou avBpakikoU
anotunwpatog. H enévéuon evidooetal otn d1€BVA oTpatnyikn g
etaipeiag yia tnv avantugn cloud unodopwv, kaBWS n EKPNKTIKNA
avantu€n tng texvnTng vonpooUvng au€dvel tn {ATNON yia UNOSOHES
UPNANG eNeSepYacTIKAG 10XUOG.

To project anoktd napdAAnAa évtovn koivwvikn §idotaon. I1a
Indta avantiooovtal 6paceig nou ouvdéouv Tnv Texvohoyia pe tnv
eknaideuon kal tnv TomikA Tautotnta. Mabntég oUPPETEXOUV O€
npoypdppata péow tou Minecraft Education, enavaoxediafoviag
Tnv noAn Toug, eved napdAAnAa e€oIkeIIvVovVTal PE TIC EVVOIES TNG
BlowaolpdTnTag kai tng kaivotopiag. ZuvoAikd, 17 oxoAeia kai nepinou
1.500 pabntég éxouv NN epnAakei.

Ye ouvepyaoia pe tov Anpo Indtwv uhonololvtal eniong
npoypaupata Bacikng Kai npoxwpnuévng YnPiakng katdptiong
yia Katoikoug Tng neploxng, evw péow tng npwtofouliag «Cloud
Stories», o€ ouvepyaoia e o Istorima, kataypapovial npoPopIKES
paptupieg kal noAItiotikég napaddoeig Tou ténou.

«H Suvapiki nou avantiooetal onpepa otnv EAAGSa atov Topéa
TWV YnOIAKWV unodopwv dev eival ouykupiakh. H avantu¢n unodo-
WV, 0nwe ta data centers, anoteAel kpioipo BApa yia T petafacn tng
XWPAG G€ PIA YNPIAKA 0IKOVOUIa UPYNAWY anaItnOEWY, OPWG yia ERAg n
enévbuon ev neplopidetal atnv texvoloyia. Apopd 6uvoAikd To 01kooU-
0TNYA, ANo TV KAIVOTOHIa 0TI ENIXEIPNOEIC KAl TOV SNUGGI0 TOEQ, PEXPI
TN SnpIoupyia VEWY EUKAIPIWY anaoxoAnang Kai Ty evioxuon Twv Ynel-
akwv 6elotAtwvy», dnAcvel ato White Paper n ldvva AvépovonouAou,
dieubuvouaoa aUpBoulog Tne Microsoft EAAGSac, Kinpou kair MaAtag.

ENEPIrEIA KAl AEAOMENA
Ye TpoxIa uhonoinang Bpioketal kal To data center ota Indta tng

EDGNEX Data Centers, tn¢ koivonpa&iag tng AEH pe tov 6pilo
DAMAC an¢ ta Hvwpéva ApaBika Epipdta. Méow Tou Koivou oxn-

A new productive
identity is being built
on data, energy and
innovation.

H NEA MAPATQIIKH TAYTOTHTA
XTIZETAI NTANQ YE AEAOMENA,
ENEPFEIA KAl KAINOTOMIA.
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patog Data In Scale, 010 onoio n AEH cuppetéxel pe nocoatd 45%,
010x0¢ €ival n Snpioupyia unepalyxpovwy YnPIakwy unodopwy
yia unnpeaieg cloud kar texvntng vonpoouvng.

TTnv NpwIn tng edon, n enévéuon ayyiel ta 150 ekart. eupw
kal apopd tn dnpioupyia data center 10xdog 12,5 MW. To atpatnyikd
nAdvo, pdAiota, npoPAénel Tov SINAACIACPO TNG XWPNTIKOTNTAG OTA
25 MW ota endpeva xpovia.

To £€pyo AEIToupyel WG XapakInpIoTikd napadelypa tng petd-
Baong tou Opidou AEH (PPC Group) and évav napadoaiakd ndpoxo
NAEKTPIKNG EVEPYEIAG 0€ £vav OAOKANPWHEVO NAIKTN YNPIAKWY UNO-
dopwv. H otpatnyiki tng etaipeiag facidetal otn oUykAion evépyel-
ag, TNAENIKOIVWVIWY Kal unodopwv dedopévwy, aflonolwmviag 10eo
10 XaptopUAdKIo Avavewaipwy Mnywv Evépyeiag 600 kai ta diktua
ONTIKWVY IVKV nou avantiooel o€ 6An Tn xwpa. NMapdAAnAa, 161aitepo
evblapépov napouaidlel n didotaon Piwaolpdtntag tng enévduong,
Kabw¢ pe ouotnpata Yueng teAeutaiag yevidg kar tpopodoaia and
kabapn evépyela, To data center twv Indtwv giAodoei va anote-
Aéoel npdtuno «Npacivng» Yn@lakng unodounc.

Ol BUILDERS THZ WHOIAKHZ
METABAZHZ

Miow and tn véa yevia data centers nou avantiooetal oTnv Avato-
Nikn Attikn, avadeikvietal otadiakd kal évag vEog KataokeuaoTikog
nuAwvag nou e€eISIKEUETAl OTIC YNPIAKES UNOSONES PEYAANG MOAU-
nAokdtntag. Inpaviikoi kataokeuaotikoi GpIAol enavanpoadiopi{ouv
TN OTPATNYIKA TOUG NPOC £pya UYNANG TEXVOAOYIKNG e€EIBikEUONG
Kal QUENPEVWY EVEPYEIAKWV ANAITACEWV.

Meta€l autwv Bpioketal kal n Ten Brinke, n onoia péow tng Buya-
TPIKAG TG, TenTec, 01kodopel Ioxupd anotunwpa oTov Taxéwg avantuo-
06peVo Topéa Twv data centers otnv EAAGSa. To project tng DAMAC-AEH
ota Indta anoteAei Tnv agenpia tg oTpatnyikng TG £TaIPEiac, EVe
n6n oxedidlel tnv avantuén kai véwv data centers otn xwpa.

Méaa and to White Paper, o AlcuBivwv Z0pBoulog tng TenTec,
Niko¢ NikoAdnouAog, unoypappidel Tn onpacia Ing KOIVWVIKAG
anodoxng kar tng nepiBaroviikng Sidotaong Twv vEWV Ynoia-
Kwv unodopwv. «H TenTec epapudlel dieBvn npdtuna noidTniag,
ouvepydadetar pe dnPGOIEC ApXEC Kal EUPWNAiKOUG £TAIPOUS Kal
avantiooel unodopég NoU avtanokpivovtal oTi¢ UYnAEC anaiti-
oeig Twv hyperscalers, peiwvovtag napdAAnAa to nepiBailoviiko
anotinwpa, enonpaivel. ZOPQWva e TNV €Taipeia, 10 eninedo
BopUBou ato project Twv Zndtwv SlagopPwveTal onpavtikd xapn-
\dtepa and ta enitpenodpeva opia.

ENTONO AMOTYNQMA

MoAU npiv n Avatohiki Attikn BpeBei a1o enikevipo Twv vEwv enevdu-
oewv o¢ data centers, n apepikavikn Digital Realty — péow tng Lamda
Hellix — efxe Ad6n dnpioupynoer ato Kopwni évav and toug npwioug
0pYavVWHEVOUG KOPBOUG Slacuvdeans 6e60pEVWY TNE XWPAG.
IApepa, n etaipeia Aeitoupyei éva olpnAeypa tpicv peydAwv
data centers otnv AvatoAiki Attikn kal éva oto HpdkAelo tng Kpn-
NG, OUYKEVTPWVOVTAG T PeyaAUtepn nukvotnta hyperscale uno-

From energy
infrastructure to the
digital ecosystems
of the next era.

AMO TIX ENEPFEIAKEXZ YNOAOMEZX
STA WVHOIAKA OIKOXYXZTHMATA
THXZ EMOMENHX EMOXHX.

dopwv atnv eAANVIKA ayopd, Je OUVOAIKO UWog enevOUTEWY NOU
€enepvd ta 400 ekat. eupw. And ta Athens 1 kal Athens 2 péxpi tn
vauapxida Athens 3, 1o campus tou Kopwniou e€eAixBnke and pia
TONIKA TNAENIKOIVWVIAKN EYKATAOTAON O€ KPIoIUN Yn@Iakn unodopn
He nepipepelakd anotinwya.

Inpavtiko opdonpo anoteAei kai 1o Athens 4, n véa enévduon
g etaipeiag 0o Kopwni, v tTwv 100 ekat. eupw. To TETAPTo autd
KTipio Bpioketal otnv TeAIKA Gaon oAokAnpwaong, npooBétoviag
eninkéov 6,8 MW 10x00¢ 0To campus.

To nheovéktnpa tng Digital Realty 6ev nepiopietal uévo otig
unodopég, aAAd kal 0To 01KOoUGTNYA NEAATWV KAl TNAENIKOIVRVIAKWOV
napoxwv nou GiAoevei. Me nepioadtepous and 70 napoxous ouVEEaI-
potntag kal ndvw and 135 neAdteg, 1o campus AEITOUPYET WG KPioIP0g
KOBOG yia TV avantugn TG Xwpag Kal tng eupyutePNS NEPIOXAC.

«H EANGda avadeikvietal o yneiakd kppo tng AvatoAikng
Meooyeiou, ouvbéovtag tnv Acia kal tn NotioavatoAikn Appiki
pe tnv Eupwnn péow tng Kpntng kai tng ABnvag. H atpatnyikn
YEWYPAPIKN BE0N TNC XWPAG, O€ GUVOUATHO PE TIG B1apKWE ava-
BaBuiopeveg unodopég, Snploupyei éva ohoéva kai no dSuvapiko
01KOOUOTNPA YNPIAKWY UNNPeaiwvy, Snhwvel ato White Paper
0 Mpdedpog kal AleuBUvwv LupBoulog tng Digital Realty otnv
EANGSa, ANEEavdpog Mnexpdkng.

MEGA PROJECT

Itnv eupUtepn neploxn Twv Indrwy, n Apto, Buyatpikn tng Pimco, o€
ouvepyaoia pe tn Dromeus Capital oxediGouv pia and tig peyaAlite-
pe¢ enevoUoelg data centers nou €xouv avakolvwei péxpl onpepa
otnv eAAnvikn ayopd. To €pyo, pe Tnv ovopacia «Data Center Olive,
agopd tnv avantuén evog hyperscale ouykpotApatog nou oe nAnpn
avantuén ekupdral 0t Ba ayyi€el ta 770 ekat. eupw.

To project nepiAapBdvel 6Uo peydAa ktipia data centers pe
oUVOAIKO UNOAOYIOTIKO popTio 46 MW Kal cuvoAiKnA anaitnan 10x00g
and 1o nAekTpiké diktuo nou pnopel va gtdoel ta 80 MW. Katd tnv
KATAOKEUAOTIKA Nepiodo extipdtal 0t Ba dSnpioupynBolv nepinou
400-500 6£o¢ig epyaoiag.

>

Digital Realty
operates a
cluster of
three large
data centers in
Eastern Attica.
Ta cUpnAeypa
TPIWV HeYdAwyY
data centers
tng Digital
Realty otnv
AvatoAikn
Attikn.
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H npwtn @don tng enévbuang, dyoug nepinou 300 ekat. eupw,
oToxeUel oTNV avantuén Twv npwtwv 18 MW éwe 1o 2028, evw n
deltepn @don agopd tnv avdntu€n tou 6elTEPOU 0IKONEHOU pE
XPOVIKO opiCovta oAokAnpwaong petd 1o 2030.

H Apto anotelei 1o enevouTikd dxnpa tng Pimco atov topéa
1wV hyperscale data centers, avantiooovtag avtiotoixa projects
o€ 0TpatnyIkég ayopég tng Eupwdnng, onwg n lonavia kai n ItaAia.
Anod tnv nAeupd tng, n Dromeus Capital éxel avantU€el onpavtikn
napouasia otnv EAANVIKA ayopd akIvATWY Kal Unodopwv.

NEO OIKOZYZTHMA KAINOTOMIAZ

Mépa and ti¢ enevdloelg oe data centers kal Yn@lakes unodo-
pég, n Avatohikn Attikn e€edicoetal otadiakd oe €va eupUtepo
01KOOUOTNPA KAIVOTOWIAG, Napaywyng NeEPIEXOUEVOU Kal TEXVO-
AoyikAg avantuéng.

rtnv Kavtda, n Dimand npoxwpd 01OV HETAOXNPATIONG TOU
10T0pIKOU akIvATou Kapnd o€ évav véo PIKTAG XpAONg Npoopiouo
nou Ba ouvbudlel ypapelakoUc XwPoug, EPNOPIKEC XPATEIG, MOAI-
TIOTIKEG AEITOUPYIEG Kal oUYXPoveG unodopég giAogeviag enixel-
pnpatikng 6paoctnpidTNTag.

Tnv i61a ouypn, o Akng Metpetdikng avantlooel ota Meodyela
¢va véo napaywyiko hub nou avapévetal va oAokAnpwOei £w¢ ta
téAn Tou 2026, cuvbualovtag atolvTio Nnapaywyng tnAeonTikoU Kal
PniakoU NEPIEXOPEVOU, EyKATAOTAOEIC PIAOEEVIaG EKONAWTEWV Kal
Unodop£ yia tn dnploupyia YneiakoU NEPIEXOUEVOU VEAC YEVIAG.

NMapdAAnAa, n ELPEN éxel ndn avantigel to Athens LifeTech
Park, 10 npwto napko Blotexvoloyiag otnv EAAGSa kal €va ané ta
npwta oikoouothpata life sciences otn NA Eupwnn, dnpioupywviag
gvav véo KOUBO €peuvag Kal pappakeUTIKAG KalvoTopiag.

110 VEO 0IKOGUOTNHA TEXVOAOYIKAG KAIVOTOHIAG EVIAOOETAl KAl O
Bpetavo-ionavikdg opiAog Open Cosmos, 0 0noiog evioxUel T0 ano-
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T0nwpa tng space-tech dpaotnpidtntag otnv EAAGSA. Ltnv MaAAnvn,
n Open Cosmos Aegean xtiCel pia and Ti¢ nio GIAG50EeES NapaywyIkég
BAoeig HIKPOSOPUPOPIKWV CUGTNHATWY, € 0TOX0 T Snpioupyia piag
nAfpw¢ kaBetonoinpévng napaywyng HIkpodopudpwv atnv EANGSA.

Méoa and auth tn petdpacn, n AvatoAikn ATtKn nadel va
Aertoupyel w¢ pia anAn nepipepelakn {wvn yupw and to agpo-
dpopio kal eeliooetal o€ veupaAyikd kOuBo tng véag Yn@lakng
0IKOVOpIag TG Xwpag, ge ohoéva kal 10xupotepo poAo atn Noti-
oavatoAikn Eupwnn.

L. pigITAL

2

AlEXahdros Bechrakis, /

‘ THE STORIES

WHITE PAPER « SUMMER - 2026



ENGINE

A new integrated infrastructure, industry and logistics hub,
with shipyards, the Thriasio Plain and new investments at the forefront.
//’Evac véoc oAokAnpwpévoc koppoc umodopav, Propnxaviac kat logistics,
1€ A1IXPN ta vavmnyeia, to Op1doio Kai Ti¢ VEEC eMeVOUOEIC.

l:a by Konstantina Chelidoni @



ESTERN ATTICA IS REDEFINING

its role in the country’s develop-

ment map, with its commercial

and industrial potential attract-

ing intense interest recently,
transforming it from a regional industrial zone into
a strategic gateway for production and movement of
goods. Elefsis holds a leading position, concentrat-
ing a wide range of activities - from shipbuilding to
transport and the supply chain - gradually forming
a multifunctional production center.

The restart of the Elefsis shipyards acts as a
catalyst for the overall restructuring of the region,
bringing shipbuilding and heavy industry back to
the productive core and creating the conditions for
a new, extroverted development model with strong
international connections. At the same time, the
upgrading of the port of Elefsis, with the launch of
the sub-concession process through an international
tender by the Growthfund and the creation of a new
commercial port in Vlycha, strengthens its opera-
tional identity as a maritime transport gateway,
while the strengthening of the railway network and
the development of the Suburban Railway expand
connectivity with the hinterland.

In the same geographical unit, the Thriasio
Freight Center acquires a key role as a transit and
storage core, in an organic interconnection with the
port and railway infrastructure, while in Aspropyr-
gos a dynamic logistics ecosystem is taking shape,
with large-scale storage and distribution facilities
constituting one of the most critical supply chain
hubs in Southeastern Europe.

In this environment, the wider region acquires
the characteristics of an integrated productive
ecosystem, where industry, shipping and logistics
operate in a state of functional interdependence. In a
period of rearrangement of international trade flows
and redrawing of supply chains, the region emerges
as a critical hub with a role that goes beyond national
borders, integrating Greece into a broader geoeco-
nomic corridor connecting the Eastern Mediterra-
nean with the European hinterland.

ONEX GROUP: TOTAL RETURN
ON THE GLOBAL SHIPBUILDING SCENE

With a mammoth investment plan of 1.1 billion euros
and a strategic goal of reaching 5 billion euros in
asset value by 2030, ONEX Group is transforming
Greece, centered on Elefsis and Syros, into a strong
geo-economic pillar of the Mediterranean.

In just five years, ONEX Group has achieved a
unique record: the complete restart of two of the
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three largest shipyards in the country. The begin-
ning was made in 2019 with the historic revival of
Syros, to be followed by the emblematic restart of
Elefsis. Today, with over 900 ships already ser-
viced, ONEX is not just repairing the past, but also
building the future.

THE RETURN TO SHIPBUILDING
AND THE PRIVATELY OWNED FLEET

A key point of this new era is the start of the con-
struction of modern tugboats in Elefsis, based on
designs by the international firm Robert Allan Ltd.
Through ONEX Shipping, the Group is implement-
ing an ambitious fleet investment program of 400
million euros (vessels and options). The aim is to
offer operators the most modern and energy-ef-
ficient vessels, built entirely in its own shipyards.
The strategic partnership with established play-
ers, such as MEGATUGS, ensures a high-standard
production line, putting Greece back on the map of
heavy industry.

At the heart of this vision lies the development
of a new, exemplary goods transport corridor.
By leveraging the unique geographical location
of Western Attica, the Group achieves the func-
tional convergence of industry and transport. The
interconnection of the shipyards with the port,
the railway network and the country’s road axes
is transforming the region into an international
logistics hub. At the same time, the strategic part-
nership with Attica Group opens new sea routes in
the Aegean, strengthening the Group’s connectivity
and commercial power.
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The revival of shipbuilding activity is
placing Elefsis back at the center of
Greece’s industrial transformation.
// H avaBiwon tTng vaunnyikng
5paoTNPIOTNTAG ENAVAPEPEI

tnv EAguciva 0t1o eNiKEVIPO TNG
napaywylkng avaocuykpotnong.
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>

Panos
Xenokostas,
President &
CEO, ONEX
Shipyards &
Technologies
Group.

THE “3+1” STRATEGIC MODEL
AND INTERNATIONAL TRUST

ONEX’s transformation is developing around four
central pillars: the further strengthening of its pres-
ence in the shipbuilding and ship repair industry,
the strategic development of combined transport
and logistics with the aim of transforming Elefsis
into a global transit center, investment in defence
technology and innovation through the production
of “Made in Greece” ships and submarines, as well
as energy, with the development of energy ships and
floating energy production units.

The Group’s growth path was also sealed by
the strategic alliance with the American DFC (U.S.
International Development Finance Corporation),
starting with a financing of $125 million for the
modernization of infrastructure. With the Group’s
total valuation now approaching €1.5 billion, ONEX
is changing the economic model of the region, con-
necting the shipyards with the Thriasio Freight
Center and creating a strong social and geo-eco-
nomic footprint extending from the Mediterranean
to the Black Sea.

“The revival of our shipyards is not just a busi-
ness achievement; it is an act of national responsibil-
ity and industrial sovereignty. Greece can no longer
be a passive buyer of ships from third countries; rath-
er, it must become a global leader that designs, builds
and supports integrated shipbuilding solutions. With
investments reaching €1.1 billion and cutting-edge
technologies, we are transforming our homeland
into the undisputed thorax and southern pillar of
Europe. Our goal is a strong, productive Greece,
where shipyards function as the ‘gatekeepers’ of our
national independence and energy autonomy,” Panos
Xenokostas, President & CEO of the ONEX group,
tells the White Paper.

HIGH-END LOGISTICS

In the new growth map of the region, Trade Estates
REIC is emerging as one of the key players of the
logistics market. Starting from Aspropyrgos and
with the prospect of expanding to the wider region,
the company is developing facilities that highlight
the strategic position of Thriasio Plain, highlighting
the area as a supply chain gateway for Southeastern
Europe and the Eastern Mediterranean.

The landmark project is Trade Estates’ new
mega logistics center for Inter IKEA in Aspropyr-
gos. The investment, amounting to €51.3 million, is
in the final stages of completion and commissioning
and is a typical example of the new generation of

“Industrial revival
is not about
restoring the past;
it is about creating
the infrastructure
that will define the
next generation
of growth”

- Panos Xenokostas

«H BIOMHXANIKH ANATENNHZH
AEN AOOPA THN ANMOKATAXTAXH
TOY MAPEAOGONTOXZ, AAANA TH AHMIOYPTIA
TON YNOAOMQN NOY ©OA KAOGOPIZOYN
THN EMOMENH FTENIA ANATITYEHZ.»
-MANOX FENOKQXTAX
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large single tenant logistics facilities. The property
is located on the eastern side of Thriasio Plain, is
being developed on a plot of 125,000 sq. m., with
50,000 sq. m. of leasable area. The design includes
approximately 1,000 sq. m. of modern office space,
parking spaces for private cars and large vehicles,
spaces for the disabled, electric vehicle charging
infrastructure, as well as provision for the instal-
lation of photovoltaic systems.

“The strategic significance of Trade Estates
REIC’s investment in the new logistics center that
will serve the regional needs of Inter IKEA sub-
stantially strengthens Greece’s role on the global
supply chain map. This center creates significant
Greek surplus value, serving up to seven countries
in the wider geographical perimeter, contributing to
sustainable development and value creation,” states
Dimitris Papoulis, CEO of Trade Estates REIC, to
the White Paper.

HIG Capital’s emblematic project in the old
facilities of Hellenic Halyvourgia in Aspropyrgos
is also included in the same field of large logistics
investments in Western Attica,. This is a €300 mil-
lion investment, which aims to transform a historic
industrial property into the first modern tri-modal
logistics center to be developed in Greece. An inte-
grated supply chain and combined transport unit,
with road, rail and sea network interconnection. The
project is being implemented, under the name Hull
Logistics Park, by OB Streem, the operational arm of
the American investment group HIG Capital.

The property, covering an area of approximately
290 decares, is located in one of the most strategic
points of the wider area, in close proximity to Thri-
asio Plain, the Athens-Corinth motorway, the port
of Elefsis and the main freight corridors connect-
ing Attica with Northern Greece and the Balkans.
The design provides for the development of modern
storage facilities, production and support spaces,
offices, parking infrastructure and complementary
uses, while also including the upgrade of the exist-
ing port front.

In this way, the former Steelworks is being
reintroduced as a critical hub of the country’s new
logistics geography. The goal of Hull Logistics Park,
as company representatives have pointed out, is to
attract large international groups that plan to uti-
lize Greece as a transit center for the wider region
of Europe and the Middle East.

>

Dimitris
Papoulis, Chief
Executive
Officer, Trade
Estates REIC.

“Modern logistics
infrastructure is
no longer a support
function of the
economy; it is a
prerequisite for
competitiveness and
sustainable growth”
- Dimitris Papoulis

«Ol ZYTXPONEX YMNOAOMEX LOGISTICS
AEN AMMOTEAOYN MAEON YNOXTHPIKTIKH
AEITOYPIIA THX OIKONOMIAX, AAAA
MPOYMNOOEXH ANTATQNIZTIKOTHTAX
KAI BIQZIMHIZ ANATNTYEHX.»
-AHMHTPHZ NANMOYAHX
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Trade Estates’
flagship
logistics hub
for Inter IKEA
in Aspropyrgos.
To véo mega
logistics center
¢ Trade
Estates yia tnv
Inter IKEA otov
Aconpdnupyo.

NEW-GENERATION INDUSTRY

Western Attica, however, is being reshaped not only
as a shipbuilding and logistics hub, but also as a core
of modern manufacturing with a strong export foot-
print. In the same growth-related environment,
large industrial investments are strengthening the
region’s position as an integrated production eco-
system, where industry, the supply chain and infra-
structure operate complementarily.

Papastratos’ investment is also part of this
trend, with the company having invested more
than €700 million in recent years to transform its
factory into a state-of-the-production facility for
heated tobacco sticks, with most of its production
being exported. The company has, since 2025,
entered the fourth phase of its investment plan
for the expansion of its factory in Aspropyrgos.
This is an investment of €200 million, which will
further strengthen the region’s potential as a mod-
ern industrial and export hub. The new phase of
the plan foresees the addition of four new heat-
ed tobacco sticks production lines, a new tobacco
processing line and a new storage facility. Upon
its completion, the total capacity of the factory
increases from 12 to 16 production lines, while
the goal is for the value of exports to exceed €600
million, confirming the unit’s role as a production
hub of international scope.

The Aspropyrgos plant-one of three Philip Mor-
ris International plants in Europe that produce
exclusively heated tobacco sticks for IQOS - already
operates as a hub that exports the majority of its pro-
duction to over 30 markets internationally, as part of
the company’s broader transformation.

The intense mobility recorded in Western Attica
is not limited to the major projects already under-
way, but extends to a wide range of investments
from different sectors, confirming the region’s
potential as a multi-sector development hub. In
the supply chain sector, new storage and distribu-
tion facilities are being developed in Aspropyrgos
and Thriasio, with projects expected to exceed a
total of 350,000 sq. m., further strengthening the
region’s position. At the same time, investments in
specialized infrastructure, such as the pharmaceu-
tical supply chain, as well as the development of
new logistics hubs by retail and courier companies,
are expanding the region’s footprint in critical sec-
tors of the economy. Furthermore, the presence of
investment schemes in the logistics real estate sec-
tor and the utilization of existing industrial spaces
demonstrate the gradual maturation of a market
that is acquiring increasingly institutional and
operational characteristics.

Tov poAo tng aTov avantu€iakd xdptn tng xwpag enava-
@ npoaodiopilel n AuTIKA ATTIKA, e TNV UNopIKA Kai Blo-
pnxavikn tng duvapikn va npooeAkUel 1o teAeutaio didotnpa
€VTOVO eVOIAQEPOV, PETAOXNHATICOVTAC TNV ANO NEPIPEPEIAKN
Bropnxavikn Zovn og otpatnyikn nUAn napaywyng kar diakivn-
ong epnopeupdtwy. Mpwtaywviotikn Béon katéxel n EAeuaoiva,
n onoia cuPNUKVWVEl €va eupl @aopa 6pactnploTATWY - and
N vaunnyikn Bropnxavia éwe TI¢ HETAQOPES Kal TV €podIacTi-
Kn aluaida - diapoppwvovtag otadiakd éva noAUAEIToupyIkd
napaywyikd kEVpo.

H enavekkivnon twv vaunnyeiwv EAeuaivag Aeitoupyei wg
kataAdtng yia th ouvoAikn avadidta&n tng neploxng, enavapé-
povtag tn vaunnyikn dpactnpidtnta kai tn Bapid Blopnxavia
0TOV NApaywylkoé NupAva Kai dSnpioupywvag tic npolinoféoeig
yia éva véo, e§watpePég unddelyga avantugng pe 10xupég die-
Bveic 6iaouvbéoelg. MapdAAnAa, n avapadpion tou Aipaviol tng
EAeuaivag, pe T dpopoAdynaon tng diadikaciag unonapaxwpnong
péow S1e6volc dlaywviopol and to Yneptapeio kal tn dnpioupyia
véou epnopikoU Aipéva otn BAUXa, evioxUel Tn AEITOUPYIKA TNG
TAUTOTNTA WG NUANG BaAAOOIWY PETAPOPWY, EVW N EVIGXUTN TOU
016npodpopikoU SIkTUou Kal n avantugn tou MpoactiakoU Sieu-
pUvVoUV TN oUVEDIPATNTA PE TNV EvEoXWPa

Itnv i6ia yewypagikn gvotnta, 1o Opidoio Epnopeupatiko
Kévipo anoktd kopfikd poAo w¢ nupnvag SIapeTakopIong Kal
anoBnkeuong, oe opyavikn diacUvéeon pe 1o Aipdvi kar 1§ 616n-
POSPOUIKEG UNOGOPEC, EVW 0TOV AGnPONUPYO dlapopPwvetal
éva duvapikd oikooUotnpa logistics, pe peyaAng kAipakag ano-
BNKEUTIKEG Kal S1aVEUNTIKEG EYKATAOTATEIC VA GUYKPOTOUV £vav
ano toug nAéov Kpiolpoug KOPouUG epodlacTikng aAuaidag otn
NotioavatoAikin Eupwnn.

Ye autd to nepiBdAAov, n eupUtepn neploxn anoktd ta xapa-
KTNPIOTIKG €vVOC OAOKANPWHEVOU NApaywylkoU 01KOGUOTAPATOG,
6nou n Bropnxavia, n vautiAia kai ta logistics Aeitoupyouv o€
KaBeoTtws Aeitoupyikng aAAnAe€dptnong. Ze pia nepiodo ava-
814tagng twv S1EBVWV EUNOPIKWY POWV Kal enavaxapagng twv
£Q0d1aoTIKWY aAuaibwy, n neploxn avadlietal ws KpioIpog kOppog
e pdho nou unepPaivel ta €Bvikd 6pia, evidooovtag tnv EANASa
o€ €vav eupUuTEPO YEWOIKOVOIKO §148popo nou ouvdéel Ty Ava-
T0AIKh Meadyelo Pe Tnv eupwnaikn evoxwpa.

ONEX GROUP: OAIKH ENTANA®OPA
ZTHN NMArFKOZMIA NAYMHINKH ZKHNH

Me éva enevbutikG nAdvo-papold dyoug 1,1 610. EUPW Kal oTpa-
nyIko otoxo tnv afia twv assets ota 5 610. eupw €w¢ 10 2030, 0
‘Opidog ONEX petapop@vel tnv EAAGSa, pe enikevipo thv EAeuaiva
Kal T Z0po, o€ £vav 10Xupo YEWOIKOVOLIKO NUAvVa tng Megoyeiou.

Méaa o€ poAig névie xpovia, o Opthog ONEX nétuxe éva pova-
81KO pekdp: TNV NAAPN enavekkivnon Twv 600 €K TWV TPIWV PEYAAU-
TEPWV vaunnyeiwv tng xwpag. H apxn éyive 1o 2019 pe tnv 10T0pIKNA
avayévvnon tng LUpou, yia va akoAoudnoel n euBANpatIKA enavek-
kivnon tng EAeuaivag. Inpepa, pe ndvw and 900 nhoia va €xouv
nén e€unnpetndei, n ONEX dev eniokeuader anAwg 1o napeAbov,
aAAd vaunnyei to péAAov.
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H ENIZTPO®H XTH NAYMNMHIHZH
KAI O IAIOKTHTOZ ZTOAOZ

Koppiké onpeio authg tng véag enoxng eivar n évap€n vaunnynong
oUyxpovwv pupouhkwy otnv EAeuaiva, Bdoer oxediwv tou S1eBvolc
oikou Robert Allan Ltd. Méow tng ONEX Shipping, o OpiAog uhonoiei
éva @IA6dogo npdypappa enévéuang atdAou Uyoug 400 eKat. EUPW
(nhofa kar options). LT6x0¢ €ival va npoo®Epel 0TOUG operators ta
nio oUyxpova Kai evepyelaka anodotika okden, Kataokeuaopéva
€€ oAokAnpou ota 61ka tou vaunnyeia. H otpatnyikn olpnpagn pe
kata§lwpévous naikteg, onwg n MEGATUGS, diac@alilel pia ypappn
napaywyng uynAwv npodiaypa®wyv, enavagépoviag tnv EAAGSa
01OV XAptn Tng Papidg Brounxaviag.

IT0 €nikevtpo Tou opdpatog Bpioketal n avdntu€n evog véou,
npdtunou diadpépou diakivnong ayabwv. Aflonolwvag tn pova-
dIKn yewypagikn 6€on tng AutiKAg ATTIKAG, 0 OpAog enituyxdvel
n AgItoupyikn olykAion Blopnxaviag kai petagopwv. H diaclv-
dean Twv vaunnyeiwv pe o Aigdvi, To 016npodpopikd Siktuo Kal
TOUG 061KOUG AEOVEC TG XWPag, PeTatpénel Ty nNeploxn oe dle-
Bvn koppo logistics. MapdAAnAa, n otpatnyikn ouvepyacia pe
Tnv Attica Group avoiyel véeg Bahdoalec 060Ug ato Alyaio, evi-
ox0ovTag n ouvEecIPOTINTA Kal TNV eUnopIkn 10XU Tou Opilou.

TO ZTPATHIKO MONTEAO «3+1»
KAI H AIEGNHZ EMMIZTOZYNH

0 petaoxnpatiopés tng ONEX avantiooetal yUpw anoé t€0oepig
KEVIPIKOUG MUAWVEG: TNV NEPAITEPW 10XUPONOINGN TNG NaApouadiag
NG 0TN VAUNNYIKA KAl VAUNNYOENIGKEUAOTIKA Blounxavia, Tn oTpa-
TNYIKA avantugn Twv oUVUAoPEVWV HETAPOPWV Kal TwV logistics pe
016x0 Tn petatponn tng EAeusivag o€ naykdopio S1aueTakopIoTiko
KEVTPO, TNV ENEVOUGN OTNV APUVTIKA TEXVOAOYIa Kal kalvotopia péoa
ané v napaywyn nAoiwv kal unoBpuxiwv «Made in Greece», kabwg
Kai Ty eVEPYEIQ, Pe TNV avantugn evepyelakwy NAoIwy Kal NAWTOV
Hovadwv Napaywyng evépyeiag.

H avantu€iakn nopeia tou Opilou o@payiotnke kal and tn
oTPATNyIKA cuppaxia pe tnv apepikavikh DFC (U.S. International
Development Finance Corporation), §ekivwvtag pe xpnpatodotnon
125 ekat. doAapiwv yia TovV EKGUYXPOVIOHS Twv Unodouwyv. Me tn
ouvoAIkn anotipnon tou Opidou va npooeyyilel onpepa ta 1,5
810. eupw, n ONEX aANdel T0 01KoVOIKG HOVTENO TNG NEPIOXAG,
ouvdéovtag ta vaunnyeia pe 1o Opidaio Eynopeupatikd KEvipo kal
dnpIoUPYWVTAC £va IGXUPG KOIVWVIKG Kal YEWOIKOVOUIKG anotu-
nwpa nou ekteivetal and tn Meadyelo €wg tn Matpn ©dAacoa.

«H avayévvnon twv vaunnyeiwv pag dev eivar anAwgs éva
eniIxelpnuatikd eniteuypa- eivar pia npd€n eBvikng euBluvng Kai
Blounxavikng kuplapxiag. H EANGda dev punopei nAéov va eivai
évag nabntikdc ayopaotg nAoiwv and tpiteq xwpeg, alAd évag
naykoopiog ny£tng nou oxed1ddel, kKaTaokeuadel kal unoatnpidel
oAokAnpwpéVeG vaunnyikég AUaelg. Me enevdlaoei nou ayyidouv
1a 1,1 810. €UPW KaIl TEXVOAOYIEC AIXUNG, HETATPENOUHE TNV NaATPida
pac otov adlappiofntnto Bwpaka kal votio nuAwva tng Eupwnng.
TT0X06 pag eival pia 1oxuph, napaywyikn EANGSa, dnou ta vaunnyeia
AeitoupyoUv w¢ o «BupopUAakec» Tng eBVIKAG pag avefaptnaiag

Kal EVEPYEIAKNAC autovopiag», avapépel oxetikd oto White Paper o
NMpdedpoc & CEO tou opihou ONEX, Mavog Tevokwatag.

LOGISTICS YWHAQN NPOAIAFPA®QN

Ytov véo avantu€iakd xaptn tng neploxng, n Trade Estates AEEAN
avadelkvietal og évav and toug BacikoUs NaikTeg TNG ENOUEVNG
nuépag yia tnv ayopd logistics. Me apetnpia tov Aonpdnupyo Kai
npoontikA ENEKTaoNg aTnv eupUTEPN NEPIOXN, N eTaIpeia avantiooel
eykataotdoeic nou avadelkviouv tn atpatnyikn 6€on tou Opidoiou
Mediou, avadelkviovtag tnv NepIoxn ae NUAN epodiacTikAg aluaidag
yia tn NotioavatoAikn Eupwnn kar tnv AvatoAikn Meadyelo.

To €pyo-opdaonpo €ival 1o véo mega logistics center tng Trade
Estates yia tnv Inter IKEA atov Aonpdnupyo. H enévbuan, Uyoug 51,3
€KaT. EUpW, Bpioketal o€ TeAIKG TAS10 OAOKANpwWONG Kal évapgng
Aeltoupyiag kal anoteAei xapaktnpioTikd napdderypa tg véag yeviag
peyahwv eykataotdoewv logistics anokAeioTikig xpRang. To akivnto
Bpioketal otnv avatoAiki nAeupd tou Opidaiou Mediou, avantiooetal
0€ 01konedo 125.000 T.., pe 50.000 T.p. ekpiobwaiung enipdveiag. O
oxeblaop6g oupnepidapBdvel nepinou 1.000 T.p. GUYXPOVWY XWPWV
ypaoeiwy, xwpoug otddpeuong yia I.X. kal peydaha oxnpata, Boeig
yia ApeA, unodopég pOpTIoNg NAEKTPIKWY OXNUATWY, KABWG Kal npd-
BAewn yia eykatdotaon QwToBoATdiKWY OUGTNUATWY.

«H otpatnyikn onpaocia tng enévbuong tng Trade Estates AEEAN
yia 1o véo logistics center nou Ba eunnpetnael TIC NEPIPEPEIAKES
avaykeg tng Inter IKEA evioxUel ouaiaotikd tov poAo tng EAAGSag
0TOV NAaykOopIo xdptn epodlacTikA¢ aAuaidag. To GUYKEKPIUEVO
KEVIPO dnpioupyel onpavtikh eAAnvVIKA unepalia, e§unnpetwviag
£WG Kal ENTA XWPES TNG EUPUTEPNS YEWYPAPIKNG MEPILETPOU, OUH-
BaAAovtag otn Biyaiun avantu€n kai th dnpioupyia agiagy, SnAwvel
oto White Paper o CEO tng Trade Estates AEEA, Anpftpng ManoUAng.

Y10 610 nedio Twv peydAwy logistics enevéuioewv tng AUTIKAG
AttikAg evtdooetal kal To eupAnpatikd project tg H.1.G. Capital otig
naAiég eykataotdoelc tng EAAnvIkng XaAuBoupyiag otov Aonpdnup-
yo. Mpdkeitar yia pia enévéuon Gyous 300 ekat. €upw, Nou GIAo-
60€&ei va petatpéwel éva 10TopIKG Brounxaviké akivnto 0To Npwio
alyxpovo tri-modal kévtpo logistics nou avantiooetal otnv EANGSQ.
Mia oAokAnpwpévn povdda epodiactikng akuagidag kal ouvoua-
OpéveV PETaQopwy, Pe diaclvbeon 0d1koU, a1dNPodpopIkoU Kal
BaAdoaiou diktuou. To project uhonoieital, uné tnv ovopaaia Hull
Logistics Park, ané tnv 0B Streem, tov enevbutikd Bpaxiova tou
apepikavikoU enevdutikol opidou H.1.G. Capital.

To akivnto, éktaong nepinou 290 otpeppdtwy, Bpioketal o€ éva
and ta nAéov atpatnyikd onpeia tng eupUtepng nepIoxnc, oe aueon
yertviaon pe 1o Opidaio Medio, Tov 061k G§ova ABnvwv-Kopiveou, to
Aipdvi tng EAcuaivag kai Toug BacikoUg 61adpdpoug EUNOPEUHATIKWY
POWV Mou ouvoéouv TNV ATTIKA pe Tn Bépeia EAAGSA Kai Ta BaAkdvia.
0 oxediaopdg npoPAéner Tnv avantu€n oUyxpovwv anoBnKEUTIKWY
€YKATAOTATEWY, NAPAYWYIKWY Kal UNOGTNPIKTIKWY XWPWV, YPAPEIWY,
unoSopwv oTABPEUONG Kal CUUNANPWHATIKWY XPAGEWY, EVE NEPI-
AapBdver kal tnv avaBaduion tou uPIoTApEevou AIPEVIKOU PETWNOU.

Me autév tov tpéno, n npwnv XaAuBpoupyia enavatono-
Oeteital otov avantu€iakd xaptn w¢ Kpioipog KOPPOGS NG véag
€(0OIAoTIKAG Yewypagiag tng xwpag. Ltoxog tou Hull Logistics
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Park, 6nw¢ €xouv enionpdvel eknpdownol Tng etalpeiag, eival
va npooeAkUoel peydAoug ieBveic opiloug nou oxedidlouv
va aflonoingouv tnv EAAGSA w¢ SlapetakopioTikd KEVIPO yia
v eupltepn neploxn tng Eupwnng kal tng Méong AvatoAnc.

BIOMHXANIA NEAZ FENIAZ

H Autikn ATTikA, woT600, eV avadiapoppwvetal Povo we vaunnyikd
Kai logistics kOpBoc, aAAd kal w¢ nupnvag ouyxpovng Petanoinang
e 10XUp0 e€aywyikd anotinwpa. ko iio avantu§lakd nepiBdAioy,
peydAeg Bropnxavikég enevouoeic evioxUouv Tn B£0n TG NEPIOXAG WG
oAoKANPWUEVOU NAPaywyIkoU 0IKOGUOTAPATOG, 6nou n Blopnxavia, n
€(p0dIAoTIKA aAucida Kai ol unodopé AIToupyoUv CUUNANPWHATIKA.

Itnv katelBuvon auth evidooetal kal n enévduaon tng Mana-
0Tpartog, €xoviac enevoloel Ta teAeutaia xpovia nepiocdtepa anod
700 eKat. €UPW YIa TOV PETAGXNUATIOPO TOU Epy0aTATiOU TNG O€
povada anokAeloTIKAG napaywyng Beppavopevwv pagdwv kanvou,
e 1o peyaAltepo pépog tng napaywync tng va e€dyetal. H etaipeia
and to 2025 €xel nepdoel 0TNV TETAPTN GAON TOU ENEVOUTIKOU TNG
nAdvou yia Tnv eNEKTACN TOU Epyo0Taciou tng atov Aonpdénupyo.
Mpokertal yia enévéuan Uyoug 200 ekat. eupw, nou Ba evioxuoel
NePAITEPW TN SUVApIKA TNG NEPIOXNG WG aUYXPOVoU Bropnxavikol
Kal e€aywyikou koppou. H véa @don tou nAdvou npoPAénel tnv
npooBNKN TE00APWV VEWV YPAPPWY Napaywyns Beppaivopevwv
pdB6wv kanvou, piag véag ypaupng enegepyaciag kanvou Kai piag
véag anobnkeutikng eykatdotaong. Me tnv 0AoKANPWGA NG, n

A

Papastratos’
manufacturing
facility in
Aspropyrgos
operates as a
strategic hub
serving 30
international
markets.

To epyoactdcio
¢ Mana-
otpdrtog otov
Aonpoénupyo
Agltoupyei wg
hub yia 30
ayopéc.

OUVOAIKNA duvapikéTnta Tou epyootaciou augavetal anoé 12 oe 16
ypappég napaywyng, evw otdxog eival n afia twv e€aywywy va
genepdoel ta 600 ekat. eupw, enifepalwvovtag tov poAo Tng povd-
5ac w¢ kOpPou napaywyng diebvolc eppédeiac.

To epyootdaio tou Aonponupyou - éva and ta tpia epyootdoia
¢ Philip Morris International otnv Eupcynn nou napdyouv ano-
kAeloTikd Beppaivopevoug pdpdoug kanvou yia to 1QOS - Aeitoupyel
nén w¢ hub nou e€dyel to peyaAitepo P€pog TN napaywyng tou oe
ndvw and 30 ayopég di1eBVKC, Eviaooopevo aTov eupltepo pICIKG
UETAOXNPATIONG TNG ETAIPEIaC.

H évtovn Kivnuikdtnta nou Kataypdgpetal otn Autiki ATTIKNA
dev neplopifetal ota peydAa €pya nou non Bpiokovtal oe eEAIEN,
aAAd enekteivetal o€ éva eupl Qaopa enevbuoewv ano d1ago-
PETIKOUG KAGSoug, enieBalwvovtac tn Suvapikn TG NEPIOXAC
w¢ NoAukAadikoU avantu€iakol noAou. Itov topéa tng €godia-
OTIKAG aAuaidag, vEE eykataotdoel anoOnKeUoNng Kal d1avoung
avantiooovtal o Aonponupyo kal Op1dacio, Ue £pya nou avapé-
vetal va enepdoouv abpolotikd ta 350.000 T.p., evioxioviag
nepaitépw t 6€on tng neploxng. Tnv idia otiypn, enevouoeig oe
e€e16IKeUPEVEC UNOGONES, ONWS N PAPPAKEUTIKA EQOBIATTIKA AU-
oida, kaBw¢ kal n avantuén véwv logistics hubs and etaipeieg
Aiavepunopiou Kal TAXUPETAYOPWY, 1EUPUVOUV TO ANOTUNWHA TNG
NeEPIOXNG 0€ KPIoIUOUG TOWEIG TNG oIkovopiag. EnmA£ov, n napouaia
ENEVOUTIKWVY 0XNPATWV 0TOV KAAS0 Twv akivatwy logistics kal n
agionoinon UQICTAPEVWV BIOUNXAVIKWY XWPWV KATASEIKVUOUV TN
otablakn wpipaven piag ayopdc nou anoktd 6Ao kai nio Beopikd
Kal ENIXEIPNOIAKG XapakINPIoTIKA.
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The maritime industry, the thousands
of jobs and the strategic role of
Piraeus.

ECONTMY ECOSYSTEM
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HE “BLUE ECONOMY?” is evolving into one of the most powerful growth drivers in Greece. Official data from

the EU Blue Economy Observatory report show that the maritime sectors generate gross added value valued

T at 9.9 billion euros and support over 570,000 jobs, i.e. 5.4% of the Greek economy. At the same time, the reali-

zation of strategically important investments in new marinas and mega-yacht infrastructure in Corfu and El-

liniko, worth over 165 million euros, the upgrading of ports, as well as a broader plan to strengthen maritime

tourism in the Ionian and the Aegean Sea, are transforming the sea into an integrated economic ecosystem, strengthening
the extroversion and competitiveness of our country in the Mediterranean.

THE “SILENT” GIANT
OF THE GREEK LABOR MARKET

The “blue economy” is a fundamental pillar for
Greece, as its extensive coastline and insular
character are directly linked to the sustainabil-
ity of the national economy and the creation of
thousands of jobs. According to updated data, the
ocean-going shipping sector continues to play a
leading role internationally, with its total contri-
bution consistently reaching up to 8% of domestic
GDP, while also fuelling a huge maritime cluster
of specialized jobs.

At the same time, the coastal shipping sector
remains the crucial connecting link for social cohe-
sion, contributing - based on extensive studies by
IOBE - approximately €12.9 billion to total GDP, while
it is now entering a historic transition phase due to the
introduction of European green regulations (such as
the Emissions Trading System - ETS).

Added to the above is the strong momentum of
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maritime tourism (yachting, cruising and mari-
nas), which operates as a key driver of high-val-
ue-added employment, with the cruise industry
alone now generating a total economic impact of
€3.1 billion, directly and indirectly supporting
tens of thousands of jobs with strong regional
decentralization. In parallel, the fish farming sec-
tor demonstrates significant extroversion, with
Greece maintaining a leading position in the EU by
producing 46% of the total sea bream fry, provid-
ing employment to approximately 12,000 workers,
with 80% of these jobs being located in remote
coastal and island areas.

Finally, the emerging sector of marine Renewa-
ble Energy Sources is now characterised by prom-
ising prospects, as the Hellenic Hydrocarbons and
Energy Resources Management Company is advanc-
ing the procedures for offshore wind farms with the
maturation of the Organized Development Areas,
opening a new cycle of specialized “green and blue”
jobs for the immediate future.
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The sea remains a key value
multiplier for the Greek economy,
from shipping to tourism.

// H 6dAaococa napauével Bacikog
noAAanAaciactng aiag yia tnv
€AANVIKN olKovouia, ano tn
VauTIAia €w¢ ToV ToUupIouo.




N

A

THE
STO
RIES

THE ROLE OF PIRAEUS AND THE THREE
PILLARS OF DEVELOPMENT

The Municipality of Piraeus is the first one in Greece
to have implemented a comprehensive Blue Growth
Strategy, aiming to strengthen entrepreneurship,
sustainable shipping and innovation. As the Mayor
of Piraeus, Yiannis Moralis, tells the White Paper,
“our vision for Piraeus is to become a modern blue
metropolis, an international hub where shipping,
tourism and innovation coexist harmoniously with
the urban fabric. We do not treat the port simply as
a “port facility”. It is located in the heart of a densely
populated area with homes, schools and intense social
activity. History has proven that the prosperity of the
port and that of the city are mutually dependent”.

The goal, as he points out, is for the wealth pro-
duced in the port not to remain within it, but to be
channelled to the commercial center and to each
neighborhood, strengthening the local economy. A
significant development in recent years is that Pirae-
us has already evolved into an attractive, independent
tourist destination. It is no longer just a passage to the
islands, but a place where the visitor chooses to stay,
explore and get to know. With new landmarks, regen-
eration projects and the promotion of the coastline,
the city offers a comprehensive experience.

“To strengthen the role of Piraeus in the long term,
we have invested in three pillars: a) the Blue Econo-
my, to support shipping and startups related to the sea,
b) Sustainable Development, with interventions that
reduce the environmental footprint, which is particu-
larly burdened by port activity and ¢) Extroversion,
promoting Piraeus as an international investment and
tourism center that combines development with respect
for its residents and visitors,” says Yiannis Moralis.

Besides, Piraeus has been developing rapidly
over the last decade with large-scale public and
private investments in transport, the port, cruises,
real estate and culture. The biggest challenge for the
area now is to deal with traffic, which has been the
biggest problem over time.

“It must be understood that in the city with the
largest port in the country, traffic goes beyond the lim-
its and responsibilities of a Municipality. A comprehen-
sive, central planning is required by the State, so that
substantial and long-term solutions can be provided,
which is why for 25 years the city’s main request has
been the undergrounding of the ISAP lines, from Neo
Faliro to the port,” emphasizes the Mayor of Piraeus.
He adds that the next phase of Piraeus’ development
concerns the utilization of the building stock.

“The trend we are witnessing, with major private
companies redeveloping former industrial properties,
is particularly significant, as it is transforming entire

Yiannis Moralis,
Mayor of Piraeus

“The prosperi
of the port an
the city are
intrinsically

linked”

- Yiannis Moralis

«H EYHMEPIA TOY AIMANIOY KAI
THX MOAHX EINAI AAAHAENAETEX».
- TIANNHX MOQPAAHZX
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areas and bringing new life to abandoned remnants
of the past. At the same time, our own planning also
includes large-scale regenerations, such as the one on
Themistokleous Coast in Piraiki, where we aspire to
highlight the most beautiful walk in Attica and make
it functional for residents, businessmen and visitors.
Also, in 2026, the regeneration of Dilaveri Coast begins,
a crucial intervention for our coastal front, as this sec-
tion is the last one left to complete the regeneration of
our coastal front from Mikrolimano to the Peace and
Friendship Stadium.”

These are projects that, as he says, primarily
improve the quality of life for residents and addi-
tionally make the city attractive to investors.

THE MODERN NARRATIVE
OF THE MARINE ECONOMY

Greece has one of the largest coastlines in the world,
but does not have a single, modern narrative for the
Blue Economy. And this is where Marketing Greece
comes to play a decisive role.

For Nikos Diamantopoulos, Managing Director
of Marketing Greece, “Sun & Sea” was and remains
our strongest product; however, at Marketing Greece
for several years now they have been talking in terms
of experience rather than products and this is the
core of the strategy for all Greek destinations.

“We broaden the narrative by including within it
the total set of experiences that the traveller can live.
We interconnect activities with thematic products and
highlight the authenticity of Greek destinations. The
modern traveller is looking not for a destination but
for a life experience. And, correspondingly, the desti-
nation wins when it includes the visitor as a totality and
not in a fragmented manner. However, an authentic
experience cannot exist without responsibility. It is
important to build while incorporating sustainability
and respect, both from visitors and from local residents
and those involved in tourism. The coastal and marine
ecosystem is not the setting of the experience - it is its
very source,” he says indicatively.

Marketing Greece’s mission is to create the con-
ditions where cooperation and synergy can develop
and lay new foundations for Greek tourism. It is not
a policy implementation body, but it can and does
function as an intermediate accelerator, highlighting
individual initiatives in the international market.

“We have seen in practice that when public and
private resources are aligned around a common goal,
the outcome is multiplied. We are open to everyone
and this is the way we operate. With a common lan-
guage and a common vision, the desired result can
be achieved,” concludes Mr. Diamantopoulos.

“We have seen
in practice that
when public and
private resources
are aligned around
a common goal,
the outcome is
multiplied”

- Nikos Diamantopoulos

«EXOYME AEI XTHN NPAXH OTI OTAN
EYOYITPAMMIZONTAI AHMOZIOI KAI IAIQTIKOI
MOPOITYPO AMNO ENAN KOINO XTOXO, TO
ANMOTEAEZIMA NMOAANATNIAAZIAZETAI».

- NIKOX AIAMANTONOYAOZX

Njkbo‘s Diamantopoulos,
Managing Director,
Marketing Greece
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H «yaAddia oikovopia» e€eAiooetal oe Evav and Toug nio 10Xu-
@ pou¢ poxAoUc avantugng tng EAAGSag. Ta enionpa otoixeia
nou npokUntouv ané to report tou “EU Blue Economy Observatory”
deixvouv 011 o1 Badaaior kKAadol napdyouv akabdpiotn npooTiBE-
pevn agia nou anotipdral o€ 9,9 810. eUpw Kai oTNPiZouv Ndvw and
570.000 B¢oeic epyaoiag, SnAadn 10 5,4% tng EAANVIKNG OIKOVO-
piag. Tnv i61a oTiypn, n uhonoinon oTpaTNyIKWV £NeVOUOEWY O
vEEG papiveg kal unodopég mega-yachts o€ Képkupa kal EAANVIKO,
avw Twv 165 ekat. eupw, n avapadpion Aipévwy, kKabwgs kal éva
eupUtepo 0x£EB10 evioxuang Tou BaAdaaiou Toupiapol o€ 16vio Kal
Awyaio, avayouv tn 6dAacoa o€ €va 0AokANPWLEVO OIKOVOLIKO O1KO-
olotnpa, evioxtovtag tnv e€WOTPEPEIT Kal TNV avVIAywvIoTIKOTNTA
NG XWPAG Hag otn Meadyelo.

O «<AOGOPYBOZXZ» NIrANTAZ THX
EAANHNIKHZ ATOPAZ EPTAZIAZ

H «yaAaQia oikovopia» anoteel Bepehiwdn nudwva yia tnv EAAGSa,
KaBwe n EKTETAPEVN AKTOYPAWKA KAl 0 VNOIWTIKAG TNG XapakTApag
ouvdéovtal Aueoa pe T BlwaolpdTnTa tng eBVIKAG olkovopiag Kal t
dnpioupyia xIAIddwv BEoewv epyaciag. Lppwva Pe eniKaiponol-
nuéva otoixeia, 0 kKAGS0G Tng noviondpou vautiAiag ouvexier va
NPWTAYWVIOTEl 61€BVME, Pe TN GUVOAIKA TOU GUVEITPOPA va ayyi-
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Cel 01aBepd €we kal 10 8% ToU eyxwplou AEM, tpopodotwviag
napdAAnAa éva tepaoTio Xxepoaio oikoouatnpa (maritime cluster)
eCeldikeupévwy Béoewv epyaaiac.

Tnv id1a oTiypn, o Topéac tng aktonAoiag napapével o kpiol-
HOG GUVOETIKAC KPIKOG YIa TNV KOIVWVIKNA GUVOXN, GUVEITPEPOVTAG,
Baoel twv dieupupévawv peletwy Tou I0BE, nepinou €12,9 dia. 1o
oUvoNIKG AEM, evw nAéov eioépxetal e paon 10TOPIKAG PeTaBaong
AOYW TNC EVOWHATWONG TWV EUPWNATKWV NPACIVWY Kavoviouwy
(6nw¢ to Zuotnpa Epnopiag Pinwy - ETS).

Y1a napandvw npootibetal n1oxupn duvapikn tou Bardocaiou
ToupiopoU (yachting, kpoualiépa kal papiveg), o onoiog Aeitoupyel
WG «XPUON atpopnxava» anaoxoAnong ugnAng npooTIBEPEVNG
agiag, pe tnv kpouadiépa kal pévo va napdyel NAEov ouvoAIKn
olkovopikn enidpacn nou ayyier ta €3,1 610., otnpidovtag ageoa
Kal éppeca 6ekadeg xINAdes BEaelg epyaaiag pe éviovn nepipe-
PEIAKN ANOKEVIPWON.

MapdAAnAa, onpavtikn e§wotpépeia embeikviel 0 KAAS0g
TV IXBuokaAAiepyelwy, pe Tnv EANASa va diatnpei nyetikn Béon
otnv EE napdyovtag 1o 46% tou cuvoAikoU yovou tainolpag, npo-
opépovtag epyacia o€ nepinou 12.000 epyaldpevoug, pe 0 80%
QUTROV TV BE€0€WV va evioniCetal 0€ anopakpPUOPEVES NAPAKTIES
Kal VNOIWTIKEG MEPIOXEC.

TéNog, 0 avaduopevos Topéag Twv 6aAdooiwv AvavewoIpwy
Mnywv Evépyeiag napoucidlel nAEov XeIPoOmaoTtéG NPOONTIKEG,
kabw¢ n EAEYEN npoxwpd tig diadikacieg yia ta unepdktia aioAikd
ndpka pe tnv wpipavon twv Meploxwv 0Opyavwpévng Avdntugng,
avoiyovtag €vav oAokaivoupylo KUkAo €€EISIKEUPEVWV «NPATIVRV
Kal pnAe» BEoewv epyaciag yia to Apeco pEAAoV.

O POAOZ TOY MEIPAIA
KAI Ol TPEIZ NYAQNEZ ANANTYZXEHZ

0 Anpog NMelpaid givar o npwto¢ atnv EANGSA nou epappooe pia
oAokAnpwpévn Ltpatnyikn yia tn faAddia Avdntugn, otoxelovtag
0TNV VioXuon TG ENIXelpNPATIkATNTAG, TNG BIKdOIUNG vauTIAiag Kal
¢ Kavotopiag. Onwg avagépel oto White Paper o Afpapxog Mel-
paid, NMavvng Mwpakng, «To 6papd pac yia tov Meipaid eival va
kataotei pla ouyxpovn yaAddia untpdnoAn, €vag d1eBvag kdppog
0nou n vautiAia, 0 TOUPIOPOS Kal N KaIvoTopia cuvundpxouv appo-
VIKA € TOV a0TIKG 10T0. Aev avTipeTwniCoupe 10 Apavi anAwe wg
pia “Nigevikn eykatdotaon”. Bpioketar otnv kapdid piag nukvoka-
TOIKNPEVNG NEPIOXAG PE aniTia, OXOAEia Kal évTovn KOIVWVIKA dpa-
otnpidtnta. H 1otopia éxel anodei€el nwe n eunpepia tou Aipavio
Kal TN NOANG eival ouykoIvwvoUvta Soxeiar.

Y10X06, 6NWG emonpaivel, eival o nAoUto¢ nou napdayetal 010
Algavi va pnv pével evidg twv npoPAntav, aAAd va dloxeteletal
070 €NOPIKO KEVTPO Kal 0€ KABE yeITovId, evioxUovtag TNV TONIKA
olkovopia. Mia onpavtikn e€€AIEN Twv TeAeuTaiwy ETWV eival 0TI
o Melpaidg éxer Non pete€elixBei oe €vav EAKUOTIKO, aUTOTEAN
T0UPIoTIKG Npooplopd. Aev anoteei nAéov anhwg €va népaopa
yia ta vnoid, aAAd évav tono 6nou o ENICKENTNG EMIAEYEI va PEIVE,
va nepinynBei kal va yvwpioel. Me ta véa tondonya, TI¢ avanid-
O€IC Kal TNV avasdsel€n tng aktoypapupng, n noAn npooQEépel pia
oAokAnpwpévn epnerpia.
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«[a va evioxiooupe Tov poAo tou Melpaid pakponpobeoya,
éxoupe enevbuaoel oe Tpel¢ nUAwveG: a) otn faAadia Oikovoyia, yia
™ 0TAPIEN TNG vauTIAiag Kai Twv startups nou oxetidovtal e tn
Bdlaooa, B) otn Biwoipun Avantu€n, pe napepPaceis nou PEIVOUV
10 nepIBarloviikd anotUnwya, To onoio eivar 1diaitepa eniBapupévo
and tn Aigevikn dpaoctnpidtnta kar y) otnv E€wotpépeia, npopaA-
Aovtag tov Merpald wg 61€BvEG ENEVOUTIKG Kal TOUPIOTIKG KEVIPO
nou ouvoualel tnv avantuén pe oefacpd 0TOUC KATOIKOUG Kal TOUG
ENIOKENTEG TOU», avapépel o NMdvvng MwpaAng.

AMwote Tnv TeAeutaia dekaetia, o Melpaidg avantbooetal
paydaia péoa and eupeiag kAipakag SnPdaIeg Kal IGIWTIKEG ENEV-
dU0¢€I¢ oTIC HETAPOPEC, TO Alpdvi, TNV Kpouadiépa, Ta akivnta Kai
tov noAItiopo. H peyaAutepn npdkAnan nAéov yia tnv nepioxn eival
Va avTIPETWNIOTEI T0 KUKAOQOPIAKD, TO 0Moio anoteAel Siaxpovika
10 peyahitepo npdBAnpa.

«Mpéner va yivel katavontd 0t otnv NOAN pe 10 peyaiitepo
Nipdvi Tng xcdpag, To KUKAo®opIakoé Eenepvad ta opia Kai Tig appo-
d16TnTeg evoc Anpou. Anaiteital évag oUVOAIKOC, KEVIPIKOG OXEDI-
aopdc and tnv MoAiteia, wote va pnopolv va 60800V 0UCIAOTIKES
Kal pakponpdBeapes AJoels. " auto Kar 6w Kai 25 xpovia, acikd
aitnpa tng noAng eival n unoyeionoinon Twv ypappwyv tou HIZAM,
ano 1o Néo ®dAnpo €w¢ 1o Aipdvi», Tovicel o Anpapxog Meipald.
Mpoobétel nwe n endpevn don avantugng tou Nelpaid, apopd
otnv alonoinon Tou KTipiakoU anob£parog.

«H tdon nou BAénoupe, pe PeyaAes ISIWTIKEG eTalpeieg va
avakatackeuddouv npwnv Bropnxavikd akivnta, eival kaBopiotikn,
Kabw¢ avapadpidovial eKTETAPEVES NEPIOXES, EyKaTaAeAEIppéva
“pavtdopata” tou napeABovtos nou anoktolv €avd {wn. MapdA-
AnAa, kai o 81kd¢ pag oxedlaopdc nepihapBdver peydAn kAipakag
avanAdoeig, 6nw¢ otnv AKTh OepioTokAéoug atnv Melpaikn, n onoia
@1Aobogolpe va avadeifel tnv wpaldtepn BoAta otnv ATTIKA Kal,
npoQavS, va eival AEIToUpyIKA yIa KATOiKoUG, ENIXEIPNPATIEG Kal
eniokénteg. Eniong, péoa ato 2026 ekivd n avanAaon tng AKTAg
AnhaBépn, pia napépBacn kpioiun yia 1o napaiiakd pag pétw-
1o, KaBw¢ To TPAPA auto eival o TEAEUTAIO NOU ANOPEVEl yid va
oupnAnpwOei n avanAaon tou napaAiakol pag Petwnou, and 1o
MikpoAipavo €éwg 1o L.E.D.».

Mpokeltal yia €pya, Ta onoia, 6Nw¢ enlonpaivel, BEATIOVOUV
NPWTIOTWGS TNV NOI6TNTA {WNC TWV KATOIKWV Kal, SEUTEPEUOVIWSG,
€VIOXUOUV TNV EAKUOTIKOTNTA TNG NOANG YIa TOUG ENEVOUTEC.

TO ZYFXPONO AOHIHMA THZ
OANAZZIAZ OIKONOMIAZ

H EAAGSa €xel pia and ti¢ peyaAlTepes aKToypappES NAYKOOHI-
WG, aAAd 6x1 akopn €va eviaio, oUyxpovo apaynpa yia tn Blue
Economy. Kar 6w eival nou n Marketing Greece épxetal va nai€el
KaBopIoTIKO poAo.

Ma tov Niko Alapgavténoulo, Mevikd AieuBuvtn tng Marketing
Greece, 10 «HAlo¢ & @dAacoa» Atav kai napapéver 1o nio duvatd
yag npoidv. Notdco, otn Marketing Greece £5w kal apketd xpovia
WIAAve pe 6pouc epnelpiag kal 6xi NPoidvIwy, kAT nou anoteAel Tov
nupAVa tnN¢ 0TPATNYIKAC y1a 10 6UVOAO TwWV EAANVIKWY NPOOPITHEV.

«AleupUvoupe To agAynpa evidooovtag péca o€ auto 1o aUvoho

v

Greece’s blue
economy
needs a unified
narrative
connecting
tourism,
shipping,
sustainability
and local
development.
H 6aAdooia
olkovopia

ng¢ EAAGSag
xpelaletal éva
eviaio apaynua
Mou va OUVSEEl
TOUPICUO,
vauTtiAia,
Biwoipdinta
Kal ToMnIKN
avantuén.

TWV EUNEIPIWV Nou pnopel va ¢noel o tafididtng. Alacuvbéoupe
5paotnpIOTNTEG e Bepatikd npoidvta kar avadelkvuoupe Tnv aude-
VTIKOTNTA TwV EAANVIKGOV Npoopiop@y. O alyxpovog Tagididtng dev
avadntd anAwg évav npoopiopd, aAAd pia epnelpia {wng. AvtioTol-
X, 0 NPoopIopOg kepSilel dtav evidooel Tov eNIGKENTN 010 GUVOAG
TOU Kal OxI anoonacpatikd. Mia tétoia aubeviiki epneipia, OpwW,
dev pnopei va undpgel xwpig uneuBuvortnta. Eivar onpavtiko va xti-
Coupe e Opoug Biwarpdtntac, kaANiepywvtag tov agoifaio oefacpo
PETACU ENIOKENTWY, JOVIPWV KATOIKWV Kal ENayyEAUATICV TOU TOU-
piopou. To napabaAdoaio kal Baldocio oikoolaTnpa dev ival 10
OKNVIKO TNG epnelpiag, efvai n idia n nnyA tngy, A€l XapaKTNPIOTIKA.

H anootoAn tng Marketing Greece eival va dnpioupyei Tig
OUVONKeG ekeiveg GmMou n guvepyaaia kai n ouvépyela pnopouv
va avantuxBolv kail va Bécouv véeg BAoeis yia Tov EAANVIKG TOU-
piopd. Aev eival popéag uhonoinang noAitikng, aAAd pnopei Kai
AEITOUPYEl WG EVOIAPETOC EMITAXUVING, avVadelkviovTag T enli-
pépoug npwtoPoulies atn S1eBvA ayopd.

«Exoupe der atnv npdén 611 6tav eubuypappidovial dnpdai-
ol kal 161wTIKof ndpor yUpw and évav koivd aToxo, T0 anotéAeoua
noAAanAaoidZetar. Efpaote avoixtoi oe OAoug kar autdg ival kal o
TpON0G Nou Acitoupyoupe. Me Koivh YA ooa kail kolvd 6papa, o
anotéAeopa pnopel va emteuxdei», kataAnyel o K. AlapavionouAog.

Astir Marina, Vouliagmeni
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URBA

HOSPITALITY
TREND

NEW
GENERATION

ERVING AS THE GATEWAY TO ATHENS TOUR-

ISM and commercial development, the Athens

Riviera is reinventing itself. With Glyfada,

Voula, Elliniko and Vouliagmeni as its main
axes, the Athens waterfront is being transformed into
one of the most dynamic real estate and hospitality
hubs in the country. Luxury residences, resorts, bou-
tique hotels and mixed developments are converging in
a new urban context, where residence, tourism, well-
ness, catering and leisure now function as parts of the
same experience.

N

A\

THE
STO
RIES

OTELS

This shift is inextricably linked to the overall
course of Greek tourism. According to the Bank
of Greece, travel earnings increased by 9.4% in
2025, while inbound travel traffic increased by
5.6% year-on-year. The travel balance showed a
surplus of over €20.2 billion in 2025. In this envi-
ronment, Athens no longer operates only as a “city
break” destination, but as a market with growing
demand for higher-end urban hospitality, holiday
homes and investment products that connect life-
style with real estate.
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THE SOUTHERN SUBURBS
AT THE HEART OF THE TRANSITION

The Southern Suburbs are at the heart of this tran-
sition. As Pavlos Chantziangelides, architect and
head of 314 Architecture Studio, states to the White
Paper, the area is “at a very interesting transition
point.” From a seaside front with strong seasonality,
it is evolving into a more complex urban landscape
that begins to operate all year round. “What makes
the Southern Suburbs unique is a rare coexistence
with the main ingredients being the sea, the light,
the mild climate, the direct connection with the city
center and the easy access to international flows
through the airport. It is not just geography, it is an
experience of place”, he notes.

The presence of international hotel brands, the
emergence of Vouliagmeni as a high-income desti-
nation, but also the large urban regeneration of The
Ellinikon, constitute the new investment narrative.
The Ellinikon, in particular, is being promoted as
the largest urban regeneration in Europe, with res-
idences, hotels, commercial uses, offices, entertain-
ment and public spaces on the Athens Riviera. At the
same time, its residential section includes premium
residences, such as Riviera Tower, Cove Villas and
Cove Residences - that is, proposals that are part of
the new trend of high-standard housing near the sea.
For Pavlos Chantziangelides, the dynamics are not
limited to tourist demand. “A new living condition
is being formed. A place where housing, recreation
and hospitality are not separate functions, but parts
of the same experience,” he says.

FROM THE OLD HOTEL
TO NEW URBAN HOSPITALITY

A typical example of this transition is Dusit Suites
Athens in Glyfada. The hotel opened in 2023, mark-
ing the first appearance of Dusit Hotels and Resorts
in Europe. Panagiotis Mertekis, General Manager of
Dusit Suites Athens, describes the investment as a
conscious choice to upgrade the old model. The prop-
erty, he says, was previously John’s Hotel, a 76-room
hotel with small, classic rooms from an earlier era.
After its acquisition by the current owner, Egyptian
businessman Emad El Hazek, active in the construc-
tion industry, the goal was not simply to reopen the
property. “His goal was to make it not just a hotel, but
aluxury accommodation proposition,” says Panagiotis
Mertekis. Thus, where there were 76 rooms, 36 mini
suites were created, ranging from 33 to 75 sq. m., all
with kitchenettes. The hotel has two restaurants and
a spa with a heated hydrotherapy pool, sauna, ham-
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mam and Thai therapists, an element that connects
the project with the brand identity. The case of Dusit
shows how the new hospitality in Glyfada is not only
about more keys, but also about a different positioning
in the market. With fewer rooms, larger surfaces, a
higher quality accommodation experience, a connec-
tion to wellness and a target group that is not simply
looking for a hotel near the sea.

THE FORMER RICH PROPERTY AND THE
MEMORY OF THE CITY

The Egyptian investor’s next step is the former
Rich property on Zisimopoulou Street in Glyfada.
According to Panagiotis Mertekis, it was acquired
around 2023 and is planned to be transformed into
a new hotel project under the Dusit brand, the
Dusit Collection. It will be, as he says, a unit of
approximately 35-36 rooms, with a swimming pool
on the roof and a second swimming pool in the
basement along with a spa. The first phase of the
work concerns the load-bearing structure, rein-
forcements and the main shell, while the start of
operations is scheduled for the 2027 season.

For Pavlos Chantziangelides, who has undertaken
the architectural design of this particular hotel, the
transition from Rich to a hotel is not a simple change
of use. It is “a process of adding new meaning to a
point with a strong collective memory”. The aim, as he
explains, was not to imitate the old style, nor to create
another building without an identity in a heterogene-
ous environment. “We chose to create a building with
a clean, autonomous language”, he says.

The central element of the composition is the
arch, which the architect treats as a Mediterranean
archetype reinterpreted in a modern way. The arch-
es, combined with blinds and planting, act as filters
of light and view. “They don’t just reveal the space;
they direct it,” he says. Equally important is the
construction logic of reuse. The existing load-bear-
ing structure is preserved and strengthened, and
the interior is completely rearranged. “You don’t
start from scratch, you converse with what already
exists,” notes Pavlos Chantziangelides. The goal, he
says, is to create a new landmark without losing the
continuity of the place.

RISING VALUES AND ATTRACTION
OF INTERNATIONAL CAPITAL

A key challenge for the Athenian Riviera is how
development will not transform the coastline
into an integrated consumption setting. The
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growing demand for luxury residences, branded
residences, resorts and urban hospitality raises
values, attracts international capital and brings
new brands. At the same time, however, it puts
local infrastructure, the daily life of residents and
public space to the test. Panagiotis Mertekis high-
lights one of Glyfada’s most practical problems,
parking. As he says, the area is being upgraded,
but the local government could be more supportive
in terms of operational service. According to him,
the issue becomes more pronounced as pedes-
trianisation projects, dining venues and hotel
developments continue to increase without cor-
responding provision for cars and logistics. Even
more complex is the issue of land use. Panagiotis
Mertekis emphasizes that changing the use to a
hotel is very difficult when there is no existing
hotel use. In the case of Dusit Suites, the fact that
the property had operated as a hotel facilitated the
project. Otherwise, as he says, the process would
have been “quite time-consuming”, due to the
involvement of many bodies, pending institutional
issues and fear of signing. Pavlos Chantziangelides
raises the same issue at the level of identity. “The
development of new hotels can certainly change
the identity of the Southern Suburbs. The question
is not whether it will change, but how”, he notes.
The risk, as he says, is oversimplification - that
is, “transforming a vibrant urban environment
into a single tourist setting”. Balance, according
to him, comes from scale, light, the relationship
with the landscape, the maintenance of public
space as truly public and the existence of uses that
are addressed not only to the visitor, but also to
the resident. “Hospitality should not replace the
city. It should be integrated into it. The goal is for
the Southern Suburbs to remain authentic, not to
become a concept,” he emphasizes.

THE FUTURE IS HYBRID

The next generation of investment projects on
the coastline will not be uniform. In Vouliagmeni,
luxury hospitality has a clear place, provided that
it remains discreet and respects the landscape. In
Glyfada and Voula, where city life is more vibrant,
hybrid models seem to have greater depth with
boutique and lifestyle hotels, urban suites, dining,
wellness, housing and experiences that work for
both the visitor and the resident. “The future is
not necessarily in the biggest projects, but in the
most complete ones,” says Mr. Chantziangelides.
“Projects that don’t just sell a room, but exude a
connection to the place.”

“We did not seek
to simply create
another hotel, but
a complete luxury
accommodation
experience, which
changes the way one
perceives hospitality”
- Panagiotis Mertekis

«AEN ENIAIQEAME ANNAQX
NA AHMIOYPIHZOYME ENA AKOMH
EFENOAOXEIO, AAANA MIA ONOKAHPQMENH
EMMOEIPIA LUXURY AIAMONHX, MOY AAANAZEI
TON TPOMO MOY ANTINAMBANETAI KANEIX
TH ®IAOXENIA.» - MTANATIQTHXZ MEPTEKHX
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AnoTeAVTAG TO «ENIVEIO» YIa TNV TOUPIOTIKA Kal UnopIkn avd-

@ ntuén Tng npwtevouaag, n ABnvaikn PiBIEpa enavacuotavetal.
Me kUploug G€oveg tn MAuQada, t BouAa, to EAAnVIKG kai Tn BouAiay-
pévn, 1o napahiakd Pétwno tng ABnvag petatpénetal oe £vav and Toug
nio duvapikoug dgoveg real estate kai gpIAogeviag otn xwpa. MoAuteAeic
Katolkieg, resorts, boutique hotels kar peikté avanti€eic ouykAivouv
O€ JIa véa aoTIkh ouvBnkn, nou n Katolkia, 0 ToupIoudg, n eueia, n
£0Tiaon Kai n avayuxn Aeitoupyouv nAEov w¢ Pépn Tng idiag epnelpiac.
H otpo@n auth ival dppnkta ouvdedepévn e T ouVONIKA nopeia

ToU AANVIKOU ToupIiopoU. LUppwva pe tnv Tpanela tng EAAGSOG, o
1aI61WTIKEG €l0npagels augndnkav katd 9,4% 1o 2025, eva n loep-
xOpevn tagIdIwTIKA kivnan evioxUBnke katd 5,6% o€ etnaoia Baon. To
1a161wTIkd 100{0y10 epPavioe nhedvaopa dvw twv 20,2 610. EUPW TO
2025. e auté to nepiBdAiov, n ABava dev Aeitoupyel NAEOV HOVO WG
“city break” npoopiopdg, aAAd wg ayopd pe auavopevn ¢Atnon yia
aotikn GIAo€evia uPnAdTeEPWY NPOdIaypaPwy, NapadepIoTIKA KAToIKIA
Kal enevduTIKa npoidvta nou cuvdéouv o lifestyle pe to real estate.

2TO EMIKENTPO THZ METABAZHX
TA NOTIA NMPOAZTIA

10 €NikevTpo autng tng petdpaong Bpiokovral ta Notia Mpodotia. Onwg
avapépel oto White Paper o NMauAog XatgnayyeAidng, apxitéktovag kal
enikepaAng tou 314 Architecture Studio, n nepioxn Bpioketal «o€ éva
noAU evbiagépov onpeio petaBaongy. And éva napabardooio Pétwno
ue évtovn enoxikdtnta, e€eAiooetal oe €va nio oUVOETO aoTIKG ToMio nou
apxiCel va Aertoupyei 0Ao Tov xpdvo. «Autd nou ta kadiotd povadikd
eival gia ondvia ouvunapén pe kOpia ouotatikd tn 6GAacoa, 10 PG,
10 ANIo KAipa, TNV AUEON OXEaN JIE TO KEVIPO TNE NOANG Kal TaUToXpova
NV eUKOAN npdaBacn o€ 1eBveiq poég Péow Tou agpodpopiou. Aev
NPOKEITal HOVO YIa YEWYPAPIa- eival pia epnelpia T0nou», GNUEIGVEL.
H napouaia diebvwv Eevodoxelakwv brands, n avadeln tng Bou-
Naypévng ae Npoopiopd uynAou e1006Apatog, ahAa kal n peydAn aoti-
Kn avanAaon tou EAANVIKoU, cuaTAVOUV TO VEO €NEVOUTIKG apnynua.
To EAANVIKO €161kd npoBAAAETal wG n peyaAltepn actikh avaniaon
otnv Eupcdnn, pe katolkieg, evodoxeia, UnopIkéG XpNOEIS, ypageia,
yuxaywyia kai dnpdalouc xwpoug atnv ABnvaikn PiiEpa. MapdAAnAa,
070 0IKIOTIKO TOU OkéAog nepiAapBdvel premium residences, 6nwg tov
Riviera Tower, Ti¢ Cove Villas kai ta Cove Residences, SnAadn npotdoeig
nou evtdooovtal akpIBwg tn véa tdon katoiknang UYNAKV Npodiaypa-
GV Kovid otn BdAacaa. Na tov Mavlo XatdnayyeAion, n duvapikn dev
eCavTAeital oTnv TOUPIOTIKN ZNTNON. «AlapopPWVETal Hia vEa ouvenkn
{wng.’Evag Tonog 6nou katoiknan, avayuxn kai giAogevia dev eival
EeXWPIOTEG Aertoupyies, aAAd koppdtia tng idlag epnelpiagy, avagepel.

ANO TO NMAAIO EENOAOXEIO
ZTO NEO URBAN HOSPITALITY

XapaktnpioTikd napddelypa autng tng petdpaong eival to Dusit Suites
Athens otn TAupdda. To Eevodoxeio dvoife 1o 2023, anoteAwviag
NV NpWIN epgpavion tng Dusit Hotels and Resorts atnv Eupwnn. O
Mavayiwtng Meptékng, yevikdg dieubuvtnc tou Dusit Suites Athens,
neplypd@er tnv enévbuon we pia ouveldnti enihoyn avapddyiong tou

“A new living
condition is taking
shape: a place where
habitation, recreation
and hospitality are not
separate functions,
but parts of the same
experience”

- Pavlos Chantziangelides

«AITAMOPOQONETAI MIA NEA “YNOHKH ZQHZX:
ENAX TOMNOX ONOY KATOIKHXZIH, ANAWYXH
KAl OINOEXENIA AEN EINAI ZEXQPIXTEX
AEITOYPTIEXZ, AAAA KOMMATIA THZ IAIAX
EMOEIPIAZ». - TAYAOX XATZHATTEAIAHX
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naAiol poviéhou. To akivnto, ONws avapépel, Atav naiaiétepa 1o
John’s Hotel, éva €evoboxeio 76 Swpatiwv, pe pikpd, kAaolka dwpdtia
naAaiétepng enoxng. Metd tnv e€ayopd tou and tov onyepivo 1610-
KtAtn, Aiyontio enixelpnpatia, Emad EI Hazek, pe dpaotnpidtnta otov
KataokeuaoTiko kKAAS0, 0 Tdxog Sev Ntav anAwg n enavaAertoupyia
ToU akivatou. «Embiwén tou Atav va to Kavel 0x1 anAd éva evodo-
xefo, aAA@ pia npdtaon luxury diapovicy, avagépel o Mavaylintng
Meptékng. Etal, kel onou unnpxav 76 dwpdta, Snpioupynbnkav 36
mini suites, and 33 éwg 75 teTpaywvika pétpa, OAes pe kitchenette.
To Eevodoxeio S1aBétel HUo eaTiatdpia kai spa pe Beppaivopevn nioiva
ubpobepaneiag, odouva, xaudp kai Bepaneltpieg and tnv TaiAavon,
otoixeio nou ouvbéel o project pe tnv tautdtnta tou brand. H nepi-
ntwon tou Dusit 6ixvel nwe n véa gidogevia otn Muedda dev apopd
Hovo neplocdtepa kA€I61d, aAAG Slapopetikn TonobETnon atnv ayopd.
Me Aiydtepa dwpdtia, peyaAltepes enQpAvelEs, NOIOTIKOTEPN EUNEIpia
diapovng, oUvdean e to wellness kal 0TOXeuon o€ KoIvo nou dev
avalntd anAwg éva evodoxeio kovtd otn BdAacaa.

TO NMPQHN RICH
KAl H MNHMH THZ NMOAHZ

To endpevo Pnpa tou Alyintiou enevouth €ival T akivnto Tou npwnv
Rich atnv 066 ZnaiponoUAou otn MAUQGda. Tuppwva pe tov Mavayiwtn
Meptékn, anoktnénke nepinou 1o 2023 kai oxediddetal va petatpanei
oe véo Eevoboxelakd project und brand tng Dusit, To Dusit Collection.
Oanpoketal, onwg Aéel, yia povasda nepinou 35-36 KAeIBIKV, e nigiva
oTnv tapdtoa kal 5eUtepn niciva 0To unoyelo padi pe spa. H npwdtn
(@don Twv epyacikiv apopd Tov PEpovTa opyaviopo, Tig eVIoXUOEIS kal
10 Bacikd kEAUPOC, eved N Aertoupyia Tonobeteital yia tn aeddv tou 2027.

Ma tov MauAo Xat¢nayyeAidn, nou €xel avaAdBel Tov apxItekto-
VIKO 0xeb1aopo ToU CUYKEKPIPEVOU Eevodoxeiou, n petdBacn and to
Rich o€ €evoboxeio 6ev eival anAn aAhayn xpnong. Eivar «pia dia-
dikaoia enavavonpatodotnong evoc onpeiou pe éviovn cUAAOYIKA
pvapny». To ¢ntolpevo, dnwg egnyei, dev ntav n pgipnon tou nalioy,
oUTe n dnpioupyia evog akopn Ktipiou xwpic tautétnta péoa oe
éva etepokAnto nepiBdAdov. «EmAECape va dnpioupynooupe éva
Ktipio pe kabapn, autévopn YAwooa», avapépel. KEVIpIkG oToixeio
g oUvbeong eival n kapdpa, TV onoia o ApXITEKTOVAg avTIPETWNICel
WG JEOOYEIAKO aPXETUNO NOU ENAVEPUNVEUETAl PE GUYXPOVO TPOMO.
01 Kapdpeg, o€ ouvduaopo pe nepaideg kal pUTEUAN, AEITOUPYOUV WG
QiATpa WG Kal B€aong. «Agv anokaAlnTouv anAws TOV XwWPo, TV
oknvoBeToV», Aéel. ESioou anpavikn ival n KataokeuaoTtikn AoyikA
¢ enavaxpnong. O UPICTAPEVOS PEPWVY 0PYavIoHOC diatnpeital, evi-
oxUeTal, Kal 10 E0wTePIKO avadlatdooetal NANPwE. «Aev EekIvag and
0 UndEv, ouvopIAEiG Je autd nou N&N undpxer», onpelwvel o NMavog
Xat¢nayyehidng. 0 atoxog, 6nwe Aéel, eival va dnpioupynBei éva véo
T0N0oNp0 XWPIC va xabei n cuvéxela Tou Tonou.

ANOAOZ AXIQON KAI MPOZEAKYZH
AIEONQN KEDAANAIQN

Kaipia npdkAnan yia tnv ABnvaikn PiBiépa anoteAei To nwe n ava-
ntugn 6a ano@Uyel TN PETATPONA TNG AKTOYPAUUNG O€ €va eviaio
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oknvik6 katavdAwong. H au€avopevn ZAtnon yia luxury kai branded
residences, resorts kal projects urban hospitality, tpogodotei tnv
dvodo twv aflwv, npooehkler 61EBvh kepdAala kar pEpvel véa
brands. Tautdxpova, dpwg, BETel UNG SoKIpaacia TIC TOMIKEG UNo-
dopEg, Tnv KaBnpepIvatnta Twv KAtoikwy Kal Tov dnpdaio xwpo.

0 Mavayiwtng Meptékng avadeikviel €va ano ta nio Npaktikd
npoBAnpata tng NAuadag, tn otdBueuon. 0nwg Aéel, n neploxn ava-
BaBpicetal, aAAd n tomikn autodioiknon Ba pnopouoe va eival nio
unooTnPIKTIKA o€ {nthpata Aertoupyikng e€unnpétnong. To npdPAnpa,
Katd tov 610, yivetar eviovotepo 600 au§dvovtal ol ne{odpOUNTEIS,
n eotiaon Kai ta Eevodoxelakd projects xwpi¢ avtiotoixn npdBAewn
yia autokivnta kai logistics. Akopn nio oUvOeTo eival 10 BEpa Twv
xphogwv yng. 0 Mavayiwing Meptékng Tovidel 6T n aAhayh xpnong
oe €evodoxeio kaBiotatal e€aipeTika 5UoKoAN dtav 1o akivnto dev
AeitouyoUoe AdN w¢ ToUpIoTIKG KatdAupa. ITnv nepintwaon tou Dusit
Suites, T0 yeyovAc 0TI T0 akivnTo eixe AeItoupynoel wg Eevodoxeio
dleukOAuVE T eyxeipnua. Le d1aQopeTIkn nepintwaon, 6nwg A£el, n
diadikaoia 6a ntav «apketd xpovoBdpax, Aoyw ePnAoKNAG MOAADV
QOpEWV, BEGHIKWV EKKPEUOTATWY Kal EBOU UNOYpapwv.

0 NMavAog XatZnayyeAidng BETel 1o 610 NThpa o€ eninedo tau-
16tn1ag. «H avdntugn véwv §evodoxeiwv aiyoupa pnopei va ahldgel
TNV TautotnTa Twv Notiwv Mpoactiwv. To epwInua dev eival av Ba
aAAd@€er, aAAd 1o nwe», onpelwvel. 0 kivouvog, 6nwe Aéel, eival
n unepanionoinan, 6nAadn «va petatpanei éva {wvtavo actiko
nepiBdAAov o €va eviaio ToupioTikG oknvikd». H 100pponia, katd
oV ib10, diI€pxetal and tnv KAIJAKa, T0 PwWC, Tn 6XEON JE TO TONIO,
n d1atApnon tou dnPGIoU XWPOU WG Npaypatika dnudaiou kal
v Onapén xpnoewv nou ansuBivoval 6xi JOVo 0TOV EMIOKENTN,
aAAd kal otov Katolko. «H giAogevia 6ev npénel va avtikabiotd tnv
noAn. Mpénei va evidooetal og autiv. To {ntoUpevo eival ta Notia va
napayeivouv auBevtikd, Oxi va yivouv éva concept», Tovicel.

TO MEAAON EINAI YBPIAIKO

H endpevn yevid enevbutikwy projects atnv aktoypaupn dev Ba eiva
eviaia. Ztn Bouhiaypévn, n noAuteAng @ihogevia éxer oapn B€an, und v
npoindBeon ot napapével SiakpItikA kai oPETal 1o Tonio. Ltn MAUAada
Kal 0tn BoUAa, 6nou n {wn tng noAng eival nio évtovn, ta uppidikd
povtéAa gaivetal va éxouv peyaAlitepo Padog pe boutique kar lifestyle
Eevodoxeia, aoTikEg oouiTeg, eatiaon, euegia, katolkia kal epnelpieg nou
AEITOUPYOUV TOGO YIa TOV ENICKENTN GO0 KAl YIa TOV KATOIKO. «To PEAAOV
bdev eivar anapaitnta ota peyaAutepa épya, aAAd ota o oAoKANpwpE-
vay, Aéer o Maudog XatZnayyeNiong. «Projects nou 6ev noulouv anAag
éva dwpdtio, aAAG anonvéouv T 6UVEEDN e TOV TOMOY.
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Six unique business case studies that are transforming the city
and the way we live. //’E€1 povadikd emixeipnpatikd case studies
mou aAAddouv tnv mOAn aAAd xat tov tpoémo mou {OUE.

Texts by Maria Ioanna Sigalou
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iLAND

Beyond Construction,

Towards Reinvention

ALI FOULADI, CEO and Co-Founder of ILAND, shares his views

on the evolution of Greece’s real estate market, the rise of the Athens

Riviera and iLand’s vision for contemporary Mediterranean living.
// O ALI FOULADI, CEO kai ouviSputng tn¢ ILAND, poipddetal
TIC AnOYEIG ToU YIa TNV €EEAIEN TNG EAANVIKAG ayopdg aKIVATWY,

v avadeiEn tng Abnvaikng PiBiépag kal to dpapa tng iLand

yla évav oUyxpovo PJEooYEIako Tpono {wNg.

VER THE YEARS, iLand has

built a strong reputation

for exceptional quality,
personalized service and long-
term client relationships. Beyond
real estate development, the com-
pany offers integrated solutions
including investment manage-
ment and construction services,
providing a complete gateway to
living and investing in Greece.

e There are moments in the
life of a city when geography
becomes destiny. For Athens,
that moment is now. Over the

last decade, the Athens Riviera
has evolved from a beautiful
Mediterranean coastline into
one of Europe’s most compelling
urban transformations. Stretch-
ing from Palaio Faliro to Sounio,
it is becoming far more than a
leisure destination. It is emerg-
ing as a residential, cultural and
investment corridor where archi-
tecture, lifestyle and identity con-
verge into a new narrative.

e But the true story of the
Riviera is not construction. It is
reinvention. Throughout history,
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cities have redefined themselves
through architecture. Paris did so
through civic elegance; Barcelona
through cultural urbanism; Miami
through coastal modernism. Ath-
ens is now entering its own renais-
sance- one shaped by a uniquely
Mediterranean character.

* Unlike many emerging luxu-
ry destinations, Athens possesses
something that cannot be manu-
factured: emotional depth. History
is embedded in its DNA. The light,
the landscape and the rhythm of
life create a sense of authenticity
that increasingly attracts a new
generation of global buyers. They
are not simply seeking value or
incentives; they are searching for
permanence, meaning and con-
nection. They want homes with
narrative rather than repetition,
architecture with soul rather than
spectacle. This shift challenges the
standardized development model
that has dominated much of the
world, where efficiency often
replaced imagination and build-
ings became financial products
before living experiences. The
Athens Riviera has an opportunity
to follow a different path.

e At iLand, we have always
viewed architecture as a form of
cultural storytelling. Our projects
draw inspiration from artists,
poets and visionaries because art
transforms the emotional experi-
ence of space. The most valuable
buildings of the future will not
necessarily be the tallest or the
most expensive. They will be the
ones people remember, as archi-
tecture is the only form of art that
you live inside it.

* Athens is uniquely positioned
for this approach. Ancient geom-
etry, neoclassicism, modernism
and Mediterranean minimalism
coexist across the city. The chal-
lenge is not to imitate history,
but to engage in dialogue with it.
Major developments such as The
Ellinikon are elevating Greece’s
global architectural profile, yet
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equally important is the rise of
boutique residential projects
defined by craftsmanship, indi-
viduality and artistic identity.
This is where long-term value will
emerge. Luxury today is no longer
defined by excess, but by beauty,
privacy, wellbeing and time.

e Over the next decade, the
Athens Riviera has the poten-
tial to become one of the world’s
leading examples of contempo-
rary Mediterranean living- not a
copy of another destination, but
an authentic modern Greek iden-
tity. This is what we are focusing
on at iLand: To help shape this
future. The choices made today by
architects, developers and urban
planners will shape Athens for
generations. Because architecture,
at its highest level, is not about
buildings. It is about civilization.

H iLand €xel e6paiwoel Tn GAPN TG

yia tnv €€alpetikA noléInta Twv
£pywV TG, TNV Npoownonoinpévn e€unnpé-
TNON Kal TIG Jakpoxpdvieg 6XE0EIG Nou ava-
ntiooel Je Toug neAdtes tng. Mépa and tnv
avantuén akIVATwV, NpooPEPEl 0AOKANPw-
péveg Adoei¢ nou nepihappdavouv diaxeipion
enevOUOEWV KAl KATAOKEUAOTIKEC UNNPEDI-
€6, napéxoviac éva oAokAnpwpévo nAaiolo
unnpeoiwv yia 6ooug eniBupouy va {hoouv
fi va enevbuoouv otnv EAAGSQ.

+ Yndpxouv oTIyPEC 0TV Nopeia piag
noANg nou n yewypa@ikn tng Béon kabopilel
10 péAAov Tng. Ma tnv ABAva, autn n oTiypn
eival twpa. Tnv TeAeutaia dekaetia, n ABn-
vaikn PiBiépa éxel e€eAixBei and pia dpopen
LIECOYEIOKA AKTOYpappn o€ éva and ta nio
evblapépova napadeiypara aotikol peta-
oxnpatiopgol otnv Eupcdnn. Ané to MaAaid
®dAnpo €we To XoUvio, PETATPENETAI OF
KAt noAU nepioadtepo and £vav npoopiopo
avayuxng. Avadelkvuetal o€ évav oIKIOTIKO,
noANITIoTIKO Kal enevoutikd G€ova, omou n
APXITEKTOVIKN, 0 TpON0G¢ {wNG Kal n Tautd-
ta cuvBETouV pia véa agnynan.

+ H npaypatikn iotopia tng Piiépag,
w01000, Hev apopd tnv 01Kkodounan. Apo-
pd tnv enavepelpeon. Itn didpkela g
10Topiac, ol NOAEIG enavanpoadidpioav tov
€aUTO TOUG PEGa and TNV apxItekTovikn. To

Founded in
2014, iLand
has established
a strong
presence in
Greece’s real
estate sector,
recognized for
its quality-
driven
approach,
innovation, and
client-focused
philosophy.
Anod to 2014,
niLand éxel
edpalwoel

gia 1oxupn
napoucia otov
eAANVIKO KAGS0
akiviatwy, e-
xwpifovtag yia
TNV NPpoonAwon
Tng otnv noio-
™nta, tnv Kail-
votopia kar tnv
NEAATOKEVTIPIKN
g @IAocopia.

Mapiol 10 nétuxe péoa and tnv aoTikn KO-
wotnta, n BapkeAwvn péoa and tov noAiti-
OTIKO aoTIKG 0xedlaopo kal to Maidyl péoa
and tov napaktio poviepviopo. H Abnva ei-
oépxetal onPepa ot dIkN tng avayévvnan,
SIApopPWVOVIAs pia Tautdtnta pe €viova
HEoOYEIaKd XapakTnpIoTIKA.

+ Xe avtiBeon pe noAAoug avadudpe-
VOUG Mpooplopols noAutelous diaBivong,
n Abnva 81abétel KAt nou dev pnopei va
KATAOKEUAOTEN N va avTlypagel: ouvaiodn-
patikd Bdbog. H 1otopia eival xapaypévn oto
DNA tn¢. To g, T0 Tonio Kai 0 pubudg tng
kaBnpepivotntag dnpioupyolv pia aiobnon
auBevtikétntag nou npooeAkUel oAogva Kal
neploodtepo pia véa yevid iebvav ayopa-
otwv. Aev avadntolv anAwg enevOUTIKES
€uKaIpieg N 01KOVOLIKG Kivntpa - avaintolv
diGpkela, vonua kal ouvbeon. EnBupolv
KATOIKIEG PE XApaKTINpa Kal agnynon, oxi
enavalappavopeves OPUES. ApXITEKTOVIKN
HE YUXN Kal 0XI VTUNWOlaopo. Auth n peta-
t0nIon apeIopnte T0 TUNonoINPEVo HoVIEAD
avantuéng nou Kupidpxnoe o€ Peyalo pé-
pOG TOU KOOLOU, 6nou n anoteAeopatikdtn-
0 OUXVG UNOKATEOTNOE TN (AvIacia kal 1a
KTipIa JETATPANNKAY GE XPNPATOOIKOVOUIKG
npoiévta npiv aképn yivouv xwpol {wng. H
ABnvaikn PiBIEpa €xel TNV EUKaIpia va ako-
AouBnael Evav diapopetikd Spdpo.

« Ytnv iLand, avtpetwniCoupe ndvio-
T€ TNV APXITEKTOVIKA WG HIa HOP®A MOAI-
TOTKAG agnynong. Ta €pya pag aviAolv
€unveuon and KaAAITEXVEG, MOINTEC Kal
0papATIoTEC, YIATI N TEXVN PETAPOPPWVEI TN
ouvalobnpatikn euneipia Tou xwpou. Ta nio
noAUtipa Ktipia tou péAAovtog dev Ba eival

anapaitnta ta uynAdtepa n ta akpifotepa.
0a eivai ekeiva nou o1 GvBpwnol Bupouval,
KaBwe n apxIteKTovikn eival n povadikn
Hop@N TéXvng péoa otnv onoia {oUHE.

« H ABnva Bpioketar o 16avikn Béon
yla va ekppaocel auth t @lAocopia. H
apxaia yewpetpia, o veoKAAOIKIOUOG, 0
HOVTEPVIOHOG Kal 0 HEOOYEIAKAC HIVIHAMI-
opd¢ ouvundpxouv OTOV AOTIKO TNG 10TO.
H npokAnon 6ev eival va pipnBoulpe tnv
10Topia, aAAd va ouvopiAncoupe dnpioup-
yIKG padi tng. MeydAeg avantigelg, onwg
10 The Ellinikon, evioxdouv tn i1€bvi ap-
XITEKTOVIKA napouaia tng EAAGSag. E§ioou
onpavtikn, 6pwe, eival n Avodog HIKpoTe-
PWV OIKIGTIKWV £pYWV Mou §exwpilouv yia
T de€lotexvia, Tn povadikdtnta kal Tnv
KaANITEXVIKA TouG Tautotnta. Ekel Ppioke-
0l KAl N npaypatkn pakponpdBeopn agia.
INnpepa, n noAutéAeia Gev opicetal nAéov
and tnv unepPoAn, aAAd and tnv opopoid,
v 18iwTikdTNTa, TV £Uegia Kal Tov xpovo.

« Tnv endpevn dekaetia, n ABnvaikn
PiBiépa €xel tn Suvapikn va eSehixbei o€
éva and ta onpavtkdtepa diebva npo-
tuna oUyxpovng pecoyelakng Siapiwonc.
‘Ox1 w¢ avuypapn kanolou GAAou mpoo-
pIopoU, aANd wG auBevikn €kppaocn piag
oUyxpovng AANVIKAC TQUTOTNTAG. Y€ aUTO
aKpIBWG eNIKeVTpwVOpaoTe otny iLand: va
oupBdhoupe otn SlaPéPPWON aUTOU TOU
péAovtog. O1 emAoyEC Nou Kavouv onpepa
0l GPXITEKTOVEC, Ol KATAOKEUAOTEG Kal Ol
nokeoddpol Ba kabopioouv tnv ABnva Twv
eNOUEVWY YEVEWV. MaTi N apXITEKTOVIKA,
otnv uPnAoTePn EKPpacn Tng, dev apopd ta
Ktipia. Apopd tov i610 Tov noAItiouo.
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UNIC ATHENS

From Vision to Impact:
Inside the Rise of UNIC Athens

DR. ALEXANDROS ANTONARAS, Campus and UNIC Health Director of UNIC Athens, outlines
the vision and development strategy of UNIC Athens, highlighting its dynamic growth, its connection
to the ecosystem of The Ellinikon, and its broader socio-economic impact at the local, national,

and international level.

NIC ATHENS, the academ-
U ic and research hub of the

University of Nicosia in
Greece, is designed as an inte-
grated ecosystem of knowledge,
innovation, and social progress.
Based in Elliniko, with expan-
sion plans within The Ellinikon,
it aspires to become a point of
reference in the Mediterranean

for sustainable and technolo-
gy-enhanced higher education.

* The competitive advantages
of UNIC Athens stem from the
combination of international aca-
demic standards, applied research,
and strong links with the labor
market. Its presence within a rap-
idly evolving urban environment,
its use of advanced technologies,
and its integration with interna-
tional knowledge networks and
research centers, make it more
agile and outward-looking than
traditional university models.

* Key milestones for UNIC
Athens include its successful
launch in November 2025 with
high-demand study programs, its
operation in state-of-the-art facili-
ties, and the activation of strategic
partnerships, such as its collabo-
ration with Hellenic Healthcare
Group for the establishment of
the first non-state Medical School.
This partnership provides stu-
dents with access to leading hos-
pitals for clinical training and
research, substantially enhancing
their career prospects. Together,
these elements shape a compre-
hensive model that bridges edu-
cation with the labor market and
research, creating a strong impact.
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e The study programs at UNIC
Athens are tailored to new reali-
ties, international trends, and
the needs of businesses and the
economy. They incorporate stu-
dent-centered teaching methods,
leverage technology at every stage
of the educational process, and
focus on developing modern skills,
preparing students for roles and
professions shaped within an envi-
ronment of continuous change.

¢ The UNIC Athens campus
is evolving into a ‘living laborato-
ry’ that fosters interdisciplinary
thinking and promotes innova-
tion, with the aim of producing
high-value research. Within this
context, UNIC Evolve is being
developed as the university’s
research pillar, exploring how
artificial intelligence can be lev-
eraged to improve human life,
with a particular emphasis on
healthspan and longevity.

* In its next phases of devel-
opment, UNIC Athens will evolve
into the only university campus
within The Ellinikon, with a total
development of 150,000 sq.m.
and infrastructure dedicated to
teaching, research, and student
accommodation. Leveraging the
advantages of this new ‘smart’
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and ‘green’ city, it will operate
as a catalyst for innovation and
a driver of knowledge creation
with tangible social and econom-
ic impact, further strengthening
the role of The Ellinikon as a hub
of sustainable development and
outward-looking growth.

To UNIC Athens, n akadnpaikn ka

epeuvntiki Bdon tou Maveniotnpiou
Aeukwaiag otnv EAAGSa, eival oxediaopévo
w6 éva oAoKANPpWHEVO 01KOOUOTNPA Y-
0NG, KAIVOTOWIag Kal KoIVWVIKAG npoddou.
Me £€6pa 1o EAANVIKO kal nAdva enéktaong
€vtd¢ tou The Ellinikon, @iAodogei va e€e-
\ixBei og onpeio avapopdg otn Meadyelo
yIa T BIQWOIKN KAl TEXVOAOYIKA EVIOXUPEVN
avwtatn eknaideuaon.

« Ta avIaywvioTIKa MAEOVEKTAPATA TOU
UNIC Athens anoppéouv and tov cuvéuacud
d1EBvV akadnpaikv npotunwy, EQapuo-
Opévng €pEUVac Kal 10XUpng ouveeong pe
v ayopd epyaciag. H napouaia tou o€ €va
duvapika e€ehioadpevo aotikd nepIBaioy,
n agionoinon Nponypévwy TEXVOAOYIRV Kal
n d1acUvoeon Tou pe HieBvn diktua yvwong
Kal kEvipa €peuvag, 1o kabioTouv nio gué-
NKTO Kal e€wotpe@éc and ta napadooiakd
naveniotnpiakd poviéAa.

« Yta milestones tou UNIC Athens
ouykataAéyovtal n enituxnpévn €vapen,
tov NoépBpio tou 2025, pe npoypdppata
onoudwv uPnAng Zntnong, n Acitoupyia o€
UNEPOUYXPOVEG EYKATAOTATEIG, KABWG Kal
N €vePYOnoinan aTPATNYIKWV GUVEPYATIWY,
onw¢ auth pe 1o Hellenic Healthcare Group
yia tnv idpuon Tng NPWING Un KPATIKAG
latpikng IXoANg, NpOoPEPOVTAC 0TOUG POl-
ITéC npdofacn o€ Kopupaia voookopeia
yia KAIVIKN eknaibeuon kal €peuva, evioxu-
0VTag 0UCIAoTIKA TNV ENAyYEAUATIKA TOUG
npoontikn. ‘0OAa autd SiapopPwvouy £va
0AOKANPWHEVO POVTEAD MOU YEQUPWVEI TNV
€knaideuon pe v ayopd Kal tnv £peuva,
dnproupywvag 10xupd anotunwya.

« Ta npoypdppata onoudwv tou UNIC
Athens eival npooappoopéva ota véa 6e6o-
péva, TG S1eBVEG TAOEIC KAl TIG AVAYKES TWV
ENIXEIPAGEWV Kal TG oIkovopiac. Evowpatw-
VOUV QOITNTOKEVTPIKEC HEBOBOUG BIBAOKAAI-
ac, aglonoloUv tnv texvoAoyia o€ kaBe a1adIo
e eknaideuTikng Sladikaaiag Kar eoTialouy
otnv kaAAiépyela ouyxpovwy 6e€I0TATWY,

|

"UNIC Athens
has been
designed as
a modern,
inclusive, and
technologically
advanced
environment
for education,
research,

and student
experience”

npPoEToIPAalovTag Toug GoITNTEG yia pOAOUG
kal enayyéApata nou diapop@voviail o€ €va
nepiBdAhov ouvexoUg aAlayng.

« H naveniotnpiounoAn tou UNIC Athens
petatpénetal o «{WvIavod epyactnpio»
nou KaANiepyei Tn SIENICTNPOVIKA OKEYN
Kal npodyel TNV Kavotopia, pe atoxo tnv
napaywyn €peuvntikol €pyou UYNANG
aiac. Ze autd to nAaiolo avantuooetal Kal
10 UNIC Evolve, 0 nUAWVag Twv epeuvnti-
KWV NPOYPAHATWY TOU NavenIoTnyiou Nou
€€eTddel TOUG TPONOUC HE TOUC OMoioug N
1exvnTh vonpooUvn pnopei va aglonoinei
yia tn BeAtiwon tng avBpwnivng {wng, e
éupaon otn Sidpkela kai tnv noidtntd tng.

« TG endpeveS (pAacelc avantu€ng tou,
10 UNIC Athens 8a e€ehixBei otn povadikn
naveniotnpioUnoAn eviog tou The Ellinikon,
He ouvoAikn avantu¢n 150.000 t.p. kal uno-
dopéc yia di5aokalia, Epeuva Kai GoITNTIKN
otéyaon. A§ionolwvtag ta nAeovekTpata
e véag «E€unvney kal «npdaivng» noAng,
Ba Aeitoupyei w¢ kataAuTng kavotopiag Ka
Qopéag napaywyng yvwaong Pe anté Kovw-
VIKO Kal 01KOVOpIKG avTikTuno, evioxUoviag
n duvapikn tou The Ellinikon w¢ kduBou
aglpopou avantugng kal EWaTPEPEING.

T ]

“The competitive
advantages of UNIC
Athens stem from
the combination
of international
academic standards,
applied research,
and strong links
with the labor
market”

«TA ANTATQONIXTIKA MAEONEKTHMATA
TOY UNIC ATHENS ANOPPEOYN AMO TON
ZYNAYAZMO AIEONQN AKAAHMATKQN
NMPOTYNQON, EOPAPMOXMENHZX
EPEYNAZ KAI IZXYPHX ZYNAEZHZX
ME THN ATOPA EPTAXIAL»
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BILL AND JOHN

How premium
property management
Is being shaped today

The company’s founders, VASSILIS VASSILIADIS and GIANNIS
VELONIAS, explain how personalized hospitality, technology and
premium services are shaping the future of the Athens Riviera and
modern luxury accommodation management today. // O1 16putéc

n¢g etaipiag, BAZIAHZ BAZIAEIAAHZ kal FIANNHXZ BEAQNIAZ,
e€nyoUv Nw¢ n e€atopikeupévn PIAogevia, n texvoloyia Kal ol premium
unnpecieg diapopPwvouv cnpepa to BEAAOV tng ABnvaikng PiBi€pag
Kal TnG ouyxpovng S1axeipiong MOAUTEAWY KATAAUPATWV.

ILL AND JOHN IS NOW
Bamong the most dynamic

premium property man-
agement and modern hospitality
companies in Greece, with a port-
folio of over 500 properties that
are located in 60 destinations and
enjoy very high ratings in all inter-
national platforms. By investing in
personalized high-end services,
innovative technological solu-

tions and integrated hospitality
experiences, it is strategically
developing its presence in, among
others, the Athens Riviera.

 VV.: From the outset, we had a
very clear philosophy: to introduce
the standards of hotel hospitality
to the field of smaller accommoda-
tions and modern property man-
agement. Within this plan, the
Athenian Riviera occupies a stra-

<

"Bill and

John offers
flexible and
non-binding
contracts, while
it has

managed to
retain 95% of
its partners in
its network”

«H Bill

and John
NPoOoPEPEI
EUEAIKTA

Kal Xwpig
Seopevoelg
oupBoAala, EVw
£XEl KATAPEPEI
va diatnpnoel
10 95% twv
ouUVEPYATWV
010 SIKTUO TNG»

tegic position. In recent years, we
have seen that certain areas of the
southern suburbs are registering
returns comparable to those of the
historic center, while the region’s
dynamics are constantly improv-
ing thanks to major investments
and the international promotion
of Athens as a premium city-break
and lifestyle destination.

e G.V: The demanding inter-
national audience that the region
attracts pushes us to constantly
evolve, investing in compre-
hensive and high-quality hospi-
tality experiences. The Athens
Riviera will continue to be one
of the most important pillars of
our company’s growth, which is
why last year we strengthened
our presence with new offices in
the southern suburbs.

* GV.: We have created a dedi-
cated guest experience and travel
design department and are design-
ing tailor-made services that
include private transfers, wellness
experiences, yacht charters and
premium activities, always with
personalized service and imme-
diate support. At the same time,
we have built a strong network of
partners to ensure high standards
of quality and discreet luxury.

e V.V.: In a market like the
Athens Riviera, pricing is not only
about commercial strategy, but
also about the balance between
the value of the property, the mar-
ket demands and the guest experi-
ence. Through a dynamic pricing
model, data analysis and continu-
ous demand monitoring, we stra-
tegically shape prices to maximize
the performance for the owner in
each period. We place particular
emphasis on the guest experience,
offering high-level, personalized
service that meets the expecta-
tions of a premium traveller.

* GV.: Technology is a key tool
for transparency, information and
a better experience. Based on this
philosophy, we created Property
Insights by Bill and John, a plat-
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form that offers owners a complete
picture of the performance of their
property in real time. Through an
easy-to-use interface, they can
track bookings, revenues, market
trends and comparative perfor-
mance data, making decisions
based on real data. In addition,
we are constantly investing in new
technological solutions that opti-
mize our internal processes and
enhance the overall quality of the
experience we offer.

H Bill and John ouykataAéyetal

nAéov avapeoa otig nio SUVApIKEG
eTalpeiec premium property management
kal oUyxpovng @iAogeviag otnv EANGSa, pe
XaptoQUAAKIo dvw Twv 500 kataAupdtwy
o€ 60 npoopiopolc Kai noAU uynAég Babd-
pohoyieg ae OAeG TIC S1eBVEG NAATQOPHES.
Enevélovtag oe eCatopikeupéveg high-end
UNNPETIES, KAIVOTOHES TEXVOAOYIKEC AUOEIG
Kal oAokAnpwpEVeG eunelpieg @iAogeviag,
avantuooel oTpatnyikd tnv napoucia tng
petafl dAAwv kai atnv ABnvaikn Piiépa.

« B.B.: And tnv npwtn otiyun eixape pia
noAU §ekdbapn GIAocogia: va PeTapEépoupe
1a standards tng evodoxelakng iAogeviag
0TOV XWPO TWV PIKPOTEPWV KATAAUPATWY

Kal Tou oUYXPovou property management.
Méoa o€ auté to nAdvo, n ABnvaikn PiBIEpa
Katéxel otpatnyikn 6€on. Ta teAeutaia xpo-
via BAénoupe 0TI GUYKEKPIPEVEG NEPIOXES
TWV VOTIWV NPoacTiwv napouaialouv ano-
5O0EIC AVTIOTOIXEG HE EKEIVEC TOU 10TOPIKOU
KEVTPOU, EVE N BUVALIKA TNG NEPIOXAC VI-
oXUETAl GUVEXWC XAPN OTIC JEYAAEG enevoU-
o€Ig Kal Tn S1eBvn npoPoAn tng ABAvag wg
premium city-break kai lifestyle destination.

« ['B.: To anartntikd 61€BvES KoIVO nou npo-
oeAKUEI N neploxn Pag woei va e€eAioodpaote
dlapkwg, enevdliovtag o 0AOKANPWUEVES
Kal ugnAoU eminédou epunelpiec prAogeviag.
H Aénvaikn PiBiépa Ba ouvexioel va anoteAel
évav and Toug onpavtikOTEPoOUS NUAWVES avd-
ntuéng TG Taipeiag pag, yr' autd kai népuoal
NPOXWPNOAKE OTNV EVIOXUON TNG NApoUaiag
jag pe véa ypageia ota votia npodoTia.

« I'B.:'Exoupe dnpioupynael éva dedicated
guest experience kal travel design tpnpa
Kal oxediadoupe tailor-made unnpeaieg nou
nepidapBdvouv private transfers, wellness
experiences, yacht charters kal premium 6pa-
OTNPIGTNTES, NAVTA e NPOTWONoINKEVN £€U-
nnpétnon kai dpeon unoatApiEn. MapdAAnAa,
€xoupe xTioel éva 10xupd dikTuo ouvepyatwv
yia va Siacpaiiooupe upnAd standards noio-
TNTAG Kal S1aKPITIKNG NOAUTEAEIDG.

« B.B.: e pia ayopd 6nwe n AGnvaikn PipI-
€pa, n TpoAGynon dev agopd Povo Ty euno-

“The Athens
Riviera will
continue to be
one of the most
important pillars
of our company’s
growth”

«H AOGHNATKH PIBIEPA
OA ZYNEXIZEI NA ATMIOTEAEI ENAN
AMO TOYEZ THMANTIKOTEPOY X
NMYAQNEL ANAMNTYEIHS
THZ ETAIPEIAZ MAZ»

pIKA aTpatnyikn, aAAd Tnv I0opponia avapeoa
otnv aia Tou aKIVAToOU, TIG anaitNoEIC TN
ayopdg kai tnv epneipia Tou emokéntn. Méoa
and éva povtéAo dynamic pricing, avaAuon
dedopévwv Kal ouvexn napakohoubnon tng
ZATNONG, dIAPOPPWVOULE OTPATNYIKA TIG TIES,
(WOTE va peyliatonoloUpe Tnv anddoan yia tov
I810KTATN 0€ KABE nepiodo. Aivoupe 181aitepn
€upaon oTo guest experience, NPOOPEPOULE
uynAoU eminédou, npoownonoinpévn e€unn-
PETNON NOU avtanokpivetal oTi¢ NPoodokieg
€VO¢ premium taidiwTn.

« I.B.: H texvoloyia anoteAei Baaikd
epyaleio dlapdveiag, nAnpo®dpnang Kai
KaAUtepng epneipiag. Me auth tn girAocopia
dnpioupynaape to Property Insights by Bill and
John, pia nAatgopua nou NpooPEPE! GTOUG
1510KTATEC NAAPN €1KOVa TG anddoang Tou
aKIVATOU TOUG 0€ npaypatké xpovo. Méoa
and éva euxpnoto nepiBdAAov, pnopolv va
napakohouBolv kpatnaoelg, £006a, TAOEIG
NG ayopas Kal GUYKPITIKG aToixeia anddo-
ong, AapBdvovtag anopaceis Paciopéves o€
npaypatika dedopéva. EmnAéov, enevduoupe
OUVEXWG 0€ VEEG TEXVOAOYIKEG AUOEIC nou
BeAtioTonololv TIG E0WTEPIKES pag dladika-
0ieg kal vioxUouv GUVOAIKA TNV NoIdTNTA TNG
EUNEIPIas Nou NPOOPEPOULE.

ia nepioadtepec nAnpopopies eni-
okepOeite To site pag www.billandjohn.com
i kaAéote oto +30 695 6334559
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SUNNYLAND

Greek light
designed to last

For SUNNYLAND’S owner, ARISTIDES BELLES,
the creation of modern homes that enhance the city’s
image and act as architectural reference points is a
key element of the company’s philosophy.

ing is being redefined through
aesthetics, functionality and
sustainability, Sunnyland creates
luxury properties with timeless
value and a distinct architectural
identity. With a strong presence
on the Athens Riviera, it invests in
prime locations, designing homes
that are in full harmony with their
environment and combine quality
construction and innovation. With
an emphasis on timeless design,
energy efficiency and premium
materials, each project is designed
to offer high-standard comfort.
¢ Sunnyland invests in a quiet
aesthetic luxury with respect for
the environment and an emphasis
on sustainability. A key require-
ment for our constructions is pri-
vacy and for this reason, we do
not build large complexes, but
buildings with 4 to a maximum of
8 apartments. We are interested
in our buildings benefiting from
the comparative advantage of our
sunny country so that they are
naturally lit and bathed in the sun.
The element of functionality is also
dominant, especially in construc-
tions of this level that are mainly

I N AN ERA where modern hous-

addressed to foreign investors.

 The inextricable bond of a
modern construction with the
city must be considered a funda-
mental factor for its completion.
Every construction should con-
verse with the natural and urban
landscape of the area where it
is built. Otherwise, an absolute
disorder is created. Through col-
laborations with leading architec-
tural firms, projects with a strong
identity are created, which seek
not only to stand out aesthetically,
but also to be integrated harmoni-
ously into the environment.

e When we undertake a pro-
ject, I am mainly excited by the
architectural challenge that
accompanies it. The creation of an
architectural project of high aes-
thetics, which at the same time
functions as a welcoming home
for each investor, placing particu-
lar emphasis on art and design.

e Today’s buyer, and espe-
cially the foreign buyer who,
most of the times, uses their
property in Greece as a second
home, is looking for a house
whose daily use is characterized
by comfort, simplicity, tranquil-

ity and, above all, functionality.
A house of particular architec-
tural beauty, which exploits the
natural elements of the area
in which it is developed and is
inextricably linked to it.

* In today’s housing market
- and especially in the midst of
the great housing challenge that
Greece faces due to the lack of
permanent housing for Greeks
- an important opportunity is
emerging for all the main play-
ers in the construction industry
to set new standards. Standards
that will concern buildings that
are economical and functional,
of low environmental impact and
of particular aesthetics.

e Our vision for Sunnyland is to
leave our positive mark on society.
As the years go by, we feel particu-
larly proud, realizing that a large
percentage of the people admire
our projects that are completed
with great passion, creativity and
a high sense of aesthetics. Always
having a team of distinguished
architects, engineers and special-
ized executives by our side.

- Sales: 6947885588,
www.sunnyland.gr

Sunnyland’s
philosophy is to
create modern
residences that
adorn the city
and function as
architectural
works of art,
perfectly
harmonized
with the
character of
each area
where they are
built.
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“When we undertake a project,

I am mainly excited by the
architectural challenge

that accompanies it”

«OTAN ANAANAMBANOYME ENA PROJECT, ME EXITAPEI
KYPIQYX H APXITEKTONIKH MPOKAHXH NMOY TO XYNOAEYEI».

Y& pia enoxn onou n olyxpovn Katol-

kia enavanpoadlopitetal péoa and
v aledntikn, tn AeIToupyikdTNTIa Kai tn
Biwaoipdtnta, n Sunnyland dnpioupyei luxury
properties pe diaxpovikn afia kai Eexwpiotn
apXITEKTOVIKN Tautotnta. Me 10xuph napouaia
otnv A@nvaikn PIBIEpa, enevolel ae npovoyl-
akéc tonoBeaieg, oxedIGdovtag Katolkie nou
evappovidovtal NARPWE pe 1o nepIBAAlov Toug
ka1 ouvoUAdouv NoldTNTA KATAGKEUNG KAl Kal-
votopia. Me éupaon oto timeless design, tv
EVEPYEIAKN aNoSoTIKOTNTA Kal Ta premium

UAIKG, KaBe project oxeb1ddeTal wate va npo-
0pEPEI Gvean UPNAWV NpodIaypaguv.

+ H Sunnyland enevolel o€ pia nouxn
aloBntikn noAutéAela pe oefacpd oto
nepiBAAlov kal éppaocn otn BiwaolpdTnta.
Kupiapxo {ntoUpevo yia TIG KATAOKEUES
pag eival n 161wTIKOTNTA Kal yia Tov A6yo
autdy, dev xticoupe peydha ouykpotApara,
aAAd Ktipia pe 4 €we 10 NOAU 8 Slapepi-
opata. Mag evéiapépel ta ktipia pag va
eKUETAAAEUOVTAI TO GUYKPITIKO MAEOVE-
KTNpa tng NAIGAOUOTNG XWPAG Hag WOTE va

eival puOIKA pwTiopéva Kal va ta Aoulel o
ANI0g. Kupiapxo eniong eivar kar to otol-
xeio tng Aeitoupyikdtntag, 161aitepa oe
Kataokeuég T€tolou emnéSOU Nou aneu-
Buvovtal Kupiwg o€ §Evoug enevouTéc.
To GppnKTo SE0IN0 pIag oUyxpovng Kata-
OKEUNG e tnv ndAn ogeikel va Bewpeital
BepeAiddng napdyovtag yia tnv uhonoi-
noh tng. Kabe kataokeun Ba npénel va
OUVOpIAEl g TO QUOIKO Kal aoTikd Tonio
NG NeEPIoxXng onou xtidetal. AlaQopeTika
dnploupyeital pia anéAutn ata&ia. Méoa
ano TI¢ oUVEPYAoies Pe Kopupaia apxite-
KTOVIKA ypageia, Snpioupyolvtal projects
e éviovn Tautdtnta, nou eMdIWKoOUV OXI
povo va Eexwpidouv aiobntikd, aAAa kai
va evrdooovtal appovika ato nepiBdAov.
‘Otav avaAapBavoupe éva project, pe e§itd-
pel KUPiWG n apxitektovikA npdkAnan nou
10 oUV0deUel. H dnpioupyia evog apxitekto-
viKoU €pyou UPnAAG aloBNTIKAC, Nou Tau-
TOxpova Aertoupyei we GIAGEevn eaTia yia
Tov ekdotote enevduth, divovtag 161aitepn
£upaocn otnv Téxvn kal 1o design.

+ 0 ayopaotng autAg tng ENOXng Kai 161-
aitepa 0 aAhodanog ayopastig, 0 onoiog atnv
nAeloyn@ia Tou xpnaiponolei 10 akivnto Tou
otnv EAAGSa w¢ deltepn katolkia, yaxvel éva
onit 6nou n KaBnpepIvA ToU XpAon va xapa-
Ktnpi¢etal and dveon, anAdtnta, nouxia Kai
Kupiwg Aeitoupyikdtnta. Eva onit, 161aitepou
APXITEKTOVIKOU KAAAOUG, NOU va eKPETANAEUE-
101 TA QUOIKA OTOIXEIT TNG MEPIOXAC TNV OMoia
avantiooeTal kai va 6€vel dppnkta pe autiv.
Itn onpepivi ayopd katoikiag -kar 16ikd
péoa otn peydAn oteyactikn npokAnon nou
avtipetwnicel n EAAGda Adyw tng EAAegng
povipng Katolkiag yia toug EAAnvec- diapop-
(QWVETAI P10 ONPavTIKn eukaipia yia 6Aoug
TOUG BacikoUg POPEIC TOU KATAOKEUAOTIKOU
kAdbou, va B€oouv vées Npodiaypagec.
Mpodiaypapég nou 6a apopouv KTipia olko-
VOUIKA kal Aertoupyikd, eAa@pdg nepipai-
AoVTIKAG OXAnong Kai 161aitepng aloBNTIKAG.
To 6papd pag yia t Sunnyland eivar va agn-
00UE TO BETIKO Pag anotunwpa oty KoIvw-
via. KaBg nepvouv ta xpovia, va vivboupe
Idiaitepa unepnpavol, dianiotwvoviag ot
leyaho nooootd Tou koapou Baupader ta épya
pag nou oAokAnpwvovtal Pe NoAU PepAkx,
dnpioupyikdTnTa Kai uynAd aiobnpa aiobn-
TIKAC. ‘Exovtag ndvta &inAa pag pia opdda
BIAKEKPILEVWVY APXITEKTOVWY, LNXAVIKWY Kal
£EEIBIKEUPEVWV OTEAEXWV.

- Sales: 6947885588, www.sunnyland.gr
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DNANUTRICOACH®

Nutrition policy as

a corporate strategy

for sustainable
development

DR. VALENTINI KONSTANTINIDOU, founder of DNANUTRICOACH®,
explains why investing in proper employee nutrition is a strategic
development choice for every modern business and is not just

about individual well-being or weight loss. // H AP. BAAENTINH
KQONZTANTINIAOY, 16pUtpia tng etaipeia¢ DNANUTRICOACHS®, €nyei
yiati n enévéuon otn owoth Bpéwn twv epyalopEvwy gival otpatnyikn
enmAoyn avdntuéng tng KABe oUyxpovng enixeipnong kal Ssv apopd
pgovdxa tnv atopikn eueia n to voupepo tng uyapldg.

EHIND EVERY BUSINESS are
B people with diverse needs,

who require energy, clarity,
and resilience to perform at their
best. At DNANUTRICOACH®,
corporate well-being is built on
the power of sustainable preci-
sion nutrition. We treat employ-
ee health and well-being not as an
additional benefit, but as a strate-
gic investment in organizational
culture, and long-term business
success. In an era when 41% of
employees report symptoms of
burnout, 87% of executives state
that corporate well-being is a

competitive priority (Deloitte
2024, McKinsey 2022).

e The actions and programs
that we design at DNANUTRI-
COACH?" are based on personal-
ized precision nutrition and are
implemented by registered spe-
cialized nutritionists-dietitians.
We start from the basics: food and
nurture. All employees, regard-
less of their physical and mental
condition, their geographical
location, and their position in the
company, have something in com-
mon: they eat every day. We train
people in a sustainable everyday

<

Dr. Valentini
Konstantinidou is
aresearcher in the
field of nutritional
genomics, regis-
tered dietitian-
nutritionist in Spain
and Greece and
founder of
DNANUTRICOACH®

H Ap. BaAevtivn
Kwvaotavtvidou
eival epeuvntpia
0TOV TOpEQ TNG
d1aTPOPOYEVETIKAC,
e abela aokNoEWS
enayyéApatog diai-
T0AGYOU-61aTPOPO-
Adyou o€ lonavia
kar EANGSa, Kal
16pUTpIa TOU
DNANUTRICOACH®

way of eating and living, with the
aim of enhancing their productiv-
ity and longevity.

* DNANUTRICOACH® actions
meet the United Nations Sustain-
able Development Goals 3 (Good
Health and Wellbeing), 5 (Gen-
der Equality) and 8 (Decent Work
and Economic Growth). The
evolving European ESG land-
scape is encouraging companies
to prioritize employee well-be-
ing. Corporate nutrition poli-
cies support workforce health,
strengthen organizational cul-
ture, and demonstrate commit-
ment to sustainable business
performance and resilience.

e Companies and organiza-
tions worldwide have already
incorporated the care and culture
of sustainable and personalized
nutrition as a development strat-
egy, creating specific Wellbeing
Officer roles. Sustainable and
personalized nutrition contributes
decisively to stress control and the
management of daily pressure and
challenges. Thus, it guarantees
that employees perform at 100% of
their abilities because their “fuel”
is excellent 24/7 all year long. In
Greece, we are privileged because
we have the only sustainable diet
that ensures longevity and health:
the traditional Mediterranean.
Unfortunately, we are increasing-
ly moving away from it and from
its “liquid gold” - olive oil. DNA-
NUTRICOACH?® actions aim to
reverse this phenomenon.

e The future of individual
and corporate well-being, in an
era when artificial intelligence
is increasingly taking over a larg-
er part of the workload, is based
on the clarity and efficiency of
the human mind and body. In
the age of AI, nurture remains
human. In the era of demographic
aging, maintaining a vibrant and
productive workforce over 50 is a
growth asset, not a handicap.

- info@dnanutricoach.com
- www.dnanutricoach.com
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MNiow and kdbe enixeipnon Bpiokovtal

dvBpwnol pe nolkiha xapaktnpioTiKa,
nou xpeldovtal evépyela, dlalyela Kal av-
Bektikotnta. To DNANUTRICOACH® 6étel 0
corporate well-being otn Bdon tou: otn 6U-
vapn tng Plwaiung diatpopnc akpifeiac, ava-
delkviovtag T epovtida Twv epyalopévwv
0x1 (G GAAo €va benefit, aAld w¢ enévbuon
otnv oTpatnyikn Kouhtolpa, nou XTiCetal Kal
eniBefaivetal kabnpepivd. Ze pia enoxn
onou 1o 41% twv epyalopévwy avapépouv
oupntwpata €§oubévwong, 10 87% TWV
oteAexwv GnAwvel NA€ov 6Tl N TAIPIKA EU-
e€ia anotelei aviaywvioTiKn npotepaldTnTa
(Deloitte 2024, McKinsey 2022).

- 01 dpdoeic Kal Ta npoypdupata nou
oxedidloupe 0to DNANUTRICOACH® Ba-
oiovtal otnv €€atopIKEUpPEVN BIATPOPN
akpiBeiag kar ulonolotvtar and egeibi-
KEUPEVOUC  B1aTPOPOAOYOUC-61aITOAGYOUG
pe adela aoknoews enayyéApatog. Ie-
KIvape and ta Pacikd: v TPOPN Kai tn
otoxeupévn Bpéyn. ‘OAol o1 epyaldpevol
omola Kar av eivai n QUOIKA Kal YuXikA
TOUG KATAOTAoN, N YEWYPAQIKA Toug BEan
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kaBw¢ kal n Béon Toug oTnv etaipeia
€xouv KAt Kovo: Tpwve kabnpepivd. Ek-
naidetoupe toug avBpwnoug otnv npd-
€n oe évav PIKdoIo Tpono SlatpoPng Kai
{wng, pe 0téX0 TNV evioxuon, NG napa-
YWYIKOTNTAC Kal TNG pakpoBidtntag Toug.
01 6pdoeic  DNANUTRICOACH®  KaAU-
ntouv toug otoxous 3 (Good Health and
Wellbeing), 5 (Gender Equality) kar 8
(Decent Work and Economic Growth) Bi-
woIpng Avdntugng tTwv Hvwpévwy EBvav.
H eupwnaikn obnyia yia ta ESG kpitnpia
anoteAei mAfov onpavtikd Kivntpo yia
NOAAEG ENMIXEIPATEIG VA EVOWHATWOOUV TNV
€TAIPIKA MOAITIKA 81ATPOPNAG 0T oTpaTN-
YIKN TOUG, KaBw¢ kaholvtal va napoucid-
{ouv Npaktikég Brwaipung avdntugng.

« 01 €TaIpeieC Kal opyaviopoi tou
e€wTePIKOU €XOUV NBN EVOWPATWOEI WG
oTpatnyikn avantuéng tn GPOVTIda Kai tnv
KOUATOUPQ TNG BIOGIUNG Kal €EATOIKEUpE-
vng Siatpogng dnpioupywvtag enimAéov
Kal e161kéc 6€aeig Wellbeing officer. H Bio-
oiun e€atopikeupévn Siatpopn cUPBAAAEI
KaBoploTIkA 0TOV €AEyX0 TOU AYXOUG, 0TN

“In the age of Al,
nurture remains
human. In the era
of demographic
aging, maintaining
a vibrant and

roductive
workforce over 50
is a growth asset,
not a handicap.”

«XTHN EMNOXH TOY Al, H ©OPEYH MAPAMENEI
ANOPQMINH. XTHN ENOXH THX AHMOTPAO®IKHX
FTHPANXHX, TO NA AIATHPEIZ AKMAIOYX
KAl MAPATQIIKOYX EPFTAZOMENOYZXZ ANQ
TON 50 ANMOTEAEI ASSET ANANTYEIHX
KAl OXI HANDICAP.»

dlaxeipion tng nieong kar twv kabnpepivwy
npokANoEwWV Kar eyyudtai ot ol epyalope-
vol napdyouv kai dnpioupyolv ato 100%
TWV IKAVOTATWY TOUG eneibn 1o «kaual-
Ho» toug eival dpioto OAEC TIC NPEPEC Kal
WpeG Tou xpdvou. Xtn EAAGSa, eipaote
npovopioUxol AOyw Tou 0TI €XOUpE TN po-
vadikn Bicaiun Siatpo@n nou eac@alicel
pakpoBI6TNTa Kal Uyeia: T napadooiakn
peooyelakn. Auotuxw¢ 0w oloéva Kal
anopakpuvopaocTe and auth kal and tov
«UYpO Xpuad» tng 1o eAaidhado. 01 dpd-
oei¢ DNANUTRICOACH® atoxeUouv otnv
avactpo®n autol ToU GaIVOUEVOU.

« To péANOV TNG ATOPIKAC Kal ETAIPIKAG
eunpepiag, o€ pia €noxn Onou n TexvnIn
vonpooUvn 6a avahapBdver oloéva Kai
peyahitepo pépog tng epyaoiag, faciletal
otn dialdyela kal TV anoteAeopatikdtnta
TOU avBpWNIvou Vou Kal 0Wpatog. Xinv
enoxn tou Al, n 8péyn napapével avhpw-
nivn. LIy €noxn tng dnpoypagikng ynpav-
ong, 1o va d1atnpeic akpaious Kal napayw-
yiKoUg epyalopevoug vw twv 50 anoteAel
asset avantu€ng kar 6x1 handicap.

. BUSINESS SUCCESS STORIES

WHITE PAPER

«+ SUMMER - 2026


mailto:info@dnanutricoach.com
http://www.dnanutricoach.com

ASPIS REAL ESTATE

The new hotspot

of modern real estate

The owner of ASPIS REAL ESTATE SOUTH & ECONOMIST,
KONSTANTINOS ALEXIOU, describes the company’s fourth
state-of-the-art office, the dynamic development of the southern

suburbs and the new era of modern real estate. // O 1610kthTNg

tn¢ ASPIS REAL ESTATE SOUTH & OIKONOMOAOIOZ,
KQNZTANTINOZ AAEZIOY, nepiypdgpel To TETAPTO UNEPOTUYXPOVO

ypageio TN etaipeiag, th Suvapikh avantuén twv votiwv
NPOAOCTIWV Kal Th V€A €Moxn Tou cUyxpovou real estate.

ITH ITS NEW OFFICE
in the heart of the
Athens Riviera, ASPIS

Real Estate, the largest Greek
real estate chain, provides pre-
mium services, specialized mar-
ket research and comprehensive
investment guidance, creating a
new hotspot for investors, entre-
preneurs and clients.

e We expanded our presence
with our fourth Office, ASPIS Real
Estate of Elliniko-Argyroupolis,
in a state-of-the-art bioclimatic
building that constitutes a modern
“Productivity and Development

Hub”, hosting modern infrastruc-
ture that combines innovation,
sustainability and functionality.

e It is an innovative P.R.Real
Estate concept aimed at syner-
gies between Greek and multina-
tional companies as well as the
creation of a community of cli-
entele that will be served by our
specialized internal and external
partners. With premium servic-
es and a comprehensive business
plan, we will be providing spe-
cialized market research and
strategic guidance to investors
and developers for their secure
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and effective activation in real
estate in Greece.

e Our office operates on a
24-hour basis, all year round,
responding to the demands of a
market that is evolving dynam-
ically, especially after the major
investment of The Ellinikon,
which is creating a new city of
60,000 inhabitants with exquisite
needs requiring a more modern
and comprehensive approach by
real estate professionals.

e In the southern suburbs of
Athens, where the development
of the Athens Riviera continues
to attract investment and a new,
international, highly mobile
audience, two categories of real
estate products stand out and
are growing rapidly. On the one
hand, there are serviced apart-
ments: fully furnished apart-
ments with hotel services, aimed
at executives, digital nomads and
professionals looking for flexible
and quality accommodation. On
the other hand, flexible work-
spaces, with modern coworking
and serviced office spaces, meet
the needs of startups, freelancers
and companies investing in flex-
ibility, functionality and reduced
establishment costs. In fact, the
flexible workspace market is esti-
mated to grow by 600% by 2030.

* Behind every development
philosophy, however, lies a deep-
er understanding of the role of
real estate in modern society.
Businesses have no real meaning
without a social dimension. The
basic human needs are health,
food and shelter, and real estate
is related to one of the most fun-
damental needs, that of housing,
both at a residential and a pro-
fessional level. For this reason,
our work must have a substantial
social and human dimension. We
do not operate simply as a compa-
ny for business and profit, but we
also perform a vocation, aiming to
offer real value to people and the
society as a whole.
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ASPIS Real
Estate has been
shaping a new
ecosystem of
development,
synergies and
modern real
estate in the
heart of the
Athens Riviera.
H ASPIS

Real Estate
SilapopPwvel
éva véo
olkooUotnua
avantuéng,
OUVEPYEIWV
Kal cUyxpovou
real estate
otnv Kapsdid
tn¢ ABnvaikng
PiBI€pag.

Me 10 V€0 TG ypageio otnv kapdid

¢ ABnvaikng PiBi€pag, n ASPIS Real
Estate, n peyaAUtepn eAAnvikh alucida
o010 real estate, napéxel premium unnpe-
oieg, €€eldIkeUPEVEG Epeuveg ayopdg Kal
oAokAnpwpévn kabodnynon enevéioewy,
dnpioupywvag €va véo hotspot yia enev-
BUTEC, eMmIXelpnpaties kal NeAATEC.

« Enekteivaye tnv napouaia pag pe 1o
té1apto ypapeio pag, 1o ASPIS Real Estate
EAAnvIKoU-ApyupoUnoAng, o€ éva unepauly-
XPOVO BIOKAILATIKO KTipI0, TO 0noio anoteAei
évav alyxpovo «KdpBo Mapaywyikdtntag kai
Avantu€ncy, pIAo€evwvtag oUyxpoveg uno-
dopég nou ouvbuadouv tnv Kaivotoyia, Tn
BiwaoipdtnTa kal T AeIToupyIkdTnTa.

« Anotelei éva npwrtonopiakd P.R. Real
Estate concept pe 0T0X0 TI GUVEPYEIES EAAN-
VIKQV Kal NOAUEBVIKWY ENIXEIPRTEWY KABWG
Kal Tn Snpioupyia piag Koivotntag neAaro-
Aoyiwv nou 6a e§unnpetolvial and e€eidi-
KEUPEVOUC £0WTEPIKOUG Kal eEWTEPIKOUG
ouvepydrteg pag. Me premium unnpeaieg Kal
ohokAnpwpEvo business plan, 6a napéxoupe
e€eIbIKeUpEVEG Epeuves ayopdg Kal oTpatnyikn
kaBodnynon o€ ENEVOUTEG KAl KATAOKEUAOTES
yla Thv ao®aAn kai anoteAeopatikn 6paotn-
plonoinon toug oto real estate otnv EAAGSa.

« To ypageio pag Aertoupyei oe 24wpn
Bdaon, 6Aov Tov XpOvo, aVIanokpIVOPEVO
ot¢ anaitnoels piag ayopdg nou e§eliooetal
duvapika, 1dlaitepa Petd tn peydAn enév-
duon tou EAAnvIkoU, n onoia &npioupyei
pia véa noAn 60.000 Katoikwv e avaykes
UPNAQV Npodiaypapwy nou anaitei pia nio
olyxpovn kal OAoKANpwHEVN MPOTEYYION
ano Toug enayyeApatieg tou real estate.

- I1a votia npodaotia tng ABAvag, 6nou n
avantugn tng ABnvaikng Pifi€pag ouvexi-

ASPIS Real Estate of Elliniko-Argy-
roupoli is located on the 1st floor in
office 120 of the Municipal Building
of Imeras, on 602A Vouliagmenis
Avenue in Argyroupoli = which is the
outcome of a collaboration between
the Municipality of Elliniko-Argy-
roupoli and DKG Development.

// H ASPIS Real Estate EAAnVIKOU-
ApyupounoAng Bpioketar otov 1o
60popo o0t10 ypageio 120 oto An-
poTIKO Ktnpio lpépag, eni tng Ae-
w@opou BouAlaypévng 602A otnv
ApyupouUnoAn, to onoio €ival ano-
1éAeopa ouvepyaociag tou Anpou
EAANVIKOU-ApyupoUnoAng e 1N
DKG Development.

Ce1 va npooeAkUel enevbUoEIg Kal €va VEo,
d1eBVEC KoIvd uwnAng Kivntikotntag, SUo
katnyopieg real estate npoidviwv Eexwpi-
douv kar avantiooovtal paydaia. And tn
pia, eival ta serviced apartments: NARPwG
ennAwpéva dlapepiopata pe EeVodoxelakes
unnpeaieg, Nou ancuBlivovtal o€ oTeEAEXN,
digital nomads kai enayyeApaties nou avadn-
10UV eUENIKTN Kal NOIOTIKA Siapovn. And Ty
AAAn, ta flexible workspaces, pe oUyxpovoug
coworking kai serviced office xwpoug, kaAu-
NToUV TIC avaykeg startups, freelancers kai
ETAIPEIWV MU enevbUouv atnv eueigia, T
AEITOUPYIKOTNTA KAl Th HEIWON TOU KOGTOUG
eykatdotaong. MaAiota, n ayopd eUEAIKTWY
XWpwV epyaciag ektipdral ot 6a avantuxBei
katd 600% péxpi 1o 2030.

« Miow and kdbe piAocopia avantugng,
Opwc, Bpioketal kal pia Baditepn aviiAnyn
yia tov poAo tou real estate otn gUyxpovn
Kovwvia. 01 ENIXEIPNTEIC HEV EXOUV OUTI-
aoTIKG vOnpa Xwpic KoIVWVIKNA didotaon.
01 Baoikég avaykes Tou avBpwnou eival n
uyeia, n Tpo®n Kai n oTéyn Kai 1o real estate
oxetiCetal pe pia and tg nio BepeNIwoeIg
avaykeg, auth tng oTéyaong, o€ OIKIOTIKO
Kal og enayyeApatko eninedo. fia tov Adyo
auto, 1o €pyo Pag opeilel va €Xel ouaIaoTi-
KN KOIVWVIKNA Kal avBpwnivn didotaon. Aev
AeltoupyoUpe anAwe we pia eTalpeia yia 1o
enIXeIpeiv kal 10 kEpHog, aAAd eniteAoupe
Kal éva Aertolpynpa, pe 0ToXo va npoopé-
poupe npaypatikn afia otoug avlpwnoug
Kal 0TNV KOIVWVIa GUVOAIKA.

“Real estate is related
to one of the most
fundamental human
needs: housing”

.

«TO REAL ESTATE ZXETIZETAI ME MIA
ANMO TIX NIO ©GEMEAIQAEILZ ANATKEX
TOY ANOPQMOY: TH XTEFAXH»

Aspis Real Estate South, 210-9652230,
glyfada@aspis-realestate.gr,
BaoiAn Toitodvn 47 & Aovtou, FAu@dda, 10¢ 6po@og,
www.aspisrealestate-south.gr
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The Faces of Influence 2027

White Paper presents "The Thinkers, Builders & Visionaries” shaping
the new South Athens.

Paper returns with its third

collector’s issue: THE FACES
OF INFLUENCE 2027: THINK-
ERS, BUILDERS & VISION-
ARIES. NouPou Media’s new
edition spotlights the people
shaping the next chapter of
Southern Athens: entrepre-
neurs, investors, architects,
creators, and leaders across
hospitality, technology and cul-
ture. Through interviews, pho-
tographic portraits and original
video reels, it captures the ideas,
values and decisions behind
influence and the measurable
impact on the market, the com-
munity and the Athenian Rivi-
era. For those who invest, build,
design or seek the next narrative
of the Greater Riviera.

IN DECEMBER 2026, White

Tov Aeképfpio 2026, 1o White

Paper enioTpEQel Je T0 TPITO, OUA-
Aektik6 tou telxog: THE FACES OF
INFLUENCE 2027: THINKERS, BUILDERS
& VISIONARIES. H véa €kb6oan tng
NouPou Media ¢wtilel Toug avBpwnoug
nou kabopiouv tnv endpevn pépa tng
Notiag ABrvag: enixelpnuaties, enevou-
TE€C, APXITEKTOVEG, dNUIOUPYOUS Kal
leaders tou hospitality, Tng texvoloyiag
Kal tou noAitiopol. Méoa and ouvevtel-
€eI¢, pwtoypagika portraits kai original
video reels, kataypdpel tig 16€€¢, TI¢ agieg
Kal T anopaocel¢ niow and to influence
Kal T0 JETPNOIPO impact oTnv ayopd, Ty
Kolvotnta kal tnv ABnvaikn Pifiépa. Ma
dooug enevblouy, xtidouv, oxedialouv n
avalntolv 10 €ndpevo narrative tng
Greater Riviera.

. LAST PAGE WHITE PAPER « SUMMER - 2026
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[MoAANaNAACIAlOUUE TO KAAO ¢
The Faces of Influence 2027 UE KABE pac npden! LAMDA

DEVELOPMENT
White Paper presents "The Thinkers, Builders & Visionaries” shaping _ IMPACT
the new South Athens. // To White Paper emiAéye1 & mapouotdlel touc & ==
"Thinkers, Builders & Visionaries” mou kaBopilouv tn véa Notia AOnva.

Paper returns with its third

collector’s issue: THE FACES
OF INFLUENCE 2027: THINK-
ERS, BUILDERS & VISION-
ARIES. NouPou Media’s new
edition spotlights the people
shaping the next chapter of
Southern Athens: entrepre-
neurs, investors, architects,
creators, and leaders across
hospitality, technology and cul-
ture. Through interviews, pho-
tographic portraits and original
video reels, it captures the ideas,
values and decisions behind
influence and the measurable
impact on the market, the com-
munity and the Athenian Rivi-
era. For those who invest, build,

design or seek the next narrative NMPOIrPAMMA ZYNTPOO®IAZ
of the Greater Riviera. NA THN 3H HAIKIA

I N DECEMBER 2026, White

Tov Aeképfpio 2026, 1o White

Paper enioTpEQel Je T0 TPITO, OUA-
AekTIkO tou teUxoc: THE FACES OF
INFLUENCE 2027: THINKERS, BUILDERS
& VISIONARIES. H véa €kb6oan tng
NouPou Media ¢wtilel Toug avBpwnoug
nou kabopiouv tnv endpevn pépa tng
Notiag ABrvag: enixelpnuaties, enevou-

H pova&id otnv TpiTn nAIKia dev eival ndvTa opaTn,
eival clwnnAn, kKabnuepivn, oxeddv adpaTn.

TEC, ApXITEKTOVEC, BNUIOUPYOUC Kal To npdypauua «Xpodvog Madi» €pxeTal va TNG OWOEI

leaders tou hospitality, tn¢ texvohoyiag HOP®N, PWVN KAl KUPIWG NAPOUCia OTOXEUOVTAG OTN

kai Tou noAitiopod. Méoa and ouvevtel- BeATiwon TNG KABNUEPIVOTNTAG KAI TNG YEVIKOTEPNG

€e1¢, pWTOYPaQIKA portraits kai original no1o6TNTag {wNG TwWv cuvavlpwnwy Pag.

video reels, kataypdpel g 16€€¢, Ti¢ agieg X P o N o Z
kal 1I¢ anopdoei¢ niow and to influence >1Tn LAMDA Development eniAéyoupe va dwWoouUPE

Kal 10 pETphaIyo impact otnv ayopd, tv XWPO, XPOVO KAl onpacia og autoUg NOU TO €XOUV /\/\ AZ |

Kolvotnta kal tnv ABnvaikn Pifiépa. Ma NEPICOATEPO AVAYKN SNUIOUPYWOVTAC SPACEIC NOU

6ooug enevduouy, xticouy, oxedidlouv n PEPVOUV KOVTE avOPMMOUS, MPOCPEPOVTAC OTIVUES

avalntolv 10 €ndpevo narrative tng

o ouVvTPO®PIAG, Xapdg Kal AAANAEYYUNG.
Greater Riviera.

. DA ACE VIR BARER o SRR o G To NPGypapua uhonoleital oe cuvepyasia ue CIMIBSS lamdadev.com



A VIBRANT BEACH ESCAPE IN ATHENS

Welcome to One&Only Aesthesis, a coastal hideaway on the Athenian Riviera where mid-century style and
modern elegance come together, just minutes from the centre of Athens. Discover an exceptional collection
of beachfront bungalows, expansive villas and private homes, now available to book on the water’s edge.

oneandonlyaesthesis.com

One&0nly

AESTHESIS
Athens
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